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Abstract

As digital technologies increasingly shape everyday life, they also influence contemporary
tourism, particularly for digitally savvy generations such as Gen Z. This master’s thesis
explores how Gen Z solo travellers’ use of dating apps affects their interactions and
destination experiences in Amsterdam. Over time, dating apps have expanded beyond
their original romantic function, also enabling social connection, cultural exchange,
companionship, and access to local experiences. Despite growing research on solo travel,
urban tourism, dating apps, digitally mediated communication, and Generation Z, limited
attention has been paid to how these apps shape Gen Z solo travel in urban contexts. The
study adopts an interpretivist paradigm and a qualitative design based on semi-structured
interviews with Gen Z individuals who solo-travelled in Amsterdam and used dating apps
during their stay. It draws on co-creation of tourist experiences and Social Practice Theory,
with thematic analysis identifying key themes such as social interaction, its influence on
travel experiences, and patterns of app use. Interviewees mainly used Hinge and similar
apps not for romantic purposes, but to reduce loneliness, enable social interaction, and
access more authentic local experiences. Findings show that digitally mediated interactions
contribute to the co-creation of destination experiences by shaping travellers’ activities,
emotions, and engagement with the city, while dating apps become part of Gen Z solo
travellers’ routines. The thesis further illustrates how platforms such as Hinge blur
boundaries between online and offline interaction. It contributes to tourism and digital
sociology by showing how social interaction increasingly spans digital and physical spaces,

shaping contemporary tourism experiences.
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1.Introduction

The 21st century is defined by an unprecedented wave of digital transformation, and each
industry has been affected, including tourism, which is increasingly shaped by digital
technologies (Kindzule-Millere & Zeverte-Rivza, 2022). Digital technologies influence how
modern travellers move, communicate, interact, and experience a destination, as the
popularization of social media, mobile applications, and smartphones has not only become
an integral part of the daily lives of today's younger generations but also cemented its
mark in contemporary travel practices (Kindzule-Millere & Zeverte-Rivza, 2022).
Therefore, Generation Z no longer relies on traditional tourism tools such as printed maps,
guidebooks, travel agencies, or others; instead, the digitally savvy generation uses
technology to navigate and interact with the destination that they are visiting, and this
generation uses technology to also access information instantly, sharing experiences, and
establishing social connections in real time (Pricope Vancia et al., 2023). As a result, this
ongoing digital transformation has changed how tourism experiences are formed, thus
they are no longer shaped only by physical elements such as places, services, and
attractions, but also by online interactions that affect how destinations are understood and
experienced (Kindzule-Millere & Zeverte-Rivza, 2022).

The transformation in how individuals travel is particularly visible among Gen Z, who,
according to most studies, are defined as people born between 1997 and 2012. Gen Z is
the first generation to grow up entirely in a digital environment, whereas previous
generations experienced the transition from analogue to smartphones. Due to this digital
upbringing, smartphones, social media platforms, high-speed internet, online applications
and other digital items are not viewed by Gen Z as external tools, but rather as a natural
extension of their lives (Slepian & Furman, 2024). Therefore, as Gen Z's daily social lives
are so intertwined with technology, identity construction, relationship formation,
entertainment, and communication, these activities are deeply connected to online
platforms (McKinsey & Company, 2024). Hence, this deep connection with the digital
environment translates when individuals from that generation travel; the Gen Z digital
practices continue to shape how they travel, navigate, and experience destinations. This
co-dependency with the digital world also created hybrid tourism experiences in which
online platforms mediate social interactions, blurring the lines between online and offline

interactions (Slepian & Furman, 2024).

Simultaneously, solo travel has become increasingly popular, and the biggest market for
it is among younger travellers, as the Hilton report found that 55% of Gen Z respondents
are more likely to travel solo regularly in search of freedom, flexibility, self-development,



and authentic experiences (Nandi, 2024). However, solo travelling can also lead some
individuals to feel lonely, isolated, or vulnerable, especially in spaces considered social
environments such as restaurants. This has led some scholars to refer to a “selective
sociality” or “social connection paradox,” in which solo travellers seek short-term, low-
commitment interactions to ease loneliness while maintaining their sense of independence.
In response to this paradox, social platforms are a helpful and easy tool for solo travellers
to manage social connections while maintaining autonomy (Séraphin & Korstanje, 2024)
(Leith, 2020). Among these platforms, Hinge, among other dating platforms, has become
a way for people to connect, although originally designed for romantic relationships, Hinge
and other dating applications became relevant in the context of modern tourism as they
expanded beyond their original purpose to broader social purposes, including connecting
travellers who are visiting a destination, whether that is local with travellers or connecting
fellow travellers (Frohnholzer, 2021). Through geolocation technology and algorithmic
matching systems, these applications enable users to connect with people nearby, creating

opportunities for both online and offline interaction (Bandinelli, 2022).

The popularization of dating apps in the tourism context among Gen Z reflects broader
transformations in how social interaction is structured in digitally mediated societies, as
dating apps no longer function solely as places for romantic connections but also as social
tools that allow travellers to selectively engage with others while navigating new
destinations (Castro & Barrada, 2020) (Frohnholzer, 2021). Interactions with locals or
other travellers initiated through Hinge or other dating applications may shape how an
individual experiences a destination emotionally, socially, and -culturally; hence,
destination experiences become co-created through social interaction rather than simply

consumed through sightseeing (Bandinelli, 2022) (Frohnholzer, 2021).

Moreover, urban tourism destinations provide a perfect environment for examining these
dynamics, as urban, lively cities function not only as physical spaces for sightseeing but
also as social environments where interactions among residents and tourists occur
continuously, in contrast to more rural contexts (Bock, 2015). Amsterdam is a clear
example of this as the Dutch capital attracted around 7.5 million international visitors just
in 2024 alone (Road Genius, 2025). The city hosts a diverse mix of expatriates,
international students, temporary residents, Dutch locals, and tourists (Gemeente
Amsterdam, 2026). Its lively social atmosphere, compact urban structure, and well-
developed public transport system make it highly conducive to social interaction, while
digital platforms further facilitate access to these networks (Davoudi & Zonneveld, 2012).
In this sense, Amsterdam functions as both a tourism destination and a social environment

where online and offline interactions intersect.



Although there are many studies on solo travel, urban tourism, and digital tourism, there
is limited research on the role of dating applications in shaping destination experiences.
Existing studies on dating apps mostly do not delve into the tourism context, especially
given the very limited research on solo travellers from Generation Z, how these individuals
use dating applications while travelling, and how the interactions made through Hinge or
other dating apps contribute to the co-creation of tourism experiences. Therefore, this
master’s thesis seeks to dive into this topic and examine this research gap by analyzing
how Generation Z solo travellers use dating applications such as Hinge while visiting
Amsterdam and how these applications shape their interactions and destination
experiences. The thesis focuses on looking at Hinge or other dating apps, not as a
technological tool but rather as a social environment that is a part of travel practices for

the interviewees.

The research question guiding this thesis is:

"How Gen Z solo travellers’ use of dating apps such as Hinge shapes their interactions and

impacts their destination experiences in Amsterdam.”

To answer this research question, the master's thesis analysis how Hinge or other dating
applications are part of the Gen Z solo traveller routine while being in Amsterdam, how
they use the apps to start a connection with other users, how they adjust their profiles for
the purpose that they have in mind while staying in Amsterdam and how these interactions
influence emotional experiences, perceptions of authenticity, engagement and experiences
with the destination. Additionally, the thesis examines how these interactions influence
emotional experiences, perceptions of authenticity, and engagement with the destination.

Furthermore, the study combined two theories, the social practice theory and the concept
of co-creation of tourist experiences. Social Practice Theory provides a useful framework
for evaluating everyday behaviour and social activities, thus understanding how dating
apps play a role in that and how digital practices are shaped by materials, competences,
and meanings. Meanwhile, the concept of co-creation provides a framework for
understanding how these practices shape a destination's experience and meanings
through interactions among travellers and others. Together, these theories provide insight
into how dating apps such as Hinge shape contemporary urban tourism.



The methodological approach for this thesis adopts an interpretivist research paradigm
and uses a qualitative research design based on semi-structured interviews with
individuals who solo-travelled in Amsterdam, and are from Generation Z, and used dating
applications while visiting the Dutch capital. Taking this approach allowed the student to
delve in depth into the subjects related to digitally mediated social interactions during

travel and destination experiences.

This master's thesis contributes to research in two areas: tourism research and digital
sociology by exploring how the boundaries between digital and physical sociality are often
blurry, as social applications become integrated into their daily practices, and this extends
to when Generation Z is travelling, therefore also highlights how contemporary tourism
experiences are shaped through hybrid online-offline interactions.

Moreover, this thesis is structured into seven main chapters, each of which addresses a
key component of the research question and follows the thesis writing handbook. The first
chapter introduces the research topic and provides an overview of the master's thesis as
a whole. Chapter two is the literature review chapter, which explores urban tourism and
destination experiences, solo travel and social interaction, Generation Z in tourism
contexts, and dating apps as social platforms. The third chapter details the theoretical
framework chosen for this thesis: Social Practice Theory and the concept of co-creation of
tourist experiences. The next chapter focuses on the research design and methodology
used in this master's thesis. The fifth chapter debates the findings from the semi-
structured interviews with the participants. Chapter six discusses the findings in relation
to the literature review and theoretical framework and outlines the implications of the

study. In the last chapter, chapter seven, the whole master's thesis is summarized.



2. Literature Review

2.1 Urban Tourism and Destination Experience

Destination experience has become part of the tourism world, and research suggests it
must be considered to understand tourism in the modern context (Jules Seeley et al.,
2024). As the idea of travel and leisure has evolved over the decades, scholars' views of
tourism have changed, with studies arguing that it should go beyond attractions and
services and instead focus on the experiences travellers construct through interactions

with places, people, and everyday urban life (Richards et al., 2020).

Moreover, studies indicate that individuals visiting a destination can be divided into three
components of the overall experience: cognitive, emotional, and behavioural. Everyone
engages with a destination in a personalized way and constructs their own opinion;
therefore, each traveller’'s perception of a destination is subjective (Breitsohl & Garrod,
2016).

The emotional dimension, as stated in the name, refers to an individual's emotional state
during the stay at the destination; these feelings can range from excitement and relaxation
to discomfort. Feelings play an important role in how humans remember things; the
emotional dimension can shape how a person remembers a place (Breitsohl & Garrod,
2016). The behavioural dimension refers to how an individual interacts with the social
environment, for example, through encounters with locals and fellow travellers, bringing
tourists closer to the local environment by engaging with the local community (Breitsohl
& Garrod, 2016). The last dimension, the cognitive dimension, refers to how a person
interprets and observes the destination; it can range from local lifestyle to social norms,

which may affect understanding and experiences (Breitsohl & Garrod, 2016).

Furthermore, in urban tourism, cities serve as social facilitators that enable people to
interact and connect with others, as urban environments typically offer numerous social
venues and public spaces where people can gather, and these encounters play a significant
role in shaping visitor experiences (Bock, 2015). Engaging in everyday activities enables
tourists to see the destination from a different local perspective rather than sticking only
to the “"must-see tourist attractions” (Bock, 2015). Therefore, urban tourism is shaped
not only by physical sites, such as visiting the Anne Frank Museum, but also by the social
connections developed during the stay.
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Amsterdam tops many lists of printed and digital media as one of the most visited cities
in Europe, and the Dutch capital is flooded with tourists each year, offering a clear example
of an urban setting that also functions as a social tourism space. According to research,
Amsterdam welcomed approximately 7.5 million international visitors in 2024, an 8%
increase from 2023 (Road Genius, 2025). In addition to tourists, the city’s social landscape
is influenced by a large population of Dutch and international students who live, study, or
work there (Gemeente Amsterdam, 2026). The city not only attracts tourists or students
but also has become a popular place to live for many internationals and Dutch people.
There are many reasons why Amsterdam became so attractive to them, but some include
its status as a hub for international companies that attract professionals from around the
world (van Kesteren, 2026). The city is also home to several higher education institutions,
including UvA, which, according to US News Best Global Universities 2024-2025 rankings,
is one of the top 5 universities in Europe (Universiteit van Amsterdam, 2026). Amsterdam
is often viewed as a liberal city, known for its openness, diverse lifestyles, and emphasis
on self-expression and personal freedom, which contribute to its appeal (Davoudi &
Zonneveld, 2012). These characteristics create a cosmopolitan environment, reflected in
the city’s demographics: 59% of residents have a migration background, representing
more than 180 nationalities (Hein, 2023) (Redactie O&S, 2024).

The city’s geographic layout further reinforces its role as an urban environment and social
tourism space. Amsterdam has a unique geographical landscape, as the city was built on
water; as a result, it is dense and compact, making it highly walkable (Nello-Deakin &
Nikolaeva, 2020). The country’s strong cycling culture, combined with pedestrian-friendly
infrastructure and a well-developed public transport network, further improves
accessibility and connectivity within the urban environment (openresearch.amsterdam,
2026). Lastly, a unique characteristic of the Dutch capital is the very high level of English
proficiency among residents, with studies estimating that around 90-93% of the
population speaks English. This is a notable characteristic, as it is uncommon in other cities
and countries. This supports communication between locals and international visitors and
contributes to Amsterdam’s role as a highly interactive social tourism space (Huetter,
2026).

In addition, smartphones, applications, and other digital tools are also used in modern
tourism and continue to influence how tourists experience Amsterdam and other
destinations, as tourists often use them to find places to visit, share experiences online,
interact with others and enable people to meet others and explore the city through
networks that combine online and offline interactions (Dias & Afonso, 2021).

11



As a result, experiences are shaped not only by physical interactions but also by digitally
mediated connections tourists engage in while travelling. Therefore, an urban environment
and a social tourism city like Amsterdam function as both social and physical environments
in which visitors actively construct their experiences through interactions with places,

people, and online communities.

2.2 Solo Travel and Social Interaction in Tourism

Solo travel was once a niche within the tourism industry, but it has since become a popular
way to travel, especially since the pandemic and the biggest market for it is among the
younger travellers (Levine, 2025). According to the Hilton report, 55% of Gen Z
respondents are more likely to travel solo regularly (Nandi, 2024). Importantly, solo travel
can be characterized by emotional fluctuations that travellers may experience between
freedom and loneliness. Many solo travellers walk a fine line, as travelling by yourself gives
individuals complete control over plans, activities, and schedules, and gives them the
space to reflect and grow. On the contrary, being alone without a travel partner to share
experiences with can lead some individuals to feel lonely, especially in spaces considered
social environments such as restaurants (Yang, 2020). Thus, feelings of freedom,
vulnerability, and loneliness often coexist during solo travel and influence how lone

travellers negotiate social engagement.

Building on this emotional duality, what sometimes occurs for some solo travellers is a
phenomenon often described as selective sociality or social connection paradox; this
phenomenon can be described as individuals who travel alone often seek temporary or
low-commitment connections to minimize the feeling of loneliness without undermining
their independence and places such as hostels or group tourist activities, where strangers
and fellow travellers meet, are usually the go-to place for these dynamics (Séraphin &
Korstanje, 2024) (Leith, 2020). It can be seen that connections between strangers can
form quickly and be intense due to the shared travel experience; however, they are, more
often than not, short-lived and end when the travellers return home (Leith, 2020). Social
interactions significantly shape how travellers perceive a place, influencing emotional
assessments and shaping the construction of meaning. Often, these shared experiences
become core memories of a destination, sometimes even more than physical landmarks
or other touristic things that the destination is known for (Séraphin & Korstanje, 2024)
(Leith, 2020).
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Furthermore, beyond connections with fellow travellers, engaging with locals often gives
tourists a sense of “local experience”, rather than focusing solely on tourist-oriented
attractions and surrounding themselves only with other tourists (Coca-Stefaniak et al.,
2017). However, the “local experiences” travellers seek can vary, as they are shaped by
media representations, prior narratives, and personal imagination. Additionally, factors
such as gender, language proficiency, nationality, race, and perceived attractiveness can
affect who interacts with whom and how; thus, interactions that tourists may seek with

residents might not always be socially neutral (Su & Hsu, 2025).

This raises the question of how traditional tourism research often describes tourist-local
relationships through the host-guest paradigm, in which interactions are viewed as
asymmetrical, with locals offering experiences and tourists consuming them (Simoni,
2017). This paradigm is still useful, but in modern urban tourism settings, it is no longer
straightforward, because in large metropolitan areas, many residents are themselves
migrants, international students, or temporary workers or residents, such as interns. As a
result, the distinction between “locals” and “visitors” can be less clearly defined (Eggli &
Wattanacharoensil, 2025) (Simoni, 2017).

Furthermore, the widespread use of smartphones and social platforms has also changed
how these interactions begin and are maintained, whether between travellers themselves
or between locals and tourists (Kabia & Srinivaasan, 2023). This offline-online shift is
especially evident among Generation Z travellers, as around 98% of Gen Z individuals in
Europe and similar Western markets own a smartphone and Gen Z’s social lives are deeply
immersed in social applications, which serve as a significant way for them to communicate

and connect with others (Young, 2026).

Digital platforms create a space where individuals can find connections, communicate
constantly and easily, and resolve this tension by enabling them to maintain a sense of
independence while selectively accessing companionship (Kabia & Srinivaasan, 2023).
Additionally, geolocation services that solo travellers might use to find people at their
destination, such as dating apps, help them be more mindful of their interactions, as digital
interfaces filter potential contacts and establish a preliminary connection before meeting
in person (Frohnholzer, 2021). This hybrid model, in which interaction begins online and
transitions into physical space, reshapes the dynamics between fellow travellers and
engagement between locals and tourists as the mentioned geolocation services provide
controlled entry into social networks without requiring travellers to relinquish their
autonomy (Kabia & Srinivaasan, 2023) (Frohnholzer, 2021).
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To conclude, despite the emphasis on independence during solo travel, this type of
travelling remains, in some ways, social, depending on the traveller, to what degree, of
course. This dynamic can be described as a form of “social connection paradox.” Solo
travellers may value independence and moments of solitude, yet they simultaneously seek
meaningful social experiences; solo travel does not have to mean a solitary experience.
With the accessibility of phones and social applications, the world, including the tourism
world, is shaped by the digital environment, which can make interactions more accessible
and also affect how people interact. It functions as a flexible social strategy in which digital
tools facilitate temporary social connections within the destination. Encounters with
strangers, temporary communities, and interactions with locals all play major roles in
shaping how destinations are experienced and remembered; thus, gaining an
understanding of these dynamics is crucial for investigating how Gen Z solo travellers'
usage of dating apps may influence their interactions with locals and, eventually, their

experiences in Amsterdam.

2.3 Understanding Generation Z in Tourism Contexts

As this research focuses on Gen Z, it is vital to understand the characteristics that set this
generation apart from others. Many researchers classify Generation Z as those born
between 1997 and 2012; some academic papers may differ in the cut-off years thought.
Besides the time period, what is unique about this generation is that Gen Z is the first to
grow up entirely in a digital environment (Slepian & Furman, 2024). These individuals
have been exposed to smartphones, social media platforms, high-speed internet, and
algorithmic personalization since early childhood, unlike the previous generation of
Millennials, who experienced the transition from analogue to smartphones (McKinsey &
Company, 2024).

As technology has been integrated into Gen Z’s lives since adolescence, it has become the
default condition of everyday life; devices and platform-based applications play a major
role in how this generation socializes, shaping how they communicate, consume
information, and construct their identities. As communication among Gen Z is constant
and multimodal, this continuous connectivity blurs the boundaries between online and
offline experiences, shaping how Gen Z perceives and engages with mobility and travel
(McKinsey & Company, 2024) (Frohnholzer, 2021).
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Moreover, many studies suggest that this generation is characterized by a strong focus on
self-expression, authenticity, and the exploration of personal identity. However, as
mentioned, because a large part of Gen Z’s life takes place in the virtual world, this
individualism is often expressed through processes of self-curation, as social media and
online culture are designed to encourage users to carefully construct profiles, personalities,
and craft narratives about themselves, thus, algorithmic visibility and imagined audiences,
identity performance becomes normalized (Standfort Report, 2022). All those nuances
play a role in the context of tourism, as travel no longer functions only as an experience
but also as a context for social platforms, where moments are simultaneously lived,
documented, and shared, and Generation Z can express themselves (McKinsey &
Company, 2024)(Frohnholzer, 2021).

Generation Z, having grown up with technology, typically spends around 3-5 hours per
day on social media, with some studies estimating total daily media use reaching up to
6.9 hours (Revenue Memo, 2026). This reflects a high degree of digital literacy, as they
are generally able to navigate, interpret, and use different digital platforms with ease
(Frohnholzer, 2021). Social media platforms such as Instagram, Hinge, Snapchat, TikTok,
BeReal, and Bumble function as structured digital environments shaped by algorithms,
platform features, and informal social norms (McKinsey & Company, 2024). These
platforms enable individuals, such as Gen Z, to form and maintain connections, whether
platonic or romantic, and, as a result, remain a strong core in how Gen Z meets new
people, maintains relationships, and interprets social cues. At the same time, the line
between online and offline life blurs, creating hybrid social experiences (McKinsey &
Company, 2024)(Chen & Ha, 2026).

Furthermore, looking from the tourism angle, Gen Z’s high level of digital literacy and their
constant use of smartphones also created a switch in the purpose of how they use the
devices during their travels compared to the previous generations; the phones are no
longer just used for logistical purposes such as checking the opening hours of a tourist
attraction but the Gen Z also uses it for relational engagement (Sonido et al., 2024). As
digitally savvy Gen Z use mobile applications such as messaging and dating platforms to
embed themselves socially in a destination. Thus, online applications influence not only
the functional aspects of travel but also its emotional and social experiences (Sonido et
al., 2024).

Gen Z not only uses their devices differently when travelling compared to older generations

but also travels differently (Levine, 2025). As mentioned in the subchapter above, a
significant number of this generation have gone or plan to go solo travel, and there are
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several reasons why Gen Z chooses to travel alone; common motivators cited in academic
articles include independence, personal growth, and the pursuit of authentic experiences
(Yang, 2020).

Research suggests that Gen Z places strong value on exclusive and authentic experiences
when travelling, often prioritizing meaningful interactions with locals and a sense of
authenticity over visiting standard tourist attractions (Yang, 2020). At the same time,
authenticity is not fixed; it is shaped by reviews, influencer content, and local
recommendations, which influence how travellers define and seek out “authentic”
experiences. For this reason, it is useful to examine Gen Z characteristics in a tourism
context, paying attention to how digital environments, social relationships, and the search
for mediated authenticity interact (Sonido et al., 2024)(Chen & Ha, 2026).

2.4 Dating Apps as Social Platforms

As younger generations grew up with a phone as an extension of themselves, everyday
communication between them became deeply embedded in mobile platforms, and with the
growing popularity of dating applications, dating has become an integral part of modern
digital social life (Frohnholzer, 2021). According to "“surveys and industry reports, it is
estimated that between 350 million and over 400 million people worldwide used dating
apps as of early 2026, with the market continuing to expand” (Suraj, 2026) and according
to research the dating app industry generated in 2024 alone over $6 billion in annual
revenue and it forecasted that the industry might reach over $12 billion by the end of
2026 (Singh, 2025). According to research, Tinder has 75 million monthly active users
globally, making it the most popular dating app (Curry, 2026); however, dating apps such
as Bumble and Hinge are also widely popular. Furthermore, Strategic Insights Analyst
Emily Dolan reports that 85% of dating app users are under 34 (Dolan, 2026), which
illustrates that dating applications are predominantly used by young individuals.

The dating applications, as the name suggests, started as tools for people to find romantic
connections; their function has since gone beyond their original purpose, morphing into
hybrid social spaces that also enable platonic relationships (Frohnholzer, 2021). The dating
apps have found their purpose in the context of solo travel too, as digitally literate users,
such as Generation Z, can use these platforms as accessible tools to meet new people in
new destinations. Looking at dating apps through a different perspective on social
infrastructure can help explain how they shape tourists’ social interactions and destination

experiences (Frohnholzer, 2021).
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Dating applications did not appear suddenly but developed from earlier forms of online
matchmaking. In the late 1990s and early 2000s, when phones were not as technologically
advanced as they are now, online dating primarily existed in the form of “dating websites”
that often-required users to fill out detailed questionnaires and personality tests to be
matched (Berry, 2025)(Dinh et al., 2018). Communication on these platforms was
generally slower and more intentional, typically happening through desktop-based
messaging systems. This changed notably in the late 2000s, when online dating gradually
moved from desktop platforms to mobile applications (Berry, 2025)(Dinh et al., 2018).

Advancements in technology and the accessibility of smartphones have transformed how
people communicate and find matches, whether for romantic or other purposes. Apps such
as Hinge and Tinder popularised what is often called “swipe culture,” in which users quickly
assess profiles by swiping left or right. This design has influenced decision-making by
prioritizing visual cues, short bios, and rapid judgments, turning the process of browsing
matches into something resembling a game-like interaction (Ward, 2026)(Bandinelli,
2022).

Another key technological feature distinguishing mobile dating applications from earlier
online dating platforms is geolocation technology. Many platforms use location-based
systems to identify where users are and connect them with others nearby. Geolocation
technology enables localized interactions, allowing users to see who is within a specific
proximity of them, effectively embedding social discovery with people who are close by.
This location-based feature is particularly interesting in modern contexts, where humans
are more mobile compared to older ages; this feature makes it easier for travellers to
connect quickly with locals or other visitors in the area (Frohnholzer, 2021)(Bandinelli,
2022).

Gamification is another characteristic feature of modern dating applications. The swipe
interface, match notifications, and feedback mechanisms such as “super-likes” or “roses”
create experiences similar to game dynamics making the dating apps in some ways,
addictive, like slot machines in casinos, also the feelings of excitement, validation, or
anticipation that the users can get from match notifications; it all leads to repeated
engagement and prolonged platform use of the apps (Frohnholzer, 2021)(Castro &
Barrada, 2020). Additionally, these applications rely on complex algorithms to decide
which profiles are shown to users. As a result, interactions on dating apps are shaped not
only by individual choices but also by the platform’s underlying algorithmic systems
(Frohnholzer, 2021)(Castro & Barrada, 2020).
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Although dating applications are typically associated with romantic relationships, the ways
people use them have expanded beyond their original purpose; this shift reflects broader
changes in how people meet and interact in digitally mediated environments. For example,
dating app users use the apps to form alternative social connections; in the tourism
context, the apps might be used to meet locals or fellow travellers (Leurs & Hardy, 2019).
Solo travellers, especially digital natives such as Gen Z, might use these platforms to find
companions to explore the new destination, visit clubs, or participate in various activities.
In such situations, social and experiential goals may take precedence over romantic
intentions (Leurs & Hardy, 2019).

This form of location-based social interaction during travel has been described by some
researchers as “Tinder Tourism.” By using location-based dating applications while
travelling to connect with locals or fellow tourists, individuals can gain various benefits,
from not feeling alone or having someone to experience the destination with, to insider

recommendations and informal guided experiences (Frohnholzer, 2021).

Dating apps can therefore serve as entry points into local culture and social life, giving
visitors access to local networks and knowledge rather than relying solely on traditional
tourism settings like hostels or bars. These kinds of interactions can strongly shape how a
destination is experienced. By connecting tourists with other people, dating apps also
contribute to the co-creation of the tourism experience (Frohnholzer, 2021).

Modern tourism, especially today, is becoming a product of the interaction between social
interaction and digital technology. Research has shown that independent travellers,
especially those from digitally native generations like Gen Z, seek more flexible ways to
find social connections while travelling to a new destination(Frohnholzer, 2021)(Leurs &
Hardy, 2019). Mobile platforms, such as dating apps, create opportunities for travellers to
meet both locals and other travellers in their destination, ultimately changing how they
experience social interactions in tourism. Interactions mediated through technology can
potentially impact how tourists experience their destination and create meaning
throughout their travel (Frohnholzer, 2021)(Leurs & Hardy, 2019). This research will
provide insight into how these dynamics interact through the theoretical framework
outlined in the following chapter.
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3. Theory

This chapter focuses on the theory which will guide this thesis. The study combines two
theories. The Social Practice Theory is the primary framework for understanding how solo
travellers (Gen Z) use dating apps while travelling and how this influences their
interactions with locals and their overall destination experiences. The concept of co-
creation for the use of dating apps within a social context, through technological access,
competence and application, and to establish how, through cooperation between tourists
and residents, this will develop into an experiential framework for the development of
tourist sites. Together, these perspectives create a framework for understanding the
impact of digital use on the development and impact of tourism in an urban environment

such as Amsterdam.

3.1 Social Practice Theory

The Social Practice Theory provides a useful framework for evaluating everyday behaviour
and social activities in relation to one another through the lens of practice rather than
individual beliefs or singular actions (Shove et al., 2012). The theory states that people’s
behaviour should not be seen solely as dependent on their decision-making, but rather as
shaped by social connections and by the broader social and material circumstances that
structure life itself. In addition to serving as a ground for organizing activities, practice
can also be seen as a set of habits that bring together different parts, such as technologies,
skill sets, and shared meanings (Shove et al., 2012).

According to the Social Practice Theory, a common conceptualization of a practice consists
of three interconnected components: materials, competences, and meanings (Greene,
2025). Materials are known as the technical and physical requirements that must be met
for the practice to be carried out. The knowledge, abilities, and skills needed for practice
are competencies, and lastly, meanings consist of the social and cultural interpretations
that give the practice meaning for those involved. When the three parts work together,
they make stable patterns of behaviour that become a part of the people who practice
them in their everyday lives (Greene, 2025).
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Skills

(embodied know-how)

Meanings
(images,

representations,
symbols)

Materials
(things, products)

Imagine 1: Model of social practice theory

Digital technology is influencing and shaping practices in the context of contemporary
tourism, as with the widespread use of smartphones, social media and mobile applications
all being part of a tourist’s daily routine, the way a tourist finds their way around a
destination, retrieves information about a destination, and interacts with others is all
directly impacted by the use of digital technology (Kindzule-Millere & Zeverte-Rivza,
2022). This is especially noticeable with Generation Z, who are digital natives, meaning
they have spent their entire life surrounded by digital technology, an environment with
continual connectivity and a high level of digital literacy, thus for the Gen Z, using
smartphones, digital apps and other technological tools while travelling is a natural things
as it is simply an extension of their social behaviour when they are not travelling as

opposed to entirely new behaviours (Sonido et al., 2024)(Shove et al., 2012).

Consequently, dating apps can be considered part of the material infrastructure that helps
Gen Z engage in specific forms of social interaction while travelling. Dating platforms such
as Hinge use mobile technology, geolocation services, and algorithmic matching systems
to connect people with others who are nearby. These technologies are key components of
the practice because they establish the context in which travellers can locate and engage
with anyone, they may want to interact with at their destination (Frohnholzer, 2021)
(Greene, 2025).

The competence element of the practice concerns how effectively a person can use these

digital platforms. Travellers from Generation Z tend to be highly digitally literate and
accustomed to using both social media and dating apps. Important competences that
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enable the practice to occur include developing an attractive profile, reading online cues,
managing digital conversations, and transitioning from online interactions to face-to-face
meetings. These competences enable all Gen Z travellers to use dating apps as strategic
tools to find and initiate social connections while travelling (Greene, 2025)(Ward, 2026).

The meaning element reflects the motivations and interpretations associated with using
dating applications in tourism contexts. Dating applications have been adapted to provide
users with various additional functions beyond recreational dating, including meaningful
social experiences through travel. For travellers, an example of such an additional function
is the ability of dating applications to provide solo travellers with companionship as an
alternative to traditional dating, serving as tools for overcoming loneliness while

maintaining independence (Frohnholzer, 2021)(Greene, 2025).

The Social Practice Theory conceptualizes the social practice of using dating applications
while travelling to create enhanced social experiences. When exploring these theory
elements, travellers should view the use of dating applications not just as an activity
occurring outside of travel, but instead as a part of a larger set of digital practices through
which Gen Zs navigate their social world during trips (Shove et al., 2012).

3.2 Co-Creation of Tourist Experience

While Social Practice Theory describes how dating apps function within travellers' social
practices (Greene, 2025), the concept of co-creation of the tourist experience helps explain
how these practices shape a destination's experience. Current research in contemporary
tourism indicates that travellers do not simply gather experiences provided by the
destination but rather produce experiences collectively via social interaction between

travellers, residents, and other individuals in the destination (Prebensen et al., 2017).

The idea of co-creation is driven by the service-dominant logic, which holds that value is
created through interactions among actors rather than by service providers. Thus, the
context of tourism experience and destination memory is essentially shaped by social
encounters between various actors, such as local-tourist interactions. Connections to
others while travelling, such as locals and other travellers, help to inform tourists'
interpretations of their destination and create meaning from their experiences (Prebensen
et al., 2017)(Deng et al., 2024).
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Moreover, travellers can gain access to local knowledge and cultural experiences when
interacting with residents; for example, tourists may be guided by recommendations they
receive, places that the individual would probably not stumble upon on their own. Thus,
the person cannot only see the “must-see tourist attraction” but also glimpse a more
everyday local way of life. Online dating apps can also facilitate this type of experience by
allowing travellers to engage with individuals already embedded in the local social network,
whether residents at the destination or other visitors. The traveller's experience in the
destination is then created together by both individuals who contributed to it (Deng et al.,
2024).

The social scene in urban cities like Amsterdam is typically shaped by cafes, bars, cultural
venues, and other public spaces. Many interactions between visitors and locals, or between
travellers and other travellers, can greatly influence how tourists experience the city. For
example, meeting a stranger through a dating app may lead to visiting an area with fewer
tourists or to meeting a fellow traveller who proposes an activity the other would never
have considered, thus creating experiences perceived as more authentic or socially
fulfilling than conventional sightseeing (Deng et al., 2024). However, the most significant
thing about these experiential interactions or partnerships is that they tend to be
temporary and situational; that is, they generally last only a short period of time and
reflect the dynamic, fleeting nature of tourism movement. Nevertheless, these experiences
can have a significant impact on the traveller's memories and their emotional connection
to the destination (Deng et al., 2024).

Social Practice Theory

Materials:

* Smartphones
* Dating apps (Hinge, etc.)

* Geological & Algorithm
Destination Experience
(Amsterdam)
* Emotional (Connection,
Enjoyment)
* Social (Relationships,
Encounters)
* Cognitive (Understanding
Local Life/Culture, etc.)

Tourist-Local/Traveller
Interaction
* Meeting Locals
* Meeting Other Travellers
* Temporary & Flexible

Competences: Practice

« Digital Literacy Using dating
 Profile Creation

* Communication Skills

apps during solo

* Moving Online — Offline travel Connections

* Access to Local
Knowledge

Meanings:

* Seeking Connection

* Reducing Loneliness

* Travel Companionship
* Exploration of Local Life

Contextual Factors:
* Urban Environment (Amsterdam)
* Gen Z Characteristics (Digital Natives)
* Solo Travel Dynamics
 Digital Infrastucture

Imagine 2: Conceptual model diagram
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As demonstrated in the conceptual model diagram, both Social Practice Theory and the
concept of co-creation provide a framework for understanding how Generation Z solo
travellers use dating applications in their everyday digital practices and, thus, how their
use of dating apps affects their interactions and experiences when visiting destinations.
Social Practice Theory shows how using dating apps is part of routines, skills and meaning,
whereas the theory of co-creating experiences merely shows how using dating apps with
other users influences the creation of tourist experiences. Building upon this theoretical
chapter, the following section will describe the methodological approach used for this
thesis.
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4. Methodology

4.1 Research Paradigm

Choosing the right research paradigm to guide this master’s thesis is essential; this study
will be guided by the interpretivist paradigm, which holds that society constructs reality
through individuals' experiences and their interactions with one another (Pervin & Mokhtar,
2022). This means that one true reality does not exist, or that a natural reality does not
exist, as each person has a unique understanding of experiences, perspectives, and
meanings; thus, realities are based on individual perspectives at that moment, and thus

multiple realities exist (Pervin & Mokhtar, 2022).

In the context of this thesis, choosing interpretivism is the most suitable option, as
destination experiences are inherently subjective and cannot be reduced to simple
numbers or percentages, as they are influenced by the traveller’'s personal perceptions,
emotions, and social encounters (Pervin & Mokhtar, 2022). The focus of the study is to
understand how Generation Z use dating apps when solo travelling and how dating
platforms mediate social interaction and contribute to the co-creation of destination
experiences in Amsterdam. Thus, this research does not focus on measuring behaviours
numerically or in other quantitative terms, but rather on aspects that are not readily
quantifiable, such as the meanings that Gen Z solo travellers attach to their experiences
in Amsterdam (Pervin & Mokhtar, 2022).

Additionally, the interpretivist approach allows for a more in-depth analysis of how social
interactions are experienced through dating applications. This research paradigm also
recognizes that interactions are often not straightforward and are affected by factors such
as social, cultural, and even digital context, and that the way travellers interpret their
experiences shapes their interactions with fellow travellers and locals, as well as how they
view the destination. Using the interpretivist approach will provide detailed insight into
participants lived experiences (Pervin & Mokhtar, 2022).

Moreover, the interpretivist approach was chosen as the most appropriate research
paradigm for this thesis, as it aligns closely with the chosen theories. The Social Practice
Theory, as well as the co-creation of tourist experience theory, is grounded in an
interpretivist ontology and epistemology, meaning that individuals’ experiences and
realities are continually constructed through interaction with others and context. Also, both
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theories stress that, in the context of tourism, the social interactions travellers have

created tourism experiences (Pervin & Mokhtar, 2022).

4.2 Research Approach

4.2.1 Data Collection

The master’s thesis focuses on qualitative research in order to understand and answer the
proposed subject of this thesis: "How Gen Z solo travellers’ use of dating apps such as
Hinge shapes their interactions and impacts their destination experiences in Amsterdam.”
Furthermore, in line with the chosen interpretivist paradigm, as it views participants not
as passive data sources but as people who hold the knowledge to identify the cause and
solution to the issue, qualitative data collection methods were chosen to gain in-depth
insights into solo travellers lived experiences, meanings, and perceptions (Hale et al.,

2007)(Pervin & Mokhtar, 2022).

Data collection was conducted through semi-structured interviews. This method was
selected because semi-structured interviews allow the interviewee to maintain a clear
focus on the topic while still allowing flexibility to explore topics relevant to this thesis that
the interviewee did not consider, ask additional questions if needed, and still give room
for participants to reflect on their personal use of dating applications during travel. Thus,
semi-structured interviews offered the flexibility and freedom that are particularly vital for
exploring intangible phenomena, such as experiences of social interaction, emotions, and
digital practices (Galletta & Cross, 2013)(Hale et al., 2007).

For this master's thesis, the student had to be specific and narrow down the study. The
student chosen to focus on Generation Z, as individuals born between 1997 and 2012 are
digital natives, and mobile apps are a prevalent element of daily life, including dating apps,
which they use extensively. Furthermore, research indicates that solo travellers are more
likely to seek connections with strangers while travelling than individuals visiting a
destination with friends, family, a partner, or other acquaintances. Lastly, Amsterdam was

chosen as the research destination simply because the master's student lives there.
Moreover, as mentioned above, this thesis employed a purposive sampling strategy to
identify and select individuals who met the specific criteria to answer the research

question. The interviewees needed to check off the criteria listed below:

e Belong to Gen Z (born approximately between 1997 and 2012)
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e Have experienced solo travelling to Amsterdam
e Have used dating applications (such as Hinge, Tinder, or Bumble) while solo

travelling in Amsterdam

This sampling approach ensured that all participants had the direct experience needed for
this master's thesis. Additionally, participants who met those criteria were found on dating
applications such as Hinge and asked whether they would be willing to be interviewed, or
a few participants were introduced to the researcher by friends.

The interviews were held either in person in Amsterdam or over FaceTime, depending on
the interviewee's location and availability. Each interview lasted about 40 minutes and was
conducted in English, as it was a language known to the interviewees and the researcher,
and it also facilitated easier, quicker transcriptions. Moreover, the interview questions and
guides were created based on the co-creation of tourist experience and social practice
theory. The questions were designed to understand “"How Gen Z solo travellers’ use of
dating apps such as Hinge shapes their interactions and impacts their destination
experiences in Amsterdam.” Examples of the questions are shown below, and all the
questions and their categorization according to the co-creation of tourist experience and

social practice theory can be found in the Appendix.

Examples of the questions asked during the interviews:

Section 4: Motivations & Meanings (Meanings — Social Practice Theory)

9. What were your main reasons for using a dating app during your trip?

10. Did you see the app more as a dating tool or as a way to meet people and
explore the city?

11. How did using the app make you feel during your solo trip?

Section 5: Interactions with Locals or Other Travellers (Linking Practices to Experience)

12. Did you meet any locals or other travellers through the app? Can you describe
those experiences?

13. How were these interactions different from meeting people offline (e.g., bars,
hostels)?

14.Did these interactions feel authentic or meaningful to you? Why or why not?

Furthermore, ethical considerations were addressed throughout the research process. All
interviews with the individuals were conducted with their consent, and the interviewees
were informed in advance of the purpose of the interview and the topic. To ensure that
individuals could talk freely without worrying about how they might come across or what

they might reveal, all personal information, such as names, was excluded from the
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transcriptions. Additionally, all interviews were recorded on the student's phone to ensure
accuracy and ease of transcription of the answers. The recordings were then transcribed
with the help of AI (Allmark et al., 2009).

The interviews were conducted with 11 individuals, both male and female. The researcher
also tried to get participants who were of different ages in order to get an insight into the
topic from different “"Gen Z " generations, from those born in 1997 to those born at the
end of the Gen Z cutoff in 2012.

Moreover, as this study is qualitative and interpretivist, a purposive sampling method was
chosen to align with the study's goals, which focus on selecting participants with direct,
relevant experience with the research case rather than on individuals with little to share
or who are merely statistical representations (Galletta & Cross, 2013)(Hale et al., 2007).

The 11 interviews, which to some might be a small number of participants, are not a
weakness but a strength for this master's thesis. As the chosen research paradigm, an
interpretivist perspective, the small number of participants allowed the master student to
focus more deeply on each participant’s experiences and views and to explore meaning
rather than numbers (Pervin & Mokhtar, 2022).

However, it is important to mention that this master's thesis, like any other study, has
some limitations. Most interviewees did not speak English as their first language, which
could have restricted the depth of their responses (Theofanidis & Fountouki, 2019).
Another limitation is the number of interviewed participants, which could have been larger.
This small sample reflects the qualitative nature of the research and allowed for in-depth
analysis. However, it also means that the findings represent a limited range of perspectives
among Gen Z solo travellers who visited Amsterdam. A larger sample was not feasible. It
was difficult to find people willing to be interviewed within the time available for this
project. Scheduling interviews was also a challenge, as the master student was working
full-time (Theofanidis & Fountouki, 2019). This limited the flexibility to conduct interviews.
Finally, the findings are based on self-reported experiences, which may be influenced by
individual circumstances, personal bias, or mood at the time of the interviews (Theofanidis
& Fountouki, 2019).
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4.2.2 Data Analysis

To analyze the qualitative data collected from the interviews, thematic analysis was
chosen. Given the exploratory nature of the thesis and its focus on subjective experiences,
meanings, and social interactions, thematic analysis is the appropriate choice, as it is
widely used in interpretivist research to identify, analyze, and interpret patterns of
meaning in textual data (Naeem et al., 2023). Additionally, this method ties back to the
interpretivist research paradigm chosen for this project, which holds that meaning arises
from people's subjective experiences and that knowledge is socially produced (Pervin &
Mokhtar, 2022).

Furthermore, the thematic analysis followed Braun and Clarke's six-phase framework to
help identify themes and codes. Additionally, Braun and Clarke's six-phase framework is
widely used in qualitative research. This method was chosen because it offered a
structured yet adaptable approach to analyzing the interview data (Naeem et al., 2023).

The first step was familiarization with the data, where all interview transcripts were read
a couple of times. During this step, initial ideas and observations were being formed. The
second step was selecting keywords. Coding was conducted manually by the master
student, with mainly deductive coding applied, guided by the theoretical framework,
particularly the elements of Social Practice Theory (materials, competences, meanings)
and the concept of co-creation of tourist experiences (experience creation, emotions, and
impact on the trip) (Naeem et al., 2023). In the third step, themes were assigned, and in
the fourth step, they were reviewed to ensure coherence and clear distinction. The fifth
step was conceptualization through the interpretation of keywords, codes, and themes,
where each theme was clearly linked to the theoretical framework. Finally, in the sixth
phase, the codes were organized into a visual table with individual colours to help with the
discussion and findings chapter (Naeem et al., 2023). Additionally, from an interpretivist
perspective, the thematic analysis served as an analytical lens through which participants
lived experiences could be understood (Naeem et al., 2023)(Pervin & Mokhtar, 2022).

A table was created to help the student and visually show how the theoretical framework

of the study was used to develop the themes and how the transcripts were coded using
thematic analysis.
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Theme What it captures Colour
App Use (Practice) Using Hinge, phone, features

Skills (Competence) How users interact (texting, profiles,

meeting)
Motivation Why they use the app (loneliness, fun,
(Meaning) curiosity)

Social Interaction Meeting people (locals or travellers)

Experience Creation Activities, recommendations, shared

moments
Emotions Feelings (positive or negative)
Impact on Trip How it affected their Amsterdam experience

Table 1: Coding Table
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5. Findings

The findings chapter presents the thematic analysis of semi-structured interviews with
individuals from Generation Z who were solo travelling in Amsterdam and used dating
apps such as Hinge while there. The findings follow the themes shown in the coding table
in the methodology chapter, which were based on Social Practice Theory (materials,
competences, meanings) and the concept of co-creation of tourist experiences.

While analyzing the interviews, seven key themes emerged from the transcripts: App Use
(Practice), Skills (Competence), Motivation (Meaning), Social Interaction, Experience
Creation, Emotions, and Impact on Trip. This findings chapter reflects on how using dating
apps such as Hinge is part of travel practices for Gen Z solo travellers and how it

contributes to shaping social interactions and destination experiences.

5.1 App Use (Practice)

The analysis of the interviews indicated that using dating apps, particularly Hinge, was
part of their routine while solo travelling in Amsterdam and formed a consistent social
practice during their stay in the Dutch capital. Most participants noted that they used the
apps during “decompress moments” such as mornings or evenings back at the
accommodation. For instance, one of the interviewees mentioned “usually in the
evenings... after I got back from exploring” (Interview 1), while another solo travellers
described using it "I would say maybe during the morning........ usually I was having
breakfast and then during that time I was like scrolling and trying to find” (Interview 6),
“in the morning while I'm having my coffee and cigarette” (Interview 11). Those
confessions show that dating apps were not a focal point of the trip but rather a habit
naturally integrated into the rhythm of solo travel. The practice of using dating apps was
flexible and situational, filling gaps between other activities.

Furthermore, the context in which the interviewees used the apps was significantly altered
during solo travel in Amsterdam. Many of the interviewed individuals said that while
scrolling through the dating application, they were less selective and more open to
matching with people than when using the app at home, and more focused on finding
platonic connections rather than romantic ones. One of the interviewees noted “at home I
can be a bit more... selective or cautious, but there I was more like, okay, let’s just see
what happens” (Interview 1)., while another individual explained that while at home they
used apps for relationships, in Amsterdam they were “not really looking for anything
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romantic... just to find other people to hang out with” (Interview 2). Lastly, most
participants also acknowledge that they adjusted their dating profiles on the app to reflect
their temporary presence, for example, one interviewee mentioned, "I just wrote in my
bio that I'm visiting Amsterdam for five days just to let people know why I'm here”
(Interview 8), while another participant mentioned "I updated my bio in each city,
including Amsterdam, to say I was traveling through Europe from the U.S. I think it made
people more curious and also made it clear I wasn’t looking for anything serious. I also
added a couple of travel photos” (Interview 3). These modifications show how the material
features of dating applications were changed to suit the travel context.

5.2 Skills (Competence)

As the participants were Gen Z, known for their digital savvy, the interviewees
demonstrated strong digital competence in navigating dating apps, enabling them to use
them strategically. One of the main ways the interviewees used their digital savviness was
their ability to quickly access other people's online profiles on dating apps and find
individuals who matched their needs. While analyzing the interviews, the key attributes
participants sought were openness and friendliness or common interests. As one
participant explained, they looked for "I focused more on profiles that seemed friendly,
open-minded, and communicative” (Interview 9), another interviewee noted "I was

looking for girls... that like we have common interests.” (Interview 6).

All the participants interviewed were also efficient at transitioning from online to in-person
meetings. The interviewees were aware of the time constraints, as all of them were staying
in Amsterdam for a short period; therefore, they avoided prolonged online interaction.
One participant mentioned "Pretty quickly, to be honest. So, if the conversation feels easy,
I'll just suggest meeting.” (Interview 5) , while another noted that they would "I would
suggest grabbing a coffee or just going on a walk and yes since I was visiting um we don't
really want to spend time texting for two days because that was pointless so I tried to

move quickly to go from online to in person” (Interview 9).

Moreover, participants also showcased skilled management of transitions from online to
offline interaction as they confidently initiated asking to meet offline by suggesting easy
and low-commitment activities such as grabbing a drink, "I'll just suggest grabbing a drink”
(Interview 4). Additionally, the interviewees noted that they were more flexible in their
matching strategies. One participant described being particularly open, stating, "I was just
matching with everybody... and seeing what happens” (Interview 2). Others were more
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selective but still focused on prioritizing openness compared to their usual behaviour at
home”. These competences show that, rather than being passive users, participants
actively used the apps as tools to achieve specific social goals while travelling.

5.3 Motivation (Meaning)

The interviews revealed that, for almost all interviewees, the motivation behind using
dating apps while solo travelling in Amsterdam was primarily social rather than romantic.
“Definitely more like a bridge to meet people, as I said I wasn't really looking for anything
romantic” (Interview 11) and “Honestly, more as a way to meet people and explore. Like,
dating wasn't really the main focus” (Interview 1). Most individuals reported wanting to
reduce feelings of loneliness and needing connection. "I think when you're solo travelling,
it's nice to be alone um, but yeah, but also like I feel like nobody wants to be alone 24/7"
(Interview 6), "I don't really like to be alone when I travel, I like to share my travel
experiences with someone” (Interview 8),"It’s more about, umm, connecting with people

and not feeling so alone” (Interview 4).

In addition to a need for connection and a desire to reduce feelings of loneliness,
interviewees also mentioned that they craved the unexpected that meeting new people
can provide. Also, the interviewees mentioned that dating apps are a tool for accessing
the local community and the participants expresses a desire to experience the city from a
local perspective as one of the interviewees noted "Solo travel is great, but it can get a bit
repetitive if you’re always alone. I also think meeting locals gives you a completely
different perspective on a place” (Interview 5) and other one pointed out “"And also I
wanted to experience the city in a more local way” (Interview 3). These findings show that
Gen Z, while travelling solo, uses dating apps in an unstandardized way, as Hinge and
other dating applications become more comprehensive tools for social interaction and

enriching experiences.

5.4 Social Interaction

Dating apps have become hybrid tools that quickly connect people, with brief online
communication often transitioning into offline meetings. The interviewees promptly moved
from texting to meeting in person, as they preferred meeting in person rather than texting
for extended periods. "I looked for people who looked like they’d actually want to meet up
and maybe show me around a bit, not just chat online” (Interview 3). When asked about
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how the interviewees perceive those relationships that were formed through the dating
apps compared to the offline encounters that the solo travellers had engaged in, most of
the participants said that they were more intentional and less awkward, as one of the
interviewees noted, "Even though they were short-term, the conversations felt real......... I
think the fact that you both choose to meet already creates a certain level of intention if
that makes sense” (Interview 7), and another person mentioned "you already kind of know
there’s some interest there, so it’s less awkward than... going up to someone randomly”

(Interview 1).

Furthermore, although the relations have a temporary nature, as most of the solo
travellers were only staying in Amsterdam for a couple of days, the interviewees said that
interactions felt authentic because they fulfilled a shared goal for both parties, looking for
connection, fulfilling the feeling of loneliness, or just wanting to have someone else to do
an activity with. Furthermore, participants engaged both online and offline with locals and
other travellers, although many noted they sought more opportunities to meet locals, as
they wanted that local experience. "I was on Hinge, I was looking only for local people
living in Amsterdam” (Interview 3), "I met one local who showed me a couple of places
that weren't really touristy, which I really appreciated. It felt more authentic” (Interview
7).

5.5 Experience Creation

One key finding from analyzing the transcripts was that dating app interactions played a
significant role in shaping and co-creating participants’ travel experience. The interactions
formed through dating apps directly affected most of the interviewees' activities, locations,

and overall engagement with Amsterdam.

The interviewees frequently noted that, thanks to matches from dating apps, they were
introduced to places and experiences they would not have discovered on their own. One
of the individuals said, "I think going to all the amazing restaurants that the guy found
changed my perspective and changed the experience of the city” (Interview 8). Another
participant noted, "There was one evening where I met up with someone who took me to
a small bar that I would never have found on my own” (Interview 7). Another described
how a local showed them hidden aspects of the city and created experience that most
tourists do not get to experience "I was able to see experience in the city as a more local
person rather than a tourist I also went to places that normally a tourist doesn't go to like
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a local party at someone's house and I've learned things about the city that probably I
would never know if it wasn't for the local people.” (Interview 3).

Furthermore, many participants acknowledge that, thanks to connections made through
Hinge and other dating apps, they engaged in activities outside their usual preferences.
For example, one of the individuals mentioned, “She’s really into vintage shopping, which
is something I've literally never cared about. Like, I usually avoid shopping when I travel
because I feel like it’s a waste of time I'd rather be, like, seeing things or doing activities.
But I really liked her when we met for the first time and she talked about how this is her
biggest hobby so she kind of convince me to try it” (Interview 5). Similarly, another
participant considered attending a hot Pilates class, explaining that it was something they
"never do when traveling... but I was like why not try something new” (Interview 2). Those
examples illustrate how experiences at a destination such as Amsterdam are co-creative,
with participants' actions and interactions with the location being actively modified by their
relationships with others.

5.6 Emotions

The interviewees' emotional responses varied; however, most were positive. One key
theme that emerged from the transcripts was the excitement of meeting and matching
with new people, as one individual said during the interview, “you never know who you

match with... there’s some positive nerves” (Interview 1).

Another major thing that was brought up was the reduced feelings of loneliness and
increased sense of connection that the interviewees said they got from using the dating
apps while travelling solo in Amsterdam. One of the participants noted, "It made the whole
experience feel less isolating. Even if I didn't meet up with someone, just chatting gave
me a sense of connection.” (Interview 7), while other people said, “It made the experience
feel less lonely” (Interview 10), “It made me feel more connected and less isolated,
especially in a new city.” (Interview 3). Some interviewees reported discomfort initially,
particularly those new to dating apps. However, this feeling diminished over time. One
participant noted that “in the beginning it was a little bit weird... but once that went away,
it helped a lot” (Interview 4).

Moreover, in some instances, Hinge or other dating apps also served as emotional support

tools. For example, one of the travellers mentioned during the interview that using Hinge
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felt like a distraction after a breakup, stating that it “gives me something to look forward
to... it breaks up the day in a good way” (Interview 4).

5.7 Impact on Trip

The analysis of the transcripts also revealed that dating apps had a significant impact on
participants’ overall solo travel experiences in Amsterdam. For example, one of the
interviewed travellers said: “It added a social layer that I wouldn’t have had otherwise”
(Interview 1). The addition of a social dimension to the trip was one of the major findings;
however, the matches the travellers made on dating apps also influenced how the
interviewees perceived the Dutch capital. For instance, many of the interviewees described
the city as more welcoming and personal because they met locals through Hinge and other
dating apps. One of the interviewees mentioned during the interview that “the people that
I met with made the city feel more welcoming and livable” (Interview 9). Another explained
that the experience made the city feel *more like a home and not just a tourist destination”
(Interview 3).

Moreover, from analyzing the interviews, it was also noticed that the dating apps made
the travellers more open and spontaneous. The interviewees mentioned that they were
more willing to try new activities and steer away from their normal “tourists routines” as
one of the participants noted “I would never go to like a historic museum so then because
of the guy I tried something new” (Interview 8), and another participant reflected that the
app made them “more flexible... more open-minded” (Interview 2). Lastly, Hinge, among
other dating apps, contributed to the trip's memorability. The interviewed solo Gen Z
travellers often described interactions with others as some of the most meaningful aspects
of their experience. As one participant summarized, it made the trip “more spontaneous

and... more memorable overall” (Interview 1).
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6. Discussion and Implications

6.1 Discussion

The discussion chapter critically interprets the empirical data in relation to the research
question: How does Gen Z solo travellers’ use of dating apps, such as Hinge, shape their

interactions and impact their destination experiences in Amsterdam?

This master's thesis places the findings from the 11 interviews within the theoretical
framework chosen for this thesis, namely Social Practice Theory and the concept of co-
creation of tourist experiences, and within larger scholarly discussions on digitally

mediated tourism, social interaction, and modern urban travel.

6.1.1 Dating Apps as Contextualized Social Practices

The findings from the conducted 11 interviews suggest that Gen Z's use of dating
applications such as Hinge during solo travel in Amsterdam is best understood not as an
isolated behaviour, but as a contextually embedded social practice, thereby supporting the
relevance of Social Practice Theory. During the interviews, many participants noted that
Hinge or other dating apps are integrated into their lives, even when in Amsterdam. The
use of dating apps is routinized, for example, while the individual is decompressing at the
end of the day in the accommodation or while having breakfast in the morning, which
reinforces the notion that practices persist across contexts rather than emerging solely in

response to solo travelling.

Additionally, the findings also provide nuance to existing applications of Social Practice
Theory by demonstrating the situational adaptability of practices. Although the material
aspects of smartphones and geolocation app interfaces, such as dating apps, tend to
remain mostly the same, there is some variability in competencies, and meanings are
reconfigured in the tourism context when looking at Generation Z. The interviewed
individuals from Generation Z displayed an advanced level of knowledge and digital savvy
not only in regards to understanding and navigating the technical features of the dating
apps but also in strategically adapting their behaviour to obstacles that come with short-
term travelling and travelling alone such as moving quickly from online interaction to
offline meetings or adjust profile bio and other content on the dating app to convey the

traveller temporality in Amsterdam.
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Furthermore, the use of dating apps such as Hinge has shifted from a tool for hook-ups or
romantic connections to a means for social connection and experience enhancement. This
conclusion aligns with and extends (Frohnholzer, 2021) notion of “Tinder Tourism,” which
suggests that dating applications serve as a flexible social infrastructure whose use and
meaning are reconstructed based on the individual's needs and situational context.
Therefore, this thesis contributes to the chosen theory, Social Practice Theory, by
illustrating that participants are shaped by factors such as time and place, especially in

the temporary context of tourism, and not solely by social and material factors.

6.1.2 Digital Mediation and the Reconfiguration of Social Interaction

The findings create an engrossing picture of how, in the context of tourism, Hinge, among
other dating apps, reshapes the initiation and experience of social interactions. Participants
mentioned during the interviews that they viewed interactions initiated through such apps
as Hinge as meaningful, authentic, and less socially ambiguous. As dating applications
work in a format where you first have to match with a person before contacting them,
some participants said this feature reduces uncertainty and lowers the social barriers
typically associated with approaching strangers. This supports the existing literature on
digitally mediated interaction (Kabia & Srinivaasan, 2023) and demonstrates that it can
be applied to solo travel. Moreover, the sense of what can be conceptualized as “pre-
structured spontaneity” can be created through Hinge and other dating applications, where
users feel that interactions on the app are flexible and informal, yet are guided by
algorithms and other users’ selections. Furthermore, the findings concluded from the
interviews also raise into question the belief that in tourism, meaningful social encounters
are primarily serendipitous, yet according to the data collected from the interviews, it can
be suggested that algorithmically interactions that are born on dating apps through can
feel to some individuals equally or even more authentic or meaningful due to the both
parties having shared intentions and pre-established interest in meeting. Lastly, the rather
quick transition of the interviewee's communication from online to offline shows that dating
apps are merely tools used by Gen Z, where online interaction is not an end in itself but a
means to facilitate offline communication. This example illustrates a picture of
contemporary sociality in which communication and interaction often have a hybrid nature,
especially among Generation Z, which grew up with technology and is digitally savvy; for
that generation, online and offline dimensions are deeply intertwined rather than distinct.
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6.1.3 Negotiating the Solo Travel “Social Connection Paradox”

From the findings, it is also apparent that the solo travellers interviewed experienced the
social connection paradox, in which they sought independence while simultaneously
seeking connection with others. During the interviews, some participants expressed the
paradox noted in the literature review: an individual choosing to go on a solo trip for the
purpose of freedom and solitude, yet seeking companionship. Hinge and other dating apps
emerge for the interviewed Gen Zs as a key mechanism for negotiating this tension, as
they allow solo travellers to preserve their independence while providing a way to mitigate
loneliness and the need for connection in a temporary, flexible manner. Moreover, the
findings contribute to the literature by conceptualizing dating apps as tools of “controlled
sociality” where solo travellers can regulate their need for connection or the feeling of
loneliness that may arise for some individuals during solo travel, thanks to the apps, as
they allow them to choose the parameters, such as for how long, how deeply, or the
nature of their social encounters. Thus, the findings also shed light on a different way Gen
Z solo travel can be viewed and may even reshape the nature of solo travel in the modern
environment, given the presence of digital tools such as Hinge. As smartphones and the
online world are part of Gen Z's routine, whether at home or travelling, solo travel among
Gen Z is increasingly defined not by solitude but by fluid transitions between solitude and
sociality, facilitated by digital infrastructures.

6.1.4 Blurring Boundaries Between Tourists and Locals

From the findings, it can also be concluded that Hinge, among other dating apps,
challenges the traditional host—guest dichotomy discussed in tourism research for many
years. Interactions through dating apps were not characterized by asymmetrical roles,
such as locals as providers and tourists as consumers, but rather were more equal and
informal in the social context. The interviewed travellers were not only searching for fellow
travellers on the apps but also were seeking out locals as companions and co-participants
in shared experiences, rather than primarily as sources of service or information; this
aligns with the critiques of the host-guest paradigm that was discussed by (Simoni,
2017)(Eggli & Wattanacharoensil, 2025) were there has been a shift towards peer-to-peer
interaction among travellers and residents. Although the interviewed Gen Z travellers
described their interactions and experiences as “authentic” or “local,” it is important to
note that what constitutes “local” in urban contexts such as Amsterdam is increasingly
fluid, as many residents are international and live there only temporarily. In some ways,

the ambiguous positionalities, and, in this thesis, the authenticity, do not come from the
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place or activity itself but rather from emerging from interpersonal connection, which
aligns with modern understandings of authenticity as performative and negotiated rather
than fixed.

6.1.5 Co-Creation of Tourist Experiences in Digital Contexts

The gathered information from the interviews also supports the concept of co-creation of
tourist experiences, showcasing that interviewees’ activities, movements and
interpretations of Amsterdam were significantly shaped by interactions facilitated through
dating apps. Participants’ experiences were not predefined or passively consumed; rather,
the 'interviewees' experiences were actively created and shaped by interacting with other
individuals. Additionally, the interactions and people the interviewees met through Hinge
influenced what the Gen Z solo traveller did, such as engaging in a new activity the
interviewee would never have tried or visiting a new and unexpected location, as well as
how the interviewees perceived and valued those experiences. Importantly, this master's
thesis extends the co-creation framework by emphasizing the role of digital platforms as
mediating infrastructures. Hinge and other dating apps act as keys to open gateways for
Gen Z solo travellers to local knowledge, social networks, and informal experiences (Deng
et al., 2024).
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6.2 Implications

This chapter outlines the theoretical, practical, societal, and methodological implications
of this master’s thesis, which is based on the literature review, the chosen theoretical

framework for this study, and the findings, and provides future research suggestions.

This master's thesis contributes to both the tourism and digital sociology literature by
extending Social Practice Theory and the concept of co-creation of tourist experiences into
the realm of social contact mediated by digital platforms such as Hinge and other dating
applications. The data from the interviews illustrated that the use of dating apps is part of
the routine for many Gen Zs and a context-dependent social practice rather than an
isolated or solely purposeful behaviour; therefore, this supports the relevance of Social
Practice Theory to tourism research (Greene, 2025). Notably, tangible elements such as
dating apps, smartphones, laptops, and social media applications remain the same no
matter where the traveller is; however, the intangible elements individuals attach to them
and the skills they bring shift depending on the travel context. This shows that practices
are often temporary and tend to shift, especially in short-term, mobile contexts such as
tourism (Greene, 2025).

Synonymously, the master’s thesis extends the theoretical concept of co-creation by
identifying Hinge and other dating apps as active intermediaries in the experience-creation
process (Deng et al., 2024). The thesis recognizes that, in the modern world, especially
among the Gen Z travellers who were the focus of this research, digital savvy and online
communication are part of their everyday lives (Slepian & Furman, 2024). Co-creation
increasingly starts in digital spaces and continues beyond in-person encounters, moving
between online and physical forms of interaction (Deng et al., 2024). Therefore, this
introduces a hybrid understanding in which value is generated across online and offline
contexts. The master's thesis also highlights the phenomenon of “controlled sociality” and
how Hinge, among other dating apps, serves as a tool for it; the solo travellers have the
ability to connect with others and control the degree of it, for example, when and how
they want to connect with other users (Frohnholzer, 2021). Therefore, independence and
social interaction are not opposing forces; they can be managed simultaneously through
social applications such as dating apps, where users can freely move between them.
Moreover, according to the gathered data, interactions on dating apps are usually more
equal than fixed roles. As a result, the host-guest paradigm described in tourism studies
is called into question, as it assumes asymmetrical roles in which locals are providers and
tourists are consumers. However, in practice, this concept of set roles providers vs

consumers can be more fluid and sometimes harder to distinguish in social situations,
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especially when looking at Amsterdam, the urban destination is filled with all kinds of
people, thus interactions can be more equitable.

Furthermore, from a practical perspective, this research's findings offer insights that are
particularly interesting to the hospitality and tourism industries in the context of urban
destinations. As real and digital worlds are becoming more intertwined, especially for the
younger generations, such as the Gen Z who grew up with technology (McKinsey &
Company, 2024), it is vital for destination management companies to acknowledge the
importance and even advantage of digital platforms such as Hinge as a component of the
destination's social infrastructure. Social interactions are no longer confined to physical
spaces such as restaurants, nightclubs, and guided tours, but are increasingly facilitated
through apps. Consequently, destination management companies' marketing strategies
could shift toward emphasizing social connectivity, local interaction, and authentic
experiences. Hospitality establishments such as cafes or hotels can respond to these
changes in social interactions by designing spaces that complement digitally initiated
interactions, providing people with environments that feel relaxed and secure for first-time
meetings. For tourism businesses targeting Gen Z travellers, especially solo travellers,
there are several areas worth focusing on. Tourism marketing should be more focused on
personalization and co-created experiences rather than fixed, pre-packaged offers, as solo
travellers from Generation Z, according to studies, show a desire for opportunities to
connect with others, authenticity, flexibility, and spontaneity (Levine, 2025); therefore,

taking that into consideration will often make tourism marketing more effective.

Looking beyond the tourism and hospitality sector and, more broadly, on the societal level,
the findings from this master's thesis showcase how Gen Z’s social interactions and
relationships are formed and how they are changing in increasingly digital and mobile
societies. From the interviews, it can be inferred that dating apps became increasingly
normalized for use beyond their original purpose of romantic connections. This marks a
shift in social norms, in which platforms such as Hinge function as part of a wider

ecosystem of social connectivity.

Additionally, this wider ecosystem of social connectivity that Hinge and other social
applications provide also raises a question in the tourism world of what is “authentic” or
“local”. The way individuals meet nowadays, whether in everyday life or while travelling,
has shifted; people now meet not only in real life but also through online platforms. As
travellers interact with other tourists and international visitors during their trips, the idea
of a “local experience” becomes less connected to fixed local identities and more shaped

by temporary, shared encounters. In this context, authenticity and local experiences are
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increasingly created through interpersonal relationships rather than defined solely by a
destination. Simultaneously, Gen Z, among other generations are becoming more reliant
on technology and more addicted (Chen & Ha, 2026), which raises questions about
algorithmic filtering and user safety. These technological developments and their close ties
to younger generations' lives highlight the need for further academic and policy attention.

Another point to note concerns methodology: this master’s thesis demonstrates the
usefulness of qualitative, interpretivist approaches for exploring tourism experiences
shaped by digital media. Opting to conduct semi-structured interviews with Gen Z solo
travellers created space to explore the emotions, meanings, and practices that survey or
other quantitative methods would struggle to capture (Galletta & Cross, 2013). The thesis
also highlights that separating technology use from daily or travel routines is the wrong
approach, and that it is crucial to examine digital behaviours in real-life contexts, yet
further research could build on this by incorporating, for example, digital ethnography to
better understand how these practices evolve over the years and among different
generations or cities. Building on these implications, several possible directions for future
research emerge. For example, studies across different cities in different countries could
help compare how local contexts influence app-mediated interactions, while further
comparative work on gender in digitally mediated settings could yield interesting findings.
Another intriguing direction to explore would be how apps such as TripBFF, whose core
purpose is to connect travellers, could offer a broader understanding of the digital
ecosystems that shape contemporary travel experiences, especially among the digitally

savvy generations.
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7. Conclusion

The master’s thesis focus was on examining how solo travellers from the Gen Z generation
use dating apps such as Hinge to shape their social interactions and destination
experiences in Amsterdam. The thesis explored how digitally mediated interactions born
through dating apps affect the way Gen Z solo travellers navigate social life while visiting
a destination, and how these interactions contribute to the construction of meaning and
experiences within an urban tourism environment by combining two theories: the concept
of co-creation of tourist experiences with the social practice theory. After conducting the
interviews and analyzing the transcripts, it could be seen that the participants did not
solely used daring apps such as Hinge for the initial app use which is romantic purposes
in the context of solo travel but rather used Hinge and other applications as a flexible
social tools that served the purpose of helping the solo Gen Z traveller’'s in Amsterdam
feel less lonely, access local knowledge, help find companions and create meaningful
interactions and experiences while still making the interviewees feel like they have their
independence. The participants revealed during the interviews that dating apps have
become an integral part of the everyday routines of many Gen Z travellers, even when
they are visiting Amsterdam or other destinations and Hinge, amongst other dating apps,
has become a form part of their broader digital social practices. As for many participants,
the purpose of using dating apps changed while visiting Amsterdam to a non-romantic one
also the interviewees pointed out that therefore, they adapted their strategic use to a
tourism context by for example adjusting their profiles, focusing more on being more open
and flexible and being more forward with transitioning from online communication to

offline encounters as all of them had a knowledge of the time constrain.

Moreover, the master’s thesis also sheds light on how digitally mediated social interactions
are increasingly shaping contemporary tourism, given the integration of technology into
most people's lives, especially among younger generations, such as Gen Z. From what
the participants shared during the interviews it can be concluded that connections made
through Hinge and other dating apps are for many Gen Z interviewees perceived as
intentional, authentic, and emotionally genuine. Additionally, many participants noted
during the interviews that, thanks to connections made on Hinge, they tried new activities
and gained access to experiences or locations in Amsterdam that they probably would not
have found on their own. Thus, the interviewees' experiences in Amsterdam were shaped
by locals and other travellers they met through Hinge, and these connections influenced
their emotional connection to the city, making the trip more memorable and socially
fulfilling. Consequently, it can be concluded that the destination experience, in this case
Amsterdam, was not passively consumed by Gen Z solo travellers but rather actively co-
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created through interactions between solo Gen Z travellers and other individuals in

Amsterdam.

As mentioned, the master’s thesis combined two theories, the social practice theory and
the concept of co-creation of tourist experiences, by extending the social practice theory
into the digitally mediated tourism experiences and by expanding the concept of co-
creation into hybrid environments of the offline and online world. This master's thesis
contributes to research in two areas: tourism research and digital sociology. From the
findings chapter, it can be concluded that for digital natives such as the Gen Z, the
boundaries between digital and physical sociality are often blurry, as social applications
become integrated into their daily practices, extending to when the Gen Z is travelling.
Moreover, the thesis also points out that the traditional distinctions between tourists and
locals in urban places such as Amsterdam, where what is considered a “local” is sometimes
blurry, can be challenged, as from the interviewees it could be noticed that social
interactions facilitated through Hinge or other dating apps are often fluid rather than
structured through fixed host-guest roles.

At the same time, the master's thesis contributes to tourism and digital sociology research;
however, it also has several limitations. One of the most prominent limitations is the
number of interviews conducted, which limits the ability to generalize the findings. Another
significant limitation in this thesis was that all interviews were conducted in English, which
was not a native language for many of the interviewees, potentially limiting their ability to
express themselves fully and influencing the depth of their responses. Nevertheless, the
student was aware of the limitations this master's thesis may face; therefore, the student
chose a very specific target group to research, narrowing the focus and addressing the
limited number of interviews. Additionally, the qualitative and interpretivist approach
allowed for rich insight into participants’ experiences in Amsterdam and provided a deeper
understanding of how Hinge, amongst other apps, shapes tourism experiences in practice

in an urban city such as Amsterdam.

Ultimately, this master’s thesis illustrates that dating applications such as Hinge, which
have become part of contemporary travel, shape at how travellers interact and connect
with one another, especially when looking at social realities of the digitally native
generations such as Gen Z. The travellers from Generation Z adjust the way they use
dating apps as for them Hinge or other dating apps no longer functions as a tool to find
romantic connections but also as a platform to find companionship, social exploration, and
experience creation. As each aspect of the world is affected by digital technologies, it
would be foolish to disregard the increasing power of technology in shaping tourism.
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Understanding the hybrid forms of interaction and the role of these social platforms is vital
to understanding how Gen Z and other generations that follow experience destinations

and form connections while travelling.
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9. Use of Al

While writing this thesis, Al was used. First, the student used AI to transcribe the

interviews. Secondly, the whole thesis was written in the Grammarly app, which may be

considered an AI. Grammarly helped the student maintain consistent spelling as the

student writes in Canadian English but sometimes uses British or American spelling;

therefore, the app helps with consistency. Also, the app corrected grammar and the flow

of the

text. Whenever a paragraph was too long or the flow did not make sense,

Grammarly suggested ways to fix it

10.

Appendix

Appendix 1: Questions

Questions:

1. Can you tell me a bit about your recent solo trip to Amsterdam?

2. What motivated you to travel alone?

3. What dating apps did you during your trip?

4. At what moments during your trip did you typically use the app?

5. How did being in Amsterdam influence how you used the app compared to at
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11.
12.

13.

14.
15.

16.

17.

18.
19.

home? Is there a difference?

Did you change your profile (photos, prompts, bio) while abroad? Why?
How did you decide who to match with in Amsterdam?

How did you usually move from chatting online to meeting in person?

What were your main reasons for using a dating app during your trip?

Did you see the app more as a dating tool or as a way to meet people and
explore the city?

How did using the app make you feel during your solo trip?

Did you meet any locals or other travellers through the app? Can you describe
those experiences?

How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Did these interactions feel authentic or meaningful to you? Why or why not?
Did any matches influence what you did in Amsterdam (e.g., places,
activities)?

Can you describe a moment where meeting someone changed your
experience of the city? Or did it have zero influence?

Did these interactions help you discover places or experiences you wouldn’t
have found alone?

How did these interactions affect your overall perception of Amsterdam?
Overall, how did using a dating app shape your solo travel experience?
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Appendix 2: Interview Transcripts

Interview 1

Interviewer: OK there's going to be around 20 questions no sorry 19 OK let's uh let's start with
the first question. Can you tell me a bit about your recent solo trip to Amsterdam?
Interviewee: Yeah, umm, so | recently went on a solo trip to Amsterdam, and honestly it was
nice. | spent a few days just, like, walking around the canals, visiting a couple of museums,
sitting in cafés... just kind of taking everything in at my own pace.

Interviewer: That sounds nice. What motivated you to travel alone?

Interviewee: | think, umm, | really just wanted some independence, you know? Like, not having
to plan around anyone else. And also just to challenge myself a bit and get out of my comfort
zone.

Interviewer: What dating apps did you use during your trip?

Interviewee: Umm, mostly Hinge, I’d say.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: Usually in the evenings, like after | got back from exploring, or sometimes in the
morning while | was, umm, planning my day. And yeah, occasionally when | was just sitting
somewhere with time to kill.

Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Yeah, definitely. | feel like | was way more open and relaxed about it. At home | can
be a bit more, umm, selective or cautious, but there | was more like, okay, let’s just see what
happens.

Interviewer: Did you change your profile (photos, prompts, bio) while abroad? Why?
Interviewee: Yeah, | updated my bio to say | was visiting Amsterdam. Umm, | guess just so
people knew | wasn’t local and, like, | was only there for a short time.

Interviewer: Yeah, that makes sense. How did you decide who to match with in Amsterdam?
Interviewee: Umm, | mostly looked for people who seemed easygoing and friendly. And also
people who looked like they actually wanted to meet up, not just chat forever.

Interviewer: That’s fair if you are in Amsterdam for few days, you don’t have the time to text for
god knows how long. Also, it can get boring.

Interviewee: Yes, exactly. I’m not a fan of texting in general

Interviewer: Okay, next question. How did you usually move from chatting online to meeting in
person?

Interviewee: If the conversation felt natural, I’d just, umm, suggest grabbing a coffee or a drink
pretty quickly. Since | didn’t have that much time, | didn’t want to overthink it.

Interviewer: That is a good strategy. Overthinking | guess is never good. What were your main
reasons for using a dating app during your trip?

Interviewee: | think mainly to meet people and not feel, umm, alone all the time. And also to
maybe see the city from a more local perspective.

Interviewer: Did you get a chance to do that?

Interviewee: Do what?

Interviewer: Sorry | meant to like um see the city from a more local perspective as you said.
Interviewee: Yes | match with this one guy who is a student in Amsterdam and we went out for a
coffee in the afternoon and then we went on a walk and he showed me some of his favorite
places thing that neighborhood and then we went for a drink the next day in the evening and two
of his friends joined so | would say that was yeah like that local experience.

Interviewer: That sounds nice. Did you see the app more as a dating tool or as a way to meet
people and explore the city?

57



Interviewee: Yes it was everyone was very friendly. Honestly, more as a way to meet people and
explore. Like, dating wasn’t really the main focus.

Interviewer: Okay, we are almost at the end....How did using the app make you feel during your
solo trip?

Interviewee: Umm, it made me feel more connected, | guess. Like | wasn’t completely on my
own. And it added a bit of excitement too.

Interviewer: Can you elaborate on what you mean by excitement?

Interviewee: Yes of course uh what | meant by that is you know | was scrolling through the app
and there's always this excitement because you never know with who you match and then you
match and you agree to to meet and then you never really you know how that's gonna go so you
know there's some positive nerves or yeah.

Interviewer: Okay, thanks.. next one. Did you meet other travellers through the app? Cuz that
one the only local that you met right? That you talked about before? Can you describe those
experiences?

Interviewee: Yes, that was the only local. Umm, with another traveler we just kind of explored
together for a day, which was really nice. We just walked around the city and then went to some
random restaurant. Nothing special but it was a nice day.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: Umm, | think they felt more intentional. Like, you already kind of know there’s
some interest there, so it’s less awkward than just, you know, going up to someone randomly.
Interviewer: Did these interactions feel authentic or meaningful to you? Why or why not?
Interviewee: Some of them did, yeah. Especially when the conversation went a bit deeper. But
others were more, umm, surface-level, which makes sense since it’s all pretty short-term.
Interviewer: Makes sense.....next one....Did any matches influence what you did in Amsterdam
(e.g., places, activities)?

Interviewee: Yeah, definitely. Umm, a few people suggested cafés or museums that | ended up
really liking.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Umm, yeah....let me think.....meeting a local who took me to a less touristy area
really changed things. It made the city feel more, like, real and personal.

Interviewer: Okay....almost there.....How did these interactions affect your overall perception of
Amsterdam?

Interviewee: Umm, they made it feel more welcoming, | think. Like it wasn’t just about the
sights, but also the people. Especially as | said when | met with the local and friends also came
and that was a nice to kind of talk about their experience of living in Amsterdam that was very
nice.

Interviewer: Overall, how did using a dating app shape your solo travel experience?
Interviewee: I’d say it added a social layer that | wouldn’t have had otherwise. Umm, it made the
trip more spontaneous and, yeah, more memorable overall. And as | said because | have a
chance to match with local person and and spent some time with with them and the friends of
his that also gave me some insight perspective on the whole experience of living in Amsterdam
on a daily basis that normally | would never know.

Interviewer: OK that was all the questions um thank you so much | really appreciate it. | will stop
the recording...
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Interview 2

Interviewer: OK as | said um obviously | won't use your name it will all be anonymous so don't
worry it'll be just like interview we want to interview with you blah blah blah and so yeah so |
think everything is clear right?

Interviewee: Yes, all good and clear.

Interviewer: OK perfect let's start then can you tell me a bit about your trip in Amsterdam.
Interviewee: Yes of course, so | came to Amsterdam two no sorry 3 three days ago yes so far
cannot complain that the weather's been very nice umm | did some typical touristy stuff like
seeing that likes Rijksmuseum um | went out for a party.

Interviewer: What motivated you to travel alone?

Interviewee: | don't know it's just been | think | think in recent years um that's a lot of people are
going on solo trips you see it a lot on the Internet but also a lot of my friends went on um solid
trips so | think my motivation was just proving that | can do it too and seeing why so many
people doit.

Interviewer: What dating apps are you using during your trip?

Interviewee: | used hinge umm but also bumble as uh those are the apps that | have on my
phone or sorry that | had on my phone before coming here so that just makes sense | was like
what's the point of downloading another app let's just use the ones that | already have and ones
that I'm using back home.

Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Yes definitely so back home um | used the apps | think in the standards uh way that
people use it so just to find romantic relationships but since I'm all only in Amsterdam or six
days so | have basically three days left | was on roughly looking for anything romantic obviously
since I'm here for such a short time so | was more using the apps here and in Amsterdam just to
find other people to hang out with.

Interviewer: Did you change your profile (photos, prompts, bio) as you are here in Amsterdam?
Interviewee: Honestly, no. | don’t know if | should or not but I’m too lazy. The only thing that |
changed it that | wrote in my bio that...Hey I’m on a solo trip in Amsterdam for 6 days so people
know.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: To be honest | was just matching with everybody as long as they didn't look creepy
and the age was similar to mine because obviously | don't want to match with somebody who's
15 years older than me by about since I'm not staying here long and I'm not looking for friend for
life or anything like that while I'm here so I'm just matching with everybody and seeing what
happens.

Interviewer: That’s a good and open-minded strategy. Especially since...matching doesn't mean
anything so it's not like you have to meet with them or even text with them.

Interviewee: Exactly. That was my way of looking at it.

Interviewer: How do you usually move from chatting online to meeting in person?

Interviewee: So far | only met with one person that | was texting with on hinge but I'm also
texting with other girls and | might meet all of them tomorrow yeah usually | try to text with
people a little bit just to see um if we are what if we have something in common and then so far
they've all the people proposed to me if | want to meet.

Interviewer: What were your main reasons for using a dating app on this trip?

Interviewee: | think OK my main reason was that I'm staying at the hotel and alone and because
| work for a hotel and | got a really good deal so obviously in a hotel it's really hard to meet
someone compared to like a hostel and then when | came here 3 days ago | was like OK | went
to my hotel there's not really a chance to socialize with other guests was like OK I'm not gonna
meet anybody at my accommodation and | don't really enjoy walking up to strangers and just
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starting conversation it makes me really anxious and so | figured the best way to maybe meet
someone to hang out with during my solo trip it's Hinge or Bumble.

Interviewer: How is using the app makes you feel during your solo trip?

Interviewee: It made me feel better because before | came here | was a little bit nervous uh
because | knew OK it will be maybe nice to hang out with somebody and while I'm here | don't
really want to not talk to anybody for six days and | knew since I'm staying at the hotel it's going
to be a bit more difficult for me to meet somebody organically and suspiciously as | said since |
don't enjoy walking up to strangers in a bar and just starting a conversation and then when | am
much with the girl and | met with her | was like OK no luck using the app works and | had nothing
to worry about.

Interviewer: Can you talk more about the meeting with the with the girl you matched how was
that experience?

Interviewee: It was a great experience | kind of got from it what | wanted umm | don't know if
that's going to sound bad but | knew when I'm here | want to go to a club since Amsterdam is
known for partying umm and all other stuff connected to that like you know the way the drugs
and all that stuff and | knew | wanted to see what it's like partying Amsterdam. And | knew that |
cannot go to a club alone | mean you can but it's just not for me | don't know how people can do
it | admire them but | could never and then | match with this girl she also was she already left
but she was also here alone and she was down to go to a club and we went out together and we
had a really good time.

Interviewer: So, is that all you did together just go out to a club?

Interviewee: Yeah kind of | don't know if it's sounds but | mean we met we met at the bar | think
at like 7 just to chat um and yeah so it's not like you know so it's not like we go straight from
from meeting and saying hello to a club because maybe we both decide that would be awkward
so yeah so we got like 2 drinks and some snacks at the bar next to my hotel and since | was
staying at the hotel in a private room and she was staying at a hostel where she was sharing a
room with like 6 other people so it just made more sense to come to my hotel so yeah so as |
said we for the drinks and then from there we went to a store we got some more alcohol and we
just had some pre drinks at the room we ordered Domino's and honestly we vibed very well we
had a good time and and then around one we went to a club and yeah and we just stayed until
the club shut down.

Interviewer: Did this interaction feel authentic or meaningful to you? Why or why not?
Interviewee: Yeah it did um yeah they said she already left so sadly we cannot hang out hang
out again uh but it was authentic in a sense that we both were honest with each other like hey
we both want to go to a club and we both don't want to go alone and then it was meaningful |
cannot speak for her but at least it was meaningful to me in a sense that | knew before coming
to Amsterdam that clubbing in Amsterdam is on my bucket list and as | said | knew that | don't
want to do it alone and the fact that | found someone who also wanted to do it and to make the
experience really great we had a really nice time in a bar in my room period drinking and then at
the club so yeah so the whole experience at least to me was meaningful because | knew if umm
yeah if | didn't go on hinge and item match with someone who also wanted to go to a club and |
would I mean | still have three days but you know if | left Amsterdam after the trip ended and
and not not experiencing the the club scene here because | you know didn't found anyone to go
with | knew | would probably be a little bit down about that.

Interviewer: Did any matches influence what you did in Amsterdam (e.g., places, activities)?
Interviewee: So far now because as | said we both wanted to go to a club so we're aligned on
that and we and with the girl we like the same music so also we don't really have to like make a
compromise there um but as | said one of the one of the girls that I'm texting with she really
wants to go to hot Pilates class as she doesn't have it in the town she lives and | don't | never go
for like a workout class or anything like that when I'm traveling because I'm always like | can just
do it back home and and yeah so we're but | was like why not maybe try something new | haven't
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been too hot Pilates in over 2 years so uh yeah so we might do that so | guess that's uh that's
something that influence what I'm about to do in Amsterdam.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Hmm not OK maybe like when | went with the girl to the club | don't know like on
the Internet and just generally everyone has this me included has this idea of Amsterdam being
this crazy party city the same as Las Vegas maybe and | had this huge idea that Oh my God it's
gonna be so crazy and | don't even know | just you know and then when we went out | mean it
was very nice but it wasn't anything crazy um it was just very very normal so | guess yeah and
then and everyone won the club closed at like 4 everyone went home and the streets were
almost empty so so yeah so it's | don't know | thought like you know everybody will party until
7:00 AM and there's going to be people everywhere drunk at 7:00 AM but no it was very
obviously there were some people just drunk going home or or doing something but yeah it was
way calmer than | thought.

Interviewer: So, this this change your overall perception of Amsterdam?

Interviewee: Yeah | would say it's not as crazy as people make it to be and yet during the week
it's quite calm and then only yeah on Friday when we went out there were a lot of people in the
party area but nothing too crazy. But it's not the city where like people party all the time and
smoke weed all the time it's yeah it's way normal is just busy with all the tourists but yeah but
it's quite chill.

Interviewer: OK thank you for that so my last question how did use dating apps shape your solo
travel experience so far?

Interviewee: Umm | think it made me feel less worried because | know that by using them | can
probably find somebody to do the stuff that | don't want to do alone and | think it's also nice to
have another human being to share experiences with and as | said | might go with the girlto a
workout class which | never do when traveling so | think it also makes me more flexible or like
more open minded to maybe not sticking to my usual agenda of things | do when | travel.
Interviewer: OK lovely thank you for all your answers they were very insightful.
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Interview 3

Interviewer: Can you tell me a bit about your recent solo trip to Amsterdam?

Interviewee: Yeah, umm, so Amsterdam was actually one of the stops during my month-long
backpacking trip through Europe. I’d been to, like, Barcelona, Vienna, Milan and Paris before
that, so by the time | got to Amsterdam | was a bit tired but also kind of in the flow of traveling,
you know? | stayed in a hostel, met a few people there, and spent a lot of time just walking
around, trying Dutch food, partying, biking a little, and honestly just enjoying the slower pace
compared to some bigger cities.

Interviewer: Yeah, | can imagine. What motivated you to travel alone?

Interviewee: Umm, | think | just really wanted to see Europe and | have no one to go with and |
didn’t want to wait until someone might decide that they are in. Also, | thought it would be a
nice challenge for me before | start working full-time. Like, coming from the U.S., this felt like a
big step for me. And yeah, | liked the idea of figuring things out on my own.

Interviewer: What dating apps did you use during your trip?

Interviewee: | mostly used Hinge, umm, and a little bit of Bumble, but Hinge was definitely more
active in most of the cities | visited.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: Umm, usually in the evenings, especially if | wasn’t going out with people from the
hostel. Like after dinner when | was kind of just in my bunk scrolling.

Interviewer: Yes, the good old doom scrolling.....How did being in Amsterdam influence how
you used the app compared to at home? Is there a difference?

Interviewee: Yeah, definitely. Umm, at home | feel like I’'m more focused on, like, actual dating
and long-term potential, but while backpacking it was completely different. In Amsterdam | was
way more open and spontaneous, and | didn’t overthink things as much. It felt more like, okay,
I’m here for a few days let’s see what happens.

Interviewer: Did you change your profile (photos, prompts, bio) while abroad? Why?
Interviewee: Yeah, | did. Umm, | updated my bio in each city, including Amsterdam, to say | was
traveling through Europe from the U.S. | think it made people more curious and also made it
clear | wasn’t looking for anything serious. | also added a couple of travel photos, which | think
helped.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: Umm, | think | was more open than usual, but | looked for people who looked like
they’d actually want to meet up and maybe show me around a bit, not just chat oline.
Interviewer: How did you usually move from chatting online to meeting in person?

Interviewee: Since | was only in Amsterdam for a short time, I’d usually suggest meeting pretty
quickly like within a day. Umm, something simple like grabbing coffee, walking around, or even
joining them and their friends somewhere.

Interviewer: What were your main reasons for using a dating app during your trip?

Interviewee: Umm, honestly, to meet people and not feel alone all the time. Backpacking can
be amazing, but there are definitely moments where you feel a bit lonely. And also | wanted to
experience the city in a more local way and at a hostel you are not going to meet local people so
| though dating apps are the best way.

Interviewer: How did using the app make you feel during your solo trip?

Interviewee: Umm, it made me feel more connected and less isolated, especially in a new city.
Also as | mentioned it was a easy way to connect with the locals.

Interviewer: Did you meet any locals or other travellers through the app? Can you describe
those experiences?

Interviewee: So since | stayed at the hostel | wasn't using Hinge to find other travelers because |
knew | can get that at a hostel and | met some great fellow travelers at the hostel so when | was
on Hinge | was looking only for local people living in Amsterdam. | made a great girl who took me
around the red light district and told me all about the history and little secrets or less known
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facts as she said dad's in her first year of uni she did a paper about it and what was interesting
she told me that at the red light district it's like the window the light usually obviously it's red but
for some people like sending in the in the windows the the prostitutes the light will be more like
bluish and that means that then the the prostitute is not fully a woman is a transgender person
so it looks like a woman but it has parts of a man and that was yeah if it wasn't for her probably |
would never know that because also you know that wouldn't be something that | would thought
of like Googling what are the the the lights mean in the windows | just thought oh OK like they
can choose what light they want. | also met another um local person for the app it was a guy we
spent the whole day together just exploring the city he took me to his favorite brunch spots and
then favorite place to get trains and he actually we were biking the whole day and then he
actually taught me how to write and the bike without using my hands um so that was quite
amazing | mean | cannot do it for long but | can do it for like few minutes um so that was also
something that if it wasn't for for them | would never experience and then the guy took me to a
party that was thrown by one of his university friends so then | was only surrounded by local
people so that was great because when do we get a chance as a as a backpackerto goto a
local person's house and just party with the people who live in the city that doesn't really
happen often at least in my experience.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: | think it was different in a sense that uh the people that | met at a hostel as | said it
was fellow backpackers so they were more keen on connecting and doing stuff and on Hinge |
was only looking for people who already live in Amsterdam so it was a bit more work to connect
with them but | think maybe the interactions with the local people that | met through the dating
app was more meaningful in a sense that they showed me something or | experienced
something with them that normally | would never get a chance to do.

Interviewer: Did any matches influence what you did in Amsterdam (e.g., places, activities)?

Interviewee: Yes definitely so with the people that | met at a hostel we kind of together figure out
what we want to do and make sure everybody did something that they wanted to do or like went
somewhere that they wanted to go but then when | was meeting with the local people from the
dating app then | was putting the whole itinerary in their hands so 100% everything that | saw or
that was influenced by the matches that | made on Hinge.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: | think just moving around the city and getting to experience it through the local
people | like going to the party made me look at answer them more as a place where people
actually live rather than ohh it's this tourist city that like everybody goes to smoke weed.
Interviewer: How did these interactions affect your overall perception of Amsterdam?
Interviewee: Umm, they made it feel more welcoming and personal. Like, | didn’t just see the
city | kind of experienced it through the people | met. | really saw it as a home and not just as a
touristic destination.

Interviewer: Overall, how did using a dating app shape your solo travel experience?
Interviewee: | think using dating apps on shape my solo travel experience significantly thanks to
the app | was able to meet local people that maybe normally | wouldn't get a chance to do and |
was able to see experience in the city as a more local person rather than a tourist | also went to
places that normally a tourist doesn't go to like a local party at someone's house and I've
learned things about the city that probably | would never know if it wasn't for the local people.
Interviewer: Wow OK um yeah that was really good um yeah and I'm happy you got a chance to
interact with some local people and that it really made an impact on you that's all the questions
uh sorry so just stop recording.
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Interview 4

Interviewer: OK um did | yeah OK yeah I'm recording so let's just start...Can you tell me a bit
about your Amsterdam solo trip?

Interviewee: Yeah, umm, so...| came to Amsterdam pretty spontaneously after a breakup, just
to, like, get away and clear my head. At first, it was just supposed to be a short trip, but it’s kind
of turning into something more. I’'ve been spending a lot of time walking around and just guess
umm, trying to process everything.

Interviewer: What motivated you to travel alone?

Interviewee: Umm, yeah, mainly the breakup that we discuss before starting the interview. | just
didn’t want to stay in the same place where everything reminded me of it. | needed a change of
environment, and traveling alone felt like the best way to, umm, reset and figure things out on
my own.

Interviewer: Sorry, again about that.

Interviewee: Part of being a life, | guess. Everyone has to go through the process of healing a
broken heart.

Interviewer: Yeah...okay next question....What dating apps did you use during your trip?
Interviewee: I’ve mostly been using Hinge while I’ve been here.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: So for the first 2 days | wasn't using any apps um | just needed some time alone.
But now that | know that | want some company and entertainment I've been using it in the
mornings, like when I’m having coffee and easing into the day.

Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: | mean at home | never used dating apps because | met my girlfriend when | was 16
and we were together for a long time so | never had a need to use it but when | came here |
needed some way to find people to connect with and | don't really connect with anybody at my
hostel so um yeah | decided to try and find somebody to hang out with in Amsterdam through
henge because a friend of mine friend went to Madrid few years ago and he used dating apps to
find people to hang out with so | figured why not give it a chance since he had a positive
experience.

Interviewer: So, you made your profile here in Amsterdam, right? For the first time ever?
Interviewee: Yeah, | downloaded the app here.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: Umm, | think I’m looking people who seem a bit spontaneous, because I’'m trying
to push myself to be more like that too.

Interviewer: How did you usually move from chatting online to meeting in person?

Interviewee: Pretty quickly, honestly. Umm, if the conversation feels easy, I’ll just suggest
grabbing a drink. When | started using the app | only had 5 days left in the city so | didn’t want to
waste my time texting for long.

Interviewer: What were your main reasons for using a dating app during your trip?

Interviewee: Umm, at first it was probably just distraction. Like, something to take my mind off
things. But now it’s more about, umm, connecting with people and not feeling so alone.
Interviewer: How did using the app make you feel during your solo trip?

Interviewee: | have to admit in the beginning it was a little bit weird um when | was selling my
account and scrolling through the profiles of other people as they never used before but once
yeah once the kind of the initial weirdness um went away umm, it helped a lot, actually. | feel
less stuck in my head, and it gives me something to look forward to. Like, it breaks up the day in
a good way.

Interviewer: Did you meet any locals or other travellers through the app? Can you describe
those experiences?
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Interviewee: Yeah, mostly locals so far. Umm, and they’ve been really great. One person took
me biking around parts of the city | wouldn’t have gone to alone, and another invited me to a
small get-together with friends, which | normally wouldn’t do but | went, and it was actually
really fun.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: Umm, | think it feels a bit easier to connect, because you already have that starting
point. And as | said all the people that | met in the hostel | couldn’t really connect with them.
Interviewer: Okay...next question...Did these interactions feel authentic or meaningful to you?
Why or why not?

Interviewee: Yeah, they actually do. | was very sceptical at first but....umm, | think because I’'m
in a more vulnerable place right now, I’m more open, and that kind of leads to more real
conversations.

Interviewer: Makes sense, thanks for the honesty....Did any matches influence what you did in
Amsterdam (e.g., places, activities)?

Interviewee: Yeah, completely. Umm, I’ve ended up doing things | normally wouldn’t like going
to smaller local spots, biking more, even just saying yes to plans I’d usually overthink or would
say no to.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Umm, yeah there was this one day where someone took me out of the busy center
to this really quiet area by the water, and we just sat and talked for hours. That moment kind of,
umm, shifted my mood a lot. | felt calmer, | guess.

Interviewer: Wow that is really beautiful.... Kind of similar question but did these interactions
help you discover places or experiences you wouldn’t have found alone?

Interviewee: Yeah, for sure. Umm, most of the places I’ve really liked so far have come from
people | met here.

Interviewer: How did these interactions affect your overall perception of Amsterdam?
Interviewee: Umm, they’ve made it feel really warm and open. Like, it’s not just a city I’m visiting
it kind of feels like a place | could actually see myself staying in.

Interviewer: That is nice to hear.....We are at the end. Last question. Overall, how did using a
dating app shape your solo travel experience?

Interviewee: Umm, it’s been a big part of it, honestly. What started as just a distraction has
turned into something more meaningful. I’'m meeting people who are, like, pushing me out of
my comfort zone, and it’s making the whole experience feel a lot more real. And yeah... I’'m
actually starting to think about staying here longer, maybe even moving here.

Interviewer: Wow! Okay, | mean | get it | love Amsterdam too. That was the last
question....Thank you

Interviewee: That was quick. No problem.
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Interview 5

Interviewer: Okay ready for the first question?

Interviewee: Yeah, let’s do it. Ask away.

Interviewer: Can you tell me a bit about your solo trip?

Interviewee: | came here as part of a longer solo trip, but | didn’t really have anything super
specific planned for this stop. At first, | was just doing the typical things walking around the
canals, visiting a few museumes, sitting in cafés for hours with a book. | was kind of in that
mindset of, this is a small city so let’s see where my legs take me but | didn’t expect anything
particularly different to happen here compared to other cities I’'ve visited.

Interviewer: What motivated you to travel alone?

Interviewee: Umm, | think | just really enjoy the freedom of it. Like, not having to coordinate with
anyone, being able to change plans last minute, or even just decide to do nothing for a few
hours. It also feels a bit more immersive, if that makes sense. You’re more open to your
surroundings and, umm, more likely to interact with people.

Interviewer: It makes total sense. Some other people | interviewed mentioned that too. Next
question is what dating apps did you use during your trip?

Interviewee: I’ve mostly been using Bumble while I’ve been here but also, | have Hinge.
Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Back home | do not use it as | am seeing someone right now. But when | started
travelling, | made a profile and adjust my bio so people know in which city | am. Here | use it to
find other people to hang out with.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: | was drawn to people who seemed to have strong interests or hobbies. Like, not
just generic profiles. | didn’t really know why at the time, but | think | was subconsciously
looking for people who could show me something new.

Interviewer: That is actually so smart.

Interviewee: Thanks.

Interviewer: Sure. We have like 10 questions left so the next one. How did you usually move
from chatting online to meeting in person?

Interviewee: Pretty quickly, to be honest. So, if the conversation feels easy, I'll just suggest
meeting.

Interviewer: What were your main reasons for using a dating app during your trip?
Interviewee: To make the experience more social. Like, solo travel is great, but it can get a bit
repetitive if you’re always alone. | also think meeting locals gives you a completely different
perspective on a place.

Interviewer: Few people mentioned that. How did using the app make you feel while here in
Amsterdam?

Interviewee: Umm, it made me feel more open and curious, | think. Like, it added this element
of unpredictability to my days, which | didn’t realize | needed. Also, as | mentioned just less
alone it was nice to have someone to spend some time with.

Interviewer: Did you meet any locals or other travellers through the app? Can you describe
those experiences?

Interviewee: Yeah, | met a local girl through Hinge, and honestly that’s been the most
unexpected part of my trip so far. Umm, she’s really into vintage shopping, which is something
I’ve literally never cared about. Like, | usually avoid shopping when | travel because | feel like it’s
a waste of time I’d rather be, like, seeing things or doing activities. But | really liked her when we
met for the first time and she talked about how this is her biggest hobby so she kind of convince
me to try it.
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Interviewer: | get her. Vintage shopping is really fun, and you can find such a unique stuff.
Okay, almost there. Next question how were these interactions different from meeting people
offline (e.g., bars, hostels)?

Interviewee: Not really. It maybe just left a bit less uncomfortable because | knew some basic
things about her compared to a stranger | talked with at a bar.

Interviewer: Did these interactions feel authentic or meaningful to you? Why or why not?
Interviewee: | think so. | think because she was genuinely passionate about it. Like, she knew all
these small stores around the city and had stories about them, and you could tell it wasn’t just
something she did casually it was part of her lifestyle.

Interviewer: So, then this match influenced what you did in Amsterdam?

Interviewee: Yeah, completely. We spent basically a whole day going around to different vintage
shops some really small ones that | would never have even noticed. And at first, | was kind of
like, “okay, this is interesting,” but then | started getting into it. And as | said without her, | would
never go shopping. That is just not what | do as a tourist.

Interviewer: Interesting.....next did these interactions help you discover places or experiences
you wouldn’t have found alone?

Interviewee: Yeah, there was this moment in one of the shops where | found this jacket, and she
got really excited about it and started explaining the style and where it might be from. Umm, and
| realized | was actually, like, genuinely interested and enjoying it. That was kind of a shift for
me. | would never have gone into those shops on my own. Like, | wouldn’t even think to do that.
It completely changed what | was doing during the day.

Interviewer: How did these interactions affect your overall perception of Amsterdam?

Interviewee: Let me think.....it made the city feel way more creative and unique. Like, instead of
just seeing the main attractions, | started noticing all these smaller, more personal places. It
felt less like | was just visiting and more like | was, umm, experiencing a different side of the city.
Interviewer: Last question and we are done. Overall, how did using a dating app shape your
solo travel experience?

Interviewee: Honestly, it had a huge impact. Umm, | went from thinking shopping especially
vintage shopping was a complete waste of time, to now being kind of obsessed with it. Like, I’'ve
been going back to some of the stores on my own now. It introduced me to something | never
would’ve discovered otherwise, and it made the whole trip feel way more unexpected and
personal.

Interviewer: Yeah, vintage shopping is great. We can do it tomorrow if you would like? | have a
bunch of them saved up on Google maps.

Interviewee: Yeah, that would be great.
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Interview 6

Interviewer: We have about 19 questions the first one. Can you tell me a bit about your
Amsterdam solo trip?

Interviewee: Yes Sir so I'm studying in Brussels and | had some time off between semesters so |
decided to do a little solo trip and go to Amsterdam for a couple of days

Interviewer: What motivated you to travel alone?

Interviewee: | travel solo quite a lot | think overall I've been on 5 or 6 trips and solo traveling, and
| do enjoy it the the freedom to do whatever | want and | think it's also nice to have some time to
spend just with yourself and your thoughts.

Interviewer: Okay, wow so you are an experienced solo traveller....next question is what dating
apps did you during your trip?

Interviewee: | mostly used Bumble as this is the app that | used the most back in Brussels but
also | downloaded Hinge.

Interviewer: Yeah those tools those two apps have been the most popular so far when I've been
interviewing people and OK the next one is at what moment during your trip did you typically use
the app?

Interviewee: Umm | would say maybe during the morning um yeah usually | was having
breakfast and then during that time | was like scrolling and trying to find people but also once |
connected with people, | was just texting with them and yeah at different times of the day.
Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Yeah | would say it was a bit different | mean back in Brussels | have friends
through uni so I'm not really using the apps to connect with people for like friendship reasons or
like platonic reasons and so yeah so | only been using bumble back home to find um like
romantic connections um but here | was using Bumble and Hinge for both | want to find like
friends or like people that | can spend some time with and explore the city and have some fun
but | was also open to maybe matching with somebody in a romantic way and | think that was
because Amsterdam and Brussels it's not far away from each other so | was like OK if | find
somebody that | like we can make it work

Interviewer: Did you change your profile (photos, prompts, bio) while abroad? Why?
Interviewee: | changed my profile a bit but not much | just added in my bio that um I'm sort of
traveling in Amsterdam for a couple of days and and | guess on bumble | change some of my
pictures because before yeah all my pictures were kind of more towards a male gaze um | guess
it were there were more like sexy or you know and now since | was also looking for friends |
added some more like friendly and pictures if that makes sense

Interviewer: Okay, yeah....okay...we are like half way done.... How did you decide who to match
with in Amsterdam?

Interviewee: Umm let me think umm yeah | mean for like finding maybe potential romantic
relationships | yeah | was just looking the same as | looked in Brussels just somebody | find
attractive physically and then it looks like they have a good personality and then friendship wise
| guess | was looking girls umm and then we add that like we have common interests. Yeah and
then usually | was texting with them for like a little bit just to like get like an initial idea of like
who they are and then usually yeah either | was proposing a meeting or they were yeah | think
like both sides kind of understood that I'm here for a shared amount of time so yeah so we kind
of moved quickly from like online to in person.

Interviewer: What were your main reasons for using a dating app during your trip?

Interviewee: Umm | mean as | said | went on a couple of solo trips before and um on those
previous trips | was also using dating apps um to connect with people umm and also | was like
meeting hanging out | mean with people from my hostel like people | met in power and stuff like
that | think | used like every yeah every way you can to connect with people on my cell trips and
yeah and for this one | just used the the same thing I've been using before yeah | think when
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you're solo traveling it's nice to be alone um but yeah but also like | feel like nobody wants to be
alone 24/7 for like 5 days or or how long is your trip umm so yeah and | feel like dating apps are
nice sometimes because maybe if you even don't want to meet with anybody it's nice to even
sometimes just text with someone.

Interviewer: Did you see the app more as a dating tool or as a way to meet people and explore
the city?

Interviewee: | think a little as but maybe a bit more towards meeting people. | was open to
whatever basically.

Interviewer: How did using the app make you feel during your solo trip?

Interviewee: | think normal um and they said | used them before on my solo travel travels so
umm so yeah yeah just | guess I've been used to it and also as | said | used dating apps like
romantic wise back in Brussels so yeah | guess I'm used to dating apps and being on them.
Interviewer: Did you meet any locals or other travellers through the app? Can you describe
those experiences?

Interviewee: Yeah | met another girl she's also solo traveling in Amsterdam at this moment and
we are both living in Belgium so we connected and we hung out this morning we had breakfast
together and then we did the canal tour together. And then | met a guy who is not Dutch but he’s
been living here for 6 years and we only hung out 2 and so far is purely platonic but | do find him
cute so who knows.

Interviewer: Wow, okay. Nice...... and what did you do with the guy?

Interviewee: The first time we hang out we went to a bar and just had beer and some Dutch
snacks and the second time we met he actually invited me to his house and we cooked together
and then we smoked some weed.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: | think they were different in a sense that we actually did something because so far
all that people that | metin real life like in a line at a café or something that | chatted to it was
just a quick talk and that’s it but with the But with the people that | met through them online
applications | actually made plans with and we did them.

Interviewer: Did these interactions feel authentic or meaningful to you? Why or why not?
Interviewee: | think so | mean both the guy and the girl from Belgium but | hung out with | felt like
authentic and meaningful from both sides and we spend quite a big portion of time together
S0...

Interviewer: Did any matches influence what you did in Amsterdam

Interviewee: With the girl no as so far we did very basic things but She wants to go to the
Heineken museum and that wasn't really on my list of things to do in Amsterdam add | will go
with her if she wants to so | guess that um yeah that's going to influence and what I'm going to
do or what I'm going to visit rather in Amsterdam because normally | would never go and yeah
and with the guy for sure because if he didn't invite me for dinner yeah | would probably never
get a home cooked meal in Amsterdam because what stores does and then also I'm not a
smoker you don't really smoke weed but he is and he was a common you have to you are in
Amsterdam at least try it so yeah so | did | did smoke weed purely because of him.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Coming from Brussels | think | had a good idea of what Amsterdam is like um but
for sure the guy change my experience of the city in a sense that | felt more like a local or it felt a
little bit less like I'm on vacation since | was hanging out with him and and he's a local
Interviewer: Last two questions...... how did these interactions affect your overall perception of
Amsterdam?

Interviewee: Umm | don't know | mean coming from Brussels as | said | had a good idea of what
Amsterdam looks like and what it's like but | guess because | met those people um and | had a
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good time with them | think maybe | have a bit more of a positive perception of Amsterdam
compared to before but yeah but I'm still here for two more days so let's see but yeah | think just
having a good um experience um did | share it with other people for sure makes you look at the
city in more of a positive way.

Interviewer: Yeah | totally agree with that OK last one and yeah and we can finish this and
overall how did using a dating app shape your solo travel experience?

Interviewee: Well yeah | mean using dating apps um you can always makes my solo travels
More interesting um because yeah you get to meet new people and also they usually show you
something that maybe you wouldn't normally pay attention to or you do something with them
that normally you would not choose like the Heineken museum or yeah or like what if it wasn't
for the guy as | said | would never go to a local person house and got a meal from them so yeah
so | think that's why I've been always using dating apps because it just makes the the vacation
more interesting.

Interviewer: OK so yeah so thank you so much as | said yeah that was the the last question
yeah | hope that the rest of your trip here is really nice and yeah OK I'm gonna stop recording
yeah.
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Interview 7

Interviewer: Okay, it’s recording so let’s start this thing....... Canyou tell me a bit about your trip
so far in Amsterdam?

Interviewee: Yeah of course um so | came to Amsterdam three days ago um and I'm staying for
two more days | decided to come on this solo trip because all my friends already been in
Amsterdam and nobody wanted to go again since the city is very expensive but I've never been
and | wanted to go so | decided just to not wait until | find maybe someone who never been
either and wants to go | was just let's just let's just go alone.

Interviewer: What dating apps did you use during your trip?

Interviewee: | used Hinge the most, and a bit of Bumble. | didn’t really try anything beyond that.
Those are just the apps I’m already familiar with, so it felt easier to stick with them instead of
experimenting with new ones while traveling.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: So far all the time just whenever | have a free moment | go on it and see if anybody
texted me yeah there's not like a specific the time in the day that | go on the app.

Interviewer: Okay, makes sense.... How did being in Amsterdam influence how you used the
app compared to at home? Is there a difference?

Interviewee: Well | would say a completely 360 and a different approach yeah back home in
Spain | used the app to find girls that | can hook up with but here | wasn't really looking for that
since now I'm kind of texting with this girl and we kind of went on a couple of dates um yeah
back home so yeah so I'm not looking for anybody to hook up with so then when | came here |
just used the app to find someone to spend some time with and have some fun and explore the
city.

Interviewer: Did you change your profile while abroad? Why?

Interviewee: Yeah, | updated my bio to mention that | was visiting Amsterdam for a few days. |
think that helps set expectations from the start. People know you’re not looking for something
long-term, and it makes things more straightforward. | might have also added a more recent
photo, just to keep things current, but the main change was definitely mentioning the trip.
Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: I’d say | was a bit more open-minded than usual. At home, | can be a bit picky
because there’s no time pressure, but while traveling, | focused more on whether someone
seemed interesting or easy to talk to. | wasn’t necessarily looking for a specific “type” more just
people who seemed friendly or who might be up for showing me around or grabbing a casual
drink.

Interviewer: How did you usually move from chatting online to meeting in person?

Interviewee: If the conversation felt natural and didn’t die out after a few messages, I’d usually
suggest something simple grabbing a drink. Just plain and simple.

Interviewer: What were your main reasons for using a dating app during your trip?

Interviewee: It was mostly about having some kind of social interaction. When you travel alone,
you can go a whole day without really talking to anyone beyond basic interactions. The apps
kind of fill that gap.

Interviewer: Yeah, makes total sense....next question....how many do we have left....okay like
8.....did...I mean how did using the app make you feel during your solo trip?

Interviewee: It made the whole experience feel less isolating. Even if | didn’t meet up with
someone, just chatting gave me a sense of connection. It kind of breaks that feeling of being
completely on your own in a foreign city. It also gave me something to look forward to, like the
possibility of meeting someone later.

Interviewer: Yes, totally....did you meet any locals or other travellers through the app? Can you
describe those experiences?

Interviewee: Yeah, | met both. | met one local who showed me a couple of places that weren’t
really touristy, which | really appreciated. It felt more authentic. | also met another traveler, and
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we ended up exploring parts of the city together for a day. That felt more like a shared
experience, since we were both kind of in the same situation.

Interviewer: That sounds nice. After this interview is done | can also recommend you some
places if you want?

Interviewee: Yeah, totally. That would be great. Thanks

Interviewer: No problem. | have a whole google map saved with places to visit. Okay, coming
back to the questions. How were these interactions different from meeting people offline, like in
bars or hostels?

Interviewee: For me, it’s a big difference. I’m not really the type to just approach people in bars.
It feels awkward because you don’t know if the other person is actually open to talking or if
you’re interrupting them. There’s a kind of uncertainty there that | don’t like. With dating apps,
that uncertainty is gone you already know the other person is open to meeting someone. That
makes the whole interaction feel more comfortable and less forced.

Interviewer: | really get that. | never went on a solo trip, but | would say the same thing. It’s
makes it more comfortable. Did these interactions feel authentic or meaningful to you? Why or
why not?

Interviewee: Yeah, | think they did at least to me. Even though they were short-term, the
conversations felt real. You still connect as people it just starts through an app instead of in
person. | think the fact that you both choose to meet already creates a certain level of intention
if that makes sense.

Interviewer: Next question...... did any matches influence what you did in Amsterdam?
Interviewee: Yes, definitely. Some people recommended places to visit, and others actually
took me there. That had a real impact on what | ended up doing, because | probably would’ve
stuck to more obvious or touristy spots otherwise.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city?

Interviewee: There was one evening where | met up with someone who took me to a small bar
that | would never have found on my own. It was really local, not crowded with tourists, and the
atmosphere was completely different from the city center. That experience stood out to me
because it felt more genuine and gave me a different perspective on the city. Also, Amsterdam
has so many international people you hear English all the time but at this bar all | could hear
was Dutch. It was a nice experience. Felt very local.

Interviewer: That nice you had a chance to experience that. Did these interactions help you
discover places or experiences you wouldn’t have found alone?

Interviewee: Yeah, absolutely. Especially with locals, you get access to places that aren’t in
travel guides or on social media. It adds a layer to the experience that you just can’t really get on
your own. It makes it more special and also more memorable.

Interviewer: We are almost at the end.

Interviewee: Oh, really? It flew by so quickly.

Interviewer: It did. It always seems like the interview is going to be long because it’s 19
questions but they are very simple so it doesn’t take long to answer them. Okay, how did these
interactions affect your overall perception of Amsterdam?

Interviewee: It made the city feel more personal and less like | was just passing through. When
you connect with people, even briefly, it changes how you see a place. It feels more lived-in and
real, instead of just something you’re observing from the outside.

Interviewer: Last one.... Overall, how did using a dating app shape your solo travel experience?
Interviewee: It made the trip feel more balanced. | still have my independence and alone time,
but | also have opportunities to be social without putting myself in uncomfortable situations.
For me, the biggest thing is that reassurance you know the other person is also looking to meet
someone, so it removes that awkwardness you get when approaching strangers. It just makes
the whole experience smoother and more enjoyable.
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Interviewer: Thank you for that. That was the last question.
Interviewee: No problem. Happy to help.
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Interview 8

Interviewer: Okay.... let’s start with the first question.... Can you tell me a bit about your recent
solo trip to Amsterdam?

Interviewee: Of course um | was in Amsterdam at the beginning of Aprilin the in the first week of
April for five days.

Interviewer: What motivated you to travel alone?

Interviewee: Well actually | was on a bigger trip with two of my friends. We visited together our
common friend in Italy who was doing an exchange there and then we went to Germany to visit
another friend who's also doing a university exchange there and then my two friends had to go
back today your countries cause classes were starting for them | still had a week off before my
classes started at my university and | always wanted to visit Amsterdam so | decided why not
just go and visit it for a couple of days since I'm already on this trip.

Interviewer: wow OK yeah that sounds very nice yeah it's it's really cool when you have friends
or living abroad and then you can all visit each other and see how everyone's life is now
activated the the same thing couple of years ago my friend was doing her internship in
Barcelona so me and my other friend we visited her for a couple of days in in August. OK but
coming back to the questions what dating apps did you use during your trip?

Interviewee: | used a Hinge just because that was the only dating app | had on my phone and
what's the point of downloading another one yeah so then on the first day when | came to
Amsterdam | looked through it to connect with some people.

Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Yeah so there's a bit of a difference | mean at home | downloaded the app like 2
months ago because five months ago | broke up with my girlfriend and yeah and then |
downloaded the app to kind of get back into the game and | went on a couple of dates but they
were not successful and then | kind of forgot about the app but yeah but obviously | was using it
for to find romantic connections but in Amsterdam | was only there for five days so | was just
looking more for someone to hang out with.

Interviewer: Did you change your profile (photos, prompts, bio) while abroad? Why

Interviewee: Umm Yeah, | think | added like one extra photo a more recent one yeah one that a
friend of mine took when we're in in Italy together and then | just wrote in my bio that I'm visiting
Amsterdam for five days just to let people know why I'm here.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: Well there wasn't much science to it to be honest | was just scrolling I'm just
looking for people who are also here traveling or just trying to see um yeah before | have some
common interests so then it's easier | mean to to text somebody because you have some
something to talk about like ohh you're both soccer.

Interviewer: How did you usually move from chatting online to meeting in person?

Interviewee: Well since | was here for such a short amount of time once | matched with
someone | justimmediately texted them um and | try to yeah chat with them for a little bit just to
see if they're even willing to to respond to me because maybe they're not really using their
account or something and yeah and then usually we chatted for a little bit and then if | saw that
they seem like a nice person then | was proposing a meeting or they were.

Interviewer: OK yeah that makes sense we're like halfway done everything OK maybe like less
than half yeah so the next question is what were your main reasons for using a dating app during
your trip?

Interviewee: if I'm being honest | don't really like to be alone when | travel | like to share my
travel experiences with someone or however you want to call it and | think it's more fun um so
yeah um so my main reason for using a dating app on my solo trip in Amsterdam yeah it was just
to hang out with somebody to share those experiences with.
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Interviewer: Did you see the app more as a dating tool or as a way to meet people and explore
the city?

Interviewee: Definitely there is a way to meet people as | said | wasn't really looking for romantic
connections since I'm not from Amsterdam or even the Netherlands so | decided what's the
what's the point of looking for romantic connections if I'm going to leave | don't really like long
distance relationships and | wasn't really in the mood to hook up with somebody and have a one
night stand.

Interviewer: How did using the app make you feel during your solo trip?

Interviewee: Well um at first maybe a little bit weird if I'm being 100% honest because | never
used an app in that way to find friends or connections that are not yeah romantic so yeah so it
was weird just chatting with people like hey how are you blah blah but but also in a way it made
me feel better because | saw that there are other people who want to connect and that gave me
hope that OK | can find somebody to hang out with as | am here in Amsterdam because as | said
| don't like to travel alone.

Interviewer: OK great yeah that's nice to hear what was the next question ohh yeah sorry um did
you meet any locals or other travelers through the app can you describe those experiences?
Interviewee: Of course um | didn't meet any locals but | met up with two guys through the app |
met with one guy on my second day here we went out for a beer in the afternoon but we didn't
really yeah have a vibe it was just a little bit stiff so after that meeting we went our separate
ways And yeah that kind of bumped me out for a second because | was like Oh my God maybe |
want find anybody that | vibe with that | can spend some time with but then exactly the second
guy texted me the same day in the evening and asked me if | want to do something so we went
to a sports bar to watch a soccer game and yeah | know we had an amazing time he's a really
good guy he's here on like backpacking European trip from Australia and and yeah we spend
every day together until | had to leave and yeah and | really had a fun time with him.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: | think there were less nerve wracking maybe cause yeah it's not in person in the
beginning so you feel a little bit less exposed because it's just texting you cannot see the other
person so in a way it almost doesn't feel completely real yeah and then once you agree to meet
then you kind of have this feeling that OK both sides want to meet and hang out so you feel
more assured | guess because if you meet somebody at the bar you kind of yeah don't know if
it's gonna go anywhere or not.

Interviewer: Yeah that makes total sense OK next one is did these interactions feel authentic or
meaningful to you why or why not?

Interviewee: yeah of course they they felt authentic and meaningful because we both wanted
the same thing we just wanted somebody to hang out with why we're here in Amsterdam as
both sides had you had not come here with with friends or family so yeah so it felt authentic.
Interviewer: Did any matches influence what you did in Amsterdam (e.g., places, activities)?
Interviewee: Yeah definitely we both talked about what each of us wants to do yeah as we were
both for the first time in Amsterdam so we decided it's only fair if we both see what we wanted
to see he really wanted to go to the like the main museum in Amsterdam I'm not really into like
old art but | went with him so that obviously influenced what | did because normally | would
never go to like a traditional historic museum then yeah I'm not really into restaurants | mean |
don't care where | ate in that sense but he was really a foodie so he was choosing all the places
that we ate at.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: | think going to all the amazing restaurants that the guy found it kind of changed my
perspective and change the experience of the city because | never really thought of Amsterdam
as a culinary place usually for me that's more like Italy or France or like Japan yeah but | but
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then he took me to so many different restaurants different kitchens from Mexican to confusion
to more typical Dutch and to like a Mediterranean cuisine so yeah so | realized Oh my God
there's so many good restaurants here in Amsterdam and that the food scene here it's very um
for and extensive and just really great.

Interviewer: | totally agree Amsterdam has a lot of amazing restaurants if it wasn't for their
prices | would literally go to a restaurant every week OK last two questions how did these
interactions affect your overall perception of Amsterdam yeah you kind of talked about the food
scene was that all?

Interviewee: | just didn't realize that in Amsterdam you have so many using restaurants but also
cafes and bakeries that's also something that surprised me how many goods um pastry shops
there are here.

Interviewer: Overall, how did using a dating app shape your solo travel experience?
Interviewee: How this shape my solo travel experience for sure it may made it less lonely as |
had somebody to yeah to hang out with it definitely made it more fun and fulfilling as | said | like
to have someone that | can share travel experiences with so that was very meaningful and just
great and yeah it just also made them more unpredictable and exciting because as | said |
would never go to like a historic museum so then because of the guy | tried something new and
then with the with the restaurant that was also something that yeah | would never do myself |
would probably eat at McDonald's or some cheap restaurants to save some money and yeah
and going with him to all those different food places really opened my eyes and made the whole
experience more rich.

Interviewer: wow yeah that's lovely to hear yeah so that was my last question actually on last |
don't know there's something that you want to add that yeah | haven't really asked but maybe
you think it's sorry it's important to mention?

Interviewee: | think I'm good yeah honestly, | don't know what else to add yeah sorry.
Interviewer: It's all good of course thank you so much for agreeing to to do this to have this
interview with me and yeah OK I'm just going to press the button to stop record OK yeah thank
you
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Interview 9

Interviewer: Can you tell me a bit about your recent solo trip to Amsterdam?

Interviewee: Yeah, | spent about four days in Amsterdam on my own. The main purpose was to
see if | could imagine living there while doing my master’s degree. | tried to balance being a
“tourist” with experiencing daily life walking around neighborhoods, visiting universities,
working from cafés, that kind of thing.

Interviewer: What motivated you to travel alone?

Interviewee: | wanted the freedom to explore at my own pace and really reflect on whether the
city felt right for me. Going alone made it easier to focus on my own impressions instead of
adapting to someone else’s preferences.

Interviewer: What dating apps did you use during your trip?

Interviewee: | mainly used Hinge and a bit of Bumble.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: Umm...... | think mostly in the evenings when | was back at my accommodation
Interviewer: Okay, next question. How did being in Amsterdam influence how you used the app
compared to at home? Is there a difference?

Interviewee: Yeah definitely at home I'm more selective about um passive when it comes to
using the app in Amsterdam | was more open and curious | think | saw it less as a dating app
and more as an opportunity to connect with people in Amsterdam.

Interviewer: Did you change your profile (photos, prompts, bio) while abroad? Why?
Interviewee: Yes. | did some changes. | updated my bio to mention that | was visiting and
considering studying there. | think that made my intentions clearer and also attracted people
who were interested in showing me around or sharing their perspective. | didn’t add any new
pictures or anything like that.

Interviewer: How did you decide who to match with in Amsterdam?

Interviewee: | focused more on profiles that seemed friendly, open-minded, and
communicative. Yeah it wasn't about the attraction or the physical appeal | was more looking
for people who who yeah who seemed friendly it was more about yeah the inside stuff yeah.
Interviewer: How did you usually move from chatting online to meeting in person?

Interviewee: If the conversation flowed naturally | would suggest grabbing a coffee or just going
on a walk and yes since | was visiting um we don't really want to spend time texting for two days
because that was pointless so | tried to move quickly to go from online to in person.
Interviewer: What were your main reasons for using a dating app during your trip?

Interviewee: To get local insights since | don’t know anyone in Amsterdam personally. | thought
locals could show me a side of Amsterdam | wouldn’t see otherwise.

Interviewer: How did using the app make you feel during your solo trip?

Interviewee: It made me feel more connected and less isolated. Solo travel can sometimes feel
lonely, so having conversations even online helped.

Interviewer: Yeah, that makes sense. Did you meet any locals or other travellers through the
app? Can you describe those experiences?

Interviewee: Yeah yes | met 2 locals one of them took me to a small neighborhood cafe |
probably wouldn't have found on my own and we just talked about the student life in the city so
that was very insightful and then the other was more of a casual walk along the city so it was
also nice to have a chat and at the same time see the city.

Interviewer: How were these interactions different from meeting people offline?

Interviewee: | think....... On apps, you already have some context and a reason to meet.
Interviewer: Okay, next question....... Did these interactions feel authentic or meaningful to
you? Why or why not?

Interviewee: Surprisingly, yes. Especially the conversation about studying and living in
Amsterdam it felt relevant to my purpose for being there. And it really helped with all the
questions and doubts | had about studying in Amsterdam.
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Interviewer: Did any matches influence what you did in Amsterdam for example places or
activities?

Interviewee: Yes, definitely so one of the people that | met up with and suggested a quieter
neighborhood to explore which ended up being one of my favorite parts of the trip.

Interviewer: Ohm that's really nice OK for your questions to go we're almost at the end yeah can
you describe a moment where I'm meeting someone change your experience of the city or
maybe it had zero influence that's also OK.

Interviewee: There was a moment when | was sitting by the canal with one of the locals that |
met through the app, just talking about everyday life in Amsterdam. It made me imagine myself
actually living there, not just visiting. That shifted my perspective a lot.

Interviewer: How did these interactions affect your overall perception of Amsterdam?
Interviewee: | think um yeah the the people that | met with they made the city feel more
welcoming and livable it wasn't just pretty ever sorry it felt more like a place where | could see
myself living.

Interviewer: Overall, how did using a dating app shape your solo travel experience?
Interviewee: It made the experience more social, insightful, and less lonely. It added a layer of
local connection that | think really helped me evaluate whether Amsterdam is the right place for
my future.

Interviewer: And is it?

Interviewee: | think so. | still have to mulled it over but | really like the city.

Interviewer: Okay, that was it. Thank you so much.
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Interview 10

Interviewer: Okay, everything is clear right?

Interviewee: Yeah, all good and clear.

Interviewer: Great let’s start then. The first question is can you tell me a bit about your solo trip
here in Amsterdam?

Interviewee: Yeah, no problem so I'm freelance graphic designer, and | came to Amsterdam for
about 6 days because | felt kind of stuck creatively | been working on the same types of projects
for a while, and everything started to feel repetitive. | thought a change of environment would do
me some good, so | got into my car and drove here to Amsterdam from Berlin. | didn’t have a
strict plan | just wanted to walk around, visit galleries, sitin cafés, and kind of absorb the
atmosphere.

Interviewer: What motivated you to travel alone?

Interviewee: | decided to go on this trip very last minute. | booked an Airbnb only 2 weeks before
| was supposed to be here and since it was so last minute none of my friends were able to join
me.

Interviewer: Okay, next one what dating apps did you use during your trip?

Interviewee: | used Bumble mostly, and a bit of Hinge. | wasn’t super active on both, but | kept
them open just to see what would happen.

Interviewer: At what moments during your trip did you typically use the app?

Interviewee: Usually, when | was sitting at a café during the day and | had some free time to just
sit, enjoy a beverage and stroll through the apps.

Interviewer: How did being in Amsterdam influence how you used the app compared to at
home? Is there a difference?

Interviewee: Definitely, back in Berlin | am looking for something long-lasting so I’m way more
picky with who | decide to match and interact with but since | am a visitor here in Amsterdam, |
didn’t really have expectations, so | was more willing to talk to people outside my usual “type.”
It felt less pressured, like there were no long-term consequences.

Interviewer: Yeah, that makes sense. Okay, next question, did you change your profile (photos,
prompts, bio) while abroad? Why?

Interviewee: Yeah, | updated my bio. | wrote something like in Amsterdam for a few days,
looking for good spots and interesting conversations. | think | wanted to signal that | wasn’t just
there for dating, but more for connecting and exploring. | didn’t change my photos though.
Interviewer: And How did you decide who to match with in Amsterdam?

Interviewee: | paid attention to whether someone seemed interesting, honestly. If they
mentioned art, music, or anything cultural, | was more likely to swipe right. | was curious about
people who could maybe show me a different side of the city.

Interviewer: Okay, interesting and how did you usually move from chatting online to meeting in
person?

Interviewee: Pretty casually. If | saw a profile that | liked and as | said it looked like there are an
interesting person | messaged them immediately asking if they want to do something together. |
didn’t want to waste my time on texting since | am here for such a short amount of time.
Interviewer: OK so basically you just texted them immediately like hey do you want to hang out
no how are you or anything like that?

Interviewee: yeah kind of yeah | was just like hi it seemed like an interesting person here for a
few days you want to do something because | could have been like ohh what are we doing here
what are your favorite things to do and you know and all that basic stuff um and we could have
chatted about that and then | could propose a meeting but what's the point | can have all those
conversations in person.

Interviewer: Got it. What were your main reasons for using a dating app during your trip?
Interviewee: | think it was a mixture of curiosity | wanted to see umm yeah what those meetings
with the strangers well do to me or more like affect my your life and the and my views and yeah
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if it's going to impact me in any way and also | think from more humanly sides | just wanted
some kind of a connection because when you travel alone | think most of us after a while just
crave connection.

Interviewer: Did you see the app more as a dating tool or as a way to meet people and explore
the city?

Interviewee: Definitely more like a bridge to meet people as | said | wasn't really looking for
anything romantic since I'm not from here and I'm only here for such a short time so I'm not
really interesting in looking for a date.

Interviewer: OK, makes sense and how did using the app make you feel during your solo trip?
Interviewee: Let me think | think it made the experience feel less lonely and at the same time it
added a bit of excitement like something unexpected could happen or maybe | would meet a
very interesting person but | wasn't putting too much pressure on it | didn't want to rely my
whole experience in Amsterdam on it so yeah | also also I'm spending a lot of time on my own
here.

Interviewer: Did you meet any locals or other travellers through the app? Can you describe
those experiences?

Interviewee: Yeah so far um | met up with one local and | think honestly that's enough maybe for
me um yeah because | only have two days left in here and | think | want to spend them alone
yeah so basically the girl that | met with she works in a small design studio and that was actually
really interesting because we talked a lot about creative work and the scene in Amsterdam. She
took me to her favorite and small gallery that is not really popular among tourists um and then
she took me to some street where you had a lot of cute local shops and local vendors who sell
all kinds of stuff that was very interesting and yeah maybe | wouldn't have stumbled upon that
by myself so for sure that was a really interesting day we spent together.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?

Interviewee: | wouldn't say they're different to be honest um yeah maybe just the one that | had
at least online were maybe a bit more intentional because you already know there's some level
of mutual interest get off his chest curiosity and yeah offline interactions with some random
people that you meet wherever | guess are more spontaneous because you don't really plan it
yeah | don't know if that really answers your question.

Interviewer: No uh that answers my question um yeah thank you | know what you mean OK
we're almost at the end um | know you don't have a lot of time so | will try to hurry um this
interaction feel authentic or meaningful to you um why or why not?

Interviewee: Yes it did | mean nobody forced the person to meet with me it's not like they were
getting paid or anything they just decided to meet with me out of their free will so for sure it felt
authentic and meaningful. And the one um designer that | meant and definitely felt meaningful
um in a sense that it wasn't just small talk we actually exchanged ideas and talked about our
work inspiration things like that so definitely that was very meaningful and authentic.
Interviewer: OK um that's really nice to to hear umm that you had a positive experience and next
question is did any marches influence what you did in Amsterdam like places you visited or
activities that you participated in?

Interviewee: Yes, the local | mentioned. She showed me areas with galleries and street art that
weren’t on my radar at all. That definitely shaped how | experienced the city.

Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Yeah, | think walking through that neighborhood with someone who actually
understood the creative scene there changed things for me. It went from just looking at things
to actually understanding them in context. That made a big difference.

Interviewer: OK um amazing uh two questions to go um how did these interactions affect your
overall perception of Amsterdam?
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Interviewee: Hmm let me think about this because | haven't really given much thought.
Interviewer: that's OK yeah take your time.

Interviewee: | think it made it feel more inspiring not just visually but also in terms of the people
and the creative energy it made me understand why so many people want to live here or at least
enjoy coming here for vacation.

Interviewer: Overall, how did using a dating app shape your solo travel experience?

Interviewee: It added an extra layer to the trip for sure but it didn't define it it just made it
definitely more rich if that makes sense it gave me moments of connections with other people
and also yeah access to some local knowledge that probably otherwise | wouldn't have
experience and yeah it's still allowed me to keep my independence and be able to and some
time alone which | was also looking for.

Interviewer: Ohh wow OK that's really nice to hear so that was the last question um | don't know
if you maybe have anything that you want to add or maybe just ask me if not then | would just
stop the the recording.

Interviewee: now I'm good | said everything that was on my chest.

Interviewer: no problem and thank you so much for your time and for answering my questions
and for meeting with me um a stranger um yeah OK so if everything is done then | would just
stop the recording.
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Interview 11

Interviewer: OK umm everything is clear right um so we can just move on to the to the first
question?

Interviewee: yeah, all good. I’'m ready to start

Interviewer: OK great so the first question is can you tell me that little bit about your solo trip um
yeah | don't want that you're on right now?

Interviewee: Yeah so | came here 2 days ago and I'm staying for two more it was kind of a
spontaneous trip | mean | planted 2 months in advance so for me that's kind of spontaneous
because usually | plan way ahead | heard some so many good things about the city but honestly
itdidn't live up to my expectations so far

Interviewer: Oh, sorry to hear that. What motivated you to travel alone?

Interviewee: | have a week off between my semesters I'm studying in Denmark and yeah | just
wanted to go somewhere since the weather is getting nicer and none of my friends were able to
go because they all have to work so | just decide to go on my own.

Interviewer: What dating apps are you using during your trip?

Interviewee: Mostly Hinge. | also briefly checked Tinder, but it didn’t seem as active there.
Interviewer: At what moments during your trip do you typically use the app?

Interviewee: So far, | check it on the way to Amsterdam and then in the morning while I’'m having
my coffee and cigarette.

Interviewer: Next one is.....How did being in Amsterdam influence how you used the app
compared to at home? Is there a difference?

Interviewee: Well at home I'm kind of seeing somebody it's like the early stage uh so I'm not
really on a dating app but yeah since um | came here | knew | wanted to hang out with
somebody um just because | think it's more fun especially if you're in a city because maybe
when you're like in some kind of a desert or like nature place then it might be nice to be by
yourself by in a city | feel like it's more fun to you know share moments with someone and yeah |
wasn't sure if I'm going to meet anybody at the hotel that I'm staying at and so far | haven't really
connected with anybody there so yeah | figured hinge would be a good option to to find
somebody to spend some time with while I'm here.

Interviewer: Okay, makes sense. Did you change your profile (photos, prompts, bio) while
abroad? Why?

Interviewee: | updated my bio to say | was visiting Amsterdam, hoping that would make people
more interested or curious. | didn’t change photos though.

Interviewer: Next one. How did you decide who to match with in Amsterdam?

Interviewee: There wasn't really a science behind it | just yeah read through the people profiles
and if the person seemed like we might have something in common on or just seem like they
might be a good fun and yeah then | was texting them | didn't really want to overthink the whole
thing since I'm only here for such a short time.

Interviewer: How did using the app make you feel?

Interviewee: Hmm that's uh interesting question | think yeah if I'm being honest, it made me feel
worse sometimes and matches the reply or plans fell through emphasizes how alone | was.
Interviewer: I’m sorry about that.

Interviewee: It’s okay part of the experience.

Interviewer: Right. So, did you meet any locals or other travellers through the app? Can you
describe those experiences?

Interviewee: | met two people. One was a local, but the conversation felt forced and awkward.
The other was another tourist, and we just complained about the drunk or high people and
crowds it wasn’t very memorable.

Interviewer: How were these interactions different from meeting people offline (e.g., bars,
hostels)?
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Interviewee: Hmm | think they felt more transactional like both sides were just trying to see if it
was worth it if that makes sense, | believe online interactions even the small ones that | had so
far felt more natural.

Interviewer: Yeah, it makes total sense. | think | already know the answer to the next question
but did these interactions feel authentic or meaningful to you? Why or why not?

Interviewee: | think you do yeah, | think not really it all felt a bit superficial like everyone was just
passing through and not really invested more like just filling up the space or something like that
| don't really know how to explain it.

Interviewer: No, it’s fine. | get what you mean. Did any matches influence what you did in
Amsterdam for example places or activities?

Interviewee: Kind of but not really the local thought that | met up with suggested a bakery that |
went to later with the fellow tourists that | met actually and the bakery was actually really nice
and the pastries were amazing so | guess that was a positive um or influence on the places that
| went to cause yeah if it wasn't for that suggestion | would | would never know even about it
Interviewer: Can you describe a moment where meeting someone changed your experience of
the city? Or did it have zero influence?

Interviewee: Beside that one bakery suggestion I’d say it had almost zero influence. If anything,
it made me more aware that | wasn’t connecting with people here and it just made me miss
home more.

Interviewer: We are almost at the end. How did these interactions affect your overall perception
of Amsterdam?

Interviewee: They made me feel less welcoming | think it might not be fair since I've been here
for such a short time, but it added to the sense that the city was a bit too touristy for me.
Interviewer: | totally get it | think Amsterdam is just one of those cities that you either love it or
you hate it there's no in between.

Interviewee: | think that sums up the city so well yeah because everyone that | talked to that
ever-visited Amsterdam or lived here yeah either has very strong positive opinions about the city
or very strong negative one’s um yeah so so | think this yeah makes so much sense.
Interviewer: OK one last question and then | can let you go OK overall how did using a dating
app shape and so far your solo travel experience?

Interviewee: It probably made it worse | think | depended on it too much instead of just
exploring on my own terms it kind of amplified their loneliness instead of fixing it.

Interviewer: Is it is it because you don't really connect with any of the people that you met up
with so far?

Interviewee: Yes, | think that's the exact reason

Interviewer: Do you think you will try to use the app again in the upcoming days and maybe meet
with someone else?

Interviewee: Honestly, | think I'm done using the app | have only two more days to go anyway
and if you're still down to do something tomorrow, | like talking to you ohm meeting with you
tomorrow rather than some stranger.

Interviewer: Ohh thank you | mean | like talking to you too you're really fun so definitely I'm free
tomorrow so we can do whatever you want to do OK | would just stop recording because we're
kind of drifting off the subject and the interview is done anyway.
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