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1 ABSTRACT 

In literature regarding training of individual creativity, two separated focuses were found; creativity 

training and activation. Creativity training considers the impact of training on an ƛƴŘƛǾƛŘǳŀƭΩǎ 

creativity, and activation describes how a number of actions can temporarily increase activation in 

the individual. As these areas are not considered in context to each other, certain tendencies in the 

literature about the results of creativity training should be reconsidered, especially regarding 

activation occurring during creativity training, and how this impact the long-term effects of the 

gained increase in creativity from training. 

This explorative study performs a qualitative data-process involving eight interviews with individuals 

haven taken a creative training course, and through a critical realistic methodology finds that 

activation plays a role on creativity level. Through an analysis of self-defined data from the 

interviewees, it is found that there seems to exist a positive effect from creativity training, but 

whether this effect is either long-term increasing or decreasing, depends on how the individuals 

tacitly utilize activation in their daily live.  
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2 INTRO 

Organizational innovation is becoming buzzword area for most organizations, and numerous articles 

are written about how to transform organizations and companies towards an innovational mindset. 

With creativity being considered an important aspect of innovation, more and more knowledge 

regarding what companies can do, to ensure creativity is researched, from organizational structures, 

R&D development, innovation clusters and transformational leadership. 

But creativity does not start with the company, the leader or the location; it starts with the 

individual. And compared to the buzz around innovation, the area of individual creativity have been 

overlooked; when trying to understand individual creativity, and especially how companies, 

organizations or the individual self can influence this creativity, the amount of knowledge is limited.  

The literature review conducted in this work, shows that the research have hardly moved past 

proven whether creativity training works, something which have been well known for decades, and 

research into how the training works, and which structures governs the training seems almost 

entirely nonexistent. 

This work aims towards increasing this knowledge, and hopes to push the research of individual 

creativity training into focus. Innovation starts with the individual, and with the ability to increase 

individual creativity, comes the ability to increase innovation in all levels of life.  
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3 OVERVIEW 

This work starts in chapter 4 άPhilosophy of Scienceέ by explaining its philosophical base as critical 

realistic, and considering how this will impact the future work; mainly in relation to its search for 

structures. In chapter 5 it considers possible biases, and in chapter 6 the relationship between 

innovation and creativity is described.  

In chapter 7 άLiterature Review Methodologyέ, the methods, results and meta-data regarding the 

literature used in this work is defined. This leads to chapter 8, which defines different terminology 

used, partly throughout the literature, but mostly in this work. The literature is then considered in 

chapter 9 άLiterature Overviewέ, which describes the main tendencies found within the literature. 

In these tendencies a discrepancy is found, as there exists two areas of the literature, creativity 

training and activation, where the findings on activation seems to impact the findings of creativity 

training, but is not considered in this area. This is outlined in chapter 10 άTraining vs Activationέ, 

and culminates in the Problem Formulation; 

What role does activation play, on long-term creativity after creativity training, and how does this 

effect the current method of establishing the success of creativity training? 

This starts the second aspect of this work, aimed towards answering the problem formulation. First, 

relevant data which could impact the future research, is considered in chapter 12. In chapter 13 

άResearch Methodέ, relevant methods, including the chosen data collection method of interviews 

is described and considered. In chapter 14 the underlying data of the interviews is presented, and 

in chapter 15 the interviews is analyzed and discussed, with the purpose of suggesting possible 

structures. Mainly the suspicion that there exists a relationship between activation and creativity 

levels are supported, but other interesting possible structures are also found. The findings are 

presented in chapter 16 άConclusionέ. 

Finally, chapter 17 describes future research suggestions and chapter 18 discuss limitations of this 

work. 
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4 PHILOSOPHY OF SCIENCE 

To ensure that the following work lives up to the general expectations of academic research, and to 

ensure that the reader understands the underlying assumptions drawn by the author, the 

philosophy of science underlying this work will briefly be considered.  

This work is done from a point of critical realism, a philosophy developed by Roy Bhaskar. Critical 

realism states that reality exists in three layers; the real, the actual and the empirical (Archer, 

Bhaskar, Collier, Lawson, & Norrie, 2013). The real refers to generative mechanisms which are non-

dependent of human observation or interference; these are the patterns that govern our reality. 

The actual refers to the events taking place, and the empirical refers to our perception of the events 

and the real.  

Margerat Archer further developed on this theory, by focusing on the concept of structures (Archer, 

Bhaskar, Collier, Lawson, & Norrie, 2013). In this work, it is this understanding which is the 

underlying philosophical assumption. Archer (2013) describes these structures as the governing 

dynamics of every action of ours; the structures build up throughout the real, the actual and the 

empirical domains, to create our reality.  

As a researcher, the aim is to analyses the observable structures, to understand the underlying 

structures. The assumption is, that the more we understand the structures which govern us, the 

more will we understand our world and the actions taking place in the world, across different 

settings and cultures.  

To further explain; a structure might exist solely in a situation, but that structure is the result of an 

underlying structure, which might exist in a broader context. That structure is the result of an even 

more general structure, and so on. By analyzing the first structures, we will eventually be able to 

understand more about the underlying structures ς and by analyzing these we will understand even 

more; and as such, we will move closer and closer to reality. It is generally assumed that we will 

never understand all of reality, but that the closer we are to reality, the greater our understanding 

of a subject is. 

It is also this understanding of structures, which opens up for the possibility to focused transform 

or aim the structures for a specific purpose. As a critical realistic researcher, understanding the 

structures which governs us, is the first step to utilizing and improving on these. 
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It is thus the aim of this work, to understand the structures as close to reality as possible, regarding 

individual creativity training, in the hope of increasing the knowledge of the field, and improving the 

method whit which we currently engage with the structures of individual creativity, creativity 

training and activations. 

As this work is preliminary, it is not expected to define precise structures, rather, this work hopes 

to find tendencies which could suggest at said structures, and advocate towards future academic 

focus.   
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5 BIAS 

5.1.1 In this chapter, the biases from the author is considered. As a critical realist, it is 

assumed that every and any observation drawn, is colored by the pre-perceived 

structures of the author, and of the situation. This perception is further enforced for the 

author, in this case, as the author have participated in the Creative Genius study, which 

is the ground of the data-collection (this is further discussed in the chapter  Interview 

Method  

5.1.1.1  Interview Invitation  

!ƴ ƛƴǾƛǘŀǘƛƻƴ όǎŜŜƴ ƛƴ ά!ǇǇŜƴŘƛȄ LΥ LƴǘŜǊǾƛŜǿ LƴǾƛǘŀǘƛƻƴέύ ǿŀǎ ǎŜƴǘ ƻǳǘ ǘƻ ƎǊƻǳǇǎ ŎǊŜŀǘŜŘ ŦƻǊ Creative 

Genius Alumni on Facebook and LinkedIn April 30, 2019. The invitation received seven answers (not 

including a test interview performed as part of developing the interview guide), and interviews were 

planned and conducted the following week.  

As all interviewees were volunteer, there exist a possibility that the findings are biased, as it is 

possible that only individuals who actively use creativity, or individuals who have a positive outcome 

on creativity and the Creative Genius course might volunteer. This might result in a possible bias in 

the data, and thus in the research conducted based on the data, which does not match the reality. 

However, these limitations is accepted as a natural consequence of the means and possibilities of 

the research, ŜǎǇŜŎƛŀƭƭȅ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘƛǎ ǊŜǎŜŀǊŎƘΩǎ ŀƛƳ ƻŦ ǎƻƭŜƭȅ ŜȄǇƭƻǊŜ ǇƻǎǎƛōƭŜ ŘƛǎŎǊŜǇŀƴŎƛŜǎ ƛƴ 

the current understanding of the structures relating to creativity, creativity training and activation 

of creativity.  

The volunteer of participation also means that there is no control regarding the data-sample, 

meaning that an even distribution of time spend since participation in the course is unlikely. This 

might mean that only structures covering a specific and limited set of long-term effects are 

uncovered. Although the effect of activation theoretically does not change in relation to time-spend 

since creativity-course, no data persists regarding the creativity gained from creativity training (and 

thus, not from activation), and longer-term data might suggest at this.  
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5.1.1.2  Interview Guide  

¢ƘŜ ƛƴǘŜǊǾƛŜǿ ƎǳƛŘŜ Ŏŀƴ ōŜ ǎŜŜƴ ƛƴ ά!ǇǇŜƴŘƛȄ LLΥ LƴǘŜǊǾƛŜǿ DǳƛŘŜέΦ  

The interview guide was developed together with Soheib Ider and Martin Hansen. Soheib Ider is a 

Master of Innovation, Knowledge and Entrepreneurial Dynamics (the same educational background 

as the author), who have not taken the Creative Genius course. Martin Hansen is a ƳŀǎǘŜǊΩǎ ƛƴ 

international business who have taken the Creative Genius Course. These were included in the 

development process to ensure a general validity of the research guide, and to ensure that no 

relevant areas were overlooked in the collection of data.  

The interview guide was developed based on a critical realistic mentality, especially referring to the 

critical realistic interview techniques described by Smith and Elger . The areas of focus was based 

on the area of research found in the literature review, and a wish to theory test. Theory testing is a 

method often utilized by critical realists, where experts are invited to develop on theories along 

with the researcher . This was practically done by describing the theories and issues regarding them, 

uncovered in this work, and letting interviewees respond to the findings, including aiming for further 

theorizing based on their expertise.  

After the development of the interview guide, Soheib Ider was included, to test if the authors 

involvement in the field of creativity training caused areas which should be covered, but where not. 

A few areas were questioned and included in this work, to ensure readability and replicability from 

non-Creative Genius alumni. 

The interview was then tested on Martin Hansen, and input from him was included in the method 

of interviewing to ensure the best results from the interview.  

The interview had a number of focus areas. The main purpose was to gain data regarding how they 

perceived own creativity before, during and after the course. Secondly, it was wished to understand 

the individuals use of activation. By understanding these two areas, it was assumed that tendencies 

in the relation could be found, and thus structures governing this relationship might be discovered.  

Other areas which were considered relevant, related to how the individuals perceived creativity, 

how they perceived the Creative Genius course, whether they had received any further training, and 

what relevance they put on creativity. Furthermore, as with semi-structured interviews, any areas 

which naturally developed, and which were found to in any way give relevant information regarding 
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this area, where explored. ). To counter this, the research design is validated by non-biased 

researchers (read more about this in the chapter Research Method).  

No direct research was found from a pure critical realistic mentality, regarding how to ensure the 

validity of the conclusions, when the research is conducted from a participatory point of view. As 

such, this issue was found relevant to discuss for this research, with the aim of ensuring that all parts 

of the methodology of this research, is conducted to ensure validity, replicability, and, from a critical 

realist perspective; that the structures defined as possible are based on data and not 

preconceptions.  

This bias was believed to possibly interfere in three areas; the literature review, the data-collection 

process and the analysis. In all three areas, the methodological considerations countering this bias, 

is defined and described, and it is believed that with these areas covered, and as an explorative 

study, this effort was successful enough to ensure that the general findings are relevant.   
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6 CREATIVITY AND INNOVATION 

That creativity is an important and relevant part of innovation have been common knowledge for 

several decades (Amabile, 1988) ό!ƴŘŜǊǎŜƴΣ tƻǘƻőƴƛƪΣ ϧ ½ƘƻǳΣ нлмпύ. Often creativity is described 

as the first step of innovation, but in each and every step of the innovation process, creative input 

is needed to ensure the best, most suitable solutions are found: 

ά²ƘƛƭŜ ǘƘŜ ƛƴƛǘƛŀƭ ŦƭŀǎƘ ώƻŦ ƛƴƴƻǾŀǘƛƻƴϐ Ƴŀȅ ǊŜǉǳƛǊŜ ŀ ǎƛƎƴƛŦƛŎŀƴǘ ŎǊŜŀǘƛǾŜ ƭŜŀǇΣ ƳǳŎƘ 

of the rest of the process will involve hundreds of small problem-finding and -solving 

ŜȄŜǊŎƛǎŜǎ ŜŀŎƘ ƻŦ ǿƘƛŎƘ ƴŜŜŘǎ ŎǊŜŀǘƛǾŜ ƛƴǇǳǘΦέ (Tidd & Bessant, 2013, s. 140) 

As such, creativity solely considered in regard to initiating product development, does not do the 

concept justice; rather creativity should be considered in relation to all aspects of organizations, and 

on all levels related to these aspects (Tidd & Bessant, 2013) (Andersen, tƻǘƻőƴƛƪΣ ϧ ½ƘƻǳΣ нлмпύ.  

On the organizational level, research about how to create an organization which inherently 

promotes creativity is well documented (Tidd & Bessant, 2013). An organization today, have easy 

access to knowledge regarding how to form and shape the workplace on the organizational level 

and on the team level, to promote creative structures ό!ƴŘŜǊǎŜƴΣ tƻǘƻőƴƛƪΣ ϧ ½ƘƻǳΣ нлмпύ. This 

includes considerations regarding culture (Sarooghi, Libaers, & Burkemper, 2015), leadership types 

(Jung, 2001) and a large number of other areas ό!ƴŘŜǊǎŜƴΣ tƻǘƻőƴƛƪΣ ϧ ½ƘƻǳΣ нлмпύ (Tidd & Bessant, 

2013). From a critical realist perspective, an organizations level of creativity, is governed by the 

structures related to these areas. These structures can be transformed in new directions, as 

described by Archer in Critical Realism: Essential Readings (2013). Thus, by being aware of these 

structures, and purposely working with them, it is believed theoretically possible for organizations 

to become creative.  

Although this work focuses on individual creativity, is it based on a believe and an assumption that 

the individuals creativity will play a role in all levels and areas of an organization. 
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7 LITERATURE REVIEW METHODOLOGY 

In this chapter, the method of finding the articles used in the literature review (seŜ ά9 Literature 

Overviewέύ ŀƴŘ ǘƘŜ ƳŜǘŀ-data regarding these articles is presented. 

  

7.1 METHOD TO FIND ARTICLES 

To ensure that relevant articles were found to give a broad understanding of training in individual 

creativity, a literature review was performed. The method used to find relevant articles, is presented 

here.   

 

7.1.1 Method used to sort articles in Web of Science 

The database Web of Science was used, as it expands over several relevant scientific disciplines, and 

it is thus assumed that all relevant creativity literature would be found (or as close as is realistic, 

within the limitations of this study), no matter the field of study of relevant literature. Furthermore; 

Web of Science is a bibliographical database, giving the opportunity to create a meta understanding 

of the found articles and thus increase the understanding of the field as is.  

In Web of Science, the following method was used to find articles, in the first week of April 2019.  

омΦпло ǇǳōƭƛŎŀǘƛƻƴǎ ǿŜǊŜ ŦƻǳƴŘ ƛƴ ǘƘŜ ǇŜǊƛƻŘ нллп ǘƛƭƭ ƴƻǿΣ ǿƛǘƘ ǘƘŜ ǎŜŀǊŎƘ ǘŜǊƳ ά/ǊŜŀǘƛǾƛǘȅέΦ ¢ƘŜ 

period of time was chosen, to reduce the articles to a realistic number for this study, as per the 

ƭƛƳƛǘŀǘƛƻƴǎ ǎŜǘ ŦƻǊǿŀǊŘ όǎŜŜ ά18 LimitationsέύΦ ¢ƘŜ ǇŜǊƛƻŘ was assumed to ensure that newer 

researches were included in the review, but still aimed to be broad enough to ensure that no 

άŎƻƳƳƻƴ ƪƴƻǿƭŜŘƎŜέ ŀǊǘƛŎƭŜǎ ǿŜǊŜ ŜȄŎƭǳŘŜŘΦ  

Further sort was conducted by defining for only English articles, leaving 16.599 publications. The 

ǊŜƳŀƛƴƛƴƎ ŀǊǘƛŎƭŜǎ ǿŜǊŜ ƭƛƳƛǘŜŘ ǎŜǇŀǊŀǘŜƭȅΣ ǘƻ Ŏƻƴǘŀƛƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǿƻǊŘǎΥ ά¢ǊŀƛƴƛƴƎέ όфсф ŀǊǘƛŎƭŜǎύΣ 

ά5ŜǾŜƭƻǇέ όоΦофс ŀǊǘƛŎƭŜǎύ ά9ǾƻƭǾŜέ όомм ŀǊǘƛŎƭŜǎύ ƻǊ ά9ƴƘŀƴŎŜέ όмΦтсу ŀǊǘƛŎƭŜǎύΦ tƭŜŀǎŜ ƴƻǘŜ ǘƘŀǘ 

some articles have occurred in several sub-searches, as the final article count was 5.411. The hope 

was that these words would ensure articles regarding the development of creativity, and thus 

exclude any articles which discussed creativity in another context. 
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To limit articles, fields which were deemed entirely irrelevant were excluded1, such as, agricultural 

engineering, programming and poetry, leaving 3.096 articles.  

¢ƻ ŜƴǎǳǊŜ ŀ ŦƻŎǳǎ ƻƴ ƛƴŘƛǾƛŘǳŀƭ ŎǊŜŀǘƛǾƛǘȅΣ ǘƘŜ ǿƻǊŘ άLƴŘƛǾƛŘǳŀƭέ ǿŀǎ ǊŜǉǳƛǊŜŘ ǘƻ ōŜ ǇǊŜǎŜƴǘ ƛƴ ǘƘŜ 

articles, leaving 689 articles.  

To ensure a certain relevance of articles, articles were required to have 1 citation per year since 

publication (articles from 2019 needed 0 citations, articles from 2018 needed 1 citation and so 

forth). This left 399 articles.  

 

7.1.2 Sorting based on articles 

The 399 articles went through three stages of sorting. The first was based on the article name. This 

sort solely focused on excluding any articles which for one reason or another did not match the 

focus of this study. This meant an exclusion of articles regarding artistic creativity, cultural creativity 

or group-creativity. Articles which were not about creativity, which focused on non-relevant aspects 

of creativity, or about organizational or product creativity were also excluded. Finally, articles about 

transformational leadership were excluded, as this field (1) is very popular and (2) does not directly 

focus on development of individual creativity, even though it could be argued to play a role. 

However, as transformational leadership is a well-known field, which a commonly accepted 

understanding, it was excluded from this study, to balance the limitations with the aim of 

broadening the understanding of individual creativity.  

                                                      
1 Leaving the following fields of study: Behavioral sciences, business, business finance, communication, economics, 

education, educational research, education scientific disciplines, educational special, humanities multidisciplinary, 

information science library science, management, multidisciplinary sciences, psychiatry, psychology, psychology 

applied, psychology biological, psychology clinical, psychology developmental, psychology educational, psychology 

experimental, psychology psychoanalysis, psychology social, social sciences interdisciplinary, sociology. 

Please note that these were chosen on the knowledge of the author, and as the author does not thoroughly understand 

each field, some fields might have been excluded which should have been included and visa versa. 

 



The Relationship Between Creativity and Activation By Nicola Jensen 

16 
 

This left 86 articles, which were further sorted based on their abstracts. Here only articles which, to 

at least some degree, focus on increasing or improving individual creativity, were included. This left 

22 articles.  

Of these, one was unattainable and four turned out to not fulfill the requirements set of for the 

articles, leaving 16 relevant articles.  

 

7.2 ARTICLE DATA 

In this chapter, meta-data regarding the articles chosen for the literature review, and the possible 

implication on results, are presented. This is done in two steps; first the general data attained 

regarding the articles are considered, and secondly, a VOSviewer analysis is conducted. 

 

7.2.1 General data 

As the article search was purposely aimed to cover a broad area of fields, it was expected ς within 

limits ς that the articles found would cover several areas. As can be seen in Table 1 this is, to some 

degree, true. Of the sixteen articles, twelve of them were from some areas of psychology, four from 

management/business, one from education and one from multidisciplinary areas. This creates a 

contrast to most articles discussing creativity as a tool for managers, as these focus on 

management/business areas ό!ƴŘŜǊǎŜƴΣ tƻǘƻőƴƛƪΣ ϧ ½ƘƻǳΣ нлмпύ. This lack of perspective in the 

field, can further be seen in the low amount of citations of the articles. According to Web of Science, 

the 16 articles have only been cited 325 times between them2, suggesting that the field might not 

be fully explored or incorporated in the general creativity literature, which have a tendency towards 

a higher amount of citations. 

It is hoped, that this paper, will create a complementary understanding of individual creativity, and 

thus lead to new knowledge and increase the inclusion of individual creativity training within the 

field.  

                                                      
2 Own data 
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Table 1: Web of Science articles per category (own data) 

 

7.2.2 VOSwiever analysis 

VOSwiever is a map-creating software tool. For this work, it is used to show the bibliographical link 

between the articles used in the literature review. This is done to give the reader an understanding 

of the literature used, and its role in relation to general creativity literature. A bibliographical link 

translates to the citated relationship between the used articles. As a result of the broad Web of 

Science search, the bibliographic coupling between the articles, were expected to be fractured or at 

least weak.  

However, a Voswiever analysis showed that this was not entirely the case. As can be seen in Figure 

1 all the articles were bibliographically linked. However, the link strength of articles, as seen in Table 

2 are somewhat varied, signaling that some of the articles were seldomly cited by other articles. 

Admittedly, this can to some degree be explained by how several of the articles are new, but also 

links toward that these articles are not commonly cited in relation to each other. 

Finally, although all articles were bibliographical linked, they are not bibliographically linked to each 

and every article, suggesting that some of the articles have not been considered in relation to each 

other before. 

0

1

2

3

4

5

6

Number of articles per category

Number of articles per category



The Relationship Between Creativity and Activation By Nicola Jensen 

18 
 

All of this suggests that the small field of training individual creativity is linked enough that no 

knowledge is separated. This should theoretically suggest that there is a certain amount of harmony 

in the field, as no theoretical pool of knowledge is overlooked, but reality is seldom so neat ς 

something which is proven later in this research.  

 

Figure 1: VOSwiever overview of literature articles (own data) 
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Article Number of citations VOSviewer link strength  

(An & Youn, 2018) 1 343 

(Beghetto & Kaufman, 2014) 41 368 

(Bott, et al., 2014) 11 130 

(Byrne & Thatchenkery, 2019) 0 44 

(Chang, Chen, Chuang, & Chou, 

2019) 

1 73 

(Ding, Tang, Deng, Tang, & Posner, 

2015) 

10 146 

(Dumas & Dunbar, 2016) 7 120 

(Epstein, Schmidt, & Warfel, 2008) 22 23 

(Jin, Wang, & Dong, 2016) 4 141 

(Karpova, Marcketti, & Barker, 

2011) 

24 108 

(Karwowski, 2015) 10 102 

(Kleibeuker, De Dreu, & Crone, 

2016) 

5 263 

(Lombard & Müller, 2018) 1 126 

(Miron-Spektor, Gino, & Argote, 

2011) 

77 664 

(O'Connor, Nemeth, & Akutsu, 

2013) 

14 244 

(Perry & Karpova, 2017) 5 154 

Table 2: VOSviewer data  
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7.3 REPLICABILITY OF METHOD 

The platforms used for finding the articles, are available online, and as the steps are described in 

the method, replicability should be high. However, the last stages of the article sort, were based on 

judgement from the author regarding the relevance of the articles. This means that other authors 

replicating these, might end up with some variations in the articles. Any mistakes made, are purely 

the responsibility of the author.  

However there seem to be a certain general understanding within the fields of individual creativity 

training, resulting in a replicability despite differences. Meaning that even if the article sample could 

vary slightly, the results of the article pool should be somewhat similar to the findings presented 

here.  

  



The Relationship Between Creativity and Activation By Nicola Jensen 

21 
 

8 DEFINITIONS 

This chapter is included to ensure readability. The different terms used in this paper are partly based 

on the commonly used definitions, and partly of off the articles included in the literature review, 

but are included here to ensure that the distinctions are understood. This is especially relevant, 

considering that most articles writing about individual creativity training works within one field 

(mostly either psychology or management), and as such are the terms commonly accepted. 

However, as this paper aims to include aspects from across the fields, and wishes to consider the 

results from several fields, being able to distinguish between terminology will create a better 

baseline for analyzing the literature.  

 

8.1 CREATIVITY 

Innovation ς and thus creativity ς is often brought forward as one of the most important 

requirements within organizations to ensure competitive and success. However, in most literature 

about creativity there is a duality; creativity is acknowledged as an individual ability, while 

simultaneously almost solely considered from an organizational perspective. This creates a 

mentality regarding creativity, which limits the understanding of what creativity is and can, and the 

result of this can be damaging; not only are we, as a society not tapping into a resource, but as 

individuals we miss out of an opportunity to grow and develop. It has earlier in this work been 

established that the field of individual creativity training is small, but by looking at the articles which 

exists, it is hoped to help develop the field, and create an understanding of the importance of 

individual creativity.  

To ensure a general understanding for the reader and the assumptions about creativity further 

drawn in this paper, the concept and definition of creativity will briefly be considered. Although 

slight variations exist, creativity is generally defined as the ability to generate ideas which are 

simultaneously original and useful (Jin, Wang, & Dong, 2016) (Kleibeuker, De Dreu, & Crone, 2016) 

(Lombard & Müller, 2018) (An & Youn, 2018) (Ding, Tang, Deng, Tang, & Posner, 2015). 
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8.2 THE CREATIVE PROCESS 

Bott et al. (2014) and Karpova, Marcketti and Barker (2011) furthermore includes the process of 

creativity in the definition of creativity. Although their arguments for considering the process a part 

of the outcome are valid, this work prefers differentiating between process and outcome, as 

defining creativity and defining the creative process as separate entities will create a further 

understanding of the concept. As such it is relevant to acknowledge that one is not necessarily 

considered more valuable than the other; rather the distinction between the creative output and 

the creative process is made to ensure readability and give nuances to the topic.  

Although the understanding of a creative process, seems to be assumed in most works about 

creativity, this paper wishes to define it. This is done for two reasons; (1) to ensure readability for 

the reader, and (2) because the creative process and activation (which will be discussed throughout 

this paper), are similar enough that a differentiation is needed. Lacking concrete definitions from 

the literature, the distinction made here. 

Therefore; the creative process is defined as the process used when working creatively towards a 

solution. As such, the creative process will often include the use of different activation methods and 

specific creative tools.  

 

8.3 CREATIVE ABILITY 

Another term used, especially by the interviewees is creative ability. This term is defined as closely 

related to creativity and creative process, but as there is a number of distinctions this term needs 

further definition. In this work, the term is used to describe aƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ŀōƛƭƛǘȅ ǘƻ ōŜ ŎǊŜŀǘƛǾŜΣ ƻǊ 

to perform a creative process.  

 

8.4 INDIVIDUAL CREATIVITY 

In the literature used for this work, the distinction between creativity and individual creativity is 

often assumed. It is perceived that this is due to the works having a psychological mentality, over 

considering creativity as a part of the innovation process, and as such there are no need to make 
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the distinction. However, as the hope of this work is partly to consider individual creativity in relation 

to general creativity and innovation, the distinction is considered due.  

Where the aforementioned concepts ς creativity and creative process ς are concepts describing an 

act, individual creativity includes who are doing the act; in this case the individual. This means that 

only creativity related to the individual ς and not to the team or organization is covered by this 

distinction.  

It should, of course, be mentioned that this does not mean that individual is defined entirely outside 

other levels of creativity, as it can only be assumed that structures from outside the individual ς and 

as such also on other levels of creativity ς influences the individual creativity. However, to be able 

to work with a concept, it is unavoidable to consider the concept at least partly outside of the 

context, and this is also the case with individual creativity.  

 

8.5 ASPECTS OF CREATIVITY 

Creativity is often considered to consist of several sub-areas, such as fluency, flexibility, originality, 

elaboration, risk-taking and so on. Generally, all of these are considered as having a part in creativity, 

and in the literature it is often assumed that by increasing one of these abilities, general creativity 

skills increase too (O'Connor, Nemeth, & Akutsu, 2013) (Kleibeuker, De Dreu, & Crone, 2016) (Perry 

& Karpova, 2017).  

It is not uncommon to discuss how each of these weighs in the general creativity (O'Connor, 

Nemeth, & Akutsu, 2013). However, for this work the assumptions are that this is irrelevant; it is 

acknowledged that different aspects of creativity exist, and that different training likely affect 

different aspects. But as the aim of this work is to consider creativity as a whole, it is partly irrelevant 

how creativity increases, and more relevant whether it does. As such, the different aspects of 

creativity are acknowledged, but not considered unless found specifically relevant.  

 

8.6 CREATIVITY TRAINING 

Although most of the articles involved in the literature review does not delve on the definitions of 

creativity training, it is found relevant to include here. Interestingly, there is a duality regarding the 
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topic. In most articles, is assumed that creativity, like any other skill, can be trained (or it is proven 

that it can be). However, in articles which discuss the nature of creativity, creativity is considered 

inherent and a constant human ability (Beghetto & Kaufman, 2014), and thus not something that 

can be increased at its core. However, the ability to utilize the inherent creativity can be trained. As 

such, what is meant when discussing creativity training, is not necessarily an actual increase of 

creativity ς rather an increase in the ability to use existing creativity.  
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9 LITERATURE OVERVIEW 

9.1 LITERATURE CONSIDERATIONS 

Of the sixteen used articles in the literature review, only one is purely theoretical; the other fifteen 

performs tests on human subjects. These tests vary from ten to 3.414 participants, from online tests 

on university students to testing workers after eight months. They vary in focus, in nationality, in 

how they measured creativity.  

This could theoretically have resulted in the articles being incomparable ς but they are not. This is 

mostly due to the fact that among all articles, themes and results repeat themselves again and again. 

Another aspect arguing for the compatibility of these articles, are the philosophical assumptions 

ŘǊŀǿƴ ŦƻǊ ǘƘƛǎ ǇŀǇŜǊΦ !ƭǘƘƻǳƎƘ ǘƘƛǎ ŀǊŜ ŘŜǎŎǊƛōŜŘ ŦǳǊǘƘŜǊ ƛƴ ǘƘŜ ŎƘŀǇǘŜǊ άFejl! Henvisningskilde ikke 

fundet.έΣ ƛǘ ƛǎ ǿƻǊǘƘ ǊŜǇŜŀǘƛƴƎ ǘƻ ŜƴǎǳǊŜ ŎƻƳƳƻƴ ǳƴŘŜǊǎǘŀƴŘƛƴƎΦ  

This work is made, based on the ideas of Critical Realism, specifically the assumptions that the world 

is made of structures, and that every act performed are a result of said structures. In practice this 

means that when an act is performed, it is possible to guess about the structures causing it, and the 

more the act is repeated, the more is the assumption about the structure enforced ς and the more 

are we capable of defining the structure.  

In relation to this work, it means that even though it is acknowledged, that works involving 

thousands of people give a more precise picture of structures than works involving ten, both help 

define and enforce our understanding of the structure. As such ς even though there might be slight 

differences in the articles used ς the sum of articles results in a further understanding of the 

structures, of reality.  

 

9.2 META CONSIDERATIONS 

In this chapter, considerations are made regarding the validity of the articles used in the literature 

review. As all articles are peer reviewed, they are generally assumed to be true, however, it is due 

to mark that considerations have been made, both in regard to scientific accurateness and in regard 

to compatibility. 
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9.2.1 Methods 

The methods used to test and measure creativity in the sixteen articles included in the literature 

review varies. The tests used to measure creativity was: 

- Torrance test (five articles) 

- Unusual Uses test (five articles) 

- ECCI-I (which were developed and tested in one article) 

- Guilford test 

- /ƘŀƴƎΩǎ /ǊŜŀǘƛǾŜ tŜǊŦƻǊƳŀƴŎŜ {ŎŀƭŜ ό//t{ύ 

- Remote association test 

- Williams Creative Assessment Packet 

- Self-Evaluation of Own Creativity 

Note that some studies used more than one kind of test.  

²ƛǘƘ ǘƘŜ ŜȄŎŜǇǘƛƻƴ ƻŦ //t{ ŀƭƭ ŀǊǘƛŎƭŜǎ ǿŜǊŜ ŀǎǎǳƳŜŘ ǘƻ ǘŜǎǘ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ŎǊŜŀǘƛǾƛǘȅΣ ƻǊ ŀƴ ŀǎǇŜŎǘ 

of said creativity. CCPS instead measured the creativity of a product, and transferred that to the 

ƛƴŘƛǾƛŘǳŀƭΩǎ ŎǊŜŀǘƛǾƛǘȅΣ ŀǎǎǳƳƛƴƎ ǘƘŀǘ ƻƴŜ ŜǉǳŀƭƛȊŜǎ ǘƘŜ ƻǘƘŜǊΦ 

!ǎ ǿǊƛǘǘŜƴ ŀōƻǳǘ ƛƴ ǘƘŜ ŎƘŀǇǘŜǊ άAspects of CreativityέΣ ŎǊŜŀǘƛǾƛǘȅ Ŏƻƴǎƛǎǘǎ ƻŦ ǎŜǾŜǊŀƭ ǎǳō-areas. In 

the articles used for the review, not all aspects of creativity were always considered ς rather it was 

assumed ς as it is in here ς that by increasing one aspect, general creativity will raise. As such, it is, 

for this work, decided, that although the articles used might only consider one or few aspects of 

creativity, that the general conclusions regarding creativity are still relevant. 

 

9.3 LITERATURE TENDENCIES 

The literature used are divided in six groups. These groups are defined below. Although this division 

seems to suggest that the articles are entirely separated, this is not the case. First, several of the 

articles discuss several of the tendencies. But more importantly; there are knowledge drawn from 

all the different tendencies, which will be used further on. As such, this overview is not meant as a 

separation of the articles, but rather to further the understanding of the data used in this work.  
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Here it should further be mentioned that there is no clear distinction regarding the VOSviewer 

bibliographicaƭ ŘŀǘŀΣ ŀǎ ǎƘƻǿƴ ƛƴ άFigure 1: VOSwiever overview of literature articles (own data)έΣ 

and the tendencies described below. This is assumed to be due to the size and popularity of the 

field, as sub-groups are believed to occur naturally with more data.  

 

9.3.1 Tests of Creativity Training 

The first group of articles solely focus on whether creativity training works or not. This is something 

which is either assumed or briefly defended in other articles, and thus an extremely relevant 

premises for further work in this subject. All articles clearly conclude that creativity training have a 

positive effect on creativity; as is seen summarized here by Perry and Karpova: 

ά¢ƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘe study indicate that the creative thinking course was effective in 

increasing participant creativity measured by two different assessments: expert-

assessed, using the TTCT [Torrance Test of Creative Thinking], and self-assessed, using 

the belief in their ƻǿƴ ŎǊŜŀǘƛǾŜ ŀōƛƭƛǘƛŜǎ ǎŎŀƭŜέ (Perry & Karpova, 2017, s. 127) 

Also Karpova, Marcketti and Barker (2011) and Epstein, Schmidt and Warfel (2008) concluded clearly 

that creativity training have a positive effect on creative performance. Both Perry and Karpova 

(2017) and Karpova, Marcketti and Barker (2011) uses the Torrance Test to measure creativity, and 

Epstein, Schmidt and Warfel (2008) developed a test (ECCI-i) linking behaviors to creative 

performance. The ECCI-i test was proven in the study to be valid, something supported in the 

similarities between results in the other studies testing creativity training.   

However, the subjects in the Torrance-tested studies, are tested directly following the creative 

training courses, leading to questions regarding whether activation plays a role on the outcome, and 

regarding long-term effects of creativity training. Epstein, Schmidt and Warfel (2008) tests creativity 

eight months after the course, where an increase compared to post-test scores does occur, but with 

no immediate post-test it is impossible to conclude on changes in creativity due to activation (see 

άThe Relationship between Actions and CreativityέύΣ ŀƴŘ ǎƛƴŎŜ ƭŜǎǎ ǘƘŀƴ ƘŀƭŦ ƻŦ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎ ƛƴ 

the study chose to retake the test, it is possible that the data is skewed.  
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9.3.2 The Relationship between Actions and Creativity 

The bulk of studies included in the review, focused on how a specific action influenced creativity. In 

all situations the articles found a positive relationship; from looking at art (An & Youn, 2018), to 

meditating (Byrne & Thatchenkery, 2019) (Ding, Tang, Deng, Tang, & Posner, 2015) and to receiving 

specific quotes before the creativity tests (O'Connor, Nemeth, & Akutsu, 2013).  

Several other articles also discussed how various actions or situations influenced creative outcome, 

all concluding that a positive effect could be triggered.  

Such a consensus aboard a wide area of different actions, does initially creates questions regarding 

the validity; will everything create a positive outcome on creativity? However, the research includes 

a number of control groups where an action results in no to little increase in creativity, supporting 

the conclusion drawn among the papers; specific (but not all) actions increase creativity.  

This area is discussed further in the ŎƘŀǇǘŜǊ άTraining vs ActivationέΦ  

 

9.3.3 The Link between Personalities and Creativity 

Another major theme in the articles, were regarding how different personalities reacts to creativity 

training. The articles consider a number of different personality traits, and the overall conclusion 

throughout the articles is that personality seems to play a role on creativity (Jin, Wang, & Dong, 

2016), (Perry & Karpova, 2017), (O'Connor, Nemeth, & Akutsu, 2013), (Karwowski, 2015), (Chang, 

Chen, Chuang, & Chou, 2019) (An & Youn, 2018).  

As this paper does not aim to discuss personality types in relation to creativity, an in-depth analysis 

in this area is nor performed. However, it is deemed relevant to mention that the findings regarding 

the relationship between personality and creativity concludes that all individuals are receptive to 

creativity training; personality simply plays a role regarding how quickly the changes in creativity 

occurs.  

In other words, everyone can learn creativity, some just learn it faster. 
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9.3.4 The link between Perception of Creativity and Creativity 

{ŜǾŜǊŀƭ ŀǊǘƛŎƭŜǎ ŘƛǎŎǳǎǎŜŘ Ƙƻǿ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ƻǿƴ ŎǊŜŀǘƛǾƛǘȅ ǊŜŦƭŜŎǘŜŘ ƻƴ ǘƘŜƛǊ ŀŎǘǳŀƭ 

creativity. There is a clear positive relation between the two, both in regard to current creativity 

level, and in regard to perception to training. In other words; individuals who perceives themselves 

as creative, are more creative and have an easier time learning creativity (Perry & Karpova, 2017), 

(Karwowski, 2015),  (O'Connor, Nemeth, & Akutsu, 2013) (Chang, Chen, Chuang, & Chou, 2019). 

¢Ƙƛǎ ƛǎ ŘƛǎŎǳǎǎŜŘ ŦǳǊǘƘŜǊ ƛƴ ǘƘŜ ŎƘŀǇǘŜǊ άMethod of MeasurementsέΣ ŀǎ ǘƘƛǎ ƳŜǘƘƻŘ ƛǎ ǳǎŜŘ ƛƴ ǘƘŜ 

data-collection process.  

Karwowski (2015) takes this a step further, and researches how the creative environment of an 

indivƛŘǳŀƭ ŀŦŦŜŎǘǎ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭΩǎ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ƻǿƴ ŎǊŜŀǘƛǾƛǘȅΦ IŜ ŘŜŦƛƴŜǎ ǘƘŀǘ ƛƴ ŀ ƘƛƎƘ-creativity 

environment, individuals perceive themselves as more creative, and will, as a result be more 

creative. Interestingly in neutral and in low environments both, the correlation was neutral.  

 

9.3.5 /ǊŜŀǘƛǾƛǘȅΩǎ LƴŦƭǳŜƴŎŜ ƻƴ ǘƘŜ aƛƴŘ  

The next theme in the review are about how creativity influences the mind. These articles focus on 

different aspects of this area; one concludes that adolescents are more prone to creativity than 

older persons (Kleibeuker, De Dreu, & Crone, 2016), and one concludes that creativity training 

increases lower-level executive functioning (Bott, et al., 2014). Neither of these areas influences the 

research conducted in this paper, and as such they are not found relevant to consider further.  

 

9.3.6 Teaching Creativity 

The last article, which does not match any other categories mentioned, are by Beghetto and 

Kaufman (2014). This is the sole purely theoretical article in the review; it focuses on how to 

incorporate creativity training as a part of classroom teaching. Although parts are used throughout 

this paper, the article as a whole is not relevant in this context, and are as such not analyzed further.   
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10 TRAINING VS ACTIVATION 

Although, as described above, there exists a general consensus in the individual creativity training 

about a number of things, there is one area in the literature, which seems to be contrasting. Most 

of the articles assume that creativity training will ς at least to some degree ς long-term increase an 

ƛƴŘƛǾƛŘǳŀƭΩǎ ŀōƛƭƛǘȅ ǘƻ ōŜ ŎǊŜŀǘƛǾŜΣ ǿƘŜǊŜ ƻǘƘŜǊ ŀǊǘƛŎƭŜǎ ǊŜŦŜǊǎ ǘƻ άŀŎǘƛǾŀǘƛƻƴǎέ ǿƘƛŎƘ ǿƛƭƭ ǘŜƳǇƻǊŀǊƛƭȅ 

activate the creativity in an individual. However, articles discussing one, seems to not be aware of ς 

or consider ς the other. 

This creates a number of issues. First, there exist no clear definitions on the difference between the 

two, often making it unclear whether articles refer to activation or creativity training. Assuming that 

both of these exists as individual terms, it seems that researchers cannot be sure that they have not 

άƻƴƭȅέ ŀŎǘƛǾŀǘŜŘ ŎǊŜŀǘƛǾƛǘȅΣ ǿƘŜƴ ǘǊȅƛƴƎ ǘƻ ǘŜǎǘ ŎǊŜŀǘƛǾƛǘȅ ǘǊŀƛƴƛƴƎΦ ¢Ƙƛǎ ƛǎ ŦǳǊǘƘŜǊ ŎƻƳǇƭƛŎŀǘŜŘ ōȅ Ƴƻǎǘ 

creativity tests performed in the literature review being short-term only, and thus not concluding 

on whether the increase in creativity are based on activation on training.  

In an attempt to counter this, this chapter is dedicated to the area of training vs activation.  

 

10.1 ACTIVATION IN THE LITERATURE 

Of the articles included in the literature review, only two somewhat directly discusses the concept 

of activation; The Creative Stereotype Effect by Dumas and Dunbar (2016) and Consequences of 

Beliefs about Malleability of Creativity ōȅ hΩ/ƻƴƴƻǊΣ bŜƳŜǘƘ ŀƴŘ !ƪǳǘǎǳ (2013). Both discuss 

creativity as being malleable, and discuss creativity as a άώΧϐ ƳŀƭƭŜŀōƭŜ ǇǊƻŘǳŎǘ ƻŦ ŎƻƴǘŜȄǘ ŀƴŘ 

ǇŜǊǎǇŜŎǘƛǾŜέ (Dumas & Dunbar, 2016, s. 1). Both articles describe the differences between 

considering creativity fixed or flexible, and agree that creativity is influenced by contextual factors.  

Although they do not define what exactly conǎǘƛǘǳǘŜ ŀ άŎƻƴǘŜȄǘǳŀƭ ŦŀŎǘƻǊέΣ ǘƘŜȅ ŘƻΣ ǿƘƛƭŜ ŀǊƎǳƛƴƎ 

that creativity is malleable, list earlier research-areas which support their point. This include άώΧϐ 

meditation, diet, walking, music, cannabisΣ ƻǊ ƳƻƻŘέ (Dumas & Dunbar, 2016, s. 2-3).  

Assuming that this list is correct (although not exclusive), it gives us a feeling of what constitutes 

activation, and as a result, several other articles from the literature review, transform into the area 

of activation. This include Byrne and Thatchenkery (2019) and Ding, Tang, Deng and Posner (2015). 
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Both of these studies research meditations influence on creativity. Although Byrne and 

Thatchenkery consider meditation over time, it is in relation to whether creativity increases with 

more meditation, not in regard to whether the gained creativity changes after activation. There is 

nothing in the studies, suggesting a lasting creative effect, and it is not an area even considered in 

the research conducted. With lack of evidence against or for, these articles are considered in regard 

of a possible true effect of activation.  

Also, the research by Miron-Spektor, Gino and Argote (2011), are considered activation. Despite 

their work on paradoxical frames not fitting in the list presented by Dumas and Dunbar (2016), their 

work is inherently aimed to be situation specific, and is, at such, assumed as temporary method to 

increase creativity. This matches within the frames of activation.  

However, as there is created no clear outline for activation, and the situations where the tested 

activations did not increase activation are limited, it is impossible to limit what could potentially 

activate creativity.  

 

10.2 CONSIDERATIONS 

These examples all show, that activation exists in the literature. However, unless activation is the 

direct theme for creativity, (Dumas & Dunbar, 2016) (O'Connor, Nemeth, & Akutsu, 2013), it seems 

to not be considered ς not even in the works that focus on activation of creativity, over training. In 

these works, this is not truly an issue either; they test and prove their hypothesis, without the 

activation vs training mentality shadowing their conclusions ς as long as the reader does not start 

drawing conclusions on their own, regarding the timespan of the activation.  

However, in works that discuss creativity training ς where there seems to be an underlying 

assumption regarding the timespan of the increased creativity, to be more than temporary, this 

issue plays a role. In most cases from the literature review, creativity tests are conducted within a 

very brief timespan of the creativity training. Without understanding the long-term effects, there 

are no guarantee, that the measured increase in creativity is a result of actual creativity training, or 

ŀ ǊŜǎǳƭǘ ƻŦ ŀŎǘƛǾŀǘƛƻƴ ŦǊƻƳ ǘƘŜ ǇŜǊŎŜƛǾŜŘ άŎǊŜŀǘƛǾƛǘȅ ǘǊŀƛƴƛƴƎέΦ Lƴ ƻǘƘŜǊ ǿƻǊŘǎΤ ŀǊŜ ƛƴŘƛǾƛŘǳŀƭǎΩ 

creativity actually increased from training, or simply temporarily activated? 
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10.3 DEFINITION OF ACTIVATION 

To ensure a clear differentiation, and to make the theoretical arguments used henceforth clear, a 

definition of activation will be described. This is done, based on the articles utilized in the literature 

review, and is further defined for the purposes of this research.  

None of the articles in the literature review, does at any point clearly define the concept of 

activation. As mentioned above, they discuss its malleability (Dumas & Dunbar, 2016) (O'Connor, 

Nemeth, & Akutsu, 2013), and furthermore have an inherent short-term-effect assumption (Dumas 

& Dunbar, 2016) (Miron-Spektor, Gino, & Argote, 2011) (O'Connor, Nemeth, & Akutsu, 2013). No 

other literature has found clearly defining activation either, likely due to it seldomly being 

recognized in studies.  

It is, in the literature, mentioned how activation possibly works by temporarily reduce limitations 

on creativity, rather than by directly increase creativity ς a claim mentioned but not defended nor 

proved (Miron-Spektor, Gino, & Argote, 2011) (Dumas & Dunbar, 2016).  

However, no matter the reason that activation works ς an area which should be studied in its own 

right ς a clearer definition, is here provided, based on the inherent assumptions regarding activation 

in the literature utilized: 

Activation is considered any means used to temporarily increase creative performance.  

 

10.4 THE UNDEFINED ACTIVATION IN THE LITERATURE 

So, to summarize from above; creativity activation exists as something different from creativity 

training. As the literature review were aimed solely towards literature training, how then did 

activation research occur in the supposedly creativity training literature review conducted in this 

study? One obvious conclusion would be that the researcher failed in defining the search areas for 

the literature review. However, this is not believed to be the situation; partly due to the 

considerations regarded in the review are deemed to be sound, but mostly due to another theory 

matching the situation: The undefined nature of creative activation and its lack of recognition in the 

creativity training literature.  
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Although a number of studies exists about activation ς including an assumed number of studies not 

included in the literature review ς activation seems to seldomly be mentioned in the creativity 

training literature. In the literature reviewed for this study, activation was not mentioned once in 

the literature focused on creativity training, and a number of articles focused on activation aspects, 

did not differentiate between creativity training and creativity activation, easily leading the reader 

to the conclusion that there exists no difference.  

Furthermore, almost all the studies performed on creativity training does not consider long term 

effect of creativity training, and the one that did, did not include short-term post-test results for 

comparison.  

This lack of data could mean that a number of activities considered training ς and thus considered 

to have a long-term effect ς are only temporarily activating the creativity of the test subject, creating 

a false-positive result of the creativity training. It could also create a false double positive, if 

creativity training simultaneously trains and activates creativity ς an assumption that seems likely ς 

and would as a result skew the assumed effect of creativity training, when compared with training 

which does not activate creativity.  

Without this area being tested further, it is impossible to know and understand exactly how 

activation and creativity training influences creativity in short and long term. As of now the 

theoretical assumptions suggest that four states of creativity training and/or activation can exist:  
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Figure 2: The activation - creativity training relationship 

 

Although the area of activation in itself is interesting, the areas involving training are found 

immediately relevant. This is mostly due to the fact, that with activation as an overlooked factor in 

a significant amount of the research, the conclusions drawn in said research becomes questioned; 

what if the increase in creativity in the collected data, are due, at least in some part, to creative 

activation, and not creative training?  

Due to the varied nature of activation, it is assumed that most creativity training will include some 

creativity activation. Although not all articles included in the literature review focused on creativity 

training describe situations fitting with the assumptions of activation, one did; Karpova, Marcketti 

and Barker (2011) describes how they use frames as a part of their creativity training program, 

something earlier in this chapter argued to fit within the activation area. The other articles focused 

on creativity training either did not mention how the conducted the training, or none of the 

examples they used, could be directly defined as creativity activation, without further data. The 

creativity course used in this work to collect data, shows aspects related to what is categorized as 
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creativity training, and aspects related to creativity activation. Without further knowledge regarding 

the methods used in the creativity training described in the articles from the literature review, it is 

assumed that this balance exists in most undefined creativity training.  

As such, it is assumed that creativity training will increase creative ability, but that some of this will 

be due to activation, and as such that creative ability will diminish slightly over time, as the 

temporary creative abilities from activation diminishes, leaving only the creative abilities from 

creativity training, if not activated; 

 

 

Figure 3: Expected level of perceived creativity 
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11 PROBLEM FORMULATION 

This described discrepancy in the literature, moves the focus for the future research of the paper, 

from increasing the understanding of the structures which governs individual creativity training, to 

investigating the role of activations on creativity, specifically in the setting of creativity training, and 

whether this have consequences for the way creativity training is perceived and tested in the 

research. This leads to the following problem formulation:  

What role does activation play, on long-term creativity after creativity training, and how does this 

effect the current method of establishing the success of creativity training? 

Thus, the aim of the research going forward, based on the literature conducted, is three things. First, 

this study wishes to research and specify and/or clarify the relationship between creativity, training 

and activation. Secondly, this research hopes to re-confirm an existing long-term increase in creative 

performance after creativity training. Third, it is wished to further specify which actions could 

constitute activation.  

As a bi-product of the qualitative method used to collect this data (see more in the chapter 

άResearch MethodέύΣ ǘƘƛǎ ǎǘǳŘȅ ǿƛƭƭ ŀƭǎƻ ƘƛƎƘƭƛƎƘǘ ƛƴǘŜǊŜǎǘƛƴƎ ǎǘǊǳŎǘǳǊŜǎ in the aftermath of long-

term creativity training ς an area with very limited, if any, existing data.  
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12 RESEARCH 

The aim of this chapter is to outline how the research of this topic will continue. As of now, it has 

been laid clear that activation exists as something different from creative training, and that most 

creativity training does not consider activation. Furthermore, it has become clear, that as a result of 

this, questions could be asked regarding some of the existing creativity literature ς especially 

regarding literature solely including short-term creativity level measures.  

 

12.1 EXISTING LITERATURE 

The forward focus in the area, have changed slightly from the original literature review, and as such 

it is judged appropriate to re-visit the literature, to ensure the research-base henceforth is solid. As 

the original literature review was focused on creative training, that will not be discussed further, 

but it is deemed appropriate to consider longitudinal studies of creative training. A full literature 

review of this area is not performed, due to the limitations of this study, but the area where 

researched enough to qualify for further development of this study. 

 

12.1.1 Longitudinal Studies of Creativity Training 

A web of science search was ǇŜǊŦƻǊƳŜŘΣ ǎŜŀǊŎƘƛƴƎ ŦƻǊ ǘƘŜ ǘŜǊƳ ά/ǊŜŀǘƛǾƛǘȅέ and limited to English 

ŀǊǘƛŎƭŜǎ ǿƛǘƘ ǘƘŜ ǿƻǊŘ ά¢ǊŀƛƴƛƴƎέ όмΦмпу ŀǊǘƛŎƭŜǎύΦ {ŜŀǊŎƘ ǇŀǊŀƳŜǘŜǊǎ ŦǳǊǘƘŜǊ ƛƴŎƭǳŘŜŘ ǘƘŜ ǿƻǊŘ 

άƭƻƴƎƛǘǳŘƛƴŀƭέ όнн ŀǊǘƛŎƭŜǎύ ƻǊ άƭƻƴƎ-ǘŜǊƳέ όоу ŀǊǘƛŎƭŜǎύΦ These articles were sorted based on article 

names, where articles referring to any data regarding long-term effects of creativity were included. 

This left three articles: (Rose & Lin, 1984), (Glover, 1980) and (Im, Hokanson, & Johnson, 2015).  

Of these, one was inaccessible due to payment requirements (Rose & Lin, 1984). 

The two other studies have a similar aim; to define the long-term effects of creativity training. It is 

here interesting to note, that despite the fact that the two studies are conducted 35 years apart, 

there methods are similar; both developed a creativity course focused on finding new solutions, 

used students as their test group and both used the Torrance test to measure creativity. Both studies 

found an increase in immediate post-testing and in long-term testing (eleven months after (Glover, 

1980) and between one and four years after (Im, Hokanson, & Johnson, 2015)).  
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Interestingly, the differences between post-tests and long-term post-tests were insignificant, 

suggesting that creativity training does not decrease over time. This could be due to a number of 

reasons; that activation either (1) does not play a role in the Torrance test, (2) are activated 

automatically when taking the Torrance test (3) are not activated at the time of the Torrance test, 

(4) are not automatically activated after a creativity course, (5) that individuals taking a creativity 

course continually activate their creativity, or (6) some other unknown reason.  

 

12.1.2 Studies on Creative Activation 

A literature review specifically searching for activation of creativity was attempted.  

! ǿŜō ƻŦ ǎŎƛŜƴŎŜ ǎŜŀǊŎƘ ǿŀǎ ǇŜǊŦƻǊƳŜŘΣ ǎŜŀǊŎƘƛƴƎ ŦƻǊ ǘƘŜ ǘŜǊƳ ά/ǊŜŀǘƛǾƛǘȅέ ŀƴŘ ƭƛƳƛǘŜŘ ǘƻ 9ƴƎƭƛǎƘ 

ŀǊǘƛŎƭŜǎ ǿƛǘƘ ǘƘŜ ǿƻǊŘ ά!ŎǘƛǾŀǘƛƻƴέ ό420 articles). After attempting a sort based on article names at 

this stage, with focus on meta-articles referring to activation of creativity, no articles discussing the 

theory of activation were found. A number of articles discussing different forms of activations were 

found, but not included in this study, as an increased understanding of other specific types of 

activation was not found valuable for this study.  
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13 RESEARCH METHOD 

The aim of this chapter is to define the methodology and considerations for collecting data. The 

data will be collected through semi-structured interviews, with individuals who at some point 

ŦƛƴƛǎƘŜŘ ǘƘŜ ǎŜƳŜǎǘŜǊ ŎƻǳǊǎŜ άCreative GeniusŜǎέ ŀǘ !ŀƭōƻǊƎ ¦ƴƛǾŜǊǎƛǘȅΦ As a result, this research 

will differ significantly from research included in the literature review, as the subjects included have 

taking a longer lasting course, and as the data is not collected immediately after the creativity 

ǘǊŀƛƴƛƴƎΦ 5ŜǎǇƛǘŜ ƘŀǾƛƴƎ ǎƻƳŜ ǎƛƳƛƭŀǊƛǘƛŜǎ ǿƛǘƘ ǘƘŜ ƭƛǘŜǊŀǘǳǊŜ ŘŜǎŎǊƛōŜŘ ƛƴ ǘƘŜ ŎƘŀǇǘŜǊ άLongitudinal 

Studies of CreativityέΣ ǘƘƛǎ ǿƻǊƪ ǿƛƭƭ ŘƛŦŦŜǊ from these due to a focus on activation, over long-term 

creativity effects.  

Lastly none of the studies included focus on qualitative data, and as such it is assumed that this 

study will discover possible structures which were not found in the already existing data.  

 

13.1 THE CREATIVE GENIUS COURSE 

To ensure understanding of the common factor in the interview sample, the Creative Genius Course, 

which all tested individual took, is here briefly described. This description is based on the knowledge 

of the author. 

The Creative Genius course was taught at Aalborg University, and existed in two versions; a semester 

for graduate students, and an education for employees. In most areas these courses were similar, 

but the participants varied, as one was aimed for students, whom took the course as their ninth 

semester, and the other were for professionals, whom took the course specifically to increase a job-

related skillset. The professionals ς or their place of employment ς would furthermore pay to 

participate, where the course for students were offered for free.  The aim of the 30 ECTS point 

course, was to give the students a throughout practical and theoretical understanding of creativity 

(Aalborg Universitet, 2019). In both instances, the students of the course, varied over a broad 

number of backgrounds, something which have not been found in the examples described in other 

literature.  
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It should be noted, that although the general concepts taught in the course have been consistent, 

the methods used were described to changed slightly over time. This is considered to be within 

acceptable parameters, and not have greatly influenced the creative training received.  

The course educates in both what is defined as creative training, and what is defined as creative 

activation, despite the course not utilizing those terms.  

As all test-subjects have taking the same course, a certain amount of common structures is expected 

to be found in the ƛƴŘƛǾƛŘǳŀƭǎΩ relation to creativity, despite the varied backgrounds.  

To ensure readability, terms native to the Creative Genius Course, which are judged relevant, are 

described when fitting.  

 

13.2 RESEARCH METHODOLOGY 

To ensure validity and reliability of the conducted data-collection process, the methods utilized are 

described in this chapter, including the methodological considerations and direct methods.  

 

13.2.1 Interview Reasonings 

As described above, the aims of the interview are to conduct data on (1) the relationship between 

creativity, training and activation, (2) re-confirm the long-term increase in creativity after creativity 

training, (3) define which actions constitutes activation and (4) define existing structures within the 

area of long-term creativity training.  

The method of data-collection chosen to ensure the greatest understanding of the existing 

structures constituting these areas is semi-structured interviews; an interview technique, which 

define areas of topics and meta-questions, but defines the detailed structure in the interview 

situation (Drever, 1995). This method of data-collection simultaneously ensures the comparatively 

of the different interviews, and that no relevant area of the individual cases are overlooked. With 

other words; this method is believed to give the clearest understanding of the relevant structures 

playing a role in this context.  

As critical realists, the interview technique gives a number of opportunities, in relation to 

understanding the structures governing the researched area, as the communication with the 
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interviewee gives the opportunity to develop on the theory tested (Smith & Elger, 2014). Here 

especially referred to the possibility of probing; a method where the interviewer can ensure 

common understanding of terms, test opinions or statements and gain clarification of relevant 

areas. This sub-method is assumed by the author to further increase an understanding of structures 

in the desired fields.  

Also methods of theory testing, as discussed by Smith and Elger (2014), where the interviewees are 

confronted with the stage of the developed theory, and their responds help form the theory 

together with the analyzed data. 

Further reasoning for choosing this method of data-collection, is the abilities of the researcher 

conducting the interviews, as the skills of the researcher in this context plays a relevant role 

(Barriball & While, 1994). In this case, the researcher conducting the interviews, the author of this 

paper, have a vast experience with semi-structured interviews, throughout her educational 

research.  

Lastly, it should be mentioned that the author purposely aimed for a positive experience for the 

interviewed individual in the process, as this was believed to ensure the greatest data access. 

 

13.2.2 The Lack of Triangulation 

Due to the limitations of this study, and aim as an explorative study, this research focus on only on 

data source. From a critical realistic point of view, this severely diminish the conclusions drawn 

regarding existing structures, as any findings are forced to be based upon a wide number of 

assumptions regarding the validity of the data (Smith & Elger, 2014). 

Furthermore is the method of data collection based on a theoretical creative unit, which results in 

solely a possibility at suggesting at possible structures, rather than defining exactly how these 

structures impacts agency. 

Including different data could increase not only the understanding of possible structures, but might 

also illuminate possible structures which were not found, due to missing data. The missing data 

removes this study further away from reality, and results in findings which might only show specific 

instead of general structures. 
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However, this work moves toward a seldomly researched area, in a contextually new 

methodological way, and as an explorative study, the findings presented in this research is 

considered valid and relevant, despite the knowledge that it is limited. The structures presented in 

the conclusion, seems to refer to a general tendency, which should be researched further.  

 

13.2.3 Method of Measurements 

!ǎ ŀ ǊŜƭŜǾŀƴǘ ŀǊŜŀ ƻŦ ǘƘŜ ǊŜǎŜŀǊŎƘ ŎƻƴŘǳŎǘŜŘΣ ǊŜƭƛŜǎ ƻƴ ŀǎǎǳƳǇǘƛƻƴǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭΩǎ 

creative ability, it becomes relevant to consider the method oŦ ƳŜŀǎǳǊƛƴƎ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ŎǊŜŀǘƛǾƛǘȅΦ 

Although the Torrance test seems to be widely considered the standard for creative assessments, 

existing research suggests that self-defined creative ability gives a correct estimate of actual creative 

ability (Jin, Wang, & Dong, 2016) (Perry & Karpova, 2017) (O'Connor, Nemeth, & Akutsu, 2013). This 

method of measurements is considered perfect for semi-structured interviews, as the perception of 

ǘƘŜ ƛƴǘŜǊǾƛŜǿŜŘ ǇŜǊǎƻƴǎ ŎǊŜŀǘƛǾƛǘȅΣ ƛǎ ŦƻǳƴŘ ǘƻ ōŜ Ŝŀǎƛƭȅ ŎƻƳƳǳƴƛŎŀǘŜŘΣ ǿƛǘƘƻǳǘ ǘƘŜ ƛƴǘŜǊǾƛŜǿŜǊΩǎ 

method of asking influencing the answers. This ensures a method of understanding long-term 

developments, without having long-term data. Furthermore, by not requiring the test-subjects to 

perform tests, it is expected that the focus on the interviews will be more relevant to the aims of 

this study. 

Here it should be mentioned, that according to Perry and Karpova (2017) the assumed amount of 

creative change does not match the actual change when measured by the Torrance test, meaning 

the although an self-assumed increase or decrease is considered correct, the self-perceived 

assumption regarding the size of the change is not.  

Furthermore, none of the studies conducted in this area, discuss how correct the perception of own 

creativity is after the fact, and as such it should be considered that reminiscent considerations do 

not match actual at-the-time considerations. For this study it is assumed that the recollection 

matches the reality, but until this is tested and proven, this limitation should be kept in mind.  
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13.2.4  Interview Method  

13.2.4.1  Interview Invitation  

!ƴ ƛƴǾƛǘŀǘƛƻƴ όǎŜŜƴ ƛƴ ά!ǇǇŜƴŘƛȄ LΥ LƴǘŜǊǾƛŜǿ LƴǾƛǘŀǘƛƻƴέύ ǿŀǎ ǎŜƴǘ ƻǳǘ ǘƻ ƎǊƻǳǇǎ ŎǊŜŀǘŜŘ ŦƻǊ Creative 

Genius Alumni on Facebook and LinkedIn April 30, 2019. The invitation received seven answers (not 

including a test interview performed as part of developing the interview guide), and interviews were 

planned and conducted the following week.  

As all interviewees were volunteer, there exist a possibility that the findings are biased, as it is 

possible that only individuals who actively use creativity, or individuals who have a positive outcome 

on creativity and the Creative Genius course might volunteer. This might result in a possible bias in 

the data, and thus in the research conducted based on the data, which does not match the reality. 

However, these limitations is accepted as a natural consequence of the means and possibilities of 

the research, ŜǎǇŜŎƛŀƭƭȅ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘƛǎ ǊŜǎŜŀǊŎƘΩǎ ŀƛƳ ƻŦ ǎƻƭŜƭȅ ŜȄǇƭƻǊŜ ǇƻǎǎƛōƭŜ ŘƛǎŎǊŜǇŀƴŎƛŜǎ ƛƴ 

the current understanding of the structures relating to creativity, creativity training and activation 

of creativity.  

The volunteer of participation also means that there is no control regarding the data-sample, 

meaning that an even distribution of time spend since participation in the course is unlikely. This 

might mean that only structures covering a specific and limited set of long-term effects are 

uncovered. Although the effect of activation theoretically does not change in relation to time-spend 

since creativity-course, no data persists regarding the creativity gained from creativity training (and 

thus, not from activation), and longer-term data might suggest at this.  

 

13.2.4.2  Interview Guide  

¢ƘŜ ƛƴǘŜǊǾƛŜǿ ƎǳƛŘŜ Ŏŀƴ ōŜ ǎŜŜƴ ƛƴ ά!ǇǇŜƴŘƛȄ LLΥ LƴǘŜǊǾƛŜǿ DǳƛŘŜέΦ  

The interview guide was developed together with Soheib Ider and Martin Hansen. Soheib Ider is a 

Master of Innovation, Knowledge and Entrepreneurial Dynamics (the same educational background 

as the author), who have not taken the Creative Genius course. Martin Hansen is a ƳŀǎǘŜǊΩǎ ƛƴ 

international business who have taken the Creative Genius Course. These were included in the 
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development process to ensure a general validity of the research guide, and to ensure that no 

relevant areas were overlooked in the collection of data.  

The interview guide was developed based on a critical realistic mentality, especially referring to the 

critical realistic interview techniques described by Smith and Elger (2014). The areas of focus was 

based on the area of research found in the literature review, and a wish to theory test. Theory 

testing is a method often utilized by critical realists, where experts are invited to develop on theories 

along with the researcher (Smith & Elger, 2014; Easterby-Smith, Thorbe, & Jackson, 2015). This was 

practically done by describing the theories and issues regarding them, uncovered in this work, and 

letting interviewees respond to the findings, including aiming for further theorizing based on their 

expertise.  

After the development of the interview guide, Soheib Ider was included, to test if the authors 

involvement in the field of creativity training caused areas which should be covered, but where not. 

A few areas were questioned and included in this work, to ensure readability and replicability from 

non-Creative Genius alumni. 

The interview was then tested on Martin Hansen, and input from him was included in the method 

of interviewing to ensure the best results from the interview.  

The interview had a number of focus areas. The main purpose was to gain data regarding how they 

perceived own creativity before, during and after the course. Secondly, it was wished to understand 

the individuals use of activation. By understanding these two areas, it was assumed that tendencies 

in the relation could be found, and thus structures governing this relationship might be discovered.  

Other areas which were considered relevant, related to how the individuals perceived creativity, 

how they perceived the Creative Genius course, whether they had received any further training, and 

what relevance they put on creativity. Furthermore, as with semi-structured interviews, any areas 

which naturally developed, and which were found to in any way give relevant information regarding 

this area, where explored.   
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14 DATA 

14.1 INTERVIEW BIASES 

As described in the chapter άBiasέ, the participatory role of the researcher were expected to at least 

partially influence the interview techniques. This is to some degree always an issue relating 

interviews, as researchers needs some level of understanding of the topic covered, as described by 

Easterby-Smith, Thorbe and Jackson (2015).  

It is assumed that all data acquired are accessible for any researcher aiming to research this area, 

partly due to the perceived willingness from interviewees to discuss their experiences of creativity, 

regardless of the possible community-feeling associated with a common alumnus, and partly as the 

focus of the conducted interviews were on structures governing creativity training, and nor Creative 

Genius specific structures. However, without further research, defining the generality of said 

structures is purely theoretical.  

Despite this consideration, it was found that the knowledge of the researcher regarding events and 

terms used to describe areas of the Creative Genius Course, allowed the researcher to filter through 

relevant and irrelevant data, easier than what could be assumed from someone not having 

participated in said course. As such, a bias is recognized in this regard, and this bias is assumed to 

possible have shaped the information gained through the interview, despite the researchers best 

efforts to ensure replicability. As this research is the only example of a qualitive study of the effects 

of creativity training, it is impossible to compare structures in this field, to a degree where it can be 

said with an acceptable level of certainty that this bias have not influenced the data collection 

process.  

Although an assurance of minimal biased always is wished for in research, this reality is accepted in 

this context as acceptable, partly due to the explorative aim of this research, and partly as even with 

these limitations and biases, the suggestions regarding structures concluded in this work, is 

considered correct from a critical realist perspective.  

With the exception of the interview of subject 1, which is manually translated from Danish and 

transcribed, all interview are transcribed using an online software tool (Happy Scribe, 2019) and 

gone through to ensure no direct mistakes.  
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14.2 THE INTERVIEWEES 

Eight individuals were interviewed as part of collecting data for this work. One of these was Martin 

Hansen, whom was involved in the methodological development and testing of the interview guide. 

Due to this, data considered from his interview, is considered with a certain amount of skepticism, 

as pre-knowledge of the researched area might have influenced his perception of the areas 

discussed in the literature. 

To ensure that the structures governing any collected data is presented, the individuals partaking in 

the interview is presented based on gained information regarding them. 

To ensure the anonymity of the interviewees, all ς with the exception of Mr. Hansen ς is referred to 

with acronyms. Presented order is matching the order of interview.  



  

Acronym Sex Age Type of 

Interview 

Nationality Place of 

residence 

Master / job at time of 

participation in 

Creative Genius 

Year of 

participation in 

Creative Genius 

Group 

designation 

Martin 

Hansen 

M 28 Phone Danish Denmark International Business 

(student) 

2016 B 

Subject 1 M 30 In person Danish Denmark  Engineering (student) 2016 A 

Subject 2 M 33 In person Romanian Denmark Culture, 

Communication and 

Globalization (student) 

2017 A 

Subject 3 F 28 In person Danish Denmark International Business 

(Student) 

2016 B 

Subject 4 M 28 In person  Denmark Business 

Administration and 

Innovation (Student) 

2016 A 

Subject 5 M  Skype Nicaraguan  Nicaragua Information 

Architecture (student) 

2016 A 

Subject 6 M 49 Skype Danish Denmark Engineer 

(employment) 

2018 C 

Subject 7 F 24 Skype German Germany Business Information 

System Engineering 

(student) 

2018 B 



14.3 SETTING CONSIDERATIONS 

The interviews were performed in three different settings. The test-interview was performed over 

phone. The other interviews were either performed in person in a library or at the authors home, 

or by skype. In all settings different considerations should be considered as a possible influence on 

the data. The in-person considerations relates to especially disturbances from surrounding people. 

The virtual interviews relates to disturbances related to network issues resulting in interruptions.  

Furthermore could issues such as chemistry between interviewer and interviewee have influenced 

the data collection process.  

The author considered these issues, and countered them to a realistic degree, and although it is 

impossible to state a complete neutrality, the uniformity in the data suggests an acceptable level of 

success.  

 

14.4 THE SEARCH FOR STRUCTURES 

The analysis of this work was based on a critical realistic approach, specifically a belief that 

structures governs the behavior of agencies. As such, the analysis of this work was done with the 

aim of discovering recurring behavior surrounding the interviewed individuals, which might suggest 

at said structures.  

Due to the circumstances of this study, especially the limited data, all structures uncovered are 

considered a possibility, not a reality.  

 

14.5 TENDENCIES IN THE DATA 

In the initial analysis of the data, it became clear that a number of structures differentiated in 

clusters. With other words, it seemed that there were some non-insignificant differences between 

the interviewees. As this was considered further, a tendency was defined, resulting in a clear 

distinction in data between three groups. These groups ς and what defines them ς are discussed 

here, to make it possible to differentiate between them in the analysis. 
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In the first group, further referred to as group A, initial analysis suggests that they actively use 

activation and perceive and increase in creativity since the tie of the Creative Genius course. 

Creativity became a truly incorporated part of their life after the course, and to at least some degree, 

the members of this group considers creativity to be a relevant and important aspect of life. 

In the second group, further referred to as group B, the initial analysis suggests that, although 

positive about creativity, they seems to not have cooperated creativity or activation into their lives 

to the same degree as group A. 

The third group, referred to as group C, consists of one individual, whom took the Creative Genius 

for professionals. His believes regarding creativity differs enough from the tendencies found in the 

other groups, that it is seemed relevant to consider him separate from the main tendencies found.  

Interestingly, all individuals in group B, had some level of relationship with the author beforehand, 

through studies at Aalborg University.  

Considerations where made regarding why these groups differentiated so clearly.  

Group C is believed to differentiate due to the differences in circumstances. As a creative 

professional, the course is often taken with and aim of practical knowledge in mind, as it is expected 

from the workplace that the time and money invested can translate to practical applications. 

Furthermore had the individual in Group C a tendency to focus on facilitating creativity for others, 

even when inquired about personal perceptions of creativity. This change in expectations is believed 

to be a possible reason for the difference found in the data. However, without more examples, it is 

impossible to draw any direct conclusions, and thus, until more research is acquired regarding these 

differences, any conclusions drawn regarding group C, needs to be understood with a certain 

amount of skepticism.   

Several reasons for the discrepancies between group A and group B were considered. The first 

reason, which have not been disproven, would be that the personal connection to the author 

resulted in a differentiation in the presentation and collection of the data, causing the seeming 

difference. Although a not uncommon risk when making semi-structured interviews, this was 

deemed not the case for two reasons; first, that the method used by the author were sound and 

countered this possibility. And secondly, that another finding matches the discrepancy more; that 
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the persons volunteering for interviews, did this based partly on two reasons; either because their 

connection to creativity was deep enough that they were willing to invest the time and energy 

required to be interviewed (justifying group A and C), or that their personal connection to the author 

insured this (resulting in group B). This hypothesis were unable to be concluded on, but is assumed 

to be true, and as such, it gives some suggestions regarding the sample that should be considered. 

First, that the sample might not be statistically correct; most likely the group that group B represents 

are bigger than the data statistics would suggest. Secondly, there could exist a number of groups 

whom had no incentive to participate in the interview, and which will thus not be presented here. 

Although this means that the conclusions drawn in this work might not be representative, it does 

not mean that they are not relevant. Partly, several of the conclusions drawn, will be based on more 

generally observed tendencies, which might be representative, and partly it is believed by the 

author, as a critical realist, that any move towards reality is considered a benefit to our 

understanding of the world around us. As such, as long as this is kept in consideration, the results 

of this research still be valid and relevant.   
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15 FINDINGS 

This chapter aims to present, analyze and discuss the collected data. The purpose here, is to define 

and present any possible structures, and to discuss the possible implications of these. 

As defined above in 14.5 Tendencies in the Data, different structures were found in the groups 

defined as A, B and C. These tendencies are subsequently presented under this definition when 

relevant.  

 

15.1 DEFINITIONS 

Before analyzing the data, one key definition, which differs throughout the interviewees, needs to 

be addressed; creativity vs creative ability. These terms are defined above, in the chapter άCreative 

AbilityέΦ 

Several of the interviewees, seems unable to define and discuss creativity in relation to themselves, 

and instead preferred referring to any changes occurring during the period discussed, as changes in 

their creative ability. This seems to stem from a belief that creativity is a constant value in the 

individual, and as a consequence cannot increase or decrease. They seems to perceive, instead, that 

the individuals ability to use creativity can change.  

It was tested in the interviews how these individuals defined creative ability, and it was found that 

their definition matched how the term creativity is referred to in this work and by the remaining 

interviewees. This testing was especially conducted in relation to discussing how performing 

activations influenced the interviewees perceived creativity. Here several persons were unable to 

answer or were uncomfortable about answering, but when discussing how activations influenced 

their ability to be creative, they were able to define an answer, not only in relation to performing a 

creative process, but also in regard to their perceptions of the creativity level associated with this 

process.  

To further confuse the matter, the individuals whom did not have this distinction issue, also used 

the term creative ability, here referred to as the ability to perform a creative process, matching the 

earlier definition in this paper.  
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To ensure readability, the terms used in the interviews, will henceforth be described based on the 

terminology defined in this paper, related to the meaning the interviewees give, rather than the 

direct words used. This means that the terminology matches the perceived meaning, over the exact 

terms, and thus that the interviews have to be considered in their wholeness for future researchers, 

to ensure tacit understandings, over terminology used.  

This issue have not been found relevant in existing literature, but it should be considered if it is ever 

wished to perform another qualitative analysis of creativity. If such research is performed, without 

clarifying the meaning from interviewees, the results could be a skewed understanding of the data. 

Furthermore, this difference even within the borders of one creativity course, could suggest that 

the differences in terminology is greater among different courses, and as such, if a cross-analysis of 

the qualitative effects of creativity training is ever performed, terminology needs to be considered 

and defined, to ensure homogeneity in the data.  

In relation to this work, no structures were perceived relating to these differences, and no 

consequences were considered. However, this difference in terminology might be a result of yet 

unknown structures, which could be defined utilizing a different methodology or with a bigger 

sample. However, without any clear structure, not any clear consequences, this work will henceforth 

match the terminology to the definitions used in this work, to ensure understanding and readability. 

 

15.2 BIAS 

A number of bias needs to be considered in the context of the analyze. First, the involvement from 

the author, as discussed earlier, might influence the author, especially regarding the area of looking 

for pre-perceived structures, over analyzing structures based on the data. As this would be a 

subconscious effect, the author cannot make guarantees against this bias. However, the author have 

ensured to clarify the reasoning for each conclusion drawn, thus ensuring that the reader will be 

able to follow the deductions made leading to the perception of presented structures, and thus 

aimed to avoid pre-conceptions influencing the findings. 

Another bias ς although of a different nature, is the lack of individual data. As earlier concluded by 

(Ding, Tang, Deng, Tang, & Posner, 2015), mood plays a role on innovation, and it would not be 
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unrealistic to assume this also effects the individuals perception of creativity, generally and in the 

moment. As such, the data collected might be influenced on factors not obtained by the author. The 

clear tendencies in the data, as presented below, suggest a possibility of this not influencing in this 

data sample, but without clear data, no definitive conclusion can be drawn.  

 

15.3 ANALYSIS OF CREATIVITY 

In this chapter, analysis related to the area of creativity is presented. The chapter is divided in two 

parts; Creativity Training on Perceived Creativity and Other Findings. In the first part, findings related 

to the individuals perceived level of creativity is presented, in the second part, other possible 

findings and structures are presented. 

 

15.3.1 Creativity Training on Perceived Creativity 

15.3.1.1  The Immediate Positive Effect of Creativity Training 

Every single interviewed individual found that their creativity increased during the Creative Genius 

course. This supports the findings from the literature review, stating that creativity training results 

in an increase in creativity during and immediately after creativity training. Most interviewees also 

discuss and increase in understanding of creativity, and an increase in own creative ability. These 

seems to match the purpose and expectations from the course and the individuals taking the course, 

and, furthermore, fits with the expected findings in the data.  

 

15.3.1.2  Long-Term Effects of Creativity 

When analyzing long term effects of creativity, the differences between group A and group B 

becomes very clear. Everyone in group A describes their creativity as continuously increasing, 

whereas group B defines it as either neutral or decreasing compared to during the creativity course, 

although still higher than before the course. This suggest these possible structures for development 

of perceived creative level: 
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Figure 4: Perception of creativity with positive development 

 

 

Figure 5: Perception of creativity with neutral development 
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Figure 6: Perception of creativity with negative development 

 

15.3.1.3 The believed reason for this, will be defined in chapter ά Effects of Creativity 

When looking at the findings of this study, it seems that there are no negative effects of creativity 

training. Although this should be considered with a certain level of considerations, due to the sample 

size, the data acquired does suggest a possible structure regarding the positive effects of creativity; 

that the benefits outweighs the costs of creative training.  

In the literature used for the literature review, and in the descriptions of the Creative Genius course, 

creativity training is focused on the goal of increasing creativity in the individuals taking the courses. 

In the Creative Genius course, this is further expanded with a goal of understanding the theoretical 

aspects of creativity.  

But, in the analyzed data, the results of the Creative Genius course goes beyond this. The individuals 

discuss an increased ability in several aspects of their lives and an increased faith in themselves: 

άI would say that first, what I experienced with the transformation I went through; 

LΩƳ ŦŀǎǘŜǊ ŀǘ ƎŜǘǘƛƴƎ ƛŘŜŀǎΣ ŀƴŘ LΩƳ ŦŀǎǘŜǊ ŀǘ ǊŜŀƭƛȊƛƴƎ ǿƘŜƴ LΩƳ ƎŜǘǘƛƴƎ ǘƘŜ ǎŀƳŜ ƛŘŜŀǎΦ 

So that means that I much more efficiently can get to some ideas which are 
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ƛƴǘŜǊŜǎǘƛƴƎΦ !ƴŘ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ōŜƛƴƎ ƘǳƳƻǊƻǳǎΣ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ǘƘƛƴƪƛƴƎ 

ŘƛŦŦŜǊŜƴǘƭȅ ŀƴŘ ƛǘΩǎ ōǊŜŀƪƛƴƎ ŦǊƻƳ ǘƘŜ ŦǊŀƳŜ ǇǊŜǎŜƴǘŜŘ ŦƻǊ ŀ ǇǊƻōƭŜƳΦ {ƻΣ LΩƳ Ƨǳǎǘ ŀ ƭƻǘ 

ŦŀǎǘŜǊΦ ¢ƘƻǎŜ ǘƛƳŜǎ ǿƘŜǊŜ LΩƳ ǳǎƛƴƎ ƛǘΣ ǎƻƳŜǘƘƛƴƎ LΩƳ ŀƭǎƻ ŘƻƛƴƎ ǘƘŜǎŜ ŘŀȅǎΣ ƛǎ ƛŦ L ŀƳ 

sitting with someone, and I know I have to find X number of solutions, or questions to 

something, TƘŜƴ LΩƭƭ ƛǎƻƭŀǘŜ ƳȅǎŜƭŦΦ !ƴŘ ǘƘŜƴ LΩƭƭ Ǉƭŀƴ ǿƛǘƘ ǘƘŜƳ ǘƘŀǘ ǿŜ ς or at least I 

ς am going to use half an hour to get ideas. And then I know ς ǘƘŜǊŜΩǎ ŀ ŎŀƭƳ ƛƴ ƛǘ ς 

that I will always get the ideas I need to get. And better than that.έ  

 

This might suggest toward a type of transfer effect, with benefits going beyond areas directly 

affiliated with creativity. As most described benefits from the interviewees relate to an increased 

confidence in own abilities, this might be the transfer causing other benefits.  

None of the found articles discussing effects of creativity training have considered or suggested 

towards this, but none have collected data which might show the existence of such a structure 

either. This suggests that such a structure might exist, and thus possibly that the perceived benefits 

of creativity training goes beyond what is currently believed.  

 

15.3.1.4  Beliefs on Creativity 

A number of interesting structures were found in relation to how creativity was perceived from the 

interviewed individuals.  

First, most of the interviewees differentiated between the Creative Genius course and other 

university courses, as described here by Subject 2: 

άWell [the Creative Genius course] was definitely different than the than the rest. And 

uh I would say a bit more of what I imagine the university should be. Uh we were 

going towards uh a digital world so remembering information will not be useful. It 

already isn't that useful anymore. So, I think it's more important to teach people how 

to use information instead of having them memorize it.έ  
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Secondly, both group A and group B hinted towards a perceived relation between creative ability 

and ability to think. Individuals from group A evolved on this, and described a clear perception of 

the relation between creativity and ability to think: 

άI think creativity is basically just the way you think, no matter who it is and no matter 

how it is. It's a very vague description, but that's because I think you can't really 

specifically define what it is. I mean I think it varies a lot also, but on an individual 

basis depending on the context of something that's generally thought of as creative 

like arts and music and whatever, it's not necessarily where your creativity shows the 

most. And I think it's just mostly to keep an open mind and, in the way, you think 

about things.έ  

 

This tacit differentiation seems to support the impact the creativity training have had on many of 

the subjects. It is believed valuable data, to understand if this impact is a common occurrence of 

creativity training, which supports the need for further qualitative investigation of the effects of said 

training.  

 

Analysis of Activationέ. The individual in group C initially did not consider himself more creative, but 

through probing it was found that his initial response did not match with his actual experience, and 

as such he fit with the representation of either figure 4 or figure 5.  

Interestingly, despite how the interviewees sees their creative development, each and every one of 

them found that they have become more focused and performs better in their personal and 

professional lives. All of the interviewed persons relate this to an increased belief in own abilities ς 

creative and otherwise. Despite the considerations of the data-sample, this seems to suggest a 

positive structure relating to creativity, in that creativity training have a positive outcome on and 

individuals creativity and creative ability. 
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15.3.2 Other Findings 

15.3.2.1  Value Recognition 

There was no negative emotions towards creativity, from any of the interviewed individuals. Here a 

number of possible bias should be considered; partly the authors role as a fellow Creative Genius 

alumni, which might have colored their presentation of creativity, partly the volunteer aspect of the 

interviews, which might result in solely individuals with a positive emotion toward creativity to 

volunteer, and finally the positive role of the author during the interviews, which might unfairly have 

focused the individuals towards a positive presentation. Although these possibilities should be taken 

in considerations, the findings does show some interesting tendencies. One of these are that there 

is no differentiation between the positive perception of creativity between the defined groups, 

suggesting possible underlying structures, despite how individuals later use creativity.  

This perception of creativity seems further supported by the fact that every single person in the data 

sample wished to invest more time in creativity ς no matter their current level of investment.  

If a structure exists where no one or close to no one perceives the investments of creativity training 

negatively, considerations should be made regarding why more people are not training their 

creativity. This question is raised throughout the data collection process, with a number of 

individuals vocalizing their belief that everyone should be trained in creativity: 

άAnd I think it was it was a very good experience to have. Yeah. And I think in a sense 

I think it should be kind of mandatory for everyone. Yeah. It's just it's really helpful. I 

mean among other things there are a lot of topics that are very interesting. But this 

is kind of in the background of everything.έ (Subject 4, 2019) 

 

15.3.2.2  Creative Process 

Almost every interviewed individual differentiated between the process thought at the Creative 

Genius course, and the process they now used. Often, this selective process was used as a method 

of activation. Mostly, they referred to a certain level of individual selection, meaning that they 

would use the parts of the process they found as the most giving, and ignore the parts they did not. 
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In practice this suggests that although all of the interviewed individuals received the same (or close 

to) education, the perceived benefits have varied, resulting in different personal understandings of 

the creative process. Without more data, it is hard to understand why this have occurred, but one 

could surmise that it is a natural development of any skill, to shape it to match own preferences. 

This might suggest, that any creativity training which does not cover a broad area of creative 

processes, could results in fewer individuals engaging in activations, as they do not get introduced 

to an activation of their preference. In return, this might result in a reduced long-term effect of 

creativity training for that individual. Several of the studies conducted in the literature review, have 

focused on only parts of creative training, under the belief that any training results in an equal 

increase. But, if the later occurring activation depends on individuals being thought processes which 

matches with the preference (as this data suggests), then by selecting only certain topics or areas 

for training, some individuals might miss out of long-term benefits, and thus result in long-term 

overall creativity level to decrease.  

The sole individual whom still followed the creative process as presented, was also the individual 

whom most recently finished this course; Subject 7. She had been an alumnus for less than half a 

year. She described that she had yet to find her own creative process, suggesting that the 

individualized creative process, might be a result of either lack in comfort with own process, or a 

natural occurrence over time: 

άI think it was when [the teachers at the course] told us of their creative methods. It 

sounds so easy to actually find your Creative methods, like so simple when you finally 

found it. Bǳǘ ƛǘϥǎ ǿƘŜƴΧ L thoughts in the beginning that it's really easy and I just have 

to try a few things out. And then I tried a few things out, but it was like still I'm actually 

not sure; am I more creative or am I not.έ (Subject 7, 2019) 

 

15.3.2.3  Effects of Creativity 

When looking at the findings of this study, it seems that there are no negative effects of creativity 

training. Although this should be considered with a certain level of considerations, due to the sample 
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size, the data acquired does suggest a possible structure regarding the positive effects of creativity; 

that the benefits outweighs the costs of creative training.  

In the literature used for the literature review, and in the descriptions of the Creative Genius course, 

creativity training is focused on the goal of increasing creativity in the individuals taking the courses. 

In the Creative Genius course, this is further expanded with a goal of understanding the theoretical 

aspects of creativity.  

But, in the analyzed data, the results of the Creative Genius course goes beyond this. The individuals 

discuss an increased ability in several aspects of their lives and an increased faith in themselves: 

άI would say that first, what I experienced with the transformation I went through; 

LΩƳ ŦŀǎǘŜǊ ŀǘ ƎŜǘǘƛƴƎ ƛŘŜŀǎΣ ŀƴŘ LΩƳ ŦŀǎǘŜǊ ŀǘ ǊŜŀƭƛȊƛƴƎ ǿƘŜƴ LΩƳ ƎŜǘǘƛƴƎ ǘƘŜ ǎŀƳŜ ƛŘŜŀǎΦ 

So that means that I much more efficiently can get to some ideas which are 

ƛƴǘŜǊŜǎǘƛƴƎΦ !ƴŘ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ōŜƛƴƎ ƘǳƳƻǊƻǳǎΣ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ǘƘƛƴƪƛƴƎ 

ŘƛŦŦŜǊŜƴǘƭȅ ŀƴŘ ƛǘΩǎ ōǊŜŀƪƛƴƎ ŦǊƻƳ ǘƘŜ ŦǊŀƳŜ ǇǊŜǎŜƴǘŜŘ ŦƻǊ ŀ ǇǊƻōƭŜƳΦ {ƻΣ LΩƳ Ƨǳǎǘ ŀ ƭƻǘ 

ŦŀǎǘŜǊΦ ¢ƘƻǎŜ ǘƛƳŜǎ ǿƘŜǊŜ LΩƳ ǳǎƛƴƎ ƛǘΣ ǎƻƳŜǘƘƛƴƎ LΩƳ ŀƭǎƻ ŘƻƛƴƎ ǘƘŜǎŜ ŘŀȅǎΣ ƛǎ ƛŦ L ŀƳ 

sitting with someone, and I know I have to find X number of solutions, or questions to 

something, TƘŜƴ LΩƭƭ ƛǎƻƭŀǘŜ ƳȅǎŜƭŦΦ !ƴŘ ǘƘŜƴ LΩƭƭ Ǉƭŀƴ ǿƛǘƘ ǘƘŜƳ ǘƘŀǘ ǿŜ ς or at least I 

ς am going to use half an hour to get ideas. And then I know ς ǘƘŜǊŜΩǎ ŀ ŎŀƭƳ ƛƴ ƛǘ ς 

that I will always get the ideas I need to get. And better than that.έ (Subject 1, 2019) 

 

This might suggest toward a type of transfer effect, with benefits going beyond areas directly 

affiliated with creativity. As most described benefits from the interviewees relate to an increased 

confidence in own abilities, this might be the transfer causing other benefits.  

None of the found articles discussing effects of creativity training have considered or suggested 

towards this, but none have collected data which might show the existence of such a structure 

either. This suggests that such a structure might exist, and thus possibly that the perceived benefits 

of creativity training goes beyond what is currently believed.  
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15.3.2.4  Beliefs on Creativity 

A number of interesting structures were found in relation to how creativity was perceived from the 

interviewed individuals.  

First, most of the interviewees differentiated between the Creative Genius course and other 

university courses, as described here by Subject 2: 

άWell [the Creative Genius course] was definitely different than the than the rest. And 

uh I would say a bit more of what I imagine the university should be. Uh we were 

going towards uh a digital world so remembering information will not be useful. It 

already isn't that useful anymore. So, I think it's more important to teach people how 

to use information instead of having them memorize it.έ (Subject 2, 2019) 

 

Secondly, both group A and group B hinted towards a perceived relation between creative ability 

and ability to think. Individuals from group A evolved on this, and described a clear perception of 

the relation between creativity and ability to think: 

άI think creativity is basically just the way you think, no matter who it is and no matter 

how it is. It's a very vague description, but that's because I think you can't really 

specifically define what it is. I mean I think it varies a lot also, but on an individual 

basis depending on the context of something that's generally thought of as creative 

like arts and music and whatever, it's not necessarily where your creativity shows the 

most. And I think it's just mostly to keep an open mind and, in the way, you think 

about things.έ (Subject 3, 2019) 

 

This tacit differentiation seems to support the impact the creativity training have had on many of 

the subjects. It is believed valuable data, to understand if this impact is a common occurrence of 

creativity training, which supports the need for further qualitative investigation of the effects of said 

training.  
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15.4 ANALYSIS OF ACTIVATION 

This sub-chapter is devoted to describe structures found relating to the area of activation. The first 

part describes findings related to how individuals use and perceive activation. The second part 

describes how this work is unable to define what constitutes activation.  

 

15.4.1 General Tendencies 

15.4.1.1  Beliefs on Activation 

Interestingly, there is a number of common understandings among the interviewed individuals, 

which suggests an interesting tacit believe regarding activation, despite the fact that none of the 

individuals had ever heard about the concept of activation before.  

It became clear when asking the individuals to describe their creative process, that every one of 

them used activation. When probed, most of them described activation, as a method of reaching a 

creative mindset: 

άI think doing things like those, it helps get you into a mindset where you have to think 

of different things in quick succession, without considering pros and cons of them too 

much. And it allows you to have a greater idea base for later if you need it. And I think 

the warmups help sort ofΧ Well like you warm up for physical exercise then it's the 

same thing with your head. You get yourself in the right ƘŜŀŘǎǇŀŎŜΣ ǘƘŜƴ ƛǘΩǎ ŜŀǎƛŜǊ ǘƻ 

do.έ (Subject 3, 2019) 

 

This suggests a possible tacit understanding in creative individuals, for using activation, a theory 

which is not presented in any found research currently.  

The positive effects of activation was supported outside of the believes of the interviewees; when 

asked about whether they felt more creative at some points over others, all individuals answered 

positive, and when asked to elaborate, many mentioned moods as playing a factor: 
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άGenerally speaking, I think your mood would influence it a lot. Like if you're in a good 

mood then you're probably more accepting of whatever comes to you and if you're in 

a bad mood you tend to be more critical of ourselves or some generally your mood 

would affect it a lot and also your company depending on what kind of people you 

spend time with.έ (Subject 3, 2019) 

 

This is confirmed by (Ding, Tang, Deng, Tang, & Posner, 2015), and earlier in this study assumed to 

fit within the area of activations.  

As the individuals saw a relation between activation and creative ability, it often became unclear 

when referring to factors inhibiting their creativity, whether they considered not doing them 

decreasing or doing them increasing. As the practical result seems to be the same, the distinction 

became irrelevant.  

Other factors, which are deemed non-activation, based on the definitions set for this work were 

also mentioned to play a role on creative ability and creativity, such as physical needs, deadlines 

and other people involved in the task.  

 

15.4.1.2  Activation as Training 

Interestingly, a number of individuals compared the ability to be creative, with physical training: 

άMost people think about creativity as, I don't know, genius or a spark or something 

ǳƴƛǉǳŜ ōǳǘΧ !ƭƭ ǊƛƎƘǘΦ L ǳǎŜŘ ǘƻ Řƻ ǘƘŀǘ ǘƻƻΦ .ǳǘ ŀŦǘŜǊ ǘŀƪƛƴƎ ǘƘŜ Ŏƭŀǎǎ L ǳƴŘŜǊǎǘƻƻŘ 

that it can be trained, it can be worked on. Same as with athletes. There are athletes 

who have talent, but with talent only, they only make it so far. You have to work for 

it. You have to train. So, if we think that the brain is a muscle so to speak then why 

not train it. So, yeah creativity is definitely a skill that can be trained and creativity 

ƛǎΧ LǘΩǎ ǿƘŀǘ ƳŀƪŜǎ ǳǎ ƘǳƳŀƴΦ /ǊŜŀǘƛǾƛǘȅ ƛǎ ǿƘŀǘ ƳŀƪŜǎ ǘƘŜ ŘƛŦŦŜǊŜƴŎŜ ōŜǘǿŜŜƴ 

artificial intelligence and human intelligence. Computers might be able to think faster 

than us, but for now, at least, they aren't able to create something no matter how or 
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how fast they think. So it's not about brain power. It's something else.έ (Subject 2, 

2019) 

 

This tendency is mirrored in the belief behold by everyone interviewed, that if not maintained, 

creative ability will decrease ς something matching with the hypothesis of this paper.  

 

15.4.1.3  Use of Activation 

Although ǇŜƻǇƭŜΩǎ perceptions of creativity seems to be very similar, when analyzing whether or not 

people use activation in non-creative specific contexts, the results differ. The people in group A 

describes a use of activation often, separated from a creative context, like in this example, where 

Subject 4 describes using meditation daily, and using meditation for creativity as two separate 

instances: 

άSometimes I use it. I haven't done it in last week I was on vacation and I didn't really 

need it. But when I'm with home I always meditate in the morning. Right after have 

either before or after breakfast. Depends how I feel. And whenever I work on 

something and my head becomesΧ I mean I've used it in a conscious way for 

creativityΦέ (Subject 4, 2019) 

 

Interestingly, several persons in group B, also uses activation often, but, when comparing their 

described levels of activation to before the Creative Genius course, there is no to little difference. 

This seems like a logical assumption when considering the undefined variable of creativity in this 

work; at no point is the comparative levels of creativity considered outside of the individual. With 

other words, to experience an increase in creativity, the level of activation needs to be higher than 

the start-point, otherwise no to little increase might occur. This area is to some degree discussed in 

Byrne and Thatchenkery (2019) whom suggests that the positive benefit from activation can be 

stacked, but does not discuss a limit of this. This finding suggests that activation might only be 

increasing to a limit.  
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Also the individual in group C, seems to not use activation as described, instead he refers to 

perceived benefits from having time to follow hobbies. Although there is found no evidence for a 

correlation between these two, it could be argued that this could affect mood ς which in turn does 

effect creativity. This is an example where the lacking knowledge of activation hinders the 

understanding of reality. 

 

15.4.1 Activation Types 

Another aim of this study was to define what constitutes activation to a further degree than 

previously done. However, there is not enough data collected to do this, especially as the method 

of this paper seems to result in mainly positive correlations. Without negative correlations, the issue 

described earlier; that everything could be an activation, occurs. As such, this research recommends 

this as an area for further study.  

 

15.5 THE RELATIONSHIP BETWEEN FINDINGS 

15.5.1 Activation and Creativity 

As initially suspected in this paper, there seems to be a strong correlation between creativity and 

activation. The findings shows two main tendencies; that of group A, where the individuals use 

activation more often that they did before the course, and as a consequence find that their creative 

level are higher than before and during the course, and that of group B, who does not use activation 

to the same degree and consequently finds that their activation is decreasing after the course. This 

finding matches the assumed results throughout the initial work of this paper. 

This suggests that a number of the issues raised earlier in this work, regarding the findings of earlier 

research, holds true. If researching creativity levels, in other than theoretical terms, the levels found 

directly after the course, might not mirror the long-term levels of creativity. As such, these findings 

suggests that either long-term tests need to be conducted, and that the assumption drawn in 

creativity literature of creativity as a static size after training, needs to be re-adjusted.  
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In practice, this might often not have a consequence, as individuals whom are expected to work 

creatively might tacitly activate their creativity, and thus ensuring an increase in creative level. But 

in an organization hoping to reap the benefit of creative training, the knowledge of activation might 

make the difference between solely short-term benefits and long-term benefits. 

 

15.5.1.1  The Unclear Correlation 

With the individual from group C, the correlation between activation and creativity are not clear. 

None of the given data suggests that he performs a significant amount of activation, and yet he 

describes his creativity to be steady. This could be due to something as simple as flaws in the data 

collection process, or that he performs an unknown method of activation. But, it might also suggest 

that there exists other factors touching the structures of the creativity-activation correlation. 

Without further data, this cannot be defined.  

 

15.6 OTHER FINDINGS 

15.6.1 Creativity Training 

This paper re-confirms findings already presented in the literature; that creativity training works, 

also long-term. However, as defined in the analysis, how much it works is dependent on whether 

the individual participant have an increase in activation activities after the course or not. This gives 

nuances to the existing literature, especially literature which calculates in specific units the benefits 

on creativity of creative training. As such, the dependent variable of activation, needs to be 

considered when measuring creativity levels. Furthermore, it can be surmised that different types 

of creativity training might encourage activation differently, something which should be considered 

when choosing a method of creative training.  

Karwowski (2015) also states that perception of own creativity can play a role on creativity. This 

becomes a question of which comes first, ability or faith in said ability, but nevertheless, the 

influence on creativity training on faith in own ability, is clear in the data. This suggests that the 
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relationship between creativity and perceived creativity is non-singular, and thus more complex 

than initially suggested by Karwowski (2015). 

This might be worth considering if aiming to research aspects of creativity, as an individual without 

faith in own ability, might experience reduced creativity, despite creativity training and/or 

activation.  

 

15.6.1 Understanding How Creativity Training Works 

That creativity training works seems to have been proven once again, but this work suggests towards 

the complex nature of why this is so. In earlier work presented, creativity training is often presented 

as a somewhat direct method. This work hints towards another reality; the structures underlying 

creativity is more complex than simply enhancing a part of creativity and expecting a positive 

outcome, without any other results.  

This have especially been seen in the case of the individual in group C. Despite very similar courses, 

the structures found from his experience varies to a non-insignificant degree from the structures 

found with the other datasets. This suggests that only slight differences in either creativity training, 

the purpose of said training or possibly any other number of factors, can change the outcomes of 

how the participants perceive creativity. However, it is again relevant to mention, that as the data 

sample of group C is one individual, any suggestions drawn here, needs more data to be confirmed.  

Of course the relevance of understanding these structures can be questioned; if we can make it 

work, is it really needed to understand why? As a researcher and a critical realist, the author of this 

works believes that understanding the structures which guide our reality, gives us the power and 

opportunity to influence these, to a higher degree than otherwise. With other words; the more we 

understands about the structures which governs creativity, the more focused can we make creative 

training, and as such the better results can we expect for this.  
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15.6.2 Observed Data 

As a critical realist, there is a believe that all data is relevant for understanding structures. As such, 

considerations were done regarding the researchers perception of interviewees and that 

perceptions relationship to activation, creativity or other relevant findings.  

No clear structures were found in this relationship. This could be due to a number of reasons, 

including the limited dataset, the limited time and conditions spend with the test-subjects or the 

researchers personal perception. 

One clear structure which were believed to be likely, were interestingly found to not influence the 

findings. The researcher assumed that the perceived comfort from individuals, when discussing 

creativity, would reflect in the findings, either in relation to the self-perceived level of creativity, use 

of activation or other areas. However, no consistent tendency were found.  

 

15.7 THEORY TESTING 

Another relevant data collection method used for this study, was involving the interviewed 

individuals in the theory development process. As a critical realist, this method is believed to be 

useful to recognize structures outside of the conceptions of single researchers.  

However, in this study, the attempts of creating a debate regarding the perceived structures relating 

to creativity and activation, failed to some degree. This is mostly considered to be due to limitations 

in the used method, as the first aim was to conduct successful analysis. With only one planned 

meeting with interviewees, theory testing were attempted to be included within the interview 

settings, which seems to have resulted in a lack of the aimed debate.  

However, despite the lack of constructive debate, some data were collected as a result of 

introducing individuals to the research parameters and assumed structures. Predominantly in form 

of interviewees positively recognizing the assumed structures, suggesting that at least for 

individuals with a higher-than-average understanding of creativity, the idea of activation influencing 

creativity is perceived as valid. 
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15.8 THE IMPACT ON INNOVATION 

This study suggests a clear link between creativity level in the individual and activation. However, 

when translated to an innovation perspective, does these findings matter? Yes, this might result in 

a change in perception of creativity theory. Yes, the methods researchers tests the effect of 

creativity training might need to include further aspects. Yes, creativity training might have a greater 

influence on the individual than so far believed. But does this effect innovation? 

This research will argue that it does. The benefits of creativity in organizations is well documented 

(Tidd & Bessant, 2013), and this work begins the research toward giving companies specific tools of 

increasing creativity amongst employees, either by training them or by activating creativity. 

This work would argue, that for the best benefits companies should do both. The benefits of 

increasing creativity among employees, could not only lead to increased problem-solving and 

opportunity-finding, but as this work suggest, the transfer from creativity training might increase 

employees non-creative skills and level of self-worth ς something which will not only increase 

productivity, but which might also increase the psychological well-being of the individual employee.  
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16 CONCLUSION 

This work clearly suggests that there exists a link between perceived creativity and activation. This 

work have found evidence of structures defining the development of creativity in individuals after 

creativity courses. This development seems to be highly dependent on how individuals utilize 

activation after receiving creativity training.  

This work found two main tendencies. The first tendency is found in the group defined as group A 

in this work. This group increased their use of activations after receiving creativity training, and 

seemingly as a consequence, their perceived creativity level continued to increase after the course-

ending. The other main group, defined in this work as group B, did not increase the use of activations 

after the course, and, seemingly as a consequence, experienced either no change or a decrease in 

their perceived creativity level after the course.  

These findings suggest that a positive relationship exists between perceived creativity level and 

activations.  

This suggests that the method mainly found used to measure creativity in the literature review of 

this work, does not collect all relevant data; by not considering the long-term effect of activation on 

creativity, conclusions of effect of creativity training on individuals, gives only a short-term image of 

the reality.   
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17 FUTURE RESEARCH 

As this work is an explorative study, it is inherent that the main aim is not to definitively conclude 

about existing or non-existing structures, but rather to clarify possibilities in areas which should be 

further researched. The main research of this study suggests that there might exist a relationship 

between creativity and activation, something which might have impact on how we perceive 

creativity and creativity training. As such, this work strongly implore that a long-term study is 

conducted, to understand whether this finding is correct, and to understand how this impacts 

research and everyone benefitting from creativity, from the individual to organizations and 

businesses. 

Here this study suggests a long-term triangulated study, following and testing test-subjects before, 

during and after a creativity course, aiming to gain data on measured creativity, perceived creativity 

and the use and impact of activation, to understand the structures guarding these areas. 

This study also found a number of other relevant topics.  

It became clear that the area of activation is severely undefined, and furthermore that a qualitative 

study might not be the method of defining what constitutes activation vs what does not. Here this 

work will implore this area to be researched initially in a clinical setting, as there seems to be an 

undefined number of areas playing a role in the data for this.  

Also the considerations on why some individuals begins to use activation regularly, while others do 

not, could be an interesting area of research. As discussed, this might also relate to the differences 

is creativity courses, and how these impacts creativity and activation in the long-term; an area which 

could and should be researched in itself.  

As this study was the first qualitative study found regarding the effects of long-term creativity 

training, it is implored that further testing is done; especially considering the interesting results 

regarding the impact creativity training have had on the individual and their lives. This also covers 

the interesting believe held from many of the participants, regarding their perception of creativity 

as related to general cognitive abilities. Here qualitative information from persons surrounding the 

individuals whom can judge at changes in how the test-subjects relate to reality would be specifically 

interesting. 
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As all the individuals interviewed for this work, experienced a self-defined positive effect, these 

impacts should be considered, including the possible influence of creativity training on a broader 

setting; a wish spoken by a number of the interviewed individuals.  

As all the data gathered had a positive focus, research into negative effects of creativity training or 

activation might increase the understanding of structures governing these areas.  
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18 LIMITATIONS 

As mentioned throughout this work, a number of limitations influenced the findings. First and 

foremost, the singular data-focus, limiting the option of performing triangulation. This reduces the 

validity of findings, and increases the need for further research.  

As this research was the presumed first qualitative study of long-term effects of creativity training, 

a major part of the method utilized is based on assumptions, including the correctness of after-the-

fact self-defined creativity levels. These assumptions, although theoretically sound, could in 

practicality be incorrect, and as such leads parts of this study to be incorrect too. 

In the literature review process, a number of articles were excluded in the early parts, based on 

among other citations. This was done partly to ensure validity, and to limit the manual search-area 

to a realistic process within the limitations of a university thesis. As such it is possible that valid and 

relevant data was excluded. This concern also transfers to the decision of not including further 

articles referring to any specific type of activation, in the additional literature searches.  

Lastly, practical limitations governing university thesis might have influenced the structures of this 

work, and thus limited the research conducted.  
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21 APPENDIXES 

APPENDIX I: INTERVIEW INVITATION 

Dear Creative Genius alumni. 

 My name is Nicola Jensen, and I am currently writing my thesis project regarding creativity, under 

the supervision of Christian Byrge.  

In that regard, I would appreciate the opportunity to interview a number of you. The interview will 

take approximately 15-30 minutes, and can be in person (in or around Aalborg), or by phone or 

skype, depending on your preferences. I will ask questions regarding how the Creative Genius 

Course changed how you use and see creativity.  

The interview will be anonymous. 

Please contact me here, or on email nimana@hotmail.com if you are interested. 

With hopes of hearing from you, 

Nicola Jensen. 
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APPENDIX II: INTERVIEW GUIDE 

About the Creative Genius Course 

Purpose: How does the individual describe the creativity course 

a. Meta question:  How did the individual perceive the creativity course 

b. Meta question: How did your life change with the course 

Further training 

Purpose: To ensure that these individuals have not perceived further creativity training 

a. Meta question: Have the individual received further training? 

About creativity - general 

Purpose: To understand how the individual perceive creativity. 

a. Meta question: How does the interviewed perceive creativity generally? 

b. Meta question: How do they measure creativity? 

About the indivƛŘǳŀƭΩǎ ŎǊŜŀǘƛǾƛǘȅ 

Purpose: To understand the individuals creativity. 

a. Meta question: How does the interviewed perceive their own creativity? 

b. Meta question: How does the individual express their own creativity? 

c. Meta question: When does the individual use own creativity? 

Development of creativity 

Purpose: How does the individual perceive the development of own creativity and the fluency of 

creativity as a concept 

b. Meta question: How does the interviewed individual perceive their creativity before 

the course, during the course, immediately after the course, and now? 

c. Meta question: How does the interview person perceive their future creativity? 

d. Meta question: What does the individual perceive the fluency of creativity?  

e. Meta question: Is everybody equally creative, and equally likely to learn? 
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Activation 

Purpose: How does the individual understand and use activation? 

f. Meta question: Does the individual recognize the concept of activating creativity? 

g. Meta question: Does the individual utilize activation? 

h. Meta question: If yes, how does the individual utilize activation? 

i. Meta question: How does the individual perceive that activation influences the 

ƛƴŘƛǾƛŘǳŀƭΩǎ ŎǊŜŀǘƛǾƛǘȅΚ 

  



The Relationship Between Creativity and Activation By Nicola Jensen 

34 
 

APPENDIX III: INTERVIEW MARTIN HANSEN (TEST INTERVIEW) 

Nicola: All right we're ready to start them. Could you kind of can you start off by describing yourself. 

where do you work and when do you take the Creative Genius course?  

Martin: Well. Currently I'm unemployed but working temporarily as an intern through the you know 

job Center I took the Creative Genius in my ninth semester, so it must have been in 2016. 

Nicola: All right. Why did you choose the Creative Genius course? 

Martin: it was actually a bit of a random streak, I was not sure what I wanted to do with my 9th 

semester project or my 9th ǎŜƳŜǎǘŜǊΣ L ƭƻƻƪŜŘ ƛƴǘƻ ŀ ōƛǘ ƻŦ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀōǊƻŀŘ ōǳǘ ǿŀǎƴΩǘ ǘƘŀǘ ƛƴǘƻ 

leaving the country, then I walked by Creative Genius and walked around their classroom a few 

times and it sounded like what they were doing in there was quite interesting, so I tried signing up 

and got in 

Nicola: alright, how did you like the course. 

Martin: I was quite happy with the course, it was very fun and very interesting, I think compared to 

my other semesters at the university it was the one where I had the most fun, and at the same time 

I learned a lot of interesting things. 

Nicola: what did you learn? 

aŀǊǘƛƴΥ ǿƘŀǘ L ǊŜƳŜƳōŜǊ ǘƻŘŀȅΣ ŀƴŘ ȅƻǳ ƪƴƻǿ LΩǾŜ ŦƻǊƎotten most of my studies, but I learned how 

the brain works and how you can force yourself on getting new ideas, and how you can focus on 

when you have gotten your new ideas or when you try to develop them. Whether or not you want 

as many categories as possible or as in depth as possible. And the I remember a lot about the focus 

on not shooting down ideas but just working with them and see where it goes.  

Nicola: alright, what did you learn, how do you do those things you describe? 

Martin: In my every day or what I was taught back then, what is the question 

Nicola: how do you do it in your everyday life now? 

Martin: well in my everyday now I often, if I come across something where I feel like I am lacking an 

idea or I try to develop something, then I often return to the idea cards we have, but since I do not 
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carry those around with me then I just search around the vicinity, and just figure out which words 

comes to my mind, like how would a chemist solve this or how would you solve it if you had to use 

a shoe, like that, so forcing a specific stimuli in my brain to get different ideas, is one of the things I 

do a lot, when I work in a group I try to implement the point to not shoot down ideas, and go for 

the quantity of ideas as ideas often become better and more original the more ideas you make, so 

if you go for quantity over quality in the start of the idea generation, I feel that that helps a lot 

Nicola: when you work in a group setting, do you get your colleagues to use the same mentality, the 

picture cards or objects in the vicinity? 

Martin: that depends a lot, if you work in a group setting where you have the time to explain the 

value as well as how to do it, and it requires a lot of trust, then it is something I could work with, but 

generally speaking I do not try to facilitate, because it takes some time to get people in to the 

mindset, and people need to be willing to step into it, and if they do not have that then I normally 

just stick to using it myself 

Nicola: you said, if you have the time to explain the value, can you explain the value? 

Martin: well the value of e.g. of not shooting down ideas and getting more ideas, is that you will not 

just get the basic ideas which are straight forward, you will also get a lot of weird ideas, which will 

be a lot of poor quality ideas, but amongst those might be hidden some very good one, but if you 

Řƻ ƴƻǘ ƘŀǾŜ ǘƘŜ ǘƛƳŜ ǘƻ ŜȄǇƭŀƛƴ ǘƘŀǘΣ ǘƘŜƴ ŀŦǘŜǊ р ōŀŘ ƛŘŜŀǎ ǇŜƻǇƭŜ ǿƛƭƭ ōŜ ƭƛƪŜ άǘƘƛǎ ƛǎ ƎƻƛƴƎ ƴƻǿƘŜǊŜέ 

and then you need the time to explain, it is just going very different than you are used to, but in the 

end we will get results.  

Nicola: is it the same with using objects or picture cards 

Martin: well it is the same with most of the creative concept we were working with because it is 

much different than what companies are used to. Where you censor yourself before you say your 

idea out loud to see whether or not it is possible, and when you do that, you will have less ideas on 

the table, and someone might hide an idea that someone else will see value in 

Nicola: do you think that this mentality, being able to do this, was that something you learned at 

the Creative Genius course? 
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Martin: sorry I do not understand? 

Nicola: the ability to go down a path and testing new ideas, this was something you learned at 

Creative Genius? 

aŀǊǘƛƴΥ ǿŜƭƭ L ƘŀǾŜ ŀƭǿŀȅǎ ƭƛƪŜŘ ǘƘŜ ƛŘŜŀ ƻŦ ŘƛǎŎǳǎǎƛƴƎ ǘƘƛƴƎǎ ŀƴŘ L ŘƻƴΩǘ ƳƛƴŘ ƎŜǘǘƛƴƎ ƻŦ ǘǊŀŎǘ ŀƴŘ 

getting in depth, but I learned at CREATIVE GENIUS to see that value and use it as a tool, and not 

just to play around, to use it, not just as a side effect of a conversation, but as the actual goal, we 

want to develop the conversation this way 

Nicola: I am going to backtrack a bit; can you describe creativity for me? 

Martin: describe creativity? As the term, or how I see it or? 

Nicola: either one, the concept of it, how do you perceive it, what is creativity for you? 

Martin: the ability to get more different ways of looking at stuff, so instead of staying on the same 

narrow path, the concept is to help open your mind in different directions ς compared to before I 

did CREATIVE GENIUS, forcing you brain to think out of the box and picking out what you can use to 

get new ideas. So I guess for me it is quantity of ideas as a quality in itself, you need many ideas to 

get good ideas. 

Nicola: can you describe situations in your life now, can you describe a point where you use this 

getting more ideas as a purpose for getting more ideas? 

Martin: well at my job we are working on international expansion, they want current products in 

the German market, the German market is 4 times bigger than our current market, so it is very 

interesting to see how to get in there. But the German market is different in the way of using 

ƳŀǊƪŜǘƛƴƎΣ ǎƻ Ƙƻǿ Řƻ ȅƻǳ ŀǎ ōŜǎǘ ǇƻǎǎƛōƭŜΣ ƎŜǘ ȅƻǳǊ ǇǊƻŘǳŎǘ ƪƴƻǿƴ ōȅ ǘƘŜ ōǳǎƛƴŜǎǎΩ ǿŜ ǿŀƴǘ ǘƻ ǳǎŜ 

our products and what is the cost of doing that, and in that case you have to generate ideas of how 

to market in Germany, and of course the natural, emails and letters, but are there different ways  to 

get into contact or are there different important people, e.g. you tweak the parameters, e.g. you 

exclude something, excluding all forms or picture media, no web page no catalogue, how would we 

then contact them, that is one way, by exclusion of current methods, how can you force your brain 

to come up with different ideas? As an example  
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Nicola: that was something that you introduced to your job? 

Martin: sorry what? 

Nicola: that was a method you introduced at your job? 

Martin: yes 

Nicola: after learning it at CREATIVE GENIUS 

Martin: yes 

Nicola: are there any other situations where you use creativity other than your job 

Martin: if I encounter something where I feel I lack an idea, then I often use it, other than that I use 

it around children, since children are more open to the more whimsical way of creativity where 

grownups are kind of laughing, and you need to talk them into the concept, where children if you 

start a fairytale and take turns at making sentences they are just in, and if you alter the rules to get 

them to think differently, then they just follow, so I use it often to both entertain and to stimulate 

creativity in children around me 

Nicola: do you think the Creative Genius course made you more creative 

Martin: yes? 

Nicola: how? 

Martin: as in some of the examples I gave, then I use creativity to solve problems around me, but 

also just if you take a walk, then from time to time my mind wanders to combining to random things 

just to see what ideas I come up with, and it has become more natural to me to come up with more 

stupid ideas, not that I was that limited before, but now it is not just fun but actually has a purpose, 

so you know, making ideas is not just goofing around, but sort of exercise 

Nicola: do you find that it is important to do these exercises? What does it do for you? 

aŀǊǘƛƴΥ ǿŜƭƭ L ŘƻƴΩǘ Řƻ ǘƘŜ ŜȄŜǊŎƛǎŜǎ ƴŜŀǊƭȅ ŀǎ ƻŦǘŜƴ ŀǎ L ǘƘƛƴƪ ƛǘ ǿƻǳƭŘ ōŜ ŀ ƎƻƻŘ ƛŘŜŀǎΣ ōǳǘ L ǘƘƛƴƪ 

as it is with much other training, and stuff you do, it is important to keep the ability, and I think 

being creative is not much different than doing math, and the math I learned in high school, I cannot 

do today because I have not kept the skills up, and the same goes for creativity, I am probably better 
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than before CREATIVE GENIUS, but since I have not kept the ability sharp, then I think it will be 

natural that I have lost some of the skills 

Nicola: so you perceive your own creativity lower now than when you did the course 

Martin: yes 

Nicola: what if you knew in a month you had to do something extremely creative, would you be able 

to make yourself creative again? 

Martin: I guess, without remembering/knowing the science, then I guess it goes like much other 

training, if you force your brain it will become better, as if I had to do a great sporting event I would 

start working out, the same thing goes for my brain I guess 

Nicola: what would you do, if you had access to anything, would you do the silly games you talked 

about earlier? Read articles, take a course? 

Martin: I would probably go back to the books from the creative course, and look into the things we 

did back then, but as a remember a good part of being creative is the ability is to continues idea 

generating, even if your brain is feeling empty, so I would probably continue to build up the stamina, 

right now I think my brain would give up too fast, so I think I would train that, so it would get used 

to the exhaustion, because I remember from CREATIVE GENIUS that I was exhausted. 

Nicola: if you imagine this big creative event was coming at your job, would you be able to teach 

your skills if you had a month  

Martin: within a reasonable level yes, but as with all other teaching, it requires you know, a few 

things, a good teacher, and a prober understanding of the subject, and I have decent teaching skills, 

and a decent knowledge on the subject, but I had half a year, years ago, but if I had a week or two 

to read up then I could do a beginners course, but further than that, I would require help 

Nicola: what if you could get a teacher to help you and your colleagues, what would happen then? 

Martin: if the teacher is good at teaching the I guess creativity would increase 

Nicola: would your colleagues creativity increase as much as yours? 
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aŀǊǘƛƴΥ ǘƘŀǘΩǎ ŀƴ ƛƴǘŜǊŜǎǘing question, because if they have had no creativity training, which I believe 

they have not, and I have, would I then gain more from new teaching, or regaining what I have lost, 

I think we would see the opposite, if we had a teacher then they would become more creative from 

their starting point, then I would because the first 50 hours or 100 hours is where you learn the 

most, so I would get a brush up on what I already know, where they would learn from scratch, and  

therefore get more out of it compared to me 

Nicola: do you think everyone can learn creativity? 

Martin: I think everyone has a certain amount of creativity given to them through their upbringing 

and schools and stuff, so we all have a certain level of creativity based on personality and stuff, and 

I think everyone can improve, but how much depend on a lot of other subjects, because you might 

be very closed at learning new stuff, or very closed at trying these silly games, and then you would 

not improve as much, but yes I think everyone can improve 

Nicola: do you think if everyone had infinity time and interest in learning, could everyone then 

become experts in it? 

Martin: that is a very philosophical question, I think everyone could improve quite a lot, but there 

might be caps on how high you can reach, but it can be hard to measure, but I do not think everyone 

would become equally good no 

Nicola: I want to backtrack a bit, I want to talk about what you do, what if your boss comes right 

now, and say hey I need you to be creative on this, what do you do where do you start? 

Martin: I start an idea generation, start of simple and get all the basics out the way, I am not sure 

that is the right method, but that is how I would probably work, throw all the ideas out your head, 

and then you use different ways of getting different ideas, different stimuli, different rules, different 

games, to force your brain into getting something new out of it, if I had to do something in a field 

ǿƘŜǊŜ L ŘƛŘƴΩǘ ƪƴƻǿ ƳǳŎƘΣ L ǿƻǳƭŘ ǇǊƻōŀōƭȅ ǊŜƭȅ ƻƴ ƎŜǘǘƛƴƎ ŀ ŎƻƭƭŜŀƎǳŜ ƛƴΣ ŀƴŘ then I would need 

to do some explanation of the process I would like to work with, if I needed him to be creative in 

the same way. So yes, first into your brain, then different stimuli and then divide them into 

categories, and then you can either go for more categories, or more in depth, depending on what 

LΩƳ ƭŀŎƪƛƴƎΦ !ƴŘ L ŎŀƴΩǘ ǊŜƳŜƳōŜǊ ǘƘŜ ŀŎǘǳŀƭ ǘŜŎƘƴƛŎŀƭ ǘŜǊƳǎ ŦƻǊ ǘƘŀǘΦ ¸ƻǳ ƪƴƻǿ ŀƭƭ ƻŦ ǘƘƛǎ ƛǎ ŀƴ ƛŘŜŀΦ  
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Nicola: All of this is sort of the process of coming up with ideas and developing ideas. Is it something 

else you do that that helps you? Now in the course for example one of our teachers talked about he 

would go for a walk talk with some cows.  

Martin: Well I remember from the point of trying to come up with something new that what you 

want to do is in that case is to focus on the idea of idea generation as long as I could. And then try 

to exchange it for something. Manual labor. Doing something where your brain is not super active 

because this incubation tasks I think we call them but getting them actually done, is not much I do 

ōŜŎŀǳǎŜΧ ȅŜŀƘΣ L Řƻƴϥǘ ŜǾŜƴ ƪƴƻǿ ǿƘȅΦ .ǳǘΦ ²ƘŜƴ L ǿŀǎ ŎǊŜŀǘƛǾŜ L ǳǎŜŘ ǘƘŜǎŜ ǘƘƛƴƎǎ ǊƛƎƘǘ ƴƻǿΦ 

Today though I use some of the concepts that you know seems logical. I guess these things that I 

know works but I don't use them for some reasons. For example incubation task. The stop and 

playing games and stuff like that that will probably not happen.  

Nicola: Is there days where you feel more creative than others? 

aŀǊǘƛƴΥ ¸ŜǎΦ L ǘƘƛƴƪ ƛƴ ƎŜƴŜǊŀƭΧ 

Nicola: Why do you think that is? 

Martin: Well it can be all kinds of different things. But I know that for example ς I like the point of 

plenty of ideas. That goes hand-in-hand with not shooting down ideas. And shooting down ideas as 

often combined with if you're in a bad mood or something. So if I have a day where I'm just happy 

for some reason. I am also more creative because I'm more open to stupid ideas than if my mood is 

ōŀŘΦ ¢ƘŜƴ LΩƳ ƴƻǘ ǊŜŀƭƭȅ ƛƴ ǘƘŜ ƳƻƻŘ ŦƻǊ ǘǊȅƛƴƎ ǎǘǳŦŦΦ L Řƻ ƴƻǘ ŦŜŜƭ ƭƛƪŜ ȅƻǳ ƪƴƻǿ ōƭƻǿƛƴƎ ƻǳǘ Ƴȅ ǎƛƭƭȅ 

ideas. And then you know it comes natural from that. Happiness increases creativity, I think.  

Nicola: Is there anything else you think influences your ability to be creative? 

aŀǊǘƛƴΥ L ǘƘƛƴƪ LΩƳ ƛƴŦƭǳŜƴŎŜŘ ōȅ ǘƘŜ ǇŜƻǇƭŜ ŀǊƻǳƴŘ ƳŜ ŀ ƭƻǘΦ .ŜŎŀǳǎŜ ƛŦ ǘƘŜ ǇŜƻǇƭŜ ŀǊƻǳƴŘ ƳŜ ŀǊŜ 

ȅƻǳ ƪƴƻǿ ǎƻƳŜƻƴŜ ǿŜǊŜ L ŘƻƴΩǘ ŦŜŜƭ ŎƻƳŦƻǊǘŀōƭŜ ǎƘŀǊƛƴƎ ƛŘŜŀǎ ƻǊ ǳǎƛƴƎ ǘƘƛǎ ƳŜǘƘƻŘ ǘƘŜƴ Lϥƭƭ ƘŀǾŜ 

to keep the concept in my head and then try to develop the idea that my head and come out with 

under the one I think will make sense. Which inhibits the process. So that people around me. 

Naturally the amount of sleep that I have. But that's mostly because I don't start the process unless 

I have the energy for it. WŜƭƭΣ L ǘƘƛƴƪ ǘƘŀǘ ƛŦ ȅƻǳΩǊŜ ǎƭŜŜǇ ŘŜǇǊƛǾŜŘΣ ȅƻǳΩƭƭ ŎƻƳŜ ǳǇ ǿƛǘƘ ǎƻƳŜ ǾŜǊȅ 
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ŘƛŦŦŜǊŜƴǘ ƛŘŜŀǎΣ ǿƘƛŎƘ ƳƛƎƘǘ ǿƻǊƪ ōǳǘ L ǿƻǳƭŘ ƴŜǾŜǊ ŀŎǘǳŀƭƭȅ ƎŜǘ ŀǊƻǳƴŘ ǘƻ ƛǘ ƛŦ LΩƳ ǘƛǊŜŘΦ ¢ƘŜƴ ǘƘŜ 

ǘƛƳŜ ƻŦ ŘŀȅΣ L ƎǳŜǎǎΦ L ŘƻƴΩǘ ǘƘƛƴƪ LΩƳ ǘƘŀǘ ŎǊŜŀǘƛǾŜ ƛƴ ǘƘŜ ƳƻǊƴƛƴƎ ōŜŎŀǳǎŜ ŀƎŀƛn less happy. Yeah. 

Nicola: What would you do if you had to make someone else more creative right now. 

Martin: [Unknown] You know giving them to work outside their comfort zone but not so much they 

shut down completely. So it depends very much on the individual person. Because some people are 

just open and ready and you just you know throw random concepts at them and they will follow. 

While other people would like, back away so so you need somewhere in between those two. But 

for the sake of answering I would probably go with something where I would do something like that. 

Which might be as simple as to just put it in some directions that they would not seek out but not 

something so farfetched that they will make them you know back off. So in the case of a German 

markets where I worked with someone not as creative, I would get them to the limits of getting 

them to think outside the box. But not going for the revolutionary ideas because I think that requires 

more time. 

Nicola: Do you find that when you do this people get more creative. 

Martin: Yeah I feel like that if you ask for ideas and put this process on and you encourage the ideas 

ŀƴŘ ŘƻƴΩǘ ǎƘƻƻǘ ǎǘǳǇƛŘ ƛŘŜŀǎ ƻǳǘ ǘƘŜƴ ȅƻǳ ƎŜǘ ŀ ƎƻƻŘ ǊŜǎǇƻƴǎŜ ŦǊƻƳ ǘƘŀǘΦ .ǳǘΦ CǊƻƳ ǘƘŜǊŜ ƻƴ ŀƴŘ 

on and having the entire wall full of stickers is a long step, but also a long process in my mind. But I 

don't really do much in facilitating so I don't really do much and try to get people to be more 

creative. I'm just using it for myself. 

Nicola: But the concept of it, if you were a facilitator. Could you do these things and make people 

more creative without having them take a half a year of Creative Genius course? 

Martin: Yes I would say so. Getting people to come up with new ideas. And different ideas that they 

ǿƻǳƭŘƴΩǘ ǿƛǘƘƻǳǘ Ƴȅ ǇǊŜǎŜƴŎŜΦΦ ¸ŜŀƘ ǘƘŀǘ ǎƘƻǳƭŘ ōŜ ŘƻŀōƭŜΦ .ǳǘ ƎŜǘǘƛƴƎ ǘƘŜƳ ǘƻΧ ŘŜǇŜƴŘƛƴƎ ƻƴ 

how high you want to increase how much more creative if you could say hey that's what you want 

people to be because a slight increase or a short-term increase. Would be done - it would be possible 

by just setting some different rules depending on you know relation to people. But yes it should be 

possible for sure. Making them permanently more creative will probably take more training from 
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my side or from anyone else. Because that requires a deeper level of understanding as well. Though 

training also helps. 

Nicola: Can you describe a bit more that this understanding like the difference between you know 

getting them to do it long term as a short term. How would you define that? 

Martin: Oh you can look at it like you know if you go out on a field and you start kicking a football 

around you will become better at kicking a football very slowly and without any real goal but you 

know it will be more natural for you to kick a football. If you go out and you spend an hour practicing 

with a football coach in kicking a football the concept of how a football moves and how to hit it with 

the foot you will become a lot better in kicking a football and a lot better in the understanding of 

kicking a football. So that if you never kick a football again five years later come back to kicking your 

football. You probably be equally bad as you were before but now you have the knowledge behind 

kicking a football.. The same goes with creativity. If you force people to just come up with new ideas 

you'll get a short-term increase in their creativity. But if you teach them how the brain works and 

Ƙƻǿ ǘƻ ŀŎǘǳŀƭƭȅ ǳǘƛƭƛȊŜ ǘƘŜ ŜȄǇŜǊƛŜƴŎŜΦ 9ǾŜƴ ƛŦ ǘƘŜȅ ŘƻƴΩǘ ǘƘŜȅΩƭƭ ƘŀǾŜ ǘƘƛǎ ǘŀŎƛǘ ǳƴŘŜǊǎǘŀƴŘƛƴƎΣ ǿƘƛŎƘ 

is easier to reactivate for later than it is to have someone without that and get them to be more 

creative in the long run. 

Nicola: All right, I think that was it. I just want to make sure for my data. Have you received any 

creativity training after the Creative Genius course you did. 

Martin: No. 

Nicola: Do you have anything else you would like to add for the interview. 

Martin: Well I don't think so. 
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APPENDIX IX: INTERVIEW SUBJECT 1 

Nicola: Can I convince you to tell me something about yourself? 

Subject 1: Yes, LΩƳ ол ȅŜŀǊǎ ƻƭŘΣ ƘŀǾŜ ǘǿƻ ŎƘƛƭŘǊŜƴΣ ƭƛǾŜ ƘŜǊŜ ƛƴ !ŀƭōƻǊƎΦ L ǎǘǳŘƛŜŘ /ƛǾƛƭ 9ƴƎƛƴŜŜǊƛƴƎ ƛƴ 

the area of health engineering. And I took my ninth semester ς or my third master semester ς on 

Creative Genius, where I worked with creativity generally, creativity and facilitation of others 

ŎǊŜŀǘƛǾƛǘȅΦ ¢ƘŜƴ ǎƛƴŎŜ L ŦƛƴƛǎƘŜŘΣ LΩǾŜ ǿƻǊƪŜŘ ǿƛǘƘ ŎǊŜŀǘƛƴƎ Ƴȅ ƻǿƴ ŎƻƳǇŀƴȅ ƻŦ ŦŀŎƛƭƛǘŀǘƛƴƎ ŎǊŜŀǘƛǾƛǘȅ 

ƛƴ ƻǘƘŜǊ ǇŜƻǇƭŜΦ LΩǾŜ ǿƻǊƪŜŘ ǿƛǘƘ ŎƻƳǇŜǘŜƴŎŜ ƛƴŎǊŜŀǎƛƴƎ ŦŀŎƛƭƛǘŀǘƛƻƴ ƻŦ ŎǊŜŀǘƛǾƛǘȅΣ ŀƴŘ ŎƻƳǇŜǘŜƴŎŜǎΦ 

And later I have made my own development-training, for personal growth. These 8 days sessions 

ƻǾŜǊ ƳŀȅōŜ у ŘŀȅǎΦ у ǘƛƳŜǎ ŀ ǿƘƻƭŜ ŘŀȅΣ ǿƘŜǊŜ ƛǘΩǎ ŎǊŜŀǘƛǾƛǘȅ ōǳƴŘƭŜŘ ǿƛǘƘ ǘƘŜǊŀǇȅΣ ŀƴŘ ƘŜƭǇƛƴƎ 

people finding the core values, and who they are as humans. Help them make small projects in their 

own behavior, so they can break their own patterns and grow some more, as organized humans.  

Nicola: Can you tell me some more about the creativity they learn during that course?  

Subject 1: Yes, the mainly learn three things. That is, mainly, to be able to get a lot of ideas, get 

ŘƛŦŦŜǊŜƴǘ ƛŘŜŀǎΣ ŀƴŘ ƎŜǘ ƻǊƛƎƛƴŀƭ ƛŘŜŀǎΦ ¢ƘƻǎŜ ǘƘǊŜŜ ŜƭŜƳŜƴǘǎΦ !ƴŘ ƻƴ ǘƻǇ ƻŦ ǘƘŀǘΣ ǘƘŜƴ ƛǘΩǎ ǊŜŀƭƭȅ 

important that they learn to open in relation to each other, learn to be more honest to each other 

ς and more honest generŀƭƭȅΣ ŀƴŘ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ƻǿƴ ǾŀƭǳŜǎΣ ŀƴŘ ǘƘŜ ǎŜŎƻƴŘ ǘƘƛƴƎ ƛǎ ǘƻ ōŜ ŀōƭŜ 

to act authentically. Authentic off who they are, so they have a behavior, which is as mask-free as 

ǇƻǎǎƛōƭŜΦ ¢ƘŀǘΩǎ ŎŜƴǘǊŀƭΦ !ƴŘ ǘƻ ōŜ ŀōƭŜ ǘƻ Řƻ ǘƘŀǘΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ǘƘŜȅ ōecome good at breaking 

the structures that they see for themselves.  

Nicola: What kind of techniques do you use for the first part; to get people to get a lot of ideas and 

so on?  

Subject 1: To make people have many ideas? 

Nicola: Yes, the creativity part of it. 

Subject 1: Exercises which are not about making people feel good about each other ς ƴŀƘΣ ƛǘΩǎ ŀƭƭ 

related ς well, I would use something like idea generating based on some new thing people have to 

create. It might also be working with abstraction levels, that works really well. Often, I experience 

that if you are asked the same question a lot of times, then the more time put aside for it, the more 

frustrating does it get for the person who are taking part, but there are better ideas in the end. So, 
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what I talk a lot about with mine, is that you have to have faith in the process, and have faith in the 

time it takes. And then they realize -ǘƘŀǘΩǎ ǳǎǳŀƭƭȅ ŀŦǘŜǊ ǘƘǊŜŜ-ŦƻǳǊ ƘƻǳǊǎΣ ǘƘŀǘ ƛǘΩǎ ŀŎǘǳŀƭƭȅ ǇǊŜǘǘȅ 

funny to keep going, and that you can way more that you believe.  

Nicola: How do you experience ς ǎƻΣ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ǘƘŜȅ ƭŜŀǊƴ ǘƻ ǳǘƛƭƛȊŜ ŦƻǊ ƭŀǘŜǊ ƻǊ ƘƻǿΚ hǊ ƛǎ ƛǘ ƻƴƭȅ 

in the situation where you facilitate them?  

Subject 1: Sorry? 

Nicola: Is this some tools you teach them for later, too, or is it only in the situation? 

Subject 1: The way I see it. They learn ς I focus on increasing their creative competences, and then 

L ǿŀƴǘ ǘƘŀǘ ƭŀǘŜǊ ǘƘŜȅ Ŏŀƴ ōŜ ǘƘŜ Ŏŀǘŀƭȅǎǘǎ ǘƻ Řƻ ƛǘ ǘƘŜƳǎŜƭǾŜǎΦ aŀƛƴƭȅΣ ƛǘΩǎ ŀōƻǳǘ ǘƘŜƳ Ƨǳǎǘ ƎŜǘǘƛƴƎ 

facilitated through a process, to change some habits ς very, very important ς change some habits 

ŀƴŘ ƘŀǾŜ ŀ ǇƻǎƛǘƛǾŜ ŜȄǇŜǊƛŜƴŎŜ ǿƛǘƘ ŎǊŜŀǘƛƴƎΦ ¢ƘŀǘΩǎ ƛƳǇƻǊǘŀƴǘΦ !ƴŘ ǘƘŜƴ ƭŀǘŜǊΦ L ǘƘƛƴƪ ǘƘŜȅ ǎŀȅ ŦƻǊ 

creativity, and what I learned with Creative Genius, within six sessions of one hour, with creative 

ƛƴŎǊŜŀǎƛƴƎ ŀŎǘƛǾƛǘƛŜǎΣ ǘƘŜƴ ȅƻǳ ǿƛƭƭ ōŜ ŀōƭŜ ǘƻ ƳŜŀǎǳǊŜ ŀ ŘƛŦŦŜǊŜƴŎŜ ƛƴ ŀ ǇŜǊǎƻƴΩǎ ŎǊŜŀǘƛǾŜ ŎǳǘΦ  

Nicola: Is that something you have researched, or is that generally?  

Subject 1Υ ¢ƘŀǘΩǎ ŦǊƻƳ ǎŎƛŜƴǘƛŦƛŎ ŜȄǇŜǊƛŜƴŎŜǎΦ  

Nicola:  Okay. 

Subject 1Υ {ƻΣ ǘƘŜƴ ǘƘŜǊŜΩǎ ŀ ōŜƘŀǾƛƻǊŀƭ ŎƘŀƴƎŜ ƛƴ Ƙƻǿ ȅƻǳ ǘƘƛƴƪΦ {ƻ ǘƘŀǘΩǎ ǿƘŜǊŜ L ǿŀƴǘ ǘƻ Ǝƻ ς and 

the just a lot more.  

Nicola:  What do you mean with a lot more? 

Subject 1: Well, you can improve a bit, you can also approve a lot. I want the people who participate 

in my sessions, they understand how and when to be creative, and how and when they can be what 

ǘƘŜȅ ƭŜŀǊƴŜŘ ŀǘ ǘƘŜ ǳƴƛǾŜǊǎƛǘȅΦ {ƻΣ ƛǘΩǎ ǎƻǊǘ ƻŦ ƭƛƪŜ ōŜƛƴƎ ƎƻƻŘ ŀǘ ǳǎƛƴƎ ǘǿƻ ǎƛŘŜǎ ƻŦ ǘƘŜ ǎŀƳŜ ŎŀǎŜΣ 

two ways of handling things.  

bƛŎƻƭŀΥ {ƻΣ ȅƻǳ ŘƻƴΩǘ Ŏƻƴǎider those the same? What people learn at the university and -  

Subject 1: No absolutely not.  

Nicola:  Can you explain the difference?  
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Subject 1: Well, one is acting based on a predictable rational thought-ǇǊƻŎŜǎǎΣ ǿƘŜǊŜ ǘƘŜǊŜΩǎ ǇǊƻǾŜƴ 

methods on how to ƳƻǾŜ ŦǊƻƳ ! ǘƻ .Σ ŀƴŘ ǘƘŀǘ ŎǊŜŀǘŜǎ ŀ ǎŜŎǳǊƛǘȅΦ {ƻΣ ƛǘΩǎ ǿŀȅ ƳƻǊŜ ǎŜŎǳǊŜΣ ǘƘŜǊŜΩǎ 

ǿŀȅ ƳƻǊŜ ǎŜŎǳǊƛǘƛŜǎ ōŀǎŜŘ ƻƴ ƛǘΦ ²ƘŜƴ ȅƻǳ ǎŀȅ ! ȅƻǳ ŀƭǎƻ ǎŀȅ .Φ ²ƛǘƘ ŎǊŜŀǘƛǾƛǘȅΣ ǘƘŜǊŜΩǎ ŀƭǎƻ ŀ ǇǊƻōŜǊ 

method, where you get more ideas, but if we say we are looking for this original ς something special, 

ǘƘŜƴ ƛǘΩǎ ǿŀȅ ƳƻǊŜ ōŀǎŜŘ ƻƴ ǊŀƴŘƻƳƴŜǎǎΦ !ƴŘ ǘƘŀǘΩǎ ƳŀƧƻǊƭȅ ŘƛŦŦŜǊŜƴǘ ŦǊƻƳ ǘƘŜ ƳŜǘƘƻŘǎ ƭŜŀǊƴǘ ƻƴ 

the university. Majorly different. With one, you know that if you do that, then that will happen, 

based on earlier experiences. And the other is based from randomness, and in a greater regard the 

ǘƛƳŜ ȅƻǳ Ǉǳǘ ŀǎƛŘŜ ŦƻǊ ƛǘΦ {ƻΣ ƛǘΩǎ ǘǿƻ ŘƛŦŦŜǊŜƴǘ ǘȅǇŜǎ ƻŦ ǇǊƻŎŜǎǎŜǎΦ  

Nicola: Did you find it hard, back then? Did you learn it for the first time at the Creative Genius 

course?  

Subject 1: Yes. I did not have a hard time with it.  

Nicola:  Can you tell me some more about your experience at the Creative Genius course?  

Subject 1: Yes, it was really fun. Really, really fun. It was so fun to play, and increase skills in those 

things. And I became seriously better pretty fast. I think it matches my personal profile pretty well 

ƛƴ ǊŜƎŀǊŘ ǘƻ Ƴȅ ōŜƘŀǾƛƻǊΦ !ƴŘ ǘƘŀǘΩǎ ŀƭǎƻ ǿƘȅ L ŦƛƴŘ ƛǘ ǎƻ ƛƴǘŜǊŜǎǘƛƴƎ ǘƻ Ǝƻ ŦƻǊ ǘƘŀǘΦ  

Nicola: What difference do you see, between what you are doing, and what Creative Genius did? 

Except, of course, that Creative Genius is half a year.  

Subject 1Υ L ǿƻǳƭŘ Ǌƛǎƪ ǘƘŜ ǎǘŀǘŜƳŜƴǘ ǘƘŀǘ ƳƛƴŜ ƛǎ ƳƻǊŜ ǇǊŀŎǘƛŎŀƭƭȅ ŀƛƳŜŘ ǘƘŀƴ ǘƘŜƛǊǎΦ {ƻΣ ǘƘŜǊŜΩǎ ƭŜǎǎ 

theory, less explaining. Mine ς I did not mention this yet, mine also takes inspiration from myths 

ŀƴŘ ǊŜƭƛƎƛƻƴΣ ǿƘŜǊŜ ǿŜ ǳǎŜ ǘƘŀǘ ǘƻ ŜȄǇƭŀƛƴ ǎƻƳŜ ǇƘŜƴƻƳŜƴƻƴΩǎ ǿŜ ŜȄǇŜǊƛŜƴŎŜ ǿƘŜƴ ǿŜ ƳŜŜǘ 

ǊŜǎƛǎǘŀƴŎŜΦ LǘΩǎ ŀ ƭƻǘ ƳƻǊŜ ς no not a lot ς ƛǘΩǎ ƳƻǊŜ ŀ ŎƻƴŎŜƴǘǊŀǘŜŘ ǘƘŜǊŀǇȅ ǎŜǎǎƛƻƴΣ ƳƻǊŜ ǘƘŀƴ ȅƻǳ 

ƎŜǘ ǎŜǊǾŜŘ ŀ ƭƻǘ ƻŦ ǘƘŜƻǊȅΦ LǘΩǎ ƴƻǘ ǘƘŀǘ ǘƘŜǊŜ ǿŀǎ a lot of theory on Creative Genius, but more than 

what I make.  

Nicola: If you should take your course, which is a lot more practically focused, over the Creative 

Genius course, what would the outcome have been? Would you be equally creative today?  

Subject 1: If I took mine instead of the other? Yes, I definitely think that. Definitely, because, no 

matter whether you know what happens behind the façade, when we work with creativity, know 
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ǿƘŀǘ ƛǎ ƘŀǇǇŜƴƛƴƎ ǿƛǘƘ ȅƻǳǊ ŘŜǾŜƭƻǇƳŜƴǘΣ ǘƘŜƴ ȅƻǳΩƭƭ ǎǘƛƭƭ Ǝƻ ǘƘǊƻǳƎƘ these ς ƛǘΩǎ ǾŜǊȅ ǇǊŀŎǘƛŎŀƭƭȅ ƻƴ 

Creative Genius, so you would go through these specific behaviors, and they will be part of you over 

time. So that part, is a lot the same.  

Nicola: Do you think they will disappear over time too? 

Subject 1: Yes and no. With these things, what I experience, is that the more you have other needs 

holding you back ς that might be that you have some idea about a direction you want to go in, it 

might be some other thing limiting you. And until you have found this thing, that limits you, then 

ƛǘΩǎ ƘŀǊŘ ǘƻ ōŜ ŎǊŜŀǘƛǾŜ ǿƘŜǊŜ ȅƻǳ want to be. Does that make sense?  

bƛŎƻƭŀΥ L ōŜƭƛŜǾŜ ǎƻΦ LΩƳ ƎƻƛƴƎ ǘƻ ōŀŎƪǘǊŀŎƪ ŀ ōƛǘΦ /ŀƴ ȅƻǳ ǘŜƭƭ ƳŜ ŀōƻǳǘ ȅƻǳǊ ŎǊŜŀǘƛǾŜ ŘŜǾŜƭƻǇƳŜƴǘΚ 

You said it started on Creative Genius, what happened then, in regard to your creativity? I assume 

that when you finished Creative Genius, you were more creative than before. What did you do after, 

then? You wanted to work with it; did you train more or just start?  

Subject 1: I started making projects. I had the idea that families, especially with bigger children above 

eight or nine years, they should go the whole family, and then participate in creativity training as a 

ŦŀƳƛƭȅ ŀŎǘƛǾƛǘȅΦ .ŜŎŀǳǎŜ ƛǘΩǎ ŦǳƴΣ ŜǾŜǊȅƻƴŜ ƎŜǘǎ ŎƘŀƭƭŜƴƎŜŘΣ ŀƴŘ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ƴŜǿ ŜǾŜǊȅ ǘƛƳŜΦ {ƻΣ L 

tried to go for that. I tried starting that. And I did around 12 sessions in DGI Nordkraft, in around a 

month ς I did it different places, and I had a hard time with it. And I had a hard time with it. I ran 

some longer sessions. The first time I did it, there was a lot of people. Almost ς I think it was 36 

persons participating. And some kids. And then it was as if I did not handle the marketing part very 

ǿŜƭƭΦ ¢ƘŜƴ L Ǌŀƴ ǎƛȄ ƳƻǊŜ ǎŜǎǎƛƻƴǎΣ ŀƴŘ ǘƘŜǊŜ ǿŀǎ ŦŜǿŜǊ ŀƴŘ ŦŜǿŜǊ ǇŀǊǘƛŎƛǇŀƴǘǎΦ Lǘ ǿŀǎƴΩǘ ǘƘŀǘ ǇŜƻǇƭŜ 

did not have fun, it was rather that people ς they did not have the background knowledge, to 

understand and see their own improvement, within their creative ability. Even though that was what 

L ŜȄǇƭŀƛƴŜŘΣ ǘƘŜƴ L ŘƛŘ ƴƻǘ Řƻ ƛǘ ǿŜƭƭ ŜƴƻǳƎƘΦ !ƴŘ L ŘƻƴΩǘ ǘƘƛƴƪ L ǎǳŎŎŜŜŘŜŘ ƛƴ ŎǊŜŀǘƛƴƎ ǎƻƳŜǘƘƛƴƎ 

which was concrete and measurable from session to session. And there everyone is pretty short-

minded, in relation to why we do things. We want to see results quickly. And then I tried starting up 

a consultant business, tried to go make creativity activities in organizations, and have been four, 

five, six different places. Nothing recurring ς ŀƴŘ ǘƘŀǘΩǎ ǇǊƻōŀōƭȅ ŀƭǎƻ ŦǊƻƳ ǘƘŜ ǎŀƳŜ ǊŜŀǎƻƴΣ ǘƘŀǘ L 

ŘƛŘƴΩǘ ǎǳŎŎŜŜŘ ƛƴ ŎǊŜŀǘƛƴƎ ŀ ǇŀŎƪŀƎŜ ǿƛǘƘ ǎƘƻǊǘ-term improvements in these companies. And this 

then evolved further to this idea ς I call it Visionærfabrikken [The visionary fabric], these one-day 
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sessions over six weeks or eight weeks, with way longer sessions, because I figured that that makes 

sense ς that if you really should move in this area, you have to spend the time on it. Not only an 

hour, but at least six hours in a day, being focused in a process. And that resulted in me having 

almost the same people participating every time. And that was really amazing. Really amazing.  

Nicola: When you are facilitating this, are you also participating in the creative process?  

Subject 1: That depends a lot on the number of participants. But I prefer not to participate. I think 

it disturbs. It disturbs my own process to. I tend to get a lot of ideas, before deciding what to include 

in the process, and then when it starts, I organize. The order, and improvisations and change it 

ŀǊƻǳƴŘΦ {ƻ ǘƘŀǘΩǎ ŀƭǎƻ Ƴȅ ŎǊŜŀǘƛǾŜ ǇǊƻŎŜǎǎΣ ǿƘŜƴ LΩƳ ŦŀŎƛƭƛǘŀǘƛƴƎΦ 

Nicola: Do you then use your creative process yourself? One thing is facilitating for others, but do 

you use it yourself too?    

Subject 1Υ bƻǘ ŀǎ ƳǳŎƘ ŀǎ L ǿƻǳƭŘ ƭƛƪŜ ǘƻΦ Lƴ Ƴȅ ŎŀǎŜΣ ǘƘŀǘΩǎ ōŜŎŀǳǎŜ ǘƘŜǊŜΩǎ ŀƴ ŜŎƻƴƻƳƛŎ ƭƛƳƛǘŀǘƛƻƴΣ 

ŀǎ L ŘƻƴΩǘ ƘŀǾŜ ŀ ƧƻōΣ ǿƘƛŎƘ ƳŜŀƴǎ L ƘŀǾŜ ǘƻ ŘƛǊŜŎǘ Ƴȅ ŦƻŎǳǎ ŜƭǎŜǿƘŜǊŜΦ !ƴŘ L ŘƻƴΩǘ ǘƘƛƴƪ ǘƘŀǘΩǎ ǾŜǊȅ 

interesting.  

Nicola: Can you come up with an every-day example, where you would use your creativity, if you 

had the mental surplus? 

Subject 1Υ L ǿƻǳƭŘ ǎŀȅ ǘƘŀǘ ŦƛǊǎǘΣ ǿƘŀǘ L ŜȄǇŜǊƛŜƴŎŜŘ ǿƛǘƘ ǘƘŜ ǘǊŀƴǎŦƻǊƳŀǘƛƻƴ L ǿŜƴǘ ǘƘǊƻǳƎƘΤ LΩƳ 

ŦŀǎǘŜǊ ŀǘ ƎŜǘǘƛƴƎ ƛŘŜŀǎΣ ŀƴŘ LΩƳ ŦŀǎǘŜǊ ŀǘ ǊŜŀƭƛȊƛƴƎ ǿƘŜƴ LΩƳ ƎŜǘǘƛƴƎ ǘƘŜ ǎŀƳŜ ƛŘŜŀǎΦ {ƻ ǘƘŀǘ ƳŜŀƴǎ 

ǘƘŀǘ L ƳǳŎƘ ƳƻǊŜ ŜŦŦƛŎƛŜƴǘƭȅ Ŏŀƴ ƎŜǘ ǘƻ ǎƻƳŜ ƛŘŜŀǎ ǿƘƛŎƘ ŀǊŜ ƛƴǘŜǊŜǎǘƛƴƎΦ !ƴŘ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ 

ōŜƛƴƎ ƘǳƳƻǊƻǳǎΣ ǘƘŀǘΩǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ǘƘƛƴƪƛƴƎ ŘƛŦŦŜǊŜƴǘƭȅ ŀƴŘ ƛǘΩǎ ōǊŜŀƪƛƴƎ ŦǊƻƳ ǘƘŜ ŦǊŀƳŜ ǇǊŜǎŜƴǘŜŘ 

for a probƭŜƳΦ {ƻΣ LΩƳ Ƨǳǎǘ ŀ ƭƻǘ ŦŀǎǘŜǊΦ ¢ƘƻǎŜ ǘƛƳŜǎ ǿƘŜǊŜ LΩƳ ǳǎƛƴƎ ƛǘΣ ǎƻƳŜǘƘƛƴƎ LΩƳ ŀƭǎƻ ŘƻƛƴƎ 

these days, is if I am sitting with someone, and I know I have to find X number of solutions, or 

ǉǳŜǎǘƛƻƴǎ ǘƻ ǎƻƳŜǘƘƛƴƎΣ ¢ƘŜƴ LΩƭƭ ƛǎƻƭŀǘŜ ƳȅǎŜƭŦΦ !ƴŘ ǘƘŜƴ LΩƭƭ Ǉƭŀƴ ǿith them that we ς or at least I 

ς am going to use half an hour to get ideas. And then I know ς ǘƘŜǊŜΩǎ ŀ ŎŀƭƳ ƛƴ ƛǘ ς that I will always 

get the ideas I need to get. And better than that.  

Nicola: What do you do in the process? All practically? 

Subject 1: I take block of paper, and then I leave.  
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Nicola: You are not using any of the tools we learned at Creative Genius?  

Subject 1: Nah, but sometimes I use some of the techniques ς I look around, and I find principles for 

ǘƘƛƴƎǎΦ {ƻ ǘƘŀǘΩǎ ǇǊŜǘǘȅ ŀǳǘƻƳŀǘƛŎΦ .ǳǘ LΩƳ ƴƻǘ ŘƻƛƴƎ ƛǘ ŘƛǊŜŎǘƭȅ ς ƛǘΩǎ ƳƻǊŜ ƻŦ ŀ ǊŜŦƭŜȄΣ L ǘƘƛƴƪΦ !ƴŘ 

then sometimes I use ς ǘƘŜǊŜΩǎ ǘƘŀǘ ŜȄŜǊŎƛǎŜΣ ǿƘŜǊŜ ȅƻǳ ƛƳŀgine you are standing in your kitchen, 

ǘƘŜƴ ȅƻǳ ƻǇŜƴ ŀ ŘǊŀǿŜǊΤ ǿƘŀǘΩǎ ǘƘŜ ŦƛǊǎǘ ȅƻǳ ǎŜŜΚ ¢ƘŜƴ ǳǎŜ ǘƘŀǘ ŀǎ ŀ ǎǘƛƳǳƭǳǎ ǘƻ ƎŜǘ ŀƴ ƛŘŜŀΦ {ƻΣ L 

ǳǎŜ ǘƘŀǘ ǎƻƳŜǘƛƳŜǎΦ hǘƘŜǊ ǘƛƳŜǎ ƛǘΩǎ ǿƘŀǘ L ǘƘƛƴƪ ǇŜƻǇƭŜ ŀǊŜ ǘƘƛƴƪƛƴƎΣ ǿƘŀǘΩǎ ǿǊƛǘǘŜƴ ƛƴ ŀ ōƻƻƪ ƛƴ ŀ 

random page or whatever.  

Nicola: Do they work, the techniques?  

Subject 1: Yes 

Nicola: Have you used these techniques when teaching others? 

Subject 1: Yes. Very actively. I want it to be ς I have experienced that I use them to such a degree 

ǘƘŀǘ L ŘƻƴΩǘ ƴŜŜŘ ǘƻ ǳǎŜ ǘƘŜƳ ŀǎ ƳǳŎƘ ŀǎ ǎƻƳŜƻƴŜ ǿƘƻ ƘŀǾŜƴΩǘ ǘǊŀƛƴŜŘΦ {ƻΣ ƛǘΩǎ ƳƻǊŜ ŀǳǘƻƳŀǘƛŎΦ L 

want the same for the participants. And there I use those tools. Very directly. I use the cards, I use 

ŘƛŦŦŜǊŜƴǘ ǘŜŎƘƴƛǉǳŜǎΣ L ǳǎŜ ǇǊƻǾƻŎŀǘƛƻƴǎΣ ŀƭƭ ǘƻ ōǊŀƪŜ ŦǊŀƳŜǎΦ LǘΩǎ ŀƭƭ ς I do. 

Nicola: How do you imagine, then, that these people who are a part of this process, that their 

creativity is changing? One would imagine that their creativity is increasing during the process, as 

you are facilitating them, but what about after? Is their creativity higher than it was before?  

Subject 1Υ L ƘŀǾŜƴΩǘ ƳŜŀǎǳǊŜŘ ǘƘŀǘΣ ǎƻΣ L ŘƻƴΩǘ ƪƴƻǿΦ 

Nicola: Based on your guess?  

Subject 1Υ ¢ƘŜƴ ŘŜŦƛƴƛǘŜƭȅΦ L ƘŜŀǊ ŀ ƭƻǘ ƻŦ ǎǘƻǊƛŜǎΧ hƴŜ ǇŜǊǎƻƴ ǿƘƻ ǇŀǊǘƛŎƛǇŀǘŜŘΣ ǎƘŜ ǘƻƭŘ ƳŜΣ ǘƘŀǘ 

she has to make a logo for a costumer, and now she just books two hours in her calendar, go to a 

café and wait. And then she knows it will arrive.  

Nicola: So, she uses the same tools to get ς 

Subject 1Υ ¸ŜǎΦ !ƴŘ ǘƘŀǘΩǎ ŀ Ǝƛŀƴǘ Ǉƭǳǎ ŦƻǊ ƘŜǊΦ {ƘŜ ǿŀǎ ǎǘǊŜǎǎŜŘ ŀōƻǳǘ ƘŜǊ ǿƻǊƪΦ bƻǿ ǎƘŜ Ŏŀƴ Ƨǳǎǘ 

do this. And feel good about it. All calm in her stomach. Especially in an area which requires to create 

ŀ ƭƻǘΦ ±ƛǎƛƻƴŀƭƭȅΦ 9ǾŜƴ ǘƘƻǳƎƘ ǎƘŜΩǎ ŀ ŘǊŀǿŜǊΣ ǘƘŜƴ ǎƘŜ ŘƛŘƴΩǘ ƘŀǾŜ ǘƘŀǘ ǘƻƻƭ ōŜŦƻǊŜΦ {ƻ ǘƘŀǘΩǎ ŀ 
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calmness for her. And I experience that these tools that I use. When I talk about them, when I talk 

ǿƛǘƘ ǘƘŜƳ ŀŦǘŜǊΣ ǘƘŀǘ ǘƘŜȅ ǳƴŘŜǊǎǘŀƴŘ ǘƻ ǳǎŜ ǘƘŜƳΦ {ƻΣ LΩƳ ƴƻǘ ǎŀȅƛƴƎ ς there might be space for 

improvement when I teach them this, in a way where that could increase the benefits, but I 

definitely experience that they improve. No doubt about it.  

Nicola: What about the rest of the time ς for you too. One thing is when you place yourself in the 

situation, and in the process and use some tools. What about the rest of the time? How do you 

experience your creativity then?  

Subject 1: My creativity? 

Nicola: Well, we can start with the people who take your course. Do you have a feeling about their 

creativity? Is it bigger than before? 

Subject 1: Yes, I experience that. 

Nicola: And what about your own, then? From before after Creative Genius? 

Subject 1: Yes. A lot. Crazy much.  

Nicola: How is that shown? 

Subject 1: How is it shown?  

Nicola: Yes, what it is that makes you consider yourself more creative?  

Subject 1Υ ¢Ƙŀǘ ƳƛƎƘǘ ōŜ ǘƘŀǘΧ ¢ƘŜ ǘƘƛƴƎ ǿƛǘƘ ŎǊŜŀǘƛǾƛǘȅΣ ŀǘ ƭŜŀǎǘ ƛƴ my experience, it is that the ideas 

you get, no matter where they are from, or whether you understand where they are from or not, 

then they are based in some values you have as a human. Some core values.  

[Interruption] 

Subject 1: I experience that what I went through at Creative Genius, that opened for my own 

ōŜƘŀǾƛƻǊŀƭ ǇŀǘǘŜǊƴǎΣ ŀƴŘ ƛŘŜŀǎ ŦƻǊ ǿƘƻƳ L ŀƳΣ ŀƴŘ ǿƘŀǘ LΩƳ ŀƛƳƛƴƎ ŦƻǊΣ ǿƘŀǘ L ŦƛƴŘ ǾŀƭǳŀōƭŜΦ !ƴŘ 

after I feel I found that more, after I feel I found a more specific direction, with these values, then I 

go that way. After I experienced that, I experience that every time I get and new idea, or the projects 

L ƘŀǾŜ ǊǳƴƴƛƴƎΣ ǘƘŜƴ ƛǘΩǎ ŀ ƭƻǘ ŜŀǎƛŜǊ ŦƻǊ ƳŜ ǘƻ ōŜ ƛƴΣ ŀƴŘ L ƎŜǘ ōŜǘǘŜǊ ƛŘŜŀǎΦ .ŜŎŀǳǎŜ L Ǝƻ ŦƻǊ ǎƻƳŜǘƘƛƴƎ 

that I can feel, this is important for meΦ {ƻ ǘƘŀǘΩǎ ǘƘŜ ƳŜŀƴƛƴƎ ƛǘ ƘŀǾŜ ƘŀŘ ŦƻǊ ƳŜΦ !ƴŘ ǿƘŜƴ 
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everything is going, also in regard to my projects and the creativity training I make, and the 

±ƛǎƛƻƴŋǊŦŀōǊƛƪƪŜƴ ǇǊƻƧŜŎǘ ŀƴŘ ǘƘŜǊŜΩǎ ŀƭǎƻ ŀ ƴŜǿ ǇǊƻƧŜŎǘ ŀŦǘŜǊ ǘƘŀǘΣ ǘƘŜƴ L ŦŜƭƭ L ƎŜǘ ŎƭƻǎŜǊ ŀƴŘ ŎƭƻǎŜǊ 

to figuring out what my values are. Does it make sense? 

Nicola: Yes.  

Subject 1: Did I answer the question? 

Nicola: Yes, I think so. 

Subject 1Υ {ƻ ƻƴŜ ǘƘƛƴƎ ƛǎ ǘƘŀǘ LΩǾŜ ǘǊŀƛƴŜŘ ƳƻǊŜΣ ŀƴƻǘƘŜǊ ƛǎ ǘƘŀǘ ǘƘŜ ǇǊƻōƭŜƳǎ LΩƳ ǿƻǊƪƛƴƎ ǿƛǘƘΣ 

especially regarding me, and my projects, those I can work with a lot easier, because the creativity 

have allowed me to be more effective. And that might also have happened at some point, but it has 

at least been a giant catalyst for me.  

Nicola: Did you receive any other training? One thing is teaching it, did you research anything?  

Subject 1: No. I would say that, I have facilitated around thirty sessions in the last year and a half ς 

maybe two years, and they have been inspired ς it has been me who did that, my lust that drove it, 

my interest. When I have to pick and ensure diversity in the tasks I have, for my sake, but also for 

the participants, then I have to be restrictive in the training I pick, and how I do it ς also coming up 

with new things. And that reflection gives a very big understanding for ς or at least it makes it easier 

to understand why we did that and that and that. And then I can use it in my own process. Does it 

make sense? 

Nicola: Yes 

Subject 1: So, the more I understand, the more I can use it. And creativity is mainly about ς like every 

second skill you want to learn ς having knowledge about how something works, that might be half 

of it. And the rest is practical. And of course, that you can speak and have a vocal cord and all that. 

That you can move and make actions. But those two things, they are alfa and omega.  

bƛŎƻƭŀΥ 5ƻ ȅƻǳ ǘƘŜƴ ōŜƭƛŜǾŜ ǘƘŀǘ ǘƘŜ ŎǊŜŀǘƛǾƛǘȅ ǿƛƭƭ ŘŜŎǊŜŀǎŜ ƛŦ ƛǘΩǎ ƴƻǘ ǘǊŀƛƴŜŘ Ŏƻntinuously?  

Subject 1Υ L ōŜƭƛŜǾŜ ǘƘŀǘΩǎ ǊŜƭŀǘŜŘ ǘƻ ǿƘŀǘ ƪƛƴŘ ƻŦ ǇŜǊǎƻƴŀƭƛǘȅ ǘȅǇŜ ȅƻǳ ŀǊŜΦ hǊ ς ȅƻǳ ŎŀƴΩǘ ǳƴƭŜŀǊƴ 

knowledge. You can learn a language and then be bad at it after, but you can always get back to it. 
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So, I definitely think that you can measure that you get worse after, but that also depends on how 

good you were in the beginning.  

bƛŎƻƭŀΥ {ƻ ƳŀȅōŜ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎΣ ƭƛƪŜ ŀ ƭŀƴƎǳŀƎŜΣ ǘƘŀǘ ȅƻǳ Ŏŀƴ ƭŜŀǊƴ ŦŀǎǘŜǊ ŀƎŀƛƴ ǘƘŜƴΚ 

Subject 1Υ 5ŜŦƛƴƛǘŜƭȅΦ !ƴŘ ōȅ ǇŜǊǎƻƴŀƭƛǘȅ ǘȅǇŜΣ L ƳŜŀƴ ƛŦ ƛǘΩǎ ŎƭƻǎŜ ǘƻ ȅƻǳǊ Ǉersonality type, and your 

ōŜƘŀǾƛƻǊΣ ŀƴŘ ƘŜǊŜ LΩƳ ǘƘƛƴƪƛƴƎ ς ƛŦ ȅƻǳ ƪƴƻǿ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜ ǘƘŜ ōƛƎ ŦƛǾŜ ǇŜǊǎƻƴŀƭƛǘȅ ǘŜǎǘΣ ǘƘŜǊŜΩǎ 

some behavioral ways of being. And clearly, those types will have it easier at doing it. And that 

group, I belong to it, more than any other. So, I definitely believe that you get worse over time.  

Nicola: What about you, are you more creative now, than right when you finished the Creative 

Genius Course?  

Subject 1: Yes 

Nicola: As a result of having trained it? 

Subject 1: Yes, and my own projects. That have always been creativity.  

bƛŎƻƭŀΥ LΩƳ Ƨǳǎǘ ƎƻƛƴƎ ǘƻ ŎƘŜŎƪ ǿƘŀǘ L ƴŜŜŘ ŀƴǎǿŜǊǎ ǘƻΦ !ƭǊƛƎƘǘΣ Řƻ ȅƻǳ Ǉƭŀƴ ƻƴ Ŏƻƴǘƛƴǳƻǳǎƭȅ ǳǎƛƴƎ ƛǘΣ 

that you can keep training your creativity forever, and that it will keep getting better? Or will you 

rŜŀŎƘ ŀ Ǉƻƛƴǘ ǿƘŜǊŜ ǘƘŀǘΩǎ ƛǘ ς ǘƘŜƴ ȅƻǳ ŎŀƴΩǘ ƭŜŀǊƴ ŀƴȅƳƻǊŜΣ ȅƻǳ ƪƴƻǿ ŜǾŜǊȅǘƘƛƴƎΚ 

Subject 1Υ L ŘƻƴΩǘ ƪƴƻǿ ǿƘŀǘ ȅƻǳ ƳŜŀƴ ōȅ ƘŀǾƛƴƎ ƭŜŀǊƴŜŘ ŜǾŜǊȅǘƘƛƴƎΚ 

Nicola. Being as creative as you can be. Reached your full potential. 

Subject 1: I think that the more you work with something, the faster you reach a point which is 

ƛƴǘŜǊŜǎǘƛƴƎΦ ¢ƘŀǘΩǎ Ƴȅ ŜȄǇŜǊƛŜƴŎŜΦ .ǳǘ ƛǘ ƘŀǾŜ ŀ ƘǳƎŜ ŎƻǊǊŜƭŀǘƛƻƴ ǿƛǘƘ ȅƻǳǊ ŦƻŎǳǎΤ ƛŦ ȅƻǳ ŀǊŜƴΩǘ ŀōƭŜ 

ǘƻ ǎŜǘ ȅƻǳǊ ŦƻŎǳǎΣ ȅƻǳΩƭƭ ƎŜǘ ŀ ƭƻǘ ƻŦ ƛŘŜŀǎΣ ōǳǘ ƴƻǘ ǎƻƳŜǘƘƛƴƎ ȅƻǳ Ŏŀƴ ǳǎŜ ŦƻǊ ǎƘƛǘΦ {ƻ ƛǘΩǎ a discipline 

and a self-ŘƛǎŎƛǇƭƛƴŜ ǘƻ ōŜ ŀōƭŜ ǘƻ ŘŜŦƛƴŜ ǘƘƛǎ ŦƻŎǳǎΦ !ƴŘ ǘƘŀǘΩǎ ŀƭǎƻ ǿƘŀǘ LΩƳ ǘǊȅƛƴƎ ǘƻ ǎŀȅΦ ¢ƘŜ ŎƭƻǎŜǊ 

ƛǘ ƛǎ ƻƴ ǘƘŜ ǾŀƭǳŜǎ ȅƻǳ ƘŀǾŜΣ ōǳǘ Ǉƻǎǎƛōƭȅ ŘƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘ ȅŜǘΣ ǘƘŜ ŜŀǎƛŜǊ ƛǘ ǿƛƭƭ ōŜ ǘƻ ōǊƛƴƎ ǘƘŜ ŦƻŎǳǎΣ 

and to be creative.  

Nicola: Can you tell me some more about that? Does that mean that people who are a bit far from 

ǘƘŜƛǊ ǾŀƭǳŜǎ ŀƴŘ ƘŀǾŜƴΩǘ ŦƻǳƴŘ ǘƘŜƳǎŜƭǾŜǎ ŎŀƴΩǘ ōŜ ŎǊŜŀǘƛǾŜΚ hǊ ŎŀƴΩǘ ōŜ ŀǎ ŎǊŜŀǘƛǾŜΚ  

Subject 1Υ ¢ƘŜȅ Ŏŀƴ ōŜ ǘƘŀǘΣ ōǳǘ ƛǘΩǎ ƘŀǊŘŜǊ ŦƻǊ ǘƘŜƳΦ  
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Nicola: What is it that makes that harder?  

Subject 1Υ hƪŀȅΣ L ƳƛƎƘǘ ƴƻǘ ōŜƭƛŜǾŜ ǘƘŀǘ ƛǘΩǎ ƘŀǊŘŜǊ ŦƻǊ ǘƘŜƳ ǘƻ ōŜ ŎǊŜŀǘƛǾŜΣ ōǳǘ ǘƘŜȅ ƳƛƎƘǘ ƘŀǾŜ ŀ 

ƘŀǊŘŜǊ ǘƛƳŜ ǎǘƛŎƪƛƴƎ ǘƻ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ŎǊŜŀǘƛƴƎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘΩǎ ŎƻƻƭΣ ŀƴŘ ǘƘŀǘ ǘƘŜȅ ǘƘƛƴƪ ƛǎ ŎƻƻƭΦ 

They can easily get ideas ς ǘƘŀǘΩǎ ƴƻǘ ŀ ǇǊƻōƭŜƳΦ .ǳǘ ǘƘŜǊŜΩǎ ŀ ŘƛŦŦŜǊŜƴŎŜ ς a lot of the people I meet, 

that I invite to a creative process, and who initially consider themselves creative, they have a hard 

time idea-generating for more than five minutes. So, they get ideas, and they do also create 

ǎƻƳŜǘƘƛƴƎΣ ōǳǘ ǿƘŜƴ ǿŜ ƭƻƻƪ ŀǘ ŎǊŜŀǘƛǾƛǘȅΧ LǘΩǎ ŀƭǎƻΣ ǿƘŀǘ Řƻ ǿŜ ƳŜŀƴ ōȅ ŎǊŜŀǘƛǾƛǘȅΣ ŘƻŜǎ ƛǘ ŀƭǿŀȅǎ 

ƘŀǾŜ ǘƻ ōŜ ƻǊƛƎƛƴŀƭ ŀƴŘ ƴŜǿΣ ǿŜ ƘŀǾŜƴΩǘ ŘŜŦƛƴŜŘ ǘƘŀǘ ȅŜǘΦ {ƻΣ ǎƘƻǳƭŘ ƛǘ ōŜ ƻǊƛƎƛƴŀƭ ŀƴŘ ƴŜǿΣ ƛŦ ǘƘŀǘΩǎ 

our definition, then those people might never get an original idea. It will always be something they 

have seen before. But it might be that if they ς ƛǘΩǎ ƘŀǊŘ ǘƻ ǎŀȅΣ ōŜŎŀǳǎŜΧ L ǿƻǳƭŘ ǎŀȅΣ ƛŦ ǿŜ ŘŜŦƛƴŜ 

creativity as an original and new idea, then you have to know something about your own core 

values, before you really can create something. Because the ideas you get, will always be colored by 

ǿƘƻ ȅƻǳ ŀǊŜΦ {ƻΣ ȅƻǳ ƳƛƎƘǘ ǿƻǊƪ ŀǎ ŀ ƴǳǊǎŜΣ ǎƻƳŜǿƘŜǊŜΦ !ƴŘ ǘƘŜƴ ǘƘŜǊŜΩǎ ǘǿƻ ƪƛƴŘǎ ƻŦ ƴǳǊǎŜǎΦ hƴŜ 

is new-thinking, enthusiastic and curios and experimenting. And the other is analytical, and just does 

the same thing that they have done in a hundred years. Or at least 50 years. Then that person whom 

ƛǎ ŜȄǇŜǊƛƳŜƴǘƛƴƎΣ ǘƘŀǘΩǎ ǘƘŜ ǇŜǊǎƻƴ ǿƘƻΩƭƭ ƎŜǘ ǘƘŜ ƴŜǿ ƛŘŜŀǎΣ ǿƘƛŎƘ ǿƛƭƭ ōŜ ƴŜǿ ŦƻǊ ǘƘŜ ŘŜǇŀǊǘƳŜƴǘǎΦ 

And that will the old at least not get. Because the new is experimenting, courageous and have the 

courage to spend time on getting new ideas. So, I believe the original though will occur there, more 

than with the more conservative.  

bƛŎƻƭŀΥ .ǳǘ ǘƘŀǘΩǎ ŀƭǎƻ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ Ŧƛve personality types. What kind of person you are, if you are 

exploitative every day.  

Subject 1: Definitely. Definitely. But I definitely believe that the old ς or not old, the conservative 

nurse, in this example, would be able to get original ideas. For sure. That person just needs to 

ǳƴŘŜǊǎǘŀƴŘ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ŀƭǿŀȅǎ ƘŀǾŜ ǘƻ ōŜ ƛƴ ŀ ŎƻƴǎŜǊǾŀǘƛǾŜ ƳƻŘŜΦ .ǳǘ ǘƘŀǘ ǘƘŜǊŜΩǎ ŀŎǘǳŀƭƭȅ ǾŀƭǳŜ 

to be added in the other part. 

bƛŎƻƭŀΥ {ƻΣ ƛǘΩǎ ŀōƻǳǘ ƘŀǾƛƴƎ ŦŀƛǘƘ ƛƴ ǘƘŜ ǇǊƻŎŜǎǎΚ  

Subject 1Υ ¸ŜŀƘΣ ōǳǘ ǘƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ǇŀǊǘǎ ƛƴ ƛǘΦ LǘΩǎ ŀƭǎƻ ŀōƻǳǘ ƭŜǘǘƛƴƎ Ǝƻ ƻŦ ŎƻƴǘǊƻƭΣ ŀƴŘ ǘƘŜ 

ǳƴŘŜǊƳƛƴƛƴƎ ƻŦ ŀǳǘƘƻǊƛǘȅ ŀƴŘ ǎƻ ƻƴΦ ¢ƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ǇŀǊǘǎ ǘƻ ƛǘΦ ¢ƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ǘƘƛƴƎǎ ǘƘŀǘ ƭƛƳƛǘǎ ȅƻǳǊ 

ƭǳǎǘ ǘƻ ōŜ ŎǊŜŀǘƛǾŜΦ hǊ ȅƻǳǊ ƻǇŜƴƴŜǎǎ ǘƻ ƻǘƘŜǊΩǎ ƛŘŜŀǎΦ hǊ ǿƘȅΧ ¢ƘŜǊŜΩǊŜ ǎƻ Ƴŀƴȅ ǘƘƛƴƎǎΦ .ǳǘ ǘƘŀǘΩǎ 
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ǘƘŜ ƻƴŜǎ ǿƘƛŎƘ ŀǊŜ ǊŜŀƭƭȅ ƛƴǘŜǊŜǎǘƛƴƎ ǘƻ ǿƻǊƪ ǿƛǘƘΦ L ǊŜŀƭƭȅ ǿŀƴǘ ǘƘŀǘΦ ¢ƘŀǘΩǎ ŀƭǎƻ ǘƘŜ ǇŜƻǇƭŜ ǿƘƻ Ǌǳƴ 

ŀǿŀȅ ŦǊƻƳ ǎǳŎƘ ŀ ŎǊŜŀǘƛǾŜ ǇǊƻŎŜǎǎΦ LǘΩǎ ƛŦ ǘƘŜǊŜ ƛǎƴΩǘ ŀƴȅ ǊƛƎƘǘ ƻǊ ǿǊƻƴƎΣ Ƙƻǿ ǎƘƻǳƭŘ L ǘƘŜƴ ŘŜŀƭ ǿƛǘƘ 

it. Then I might as well go home and get some coffee and cake. At least I know what that is.  

Nicola: Do you believe that if you can overcome that mentality in people, that they be able to be as 

creative, as those who initially is open to try something new, just to try it? 

Subject 1Υ bƻΣ L ŘƻƴΩǘ ōŜƭƛŜǾŜ ǎƻΦ L ŘƻƴΩǘ ōŜƭƛŜǾŜ ǘƘŀǘΣ ōŜŎŀǳǎŜ ȅƻǳ ƘŀǾŜ ŀ ōŜƘŀǾƛƻǊ ǘƘŀǘ ȅƻǳ ƭŜŀƴ 

ƳƻǊŜ ǘƻǿŀǊŘΦ aŀȅōŜ ǘƘŜǊŜΩǎ ǎƻƳŜ ǇŜƻǇƭŜΣ ǿƘƻ ŀǊŜ ŀƭƭ ǇŜǊǎƻƴŀƭƛǘȅ ǘȅǇŜǎ ŜǉǳŀƭƭȅΣ ŀƴŘ ǿƘƻ Ŏŀƴ ǎǿƛǘŎƘ 

ǘƻ ƻƴŜΣ ǘƘŜƴ ǎǿƛǘŎƘ ǘƻ ŀƴƻǘƘŜǊΦ .ǳǘ ȅƻǳΩƭƭ ŀƭǿŀȅǎ ōŜ ƳƻǊŜ ǘƘƛƴƎ ƳƻǊŜ ǘƘŀƴ ƻǘƘŜǊΦ   

Nicola: So there just exist some people who are more creative than other?  

Subject 1: Yes, I believe so. But I think you can learn a lot. You know, am I the most creative person 

in this room? I have no idea. There might be someone over there more creative. Does that make 

ǎŜƴǎŜΚ bƻΧ 

bƛŎƻƭŀΥ ¸ŜŀƘΣ ƛǘ ŘƻŜǎΦ LǘΩǎ ŀōƻǳǘ ς 

Subject 1Υ ¸ŜŀƘΣ ƛǘ ŘƻŜǎΦ LǘΩǎ ŀƭǎƻ ƛƴ ǊŜƎŀǊŘ ǘƻ ǿƘƻƳ ǿŜ ŀǊŜ ǘŀƭƪƛƴƎ ŀōƻǳǘΣ ȅƻǳ ƪƴƻǿΦ {ƻ ƛǘ ƳƛƎƘǘ ōŜΣ 

that if that person is sitting ς ƭŜǘΩǎ ǘŀƪŜ ǘƘŜ ƴǳǊǎŜ ŀƎŀƛƴΣ ǿƘƻ ƘŀǾŜ ŘƻƴŜ ǘƘŜ ǎŀƳe things ς a 

ŎƻƴǎŜǊǾŀǘƛǾŜ ƳƛƴŘǎŜǘΦ LŦ ǎƘŜ ǘǊŀƛƴǎ ƘŜǊ ŎǊŜŀǘƛǾƛǘȅΣ ƭŜŀǊƴǎ ǘƘŀǘ ȅƻǳ Ŏŀƴ Řƻ ǘƘŜ ƻǘƘŜǊΦ ¢ƘŜƴ ǎƘŜΩǎ ǎƛǘǘƛƴƎ 

together with the other five nurses, who initially have the same mindset as her. Then it would be 

her ς who knows how to master these methods ς then it would be her whom came with the cool 

ideas. And new idea.  

bƛŎƻƭŀΥ LǘΩǎ ŎƻƴǘŜȄǘ ǎǇŜŎƛŦƛŎΦ  

Subject 1: Yeah, exactly.  

Nicola: Now you mentioned it yourself, will you define creativity for me? 

Subject 1Υ ¢ƘŜƴ L ǿŀƴǘ ǘƻ ǎŀȅΣ ǘƘŜǊŜΩǎ ǘǿƻ ƭŜǾŜƭǎΣ ǘƘŜ ǿŀȅ L ǎŜŜ ƛǘΦ hƴŜ ƛǎ ǘƘŜ ƎƭƻōŀƭΣ ǿƘƛŎƘ ƛǎ ƴŜǿ ŀƴŘ 

purposeful. But then I think it lacks context. Whom are we talking about? The general definition is 

new and value-ŎǊŜŀǘƛƴƎΦ CƻǊ ŜǾŜǊȅƻƴŜΣ L ƎǳŜǎǎΦ ¢ƘŀǘΩǎ ǘƘŜ ōƛƎ ƻƴŜΦ !ƴŘ ǘƘŜƴ ǘƘŜ ǎŜŎƻƴŘ ƻƴŜΣ ǘƘŀǘΩǎ 

also new and value-ŎǊŜŀǘƛƴƎΣ ōǳǘ ƘŜǊŜ ƛǘΩǎ ƻƴ ƳŀŎǊƻ-level for yourself. And then all the groups in 

between. In a group, in a smaller group, in society, in an organization. Whatever it is, right. Or alone. 
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Alone to. BeŎŀǳǎŜ ƛŦ ȅƻǳΩǊŜ ŀ ŎŀǾŜƳŀƴ ǿƘƻ ŀǊŜ ŀ ŎƻƳǇƭŜǘŜƭȅ ƴŜǿ ǇƭŀŎŜ ƛƴ ǘƘŜ ǿƻǊƭŘΦ !ƴŘ ŀƭƭ ŀƭƻƴŜΦ 

And no idea about how to find food. Then the idea of digging for roots ς that would be a new and 

original idea. And then you might find a village where they have done that for hundreds of years. 

!ƴŘ ǘƘŜƴ ǘƘŀǘ ƛŘŜŀ ƛǎ ƴƻ ƭƻƴƎŜǊ ƻǊƛƎƛƴŀƭΦ .ǳǘ ƛǘΩǎ ǎǘƛƭƭ ǾŀƭǳŜ ŎǊŜŀǘƛƴƎΦ {ƻΣ ƛǘΩǎ ŀƭƭ ŎƻƴǘŜȄǘ ǎǇŜŎƛŦƛŎΦ 

 Nicola: So, you see creativity as ς 

Subject 1Υ ¢ƘŜƴ ǘƘŜǊŜΩǎ ŀƭǎƻ ǘƘŜ ƻǘƘŜǊ ǎƛŘŜ ƻŦ ŎǊŜŀǘƛǾƛǘȅΣ ǿƘƛŎƘ ƛǎ ŀōƻǳǘ ŎǊŜŀǘƛǾŜ ŎŀǇŀŎƛǘy, which is 

ǘƘŜ ŀōƛƭƛǘȅ ǘƻΧ ²ƘƛŎƘ ƛǎ Ƙƻǿ ƎƻƻŘ ȅƻǳ ŀǊŜ ŀǘ ŎƻƳōƛƴƛƴƎ ȅƻǳǊ ƪƴƻǿƭŜŘƎŜ ŀŎǊƻǎǎ ƻŦ ƪƴƻǿƭŜŘƎŜ 

domains. And the further away the knowledge domains are from each other, the harder it is to 

ŎǊŜŀǘŜ ŀ ŎƻǳǇƭƛƴƎΦ {ƻΣ ǘƘŀǘΩǎ ŘŜŦƛƴƛǘŜƭȅ ǎƻƳŜǿƘŜǊŜ ȅƻǳ ŎƻǳƭŘ ōŜŎƻƳŜ ōŜǘǘŜǊΦ IŜǊŜ ƛǘΩǎ ŀƭǎƻ ƛƳǇƻǊǘŀƴǘ 

to add knowledge, to some degree. Some new inspiration. So, creativity and creative capacity, are 

ŀƭǎƻ ǘƘŜǊŜΦ !ƴŘ ǘƘŜƴ ǘƘŜǊŜΩǎ ȅƻǳǊ ŎǊŜŀǘƛǾŜ ŎƻƴŦƛŘŜƴŎŜΦ ²ƘƛŎƘ ŀƭǎƻ ŜƴƘŀƴŎŜǎ ǘƘŀǘ ȅƻǳ ƘŀǾŜ ǘƘŜ 

confidence to say what you mean, and to test your ideas. And some people might redefine it, that 

ƛǘΩǎ ƻǳǊ ŀōƛƭƛǘȅ ǘƻ ōŜ ōǊŀǾŜΦ ¢ƻ ƧǳƳǇ ƛƴΣ ǿƘŜƴ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ǘƘŜ ƻǳǘǇǳǘΦ ώLƴŀǳŘƛōƭŜϐΦ 

Nicola: Are you equally creative every day? Do you have days, where you are more creative than 

other?  

Subject 1Υ LŦ LΩƳ ƻǳǘ ƻŦ balance, in regard to my needs, what do you call it, my basic needs. Then 

ǘƘŜǊŜΩǎ ƻǘƘŜǊ ǘƘƛƴƎǎ ƛƴ ŦƻŎǳǎΦ !ƴŘ ǘƘŜƴ ƛǘΩǎ ƘŀǊŘ ǘƻ ōŜ ƴŜǿ ǘƘƛƴƪƛƴƎΦ  

bƛŎƻƭŀΥ ²Ƙŀǘ ƛŦ ǘƘŜǊŜΩǎ ς No, could you tell me a bit more about what else could take you out of 

BalancedΚ ²Ƙŀǘ ŜƭǎŜ ŎƻǳƭŘ Řƻ ƛǘΚ hƴŜ ǘƘƛƴƎ ƛǎ ōŜƛƴƎ ƘǳƴƎǊȅΣ ǎƻ ƛǘΩǎ ƘŀǊŘ ǘƻ ǎƛǘ Řƻǿƴ ŦƻǊ ǘǿƻ ƘƻǳǊǎ 

making ideas... 

Subject 1Υ ¸ŜŀƘΦ LŦ ǘƘŜǊŜΩǎ ǘƘƛƴƎǎ ōƭƻŎƪƛƴƎ ȅƻǳǊ ς ōƭƻŎƪƛƴƎ ƳȅΧΦ LŦ L ǿŀƴǘ ǘƻ ǿŀƭƪ ƻƴŜ ŘƛǊŜŎǘƛƻƴΣ ōǳǘ 

ǘƘŜǊŜΩǎ ǎƻƳŜǘƘƛƴƎ ƛƴ ǘƘŜ ǿŀȅΣ ǘƘŀǘ L ŎŀƴΩǘ ŎƻƴǘǊƻƭΦ hǊ ǘƘŀǘ L ŎŀƴΩǘ ŘŜŎƛŘŜ ǿƘŜƴ ƎŜǘǎ ǊŜƳƻǾŜŘΣ ǘƘŀǘ 

ƳƛƎƘǘ ƭƛƳƛǘ Ƴȅ ŎǊŜŀǘƛǾƛǘȅΦ !ƴŘ ǘƘŜƴ ȅƻǳ ƳƛƎƘǘ ǎŀȅΣ ƛǎƴΩǘ ƛǘ Ƨǳǎǘ ŀƭǎƻ ŀ ŎǊŜŀǘƛǾŜ ǇǊƻŎŜǎǎ ǘƻ ǊŜƳƻǾŜ 

them, and that might very well be. But, sleep ς did you say that? 

Nicola: Yes, bŀǎƛŎ ƴŜŜŘǎΧ 

Subject 1: Sleep, anger, all of these extreme emotions, right, which might be ς definitely.  

Nicola: In the way of it. 
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Subject 1: Procrastination, also a good one which blocks. Habits also blocks. Not having decided 

what you actually want, is also something that blocks. So that might be lacking ability to decide. That 

ǘƘŜǊŜ ƛǎƴΩǘ ƳŀŘŜ ŀ ǘƛƳŜǘŀōƭŜΣ ǘƘŀǘΩǎ ŀƭǎƻ ǇǊŜǘǘȅ ōƭƻŎƪƛƴƎΦ  

bƛŎƻƭŀΥ ²Ƙŀǘ Řƻ ȅƻǳ Řƻ ǘƘŜƴΣ ƛŦ ȅƻǳ ƳŜŜǘ ƻƴŜ ƻŦ ǘƘŜǎŜΚ hǘƘŜǊ ǘƘŀƴ ǘƘŜ ƻōǾƛƻǳǎΣ ǎŀȅƛƴƎΣ ƘŜȅΣ LΩƳ 

ƘǳƴƎǊȅΣ ǎƻ LΩƭƭ Ŝŀǘ ǎƻƳŜ food before starting. What if you just have a crappy day, but have to be 

creative anyway? How will you then work around it?  

Subject 1Υ ²ŜƭƭΣ ƛŦ ǘƘŜǊŜΩǎ ŀ ǘƛƳŜ ǇǊŜǎǎǳǊŜ ς ǘƘŀǘΩǎ ƘŀǊŘΣ ōŜŎŀǳǎŜ LΩƳ ƎƻƻŘ ǿƛǘƘ ǘƛƳŜ ǇǊŜǎǎǳǊŜΦ LΩƳ 

not good without a time pressuǊŜΦ ¢ƘŜƴ L ŘƻƴΩǘ ǇŜǊŦƻǊƳ ǾŜǊȅ ǿŜƭƭΦ L ŘƻƴΩǘ ƪƴƻǿΦ  

Nicola: What about all practically. Your boss comes and tell you, now you have today to come up 

with ς  

Subject 1: I would be fine with that.  

bƛŎƻƭŀΥ ! Řŀȅ ǿƘŜǊŜ ȅƻǳ ŀǊŜ Ƨǳǎǘ ŦŜŜƭƛƴƎ ǊŜŀƭƭȅ ōŀŘΚ ¸ƻǳΩǊŜ ǎƭightly sick, your kids kept you awake all 

night, and ς  

Subject 1: That would be okay. I think I will have it really good with having to ς Alright, if someone 

ƛǎ ŘȅƛƴƎ ŀƴŘ LΩƳ ƴƻǘ ƘŀƴŘƭƛƴƎ ƛǘΣ L ǿƻǳƭŘ ƘŀǾŜ ǘƻ ŘŜŀƭ ǿƛǘƘ ǘƘŀǘΦ .ǳǘ ƻǘƘŜǊǿƛǎŜ L ǘƘǊƛǾŜΣ ƘŀǾƛƴƎ to be 

creative.  

Nicola: Then all practically, how would you do, then? 

Subject 1: Then I would spend time get into focus, getting ideas.  

Nicola: How would you do that; how would you get in focus?  

Subject 1: I would think about it. And then I might walk around a bit, by myself. Walk in circles. And 

then a circle the other way after. And then in an eight shape. Nah, [laughter] I would just walk 

around. And then I would have a piece of paper lying somewhere, or otherwise having it in my hand. 

Sometimes it works well talking with other people, where I can just keep talking. But there might 

not always be that. And then just put time aside for it, that would be the best. And then say, if I need 

a good idea for that, then I have this much time for it, and then use the time for it. And then the 

person knows that I would deliver some form of quality ideas.  



The Relationship Between Creativity and Activation By Nicola Jensen 

56 
 

Nicola: Do you then become more creative? From the second your boss arrives and say now you 

have to do this, and then you have put this focus-time aside. Are you then more creative then, or is 

it just that you are more ς  

Subject 1: Yes, I definitely think I am. I have not experienced the situation, but I would say that I 

definitely would be. Definitely.  

Nicola: I actually have all the answers I need. Do you have anything you would like to add?  

Subject 1: I in the process of making a Højskole. In creativity, entrepreneurship and innovation.  

Nicola: How interesting. Where?  

As it looks now, it might be in Tværsted.  

Nicola: How cool. 

Subject 1Υ ¸ŜŀƘΣ ŀƴŘ ǘƘŜǊŜ ǿŜΩƭƭ ƳŀƪŜ ǘƘƛƴƎǎ ƭƛƪŜ ǘƘƛǎΦ bƻǘ ǿƘŀǘ ǿŜ ƳŀŘŜΣ ōǳǘ ǿŜΩǊŜ ƎƻƛƴƎ ǘƻ ǿƻǊƪ 

oƴ ǘƘǊŜŜ ŘƛŦŦŜǊŜƴǘ ƭŜǾŜƭǎΦ ²ƘŜǊŜ ǘƘŜ ŦƛǊǎǘ ƭŜǾŜƭ ƛǎ ǎƻƳŜǿƘŀǘ ƘƛƎƘ ŀōǎǘǊŀŎǘƛƻƴΣ ǎƻ ƛǘΩǎ ǇƘƛƭƻǎƻǇƘȅΤ ǿƘŀǘ 

have we gone through as people. We are not as different as we believe, we have gone through a lot 

ƻŦ ǘƘŜ ǎŀƳŜ ǘƘƛƴƎǎ ŀǎ ƻǳǊ ǇŀǊŜƴǘǎΣ ƛǘΩǎ Ƨǳǎǘ ǎƻƳŜ ƻǘƘŜǊ things.  

Nicola: When you make it abstract enough, then ς  

Subject 1: Yeah, all lives have gone through some hardship, all have gone through easy periods. But 

ǘƘŜ ŦŜŜƭƛƴƎΣ ǿƘŜƴ ȅƻǳ ƳŜŜǘ ǎƻƳŜǘƘƛƴƎ ȅƻǳ ŎŀƴΩǘ ƘŀƴŘƭŜΣ ƛǘ ƳƛƎƘǘ ōŜ ǎƻ ƻǾŜǊǿƘŜƭƳƛƴƎ ǘƘŀǘ ȅƻǳ ŎŀƴΩt 

ŦƛƎǳǊŜ ƻǳǘΧ 9ǾŜǊȅōƻŘȅ Ƙŀǎ ōŜŜƴ ǘƘǊƻǳƎƘ ǘƘŜǎŜ ǘƘƛƴƎǎΦ !ƴŘ ǘƘŜȅ ŀƭǎƻ ƘŀŘ оллл ȅŜŀǊǎ ŀƎƻΦ ¢ƘŜǊŜΩǎ ŀ 

lot of good knowledge to get from myths, from the folktales, and myths and religion especially. So 

ǘƘŀǘΩǎ ǘƘŜ ƘƛƎƘŜǎǘ ƭŜǾŜƭ ƻŦ ŀōǎǘǊŀŎǘƛƻƴΣ ǘƘŜ ƴŜȄǘ ƻƴŜ ƛǎ ǘo create projects, entrepreneurship. That 

might be local projects, it might be projects in your own life. It might be art projects it might be ς 

what they will learn there, is to start up a process, idea-generate develop a concept, maybe make a 

prototype, ǎǘƻǇ ŀƴŘ ǘƘŜƴ ƳŀƪŜ ŀ ƴŜǿ ǇǊƻƧŜŎǘΦ !ƴŘ ǘƘŀǘΩǎ ŀƭǎƻ ƛƴ ǊŜƎŀǊŘ ǘƻ ǎǘŀǊǘ ǳǇ ŀ ŎƻƳǇŀƴȅΦ {ƻΣ 

becoming incredibly competent at that. Do it a lot of times. And the last level is about creativity, 

and skill-enhancement within creativity. We need ς this motor for your thinking abilities, we need 

ǘƘŀǘ ǘƻ ŘǊƛǾŜΦ ¢ƘŀǘΩǎ ǾŜǊȅ ǇǊŀŎǘƛŎŀƭΦ {ƻ ǘƘŀǘΩǎ ǘƘŜ ǘƘǊŜŜ ƭŜǾŜƭǎ ƻŦ ŀōǎǘǊŀŎǘƛƻƴ ǘƘŀǘ ǿŜ ǿƻǊƪ ƻƴΦ  
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Nicola: Can you tell me something about the last, then. Is it going to be similar to Creative Genius? 

In terms of the practical, but also getting the theoretical background.  

Subject 1: Well, it will be very similar to what I have done on the Visionærfabrikken project. So, it 

will be at the same time as we are working with them to find their core-values. So, it will be with 

that fƻŎǳǎΣ ƳƻǊŜ ǘƘŀǘ ǳƴŎƻǾŜǊƛƴƎ ǿƘŀǘΩǎ ōŜƘƛƴŘ ŎǊŜŀǘƛǾƛǘȅΦ Lǘ ǿƛƭƭ ς what I think is important, is 

getting a lot of positive experiences with your own creativity. So that you just do the things 

automatically. And then you could delve a bit further on the things. Definitely. 

bƛŎƻƭŀΥ {ƻΣ ƛǎ ƛǘ ŎƻǊǊŜŎǘƭȅ ǳƴŘŜǊǎǘƻƻŘ ǘƘŀǘ ƛǘΩǎ ŀōƻǳǘ ƎƛǾƛƴƎ ǘƘŜƳ ǎƻƳŜ ǘƻƻƭǎ ǘƻ ǳǎŜΣ ƳƻǊŜ ǘƘŀƴ ƛǘΩǎ 

about teaching them why the tools work? 

Subject 1Υ ¸ŜǎΦ ²Ƙȅ ǘƘŜȅ ǿƻǊƪΧ 

Nicola: You know, the theoretical background for why ς  

Subject 1: Yes, ŜȄŀŎǘƭȅΦ {ƻΣ ƛǘΩǎ ŀ ǇǊŀŎǘƛŎŀƭ-ŦƻŎǳǎŜŘ ǎǘŀȅΣ ȅƻǳ ŎƻǳƭŘ ǎŀȅΦ !ƴŘ ǘƘŜƴ ƭŜŀǊƴΧ LǘΩǎ ŀōƻǳǘ 

learning to create projects, right. Make projects for yourself, and your own development. Where 

you later ς when you succeed in doing this for you, and for your behavior, that step, that is to go 

out in the world and do a positive difference, which is based ς or have the root in your core-values. 

So, we have to figure out what your core values are, before you can go out into the world and do 

something. Everything have to ōŜ ōŀǎŜŘ ƛƴ ǾŀƭǳŜǎΦ  LǘΩǎ ǊŜŀƭƭȅΣ ǊŜŀƭƭȅ ƛƳǇƻǊǘŀƴǘΦ  

Nicola: It sounds interesting.  

Subject 1Υ ¸ŜǎΣ L ǘƘƛƴƪ ǎƻ ǘƻΦ LǘΩǎ ŀ ƴƛŎŜ ǇǊƻƧŜŎǘΣ ŀƴŘ L ǘƘƛƴƪ ǘƘŜǊŜΩǎ ŀ ƴŜŜŘ ŦƻǊ ƛǘΦ ¢ƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ǇŜƻǇƭŜ 

who are direction-ƭŜǎǎΦ !ƴŘ Ƨǳǎǘ Řƻ ǿƘŀǘΩǎ ς what are the criteria for success for someone like me, 

today? In regard to society, right. Or the culture, if I look at what my parents told me, or what people 

Ƴȅ ŀƎŜ ǘŜƭƭ ƳŜΣ ǘƘŜƴ ƛǘΩǎ ŀƭƭ ŀōƻǳǘ ƎŜǘǘƛƴƎ ŀ ōŀŎƘŜƭƻǊΣ ƻǊ ōŜǘǘŜǊΣ ŀ ƳŀǎǘŜǊǎΦ ¢ƘŜƴ ȅƻǳ ƘŀǾŜ ǎǘǳŘƛŜŘ 

enough. You ƘŀǾŜ ǎǳŎŎŜǎǎΦ !ƴŘ ǘƘŜƴ ƎŜǘ ŀ Ƨƻō ŀƴŘ ǎƻƳŜ ƳƻƴŜȅΦ L¢Ωǎ ƴƻǘ ǊŜŀƭƭȅ ŀōƻǳǘ ƘŀǾƛƴƎ ŀ ƭƛǾŜ 

that you are happy with. Or about who you are as a person. I have studied for fifteen years. No one 

ever asked me what I want to do. Or yes, at Creative GeniusΦ !ƴŘ ǘƘŀǘΩs something that made a 

major difference for me. So, one of the things that I ask of people, in this term on this Højskole, and 

also on Visionærfabrikken, that is to say, that is to reflect or write a mini-project, or a big project 

about what do you want? In three to five years. What is your plan? Where do you want to go? Put 
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ŀ ŘƛǊŜŎǘƛƻƴ ŦƻǊ ȅƻǳǊ ƭƛǾŜΦ {ƻΣ ƛǘΩǎ ƴƻǘ ƧǳǎǘΣ ǿŜƭƭΣ ƳƻƳ ŀƴŘ ŘŀŘ ǘƘƻǳƎƘǘ ǘƘƛǎ ǿŀǎ ŀ ƎƻƻŘ ƛŘŜŀΦ hǊ ǘƘŀǘ 

ȅƻǳ ŀǊŜ ŎƻƴǘǊƻƭƭŜŘ ōȅ ǎƻƳŜǘƘƛƴƎ ȅƻǳ ŘƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘΣ ƻǊ ŀǊŜƴΩǘ ŀǿŀǊŜ ƻŦΦ  

Nicola: hǊ Ƨǳǎǘ ŘƻƛƴƎ ƻƴŜ Řŀȅ ŀǘ ŀ ǘƛƳŜΣ ǿƛǘƘƻǳǘ ƳŀƪƛƴƎ ŀ Ǉƭŀƴ ŦƻǊ ƛǘΧ  

Subject 1: I see that we need people who are more driven, in regard to what they are doing. Way 

ƳƻǊŜ ŘǊƛǾŜƴΦ bƻǘ Ƨǳǎǘ ƳƻǘƛǾŀǘŜŘΣ ōŜŎŀǳǎŜ ƳƻǘƛǾŀǘƛƻƴ ǎǳŎƪǎΦ LǘΩǎ ƭƛƪŜ ŀ ŘƻƎΣ ǊƛƎƘǘΦ Lǘ ƎŜǘǎ ŀ ōƻne, and 

then eats it. But when you are driven for something, then you also have the morale and your values 

with you.  

Nicola: And you are saying that all of this is linked to creativity? 

Subject 1: Yes, insanely much! I see creativity as the center of everything. As the motor of our ability 

to think. And based on that, if I should make a change in behavior, then I would need a good idea 

why, or why I need this change in behavior. If I have a good idea, then I make the behavioral change. 

!ƴŘ ǘƘŀǘΩǎ ŀƭǎƻ ƛƴǘǊoducing new habits.  

bƛŎƻƭŀΥ .ǳǘ ƛŦ L ǘŜƭƭ ȅƻǳ ǘƘŜƻǊŜǘƛŎŀƭƭȅΣ ǘƘƛǎ ƛǎ ŀ ƎƻƻŘ ƛŘŜŀΦ ¢ƘŜƴ ǘƘŜǊŜΩǎ ƴƻ ŎǊŜŀǘƛǾƛǘȅ ƛƴǾƻƭǾŜŘΤ LΩǾŜ Ƨǳǎǘ 

ǊŜŀŘ ŀƴ ŀǊǘƛŎƭŜΦ aŀȅōŜ ŀōƻǳǘ ŜŀǘƛƴƎ ŎŀǊǊƻǘǎΣ ƛƴǎǘŜŀŘ ƻŦ ŎŀƴŘȅΣ ƻǊ ǿƘŀǘŜǾŜǊ ƛǘ ŎƻǳƭŘ ōŜΦ ¢ƘŜƴ ǘƘŜǊŜΩǎ 

no creativity in it. At lŜŀǎǘ ƴƻǘ ƛƴ ǘƘŀǘ ǎǘŜǇΦ ²ƻǳƭŘƴΩǘ ȅƻǳ ƳŀƪŜ ŀ ŎƘŀƴƎŜ ƛƴ ȅƻǳǊ ōŜƘŀǾƛƻǊ ŀƴȅǿŀȅΚ  

Subject 1: No. 

Nicola: No? 

Subject 1Υ L ǿƻǳƭŘƴΩǘΦ ¸ƻǳΩǊŜ ŀǇǇŜŀƭƛƴƎ ǘƻ ǎƻƳŜǘƘƛƴƎ ƪƴƻǿƭŜŘƎŜ ǊŜƭŀǘŜŘΦ !ƴŘ ǘƘŀǘΩǎ ς ŀǘ ƭŜŀǎǘ ǘƘŀǘΩǎ 

what I have learned ς that is the lowest level, in regard to actually make people do something. Yeah, 

it might appeal to very intellectual people ς but does it actually that anyway? 

Nicola: What if I use other arguments? I appeal to your humanity, or something. You could still 

change your behavior from an external ς  

Subject 1: Of course, you can. But I believe, that if you really want to change something, then you 

have to make the decision yourself.  

Nicola: And then the creativity is the main power in it? 
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Subject 1Υ ¸ŜǎΣ ƛǘǎΧ !ƭǎƻΣ ƛŦ ȅƻǳ Ƨǳǎǘ ƘŀǾŜ ǘƻ ƭŜŀǊƴ ǎƻƳŜǘƘƛƴƎ ƴŜǿΦ [ŜŀǊƴƛƴƎ ǎƻƳŜǘƘƛƴƎ ƴŜǿΣ ȅƻǳ ƘŀǾŜ 

to add two and two in your head, to understand the new concept. You have to take some knowledge 

ȅƻǳ ƘŀǾŜΣ ŀƴŘ ǘƘŜƴ ȅƻǳ ƘŀǾŜ ǘƻ ŎƻƳōƛƴŜ ƛǘΦ LŦ ȅƻǳΩǊŜ ƴƻǘΧ LŦ ȅƻǳΩǊŜ ŀǘ ŀƭƭ ƴƻǘΧ ²ƛǘƘƻǳǘ ŎǊŜŀǘƛǾƛǘȅΣ 

ȅƻǳ ŎŀƴΩǘ ƭŜŀǊƴ ŀƴȅǘƘƛƴƎΦ !ƴŘ ǘƘŜƴ ȅƻǳ ƳƛƎƘǘ ǎŀȅΣ ǿƘŀǘΩǎ ǘƘŜ ŦƛǊǎǘ ǘƘƛƴƎ ǿŜ ƭŜŀǊƴΣ ǿƘŜǊŜΩǎ ǘƘŀǘ ŦǊƻƳΚ 

And how can we build upon something which does not exists. Of course, there we have nature. 

Nature ς ǘƘŜǊŜΩǎ ǎƻƳŜǘƘƛƴƎ ǿŜ ƪƴƻǿ ŦǊƻƳ ƻǳǊ ƎŜƴŜǘƛŎǎΤ ƛǘ ƛǎ ŀƴ ƛƴƎǊŀƛƴŜŘ ǇŀǊǘ ƻŦ ǳǎ ǘƘŀǘ ǘƘŜǊŜΩǎ 

ǎƻƳŜ ǊǳƭŜǎΦ {ƻƳŜ ǊǳƭŜǎ ǘƻ ǘƘŜ ƎŀƳŜΦ !ƴŘ ǘƘŀǘΩǎ ǿƘŜǊŜ ŜǾŜǊȅǘƘƛƴƎ ǎǘŀǊǘǎΦ !ƴŘ ǘƘŜƴ ŜǾŜǊȅǘƘƛƴƎ ƛǎ ōǳƛƭǘ 

on top of that.  

Nicola: Interesting. 

Subject 1Υ ±ŜǊȅ ƛƴǘŜǊŜǎǘƛƴƎΦ !ƴŘ ƛǘΩǎΧ L ŀƳΧ L ŀƳΣ ŀƴŘ ǘƘŜƴ ǘƘŜǊŜΩǎ ǘǿƻ ƻǘƘŜǊ ǿƘƻ ŀŜ ŀ ǇŀǊǘ ƻŦ ǘƘƛǎ 

Højskole project. And two of us, we are very inspired by a clinical psychologist named Gordon 

Peterson, if you know him? 

bƛŎƻƭŀΥ L ƘŀǾŜ ƘŜŀǊŘ ŀōƻǳǘ ƘƛƳΣ ōǳǘ L ŘƻƴΩǘ ƪƴƻǿ ƘŜΩǎ ǘƘŜƻǊƛŜǎΦ  

Subject 1Υ IŜΩǎ ǿƛƭŘΦ IŜΩǎ ǊŜŀƭƭȅ ǿƛƭŘΦ !ƴŘ ƘŜΩǎ ǾŜǊȅ ǇƻǇǳƭŀǊ ǘƘŜǎŜ ŘŀȅǎΦ 9ǎǇŜŎƛŀƭƭȅ ƛƴ ǊŜƎŀǊŘ ǘƻ ȅƻǳƴƎ 

ƳŜƴ ŀǊƻǳƴŘ Ƴȅ ŀƎŜΦ !ƴŘ ŜǎǇŜŎƛŀƭƭȅ ƛƴ ǘƘŜ ¦{!Σ ōŜŎŀǳǎŜ ǘƘŜǊŜΩǎΧ ¢ƘŀǘΩǎ ǘƘŜ ƎǊƻǳǇ ǿƘƻ ŀǊŜ Ƴƻǎǘ 

ŀǘǘǊŀŎǘŜŘ ǘƻ ǿƘŀǘ ƘŜ ǎŀȅǎΣ ōŜŎŀǳǎŜ ƘŜΩǎ ǎǇŜŀƪƛƴƎ ŀ ƭƻǘ ŀōƻǳǘ ƎŜǘǘƛƴƎ ŀ ǇǳǊǇƻǎŜŦǳƭ ƭƛŦŜΣ ŀƴŘΧ Lƴ ŀ 

ǇǳǊǇƻǎŜŦǳƭ ƭƛǾŜΣ ȅƻǳ ŀƭǎƻ ƴŜŜŘ ǘƻ ƘŀǾŜ ŘŜŦƛƴŜŘ ǿƘŀǘΩǎ ǾŀƭǳŀōƭŜ ŦƻǊ ȅƻǳΣ ŀƴŘ ǿƘŀǘ ƛǎ ǎǳŎŎŜǎǎΦ !ƴŘ ŦƻǊ 

ŀ ƭƻǘ ƻŦ ƳŜƴΣ ŜǎǇŜŎƛŀƭƭȅΣ ƛŦ ȅƻǳ ǘŀƪŜ ǘƘŀǘ ƎǊƻǳǇΣ ǘƘŜƴΧ bŀƘΣ ǘƘŀǘ ƳƛƎƘǘ ōŜ ǘƻƻ ƎŜƴŜǊŀƭƛȊƛƴƎΦ .ǳǘ ƛǘΩǎ 

connected to the school system oveǊ ǘƘŜǊŜΣ ǿƘŜǊŜ ǇŜƻǇƭŜ ŀǊŜ Ƨǳǎǘ ƎŜǘǘƛƴƎ ǇǊŜǎǎǳǊŜŘ ǘƘǊƻǳƎƘΦ LǘΩǎ 

just a canal, people are constantly tested. 

Nicola: Yeah, they have a very rigid society structure.  

Subject 1Υ !ƴŘ ǘƘŜ ƻƴŜǎ ǿƘƻ ŘƻƴΩǘ Ŧƛǘ ς ƛǘΩǎ ŀƭǎƻ ǘƘƻǎŜ ǿƘƻ ŘƻΣ ōǳǘ ƛǘΩǎΩ ƴƻǘ ǘƘŜ ǎŀƳŜΦ ¢ƘŜ ones who 

ŘƻƴΩǘ Ŧƛǘ ƛƴ ƛǘΣ ǘƘŜȅ ŀǊŜ ƧǳŘƎŜŘ ƴƻǘ ǎǳŎŎŜǎǎŦǳƭΦ !ƴŘ ƛŦ ȅƻǳ ŘƻƴΩǘ ǎǳǊǾƛǾŜ ǘƘŀǘΣ ȅƻǳΩǊŜ ǎŎǊŜǿŜŘΦ !ƴŘ ǘƘŜƴ 

the ones who do get through, are they then happier on the other side, because of it? And they are 

not. They are not at all. They just have a cƻƳǇƭŜǘŜƭȅ ǎŎǊŜǿŜŘ ƳŜƴǘŀƭ ƛƳŀƎŜ ǊŜƎŀǊŘƛƴƎ ǿƘŀǘΩǎ 

valuable and what gives their lives meaning. Then they have been at some job in a lot of years and 

earned a lot of money. And so what? And what he then says is that ς ƘŜΩǎ ǎǇŜŀƪƛƴƎ Ƴƻǎǘƭȅ ǘƻ ƳŜƴΦ 

IŜΩǎ ǎǇŜŀƪƛƴƎ ƎŜƴŜǊŀƭƭȅΣ ōǳǘ ƛǘΩǎ Ƴƻǎǘƭȅ ǘƻ ǘƘŜ ƳŀƴΦ IŜ ǎŀȅǎΣ ǿƘŀǘ ȅƻǳ ƴŜŜŘ ǘƻ ƘŀǾŜ ŦƻŎǳǎ ƻƴΧ ²ŜƭƭΣ 
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ƘŜΩǎ ǎǇŜŀƪƛƴƎ ŀōƻǳǘ ƳŜƴ ŀƴŘ ǿƻƳŜƴΣ ŀƴŘ ǿƘŜƴ ǘƘŜ ǿƻƳŀƴ Ŏŀƴ ŜŀǊƴ ƘŜǊ ƻǿƴ ƳƻƴŜȅ ŀƴŘ ƎƛǾŜ ōƛǊǘƘ 

ŀƴŘ ǘƘŜȅ Ƨǳǎǘ Řƻ ŜǾŜǊȅǘƘƛƴƎ ǘƘŜƳǎŜƭǾŜǎΣ ǎƻ ǿƘŀǘΩǎ ǘƘŜ ƳŀƴΩǎ ǊƻƭŜΣ ǎǳŘŘŜƴƭȅΦ !ƴŘ ǘƘŜƴ ƘŜΩǎ ǎǇŜŀƪƛƴƎ 

ŀōƻǳǘ ǘƘƻǎŜ ǘƘƛƴƎǎ ƭƛƪŜ ōŜƛƴƎ ŀ ƎƻƻŘ ǇŜǊǎƻƴ ŀƴŘ ŀ ǊƻƭŜ ƳƻŘŜƭ ŀƴŘ ǎƻ ƻƴΦ !ƴŘ ǘƘŀǘΩǎ ǿƘŀǘ ƛǘΩǎ ŀōƻǳǘΦ 

aƻǊŜ ŀƴŘ ƳƻǊŜΦ !ƴŘ ǘƘŀǘΧ L ōŜƭƛŜǾŜ ƛƴ ǘƘŀǘ ǘƻƻΦ ! ƭƻǘΦ !ƴŘ ǘƘŀǘΩǎ ǿƘŀǘ ǿŜ ƴŜŜŘ ƘŜǊŜΣ ǘƻƻΦ CƻǊ 

ǿƻƳŜƴ ŀƴŘ ƳŜƴ ōƻǘƘΦ !ƴŘ ǘƘŀǘΩǎ ǿƘŀǘ ǘƘƛǎ IǄƧǎƪƻƭŜ ǿŀƴǘǎ ǘƻ ǿƻǊƪ ǿƛǘƘ ŀ ƭƻǘΦ ²Ƙƻ ŀǊŜ ȅƻǳΚ ²ƘŀǘΩǎ 

your values? What do you want to do? Where do you want to go?  

Nicola: Anything else you want to add?  

Subject 1: Do you have time for a myth? 

Nicola: Of course. 

Subject 1: Alright, then you get this last one. This is also very central for ς L ŘƻƴΩǘ ƪƴƻǿ ƛŦ ȅƻǳ ƪƴƻǿ 

ƛǘΣ Řƻ ȅƻǳΚ ώ{Ƙƻǿǎ ǇƛŎǘǳǊŜϐΦ LǘΩǎ ŎŜƴǘǊŀƭ ŦƻǊ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴǘ ǿŜ Ǝƻ ǘƘǊƻǳƎƘΦ ²ƛǘƘ ǊŜǎƛǎǘŀƴŎŜΦ !ƴŘ 

Ƙƻǿ ƛǘ ŦŜŜƭǎ ǿƘŜƴ ŎƘŀƻǎ ƻǾŜǊǘŀƪŜǎ ǳǎΦ ¢Ƙƛǎ ƳȅǘƘΣ ƛǘΩǎ ŀ aŜǎƻǇƻǘŀƳƛŀ ƳȅǘƘΦ hǊ ŀ ŎǊŜŀǘƛƻƴ ǘŀle from 

the Mesopotamian mythology, where you have Tiamat and Marduk. Tiamat is the goddess for 

ŎƘŀƻǎΦ ¢ƘŜ ƳƻǘƘŜǊ ƻŦ ŀƭƭ ƎƻŘǎΦ !ƴŘ ǎƘŜ ǊǳƭŜǎΦ !ƴŘ ǘƘŜ ǿƻǊƭŘ ŎŀƴΩǘ ƳŀƴƛŦŜǎǘΣ ƛǘΩǎ ǘŜǊǊƛōƭŜΦ !ƴŘ ǘƘŜǊŜΩǎ 

ς she has some sons, and they have some sons and daughters. And they are actually ς they are 

ƳƛǎŜǊŀōƭŜ ǘƘŀǘ ǎƘŜ ŜȄƛǎǘǎΣ ōŜŎŀǳǎŜ ǘƘŜȅ ŎŀƴΩǘ Řƻ ŀƴȅǘƘƛƴƎΣ ŀǎ ƭƻƴƎ ŀǎ ǎƘŜ ŜȄƛǎǘǎΦ ¢ƘŜƴ ǘƘŜȅ ǘǊȅ ǘƻ ŦƛƎƘǘ 

ƘŜǊΦ .ǳǘ ǘƘŜȅ ŀƭƭ ǊŜǘǳǊƴΣ ŎƻƳǇƭŜǘŜƭȅ ōƭƛƴŘŜŘ ŀƴŘ Ƙƛǘ ōȅ ŎƘŀƻǎΦ !ƴŘ ǘƘŜȅ ŎŀƴΩǘ ǿƛƴ ƻǾŜǊ ƛǘΦ {ƻ ǘƘŀǘΩǎ 

bad. Then this ƴŜǿ ƎƻŘ ŀǊǊƛǾŜΦ !ƴŘ ƛǘΩǎ ŜǾŜƴ ŦǳǊǘƘŜǊ ƻǳǘΦ ¢ƘƛǊŘ ƭŜǾŜƭ ƻǊΧ 

Nicola: Third generation? 

Subject 1: Something like that. His name is Marduk. And he has eyes all around his head, he can see 

very well. He has a high consciousness. He talks magic words. So, he succeeds in using his abilities. 

And he says to the gods, I can beat the dragon. Or at least he thinks he can. And when I do, he says, 

ȅƻǳ ƘŀǾŜ ǘƻ ŘŜŎƭŀǊŜ ƳŜ ǘƘŜ ƪƛƴƎ ƻŦ ŀƭƭ ƎƻŘǎΦ {ƻ ƘŜΩǎ ŀƭƭ Řƻǿƴ ƘŜǊŜΣ ƛƴ ǘƘŜ ƘƛŜǊŀǊŎƘȅΣ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘŜ 

ƎƻŘǎΦ !ƴŘ ƘŜΩƭƭ ƎŜǘ ŀƭƭ ǳǇ ǘƘŜǊŜΣ ƛŦ ƘŜ ǿƛƴǎΦ !ƴŘ ǘƘŜ ƻǘƘŜǊǎ ǘƘŜƴ ǎŀȅΣ ǿŜ ŀƎǊŜŜΣ ƭŜǘΩǎ ǎŀȅ ǘƘŀǘΦ !ƴŘ 

then he goes fights the chaos-dragon. And that was probably a long fight. And it was all terribly. I 

was the worst thing you could ever imagine, right. Your whole foundation is taken away from you, 

and you have to beat this. And he then succeeds in catching the dragon, in a net. And he takes out 

his invisible spear. And then he pokes the dragon, till death. And then one parts become the heaven, 
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and the other part becomes the earth. He becomes the king of all gods, and the world manifests. 

{ƻΣ ƘŜΩǎ ǎƻǊǘǎ ƻŦ ǘƘŜ ǇƛŎǘǳǊŜ ƻŦ ǘƘŜ ƘǳƳŀƴΣ ŀƴŘ ǘƘƛǎ ƛǎ ŀ ǇƛŎǘǳǊŜ ƻŦ ǘƘŜ ǘƘƛƴƎǎ ǿŜ ƳŜŜǘ ǿƘƛŎƘ ŀǊŜ 

uncomfortable. Or chaotic. Throughout our live, we have to fight with a lot of chaos-dragons. But 

ƛǘΩǎ ƻƴƭȅ ƛƴ ǘƘŜ ŦƛƎƘǘ ǘƘŀǘ ǿŜ ŀŎǘǳŀƭƭȅ Ŏŀƴ ǿƛƴΣ ŀƴŘ ƛǘΩǎ ƻƴƭȅ ƛƴ ǘƘŜ ŦƛƎƘǘ ς or in winning the fight, that 

ƻǳǊ ǇƻǘŜƴǘƛŀƭ ƛǎ ǊŜƭŜŀǎŜŘΦ LŦ ǘƘŜǊŜΩǎ ƴƻǘ ς before no one went against the dragon, none of the other 

ƎƻŘǎΦ {ƻΣ ǘƘŜ ǿƻǊƭŘ ŎƻǳƭŘƴΩǘ ƳŀƴƛŦŜǎǘΦ {ƻΣ ƛn the end if would have meant that nothing becomes 

anything, or that everything just disappears again, that you shrink and becomes a small raisin. That 

ƳƛƎƘǘΧ {ƻΣ ƛŦ ǿŜ ŀǊŜ ƴƻǘ ōǊŀǾŜ ǘƻ Ǝƻ ŀƎŀƛƴǎǘ ǿƘŀǘΩǎ ƘŀǊŘΣ ǘƘŜƴ ǿŜ ŀǊŜ ƴƻǘ ƎƻƛƴƎ ǘƻ ōŜŎƻƳŜ ƳƻǊŜΦ 

We use this story a lot. Tiamat and Marduk. Really old story, too. 3-4000 years old, I think. But 

equally relevant. 

bƛŎƻƭŀΥ ¸ŜǎΣ ǘƘŜǊŜΩǎ ŀ ƭƻǘ ƻŦ ǘƘŜƳ ƛƴ ǊŜƭƛƎƛƻƴΣ ƭƛƪŜ ǘƘƛǎΦ hŦ ǎǘƻǊƛŜǎ ŀƴŘ ƳȅǘƘǎΣ L ƛƳŀƎƛƴŜΦ LǘΩǎ ŀ Ŏƻƻƭ 

picture of it. It is.  ̈

Subject 1: Yeah, and then ς L ŘƻƴΩǘ ƪƴƻǿ ǿƘȅ ƘŜ Ƙŀǎ ǿƛƴƎǎΣ ƛǘ ƳƛƎƘǘ ōŜ ōŜŎŀǳǎŜ ƘŜΩǎ ŀ ƎƻŘΦ .ǳǘ 

ǘƘŜǊŜΩǎ ǎƻƳŜ ŘƛŦŦŜǊŜƴǘ ǇŀǊǘǎΦ ²Ƙȅ ŘƻŜǎ ƘŜ ƘŀǾŜ ŀ ǘƘƛƴƎ ǘƘŜǊŜΣ ǘƘŀǘΩǎ ŀ ōƛǘ ǿŜƛǊŘ ǘƻƻΦ .ǳǘ ƛǘ ƛǎ ŀ 

ǿƻƳŀƴΦ LǘΩǎ ŀ ǿƻƳŀƴΦ !ƴŘ ǘƘŜ ŘǊŀƎƻƴ ƛǎ ŀ ŎǊŀȊȅ ǎȅƳōƻƭΦ LǘΩǎ ŜǾŜǊȅǘƘƛƴƎ ǿŜ ŦŜŀǊΣ ŎƻƳing to us. 

Especially things sitting in a three and can kill us.  

Nicola: Yeah, completely basic goosebumps down your back.  

Subject 1Υ !ƴŘ ƛǘΩǎ ŜǎǇŜŎƛŀƭƭȅ ŀƳŀȊƛƴƎΣ ǿƘŜƴ ȅƻǳ ŀǊŜ ǎƛǘǘƛƴƎ ǿƛǘƘ ǎƻƳŜƻƴŜ ǿƘƻ ƛǎ ŀƭƭΧ ¢ƘŜȅ ŘƻƴΩǘ 

ƪƴƻǿ ǿƘŀǘ ǘƻ ŘƻΣ ǘƘŜȅ ŘƻƴΩǘ ƪƴƻǿ ǿƘŀǘ ǘƻ Řƻ ǿƛǘƘ ǘƘŜƛǊ ƭƛǾŜǎΦ ¢ƘŜȅΩǊŜ ŀƭƭ ŎƻƳǇƭŜǘŜƭȅ ƛƴ ǘƘŜ 

basement. Then these ς ¦ǎƛƴƎ ǘƘŜǎŜ ǎǘƻǊƛŜǎΣ ƛǘ Ƨǳǎǘ ƎƛǾŜǎΧ ¢ƘŜȅ ǳƴŘŜǊǎǘŀƴŘΦ bƻǿ LΩƳ Řƻǿƴ ŀƴŘ ƛǘ 

ǎƻǊǘ ƻŦ ǎǳŎƪǎΦ .ǳǘ ƛǘΩǎ ƻƴƭȅ ōȅ ōŜƛƴƎ Řƻǿƴ ǘƘŀǘ ȅƻǳ Ŏŀƴ ŦƛƴŘ ȅƻǳǊ ƛƴǾƛǎƛōƭŜ ǎǇŜŀǊΦ bƻ ƻƴŜ ǎŀǿ ƘŜ ƘŀŘ 

tƘŜ ƛƴǾƛǎƛōƭŜ ǎǇŜŀǊΦ IŜ ƘŀŘƴΩǘ ŜǾŜƴ ǎŜŜƴ ƘƛƳǎŜƭŦ ǘƘŀǘ ƘŜ ƘŀŘ ƛǘΦ IŜ Ƨǳǎǘ ǎǳŘŘŜƴƭȅ ŦƛƴŘǎ ƛǘΣ ŀƴŘ ƪƛƭƭ 

them.  

Nicola: Cool. 

Subject 1: Yes. Do you want this? [indicating myth picture] 

bƛŎƻƭŀΥ ¸ŜǎΦ ¢ƘŀƴƪǎΦ 5ƻ ȅƻǳ ǿŀƴǘ ǘƻ ƘŜŀǊ ǿƘŀǘ LΩƳ ǿǊƛǘƛƴƎ ŀōƻǳǘΚ  

Subject 1: Yes, I would like to.  
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bƛŎƻƭŀΥ LΩƳ ƎŜƴŜǊŀƭƭȅ ƭƻƻƪƛƴƎ ŀǘ ǎƻƳŜ ǘƘƛƴƎǎΣ ŀǎ ǘƘŜǊŜ ŘƻŜǎ ƴƻǘ ŜȄƛǎǘ ŀ ƭƻǘ ƻŦ ǎǘǳŘƛŜǎ ŀōƻǳǘ ƭƻƴƎ-term 

effects of long-ǘŜǊƳ ŎǊŜŀǘƛǾƛǘȅ ǎǘǳŘƛŜǎΦ ¢ƘŜǊŜΩǎ ŀ ŦŜǿ ς but not a lot.  

Subject 1: How long is that? Long-term? More than a year?  

Nicola: Yeah ς when did you take yours? You took it in ς 

Subject 1: two and a half years ago. 

Nicola: Yes. The ones that exists, almost all of them ς with individual creativity, as this is ς they are 

measured right after. So, you take the Torrance test, then you get some sort of creativity course 

lasting between a day and five weeks, and then we measure your creativity right after, and then 

concludes that your creativity has increased. What I want to look at, is saying, alright, but could we 

imagine that there exists two parts to creativity. One where you actually learn and trains creativity, 

and one regarding activation of creativity. Which there exists a bit about, but is never really 

discussed in this context.  

Subject 1: What does activation mean? 

Nicola: That is, for example, using tools to get more creative in the moment. And then you get 

creative either in relation to this specific situation, or you get creative within the next couple of 

ƘƻǳǊǎΣ ōŜŎŀǳǎŜ ȅƻǳΩǊŜ ƛƴ ǘƘŀǘ ƳƛƴŘǎŜǘΦ !ƴŘ then your creativity is reduced again after. So, you could 

ƛƳŀƎƛƴŜΣ ǘƘŀǘ ǿƘŜƴ ǿŜ Řƻ ƛǘ ǘƘŜ ǿŀȅ ǿŜ ŘƻΣ ǿƘŜǊŜ ȅƻǳ ƳŜŀǎǳǊŜ ǊƛƎƘǘ ŀŦǘŜǊΣ ǘƘŜƴ ǇŜƻǇƭŜΩǎ ŎǊŜŀǘƛǾƛǘȅ 

ƛǎ ƛƴŎǊŜŀǎŜŘΣ ōŜŎŀǳǎŜ ǘƘŜƛǊ ŎǊŜŀǘƛǾƛǘȅ ƛǎ ŀŎǘƛǾŀǘŜŘΦ {ƻΣ ǿƘŜƴ ǿŜ ŎƻƴŎƭǳŘŜ ǘƘŀǘ ǇŜƻǇƭŜΩǎ ŎǊŜŀǘƛǾƛǘy 

ǘǊŀƛƴƛƴƎ ǿƻǊƪǎΣ ǿŜ ŀŎǘǳŀƭƭȅ ŎŀƴΩǘ ōŜ ǎǳǊŜΦ .ŜŎŀǳǎŜ ǿŜ ƘŀǾŜƴΩǘ ǘŜǎǘŜŘ ǿƘŜǘƘŜǊ ƛǘ Ƨǳǎǘ ƛǎ ǘƘŀǘ ǇŜƻǇƭŜΩǎ 

creativity is activated. There does exist some studies ς LΩǾŜ ŦƻǳƴŘ ǘǿƻ ǎǘǳŘƛŜǎΣ ƻƴŜ ŦǊƻƳ Ωур ŀƴŘ ƻƴŜ 

from 2015, which are looking at long term effects of creativity. So, it seems that there are long term 

effects of creativity, and I also believe that we can see from Creative Genius that there obviously 

ŀǊŜΦ .ǳǘ ǿŜ ƘŀǾŜƴΩǘ ǊŜŀƭƭȅ ǇǊƻǾŜŘ ƛǘΣ ŀƴŘ ǿŜ ŘŜŦƛƴƛǘŜƭȅ ƘŀǾŜ ƴƻǘ ƭƻƻƪŜŘ ŀǘ ƛǘ ƛƴ ǊŜƭŀǘƛƻƴ ǘƻ ǘƘƛǎ 

activŀǘƛƻƴΦ {ƻ ǘƘŀǘΩǎ ƻƴŜ ǇŀǊǘΦ !ƴŘ ŀƴƻǘƘŜǊ ƛǎ ǿƘŀǘ ƛǎ ǘƘƛǎ ŀŎǘƛǾŀǘƛƻƴΦ ²Ƙŀǘ Řƻ ǇŜƻǇƭŜ Řƻ ǘƻ ŀŎǘƛǾŀǘŜ 

their creativity, how does activation work. Because, the things we have about it, is very ς we have a 

number of studies that says that meditation seems to activate creativity. But that it does not 

immediately have a long-term effect, unless you keep meditating. And then we have some studies 

ǘƘŀǘ ǎŀȅǎ ǘƘƛƴƎǎ ƭƛƪŜ ŀǊǘ Ŏŀƴ ŀŎǘƛǾŀǘŜ ŎǊŜŀǘƛǾƛǘȅΦ !ƴŘ ǘƘŜƴ ǘƘŜǊŜΩǎ ǎǘǳŦŦ ƭƛƪŜ ǊƻƭŜ-playing and so on. So, 
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this activation ƻŦ ŎǊŜŀǘƛǾƛǘȅ ƛǎ ŀ ǾŜǊȅ ŦƭǳŦŦȅ ǘƘƛƴƎΣ ŀƴŘ L ǿƻǳƭŘ ƭƛƪŜ ǘƻ Ǝƻ ƛƴ ŀƴ ŘŜŦƛƴŜ ƛǘΦ ¢ƘŀǘΩǎ ǘƘŜ Ƴŀƛƴ 

things that I want to do. 

Subject 1Υ !ƴŘ ȅƻǳ ŀǊŜ ŘƛǎŎǳǎǎƛƴƎ ƛƴŘƛǾƛŘǳŀƭ ŎǊŜŀǘƛǾƛǘȅΦ {ƻΣ ƴƻǘ ǿƛǘƘ ŀƴȅƻƴŜ ŜƭǎŜΚ LΩƳ ǘƘƛƴƪƛƴƎ ƛƴ 

relation with others, because your ability to be true and authentic in a situation with other people, 

ǘƘŀǘΩǎ ǊŜŀƭƭȅ ƛƳǇƻǊǘŀƴǘΦ  

bƛŎƻƭŀΥ LǘΩǎ ǎƻǊǘ ƻŦ ŀ ŘƻǳōƭŜ ǘƘƛƴƎΦ ¸ŜǎΣ ȅƻǳ Ŏŀƴ ōŜ ŎǊŜŀǘƛǾŜ ǘƻƎŜǘƘŜǊ ǿƛǘƘ ƻǘƘŜǊ ǇŜƻǇƭŜΣ ōǳǘ ŀǎ LΩƳ 

studying innovation, so a lot of the innovation creativity that is discussed, they talk about team 

creativity. How you ensure as a good leader that your team is more creative, and so on. And itΩǎ ƴƻǘ 

ǎƻ ƳǳŎƘ ǘƘŀǘΣ ǿƘƛŎƘ LΩƳ ǘƘƛƴƪƛƴƎ ŀōƻǳǘΣ ƛǘΩǎ Ƙƻǿ Řƻ ȅƻǳ Řƻ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ŎǊŜŀǘƛǾƛǘȅΦ  

Subject 1: For yourself. 

Nicola: Yes. Or for the individual members of your team. The personal creativity, that we talked 

ŀōƻǳǘΦ LǘΩǎ ƛƴǘŜǊŜǎǘƛƴƎΣ L ōŜƭƛŜǾŜΦ 

[Irrelevant discussion] 

Subject 1: Have you worked with beklædnings-bias (costume-ōƛŀǎύΩΚ ¢Ƙŀǘ ǿƻǊƪǎ ǾŜǊȅ ǿŜƭƭΦ  

bƛŎƻƭŀΥ L ŘƻƴΩǘ ς what did you call it? 

Subject 1: Costume-ōƛŀǎΦ LǘΩǎ ƛŦ ȅƻǳ ƛƴǘǊƻŘǳŎŜ ŀ ŎƻǎǘǳƳŜ ς ƻǊ Ǉǳǘ ƻƴ ŀ Ƙŀǘ ǘƘŀǘ ǎŀȅǎΣ LΩƳ ǘƘŜ ƳŀǎǘŜǊ 

of creativity.  

Nicola: One of the few studies I have, that discusses activation directly, are talking about that they 

tested creativity on someone whom were told to be rigid scientists, and someone who were told to 

ōŜΧ aŀȅōŜ ŎǊŀȊȅ ŀǊǘƛǎǘǎΣ ƻǊ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜ ǘƘŀt. And where they were discussing ς yes, I have that 

ŀƭǊŜŀŘȅΦ .ǳǘ ǘƘŀǘΩǎ ŀƭǎƻ ŎƻƴǎƛŘŜǊŜŘ ŀ ƳŜǘƘƻŘ ƻŦ ŀŎǘƛǾŀǘƛƻƴΦ ²ƘŜƴ ȅƻǳ Řƻ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ ƳŀƪŜǎ 

ǇŜƻǇƭŜ ƳƻǊŜ ŎǊŜŀǘƛǾŜΣ ƛƴ ǘƘŜ ǎƛǘǳŀǘƛƻƴΦ .ǳǘ L ƘŀŘƴΩǘ ƘŜŀǊŘ ǘƘŀǘ ǘŜǊƳ ŦƻǊ ƛǘΦ  

Subject 1Υ L ǘƘƛƴƪ ǘƘŀǘΩǎ ς you have it with other things. You also have it with emotions. Yeah, what 

ŘƛŘ ȅƻǳ Ŏŀƭƭ ƛǘΚ LŦ ȅƻǳΩǊŜ ŀΧ 

Nicola: Rigid scientist. 
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Subject 1Υ ǘƘŜƴ ȅƻǳ ƘŀǾŜ ƛǘ ǘƻƻΣ ǊƛƎƘǘΦ ¢Ƙŀǘ ȅƻǳ ƘŀǾŜ ǘƻƻΧ .ǳǘ ƻƴŜ ǘƘƛƴƎ ƛǎ ǘƘŀǘΧ ¸ŜŀƘΣ ƻŦ ŎƻǳǊǎŜ ƛǘΩǎ 

ŀ ŎƻǎǘǳƳŜΣ ǘƘŀǘΩǎ ƻƴŜ ǘƘƛƴƎΣ in that you have to consider situations beforehand where you were 

very rigid or a situation where you were very creative, right. Which is pretty effective at activating.  

bƛŎƻƭŀΥ ¸ŜǎΣ ŀƴŘ ŀƭǎƻ ƛƴ ǘŜǊƳǎ ƻŦ ǊŜŎƻƎƴƛȊƛƴƎΣ ǿƘŀǘ ǿƻǊƪ ŦƻǊ ƳŜΣ ŀƴŘ ǿƘŀǘ ŘƻŜǎƴΩǘ ǿƻrk for me. And 

ǿƘŜƴ ŘƻŜǎ ƛǘ ǿƻǊƪ ŀƴŘ ǿƘŜƴ ŘƻŜǎƴΩǘ ƛǘΦ  

Subject 1: Definitely. 

[Irrelevant discussion] 

Nicola: Why did you pick Creative Genius? 

Subject 1: I just saw the poster somewhere. I researched it, and it just sounded like something I 

ƘŀŘƴΩǘ ŘƻƴŜ ōŜŦƻǊŜΦ hƴ ǳƴƛǾŜǊǎƛǘȅΦ !ƴŘ ƛǘ ǿŀǎ ŀƴ ƻŦŦŜǊ L ƘŀŘƴΩǘ ǎŜŜƴ ōŜŦƻǊŜΦ !ƴŘ ƛǘ ǿŀǎ ŀƭǎƻ 

ǎƻƳŜǘƘƛƴƎ ŎƻƳǇƭŜǘŜƭȅ ŘƛŦŦŜǊŜƴǘΣ ƳŜǘƘƻŘƻƭƻƎƛŎŀƭƭȅΦ !ƴŘ L Ƨǳǎǘ ŘƛŘƴΩǘ ǿŀƴǘ ǘƘŀǘΦ ¢ƘŜ ŎƘƻƛŎŜǎ ǿŜǊŜ ŀƴ 

internship somewhere, where there were more of the same. Or something else. And then it was 

just the something else, which were more attractive. It sounded fun.  
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APPENDIX X: INTERVIEW SUBJECT 2 

Nicola: Can you start by telling me about yourself.  

Subject 2: Yes. My name is [REDACTED]. I'm 33 years old. I'm from Romania. And then Denmark for 

almost six years now. I graduated last year from Aalborg university. I did a master in cultural 

communication and globalization. And uh. Yeah. Uh for my ninth semester I think it's called; I did 

the Creative Genius.  

Nicola: Yeah. How did you like the course? 

Subject 2: Well it was definitely different than the than the rest. And uh I would say a bit more of 

what I imagine the university should be. Uh we were going towards uh a digital world so 

remembering information will not be useful. It already isn't that useful anymore. So, I think it's more 

important to teach people how to use information instead of having them memorize it. So yeah I 

was very impressed by it.  

Nicola: Yeah everybody so far I've interviewed have been. I took the course myself to, so same thing. 

Can you describe creativity for me. The way you perceive creativity.  

Subject 2: Okay. Yeah. Most people think about creativity as, I don't know, genius or a spark or 

something unique butΧ All right. I used to do that too. But after taking the class I understood that 

it can be trained, it can be worked on. Same as same as athletes. There are athletes who have talent, 

but with talent only, they only make it so far. You have to work for it. You have to train. So, if we 

think that the brain is a muscle so to speak then why not train it. So, yeah creativity is definitely a 

skill that can be trained and creativity isΧ LǘΩǎ ǿƘŀǘ ƳŀƪŜǎ ǳǎ ƘǳƳŀƴΦ /ǊŜŀǘƛǾƛǘȅ ƛǎ ǿƘŀǘ ƳŀƪŜǎ ǘƘŜ 

difference between artificial intelligence and human intelligence. Computers might be able to think 

faster than us, but for now, at least, they aren't able to create something no matter how or how fast 

they think. So it's not about brain power. It's something else.  

Nicola: Can you describe that else? It's creativity but? 

Subject 2: Uh. Creativity is. Creativity is walking the different path. Creativity is looking at something 

and seeing what no one else can. Creativity is uh yeah. So it's a little bit of craziness into it. The first 

time and most of my colleagues are like What are we doing here beginning of the class. Everyone 
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looked around like what are we doing here. But then everything started falling into place and there 

was there was sense in that madness.  

Nicola: You said you know the brain is a muscle in regard to creativity. You think everyone can learn 

creativity?  

Subject 2: Oh definitely yes. Uh one of the most useful things that I've learned in the class I was 

already practicing some form of meditation and uh I actually learned that it has a name and that it's 

ǇǊŀŎǘƛŎŜŘ ŀƴŘ ǳƘ ƛǘ ƳŀŘŜ ƳŜΧ aƻǊŜ ŜŦŦƛŎƛŜƴǘ ƛƴ ƛǘΣ ōŜŎŀǳǎŜ ƴƻǿ L ƘŀŘ ŀ name for all the things that 

I would do. I was doing intuitively and now I could I could focus on them and it made me concentrate 

better and uh yeah.  

Nicola: What were these things.  

Subject 2: Uh for example uh that was the monkey brain. I was already aware of it. I was calling it 

my inner five-year-old because that's. Pretty much pretty much where it was but uh I figured out 

for example that clicking the pen or tapping my foot is enough to keep the monkey brain busy 

because the monkey brain isn't very smart. It's basic needs basic instinct. So usually clicking a pen is 

enough to keep it busy and then leave the rest of my brain to actually focus on what I'm doing. And 

focusing on the now on the here and being able to focus exclusively on my task that that was 

something that I was I was doing but I was using it only for concentration and for example and 

somehow noisy environment I could focus on my task and not be distracted by the noise. But during 

a Creative Genius class I realized that it could be used to concentrate on the task at hand and be 

there now.  

Nicola: !ƭƭ ǊƛƎƘǘΦ 5ƻ ȅƻǳ ǘƘƛƴƪ ŜǾŜǊȅƻƴŜ ƛǎ ŎŀǇŀōƭŜΧ 5ƻ ȅƻǳ ǇŜǊŎŜƛǾŜ ǘƘŜǎŜ ǘƘƛƴƎǎ ŀǎ ŀ ǇŀǊǘ ƻŦ 

creativity or rather something that can make you more creative.  

Subject 2: Well there's this meditating thing that I was doing with the concentration. I think it helped 

you get to the stage that you need to be in order to be creative. So, it opens the door for creativity 

it doesn't necessarily make you creative. If we think about creativity as using the entire library of 

the brain, I don't know maybe it would be easier for someone who has a bigger library for in regard 

to someone who has a smaller library. So maybe some people would be better than others. And age 
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is also a factor. Brain loses its elasticity after a certain age. So yeah but to a certain degree I'm pretty 

sure that everyone could do it.  

Nicola: ̧ ƻǳ ƳŜƴǘƛƻƴŜŘ ƳŜŘƛǘŀǘƛƻƴ ŀǎ ŀ ƳŜǘƘƻŘ ƻŦΧ 9ƴƘŀƴŎƛƴƎ ŎǊŜŀǘƛǾƛǘȅΚ 

Subject 2: Yeah. I guess you can call it that you have other methods. And it may sound silly but I was 

ǘŀƭƪƛƴƎΧ LŦ ȅƻǳϥǊŜ ǘǊȅƛƴƎ ǘƻ ŎƻƳŜ ǳǇ ǿƛǘƘ ǎƻƳŜǘƘƛƴƎ ŘƛŦŦŜǊŜƴǘ ȅƻǳ ǎƘƻǳƭŘ Řƻ ŘƛŦŦŜǊŜƴǘ ǘƘƛƴƎǎΦ {ƻ L 

would sit and meditate in places I wouldn't normally sit somewhere outside. I would sit in a weird 

position like with my feet up the wall just to break all the usual patterns because if you do the same 

things all over again. It's most likely that you will get the same results all over again.  

Nicola: So you use meditation as a step into focusing.  

Subject 2: Yes.  

Nicola: Do you find that it also makes you more creative.  

Subject 2: Yeah it does. I mean it's hard to say if it's causation or correlation, but it definitely, 

definitely helps. It may be self-suggestion and I don't know because the result is that I am more 

creative after a short session of meditation and it helps me be more creative.  

Nicola: Do you use other things but meditation to do this too? 

Subject 2: It's definitely my go to like I always start with a short meditation. Uh yeah. It was the first 

time what I heard about meditation it sounded like a scam and I didn't really believe in it. And if you 

don't really believe in anything it's not going to work. But then someone explained it to me as a 

ŘƛǎŎƛǇƭƛƴŜ ƻŦ ǘƘŜ ƳƛƴŘ ŀƴŘ ǘƘŀǘ ƳŀŘŜ ƳƻǊŜ ǎŜƴǎŜ ŦƻǊ ƳŜ ƳƻǊŜΧ 9ȄǇƭŀƛƴƛƴƎ ƛǘ ƳƻǊŜ ƻǊ ƳƻǊŜ Ǌŀǘƛƻnally 

then let's say I mystically. Besides meditation you know placement is it's also it's also a thing. I have 

ŦŀǾƻǊƛǘŜ ǇƭŀŎŜǎ ŀƴŘΧ ¢Ƙŀǘ L Ǝƻ ǘƻ ŀƴŘ ȅŜŀƘ ǎƻƳŜǘƛƳŜǎ Ƨǳǎǘ ƎƻΦ L Řƻƴϥǘ ƪƴƻǿΦ !ǘ ǘƘŜ ŜŘƎŜ ƻŦ ǘƘŜ Ŏƛǘȅ 

somewhere in and around a field. I'm probably not. That's something very scenic just outside just a 

place that I've never been before. 

Nicola: Can go through like. All right. So now you have like this is what you would do if you have 

some creative problem you have to solve. So first step is you meditate?  

Subject 2: Yes, I always start with meditation. My favorite place is my living room couch because it's 

a modular couch and I can arrange it in different places and sit in different positions. Then if that 
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doesn't work then I go outside and find some unusual place. Try to break the pattern. And if that 

doesn't work, well there's always another day. I feel that I reach a block if I try too many things and 

nothing works, I feel that it brings a blocking. I have to take a break from it. 

Nicola: Then, when it works. When you got into the zone, what's the next step then? 

Subject 2: The next step. Usually when it clicks it just clicks and ideas just keep pouring. And one of 

the other very useful things I learned in the Creative Genius, was to not focus on one idea no matter 

how good it sounded then and just write everything down all the ideas that I got. And so yes, I've 

become addicted to post it. It's just post it's everywhere. I tried a color system, but it didn't help as 

much as I thought I found it to be limiting my creativity. And that this first stage when my ideas just 

keep coming is more chaotic. So if I tried color coding the post-it broke the flow of ideas 

Nicola: Like categorizing at the same time? 

Subject 2: Yeah. So instead I just write everything down and uh then maybe try to organize them in 

categories.  

Nicola: Can you give me an example of when you use creativity? Today, like in everyday life? 

Subject 2: In everyday life.  

Nicola: Or in your job.  

Subject 2: Yeah. Whenever I encounter a problem, I like to break it down into pieces and see what 

can be changed. What is the purpose. What are we trying to do and get to the underlying principle 

on that and see, that instead of if something needs to stay up there something needs to be 

suspended somewhere. OK and can we do it horizontally and vertically and not limit myself to the 

basic question because there's never just one way of doing something.  And if you focus too much 

on the question you limit yourself. So yeah that's. I think that would be the classic thinking outside 

the box. Yeah. That's the easiest way of working and in real life without doing an actual session with 

meditation and coming up with ideas. If you have a simple problem, I found this to be the most 

useful. Like what's the underlying principle here is. Yeah there's something moving that shouldn't 

be moving or the other way around. And so on. So that's very easy and then very effective and then 

then works most of the time obviously.  
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Nicola: All right. Going back to the idea of meditation you think everyone could use that? 

Subject 2: As I was saying if you don't believe that it will work or at least be open minded about it 

then it will not work.  

Nicola: What if someone believes it will work. If you have to sit with someone and find a creative 

solution with them and then you do meditation. Now you've trained this so like you said earlier that 

makes you more creative. Would it work on someone else too? 

Subject 2: I think so. So my type of meditation is the ways that person explained it to me is uh so -

our breathing for example our breathing is made happens automatic, but we can't take control over 

it if we want to. So if we think of the brain in the same way, like, we're creative, through training we 

can take control over that that creative part of the brain and that made way more sense than 

chakras and energy and so on. So if it's explained like that, I think it would make sense to much more 

people and make it more believable and if you're willing to try and be open minded about it. Yeah. 

I think the majority of people would find that it's working.  

Nicola: Can you describe - ŘƛŘ ȅƻǳΧ LϥƳ ƎƻƛƴƎ ǘƻ ōŀŎƪǘǊŀŎƪ ŀ ōƛǘΦ .ŜŦƻǊŜ ȅƻǳ ǘƻƻƪ ǘƘŜ Creative Genius 

course. How was your creativity then? Did you use it?  

Subject 2: Well, I had some idea about thinking outside the box and uh it was uh instinctual. It wasn't 

very organized so I would say my creativity was average or maybe slightly above average just 

because I had some idea of how it worked. So yeah nothing uh nothing spectacular. But uh. I mean 

I'm an avid reader. I read a lot so yeah, I have a good brain library but you have to know how to put 

it to use otherwise it's not going to be very effective.  

Nicola: That's what the Creative Genius course did? 

Subject 2: Yes. It taught me how to put all that that information to use no matter how useful or silly 

it made sounds. We've had countless exercises where someone would say something extremely 

stupid and then we would laugh. Yeah but if we switch this around it kind of makes sense.  

Nicola: Yeah. What about your creativity now compared to when you took the course? 

Subject 2: Oh yeah. It's definitely improved. Yeah definitely. 

Nicola: So you're creativity now is even bigger than when you took the course? 
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Subject 2: Yes. Definitely. Like I was saying that if we think about the brain as a muscle it's been 

training. 

Nicola: Well, if we think of it as a muscle, then if you don't train it, the natural assumption would 

also be that it deteriorate? 

Subject 2: I would assume so. But once you get a taste of it it's difficult to stop. So yeah. It's an 

ongoing process. It's like uh. Again I'm going to sound silly. When we were kids we were we had this 

one friend who was able to move had one of his toes independently and of course we were I don't 

know eight ten at the point and we were very jealous and we struggle to do it seemed impossible. 

And then one day I just did. It just clicked. I mean the brain and the toe they are always connected 

you just have to be aware of that connection. And one day it clicked. So even though I haven't 

practiced it since I was 10 I can still do it today. Like the connection is still there. So once a certain 

connection in the brain are made they don't really go away like a more adult example would be that 

I studied French in elementary school. And I was I would say fluent in French and I haven't used it 

for 13 - 15 years. But recently I met some French people and uh even though I was having difficulties 

speaking I could still understand perfectly what they were saying. So. The brain is uh is like a muscle 

but it's not a muscle. It's similar in some ways but it's not a muscle per se. Like you don't ever forget 

really forget a language or riding a bicycle. 

Nicola: You might need to - if you haven't used it for a while, your skill level is lower? 

Subject 2: Probably but it would you would get back faster. 

Nicola: You get to build it up quickly. 

Subject 2: Yeah exactly.  

Nicola: ̧ ƻǳΩǊŜ ǎŀȅƛƴƎ ȅƻǳǊ ŎǊŜŀǘƛǾƛǘȅ ƛǎ ōƛƎƎŜǊ ƴƻǿΦ Iƻǿ ƻŦǘŜƴ Řƻ ȅƻǳ ǇǊŀŎǘƛŎŜ ȅƻǳǊ ŎǊeativity?  

Subject 2: If you talk about doing an actual creative session like actually taking the time to meditate 

and find a place. I rarely do that. But uh the basic version I'm just trying to find different solutions 

to different problems every day in my job and in my home. Yes definitely every day. Uh. There is a 

saying I tribute I think to George Washington. If my task would be to cut some woods I would spend 

and I would have two hours for it. I would spend one hour and a half sharpening the axe, and half 
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an hour to cut the trees. So whenever I encounter a problem I take I don't know five 10 seconds to 

think about it okay. Can I solve this problem differently. Yeah. So yeah definitely. I use creativity 

every day.  

Nicola: Lǎ ǘƘŜǊŜ ǎƻƳŜ Řŀȅǎ ȅƻǳΩǊŜ ƳƻǊŜ creative than others? 

Subject 2: Well that's... How do you measure. How creative is one.  

Nicola: ¢ƘŜƴ ǘŀƪŜ ǘƘŀǘΦ Iƻǿ ǿƻǳƭŘ ȅƻǳ ƳŜŀǎǳǊŜ ǿƘŜǘƘŜǊ ȅƻǳΩǊŜ ŎǊŜŀǘƛǾŜ ƻǊ ƴƻǘΦ  

Subject 2: Oh yeah. That's it. That's a very difficult question. That's what I was saying. Creativity is 

there. Like that part of the brain and everyone has it. It's just a matter of training it. So I would say 

yeah I mean I am more creative than average. But with training everyone can do it. So yeah I'm just 

more trained at creativity and that's more creative I say. Yeah. Yeah. Creativity is such a such an 

abstract notion to define and to measure it's basically impossible to bring it into measurable units. 

Like how many ideas per day do you get.  

Nicola: Yeah. Are there then days where you feel more creative than others?  

Subject 2: Yeah that that's definitely the thing. The regular education teaches people how to 

memorize information and then try and then apply it directly and uh it's easy to see that that uh 

that both. People rely too much on the internet and finding more information. And it definitely 

helps, it solves the problem but that will always mean that you will always solve the problem in the 

same way all over again. So if we don't have creativity we'll just keep doing the same way the ancient 

Greeks did it. I mean they were they were brilliant people they had brilliant philosophers and 

mathematicians and. But yeah we need to find better ways.  

Nicola: So there is days you find yourself more creative than other days. It's just hard to define for 

you?  

Subject 2: Yeah I guess so. I mean. You know.  

Nicola: I'm maybe not creative as it's called but then the ability to use your creativity 

Subject 2: Yeah yeah. Then then yes then yes. Some days are like Yeah. Uh. Some days are just bad 

days.  
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Nicola: So what do you think does that then. It's a completely random or?  

Subject 2: There's also random days. Bad weather definitely doesn't help. Your personal life. Bad 

things happening don't help. Uh. If I have too much stuff on my mind like meditation can only help 

me so far it's impossible to completely block everything. So. Yeah.  

Nicola: All right. After the Creative Genius course. Have you had any other training in creativity? Like 

other than when you use it yourself. 

Subject 2: Not a course, but I started playing more uh role playing games. And those are very good 

at uh stimulating creativity even if it's a certain branch of it, more related to fantasy. But uh it's very 

close. Like I actually did my project on using. A pen and paper role playing games in stimulating 

creativity. So it's definitely there and uh there are no set rules or there are very loose rules for pen 

and paper. So you have to be creative and then think you know on the spot. And uh. Yeah I guess 

that's a form of training.  

Nicola: bƻǿ LΩǾŜ ŀŎǘǳŀƭƭȅ Ǝƻǘ Ƴȅ ŀƴǎǿŜǊǎ ǘƻ ŜǾŜǊȅǘƘƛƴƎ L ƴŜŜŘ ǎƻ ōŜŦƻǊŜ L ǎǘŀǊǘ ŜȄǇƭŀƛƴƛƴƎ ǘƻ ȅƻǳ 

what I'm doing, do you have anything to add?  

Subject 2: Yeah. I said in the beginning that the way children especially are taught, I think it's wrong 

and the brain is very sensitive and in child they learn very fast but they also fall into patterns very 

fast. So if we start shaping them from young ages into memorizing things, it will set them on a path 

of doing and doing just that. So. I hope that will change at some point and your education will focus 

more on.  

[Interruption] 

Subject 2: Education should be reformed towards using information because everyone has a laptop 

or a smartphone at hand pretty much at any point. So memorizing information is falling into disuse 

is becoming obsolete. So. Yeah focus more on using information than memorizing it.  

Nicola: Yeah, understanding the information.  

Subject 2: Yes.  

Nicola: All right. Anything else? 
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Subject 2: No. Pretty much it.  

Nicola: All right. All right. So by this study I'm making, it's actually twofold. There's not a lot of studies 

made on long terms effects of creativity training. So that's one thing. There's a few studies that 

proven that works. So a part of my study is simply proving that it works again. Which is my 

assumption and so far have been corroborated. The other part is something I call activation. This is 

what you're actually doing when you meditate or play role-playing games and a whole ton of other 

stuff that falls into this role. Which is not training per se but puts in a creative mindset all temporarily 

do something that increase creativity like could it be how you're feeling or you know looking at art 

or these kinds of things. Yeah. And this doesn't really like.... We have a few studies that talks about 

this but most studies that talks about creativity do this thing, you know, they give the Torrance test 

and then they do some creativity training and then right after the give the Torrance test again. And 

my belief is that creativity training does two things. It teaches you creativity generally but it also 

activates your creativity. And if we only measure right after. We don't know if we're measuring 

actual learned creativity or just activation happening from there. So this is what I'm. Yeah. And then 

of course trying to define what activation is because right now it's a very fluffy, you know size. No. 

So yeah and you're doing it a lot. I can hear like all the meditation like you sounds like you're starting 

with activation a lot which makes the data very interesting. So yeah. 

Subject 2: I'm glad it helped you. 

Nicola: Does this do that does it make sense for you.  

Subject 2: Yeah yeah yeah. You said it already. Once you activate that part of the brain it doesn't 

really go out but it helps if you keep using it.  

Nicola: {ƻ ǘƘŜǊŜΩǎ ǘƘŜ ǘǊŀƛƴƛƴƎ ǿƘƛŎƘ ƛǎ ŀōƻǳǘ ŀŎǘǳŀƭƭȅ ƭŜŀǊƴƛƴƎ ǘƻ Řƻ ǘƘŜ ǘƘƛƴƎǎ ŀƴŘ ǘƘŜƴ ǘƘŀǘϥǎ ǘƘŜ 

situation when you activate your creativity. You know just liƪŜ ǊƛŘƛƴƎ ŀ ōƛƪŜ ȅƻǳ ƳƛƎƘǘΧ ȅƻǳ ƪƴƻǿ 

one thing is you know how to do what you need to do. Another thing is to you know learning to 

keep your balance again. Yeah yeah.  

Subject 2: And uh yeah comparing the brain to a muscle like when you start working out when you 

are beginning you do certain exercises when you get proficient in it you do other things. 



The Relationship Between Creativity and Activation By Nicola Jensen 

74 
 

Nicola: So yeah it's about learning how to work out and then building up muscles too. But then if 

you forget to train, your muscles will deteriorate. But you already like it. Do they want to build up 

again. You already have the knowledge about how to work out how you can build it up faster.  

Subject 2: Exactly. Yeah right. That's an interesting topic.  

Nicola: Yeah. It's very hard because there is nothing of it in the literature so it's a yeah. 

Subject 2: It makes it both easier and harder at the same time. Yeah. Yeah. Way less reading articles 

and way more I guess. All right. Any last comments? 

Nicola: Uh no that's it. 

Subject 2: Then I'm gonna stop this thing.  

 

 

 

 

  












































































































