
 

Master’s Thesis 
TOURISM- MASTER’S DEGREE PROGRAMME 

TITLE 
In the eye of pandemic:  

Measuring the impact of Covid-19 on summer holidays of the Danish nationals and residents  

 

AUTHOR 

Katarzyna Marzena Józefowicz 

ID: 20180648 

	
SUPERVISOR 

Carina Ren 

	
Number of characters with spaces: 

94 722 
 

 
 

WINTER 2021 
04/01/2021 

 
  



Katarzyna Józefowicz | January 2021 1 

Abstract 

The year of 2020 not only closed a decade, but also the time of the great growth within the 

tourism sector, and most importantly, it marked the year of drastic changes for the whole world.  

 

Early in 2020, the spread of new SARS-like virus, Coronavirus (COVID-19), caused a global 

situation, to be exact, a pandemic that have impacted the world significantly. Originating from 

Wuhan province in China, virus spread rapidly across the world. Due to COVID-19, many 

countries worldwide were led to lockdowns that consequently caused serious financial damage 

to the local and global economy. Among the affected countries is also Denmark. Here the 

pandemic resulted in the closed borders giving the start to the nationwide lockdown, positioning 

on a standby all tourism related activities, including all international movement to and from the 

country.  

 

In the recent years, Denmark became a well-known country for travelling abroad, educating 

international newcomers about the philosophy of hygge, and for the large number of the 

Danes, travelling had equalled to a lifestyle, making voyaging abroad several times per year a 

social norm. However, due to Coronavirus old habits needed to retreat, while new behaviours 

have been introduced to the daily light.  

 

Holding to the nations positive attitude towards travelling abroad, this project will examine how 

the global pandemic caused by Covid-19 affected vacation decision choices of both Danes and 

Danish residents.   

 

Based on the review of academic literature vacation decision-making is a complex and 

complicated process involving risks and uncertainties affecting directly any individual in 

pursue of holidaying. Therefore, an in-depth qualitative research has been developed for the 

purpose of this research project. Results are based on a sample of 10 respondents living in the 

area of Greater Copenhagen was taken into consideration. 

 

According to the collected data, respondents’ habits and vacation patterns have been greatly 

influenced by the emerged situation. They are concerned about rules and regulations imposed 

by the pandemic both in Denmark abroad, which will definitely have an impact on their future 

vacation decision-making. However, they are willing to adapt as the circumstances evolve. 
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Another important factor is that vacation motivations shifted. Results show the sense of 

belonging is a strong driver, when it comes to the choice of vacation setting.  

According to the analysed literature and in line with collected data, it is seen that respondents 

show a great desire to travel. Moreover, results suggest that domestic travel as well as VFR 

travel will become the most certain and safe alternatives for travelling abroad, due to lower 

uncertainty avoidance generated by the factor of destination familiarity. 
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Introduction 

Tourism is one of the largest and most rapidly growing sectors within the global economy, 

having a 10,4% share in the worldwide GDP (Statista, 2020), contributing greatly to the growth 

of other sectors such as transportation, accommodation or food and beverage. 

 

According to UNWTO, "over the decades, tourism has experienced continued growth and 

deepening diversification to become one of the fastest-growing economic sectors in the world." 

(UNWTO, n.d.). Following UNWTO summarized data from 2019, this was the tenth year of 

consecutive growth, rounding 1.5 billion in international tourist arrivals (UNWTO, 2020). In 

Denmark, the situation was no different. 2019 set another record year for Danish tourism, 

acquiring a total of 56,1 million overnights, rooming 31% of those in only 3 municipalities 

(Danmarks Statistik, 2020). 2020 was not supposed to be different.  

 

However, the year of 2020 not only closed a decade, but also the time of the great growth within 

the tourism sector, and most importantly, it marked the year of drastic changes for the whole 

world.  

 

Early in 2020, “the novel coronavirus disease 2019 (Covid-19) pandemic” (Qiu, R., Park, J., 

Li, S., & Song, H., 2020, p.1), formally known as 2019-nCoV, has made its emergence, rapidly 

spreading to at least 188 countries or territories (Al Jazeera, 2020) across the globe. At the 

current moment, almost a year into the earlier predicted by academia crisis; the side effect of 

the globalization of tourism and mobility (Richter, 2003 in Qiu et al., 2020, p.1; Hall, 2015) 

resulting in the "emergence or re-emergence of infectious diseases" (Qiu et al., 2020, p.1); 

numerous communities are still “facing lockdowns of varying lengths” (Ioannides & Gyimothy, 

2020, p. 2) and styles (Business Insider, 2020). 

 

Depending on the duration of current travel restrictions, WEF (2020) predicts that loses in 2020 

may easily double those from 2003, when SARS emerged. Furthermore, the impacts on Global 

Tourism may surpass the financial damage from year 2003, as the outbreak hit Europe. Spain, 

France and Italy account for the biggest tourist markets; being in great extend dependent on the 

international arrivals (NYTimes, 2020). 
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Denmark’s scenario dates back to March 11th, 2020, when Prime Minister Mette Frederiksen, 

during the live-broadcasted press conference, announced the closure of the public sector, 

sending a major part of the society home. Not long after, on March 14th, Denmark closed its 

borders to any unnecessary movement of people, sending the remaining sectors home.  

 

In the recent years, Denmark became a well-known country for travelling abroad, educating 

international newcomers about the philosophy of hygge. Whereas for large numbers of the 

Danes, travelling equalled to a lifestyle. For some time already there was nothing special in for 

the Danes in voyaging abroad several times per year (CPHPost, 2015). However, when the 

Coronavirus finally reached Denmark, old habits needed to retreat, while new behaviours has 

been introduced to the daily light.  

 

One of such behaviours being affected by pandemic is the process of vacation decision-making. 

The vacation decision-making is complex and complicated process involving risks and 

uncertainties (Sirakaya & Woodside, 2005) affecting directly any individual. For the nation of 

one of the most frequent travellers in Europe, if not in the world, this ongoing situation is not 

ideal. 

 

Current pandemic crisis is a growing and so does the concern for all. Covid-19 is seen to have 

long-term effects on tourism, affecting the international economy, experts forecast that growth 

expectation scenarios are at best predict of a return to the 2019 level in 2023/24. This is 

therefore seen as a significant demand crisis for Denmark, where serious economic damage is 

being imposed due to the significantly reduced desire to travel1. And with the level of 

uncertainty rising, having an impact on every aspect of social behaviour, no one knows nor 

predicts the real magnitude of the threat on both business and society. 

 

Research question and aim 

The aim of this project is to look at the vacation decision-making patterns in Denmark, which 

with the tightening restrictions, being the result of the developing pandemic, will be subjected 

to changes.  

 

 
1  www.danskpersontransport.dk 



Katarzyna Józefowicz | January 2021 7 

Therefore, the goal of this research paper is to outline: 

 
“In what way did pandemic affect vacation decision choices of Danes and Danish residents?” 

 

Project will focus on the explanation of the following terms: travel risks, health risks, vacation 

decision-making and vacation destination choices. The following paper is divided into five 

sections. The first section is an introduction of the project and connected themes. The second 

section is a literature review. Further, in the third section methods are being discussed. In the 

fourth, the analysis of the collected data takes place. Whereas fifth is a conclusion. 

Literature review 

Travel risks and tourists’ behaviours 

It has been noted in the previous literature that tourists tend to avoid places with any type of 

high-risk. Whether it is travel-related health risks (Jonas, Mansfeld, Paz, & Potasman, 2011; 

Lepp & Gibson, 2003; Reisinger & Mavondo, 2005), tourist vulnerability to health risks (Chien, 

Sharifpour, Ritchie, & Watson, 2017; Wang, Liu-Lastres, Ritchie, & Mills, 2019), studies on 

effects of epidemics and pandemics on tourism (Kuo, Chen, Tseng, Ju, & Huang, 2008; Yang, 

Zhang, & Chen, 2020; Zhang, Hou, & Li, 2020), risks connected to financial situation (Um, 

Chon & Ro, 2006) or physical nature (Sonmez & Graefe, 1998); there is sufficient amount of 

data supporting the fact that as the pandemic currently remodels the tourism as we know it, with 

the eventual fading of the pandemic and lifted travel restrictions, tourists will no longer act the 

same. As stated in the article by Kock, Nørfelt, Josiassen, Assaf & Tsionas (2020, p. 4): 

"Fenichel, Kuminoff, and Chowell (2013) found that tourists performed self-protective 

behaviors (such as voluntarily missing flights) during the 2009 swine flu epidemic, and 

Cahyanto, Wiblishauser, Pennington-Gray, and Schroeder (2016) empirically linked 

antecedents, such as perceived susceptibility to Ebola, to travel avoidance”; putting COVID-

19 pandemic in light of the existence of similar behaviours. 

 

As outlined in Qiu et al. (2020) consciousness of risks and safety issues differs depending on 

the tourist perception and factors influencing them (Gössling, Scott, Hall, Ceron, & Dubois, 

2012; Lepp & Gibson, 2003 in Qiu et al., 2020). Lo, Cheung & Law (2011) state in their study 

that travellers differ when it comes to applying risk strategies of risk reduction. Researchers 
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provided that travelling experience is a variable that has a significant impact on the adopted 

risk reduction strategies in actions of experienced and inexperienced travellers.  

 

That said, “perceived risks (or anxiety) may lead tourists to avoid a particular region” (Qiu et 

al., 2020, p. 3) altered by degree of familiarity or prior experiences (Sharifpour et al., 2014) or 

cultural differences (Reisinger & Mavondo, 2006). This can be upheld to (Bandura, 1977) the 

concept of self-efficacy. The concept of self-efficacy stands for the belief that repeated 

successes and accomplishments can strengthen one's self-confidence and influence strongly 

his/her behaviour. Through that, it can be assumed that travellers/vacationers that have been 

experiencing positive encounters in their past travels are willing to take higher amounts of risk.  

 

Yang & Nair (2014) write that risk, and the perception of risk is multidimensional. Furthermore, 

aspects related are connected to feelings such as worry, anxiety, uncertainty avoidance or fear 

(Yang & Nair, 2014). Howbeit, it can also have unlike effect resulting in the form of sensation 

seeking (Fuchs, 2013). 

 

Hofstede & Minkow (2010) define uncertainty avoidance as a measure of the distress of an 

individual towards the unknown, ambiguous or uncertain events; meaning a person with a high 

uncertainty avoidance level is likely to avoid situations where the outcome is unclear and 

unpredictable (Karl, 2018). For individuals with such concerns travel and tourism can offer 

organized excursions, whether it is by hiring a travel agent or a tour guide, providing 

professional assistance that can compensate for the lack of destination knowledge (Adam, 2015; 

Lo et al.; 2011). 

 

In line with Chang (2009), risks in tourism originate from two main sources - the lack of 

knowledge of the destination (particularly in contrast with one’s place of residence) and the 

lack of knowledge of future conditions varying from extreme natural, to societal hazards.  

 

For Reisinger and Mavondo (2005; p. 212) risk constitutes "exposure to the chance of injury or 

loss, hazard or dangerous chance". Contrasting massively with behavioural economists 

researchers, for whom risk is a non-deterministic outcome with positive or negative 

consequences. Thus, risk-taking is "any consciously or non-consciously controlled behaviour 

with a perceived uncertainty about its outcome" (Pizam et al., 2004; p. 252). 
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Up to date, the main focus for the researchers in the field of tourism is the perceptions of tourists 

and travellers towards risks, and how prearranged standards leverage the willingness of the 

tourists/travellers to acknowledge negatively defined risks (Silva et al., 2010). 

 

Prior tourism research has been keen on discovery and comprehension of the perception of 

specific types of risks and evaluation of the risk influence on the decision-making of tourists 

and travellers, mainly as the aftereffect to risk events like tsunamis or terrorist attacks. 

Schiffman & Kanuk (1991) outlined seven main types of risks – functional & performance, 

physical, social, financial, psychological, satisfaction and time - which predominantly 

functioned in the behavioural literature. Still, several academia authors (Roehl & Fesenmaier, 

1992) managed to adopt those risk types in tourism and travel contexts. 

 

Over the years, risks classification has been refined and revised. Sönmez and Graefe, (1998a) 

in their study prepared a summary of the previously suggested risk types and categorized those 

into four main categories of risks for tourism – psychological, financial, satisfaction and time 

risks. But as the external setting and the evolution of the research evolved with time, (Sönmez 

& Graefe, 1998 a,b) identified further risks related to travelling – political instability, health 

and terrorism.  

 

With time the research progresses. According to most present research, it is safety and security 

that are of the deepest concern to the tourists and travellers (Floyd, Gibson, Pennington-Gray, 

& Thapa, 2004; Lepp & Gibson, 2003), emphasizing on four risk factors – health, crime, 

terrorism and political instability (Poon & Adams, 2000). 
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Health risks and diseases 

Among the main types of risk is the risk connected to the health of tourists or travellers or 

vacationers, to name them all. As thoroughly analysed in the academic literature, international 

tourism can be the catalyst of various health risks to tourists and travellers determined by the 

type of both: the traveller and the travel itself. 

 

International travel is a modern phenomenon allowing the world's population the free 

movement across and between geographical areas for various purposes. However, it is also a 

rising potential threat, granting the spreading of diseases across the globe unknowingly and at 

a much faster pace than known before. Looking at the current events, it is likely to continue to 

emerge, shaping the emergence, frequency and spread of various diseases across the global 

world (Baker, 2014). 

 

The rapid growth of the global tourism market, without a doubt, contributes to the spread of 

infectious diseases. International travels accelerated quicker than any had expected, and it is on 

the rise, creating a serious risk factor for the emergence of various infectious diseases. Reality 

shows that any travelling individual can unconsciously carry person-to-person transmitted 

infections that can lead to disease-causing microbes and resistance genes moving across the 

globe at a much more rapid pace than ever in the past. This paradox has already had its 

occurrence with a variety of high-profile outbreaks such as Influenza, Zika, and more recently, 

the Ebola virus (Baker, 2014) or Severe Acute Respiratory Syndrome (SARS). 

 

Severe Acute Respiratory Syndrome (SARS), the predecessor of COVID-19. In 2002, the prior 

unrecognized coronavirus had an outbreak of respiratory infections in the Chinese Guangdong. 

The 2003 outbreak that this virus caused significantly underlined travel dynamics as the spread 

of this disease reached worldwide (Baker, 2014). Back then, the virus had spread to 29 countries 

across the world, causing more than 700 fatalities worldwide (WHO, 2002). Many started 

avoiding travel to countries affected with (SARS), and some of the countries introduced a strict 

quarantine and border-crossing measures as prevention methods limiting further spreading of 

this disease, resulting in staggering effects on the world of tourism. The consequences were 

tragic and shocking. According to The World Tourism Organisation (2004), some of the most 

affected Asian countries experienced a 50% fall in the usual levels of international arrivals, that 
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generated a significant economic problem across Asia and a 9% overall loss in the travel 

industry. 

 

Health risks and diseases significantly affect the decision-making of tourists, travellers and 

vacationers on a worldwide scale. Drawing from the past examples, not only did every 

pandemic outbreak cause severe economic damages, but it also caused the shift in the decision-

making processes, due to health-based concerns and uncertainty avoidance towards the 

locations. 

Vacation decision-making and destination choices 

The vacation decision-making process, in line with available academic sources, is being 

presented as "complex and multifaceted” (Oppewal, Huybers & Crouch, 2015, p. 468), 

entailing “several decisions, resulting in a chain of sequential sub-decisions” (Bronner & 

Hoog, 2020, p. 1). An important part in the decision chain, as stated in Karl, Reintinger & 

Schmude (2015), play destination choices. “Destination choices are core decisions in the travel 

decision-making process” (Karl, Reintinger & Schmude, 2015, p. 48), described as “multistage 

processes where numerous alternative destinations are reduced successively in a funnel-like 

manner” (Karl, Reintinger & Schmude, 2015, p. 48). In the above described and similar 

processes, “a destination can be defined as ‘a place that attracts visitors for a temporary stay, 

including continents, counties, states, cities, villages and purpose-built resort areas” (Baker & 

Cameron, 2014, p. 81 in Bronner & Hoog, 2020, p. 2). A destination can also be defined as 

"named geographical location or place” or relate “to a particular set of activities that 

constitute a particular tourism experience” (Pearce, 2014 in Oppewal, Huybers & Crouch, 

2015, p. 468), as well as an “amalgam of tourism products offering an integrated experience to 

consumers” (Buhalis, 2000 in Innerhofer, Fontanari & Pechlaner, 2018, p. 7). Furthermore, "in 

a regional context, a tourist destination can be described as a geographical region with 

common cultural and environmental characteristics, designed by a management or 

governmental organization, where tourists make intensive use of diverse resources, products 

and services that have been specifically (but not exclusively) intended for tourists" (Innerhofer 

et al., 2018, p. 7). 
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Tourists usually begin the destination choice process by selecting “various combinations of 

destination types” (Karl et al., 2015, p. 61) that they run through diverse factors, determining 

whether or not a destination moves forward in the sequence of tourist travel destination 

selection. Amongst such factors are: level of familiarity, accessibility of a destination, 

intangible services, personal situation, emotions, motivation, lifestyle, cultural distance, 

attitude and peer pressure (Decrop, 2006, p. 7-14). Additionally, any vacation decision-making 

process is dependent on situational variables. As stated by Decrop (2006, p.15), there are five 

types of variables: physical surrounding, social surrounding, temporal perspective, task 

definition, antecedent states. However, those are not the only limitations in running a successful 

vacation decision-making process. The most current challenge appears to be the aspect of 

choice overload. As presented by Thái & Yuksel (2017) “choice overload occurs when people 

select a vacation destination” (p. 53). It is a phase in which people seemingly are making up 

their minds, deciding upon a perfect vacation destination among a large choice-set of available 

destinations. In contrast, in reality, their certainty about their choice decreases, causing 

confusion and influencing levels of one's satisfaction. It is therefore aptly stated by Thái & 

Yuksel (2017) that “it is not easy to find a perfect vacation destination because this complex 

decision includes independent and interrelated factors” (p. 54). 

Figure 1 Situational variables in vacation decision making, 
 Decrop, (2006) Vacation decision making., p. 15 
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Vacation Decision Making 

The research on decision-making processes is in continuous development with the help from 

various contributors setting the number of studies across fields for over 300 years (Oliveira, 

2007). As a result, decision theories constitute several common concepts and models, having 

significant application in the biological, cognitive, and social sciences (Oliveira, 2007). As 

Alain Decrop (2006) writes in his book on vacation decision making “Human decisions are 

omnipresent whatever the domain” (p. ix), and “decision making is a never-ceasing human 

activity” (p. ix). In general, decision-making stands for processes of choice of the optimal and 

most suited option among available choices; based on past and possible future experiences, as 

well as aligned psychological consequences (Oliveira, 2007). The structure of decision-making 

appears to integrate both the beliefs about specific events as well as people’s subjective 

responses to those events (Oliveira, 2007). Therefore, decision-making can be acknowledged 

as an argumentative or emotional process; irrationally or reasonably based on implicit or 

explicit assumptions (Shahsavarani & Abadi, 2015, p. 214).  

"The vacationer's DMP has been investigated in a substantial number of papers and monographs 

in the last three decades." (Decrop, 2006, p. 23), however, a larger part of those scientific studies 

have been limited to a specific aspect. 

Topic of limitation Author(s) 

 
 
motivation 
 
 
information search 
 
 
family decision-making 

Mansfeld, 1992; Fodness, 1994 

Fesenmaier and Vogt, 1992;  
Fodness and Murray, 1997;  
Mäser and Weiermair, 1998 

Jenkins, 1978;  
van Raaij, 1986;  
Nichols and Snepenger, 1988 

 
  Figure 2 Outline of papers on vacation decision-making processes. Authors adaptation. 
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Vacation decision-making models can be grouped into three types (Decrop, 2006, p. 23): 

microeconomic models, cognitive models and interpretive models.  

 

1. Microeconomic models explain tourism behaviour by following traditional demand 

theories.  

 

2. Cognitive models focus on the mental processes entangled decision-making process, 

rather than the price-demand relationship. There are three types of cognitive models: 

a. sequential models - in which tourists follow a set scheme of steps (Decrop, 

2006, p. 23) such as “noticing travel motivation, deciding on taking a 

vacation, gathering information, eliminating alternatives and finalising the 

choice” (Thái & Yuksel, 2017, p. 54) 

b. consideration-set models - “sequential in nature but focus more on the 

evolution of alternatives in decision sets” (Thái & Yuksel, 2017, p. 54) where 

travellers eliminate some destinations by applying criteria needed to select the 

ultimate vacation destination  

c. process models - where “focus [is] on psycho-behavioural variables and 

consumers’ judgements, intentions and commitments prior to a final decision” 

(Thái & Yuksel, 2017, p. 54) 

3. Interpretive frameworks outline the actual decision-making process, focusing strongly 

on how questions towards vacationers. 
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Model type Author Approach 

Microeconomic Rugg (1973) 
 
 
 
 
Morley (1992) 
 
 
 
Papatheodorou (2001) 
 
 
 
 
 
 
 
Seddighi and Theocharous (2002) 
 
 
 
 

tourism demand modelling including 
time constraint, transportation costs 
and 
time costs 
 
changes in incomes and the prices of 
non-tourism products may affect 
tourism behaviour 
 
excludes multi-destination tourism; 
focuses on attractions and facilities; 
and the effects related to expenditure 
and time impediments, prices, 
consumer preferences, quality, 
information and advertising, 
agglomeration and the emergence of 
new destinations 
 
incorporates psychological consumer-
oriented variables such as perceptions, 
feelings and preferences, 
enhancement in an understanding of 
tourism behaviour 

Cognitive Structural Crompton (1977) 
 
 
Um & Compton (1990) 
 
 
Woodside and Lysonski (1989) 

travel destination choice based on 
vacationing desire and destination 
place 
attitude as a significant variable for 
successful destination selection 
 
focuses on buyer behaviour, including 
destination awareness and traveller’s 
variables 

Cognitive Process Wahab et al. (1976) 
 
 
 
 
 
Schmoll (1977) 
 
 
 
Mathieson and Wall (1982) 
 
 
van Raaij (1984, 1986) and Francken 
(1984) 
 
 
Goodall (1988) 
 
 
 
Mansfeld (1992) 
 
 
Middleton (1994, 2001) and Clarke 
(2001) 

outlining initial stimulus, conceptual 
framework, fact-gathering, definitions of 
assumptions, design of alternatives, 
forecast of consequences, cost-benefit 
of alternatives, decision and outcome 
 
focus on travel desire with emphasis on 
personal/social motivations and 
external variables 
 
a complex of intrinsic and extrinsic 
motivations influence travel behaviour 
 
characterization of five stages in 
tourism behaviour 
 
 
setting differentiation between the 
holiday selection process and the 
choice of the resort 
 
travel desire is closely connected to 
destination awareness 
 
motivation as a driving force behind 
decision-making 

Interpretive frameworks Woodside and MacDonald (1994) 
 
 
 
 
 
Teare (1994) 

the relation between decisions and 
interactions between members of a 
travel party and activities or events 
triggers choices and leads to other 
activities or events 
 
the decision-making process is built on 
previous product experience and 
product involvement 

Figure 3 Vacation decision-making models. Authors adaptation from Decrop (2006). 
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Philosophy of science and methodology 

Philosophy of science and methodology are crucial considerations that need to be considered 

before beginning the research process by every researcher. 

The following section presents the framework of the thesis, outlining how the material has been 

gathered. Bryman (2012) perceives a research method as a system needed for the researcher to 

collect data that has its usability in the research. This chapter, together with the literature review, 

sets the grounds for the analysis. Consecutively chosen philosophy, design, and methods are 

being described, all for the purpose of trustworthiness of the findings in the latter analysis.  

 

Social research, as a part of an academic study, focuses on researching the topic or question 

relevant to the chosen field of social research studies. The focus of the study then stands on 

addressing or reflecting certain gaps or questions that arise from selected literature, and the 

social research serves as a tool to analyse these gaps or answer the construct, or topic (Bryman, 

2012). As a result of the emerging social crisis caused by the novel coronavirus (COVID-19), 

several limitations will have to be addressed due to the authoritarian social distancing 

regulations. 

 

By applying the social constructivism paradigm and qualitative research methods, qualitative 

interviews were conducted. Qualitative research design together with the interviews favours the 

researcher with in-depth data and is appropriate for selected social constructivism paradigm. 

 

The primary challenge of constructing a study with the social focus was conducting interviews. 

Due to governmental social restrictions being slowly raised in mid-May, the only right and 

available method to acquire responses from possible respondents were through a digital 

communication platform, such as Facebook Messenger, FaceTime and What’s Up. Based on 

the seriousness of the situation, several ethical issues will be addressed further in this chapter, 

such as considering respondents' emotions. However, as the researcher extended the process of 

thesis writing, the approach of the researcher could allow herself a more casual approach. 

Respondents had the freedom to drop from the interview at any time in case as questions would 

not be comfortable for them to answer.  The sample is made up of respondents familiar or semi-

familiar with the researcher as this was the best way of approaching this research during 

challenging times. 
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Research Philosophy  

Guba and Lincoln (1994) and McGregor and Murnane (2010) call this paradigm, and Creswell 

(2014) as a worldview, but in general it is "…a set of assumptions, concepts, values, and 

practices that constitutes a way of viewing reality…" (McGregor & Murnane, 2010, p. 419). 

The key to conducting and evaluating research that a researcher must be conscious about as 

"…they influence the practice of research and (therefore) need to be identified" (McGregor & 

Murnane, 2010., Creswell, 2014, p. 35).   

Ontological considerations 

The main point of social ontology is to examine via discussion and consideration whether social 

entities are objective to the natural setting, in contrast to the external reality of the research 

process in which social actors are involved. Social ontology is formed on the nature of being 

and align with questions, such as “What is the form and nature of reality, and therefore what 

is there that can be known about it?" (Guba & Lincoln, 1994; p. 108). Research of this thesis 

was adopted to the foundations of the social ontology of constructivism. Departing from the 

social constructivism paradigm, no definite truth that can be discovered, since the author in the 

role of a researcher will be, to some extent, participating in forming the social entities. 

 

As both involved parties - the author and the respondents - take an active part in the research, 

their perception of the real world can bias research results, as project findings are formed in 

line with the research process (Bryman, 2012). 

 

The social constructivism paradigm has been selected due to the complexity of the research 

topic, as well as the complexity of the social context in which society is currently positioned. 

Considering the situation, interviewees perceptions may vary, and the best approach to address 

the complex research challenges that would allow the author to collect valuable in-depth data 

from diverting from based on dialogue with individuals was the social constructivism paradigm. 
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Epistemological considerations 

For the researcher to be able to analyse the above-mentioned problem formulation, following 

the social constructivism paradigm, the epistemological stance of this research project will be 

interpretivism. 

 

This specific epistemological position is based on the standpoint where a central need is to 

analyse the differences between people (which per usual are the main element of social entities) 

and objects usually settled in the natural sciences. Thus, while stemming from interpretivism, 

authors are to comprehend the subjective meaning of social actions (Bryman, 2012). 

 

Fundamental for the research process is research respondents, hence choosing interpretivism as 

the epistemological stand came forward as more suitable for this project. Imposing a qualitative 

research process requires interpretation of collected data and turning into knowledge, allowing 

the researcher to answer the problem formulation. Further notions used for data collection is 

discussed in the methodological considerations. 

Methodological considerations 

Methodology forms the framework of the thesis, drawing research outline. As Creswell (2014, 

p. 31) writes, the approach undertaken in a study is the “procedure for research that span the 

steps from broad assumptions to detailed methods of data collection, analysis, and 

interpretation”. So “How can the enquirer (would-be-knower) go about finding out whatever 

he or she believes can be known? (Guba & Lincoln, 1994; p.108)  

 

Analysing existing data connected to the topic of the performed research has been possible 

through the desk research. Through such, the applicable and valuable academic literature, 

together with previously conducted research performed across diverse fields of study, 

constructed for literature review; and the one in question gives the foundation for the later 

analysis. 

 

Driving up from literature review, several types of risks influencing the decision-making of 

tourists/vacationers have been identified. 
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Danes, in general, are keen and frequent travellers (Martenson, 2018), as a nation with one of 

the highest numbers of taken holidays annually. In line with the analysed literature, such 

characteristics should signal a higher level of acceptance towards the risks. As the subject of 

this thesis covers both Danes and Danish residents, it is unknown whether residents share 

similar risk tolerance to the natives, or their cultural background and/or upbringing draws a 

clear line in their perceptions of the risk. Despite the variety of available literature on health 

risks and disease risks in tourism and researcher’s keenness on studying Coronavirus (COVID-

19) related dilemmas simultaneously with its emergence, the Coronavirus related issues in 

tourism and travel sector remains, unfortunately, as an area in question. 

 

Based on the conducted desk research, it came forward that there exists a knowledge gap in 

addressing tourist’s willingness levels towards accepting risks connected to international 

travels. In connection to the aforementioned discovery and the author's personal interest into an 

exploration of vacation decision-making processes of Danes and Danish residents during the 

lasting pandemic, the thesis project author decided herself contribute to academia with 

qualitative research upon vacation decision-making patterns in Denmark during the summer 

vacation of 2020 overtaken by the COVID-19 pandemic. 

 

For the development of the research process, allowing the researcher to analyse the mentioned 

above problem, qualitative research method will be used. In the qualitative research method, 

the problem is being discussed by words and writing, instead of measuring methods. In line 

with Bryman (2012) the qualitative approach appoints to three features: the relationship 

between theory and research, understanding of the social world through participations and 

interpretations; and consideration of social properties with the interactions between individuals 

(Bryman, 2012, p. 380-381). However, Flick (2014) argues for different perspectives, in which 

the relevance of social relations and reflection on the limitations of the research is fundamental 

to general definition and application in prospective research. 

 

The most common method to use, while executing qualitative research, is an interview. A 

highly time-consuming method, however, it implements a deeper approach to the research. In 

this setting, it is someone's personal perspective that can be leading to data validation in the 

process of analysis. In this study, the author uses semi-structured interviews with a qualitative 

way to address the problem. A qualitative interview holds the importance of the 

researcher/interviewer flexibility towards given answers (Bryman, 2012, p.469-470).  
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The semi-structured interview holds up to the less strict structure of the interview, allowing 

both the researcher and the interviewee flexibility in asking/answering questions and possibility 

of evaluation (Bryman, 2012, p. 471). 

 

As (Bryman, 2012; p. 380) writes, the following research method is usually connected with 

constructivism, interpretivism or inductivist. By means of this statement, the previously 

discussed philosophy of science is certainly the right method for conducting this type of 

research study. 

Qualitative Research Design 

To acquire an accurate qualitative research design, 8 steps (Bryman, 2012; p. 386) should be 

followed accordingly. The 8 main steps of the research process for constructing qualitative 

research are identifying the problem (research question), selecting relevant sites and subjects, 

designing research, interpretation of data, conceptual and theoretical framework and writing up 

findings and conclusion (Bryman, 2012; p. 386). In this thesis project, the theoretical 

framework has been presented upfront in the literature review, and hence eliminated from the 

methodological considerations. 

 

1. Identifying the problem - constructing a research question 

 

Bryman (2012) argues that for constructing relevant problem formulation, one needs to ask 

general questions emerging from the problem area that the researcher is aiming to analyse. 

Already at the beginning of this project, several statements were in question. 

At first, the author was to indicate how the movement limitation connected to COVID-19 will 

affect holidaymaking in Denmark. However, as the restrictions slowly were to be lifted, it has 

occurred to the author that it would be more interesting to track people's behaviour in the eye 

of the governmental recommendations. Based on the preliminary desk research, it was clear for 

the researcher that an ongoing pandemic situation was not close to an end, and the aftereffect 

was yet to be seen across various aspects connected to the tourism industry. Following, the 

question considering the target group and whether research should be limited to one nation 

only, meaning native Danes, or focused on mixed multinational incl. Danes; as well as what 

demographics would be the most appropriate. 

 

To conduct an in-depth analysis, several factors have been taken into consideration. 
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2. Selecting relevant sites and subjects 

 

The research was conducted among individuals residing in the Greater Area of Copenhagen 

that had been reached through the community networking groups formed on the social media 

platform of Facebook. Selected for the primary demographic group were individuals between 

18-45 years, including both Danes and people of other nations, residing in Denmark from before 

the outbreak of Coronavirus. It is due to financial independence and the low risk of being 

contagious with Coronavirus (COVID-19). 

The technique of acquiring respondents was not quincentennial. On the grounds of settled 

regulations by both Danish authorities and Aalborg University, physical contact with a wider 

circle of society was limited (Politi.dk, 2020; aau.dk, 2020). In the eye of the social distancing 

using tools such as questionnaire surveys have been the only available method to reach to the 

public and establish a sample. For constructing a more in-depth data set available online 

communicators such as Facebook Messenger, FaceTime and What’s Up have been used for 

interviewing a selected number of respondents, allowing the researcher real-time conversations 

by using voice and video connections. Building research this way provides the researcher with 

'an opportunity to talk to otherwise inaccessible participants' (Deakin and Wakefield, 2013, p. 

5) allowing time efficiency and greater flexibility (Deakin and Wakefield, 2013, p. 6) for both 

sides. Moreover, such structure is more responsive, supporting a shorter timeline, meaning that 

the study can be "built quicker than in a number of face-to-face interviews" (Iacono, Symonds 

& Brown, 2016, p. 10). 

However, along with the positive advantages of digital interviews, there are also limitations. 

To name a few, there is rapport and ethics (Iacono et al., 2016). "Rapport is ... about trust – 

enabling the participant to feel comfortable in opening up to you" (King & Horrocks 2010, p. 

48 in Iacono et al., 2016). Due to the distance and lack of social interaction between the 

interviewee and researcher, trust issues have been noticed. However, Deakin and Wakefield 

(2013, p. 8) found that "Online rapport is... only an issue when interviewing an individual who 

is more reserved or less responsive". (Iacono et al., 2016) argue that constructing research with 

participants familiar to the author "either in person or through previous repeated contacts via 

online social media" (Iacono et al., 2016, p. 10) creates a special setting in which "even on those 

rare occasions when the call was interrupted by the loss of connection, there was no problem 

resuming the conversation" (Iacono et al., 2016, p. 10). Roulston (2009, p. 98 in Iacono et al., 

2016) indicates that "for researchers using personal connections to informants as a means to 
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recruit participants, relative intimacy and rapport with participants may enhance the 

generation of data in interview settings in ways not possible for 'outsider' researchers". 

However, for the good of involved parties, the author followed a range of ethical considerations 

identified by Plummer (2001): 

 

1. Intellectual property 

2. Informed consent 

3. Right to withdraw 

4. Unintended deception 

5. Accuracy of portrayal 

6. Confidentiality 

7. Financial gain 

 

In response to these seven points, the following principles were applied. 

 

To conduct digital interviews, while meeting Plummer's points, the researcher ensured that 

participants who agreed to volunteer in the research process were aware of the researched topic; 

they were asked upon their consent for the interview being recorded for further analysis; they 

acknowledged condition allowing them to stop the interview at any time by their request and 

withdraw from the research; they were given time flexibility in connection to the choice of day, 

time and location that suited them best. For the researcher to meet the confidentiality, recorded 

data has been placed in a password-protected file on a personal computer, that only the 

researcher had access to. 

 

All participating respondents acknowledged the terms and agreed to them. Performed 

interviews were recorded, analysed, and later erased from the author's computer. 

 

3. Research design 

 

Research design combines numerous research elements, providing purposeful and logical 

outcomes explaining the problem formulation presented in the research. In this project, an 

exploratory research design has been adapted with an inductive approach. In this set-up, the 

researcher can explore the problem in question by leaving the testing of the preliminary 

hypothesis out, providing a better understanding of the complex problem. 
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Furthermore, explorative research design does not bias research results, increasing the 

advantage towards others available research designs, fitting well into the considerations of the 

social constructivism paradigm adapted in this thesis project (Mills et al., 2010). 

  

Using in-depth interviews with open-ended questions was purposeful. Open-ended questions 

stimulate interviewees to talk in detail, providing the researcher with extensive in-depth 

information set driving from the scope of the questions. It is important that the interviewer 

behaves proactively, stimulating dialogue with follow-up questions; encouraging interviewees 

to elaborate on the subject and emerging sub-subjects in question as much as possible (Bryman, 

2012). 

 

4. Collection and interpretation of relevant data 

For the data collection to be relevant, the researcher must select the right tools. In this section, 

methodological choices regarding the questionnaire, interview guide and transcription, 

sampling and technological equipment are being discussed. In this research project, two 

sampling methods have been used. First, the snowball method has been used to reach a wider 

audience relevant to the research. The snowball sampling method relies on contacting "a small 

group of people who are relevant to the research topic and then uses these to establish contacts 

with others" (Bryman, 2012, p. 716). The second sampling method used in this research is 

criterion purposive sampling. Bryman (2016) writes that in criterion purposive sampling, all 

sampling units need to meet a specific criterion; in case of this study that was used to determine 

the right origin of the respondents. 

 

Using semi-structured interviews as a tool for the data collection, allowed the author to collect 

valuable qualitative data (Long, 2007). The sample was taken from 10 out of 70 questionnaire 

respondents from the Zealand region. Those were either familiar with the researcher or ones 

involved in the limited circle being responsible for the snowball effect. 

The reason for the taken actions - narrowing the sample group - was the author's desire to 

explore society broadly to find individuals with unique, but diverse stories. The whole process 

is structured in one nor the other way due to social distancing and rigorous recommendations 

(politi.dk, 2020). 
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Interview subject and selection of the open-ended questions were structured to control to some 

extent, the direction of the interview. It is important to mention that initial interview questions 

evolved in minor extent as new patterns occurred during the interviewing process. What is 

more, each interview has been screen recorded, forming a backup of data useful for further 

analysis (Long, 2007). 

 

Audio/visual equipment played a crucial part in the process of data collection needed for the 

completion of this thesis research. Both sides, the interviewer and the interviewee needed to 

operate a stable internet connection, device with a built-in digital camera and microphone or 

headset. Those three were essential to ensure the clear flow of information via the audio and 

video connection during the interview (Iacono et al., 2016). 

 

5. Interview guide 

Every connection with the purpose of an interview began with a small introduction. In the 

introduction, the researcher introduced herself, checked upon connection quality and then made 

the interviewee aware of the research area. Following, the interviewer asked for interviewee 

nationality, age and additionally with applicable period one have been living in Denmark. 

I. How often do you usually travel abroad annually? 

II. What are the main aspects influencing your decision-making? 

III. Has the current pandemic somehow influenced your vacation plans? 

IV. Where did you spend your summer holiday? 

a. Can you indicate the reason for not going on a holiday? 

b. Where in Denmark/abroad did you spend your vacation? 

i. Is there any specific reasoning for your choice? 

c. Why did you choose to spend your vacation outside of Denmark? 

i. Did you have any concerns while vacationing abroad? 

V. Do you see Coronavirus as a potential risk influencing your future vacation decision-

making? 

VI. Would you consider spending vacations domestically as an alternative to your 

vacations abroad? 
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6. Transcription and coding 

Bryman (2016) writes that the interviewer not only should be attentive to the context of the 

conversation but also its natural and emotional setting. For the guarantee of anonymity, each 

recording has been transcribed into text. To make the transcription process easier, the author 

prepared herself question sheets on which, while interview duration, she was noting key 

behaviours, gestures and the body language that could be valuable in the later stage. Following 

each of the 10 interviews, researcher transcribed recordings manually, and keynotes have been 

incorporated into transcripts. 

In terms of coding, transcribed data was divided into smaller categories or groups characterizing 

singular themes for thematic analysis. This method helps categorize data needed for research 

analysis development and constructing further conclusions. Despite the fact that the criticism 

from academic researchers, seen as a no identifiable approach due to apparent loses in the 

interview coherence and text fragmentation (Bryman, 2016), it appears to be the most 

applicable method for analysing qualitative data gathered during interviews. 

7.  Writing up findings/conclusions 

By combining the existing and relevant to the thesis research academic literature and 

strengthening it with the research process performed specifically for the purpose of this project, 

the author could drive conclusions to the established problem statement. 

Observations 

“Participant observation is the most comprehensive qualitative method and is often assimilated 

with field research.” (Decrop, 2006, p. 55) For this project, only unstructured observations 

were made, coming with the idea of observing without any prejudiced opinion, and with an 

open mind. Things can happen unexpectedly, therefore many observations has not been 

executed thought the period of data collection, but still turned to be relevant for the case. Many 

observations go further than the research period. As I, the author, have been active participant 

and observer of the current event connected to COVID-19 pandemic, I believe to have the 

knowledge of important aspects accounting for experience and reasoning relatable to research 

participants.  
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Netnography 

Netnography incorporates human online communication, which has been developed in a form 

of textual communication, or multimedia communication including digital and audio media. 

Kozinets (2011) states that netnography is “a specialized form of ethnography adapted to the 

unique computermediated contingencies of today's social worlds.” (p. 1)  

As a result of improvements and constant development of the internet, an instant flow of 

information between users has originated. As consumer patterns are a constant subject of 

change, especially nowadays, where online is influencing their behaviours and social 

mechanisms in sharing experiences, both online and offline. Netnography has been used in 

connection to the content of websites and social media channels like Facebook, in which the 

addressed issue of this project has been expressed.  

 

Netnography has been integral part of authors observations of society behaviours and active 

analysis of the situation used in forming research journal, where all essential information 

throughout the research process were accounted. 
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Analysis 

In this section, provided to the reader is collected data that has been grouped and analysed. 

While the secondary data serves as the base for the thesis research, empirical data accounts for 

the actual situation, justifying the theory and findings and/or going against it.  

 

In this chapter a brief introduction to the situation of the pandemic in Denmark will be presented 

in the general overview to begin with. Following, the specifically travel related arguments will 

be appointed. Successively, the acquired by the author data will be introduced to the reader, 

touching upon several matters directly connected to the problem of the following thesis, that is 

the impact of Covid-19 on summer holidays of the Danish nationals and residents.  

Before Covid-19 

Danes as nation can boast with the highest number of taken holidays annually, what as 

Martenson (2018) writes, makes them in general keen and frequent travellers.  However, they 

rather spend holiday weekends at home, than an actual summer holiday. In line with available 

statistics (Danmarks Statistik, 2020)2, it is known that in 2019 Danes have spent their longer 

holiday (four or more overnight stays) abroad, in most cases in destinations with a guarantee of 

sun and warmth such as Spain, Italy, Greece and France. 

 

Despite the preferences of the Danes, tourism in Denmark is booming, being featured at the top 

of to visit destinations (VisitDenmark, 2019). Tourism industry in Denmark is growing (OECD 

Tourism Trends and Policies, 2020)3, continuing the annual increase since 2012 (Statista, 2020) 

and as of 2018 contributing to Danish GDP with an estimated 168,1 billion DKK. According 

to VisitDenmark (2020) in 2018 tourists consumed a total of 132.5 billion DKK in Denmark, 

making tourism an important piece in creating growth, revenue and jobs for the whole of 

Denmark (VisitDenmark, 2020) yet another year. As stated in reports (VisitDenmark, 2020) for 

2018, there were 169,000 full-time jobs financed by the tourism and hospitality industry that 

same year, which corresponds to just over 5 percent of the total number of full-time employees 

in Denmark (DPT, 2020). 

 
2 Danmarks Statistik, (29/06/2020) 
3 oecd-ilibrary.org 
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Table 1 Number of overnight stays of domestic and international tourists in Denmark from 2009 to 2019 (Statista, 
20204 

Facing Covid-19 

Denmark started closing down in mid-March (kraka.dk, 2020). Pandemic scenario dates back 

to March 11th, when Prime Minister Mette Frederiksen during the live-broadcasted press 

conference, announced the closure of the public sector, sending a big part of the society home. 

Not long after, on March 14th, Denmark closed its borders to any unnecessary movement of 

people and sent the remaining sectors home, putting up with the thought of serious 

consequences to the country's economy in the near future, and launching economic initiatives.  

 

Since March, society in Denmark has lived the unknown. With restrictions towards the free 

movement, the general freedom of human choice and social behaviour, which additionally were 

being differentiated in scaling across the time, people were forced to rearrange their lives and 

plans, even their habits. In Denmark, the so-called “lockdown” - that is a state described 

commonly as time in which citizens were recommended to stay home and limit their social 

engagement - lasted until mid-May, when social life was allowed to resume. 

Later on, at the turn of May and June further easing of restrictions followed allowing travel to 

Germany, Norway and Iceland, to finally open-up for EU travel in the beginning of July. 

 
4 Statista, (19/11/2020) 
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Looking from the time perspective and a global perspective, Denmark's setting has remained 

moderately open throughout the time. Here limitations of movement have not been imposed as 

strictly as in other places in the EU and worldwide, and percentage of service businesses could 

still pursue their work, though on highly regulated terms imposed by the health authorities and 

the government itself. Though, the use of available capacity was not anywhere near to what the 

service and hospitality industry in Denmark is used to uphold. 

Under the Covid-19 influence 

The easing of restrictions prior summer 2020 is believed to be based upon recommendations of 

business organizations, such as VisitDenmark and SMVdanmark. Those communicated openly 

that Denmark would lose big time economically, if the borders would remain closed for the 

non-necessary travels, under which holidaying is being placed (kraka, 2020), throughout the 

summer months. As the most recent statistics show, the tourism sector in Denmark was hit 

greatly by the pandemic and following consequences. After a record year of 2019, where 56.1 

million overnight stays have been registered (Danmarks Statistik, 2020) setting a record for the 

7th year in a row, 2020 accounts for record losses. While international mobility has declined 

significantly due to travel restrictions and general restraint, the tourism industries have been 

additionally hit hard by assembly bans, closure by injunctions, distance requirements, etc., 

affecting also the turnover of Danish tourists. Therefore hotels, restaurants, aviation, travel 

agencies, etc. are among the industries that have made the greatest use of the government's 

compensation schemes compared with the average for the other industries.  

 

According to the information appointed by Ministry of Industry, Business and Financial Affairs 

and Ministry of Foreign Affairs (DPT, 2020) a total of 54,000 employees in the hotel and 

restaurant industry, corresponding to approx. 43 percent of the industry's employees have been 

covered by the wage compensation scheme since it was launched in March 2020. 

 

In the period January to July 2020, the number of tourist overnight stays fell by 26 percent. 

That is 8.9 million fewer overnight stays than in 2019 in the same period. This is mainly due to 

a decrease in foreign overnight stays by 59 percent (-9.8 million overnight stays) in the first 

seven months of the year. Based on booking figures, market surveys and other forecasts, it is 

expected that the number of foreign overnight stays in the summer of 2020 (June-August) is to 

fall by 43 percent (-6.2 million) compared to 2019, while Danish tourist overnight stays are 
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expected to increase by 28 per cent. (+3.4 million). The total number of overnight stays in the 

whole of 2020 is expected to fall by 19 percent compared to 2019. 

 

 
Table 2 Total number of overnight stays. Source: VisitDenmark (2020) 

 

The same picture can be seen in aviation as well as any other transportation means that are 

closely connected to the tourism sector in Denmark. According to the newest data the number 

of passengers to and from Copenhagen Airport, where both business and leisure travel account, 

are significantly below previous years' levels. Copenhagen Airport has had almost DKK 2.3 

million passengers from March-July 2020 against 16.5 million in the same period in 2019. 

 

 
Table 3 Arrivals and departures to/from CPH March-August 2020 &. 2019 (DPT, 2020) 

In this uneven game, in which uncertainty of events plays the biggest part, the format of tourism 

as we know it, one that applied to the industry prior Covid-19, has been pushed into oblivion. 
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And in the light of new guidance, the distance, the hygiene aspects, the guest number allowance, 

the obvious shifts towards the unknown, requiring many adjustments that have to be pursued, 

are making travelling not as accessible as in the past.  

Brief insight into vacation travel choices in Denmark during Covid-19 

Being an observer and participant at ones gives at times a feeling of certainty that what we see 

is the reality. During the months post-lockdown, a certain trend has been noticed. Namely, 

people seemed to remain in Denmark and pursued their holiday locally. 

 

To briefly outline the grounds for the research, searching for the answer to the question: “In 

what way did pandemic affect vacation decision choices of Danes and Danish residents for 

summer holidays 2020?” a questionnaire survey has been conducted. By constructing such a 

tool, it was desired to test the hypothesis, prior pursuing the actual research. Collected had been 

the data from 70 individuals, who voluntarily upon authors request contributed to the thesis 

research. Among those 70 individuals there were 20 Danes and 50 others of following 

nationalities: American, Australian, Brasilian, Brasilian/Italian, Bulgarian, Canadian, Croatian, 

Czech, Danish/Swiss, Dutch, English, Estonian, Filipino, Finnish, German, Greek, Indonesian, 

Italian, Latvian, Lithuanian, Nepali, Norwegian, Polish/Italian, Polish, Romanian, Serbian, 

Slovak, Spanish, Swedish, British/American and American. This data has been then categorised 

by a vacation variable: did not go on a vacation, vacation abroad and vacation in Denmark. 

 

Based on the available sample, it has been noticed that 23 out of 70 respondents decided to not 

vacation during the summer of 2020, stating the following as the main reasons for such 

decision: governmental restrictions, flight availability, social responsibility, unnecessary risk 

or health risk or risk in general as well as safety reasons, income/financial issues, uncertainty, 

family reasons and personal reasons. Among the most frequently mentioned reasons for not 

going on a vacation were governmental restrictions and risk.  

 
“I believe it is stupid to risk anything for yourself and others.” 

“it didn't feel safe and the security of funds for vacations was up in the air” 

“Hard to get flights and also I don’t think it’s responsible to go on vacation now. It feels like 

a luxury and not necessary to take the risk.” 

Furthermore, data suggests that 22 out of 70 respondents decided to pursue their vacation in 

Denmark, naming amongst the most frequent reasons for travelling domestically were family 
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visit, pandemic uncertainty, personal reasons and location proximity. Here it is worth 

mentioning that 6 out of 13 Danish respondents that went on a vacation in Denmark pointed 

out that those were on the grounds of a family visit. Moreover, it has also been indicated that 

supporting local businesses and local economy has been important factor. Additionally, when 

looking at reasoning of stay in Denmark between Danes and Danish residents’ similarities of 

choice are to be noticed. 

 

Reasoning of stay in Denmark for summer holidays 

Danes Danish residents 

• personal reasons  

• it was planned 

• location 

• desire to spend time with family 

• to support local businesses and 

economy 

• they have accompanied someone 

• went to owned summer house 

• went to rented summer house 

• desire of exploration of their country 

 

• personal reasons 

• to support local businesses and 

economy 

• government restrictions 

• location 

• they have accompanied someone 

• desire of exploration of the country 

 

Figure 4 Reasoning of stay in Denmark for the summer holidays. Own adaptation. 

Lastly, data indicates that 24 out of 70 decided to venture abroad for their summer vacation of 

2020. Here the most frequent reason for travelling abroad is a family visit, followed by the 

leisure factor. According to the data, among 7 individuals, who indicated that they pursued 

vacation abroad for leisure purposes only 2 Danes were identified. Whereas 9 out of 11 

respondents who indicated family visit as a reason for travelling abroad, travelled to his/her 

motherland.  
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Vacation decision choices of Danes and Danish residents during pandemic 

Taking from the results of the questionnaire survey, a further, more detailed research has been 

carried out. This time ten interviewees have been asked to contribute for the purpose of deeper 

understanding of vacation decision choices during pandemic in Denmark. 

 

To understand how the vacation decision choices of people in question have changed or not, a 

general overview of travel frequency and travel habits needs to be outlined. According to the 

research results, both Danes and Danish residents travel regularly. All the respondents are used 

to travel on average 2-4 times per annum, accounting for a high score in comparison to other 

European countries or worldwide (Martenson, 2018, p. 70). 

 
Interview no. 1: “We try to travel 3-4 times per year, or more.” 

Interview no. 7: “We travel in winter, during Easter break, during the summer and in 

autumn” 

Interview no. 9: “We take vacation 3-5 times a year” 

 

As indicated in Martenson (2018), “Europeans maximize their utility (happiness) through 

leisure” (Okulics-Kozaryn, 2011 in Martenson, 2018 p. 70). This would briefly explain why 

Danes account for 8 trips annually. According to the data from 2019 (YouGov, Keldsen, 2019), 

30% of Danes had planned to take three weeks of vacation spending those abroad, and only 

every fourth domestically. It can be also noticed that frequency of vacation making is for some 

directly connected to holiday breaks incorporated into Danish education system. 

 
Interview no. 7: “We try to do that every time kids have their longer break at school.” 

 

When asking respondents about previous vacation destinations 6 out of 10 confirmed that they 

were used to spending summer vacations in warmer climates, indicating Spain, Italy, Greece or 

France as a go to destination, what aligns well with Knudsen (2014) study about Danish long-

distance travel behaviour. It was then suggested that Danes have the tendency to frequent travels 

abroad, where the long-distance travelling is increasing over the years. 
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While analysing respondents’ motivation, which is amongst the important factors influencing 

any vacation decision-making process (Decrop, 2006, p. 7-14), it can be noticed that each 

individual focus on highly personalized aspects. Here at least 3 out of 10 had mentioned to be 

travelling abroad for vacation purposes due to more predictable weather conditions. 

 

Interview no. 4: “I like to recharge in the warm with the backsplash of the sea waves.” 

Interview no. 7: “We try to make summer break the special vacation. By special I mean 

that it usually is a foreign destination like Mallorca, Provence or other warm destination.” 

 

Results show also that vacation decisions choices are very much dependent on one’s lifestyle. 

Facing dynamic everyday life, parents in question and their decision process, is being primarily 

driven by the good of their children. Others, value the freedom of choice or diversity of 

experiences. 

 

Interview no. 7: “Kids love to play on the beach, so we do our best to organise that for 

them.” 

Interview no. 3: “We have been to Spain and France previously, but you know destination 

actually does not matter as much, as long as we get to spend a lot of quality time together 

with no pressure of the day-to-day.” 

Interview no. 1: “Like I said, I like to travel around, see places, taste food and get to know 

different cultures.” 

Interview no. 2: “(…) I value a lot remote destinations (…)” 

 

Furthermore, research results reveal that financials were, and still are, an important factor.  

When asked about the main aspects influencing their decision making, respondents emphasize 

on the importance of price. Interviewees mention among others their consciousness towards the 

price of the accommodation and transportation. 

 

Reaching the understanding of existing patterns for vacation decision choices among Danes 

and Danish residents, further conclusions can be drawn. 

 

Research results disclose that just under a half of the interviewees had their vacation plans 

rearranged due to the outbreak of Covid-19. In the act of embracing new circumstances, 

respondents either decided to stay in Denmark or dropped vacation plans entirely.  
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But it can be seen that even though the plans had to be cancelled, rebooked or fully rearranged, 

all participants found a way to align with COVID-19 restrictions and accept the fact of 

pandemics. Surprisingly, the vacation plans of a similar share of respondents were not affected 

at all. 3 out of 10 people were not troubled by the situation. Two indicate a pre-planned vacation 

plans in Denmark, while one remaining had ventured abroad. Then further two responded that 

despite the challenges that Covid-19 brought to vacation travels, they have found a way to 

endure it. 

 
Interview no. 3: “Actually, not at all. We have had booked sommerhus in Jutland. Lucky 

choice as I see it know.” 

Interview no. 9: “No, not really. We had it planned to cruise around the numerous Danish 

islands and as we reside here, there were no problems. We very much enjoyed it, as the 

waters were empty and so the marinas due to entrance limitations to Denmark.” 

 

Interview no. 8: “I got to go to Italy and spend almost a month with my family and friends. 

It was super needed, after I did not see them for 8 months, and nothing was sure if I would 

actually go now.” 

 

Interview no. 6: “We made it to Crete, Greece. It was planned for May, but we ended up 

rebooking due to Corona and we finally made it there in August. Although that was also 

not sure due to restrictions and Corona testing in Greece.” 

Interview no. 4: “I was supposed to go home. But my parents said no, in case the situation 

would again change rapidly, and I would not be able to come back to Denmark to 

continue my studies. But… I did go someplace magical. (…) I went to Iceland.” 

 

Looking at the turn of events and while analysing research results more thoroughly, it seems 

then to be inevitable that all the stakeholders involved into tourism and travel, whether it is 

travellers or travel destinations, operators or airlines, should be already in the process of 

adjusting their priorities and in line to adapt to the necessities (Hall, Scott & Gösling, 2020). 

In question on whether or not interviewees see the Coronavirus as a potential risk influencing 

their future vacation decision-making, majority of the respondents state that the instability of 

the country entry rules triggered by the pandemics is what challenges them.  

 
Interview no. 1: “I have respect to the guidelines and society.” 

Interview no. 2: “I definitely want to keep travelling (…) but I will do it first when I will get 

some clearance about the situation.” 
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Interview no. 3: “We need to know more to draw conclusions.” 

Interview no. 4: “(…) the unstable situation, too many restrictions to follow across different 

countries and lack of the good old freedom.” 

Interview no. 5: “Vacation will become a luxury, available for the few.” 

Interview no. 6: “That will be difficult for me to accept, as I am not used to planning in 

advance. (…) due to fast changes and rapid reactions from the government side, I might be 

left stranded, or face quarantine.” 

Interview no. 7: “(…) will have to adjust to new reality (…).” 

Interview no. 8: “Different countries, different rules.” 
 

As indicated, despite the travel experience that respondents had shown when addressing the 

frequency of travel for vacation purposes, perceived risks or anxiety that according Qiu et al. 

(2020) should have been minimized “by tourist past experience” (p.1), are very much present. 

As indicated in the study by Pestana, Parreira & Moutinho (2020) “emotions are the bridge 

between the subject and the environment: through them the positive or negative meanings and 

tones, and greater or lesser intensity are attributed to particular situations” (p.3) and therefore 

behaviours may differ. 

 

Drawing from this finding, it can be assumed that emotions were the factor that influenced 

significantly vacation decision choices for the summer holidays of 2020. It can be therefore 

indicated that after several months in social isolation, people’s decisions relied strongly on the 

sense of belonging, explaining why so many decided to spend their holidays surrounded by the 

closest in the comforting setting.  

 
Interview no. 1: “I would not like to put mine and my wife's life at risk in any way. So we 

figured, we can instead spend those weeks on exploring Denmark.” 

Interview no. 2: “(…) during March and April I understood that I should arrange my 

priorities in life. So far, my carrier was on the pedestal. So I decided to go to Bornholm, 

spend quality time with my family, and rediscover the island.” 

Interview no. 3: “I went to Iceland. A classmate of mine is Icelandic and she offered me to 

come along, and visit her sites. Iceland has been one of the first countries Denmark 

allowed travels to, so that was just ideal.” 

Interview no. 7: “(…) we worked on new skills, hobbies and enjoyed ourselves while staying 

at home.” 
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Interview no. 8: “I got to go to Italy and spend almost a month with my family and friends. 

It was super needed, after I did not see them for 8 months, and nothing was sure if I would 

actually go now.” 

 

For some of those respondents, the decision-making driver responds closely to the VFR 

phenomenon.  

Visiting Friends and Relatives 

VFR stands for Visiting Friends and Relatives and has been “a neglected and underestimated 

issue in both tourism practice and research” (Shani & Uriely, 2012, p. 422). “VFR travel is a 

form of travel involving a visit whereby either (or both) the purpose of the trip or type of 

accommodation involves visiting friends and/or relatives.” (Backer, 2011, p. 75). 

 
Interview no. 1: “We were supposed to fly to Indonesia this year together with my wife.” 

Here an Indonesian citizen was planning on holidaying in his home country together with his 

spouse. However, due to global pandemic that plans had been changed to a domestical holiday 

in Denmark at a summer house of his dear friend. Interview no.1: “I always wanted to spend 

some more time on the west coast, but never really ended up doing it. (…) “We got lucky 

with a friend who owns a sommerhus on Fanø, so that is where I’ve spent my summer this 

year.”  
 

In another case a Danish citizen decides upon a rearrange of priorities in life in the light of 

circumstances connected to pandemic and travels to home region with the purpose of a family 

visit and sightseeing. 

 
Interview no. 2: “I decided to go to Bornholm, spend quality time with my family, and 

rediscover the island.” 
 

Further, a case of Italian student being invited to visit a friend in Iceland presents itself. 

According to the literature, this is a very common setting as “hosts are an attractive source of 

information since they have local knowledge to stay away from overcrowded busy tourism 

attractions” (Shani & Uriely, 2012, p. 425). 
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Interview no. 4: “I went to Iceland. A classmate of mine is Icelandic, and she offered me to 

come along, and visit her sites. (…) I got to travel across with a personal tour guide, so I 

cannot complain.” 
 

Retreating shortly to the results of the questionnaire survey, similar tendency has been seen. 

Though VFR travel is seen there in the retrospect, where non-Danes returned to their homeland 

for the time of summer vacation. Shani & Uriely (2012, p. 423) write that “VFR tourism has 

been found to have close association with immigration patterns, which generated two-way 

movements of “ethnic” tourism: emigrants who return to their homeland out of sense of 

belonging and identification with its way of life, and their friends and families who travel to 

visit their current country”. 

 

As reported further in Shani & Uriely (2012) “VFRs can compensate for the drop in the arrivals 

of other tourists at times of crises or disaster” (p. 424), as “VFRs are generally high tourist 

income multiplier, mainly because of their tendency to purchase local goods and services, 

thereby contributing significantly to the non-tourism economy” (p. 424).  

 

In Denmark, the VFR data is being collected. However, due to its complexity, it is not directly 

published to the public sources. Nevertheless, the data that can be accessed is the segment called 

non-commercial tourism, which carries some of the VFR data. The non-commercial overnight 

forms of stay cover tourists that overnight at private premises and typically do not pay for it. 

This type of tourism comprises of own/lent summer houses, visits to family/friends or one-day 

trips. According to VisitDenmark analysis5 in 2018 the non-commercial tourism constituted to 

40% and 53,6 billion DKK. As Backer (2011, p. 75) writes “many people do not identify 

themselves as VFR even, if they indeed are them.” Therefore, despite the fact of VFR being 

likely the oldest form of travel (Backer, 2011) and representing “a significant part of the overall 

travel market” (Backer, 2011, p. 75), VFR is “understated in official figures” (Shani & Uriely, 

2012, p. 423), and “DMO’s tend to overlook VFR travel” (Shani & Uriely, 2012, p. 423). 

 

Instead, various governmental and non-governmental organizations prefer to focus on 

promotion of domestic holidays, which is seen to be the most certain form of holidaying for the 

years to come. 

 

 
5 VisitDenmark, Turismens økonomiske betydning 



Katarzyna Józefowicz | January 2021 39 

Vacationing at home 

As indicated by IRTS (2008) “domestic tourism comprises the activities of a resident visitor 

within the country of reference, either as part of a domestic tourism trip or part of an outbound 

tourism trip.”6  

 

As shown in the annual survey of Danes' travel behavior from 2018, commissioned by Danish 

Coastal and Nature Tourism in collaboration with VisitDenmark, Denmark as a holiday 

destination is gaining in popularity among Danes lately. The explanation for the development 

may be the more climate-friendly holiday set-up, that is warm summers happening across the 

past few years. It can also be a desire for more proximity and that the opportunities for a good 

holiday experience in Denmark have been strengthened in line with demand. Or the fact that it 

has become more politically correct to spend holiday locally in recent years (Gössling et al., 

2010; Cohen et al., 2016).  

 

Research results indicate that 2 out of 10 interviewees have had the plan to spend the summer 

vacation of 2020 in Denmark in advance. 

 
Interview no. 3: “We have had booked sommerhus in Jutland.” 

Interview no. 9: “We had (…) planned to cruise around the numerous Danish islands (…).” 

 

Further four respondents decided to stay in Denmark after Covid-19 outbreak, due to all 

imposed restrictions and other, more personal reasons. 

 
Interview no. 1: “I would not like to put mine and my wife's life at risk in any way. So we 

figured, we can instead spend those weeks on exploring Denmark. (…) We went a bit all 

around. I always wanted to spend some more time on the west coast, but never really 

ended up doing it. (…) On our way to Jylland, we made a pit stop in Odense for the 

weekend. Such charming place, and as I got to know later on, perfect introduction to what 

was expecting me on the west coast. We got (…) a sommerhus on Fanø, so that is where 

I’ve spent my summer this year.” 

 

Interview no. 2: “(…) I understood that I should arrange my priorities in life (…) So I decided 

to go to Bornholm, spend quality time with my family, and rediscover the island. I actually 

got to walk it around (…).” 

 
6 IRTS (2008, 2.39). 
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Interview no. 3: “We didn’t go anywhere to be honest. It is due to the fact that I am in the 

high risk group and hence did not want to risk anything. (…) Instead (…) we worked on new 

skills, hobbies and enjoyed ourselves while staying at home.” 

 

Interview no. 10: “I have decided it is time now to explore my own country. As there were 

less tourists, the most popular sights were not as crowded, and places booked out.” 

 

By analysing their responses, we can conclude that there is a rather positive opinion towards 

the domestic travel amongst the society. All despite the fact that pandemic that came so 

unexpectedly, made the society anxious and angry, craving all the things we are no longer 

allowed to do. Partly because “the tourism industry thrives on the notion that holiday travel 

improves well-being” (de Bloom et al., 2017, p. 573), making the “reason for people to keep 

engaging in holiday behaviour far from home [as] its apparent appeal in terms of assumed well-

being benefits” (Nawijn & Peeters, 2010, in de Bloom et al., 2017, p. 573).  

 

As de Bloom et al. (2017) writes, referring to Miller’s (2003) research, “modern consumers 

would actually be keen to make sustainable choices in tourism” (de Bloom et al., 2017, p. 573). 

 

According to available data, before the Corona crisis, an estimated 22% of society had already 

booked one or more holidays in Denmark, and a further 30% would probably choose to go on 

a holiday in Denmark (VisitDenmark, 2020). But, as the data from June 2020 shows, 26% of 

Danes choose to stay in Denmark, because the reopening of the borders has taken place too late 

(TV 2/Megafon, 2020), while 41% state that that they would not have gone on a holiday abroad 

no matter what. The newest data published by VisitDenmark, Danish Coastal and Nature 

Tourism & Danish Destinations in their study Analysis of Danish tourists' behavior and 

preferences in the high season 2020 dated October 2020 reveals that the proportion of Danes 

who went on holiday in Denmark has more than tripled. In the summer of 2020, 66% of Danes 

have spent their holiday in Denmark, whereas in 2019 this share was just at 20%. 

 

The reasoning for such results may lay within initiative of joint destination forces that 

embraces the concept of staycation. 
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Staycation 

 

From ”vi skal bare være hjemme i år” (transl. we should just stay home this year) in 2019 to 

“Danmark er meget mere end "bare" (transl. Denmark is much more than “just”) in 2020.  

 

For some years already, but especially during the summer of 2020, a greater number of people 

began to go on a staycation; that is holidaying locally (Kay & Yawei Wang, 2010), in your own 

country or at home in your own garden. 

 
“(…) term that has emerged, the “staycation” is an interesting neologism that was coined 

from “stay” (meaning “stay-at-home”) and “vacation.” (Kay et al., 2010, p. 591) 

 

As Kay et al. (2010, p. 590-591) write “the concept of the staycation is a recent marketing and 

consumption phenomenon with different implied meanings for consumers.” However, a 

staycation is currently seen as potentially economically important to the local economy, as it 

can influence the formation of “local community values and regional identities” (Kay et al., 

2010, p 591).  

 

Bare Danmark that translates to English Just Denmark is a campaign that was launched in late 

May 2020 with the goal to remind the Danes about the beauty of their own country as a holiday 

destination. As Danish tourism industry is on its knees, a large-scale advertising campaign for 

over 21 million DKK aimed at the 40 percent of Danes, who usually holiday abroad to spend 

their holiday money in their homeland. Campaign took upon the Danish saying “vi skal bare 

være i Danmark i år”, directly translated to "we just have to be in Denmark this year", reversing 

its meaning to a positive experience - For Danmark er meget mere end "bare" - showing that 

is Denmark is much more than "just". Launched campaign reminds the Danes of a way of 

activating good summer experiences at home and in that way making the Danes want to travel 

around and rediscover their own country. For idea browsing purposes, a website has been 

created megetmereendbare.dk where one can find inspiration for both long-term holiday and 

a day trip; via preselected by the creators of the campaign destinations that pop-up dynamically 

at the front page, being also divided by type of an experience.  
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The campaign created by Hjaltelin Stahl (Hjaltelin Stahl, 20207), behind which are 19 Danish 

destinations, Brancheforeningen Danske Destinationer (transl. the Industry Association Danish 

Destinations), Dansk Kyst- og Naturturisme (transl. Danish Coastal and Nature Tourism), 

Dansk Storbyturisme (transl. Danish Metropolitan Tourism) and a destination management 

organization – VisitDenmark; consists of a range of marketing attractors: a creative film, digital 

campaign, via influencers and print and outdoor, but was also spread via PR, podcasts (8910), 

songs on Spotify, native collaborations, etc.  

 

The campaign was launched on 28 May by engaging 100 influencers from all over the country 

sharing their holiday experiences in Denmark with the hashtag #baredanmark. A week after, 

on 5 June a TV campaign with Martin Brygmann was launched (VisitNordsjaelland, 2020; 

VisitDenmark, 202011), who in his well-known humorous way reminded the Danes that they 

should not take Denmark for granted. 

 

 

 
Figure 5 Meget mere end bare Danmark, Source: youtube.com 

 
7 Hjaltelin Stahl Case 
8 VisitDenmark, Meget mere end bare Danmark podcast 
9 Heartbeats.dk  
10 Heartbeats.dk 
11 VisitDenmark.dk, Vi bliver bare i Danmark i år 
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Figure 6 Meget mere end bare Danmark, Source: youtube.com 

 

 

 
Figure 7 (UP) Posters Meget mere end bare Danmark, Source: VisitDenmark 

Figure 8 (DOWN) Poster Meget mere end bare Danmark. Source: Privat archive 
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Moreover, on 22 June, 1,400 outdoor posters across the 

country were exposed, showcasing the 19 destinations 

that took part in the initiative. Among those destinations 

are “Destination Nord, Destination Nordvestkysten, 

Destination Limfjorden, Destination Himmerland, 

VisitAarhus, Destination Vesterhavet, Turistsamarbejdet 

Kystlandet, Samsø Kommune, Destination 

Sydvestjylland, Destination Trekanten, Destination 

Sønderjylland, Destination Fyn, VisitNordsjælland, 

Wonderful Copenhagen, Destination Sjælland, 

VisitFjordlandet, Destination SydkystDenmark, Visit 

Lolland-Falster og Destination Bornholm” 

(VisitDenmark, 202012). 

 

Following, a podcast was launched in July, where the well-known Danes took part in quizzes 

about their knowledge of the destinations in Denmark. At the same time, VisitDenmark has 

entered into a collaboration with TV2 (YouTube, 202013). In this collaboration that lasted over 

five weeks "Go 'Aften Danmark" explored all destinations in Denmark and reported on local 

characteristics. 

 

However, what generated the most hype around the campaign was activating its community, 

mainly through their Instagram channel @visitdenmark, entrusting the user generated content 

(UGC). VisitDenmark with its designated hashtag #baredanmark engaged their community in 

sharing inspirational pictures of places and destinations to visit across Denmark. Through the 

use of the hashtag, VisitDenmark was able to accumulate over 57,000 ideas for unforgettable 

experience in the ordinary Denmark (megetmereendbare.dk, 2020). 

 

In the results published by Hjaltelin Stahl (2020) it is seen that campaign Meget mere end 

bare Danmark has gained more than 28 million digital exposures in the first three months, 

increasing preference for Denmark as a holiday destination and persuading over 50% of the 

campaigns target group to desire a holiday in Denmark. Furthermore, it is believed that Meget 

mere end bare Danmark contributed to the increase of overnight stays. The Danes made just 

 
12 VisitDenmark, Meget mere end bare Danmark posters 
13 YouTube, Source: https://youtu.be/RkSzl55ma8Y 
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over DKK8.9 million overnight stays in Denmark, corresponding to an increase of 46 percent 

compared to 2019 (Hjaltelin Stahl, 202014) 

 

 

 

 

 

This campaign and the results provide with an understanding towards the importance of the 

tourism sector for Denmark and Danish economy. Looking at the timeline, this initiative has 

been launched ahead of any state initiative, with the purpose for the society to understand that 

without them contributing to growth of domestic travel, the business existence of the popular 

summer destinations will shatter. 

State-cation 

In the light of the corona crisis, the summer holidays of 2020 did not seem to be any near the 

usual summer. Not for the companies and/or the local communities that depended on tourists, 

nor for the Danes who are used to spending their summer holidays abroad. To ease the 

situation, Danish government agreed on a number of initiatives that helped both sides in 

immersing the summer months on a more positive note.  

 

 
14 hjaltelinstahl.com 

Figure 10 (LEFT) Meget mere end bare Danmark, Source: Private archive 

Figure 9 (RIGHT) Meget mere end bare Danmark. Source: Private archive 
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State in cooperation with transport providers, as well as the leading tourism-oriented 

organizations, introduced several strategies that intended to:  

 

1) do the good for the Danes and their holiday plans, and  

2) resolve a difficult situation of Danish tourism.  

 

Apart from the ordinary economical aid such as wage compensation, directed towards the 

employers and employees of businesses affected by the pandemic, other supplements were put 

into action created in hope for improvement of the circumstances. That is giving society the 

holiday they have deserved, but within Denmark’s borders, and helping tourism related 

businesses in Denmark in their despair caused by pandemic. 

 

A summer package15161718 or sommerpakke, because it is in question, has been the government's 

economic initiative, giving the Danes a better opportunity to cultivate cultural and nature 

experiences during the summer 2020. Initiative has been presented to the public on 19 June 

2020 and amounted to 700 million DKK providing society with the opportunity to experience 

Denmark in a few ways.  

 

 
 
  

 
15 em.dk, Sommerpakke 
16 kum.dk, Sommerpakke 
17 socialstyrelsen.dk, Sommerpakke 
18 TV2.dk, Sommerpakke 
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Initiatives in the summer package1920: 

Travel Culture Others 

Free domestic ferries for pedestrians 
and cyclists 

More association and sports 
experiences 

Free offer of local activities for the 
elderly over 65 years 

Subsidies for price reductions on 
ferries to small islands as well as Fanø, 
Ærø, Læsø and Samsø in August-
September 

Extension of pool to local sports and 
scout associations 

Day trips for nursing home residents 

Reduction of ticket prices on the Ystad-
Rønne route in August and September 

Half price on tickets for cultural 
experiences in: museums, venues with 
seated audiences, orchestras, theaters, 
revues, circuses, Folkeuniversitetet, 
association activities, knowledge 
pedagogical activity centers and 
zoological facilities 

Day trips for residents on social 
psychiatric services and other housing 
services 

50,000 travel passes - eight days free 
travel ticket for public transport 

Summer activities at high schools. Free handicap transport during the 
summer holidays 

1 million Orange tickets across the 
Great Belt during the schools' summer 
holidays 

  

Temporary increase of the basic 
deduction when renting holiday homes 

  

Strengthened efforts to restart tourism 
in Copenhagen via Wonderful 
Copenhagen 

  

Strengthened efforts to restart coastal 
and nature tourism via Danish Coastal 
and Nature Tourism 

  

Cultural food summer events and 
experiences throughout the country 

  

Better conditions for cycling tourism   

Table 4 Initiatives included in the summer package. Own adaptation. 

 
 
 
 
 
 
 
  

 
19 TV2, Sommerpakke 
20 kum.dk, Sommerpakke 
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During the summer Danes were offered the rejsepas, a travel ticket that provided unlimited 

travel by public transport for eight days between 27 June and 9 August for just 299 DKK, 

making itself the most affordable way to travel across Denmark. The rejsepas could be used 

anywhere in the country in DSB's and Arriva trains, in the local buses and local trains, in the 

metro and the Aarhus Light Rail. Those cheap tickets were to give Danes an extra opportunity 

to get out into the Danish holiday landscape showing that public transport is a good way to 

travel on holiday in - both across the country and for the short journeys in the local areas. This 

limited offer, however, sold out within few days as only 50,000 tickets were made available2122. 

Yet another way to travel around Denmark by train was possible by purchasing DSB Orange 

tickets, an affordable to cheap, usually non-refundable option of a train ticket. With the summer 

package 1 million of Orange tickets across the Great Belt Bridge has been made available for 

the purchase, giving the opportunity to travel inexpensive and carefree within the existing train 

net in Denmark. 

 
Figure 11 Train connection map in Denmark. Source: DSB.dk 

 

 

 

 
21 DSB, Sommerpakke 
22 dr.dk, Rejsepas 



Katarzyna Józefowicz | January 2021 49 

In connection to the offer presented by DSB and the government, Danish Coastal and Nature 

Tourism (Dansk Kyst- og Naturturisme) together with VisitDenmark and all the country's 

destinations provided society with an initiative of Danmark på Skinner2324 (transl. Denmark 

on rails). Danmark på Skinner has been created to inspire experiences throughout Denmark, 

where one can get off the train and go exploring. By browsing danmarkpåskinner.dk anyone 

could (and still can) search for inspiration of experiences that they want to endure during their 

holiday in Denmark. An interactive map made available on the website allows the user to 

narrow their search down to a single region and redirects him/her to a page with a guide, 

allowing a detailed overview of the chosen region. 

 

“Oplev Danmark på skinner. Stå af toget, bussen, metroen, skinnebussen 

hvor som helst og få nye oplevelser i hele Danmark. Hver station, hver by 

og område byder på oceaner af oplevelser i Danmark. Når du rejser med 

tog eller bus, får du mulighed for at se nye sider af Danmark og nyde turen 

undervejs.” - VisitDenmark, 2020 

 

“Experience Denmark on rails. Get off the train, bus, metro, tramway 

anywhere you like and get new experiences throughout Denmark. Every 

station, every city and area offers endless experiences in Denmark. When 

you travel by train or bus, you get the opportunity to see new sides of 

Denmark and enjoy the trip along the way.” - VisitDenmark, 2020 

 

To add on, 53 ferry routes offered all pedestrians and cyclists free crossing throughout the 

month of July, and cheaper ferries fare on selected connections in August and September2526. 

Additionally, providing cars with a disability card with a permission to drive freely on board of 

32 ferry routes to Danish islands in August and September. 

 

 

 

 

 
23 VisitDenmark, Danmark på skinner 
24 kystognaturturisme.dk, Oplev Danmark-paa-skinner 
25 trm.dk, Faergeruter 
26 sim.dk, Faergeruter 
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Looking at the number and variety of initiatives and strategies implemented in Denmark prior 

and during the summer of 2020, it can be noticed that Danish authorities are conscious about 

the value and importance of the tourism to Danish economy. Moreover, it is evident that organs 

in power are well aware and mindful of the holiday patterns of its residents and therefore one 

step ahead when implementing nationwide campaigns. Pursuit of multi-layer campaigns, 

according to the internal data showcased by organizations and the available general statistics at 

Danmarks Statistics, can be seen as successful in terms of attracting Danes to holiday at home.  

 

Furthermore, all of the aforementioned initiatives that have been put into life during the summer 

months of the year 2020 are believed to be contributing to the partial offset of the decrease in 

foreign overnight stays (-38%) during the summer period (VisitDenmark, 2020).  
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Discussion and Conclusion 

Before moving into any conclusions, there are several challenges that need to be discussed and 

addressed for the reader to understand thoroughly the research process of this project. In the 

situation of pandemic caused by the novel Coronavirus, several challenges occurred to be 

present throughout the process of the project writing that subsequently altered research results. 

Research process 

Reflecting back on the projects’ research process, there has been one particular challenge that 

significantly affected the research process. The situation of pandemic in Denmark, caused by 

the novel Coronavirus, was constantly evolving demanding from the author flexibility and 

cautiousness to the changes of circumstances within and around the society. Furthermore, the 

process of data collection was influenced by social distancing regulations applied at the time of 

the research process and therefore have been taken into consideration. Following the guidelines 

of Danish Authorities and Aalborg University, the qualitative research was conducted via social 

media platforms (aau.dk, 2020, politi.dk, 2020).  

 

Currently, Denmark is again in the lockdown stage, discouraging inhabitants to travel out of 

the country, and strongly advising isolation upon returning to Denmark. This applies to all legal 

residents of Denmark, both Danes and international citizens (um.dk, 2020). However, the 

research process had been conducted during period where the easing of regulations and re-

opening of Danish borders still applied and therefore possible to observe that the perception 

towards travelling did change. At the moment, the level of uncertainty is definitely higher than 

it was before and therefore taken into consideration. As situation changes, it is therefore had to 

predict whether how further restrictions had and will influence the society opposed to the time 

when interviews had been conducted. 

 

The on-going changes caused by the development of Coronavirus pandemic will therefore 

present potential development of the matter in question in the future. 
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Scientific Theory 

Another significant challenge was adaptation of the following project to one philosophy. At the 

beginning of the project writing, it had been assumed by the author to align it with the social 

constructivism paradigm and qualitative research methods. 

 

By applying the social constructivism paradigm and qualitative research methods, the 

researcher could operate with in-depth data, that would help with the complexity of the research 

topic, as well as the complexity of the social context in which society is currently positioned. 

 

However, as the process progressed it was made clear, that additional data will be to authors 

favor to argument the results. Therefore, it is necessary to outline that following project has 

been based on the believes of the social constructivism paradigm, however the methods used in 

the research process are mixed, supporting the understanding of the complex social context in 

question. 
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Conclusion 

The aim of this research project was to measure the impact of Covid-19 on vacation decision 

choices for the 2020 summer holidays of the Danes and Danish residents. This research is 

constructed to outline a number of challenges that society in Denmark faced, while planning 

their summer break, which happens to be an academically proved, highly complex process of 

decision-making. Based on the demonstrated research results in combination with the external 

data sources, we can conclude that the vacation decision choices of the Danes and Danish 

residents had been greatly influenced by the Coronavirus pandemic. 

 

According to the research results, the priorities of the project respondents in regard to their 

vacation decision choices shifted, although the desire to travel remained amongst the majority. 

Results show that despite documented rich travel experiences based on the travel frequency 

(that indicated 2-4 times per year) 4 out of 10 respondents had their holiday plans rerouted and 

stayed in Denmark. Moreover, it is being noticed that people became more self-aware of the 

values that are meaningful to them. Amongst those is family and health. It seems that months 

of social distancing and restrictions such as assembly bans, closure by injunctions or distance 

requirements, had intensified the sense of belonging. As results indicate, nine out of ten 

respondents spent their summer vacation with a close companion or a relative.  

 

What is more, several pointed out that due to changed circumstances and lack of the free 

movement, their vacation habits are likely to change. Factor that challenges those individuals 

the most is lack of spontaneity, imposed by the everchanging regulations towards the 

international movement, the threat of self-isolation and associated financial fines, as well as 

other travel related limitations like Covid-19 testing. Following vacationers are therefore living 

in the insecurity of their vacation travel patterns, anxious of what the future holds. 

 

In the research, a reason for no travel vacation in the summer of 2020 was also defined. Data 

shows that factors like health and social responsibility are the ones to prevent individuals and 

their relatives from vacationing in the eye of pandemic. 

 

Moreover, external results demonstrate that Covid-19 has led Danes’ to change their experience 

consumption during the summer holidays compared to before. This year, the outdoor 



Katarzyna Józefowicz | January 2021 54 

experiences in nature have increased in popularity in relation to attractions, culture and 

shopping.  

Notwithstanding the outlined facts, it should be concluded that because of the unusual 

circumstances caused by Coronavirus pandemic, it has been indicated that two out of three 

Danes spent their summer holiday in Denmark this year, what generated a more positive view 

of Denmark as a holiday destination in 36% of Danes (kystognaturturisme.dk, 2020)27, who 

agree that Denmark is a destination with attractive nature, good attractions and generally a lot 

to offer. 

 

Based on the research results provided to the reader in this paper, it is therefore established that 

in spite of imposed restrictions, the majority of people did enjoy their summer holiday in 2020. 

Vacationers remain positive about the future, hoping for improvement of circumstances, and 

are ready to adjust, if that will be necessary. 

 

  

 
27 kystognaturturisme.dk, Danskerne har fået et mere positivt syn på Danmark som ferieland 
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Appendix 

Appendix 1 – Transcription of Interviews 

 

Interview Transcript nr.1 (30.07.2020)  

Interviewee – Male, 37 years old, Indonesian 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: Sure, no problem. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: That’s fine.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 37 years old, indonesian, working in the service sector in Copenhagen. Oh, 

married to a Dane. (smile) That’s me. 

Researcher: Great, can you tell me, how often do you usually travel for vacation purposes 

annually?  

Interviewee: Well, that depends on the year. I try to visit relatives in Indonesia every other 

year, or so. In the year we travel there, we do less travel throughout the year due to travel 

expenses. But, in other cases, we try to travel 3-4 times per year, or more. Depends on the 

bank holidays, flight ticket prices… you know the usual. I want to see as much Europe as 

possible, it is so fascinating.  

Researcher: So around 3 times per year usually. And are those short or long trips? 

Interviewee: Both. 

Researcher: And where do you usually spend your summer vacations and why? 

Interviewee: Usually somewhere warm (giggles) like Spain or Italy...oh, I love Italy, but 

Danish summers aren’t that bad recently, so we try to see some places here too. Like I said, I 
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like to travel around, see places, taste food and get to know different cultures. I am so happy, I 

got to go places… Now, I do not know when and if that freedom will be there anymore 

Researcher: I understand, I have the same concerns. And when you were travelling, what 

were the main aspects influencing your decision-making? 

Interviewee: hmm… to some point price of the accommodation and availability and price of 

the flights. I also look at possible events happening. 

Researcher: Has the coronavirus pandemic somehow influenced your vacation plans for this 

year? 

Interviewee: Yes and no. We were supposed to fly to Indonesia this year together with my 

wife, so that got cancelled. It was mostly due to flights, but now I also would not dare to go 

due to the number of cases. I would not like to put mine and my wife's life at risk in any way. 

So we figured, we can instead spend those weeks on exploring Denmark. 

Researcher: Where in Denmark did you spend your vacation? 

Interviewee: We went a bit all around. I always wanted to spend some more time on the west 

coast, but never really ended up doing it. So now, I had good (citation sign made in the air 

using hands) excuse to finally thick that on my list. On our way to Jylland, we made a pit stop 

in Odense for the weekend. Such charming place, and as I got to know later on, perfect 

introduction to what was expecting me on the west coast. We got lucky with a friend who 

owns a sommerhus on Fanø, so that is where I’ve spent my summer this year. 

Researcher: That had to be a quite dreamy vacation. I love Fanø myself. 

Interviewee: Right? This place is just a charm, and with whole corona thing, it just felt right 

spending money just in there; so we could all feel a bit normal during these times. 

Researcher: So thoughtful of you. But you are very much on point. Shall we move to the last 

question? 

Interviewee: Sure. 

Researcher: Do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: Well… that depends. I see it like this. At the moment, I do not have the need to 

travel internationally, as I have done it before. I am sad, but I have respect to the guidelines 

and society. I do not want the lockdown to happen again. I will definitely need to reconsider 

international travels, but for now neither of us knows what is going to happen in the next 

months. 

Researcher: Sit and wait, you say. 

Interviewee: Well, (laughs) not literally, but it is more about patience and adjusting to the 
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changes. 

Researcher: Agreed on that. Great, so thank you very much for your time, in case that I would 

have any follow-up question I will contact you is that all right?  

Interviewee: Sure you can do that…   

Researcher: Great, thank you very much again.  
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Interview Transcript nr.2 (31.08.2020)  

Interviewee – Female, 29 years old, Danish 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: I agree, no problem. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: That will be just fine.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 29 years old and I am working as a sales manager in Ballerup. I am 

originally from Bornholm, but came here for job. 

Researcher: Wonderful, tell me, how often do you usually travel for vacation purposes 

annually?  

Interviewee: Due to demanding job it does not happen too often. However, I do one day trips 

here and there, for spa time or to catch some fresh air. I do summer and winter break. 

Summers usually are spent somewhere in Europe, and during the winters I like to go tropical. 

Thailand or Bali, that’s where I went last few years. 

Researcher: So 2 times per year usually. And where do you usually spend your summer 

vacations and why? 

Interviewee: I like nature a lot. I got to be in Norway, Finland, Slovenia. Trekking, kayaking. 

I get to see palm trees in the winter, so during summer I try to use the time differently. Plus, I 

hate crowds, so that is just perfect solution for me. 

Researcher: I understand, sound’s like you know exactly how to maximize the time. Apart of 

nature factor and physical activity, what are the main aspects influencing your decision-

making? 

Interviewee: Like I said, I do not like crowded places, so I value a lot remote destinations, 

then of course the accommodation and transportation price. Train, plane, bus, I do all. 
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Researcher: Impressive. And how did it go this year? Has the coronavirus pandemic somehow 

influenced your vacation plans for this year? 

Interviewee: Yes, my trip got cancelled. I was to go to Ireland this time, but as it was 

organized trip and due to border closures, majority of participants could not join.  

Researcher: I am sorry to hear that. So did you get your summer vacation time? 

Interviewee: Thank you. Yes, I did. I decided to head home to Bornholm 

Researcher: Really? How did it go? 

Interviewee: It was actually surprisingly pleasant. You know during March and April I 

understood that I should arrange my priorities in life. So far, my carrier was on the piedestal. 

So I decided to go to Bornholm, spend quality time with my family, and rediscover the island. 

I actually got to walk it around, amazing how you get to appreciate your roots in the times 

like today. 

Researcher: Sounds like you had a great vacation. 

Interviewee: Right? And it was in Bornholm! (laughs) 

Researcher: So, do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: We need to wait and see what's gonna happen the next months … I definitely 

want to keep travelling, especially during winter… I hate those long dark, wet times we have 

here at that time, but I will do it first when I will get some clearance about the situation. I am 

not in the risk group or anything, but I would not want to get sick afar from home. 

Researcher: Wise words. I hope you are going to do just fine during the scandinavian winter 

Interviewee: Well, (laughs) I HOPE so too. 

Researcher: Thank you very much for your time, in case that I would have any follow-up 

question I will contact you is that all right?  

Interviewee: Of course   

Researcher: Great, thank you very much again.  
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Interview Transcript nr.3 (01.09.2020)  

Interviewee – Female, 28 years old, Danish 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: I agree. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: Sure.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 28 years old, mom of 3 boys and I am working as an accountant in 

Copenhagen. 

Researcher: Perfect, tell me, how often do you usually travel for vacation purposes annually?  

Interviewee: With 3 boys under 10, we try to do 1-2 long trips/stays as a family. Then we 

have a system that each of them gets to spend some quality time with me and their father 

during the year. 

Researcher: Wow, that’s an excellent solution you have in your family. So around 2 times per 

year. And where do you usually spend your summer vacations and why? 

Interviewee: It differs a lot. We have been to Spain and France previously, but you know 

destination actually does not matter as much, as long as we get to spend a lot of quality time 

together with no pressure of the day-to-day. We like to play and be creative with the time.  

Researcher: I understand, sound’s like you know exactly what you are doing. Are the any 

other aspects influencing your decision-making? 

Interviewee: It is great when we can have a closed area designated only for our family. Then a 

pool or playground that we can use during the day is always good. We also take a look at 

accommodation prices, as budgeting is quite a thing in our family (laughs). Researcher: I can 

only imagine. How did it go this year? Has the coronavirus pandemic somehow influenced 

your vacation plans? 
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Interviewee: Actually, not at all. We have had booked sommerhus in Jutland. Lucky choice as 

I see it know.  

Researcher: Really? What a story! 

Interviewee: Yes, I know. We had the best time. Doing waffles, playing board games, 

sightseeing locally. Best choice ever, and we hesitated so much while booking it. 

Researcher: I guess more people would like to be in your shoes. 

Interviewee: It was pure luck.  

Researcher: Last question, do you see Coronavirus as a potential risk influencing your future 

vacation decision-making? 

Interviewee: I do not know. We need to know more to draw conclusions, and so far I see, 

after allowing borders for the summer, two weeks from when school started again, and people 

returned from anywhere they were, we see a rising number of cases and restrictions being 

pursued. I think, on our example, we can have as much fun holidaying in Denmark as abroad. 

You just need to adjust. 

Researcher: I totally agree with you. Thank you very much for your time, in case that I would 

have any follow-up question I will contact you is that all right? 

Interviewee: That will be just fine. 

Researcher: Great, thank you very much again. 
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Interview Transcript nr.4 (05.09.2020)  

Interviewee – Female, 26 years old, Italian 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: Sure I do. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: Sure!  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 26 years old, I am studying master degree, and as of recent jobless due to 

Corona. 

Researcher: Oh, I am sorry to hear that. At first I would like to ask you, how often do you 

usually travel for vacation purposes annually?  

Interviewee: I am Italian Sicilian, we have vacation all the time. I am just kidding. I do 2-3 

leisure trips per year. 

Researcher: And are those somehow divided during the year? 

Interviewee: I do not have any set pattern. I plan them as I need them. But one is always in 

summer months. 

Researcher: And where do you usually spend your summer vacations and why? 

Interviewee: Italy. Or Spain, or Greece. I like to recharge in the warm with the backsplash of 

the sea waves. 

Researcher: I understand, and are the any other aspects influencing your decision-making? 

Interviewee: When I spend vacation in Italy, I usually go home as then I do not have to pay 

for anything. (laughs) However, when I chose to go elsewhere I like to book sea view hotels 

in places where it would be possible to see something new. I do not necessarly have to lay on 

the sunbed all the time. Then is the price, since I am a student.  

Researcher: So how did it go this year? Did you get to go to the Mediterenian? Or the 

coronavirus pandemic somehow influenced your vacation plans? 
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Interviewee: It did. I was supposed to go home. But my parents said no, in case the situation 

would again change rapidly, and I would not be able to come back to Denmark to continue 

my studies. But… I did go someplace magical. 

Researcher: Really? Where did you go? 

Interviewee: I went to Iceland. A classmate of mine is Icelandic and she offered me to come 

along, and visit her sites. Iceland has been one of the first countries Denmark allowed travels 

to, so that was just ideal. 

Researcher: It does sound like you enjoyed it, despite the lack of warmth. 

Interviewee: It was not as bad as I thought, weatherwise (laughs) the views compensated for 

everything. I got to travel across with a personal tour guide, so I cannot complain.  

Researcher: No, not at all. Last question, do you see Coronavirus as a potential risk 

influencing your future vacation decision-making? 

Interviewee: Yes, but only due to the unstable situation, too many restrictions to follow across 

different countries and lack of the good old freedom. As of now, I just cannot buy a ticket for 

tomorrow to fx. Norway, because it would mean going into x-day quarantine straight after 

arrival. We need to know more to draw conclusions, as each country deals with the problem 

differently. 

Researcher: I agree with you. Thank you very much for your time, in case that I would have 

any follow-up question I will contact you is that all right? 

Interviewee: Shoot me anytime. 

Researcher: Great, thank you very much again.  
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Interview Transcript nr.5 (06.09.2020)  

Interviewee – Female, 34 years old, English 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: That will be just fine. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: I will gladly help you.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 34 years old, I am a content manager, single. It is my third year living in 

Copenhagen. 

Researcher: Perfect. Can you tell me, how often do you usually travel for vacation purposes 

annually?  

Interviewee: I am a rather weekend type of traveller, but I enjoy a good summer or winter 

holiday anywhere in the world. 

Researcher: And where do you usually spend your summer vacations, and why? 

Interviewee: In the past 3 years, I have tried to embrace Scandinavian summer, travelling to 

Sweden and Norway. The first year here due to job responsibilities, I spent some time with a 

colleague in her summer house. 

Researcher: Embracing the North, and do you have any aspects that influenced your decision-

making? 

Interviewee: Well... It was easy to reach, in all Scandinavian countries there is no problem 

communicating in English. Additionally, I really wanted to experience all cultures and see if 

they are really that different as Danes say. 

Researcher: So where did it go this year? Or did  the coronavirus pandemic somehow 

influence your vacation plans? 
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Interviewee: It did. I was planning Finland, but it got cancelled. There were problems with 

flights. And other aspects, but all in all, I decided that it would be irresponsible of me 

travelling, and it felt like unnecessary luxury. I was happy to be healthy and still employed. 

Researcher: Did you go somewhere else, here in Denmark? 

Interviewee: No, no actual vacation for me this year. Unless it will be possible for me to go 

and visit my parents in England. That is my only wish to go and see them. 

Researcher: I can relate. I did not go anywhere, because I do not feel like the situation is 

stable enough for me to enjoy myself, while others face difficulties on many levels. 

Interviewee: Exactly, my point. 

Researcher: Last question, do you see Coronavirus as a potential risk influencing your future 

vacation decision-making? 

Interviewee: Yes. Vacation will become a luxury, available for the few. We will be facing 

consequences of the last month's closures for a long time ahead. The situation is unstable, 

each country reacts differently and no one so far has any idea how to deal with it. I think we 

should be grateful for what we have and learn to appreciate it. The world as we know it is 

gone. 

Researcher: I agree with you. Thank you very much for your time, in case that I would have 

any follow-up question I will contact you is that all right? 

Interviewee: Anytime. 

Researcher: Great, thank you very much again.  
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Interview Transcript nr.6 (07.09.2020)  

Interviewee – Male, 28 years old, Danish 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: Sure that is just fine. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: No problem.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 28 years old, I am a construction worker, I live with my girlfriend in 

Hvidovre. 

Researcher: Great, thank you. Tell me, how often do you usually travel for vacation purposes 

annually?  

Interviewee: I have a week off every three months. I need that to reset and recharge. So 4 

times a year? 

Researcher: Yes, that is correct. And where do you usually spend your summer vacations, and 

why? 

Interviewee: I used to buy the last minute trips anywhere in southern Europe, I cannot really 

afford to travel further than this. So, we spend our holidays in hotels in Spain, Egypt, Turkey 

or Greece. 

Researcher: So where did it go this year? Or did  the coronavirus pandemic somehow 

influence your vacation plans? 

Interviewee: We made it to Crete, Greece. It was planned for May, but we ended up 

rebooking due to Corona and we finally made it there in August. Although that was also not 

sure due to restrictions and Corona testing in Greece. 

Researcher: So you only travelled to Greece, because it was booked and still possible to travel 

to? 
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Interviewee: Exactly. We were debating on going and not going. But after so many months in 

emotional suspension, I really needed the rest. 

Researcher: I understand. Can I ask you one more question? 

Interviewee: Sure. 

Researcher: Do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: I definitely cannot do lastminute trips anymore, so my answer is yes. The 

process has changed, now you need to be informed of the current situation in your and foreign 

country. That will be difficult for me to accept, as I am not used to planning in advance. 

Moreover, due to fast changes and rapid reactions from the government side, I might be left 

stranded, or face quarantine. That is too much to handle for me. So, I hope for the best and 

hopefully in next 3 months I will know more... 

Researcher: Fair point. Thank you for your time! In case that I would have any follow-up 

question I will contact you is that all right? 

Interviewee: Yes, sure. 

Researcher: Great, thank you very much again.  
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Interview Transcript nr.7 (08.09.2020)  

Interviewee – Female, 39 years old, British/American 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: I agree. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: Yes, you can.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 39 years old, mother of 3. We came to Denmark 2 years ago, due to my 

husband's promotion. We live in Charlottenlund. 

Researcher: Perfect, thank you. Can you tell me, how often do you usually travel for vacation 

purposes annually?  

Interviewee: We try to do that every time kids have their longer break at school. We travel in 

winter, during Easter break, during the summer and in autumn. But not all of those are 

international travels, we do like to spend time at our friend’s summer house. 

Researcher: I would love to be your kid. (laughs) So where do you usually spend your 

summer vacations, and why? 

Interviewee: We try to make summer break the special vacation. By special I mean that it 

usually is a foreign destination like Mallorca, Provence or other warm destination. Kids love 

to play on the beach, so we do our best to organise that for them. 

Researcher: So where did it go this year? Or did  the coronavirus pandemic somehow 

influence your vacation plans? 

Interviewee: We didn’t go anywhere to be honest. It is due to the fact that I am in the high 

risk group and hence did not want to risk anything. 

Researcher: Oh, I am sorry to hear about your condition. I fully understand your decision and 

truly respect it. If I may ask, how did the kids take it? 
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Interviewee: It was a long decision process, that we involved them in, leading to a joint 

decision. Instead they have had our full attention, where we worked on new skills, hobbies 

and enjoyed ourselves while staying at home. 

Researcher: Wonderful kids you have. Can I ask you one more question? 

Interviewee: Sure. 

Researcher: Do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: Yes, definitely. Until the situation will not be under control, we cannot travel as 

a family. It breaks my heart, but if I will have to adjust to new reality, I will do so. I do not 

have any power upon the current situation, and I am surely not the only one with a similar 

dilemma. We must wait and see.  

Researcher: Beautifully spoken. Thank you so much for your time! In case that I would have 

any follow-up question I will contact you is that all right? 

Interviewee: Yes, of course. 

Researcher: Great, thank you very much again. 
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Interview Transcript nr.8 (09.09.2020)  

Interviewee – Female, 26 years old, Polish/Italian 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: Yes, I agree. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: No problem.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 26 years old, master degree student. I have been studying in Denmark for 4 

years already. I live together with my classmates in Valby. 

Researcher: Great, thank you. Tell me, how often do you usually travel for vacation purposes 

annually?  

Interviewee: Longer vacation in summer and winter for skiing. Apart from that a lot of shorter 

trips. Let’s say 4-8 times? 

Researcher: Quite a traveller. So where do you usually spend your summer vacations, and 

why? 

Interviewee: I like to spend them at home in Italy. I have my places there, my friends and it is 

the only place that calms me fully. 

Researcher: Was it the same this year? Or did  the coronavirus pandemic somehow influence 

your vacation plans? 

Interviewee: Yes, it was. I got to go to Italy and spend almost a month with my family and 

friends. It was super needed, after I did not see them for 8 months, and nothing was sure if I 

would actually go now. 

Researcher: So it was special to see them after all this time, especially with the knowledge of 

the situation in Italy? 

Interviewee: Exactly. It was a horrible time to live in such uncertainty, worrying constantly 

over the dearest. 
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Researcher: So, do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: Yes, definitely. Different countries, different rules. Majority of the entertainment 

sector has been closed, or access is limited. At all times we must keep social distance, or wear 

masks, or both. I wish for the old times to come back, but I am not sure how this process is 

going to look like. For now, I can only dream of places I wanted to go. I hope one day, we 

will be able to travel freely again. 

Researcher: Well said. Thank you so much for your time! In case that I would have any 

follow-up question I will contact you is that all right? 

Interviewee: No, problem. 

Researcher: Great, thank you very much again. 
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Interview Transcript nr.9 (10.09.2020)  

Interviewee – Male, 42 years old, Dutch 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: I agree. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: Sure, no problem.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 42 years old, father and husband. We have been living in Denmark for 6 

years and we love it. 

Researcher: Great, thank you. Could you tell me, how often do you usually travel for vacation 

purposes annually?  

Interviewee: I have kids in prior school age, so we can travel anytime. But if I shall specify, 

depending on the workload, we take vacation 3-5 times a year. 

Researcher: And where do you usually spend your summer vacations, and why? 

Interviewee: We are keen sailors, so we travel where winds bring us. (smiles) 

Researcher: So there are no aspects influencing your decision-making? 

Interviewee: I would not say none. There is weather, which we are very much dependent on. 

There are marinas and a number of available places - due to small kids onboard we try to plan 

the voyage, so that we could spend each night anchored in the harbour. We try our best, and 

so far we succeed. 

Researcher: Did  the coronavirus pandemic somehow influence your vacation plans this year? 

Interviewee: No, not really. We had it planned to cruise around the numerous Danish islands 

and as we reside here, there were no problems. We very much enjoyed it, as the waters were 

empty and so the marinas due to entrance limitations to Denmark. 

Researcher: I imagine that. So much privilege owning a boat these days. No masks, no seat 

reservations. 
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Interviewee: Haha. Great point there. 

Researcher: So, do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: Internationally, yes. But in my opinion Denmark has so much to offer that it 

would not hurt anybody to stay and explore. So until the uncertain times last, I will be on my 

boat, venturing around until weather provides.  

Researcher: So true, thank you so much for your time! In case that I would have any follow-

up question can I will contact you? 

Interviewee: Sure, no problem. 

Researcher: Great, thank you very much again.  

 

 
  



Katarzyna Józefowicz | January 2021 93 

Interview Transcript nr.10 (10.09.2020)  

Interviewee – Male, 34 years old, Danish 

 

Researcher: Let’s begin. My name is Kasia and I am doing my Master thesis interview, that is 

going to be about how the Corona Virus has influenced the vacation decision-making of 

Danes and Danish residents for and during the summer of 2020. This interview is going to be 

anonymous, meaning that your data will not be public and the only person who ever will have 

access to this information is myself for the purposes of the thesis research. Interview is also 

going to be recorded, to allow me later transcribing needed for further analyses, do you agree 

with that?  

Interviewee: I agree. 

Researcher: In case of any follow up questions in the future when I will be analysing this 

interview, would it be alright to contact you again?  

Interviewee: That’s fine.  

Researcher: Can you maybe introduce yourself a little bit?  

Interviewee: I am 34 years old, father and boyfriend, living in Søborg. I am employed in 

finance. I have an 8 years old daughter. 

Researcher: Perfect, thank you. Could you tell me, how often do you usually travel for 

vacation purposes annually?  

Interviewee: I would say 2-4 times per year, depending on my ex-wife and our shared custody 

over our daughter. 

Researcher: And where do you usually spend your summer vacations, and why? 

Interviewee: We used to spend our holidays in Spain, but after divorce that changed. I am 

now spending most of the holidays at the summer house. 

Researcher: So there are no aspects influencing your decision-making? 

Interviewee: Finances mostly. But also time and my daughter, I want to spend as much time 

as possible with her. 

Researcher: Did  the coronavirus pandemic somehow influence your vacation plans this year? 

Interviewee: Actually, yes. But in a good way. I have decided it is time now to explore my 

own country. As there were less tourists, the most popular sights were not as crowded and 

places booked out. Oh… Ok that is apart from Vestkysten, Germans still occupied it. (laugh) 

Researcher: Yes, that is the usual sight in those regions during the summer months. 

Interviewee: Exactly, so I got to go across and around Denmark throughout the summer and 

finally without queues, see the favourites. 
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Researcher: So, do you see Coronavirus as a potential risk influencing your future vacation 

decision-making? 

Interviewee: For me personally not really at the moment. As long as we keep our distance, 

wash our hands and keep up with all the other points, there are no risks that I could think of 

right now. Denmark has so much to offer, so now is the perfect occasion to discover it.  

Researcher: I agree. Thank you so much for your time! In case that I would have any follow-

up question can I will contact you? 

Interviewee: No problem. 

Researcher: Great, thank you very much again. 
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Appendix 2 – Questionnaire survey 

 



Denmark Abroad Did not go sailing
22 24 23 1



Number of visitors Visitors
Esbjerg, Region Syd Esbjerg Nordjylland 4 Bornholm 2
Viborg, Fanø, Langeland Viborg Midtjylland 6 Nordsjælland Dronningmølle, Gilleleje 2
Jylland/Jutland, Bork havn Fanø Syddanmark 5 Østsjælland
Hvide Sande, Vestjylland, Denmark Langeland island next to Fyn Sjælland 4 Vest- og SydsjællandVig, Sildestrup(Falster), Marielyst(Falster) 3
Jutland Hvide Sande Vestjylland Hovedstaden 2 Fyn Odense, Langeland 2
Dan hostel @ Frederiksværk Jutland Bornholm 2 Nordjylland Frederiksværk, Løkken 3
Løkken Frederiksværk nordjylland Østjylland 1
North jutlad and Sjælland Løkken nordjylland Vestjylland Viborg, Hvide Sande, Søndervig, Bork Havn 4
Løkken North Jutland Nordjylland Sydjylland Arrild, Esbjerg, Fanø 5
Jutland Sjælland
Marieyst, Balti Sea Løkken Nordjylland
Arrild, Sønderjylland Jutland
Bornholm Marielyst Falster
Sønderjylland Camping Arrild Sønderjylland
West Coast of Denmark (Søndervig) Bornholm
I spent a week in my friend’s parent’s 
summerhouse in Østjylland. 2 friends 
and my dog. Sønderjylland
Sildestrup, Falster and Dronningmølle, 
Nordsjælland Søndervig Vestjylland
Esbjerg, Fanø , and Odense Østjylland
Mainly in summer house in Northern 
Sealand: Gilleleje Sildestrup Falster
Bornholm Dronningmølle Nordsjælland
Vig, Sjælland Esbjerg
Midtjylland Fanø

Odense
Gilleleje nordsjæland
Bornholm
Vig sjælland vest/syd sjælland

midtjylland



Zadar, Croatia Destinations
Croatia Country Number of people visiting
Krakow, Poland Croatia 4
Crete, Greece Poland 2
London, England Greece 2
Poland - Gdansk and Slovakia - Mala Fatra, Velka Fatra, Tatry Nizke England 1
Ecuador, Switzerland. I was supposed to be away from February until August, got asked to come back to Europe in April Slovakia 1
Vestland, Norway Switzerland 1
Italy Norway 3
Germany Italy 2
Finland Germany 1
Norway Finland 1
Portugal Portugal 1
Sweden Sweden 2
Differrnt places in Iceland Iceland 1
Spain Spain 1
South east Asia Cyprus 1
Italy Faroe Islands 1
Faroe Islands
Croatia
Norway
Cyprus
Blekinge, Sweden
Athens Greece and Croatia 



Have you gone 
on a summer 
holiday 
spending at 
least 3 
consecutive 
days at the 
destination? Can you indicate the reason for not going on a holiday?
Yes
Yes
No Corona virus restrictions
Yes
Yes
Yes Reasons Number of people mentioning the reason

No
Hard to get flights and also I don’t think it’s responsible to go on 
vacation now. It feels like a luxury and not necessary to take the risk. restrictions 4

No Corona stopped it in time flight availability 1
Yes social responsibility 2
No I believe it is stupid to risk anything for your self and otters. unnecessary risk/ risk 3

No
I had to relocate due to work and with COVID restrictions, I was 
concerned that going on vacation could create problems.

Yes creates problems 1
Yes income/financials 2
Yes health risk 1
Yes cancellation 1
No Because of reduced income due to Corona restrictions uncertainty 1

No
We had planned sailing around in Denmark and still did that.... we 
stayed 1 night max in a harbour. family reasons 1

Yes safety reasons 2
Yes personal reasons 2
No COVID worries. I’m I. The higher risk so venturing out was not smart. 

No

Everything got cancelled and for me and my husband holiday = 
traveling, since it was not possible, then we cancelled in hope that we 
will be able to travel in autumn.

Yes
No Uncertainty to book and schedule vacations
No My son got diagnosed with cancer 
No Safety reasons du to covid 19
Yes



No, because of the travelling style. (sailing, campering or similar)

No
CoVid - it didn't feel safe and the security of funds for vacations was 
up in the air

Yes
Yes
No Didn’t want to leave Denmark
Yes
No due to coronavirus and workload

No
Not time for it. And still have not gotten my money back for The 
planeticket i bought. 

Yes
Yes
Yes
Yes
No Afraid of getting Covid-19 
No Decided to take a longer holiday now at the end of September.
Yes
Yes
Yes
Yes
No Covid!!!!!!! There is a pandemic going on, travelling isn’t necessary
Yes
No Due to pandamic lockdown 
Yes
No there were no flights to the place I wanted to go
No Almost impossible to book flights 
Yes
Yes
Yes
Yes
Yes

No
Restrictions to destination (was our wedding) and people couldn't get 
their from Australia and other countries

Yes
Yes
Yes



Yes
Yes
Yes

No
Restrictions in other countries , uncertainty whether I will enjoy my 
holidays and have fun due to pandemic and restrictions 

Yes
Yes
Yes
Yes
Yes
Yes
Yes



Did you stay in Denmark?
Where did you spend your non-Danish summer 
holiday? Please insert place and country. Nationality Is there any specific reasoning for your choice?

Yes Danish My Mom lives there and I stayed with her
No Zadar, Croatia Croatian One part of family lives there

Danish
No Croatia German Heaven on planet Earth. Amazing
No Krakow, Poland Polish Family visit, doctor's appointment.
Yes Danish Family visits.              

English
Danish

No Crete, Greece Danish
Sun, beaches and great food

Danish
Italian

No London, England German I went there to visit family
Yes Danish Because of covid-19 and we got a puppy. So my boyfriend and I went to summerhouse in Jutland with our dog
Yes Danish We planned that destination due to my due date
Yes Slovak Exploring Denmark outside of CPH

Estonian
Dutch
Romanian

Yes Brazilian Italian My boyfriend father always rent a house there. I went there and did not go to Italy where I also would like to go.
UK/US
Latvian

No Poland - Gdansk and Slovakia - Mala Fatra, Velka Fatra, Tatry NizkePolish Visiting family and hiking in more remote destination
Greek
Bulgarian
Czech

No Ecuador, Switzerland. I was supposed to be away from February until August, got asked to come back to Europe in AprilDanish, Swiss Government called me and told me to leave south america
No Vestland, Norway Filipino The travel agreement/restrictions between norway and denmark were relaxed during that time.

Canadian
Yes Danish Visit family, good locations 
No Italy PL/IT I went to visit family, get fat, drunk and tanned 

American
Yes Brazilian Italian My boyfriend father always rent a house there. I went there and did not go to Italy where I also would like to go.

Greek
Danish 

No Germany Italian It was allowed at that time 
Yes Romanian I could not travel where I initially wanted
No Finland Finland My family lives there so was visiting them. 
Yes Romanian close to Copenhagen, beach

Brazilian 
USA

No Norway Lithuanian We planned on doing Baltic Road trip, but due to covid restrictions we couldn't. So we just decided to go do some outdoorsy stuff in mountains.
No Portugal German I have family there that I wanted to see 
Yes Danish Our plan was to go to a country outside of Denmark. But because of the uncertainty and risk of COVID-19, we decided to stay in Denmark. My parents have stayed in a summerhouse in Arrild previously, why we decided to go there.
No Sweden Swedish Sweden Is Close by and we could go by train

Norwegian
No Differrnt places in Iceland Italian Government's recommendations

Nepali
No Spain Spanish My family is from there, haven’t seen them in 8 months

Spanish
Czech 

No South east Asia Danish We didn’t know the COVID-19 was gonna spread that fast
Yes Danish My family and home Island 
No Italy Italian Family.                      
No Faroe Islands USA Good Corona numbers, activities were socially distanced (hiking)
No Croatia Serbian Easy to go. Seaside. Close 

Australia
Yes Danish I wanted to get to know my own contry better, i suddenly realids how many beautiful placed i haven't seen. Also I wanted to spend our holiday budget in Denmark to support the many people and businesses suffering
Yes Danish My family owns a summer house out there
Yes Danish I got invited. If we didn’t have that oppotunity, I wouldn’t have gone anywhere
Yes Danish Due to the pandemic, I decided to stay in Denmark.
No Norway Norwegian Visiting family and friends
Yes Indonesian Support local tourism and local shops. 

Polish 
No Cyprus Lithuanian There were not many cases, UK, and Russian turists were not allowed to travel. Did not regret- was perfect
No Blekinge, Sweden Swedish Yes, visiting family           
Yes Danish Corona mainly but I had already planned also to spend time in my family's summer house.
No Athens Greece and Croatia Polish Because I couldn’t go outside Europe as planned



Yes Danish It is a lovely place and the Nature is outstanding.  
Yes Slovak Summer house availability on a short notice and closeness to Copenhagen 
Yes Danish We decided before the pandemi to stay in Denmark for the summer holiday, so luck coincidence.



Did you stay in Denmark?
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Did you stay in Denmark?
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Did you stay in Denmark? Where did you spend your Danish summer holiday? Please insert place and region. Nationality Is there any specific reasoning for your choice?
Yes Esbjerg, Region Syd Danish My Mom lives there and I stayed with her
No Croatian One part of family lives there

Danish
No German Heaven on planet Earth. Amazing
No Polish Family visit, doctor's appointment.
Yes Viborg, Fanø, Langeland Danish Family visits.              

English
Danish

No Danish
Sun, beaches and great food

Danish
Italian

No German I went there to visit family
Yes Jylland/Jutland, Bork havn Danish Because of covid-19 and we got a puppy. So my boyfriend and I went to summerhouse in Jutland with our dog
Yes Hvide Sande, Vestjylland, Denmark Danish We planned that destination due to my due date
Yes Jutland Slovak Exploring Denmark outside of CPH

Estonian
DUTCH

Dan hostel @ Frederiksværk Romanian
Yes Løkken Brazilian Italian My boyfriend father always rent a house there. I went there and did not go to Italy where I also would like to go.

UK/US
Latvian

No Polish Visiting family and hiking in more remote destination
Greek
Bulgarian
Czech

No Danish, Swiss Government called me and told me to leave south america
No Filipino The travel agreement/restrictions between norway and denmark were relaxed during that time.

Canadian
Yes North jutlad and Sjælland Danish Visit family, good locations 
No PL/IT I went to visit family, get fat, drunk and tanned 

Usa
Yes Løkken Brazilian Italian My boyfriend father always rent a house there. I went there and did not go to Italy where I also would like to go.

greek
Danish 

No Italian It was allowed at that time 
Yes Jutland Romanian I could not travel where I initially wanted
No Finland My family lives there so was visiting them. 
Yes Marieyst, Balti Sea Romanian close to Copenhagen, beach

Brazilian 
USA

No Lithuanian We planned on doing Baltic Road trip, but due to covid restrictions we couldn't. So we just decided to go do some outdoorsy stuff in mountains.
No German I have family there that I wanted to see 
Yes Arrild, Sønderjylland Danish Our plan was to go to a country outside of Denmark. But because of the uncertainty and risk of COVID-19, we decided to stay in Denmark. My parents have stayed in a summerhouse in Arrild previously, why we decided to go there.
No Swedish Sweden Is Close by and we could go by train

Norwegian
No italian Government's recommendations

Nepali
No Spanish My family is from there, haven’t seen them in 8 months

spain
Czech 

No Danish We didn’t know the COVID-19 was gonna spread that fast
Yes Bornholm Danish My family and home Island 
No Italian Family.                      
No USA Good Corona numbers, activities were socially distanced (hiking)
No Serbian Easy to go. Seaside. Close 

Australia
Yes Sønderjylland Camping Danish I wanted to get to know my own contry better, i suddenly realids how many beautiful placed i haven't seen. Also I wanted to spend our holiday budget in Denmark to support the many people and businesses suffering
Yes West Coast of Denmark (Søndervig) Danish My family owns a summer house out there
Yes I spent a week in my friend’s parent’s summerhouse in Østjylland. 2 friends and my dog.Danish I got invited. If we didn’t have that oppotunity, I wouldn’t have gone anywhere
Yes Sildestrup, Falster and Dronningmølle, Nordsjælland Danish Due to the pandemic, I decided to stay in Denmark.
No Norwegian Visiting family and friends
Yes Esbjerg, Fanø , and Odense Indonesian Support local tourism and local shops. 

Polish 
No Lithuanian There were not many cases, UK, and Russian turists were not allowed to travel. Did not regret- was perfect
No Swedish Yes, visiting family           
Yes Mainly in summer house in Northern Sealand: Gilleleje Danish Corona mainly but I had already planned also to spend time in my family's summer house.
No Polish Because I couldn’t go outside Europe as planned
Yes Bornholm Danish It is a lovely place and the Nature is outstanding.  
Yes Vig, Sjælland Slovak Summer house availability on a short notice and closeness to Copenhagen 
Yes Midtjylland Dansk We decided before the pandemi to stay in Denmark for the summer holiday, so luck coincidence.



Sygnatura czasowaLet's go back to before COVID-19. I have had my holiday ... already in the beginning of 2020.My vacation got: Have you gone on a summer holiday spending at least 3 consecutive days at the destination?

Can you 
indicate the 
reason for not 
going on a 
holiday?

Did you stay in 
Denmark? Where did you spend your Danish summer holiday? Please insert place and region.Where did you spend your non-Danish summer holiday? Please insert place and country.Is there any specific reasoning for your choice?Are you planning on going somewhere during autumn/winter? Start your answer by yes/no and justify your decision.Nationality Age

2020-09-25 12:38:23booked canceled Yes Yes Esbjerg, Fanø , and Odense Support local tourism and local shops. No. Because I am focusing on my study and looking for job. Indonesian 36-45

2020-09-16 15:39:16booked canceled Yes Yes Bornholm My family and home Island No- i Will wait and see whats gonna happens the next months  Danish 26-35

2020-09-30 17:23:19booked It was in Denmark, so no differenceYes Yes Midtjylland We decided before the pandemi to stay in Denmark for the summer holiday, so luck coincidence.No, we are moving to a new flat, so we Will be busy packing and unpacking.Dansk 26-35

2020-09-16 08:24:50planned replanned Yes No Differrnt places in IcelandGovernment's recommendationsNo. This is due to the increasing spread of Covid-19italian 26-35

2020-09-15 10:22:29booked canceled No

Hard to get 
flights and also I 
don’t think it’s 
responsible to 
go on vacation 
now. It feels like 
a luxury and not 
necessary to 
take the risk. Yes. Trying to get back to England to see my parents.English 26-35

2020-09-15 10:41:53booked rebooked Yes No Crete, Greece
Sun, beaches and great food

No, I only got on this vaca because it was already planned and paid for b4 Covid-19Danish 26-35

2020-09-15 12:23:30planned replanned No

COVID worries. 
I’m I. The higher 
risk so 
venturing out 
was not smart. No. Same reasons. Especially now that the numbers are going up. UK/US 36-45

2020-09-15 17:41:08planned replanned Yes No Italy I went to visit family, get fat, drunk and tanned Yes, was thinking about a trip to Berlin, but with clubs closed it's pointless. Maybe Rome (see previous point)PL/IT 26-35
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