
 

 

 

 

 

The Effects of Financial Cutbacks on Collaborative 

Destination Branding 

- A Constructivist Study of the Relationship between VisitDenmark and its 

Cooperating Partners  

 

 

 

 

 

 

Kristiane Brogaard Frederiksen 

Aalborg University 

31 May 2013 

 

 

 


