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ABSTRACT

A unique relationdlgfween nature & custymesent in Greerffasginated by explorjrigrtinee,

@nknowvinl soon realised that this binary connects to much more. Etplorbejvieercomeure &
culturesven what it méanthe secidtural framework of tourism in Grbentane my palskond

a reconnection with nature & viewing nature from a différgraspethpédbvaixperience should

much more focye@eiving this ratlitge alliegto absorb the fascination about living in such extreme
codtions at the top of the world, but, more importantlyjttorra@coeriadhe age of the Anthropocene.
Analysing the role of tour guides in the creatiomatiutieerelaltiongs adds value to the worldmaking

of tourism & how we should be critically evaluating active tourism discourse in the gefase of knowlet

creation of understanding with an open mind.
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Tour GuidesRoles3ustainable Development / Adventure HlagesAitachmedense of Place
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ACKNOWLEDGMENTS

| amprofoundly grateful to my supemisoDredém the encouragemesituctive feediadicible
insight& support throughout the thesis

Heartfelt thanks tutee eparticipants of my researtieneaningful wiséidor teaching atbeuthe
appreciation of nature, which is abtyheueeabitiorier the futuGeeenland.



TABLE OF CONTENT

Abstract

Acknowledgments

List of Figues

List of Tables

List of Abbreviations
INTRODUCTION
1.1. Setting the Scene

1.

3.

1.1.1.

Tourism & Tour Guiding Education in Greenland

1.2. Problem Statement

1.2.1.
1.22.

Research Question

Aims

1.3.  Structure of my Master Thesis
METHODOLOGY

2.1. My Tenets as a Researcher

2.2. Exploratory Research Design

2.3. Literature Review

2.4. Social Constructivism & the Qualitative Approach

24.1.

Transparency

2.5. The Case Study of Greenland

2.6. Empirical Data Collection

2.6.1.

Participants

2.6.1.1. Ethical Considerations

2.6.2.

Interviews

2.6.2.1. Individual Interviews

2.6.2.2. Focus Group Interviews

2.7.
2.7.1.

Triangulation of Sourceglternative Materials & Processes

Coding & Theming

2.8. Limitations

THEORY

3.1. Greenlandic Tourism in the Arctic Peripheries
3.2. Social Sustainabilitizinking Culture & Environment

3.3.  The Adventure Tourism Segment

3.3.1. The NatureCulture Binary in the Adventure Segment

vi
Vil

viii

© 00 N o o o g b~ b DN

NN D N RN NNNDNNDNIER P PR R B b p
© ® o O N W NN O O © N N~ o M w O



3.3.2. The Transformative Travel of the Human Being 30

3.4. The Guided Journey of the Tourism Experience 31
3.4.1. The Evolution of Tour Guiding Roles 32
3.4.2. The Essential Role of Tour Guides in Sustaining Towitein Greenland 34
3.4.3. Tour Guides within the Quality Tourism Experience 34

3.5. The Dominance of Nature in Greenland 36
3.5.1. Social Construction of a Sense of Place 37
3.5.2. Place Attachment 37

3.5.3. The Relationship between Place, Belonging & Community in Polar Regions 38

3.5.4. The Effect of Place Attachment on Tourism Entrepreneurship 39
3.6. Entrepreneurship in Greenland 40
3.6.1. Entrepreneurship in Indigenous Communities 41
3.6.2.  Tourism Social Entrepreneurship in Greenland 42
4. ANALYSIS 43
4.1. The Evolution of Tour Guiding Roles 44
4.2. The Guided Journey of the Tourism Experience 48
4.3. The Transformative Travel of the Human Being 49
4.4. Tour Guides within the Quality Tourism Experience 50
4.5. Tour Guides in the Adventure Tourism Segment 51
4.6. The NatureCultureBinary in the Adventure Segment 53
4.7. Storytellig 54
4.8. Social Construction of a Sense of Place 55
4.9. Place Attachment 56
4.10. The Relationship between Place, Belonging & Community in Greenland 57
4.11. Job Opportunity vs Career Path of Greenlandic Guiges 59
4.12. Entrepreneurship in Indigenous Communities 62
4.13. The Effect of Place Attachment on Tourism Entrepreneurship 64
4.14 Tourism Social Entrepreneurship in Greenland 65
4.15. Entrepreneurship in Greenland 66
4.16. The Dominance of Nature in Greenland 68
5. CONCLUDING THOUGHTS 70
5.1. What is the Practical Role of Tour Guides in the Tourism Business? 70
52. What is the Tour Gui de-RatureReldtianshipim Greenlpnd2 r i ng t
5.3. Discussion 73
6. REFERENCELIST 75



7.

APPENDICES
Appendix 1 / Place Identity & Sélfficacy
Appendix 2 / Sustainable Tourism in th& Qé&ntury
Appendix 3 / Table on Tour Guide Roles
Appendix 4 / Tour Guide Role Mind Map
Version 1
Version 2
Appendix 5 / Individual Interview Guideli@&tudents & Graduates
Appendix 6 / Focus Group Interview Guideline
Appendix 7 / Individual Interview GuidelinBrogramme Coordinator GU
Appendix 8 / Individual Interview @leline- Sermersooq Business Council
Appendix 9 / Individual Interview Guidelin€our Operator
Appendix 10 / IntervievArne& Gert / 22 February 2018
Appendix 11 Anterview Colin / 23 February 2018
Appendix 12 / Interview Rie / 23 February 2018
Appendix 13 / Focus Group Interview / 22 & 23 Febrzaig
Student 1
Student 2
Student 3
Student 4
Student 5
Student 6
Student 7
Student 8
Student 9
Appendix 14 / Interview Stine / 01 March 2018
Appendix 15 Anterview Albert / 13 March 2018
Appendix 16 / Results frone®nersooq Tourism Workshop
Picture 1
Picture 2
Appendix 17 / Note Informal Meeting with Destination South Greenland
Appendix 18 / Notes from Conversation with Tour Operators
Appendix 19 / Personal Notes
Appendix 20 / Descriptive Role of a Tour Guide
Appendix 21 / Coding & Theming Mind Map

101
101
102
103
105
105
106
107
108
109
111
112
113
120
124
130
130
131
132
133
134
135
136
137
138
139
150
152
152
152
153
155
156
157
159



LIST OF FIGURES

Figure 1| Geographical Map of Greenland 2
Figure 2 | Tourism Landscape 3
Figure 3 | Tour Guides within Destination Development 25

Figure 4 |[Schematic Portrdyaf Sustainable Developmenth& Relationships between 27
Society 8Nature byLittig & Griessler 2005

Figure 5 | Historical Evolution of Tour Guide Role in Tourism Research 33

Figure 6 | Role of Place in my Tourism Landscape 35

vi



LIST OF TABLES

Tabk 1 | Master Thesis Participants 18/ 19
Table 2 | Definitions & Distinctions within the Power of Place 39
Table3 | Tour GuideRole Ranking from Participants 44

Vil



LIST OFABBREVIATIONS

ATTA
FEG
GU
GMP
GMoF
VG
VNTM
WFTGA

UNWTO

Adventure Travel Trade Association

European Federation of Tourist Guide Associations
Campus Kujalleq Qaqgortoq

Greenland Mapping Project

GreenlandMinistry of Finance

Visit Greenland

VestNorden Travel Mart

World Federation of Tourist Guide Associations

United Nations World Travel Organisation

viii



1.INTRODUCTION

6 Kal aal I-tha land dfl thenpaaple, @cgety living in settlements on the edge. Greenland

being the biggest island of which most part is covered in permankr#viog only small,

remote &widespread areas along the coast, where society has establishedAHiég tiéntred

on nature& naural resources, whose rhythrex&eme conditions make the Greenlandic people

the O6Pioneering Nationd of I|living as part of
nature. The egative impacts connected topértially not solelyagsed byourism are shaping

& modifying this environment, making Greenland a place, where climate change consequences
can already be experienced by the peBmesi & Ren, 20)5Internal to this probleatic

struggle is the hostilefgagile environment Greenthoonsists ofGad, Jacobsen, Graugaard &
Strandsbjerg2016; Muller, 2013h reverse, those conditionscécumstances have increased
interest in this particular Arctic reginat only from a torism perspective. As soon asti&r

nature becomes thejebt within tourisntonsumption, those cultureslifelihood tend to &
romanticized by the visitor g(dla Barre, 2013). Over the course of time, through
commodificabn & exploitation of nature&ul t ur e at the place of t ol
zore 0 of u omshgps af power édds avblvedaBr1991). Using this theoretical concept

as the basis, with my research, | want to illustrate how even a challenging situation, if analysed
into detail, an contribute to worldmakingdg&nerate positivienefits in the future of tourism. |

am trying to create an understandingVeryday realities, as oftarer timethose are taken for

granted b people. Taking back a step & focusing on this phenomenorrjng in societghall

generate meanirapout theconstructed reality (Caton, 200&ton, 2013aTourism can be
considered within worldmaking as a transformative tool of the creation of meaning,
understanding, peop8eplaces ircurrent, historical &uture settingsAteljevic, Hollinshead &

Ali, 2009; Hollinshead & Caton, 20Caton, 2013bBeing part of promoting peace, tiee,

cultural understandingussainable resource managememipowerment of communities

generating sociakWbeing;tourism is more than a business sector (Higgsboilles, 2006).
Analysing a community case study in regatttbse aspects, by reflectiorcitical thinking

about assumptions, can cause a constructional debate balanced relationships of equal power
di stribution in t heookingatioursm tb bezaphemomengnDdive@SS , 20
culturalunderstanding, harmonisationt@erance, it becomes more than leisure, recré&ation

travel stude & demandsa crosslisciplinary resear@pproachThe interpretation of lived
experience data transforms tourism into a field of social science, which shall not only be a form
of economic development but a creation of linkages & renewed relationship between culture &
the environmenQresswell, 200¥cCool & Moisey, 2001).



1.1.SETTING THE SCENE

When discussing tourism in Greenland, there is one side describing it as a last frontier on Earth,

an

lculturebinary. On thether sidelevelprices& climate change have made Greenland associated

icy wonderl and,

& adlourful @léace of gkaringeasstrong natare a

r et

with terms as last chance tourism or a once in a lifetime destination. Beyond this contrary,

Greenland is an emerging destination within the adventure segment. Tourismé&n rural

petipheral areas, just as Greenland, often is centred on&n#tareby intimately related to the
natural& local physical landscape (Hall & Boyd, 2005)a@art from Arctic wildlife, icebergs,

glaciers, hot springs, northern lights, the midnight sumassive ice sheet, Greenland has to

offer a lot cultural wise: Inuit culture, history of the Vildngsrse, fashion, foofl art, to only
name few (VG, n.d.b). In this sertsavdling to Greenland is a fascinating adventurdneof

unknown, unexpectefl unusual in the eyes of many visitors, 8uguestion arisespw to

explore this journey of expecting the unexpected? Most tourists travelling to Gre2dlahd in

have booked at minimum ogeided activity or an entirely guided adventure (Lumholt, 2018)

With a demand increase in meaningful rayél tourist immersions at the destination, tour

guides are becoming

n.d

.a/n.d.b).
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Figure 1| Geographical Map of Greenland

steadily more important as part of the tourist experience (Woodall,



Further, toinitially create an understanding for the tourism landscape, | will show with figure 2
below how & which componentsnteroperateAs this landscape deternsnésreenland, as

place consists of 2 major components, which influ&shape the place. On the one hand,
there is the constructed place of sociaklimmunity interactio& on the other hand, the
formation of the place as aitist destination. Each of those sidesharacterised by its own
components which intersedher with the business side of tourism or the anthropological side
of tourism& in the sense of worldmaking. The positioning of the tour guides right in the middle
shows, that they are a maspect through which those 2 contrasting sides ir&ergetvene.

Seeing this intersection as an opportunitycrieating positive benefits, the involvement of
variousstakeholdersreates a demanding positiontiertour guides.

Zpace of

Coommmmity

life

Tourism Social Science

Figure 2 | My Tourism Landscape



1.1.1. TOURISM& TOURGUIDING EDUCATION IN GREENLAND

Currently, Campus Kujalleq in Qagortoq is offering 3 programmes in tougatioedwhich

are the onlgxistingn Greenland, regarding the specifics of tourismm®néhs each, guiding
programmes, Arcti& Adventure, as well as a 2 ¥z year serviceragogducation are available

for students. Initiallyourism education was created in Greenland around 1993, but connected to
a lot of changes in tourism demand, development, business sectaf fomoplicated
bureaucratic processes; the education ésesonomy) as it exists today has been established
around 2003. The Arctic guide education started in&®#& Adventure guide education in

2016 only. It had been the sch&dkachers obligation to proof the necessiigmand for an
education in touns. Setting up the education fraeratch has been a challenging responsibility

of finding inspiration in the international context, mainly Dengnbrédand, while focusing on
Greenland& the tourism market demands. Till today, it is a constant procetaptdtion,
developmen& improvenent. Further details about timtiation & development of the guide
education can be found in Appendix 11. Designing a-tia@dpractical guiding education,
focusing on training guides for longer trips in the moumégEs&aoutdoors, is relying on safety,
knowledge, communicati@nservice which shall encompass a quality tourist experience (Skifte,
n.d.).l also want to introduce the employment opportunities tour guides wilhencafter
graduating fromschool. The education inhte field of tourism, if combining the service economy

& at least one of the guiding courses, as most students curraatggd@ping the students for

jobs within various levels, from seasonal guiding jobs;ttméujbbs at a tour opor to jobs

at the municipality or for building their own enterprise. Due to seasonality of tourism, the job as
a guide can often only be considered a temporary/seasonal job, if not combined with additional
administrativework or working abroad in couesi with complementary tourism seasons.
Neverthelss, many graduated studevish to staroff their careewith working as #our guide.

Jobs athe municipality oatour operator, combining tour guiding with administrative tasks or
promotion of tourisndevelopmentan be challenging for fresh graduates, as this often means
building tourism from the scratch in unexplored destinations in Gre€isarty.there is not

only one path, the tourism education leads to, but must be rather seen as a tool, which shall

prepare students to make a change in the tourism segment.

1.2 PROBLEM STATEMENT

In the beginning, | thought, the challenging situation of tour guasheguintered in Greenland
during summer 2017, would mainly be an issue of economic competition betwd&en local
internationalseasonal incomiggiides. Butver the course of my investigation, | reconsidered

& reframed the problematiwhere competitivess is only one part in the complex setfng.



low reputation in thep market, from an international perspective (see Appendireaf)s a
burdenfor the locally trained guides, which they have to overcome additionally to the challenges
of seasonalityf tour guiding At the same time, with the increasing demand for guided
experiences, pressure iserhifrom various stakeholders onbe tour guidesA desired
transformative travel of an individual journey, themdty only increases a rethinki&g
redefining of the o u r iplasi liteaf® creates a more challenging purpose of interaction,
guiding& transforming the journey in Greenland. Therefore, | determined, that clarifying the
roles of the tour guides, their challenging situd&idit in the tourism development of
Greenland, will enable a supportive future development for tour &ultes possibilities in

their tourism caregn accordance to exploritige possibilities of tourism in worldmaking.

1.2.1.RESEARCHQUESTION

Having introduced amplex situation, where tour guides are involved in many different actions,
it has been challenginglitmit it to a single research questihich isinclusive& addressing

each of the areas. From the start, | would like to highlight that the tour guides have roles
connected to the tangil®eintangible components of the tourism sphéeace | have chosen

to identify 2 research questions, both directly conrtectkd roles identification of the tour

guides, which are:

OWhais theracticadle of tour guides in the tourisfrtbusiness

OWhat is the tour @uitiée in explotheycultunature relationshireen|ati

1.2.2.AIMS

For the purpose of answerimy research questions, | decided to look at this phenomenon from
the tour guides perspectiveet her st a k e h dowards rtard guided eowripno i n t
development as well as samological aspects defining the current socially constructed world,
whidh created the phenomendm abductive research has allowed metioadiy evaluate the
situation &reflect on my findings, ensuring aépth exploration of the situation. In order to
guide my analysis towards answering the research gukesi@veformulatel 4 aims which

shall ensurendividual analysis of each aspect, while providing space for examining the

interactions between the thenTd® aims of the research are to:



1. Identify the roles tour guides inctpdBaieemandic tourism sphere.

2. Examine how these roles influence the tm&jshexparism developghent &
destination development.

3. Explore the career of a Greenlagdide in the tourism sphere.

4. Establishow tour guides can shape the futureocsuistairtivelbpment in

Greenland.

1.3.STRUCTURE OF MYMASTERTHESIS

After having set the scene for my case study in Greenland, | will shortly introduce the structure
of my thesis. As my research has been arctaledapproach, | will now first introduce my
methodological chapter beftuening towards the theoreticaéngaged in constant comparison
between my empirical da&amy theoretical themes. Moving baaklga® forwards between
theory& data has embedded; thesis in the experience exploraither than being based on
literature. Interacting with thea®yempirical findings has allowed forming an more inclusive
picture of the complex setting of tour guides in Greenland, falling under the scope of
worldmalkng, which illustrates how tourism is central in understandings of human experience,
interaction& mobility (Haldrup, 2004; Larsen, 2008). Engaging in the analysis, by using a close
interacion of my theoretical chapter, porsrdge merging of my wosktructured aund the
experience. Opening fgr a short discussipat the very end of my work, is setting the case
study into the broader concept of tourism phenomenon, whichitsizadl the research within a

multidisciplinary context.

2.METHODOLOGY

The following chapter will express how | entered into the Greenlandic case study, the different
ways of data collectid my position as a researchvithin the topicThis chapter acts as a

guide to bothmy empirical data collectjces well as a rational for chosen metholds.
structureof my chosen approach will grar@nsparency for the readerenable him/her to
understand the logical flow of my work. In the last years, interest in investigating the Arctic, with
case studies dareenland, lmincreased in tourism research allowing me to draw from those
casegHubner,2009; Schackel, 2011; Kaae, ;2B@& & Chimirri, 2017; Smed, 20Zpart

from focusingon my interviewd, will draw upa partial learning from inquiriessmallisland
communities, other polar regions, the Galapfaghstarctica (Brouder, 2013b; Kajan, 2014
Leonard, 2014; Mair, 2009; Taylor et. al., 2016; Weaver, 2000; Kriwoken & Rootes, 2012; Powell



& Ham, 2008; Hall, 1992s opposed to my expectations, treeeadditionally many more
casesall over the worldsharing some of the same challenges when facing devel&pment
entrepreneurship, e.g. Bré&ibther remote locations with limited infrastructure (@teau&
Goad Oliver, 2013), amhich | can buildipon.

2.1 MY TENETS AS ARESEARCHER

As my research is an evaluation of a human embeddexfigednce based on narrative data, |
will embody an interpretive phenomenological angle. Taking dna t& epveoorpehteompose
an i ndi YSeanorR00G& p. & hhanhae lieings are part of the nature as-qgy@oism,

as according terismpe el diievédatthisd@fipidach ig most suitable
to illustrate the interdependence of human beings with the envirdaniecdl space&
individual kmman experience (Franck, 198f®llowing the interpretive phenomemital
attempt, my analysis wélveadhow a particular world vidvas bencreated, orather redefined

& functions at this moment in time. Individual usi@adingf the tour guide phenomenon will
allow indepth relation to the common aspects associated by the stakeholders involved in tourism
development (Husserl, 1970; Giorgi, 1887th, 1996Embeddediata collection is pitioning

me within the inqur& | became part of the cas@m uncovering. This implies opportunities
of engageme®& unpredictable findings, as well as barriers of emtemgjef not handled with
care which | amactivelyaddressing through transparefagflexivity(Dredge & Hees, 2012).

To use this unavoidable entanglement oélings the storgller of the case, | amplifging this
6storyd to empowé& learningpoovebsestiall & Jenkine, 2ODAAS mo
researcher can be truly objectiveirdrsiased alwaysrings his/her owrhorizon with them
(Gerring, 2007 in the following, | wihortly touch upoa few of my tenets which are the basis

the theorie& methods are built upon.

Sustainable travel, correspondingly social sustaidabilgtainableedelopment, is a subjective
term, where each every individual has his/her own connotation with the ideology (Jamal &
Getz, 2000). Even though susaility, for me somehow,utopia& problematic in a pragmatic
sensgl do acknowledge embedhe impotance othis topic in the sense of critical thinkdng
raising awareness of issues of harmonizing relationships between peopt, sdaietyre
making the current worgrsions knowledge (Atelj@vet. al., 2005; Nash, 2007; Hollinshead,
Ateljevic & Ali, 2009 Aitchison, 2007). Respecting the ideology when facirig-ddgy
challenge& decisions, is what will increase more conscious bel&avirherently productive
sensanaking (Sheldon &esenmaier, 2013). | do believe that tourism is a usefuldeelttee
world more connective(aton, 2016 ollaboration, as communication between stakeholders
but also as crosssciplinary research of tourism, combimatyre& resource manageneh



sociecultural communities, entangled withltifeg learningis of pivotal importance (Kaae,

2006§. Contrasting, | do see main challenges in addressing future issues among current
generations, for example climate change; a topic where the corsefaetioas. affections

are only sensed in the future, which makes it difficult for geapte now, as scientific proof
still s e fermmzany @futhosedtathedsame time, first consequences are isual
experienced by the society in GreenlBpatst, 2010; Arruda & Krutkowski, 2017; Hamilton,
Lyster& Otterstad, 2000; Kaae, 2p06limate change is experienced differently by evéryone
some might face other challerg@saind the glohevhile formany otherg still isfar away. But

the prominence of negative impacts of climate chadgegekoping into an attracting part of
Greenland as a tourism destination (Giddens,. 2009)

There are many y&to define a communityhd shared common featsyrevhich transforma

group of people inta community, can have various backgro@rsgstial, cultural, historical,
professional, ethnicity, beliefs, attitudes, values, interests. Even though those shared features align
the individuals of the community, this group is still heterogeneous (@nddlgs, 2012). For

the purpose of my research, the word comm&rikewise local community constitutes a group

of people merged by space. Only applying this parameter creates & digsgsagReous

community of individuals.

Another issue which hastie brought up is the controversial issue of Eurocentric dominance
over other place& societies around the wandhich has become prominent in tourser

time (Pritchard & Morgan, 2007; Bawic, Hollinshead & Ali, 200Rligned with those authors,

| believe it is time to move beyond the judgingluing bydominantcultures. do believe that
cultural diversityg richness in identity, enriches our world of plur&litliversity which is

beneficial for research.

2.2 EXPLORATORYRESEARCHDESIGN

The researchl conducted was driven by surprising facts concerning the tour guides in
Greenland, arousing my interest during the 4 mbhted in Greenland during summer 2017.
During that time, | was working on the GM#® market research initiativeMsy. Interviewing
touristsin the major tourism destinatioas,well as having interesting conversations with locals

& stakeholders from the tourism indugtour operators, DMOs, local shop owners & tour
guides), lead to various new insights. After hawvitigma paper regarding tour guiiles
positioning in Greenlandic tourism (Burdenski, 2018), my interest grew to discover the

background on how the situation develofedhy tour guides have a struggling time in the



Greenlandic job market Whicompeting wh internationateasonal incomirigur guides, Wi

are willing to work for free.

The conducted interviews shall compensate inadequate theoretical background (Marshall, 1998;
Bryman, 20Q8Riley, 1996& allow me an hdepth understanding of the versions oflavo
constructed in the settings a start, | consider the tour guiding situation in Greenland a
phenomenon evolving from culturd&l historical background, put into the current
interrelationship ofature& culture at one of the last frontiers in the world. This highlights the
importance of socispatial relation& setting (Leonard, 2014; Meethan, Andersen & Miles,
2006), in which the researched phenomenon odtwsphenomenon of tour guidir&y
discussions about the roles of those tour guides are not new to th& \wavld already been
explored inmultipleresearch projects$ the hand of diverse countrigohen, 1985; Black &

Ham, 2005; Black & Weiler, 2015; Christie & M&8&3; Jacobsa& Robles, 1992).uB the

current tour guiding situation has, to my knowledge, not been explored in Greenland. In history,
tour guide research has often been centred on identifying roles, the tour guides embody in

variows situations of their work life.

2.3 LITERATURE REVIEW

Following an abductive approach, mdéaaisreflexivity, critical thinkidgquestioning (Bianchi,

2009) are at the centre of entangling my methodolcugdaér with my chosen theori€his

has resulted in applying approaches from varigs Weéhin social science, leading tosvard
crossdisciplinary angl@tejevic, Hollinshead & Ali, 200970 start with, | identified different
resources from my university courses. Still in my data collection period, | started coding the
interviews& conversations to identify other topics relevant to the tour guiding pheno&nenon
reflected with the existing material | gathered. Conducting migwseat an early stage enabled

me to reveal new literature enlightening nevsfatety research (Bryma@08) Going back

forth, between literatur& local dataallowed me to identify new areas of intetestugh
observatior& comments of participants. This parallel work styleeenaid to look for more

details.

The first field, | identified werethe field of tour guiding in tourism, entrepreneurship in
tourism developmen& sustainability with a focus awocially sustainable development.
Afterwards, | immersed into sceicological fields of place attachn&mrbmmunity networks

in indigenous eomunities, realising a strong connection to social/indigenous entrepreneurship.
Through incorporating knowledge, comingctourism & community developmethi field of
worldmakingleveloped into my focus area.



Coming to the literature @pecifics ofcreenland, | focused diterature fields regarding my
keywords, which incorporated exam@lesases of places which faced similar challenges. As |
addressed above, this did not limé to Arctic or Blar cases, but | could adopt a variety of

cases from Antetica, the Galapagos Isla&<Brazil. Morewer case studies on Greenland
regarding climate change (Bjgrst & Ren, 2015), social ecology (Sowa, 2013; Thisted, 2015;
Wennecke, 201&) the culturenature binary (Smed, 2Q183d to useful insights for theecall

picture. Through literature examples of diverse case studies, | applied partial learning, which is
very useful for theoretical advancenmieven if the cases were not identical, certain aspects &

components corresponded with occurrences in mycteseguiry.

To conclude the secondary literatur® illustrate my atuctive research, tfigure2, whichi
already presented duritige introductionis simming up the themes, my data collectén
likewise theoretical foundations are based do believethat it is importanto portraythis
complexity of i etd bee@n@ith,in orderto set the scene.

2.4.30CIAL CONSTRUCTIVISM& THE QUALITATIVE APPROACH

Tourism, as an experience based on cé#lturature at a specific destination, finds itself in a
convoluted socioultural environment, where cultural, social, po8ticther factors influence

the experience. Tourism cannot be seen as an isolated occurrence but must be interpreted in its
complexsettingswhich are bound to a specific set@tig specific time, which continuously
changéMeethan, 2005). The, in this process, constructed world, is created through altering of an
already existing world before (Goodman, 1978; Meethan, 2005; lddlli28ae€). | believe that

human being& their actions within a society are shaped by the cultural, social, golitical
economic construct we live in. Viewing tourism as a creation, which is based on individual
experiences, a social constructivism appttoaced into the core of this ggect (Schmidt,

2008). Similarlyfollowing the bigger thought of worldmaking, which is also anchored in
constructivism (Hollinshead, 2009; Goodman, 1978; Nunning & Nunning, 2010), | strive to
understand why the phenomendnonir guiding the role given to it in Greenlandic tourism,

has been influenced by the actors invavldw the potential of individual tour guides can be

used efficiently to provide added value to Greenlandic tourism development. As through my case
study, | explore how the tour guide phenomenon in Greenland is cons&uuated it is given

meaning by the sociglyGreenlandi& tourists (Phillimore & Goodson, 2004). As highlighted
before in the subchapter of desk research, | am generating theorgsmdroh. | am aiming at
understanding the specific situation from the involved stakebor s 8 per spowct i ve
the current construct develop&dnfluences the stakeholders (Phillimore & Goodson, 2004).

My research is centred on human bdintr relationship in tourism setting, where narratives
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& storytellings the bottom for interpretation (Lyotard, 1979). A narration of everyday practice
can through reflexivity disclose how diffusendentge, spread through languagmbols&

truth influence society (Belhassen & Canton, 2009). Thisseftazusing on giving meaning,
which can potentially further entail acti@nsontribute to shaping the future of tourism
(Dredge, Jeiks & Whitford, 2011). As$ is concretepracticaglcontext dependent knowledge

which encompasses the compiewsof the world.

Accordingly| consider a qualitative approach most suitable (Hennink, Hutter & Bailey, 2011).
Addressing thasefuhess& valueof this approacin social sciencasises the questi of how
knowledge is create8ubsequently, thepposing discussipaf what we can know within the

field of tourism (ontology® how we know what we know (epistemolagydes (Phillimore &
Goodson, 2004). Epistemology establishes the philosopmeabdra for how we generate
adequate kinds of expliéittacit knowledgéBotterill, 2001; Gray, 2018pnaka & Kano,

1998; Collins, 2010Combining knowledgéy cognitive processés illustration becomes

relevant to define how human awareness interacts with reality (Harré, 1998). Consonant with my
methodological approaches, itrs epistemology in whigknowledge does not reflect an objective
ontological reality but exclusively a%a ordeisation of the world constructedpayieace ( v o n
Glasersfeld, 1984, p.2As a logical asequencd, applied an int@retivist epistemologio
undersandwhy the topic of tour guides became signif&anttallenging in Greenlandic tourism

&, through this, should be taken into concern in tourism regeanelttice regarding similar

small scale touris& niche markets (Bryman, 2008)man creation, creativity, conversation,
dialogue, language, judgment, teackirgarningare involved in lowledge creatiofvon

Krogh, Ichijo, Nonaka, 2000; Belhassen & Caton, 2009). Knowledge éhablarghg can

happen at any time, in any given situation, in any possible constellatiandividual or
collective. Thereby, skiflstacit knowledge aregrewn in the next generation which have been
passed o0& exchanggthrough joint activities (Maka & Komo, 1998; Ingold, 20PAt the

same time, the epistemologicgleuncovers the problem, as without human interaction, spatial
belonging& strong carng sense of community, tour gui de
embody social entrepreneurship in their future career. By this, |, as the individual researcher,
form the nature of knowledge basedvhy & how information is related to the scientdjmid

(Longino, 1990; Dalmiya & Alcoff, 1993).

6What i s natural?6 is one of the essenti al |
possibility& reality (Denzin & Lincol 1994), | follow the perspectitiegt ontology is socially
constructed, subjectigeonly exists in this very momeénspecific setting may change in the

course of timgBlaikie, 2000 he principles of what is truth, reality, right or wrong, is always
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structured& restructured withithe worldversion (Goodmari,978 McHale, 1992). Using this

social constructionist ontology allows to gain valuable insights into the researched topic from the
viewpoint of its involved participatstheir subjective perspectives (Bryman, 2608)wleelg

& meaningful reality are const®uatatiohinteraction between&uheinsvorld are develoged
transmitted (Crotty, d998& @.cd2)a Waysc wenmakexthedworld are through
guestioning the current construct, imagining how it @yushould be from our perspective

which opens ourselves up for new ways of thinking (Macbeth, 2005; Tribe, 2009). This aligns
with the philosophy of sustainability, questioning our behaviour to sustain the future.
Interpretation is at the essence ofwledge& development which is reflected in magearch

inquiry.

Reflecting this upon my case study, | will analyse how the various perceptions of the stakeholders
form the tour guieb ®les in the context dfie quality tourisraxperience. Looking at how tour

guides cope with demand& per spectives to effectively tr
Greenland to understand the created werktsion in connection with other versions
intervening with this construédusserl, 19625iorgi, 1997). To achieve this, campus Kujalleq,

the student®& tour operators wilbe described as tfi@ndation, from which | will form the

overall picture by linking the viewpoi&iscomponents. Building upon, the tourism sector
depend=n & is formed by the relationsh&p the interaction of the individual stakeholders
concerned with this certagsue. This represents the conne&idependence of human beings

& the environment locational spaces, whionms the complex setting (Fran&g12).

For me, to be able to analyse the current situation in Greeriaddnyself witim the context

rather tharobservingonly. | needto study the eamples of guides the cooperation between
stakeholders) depth to fully understand the motives tetjEisenhardt, 1989). | consider in

depth interview& anal ysi s of the situation most appr
position& viewpoint towards this relationsBipgnteraction in the social context (De Saussure,
1974). This helps me to narrow down the broad concept into the particular ex@etiemces
specific interactienbetween the tour guid& other stakeholdersThis is necessary, to
afterwardsbe skilfulto construct the overall picture while reflecting on the individual aspects.
Thereforein my phenomenological thesis, | apply the interpretive framework of social
constructivism, which consequently connects to a qualitative approach, giving the opportunity to
enter those viewpoint#ccordindy, objectivity, as the absence of interpretation, cannot be given
through this way of research (Denzin, 2Mlig)essential to understand that the way tour guides
act, how they are viewed from the I&3she guestbut also how this interaction is practiced

within the phenomenon depends on the constructions of the society it takes place in. When
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people from different countries merge into the relationship gtiithed experiencelasheg
difficulties might occulhe experience of a guided tour is influeneedonly by the tour guide,
the localcommunity& the tourist but also is a complex situation including tourism, social,

cultural& atthe same time economic aspects.

2.4.1. TRANSPARENCY

This subchapter doesnodt s &relallitybrdrustivorthicedss s wh e
dependability are more applicable terms to describe the significance of a qualitative research
(Healy & Perry, 2000; Golafshani, 2003) will focus on dplaying measurements undertaken

to guarantee transparegeyneaningfulness of this reseatcdim providing transparenaot

only within this methodology sectitit throughout my entire research project, to ensure an
understanding for the developmetng work (Gloafshani, 2003).

To start with the relevance of the project needs to bee@rislammersley, 199Ppelieve that

the phenomenon of tour guiding in Greenland, is worth intensive research, as understanding the
positioning within society, formed by locals, tougistee tourism sector, their enthusiastic
social entrepreneurial behavidurorigin can be sed to benefit tourism development in
Greenland! argue that my foc is proved to be relevant agen thoughhe topic has been
discussed before, changing circumstances, interpretation of thecultarerebinary &
knowledge acquiring are reconstrgctile phenomenorMy interviewsunfolded, that even
though stakeholdemre aware of the unbalanced situation of competition of international
seasonal incomiragainst local guideke challenge of improvement currently remainthe

same time, my exalagleterming how deeply connected tour guides are with the quality of the
tourist experience in destioag which resemblainknown & unfamiliar places, where
storytelling functions as a method to understanélate to extremsituations. Therewitimy
research provides relevant findirigs the research communi® tourism profesionals,
practitioners & tourists. The understandinigowed interaction between individuals contritote
constructing& reshaping perceived reality is becoming more relevant. Especially intheurism
significance of individual percepti@nsubjective viewpoints is increasing, as those aspects are
outlining the essential of the tourism experience (Phillimore & Godal3énh, Resulting from

this, qualitative studies can enable the understanding of cmpdéaund situation& cases
(Eisner, 1991).

By detailed explanations of chosen methods, appréachepositioning within the context of
the research, validgyreliability can be assured (Riege, 28@8nsive analysis of the context,
an i ndivi &uhetittesference,avll shipwhy an insight from this standpoint is of
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relevance for the comprehension of the occurring phenomenoreaByg of uniting tise
viewpoints from various sttlolders involved, | aitentifying a fullpicture of the phenomenon
(Flyvbjerg, 2006Dpené& reflexive argumentation can increase validity in quantitative as well as
gualitative researchldlland & Ramazanoglu, 1994). Efae it is importanthat | let the

reader be part ofiy inquiry paradigm, for hitmér to understand how my choices influenced the

process throughout my reséa(fehillimore & Goodson, 2004).

Even though the data collection per&dhereby the emerging in the situaiorcurrent

tourism construct in Greenland has only lasted for three weeks, myinntieeetstpic of tour

guiding hasbeen prominent sinceummer 2017. This rather losigrm monitoring &
involvement in the researapic allows an emerging into the paradfgmhick description is
provided throughout my thesis, in order to, together with data triangulation, work towards
dependability disclose how my data corresponds with the actual occurring setting (Patton,
2002).

As discussed before, knedde igied to the current soci@l naural world, as relation of time,
culture & value are anstantly banging(Marshall & Rossman, 2014). Connected ta, thi
objectivity, when defineas absence of interpretation, is not appropriateeitetms of my
research (Denzin, 2012ligned with the objectivity, | will also state thatinaversal
generalisation of my findingagnnot be givefor all other tour guides at any destination. It is
rather an idiographic method of investigating, where the determination of how th#s social
caring behaviour influendbe tourisnrelations Through this, the changed role of tour guides
in the active tourism experience can amplify the value of aitteumgdestinains with similar
settings.

My project does nantitle forstatistical generalisation, due to the fact that all tour §uides

tourists, likewisetour operators operate in their unique environment, but | believe that my
investigations resuh high level reaborld validity& will be useful for similar small (isla&d)

remote destinationBut, when interpreting generatisni n a r at her stmtegicyt i c a
choice of informants relevant tadthe (stBdy e n b a ¢ k amy sub<ed@idn, of imerview 5 ) ,
participants allows amsight in my choices regardingpagticipants

2.5.THE CASESTUDY OF GREENLAND

0A case study is not a methodolodicdlecbbaiee of what is to b stdi8d a k e , ThRs0 0 5, p
this following bapter will define my methodological choice of interpretias Schutz (Schutz

& Luckmann, 1973) callsdtl-wof e d 6 p h e n o me n &dieatifici reseaich parpoger o0 a ¢ h
referring to emphasis of gaining knowledge, my case study will contribute in understanding the
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empirical& worldmakingroles of tour guides& how their job/ careernnfluenceghe tourism
developmentin tourism researchynderstanding wh§ how is becomgp more & more
important, as the core product of tourism is an intangible experience (L&v\WHBdms,
2004). Usingourism as a tool for a sustainable developamgi¢,one needs to understand a
touristos de &ifeelingsnqg efficregtttrangfer tthis ointerest into actiofs
products from which the community in the destination benefits (Denzin &L i@®4; Flick,
2002). Moreovelt is combining the explanative with the explorative in this reé&tiricie
Stirling, 2001)n thisway,localresearcl& learning from specific case studies has become more
relevant in tourism researchhe dynamics illustrated in my case study produce eontext
dependent findirgg Eisenhardt, 1989).

The challenge between univesahique is not only psent in tourism performangclest also

in tourism research. Finding the balance between relevance of individéalacpeegerful
research, which is useful for many destinagionther researchers becoming demanding
(Gnoth & Matteucci, 2014)gains the discussedonstraintof a simple case study, | follow

Ni et zscheds opfappreciate a rich diversity whierbeliavmdnthat research can
also benefi& draw conclusions from occurrenacgbich are in their sole existence different
from all the thers (Nietzsche, 1974). Due to ,thaam challenging the taken for granted
philosophy, which, what | discovered throughout my period in Greenland, is also a prominent
issue in the general tour guding situation Linking epistemology to my choice of
phenomenological approach, it becomes clear that individual per&pettiter explanation is

the core. This is closely connected to the subjectivetpmeay the individual. Hencey
research si an effective tool to challenge taloergranted assumption& standardised
knowledge. Taking on interpretive extent within the phenomenological apgdleashmy
research to endorse an applicatigented theory through critically questioning pé&liagtion
(Lester, 1999).

My case of Greenland shall not limit my research to being stumilgtbut rather highlight the
importance of taking the ontology epistemology into consideratiavhen examing the
phenomenon of tour guidesor@parable toGreenlandthere are several other emerging
destinations where natueculture are so closely related, that tour guides become essential in
transmitting this relationshfpthe current situation as it differs from toudidésly imagination
(Flyvbjerg, @06). Furthermore | am connecting those aspects to theories from various
disciplinesto not be lintted to the tourism sphereut to likewiseintegrate socid human

being interetion related topicdoreover my research might be interesting for resees from

numerous disciplines based on mixed components joined in my rAseardbpth analysis of
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those specific positions towards the case generates a full understanding of ti§e satbingss
behind it (Eisnhardt, 1989; Campbell, 1975).

My pheaomenological case study inquires the experience from the perspective of the individual,
where the findings are similarly,lgorputngnt ed
myself in the researdiather than dissociatintyself from itTakingon an insider perspective

was trying to get close tothear t i ci pant s & comnectidn do, tourt ghiding r i f
tourism development in Greenland (Conrad, 1987). Throudhathisrying to relat& form an

under standi ng o Erienceiefte foua guidingc phen@amerios. &legra algo

taking it one step futh& ai m f or <critically interpreting
should be a case lefarring rather tharhypothesigesting (Flyvbjerg, 2006). Accordintiig
understading of connectionis in thefocus(Campbe) 1975; Ragin & Becker, 1992).

2.6 EMPIRICALDATA COLLECTION

My empirical data collection took place in Greenland betvwesfrF2bruar2018& the 14' of
March2018 According to théocation of relevambterviewpartners, | visited Qaqort@&gNuuk

during the time. Qaqortoiep, South Greenland, is the location of Cariuelleq, which offers

the tourismspecific education in Greenlailuk, the capital of Greenland, has been chosen
due to the opportunitto engage with stakeholders concerned with the tour guide topic apart
from the student® educational staff. Atleer important aspect w&ermemsoq Business
Councilin Nuuk, whom | established as one of the main experts in the field given their
involvenent in tourism as well as entrepreneurship. As my data collection period amd@reenl
was limited to only 2@ays including travel days, | decidedpuld be important to establish
contact via email with key participantshamed, to make sure, that #nevrould be suitable time

to meet for an interview. As | was already familiar with the tourism scene in Greenland, | had few
ideas of applicable cpanies acting within the fieldls a resultprior to my departure, |
established contact with the followpagticipants, from whom | received positive feedback.

1. Tourism Department at Campus Kujalleq
2. Students from Campus Kujallegho | met during VNTM 2017which either still
involved in theducation or recently graduated

3. Sermersooq Business Council

Having established meetings for interviews with those partners, it was allowing me to better
prepare for those speciinterview partners et up a schedule for my research, islgomhere
| would have extranbe to address other potential interview partner&réenland has a very

openminded culture, one tour operator advisedtina¢ | would have higher chances to just
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drop by the office of théour operato& get a chance for an immediate meeting. Having this in
mind, my further participants, whom | wiltadiuce in one of the following subchapters, were
either contacted by a direct approach at their office or via a phonerctdl gvisit at their
office.

Apart from the essential interviews | conducted while involved with the campus, | also had the
oppatunity to engge with the students on multilgleels. | was part of their class, participated

in projects, which were part of their practical edudatmamtake in a small graduation ceremony

of one of the Arctic Guide education. This opportunity pednme to have various informal
conversationsvith studentsteachers & localt the campusAt the same time, | carried out
nonparticipatory observations, while listening to lectutalks of the education schedule from
guide as well as service econolasses. This way of gathering data places me within the research
&t he Ohecimeanlead i €De n pugmtime viad &g )imitedH eti# mad timle to
distance myself from the opinions of the particigant$lect on aspects while taking tiverall

picture into consideration (Van Manen, 1990). | collected those obsetvatmuts in a field

diary which can be found in Appendix&189.

Concluding, | want to stress that travelling to Qag&tdqu uk di dndét only incr
my irterviews, by conducting personal-fadace conversations but afmrmittedme to once

more merge into the tourism sphere of Greerfaintify, mee& interview further essential
stakeholders involved in the topic. As this section has given an entrance into my empirical data,
the following 2 subchapters will provide more detailed insights in the participants partaking in

this researc& my chosestyleof interview conduction.

2.6.1.PARTICIPANTS

In order to keep an overviédnfor positioning thénformants, | created a descriptihart. This
upcoming table 1, which is positioned after mga¢ttonsiderations, allothie reader, to get an
overview over thenosen partners, their positi@nnvolvement in the tourism sec&thow |
received information from them. Given the opportunity to interact with many students from
different stages at their education during lectures, | needed to adapt my data celresdibe m

the gven situation. Therefore | wdiktinguish betweendividual interviews &cus groups

2.6.1.1. Ethical Considerations

As | am very aware of the senstblpartially personal insights revealed during communication
with my participant& how they may negatively affécharm them (Polonsky, 199%8oman,
1991), m research wédmsed on voluntary participatiom.the beginningvith the first contact
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(meeting or-enail),l introduced them to my topic, research area, pugppssitioning 6this

thesis. Throughout active participation in the field, a tr&tingtual respecting relationship

evolved, which | highly appreci&tealue $heldon, Fesenmaier & Tribe, 20Lpgrceive it as

my responsibilitio establish trusas well asespecting their privacy, as | consider them more as

co-participants of my research than only objects to be interviewed (Bryman & Bell, 2007

Ministry of Higher Education &cience2014. Thereforel decidedto address the ethical

guestion ofde)identfication& confidentiality directly towards e&clevery parcipant of my

data collectiorAccording to their responses, | will ensure nardedsfication thwughout for

those requested. iEurther, as during some interviews, uninvolved indivitlaaés been

mertioned for detailed explanatidriikewise chose to ddentify those people by the use of

synonyms,

as

di

dnot have

confidentiality (Shamoo & Resnik, 2(Résnik, 2015

the chance

Name Respondent, Company Professional Background Data Collecton
or Insgngon Method
Rie Coordinator of the Involred in the Tourizm Individual Interview
Oldenburg  Tourism Department at Education at GU, the
Campusz Kmjalleq Development of the
Education & Teacher
Stadent 1 Stadent Service Economy Student Focus Group Interview
Arctic Guide Graduate
Student 2 Student Service Economy Student Focus Group Interview
Arctic Guide Graduate
Student 3 Student Service Economy Student Focus Group Interview
Arctic Guide Graduate
Stdent 4 Stdent Service Economy Student Focus Group Interview
Arctic & Adventure Guide
Craduate
Stadent 5 Stdent Service Economy Student Focus Group Interview
Arctic & Adventure Guide
Gradnate
Student 6 Student Service Economy Student Focus Group Interview

retic & Adventure Guide

Graduate
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Student 7

Student 8§

Student 9

Arme

Gert

Colin

Stine
Selmer
Anderzen
Albert
Planas

Tour
Operator
Ida Vahl &
Alibak
Hard

Student

Student

Student

Student

Student

Sermersooq Dusiness
Conncil / Coloucful
Nuuk
Manager at PGIL
Greenland Aps

Tonrizm Business
Cromers
Destination South

Greenland

Service Economy Student
Arctic & Adventure Guide
Graduate
Arctic & Adventure Guide
Graduate
Service Economy Graduate
Arctic Guide Student
Service Economy Graduate

Arctic Guide Student

Development of Tourizm
Education in Greenland
Destination Management
Toursm development
Entrepreneurial Consultant
Tour Operator in Thilissat
Instmactor for Guide
Education
Tour Operatorz in
Qaqortoq & Nunk
Tournsm Development
Manager
UNESCO world heritage

Focus Group Interview

Focus Group Interview

Focns Group Interview

Individual Intecriew

Individual Intecview

Individual Interview

Individual Intecview

Individual Skype

Interview

Informal Meetings

Informal Meeting

Table 1 | Master Thesis Participants

2.6.2.INTERVIEWS

After having introduced my participants, | now will follow up on explaining how I interacted
with the chosen informants. By familiarising myself with their role within the tourisi& sector
the tour guiding phenomenon, | was able to prepare interview guideéaeh fgroup or rather

type of participant, whiotan be found in Appendix% In the subsequent subchapters, the
method of data collection will be addregsedatched to the ovdranethodological approach
chosen for this thesis. Even though group interaction in form of interviews were not part of my
initial data collection process, | used the given opportunity to generate additionally information,

which | could use for reflexivanking& further verification of my individual interviews.

19



2.6.2.1. Individual | nterviews

The semstructured interviews, | conducted throughout esearch lasted between535

minutes. This style of interviewing opens up space for reflektidhsughts by both
interviewe& interviewefGalletta, 20)3Thereby an idepth understanding is generated from

the questions asked, providing detailed insi
the phenomenon (Bryman, 2008). Preparing the inteiveasy in advance of my departure,
allowed meon the one hando closely familiarise myself with the tdpimy man points of
interest,forming initial questions touchirgyeas of interest. At the same time, this extensive
engagement with the topice tparticipan& the interview quéens, providedhe possibility to
concentraten the interviewvhile taking plad&mith & Osborn, 2008).

Apart from short introductory questions concerning the participgntyain questions were

broad questions to géiet respondent talking about the toBiotherton, 2008; Bryman, 2008)

At the same time, | paid attention to new insights they would brilugiugp the conversation,

to takeon with Dllowup questions onnteresting pointsF(eeman, 2014 he order of
guestions becomes less imporfaras a researchétrytoengage wi th the part
thinking Galetta, 2013) can easily adapt to specific interests, new &pilesas or meanings

by the interviewee. Beyond fireparedquestions, | amiraing at deep diving into the social

world of the respondent, to relate to his or her way of thigkingwpoint towards the topic

(Smith & Oborn, 2008). There were only 2 questiwhg;h | ensured to have in a specific

order, as | am using those to contkasbmpare the roles of a tour guide in my analysis. That
being said, |l always started with the&descri
ensured that the rankinfthe 3 most important tour guide roleg the means of my mind map
(Appendix, version Iyould always bene ofthe last questien

Audiorecording of the intervieyas well as immediate transcribing within 3 to 4 hours after the
time of the intereiw, allowed me to fully focus on the interview while taking&ldceugh
careful listening adapt to the flow of intervéewncover interesting points to follow up on
(Bryman, 2008). At the same timedetailedranscription of mynterviews encouragése
transparency of my reseaé&lstrictly avoidéimitation connected to memdosses (Heritage,
1984). My transcripts of the miews are as exa&tunmodified as possible, including half
sentences, change of thoughts or background influencerrihgccu

2.6.2.2. Focus Group Interviews

As stated before, during the time being in Qagortoq, | was invited by the coordinator of the

tourism department tactively participate on campRgyht from the beginnipigwas welcomed
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for my curiosity about the campus, the tourism progra@ntéeir development. Before
travelling to Greeahd | had decided on engaging with individual students fostsectired
conversational i ntervi ews, w h e endhougloevaysne g r o u [
was very welcoming, | experienced thaesof the students were shg& d ndét f eel Com
to speak to me in English. Btiirough engaging in the courses, telling them aboptiony
work for VG, my studieg reseech project| wasable to establish trust in tharoounity of
studentsMy standing in the community of studéntectures from the campus opened up for
collaborative engagement. Being confronted with an opportunity, | was more than excited to take
on this possibility foactive & reflexive engagement with the students as very important
stakeholders. While already being in exchange about their personal experiences, which | captured
in my observation notes (Appendix 19), | decided that it would be helpful for my study to ge
their viewpoint about the tour guides roles, the community conné&ctmirepreneurial
inspiration. Therefore | adapted my interview guidelireudentgAppendix 5) immediately
while being in clagsdeveloped a nefecusgroup interview version Wit main questions:
1. Describe what makes a good tour guide from yospgctive. (a few senternmebullet
points)
2. What is your future goal within the tourism sector? (This can be a specific position, loose
idea or just dream goal)
3. Do you consider tour guides relevant as a communicator or mediator between the
tourists& the local community?
4. Take adok at this mind mag identify what you consider the three most important

roles of a tour guide.

| addressethose questiontewardsevery studentllowing thento answer either in English or
Danish language, as | realised this might be the prominent oBstanlésp the reason why
they did not want an individual interview nor atetiording of their comments. | respected this
& while discussing the pointsthe group| asked them to write down their personal opinion

about the 4uestions on a piece of paper.

As focus groups are also a valuable source in qualitative réSeacls Lewis, 2003),
transformed these opportunities into focus group interviews with students who all have
experiencas a tour guid@VicLafferty, 2004). It is likely thidae producel results are generating
in-depth insightss interacting discussing within an expgmup influences critical thinking &
reflection(Merton, Fiske & Kendall, 1956; Kitzinger 1995; Morgan, 1996). With importance, |
want to highlight, that | ensured the students would answer question number 4 aikyrafter t

about question numbey ih oder to ensure that my given tour guide role from the mind map
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(Appendix 4, version 1) would not influence
substantial to be able to compfreontrast the variations in those answers. Anotherstirigre
opportunity which resulted from adding focus group interviews to my research is my
observations regarding an interaction between the sikidewsthey engaged with each other
throughout the dafCarey, 1994; Millward, 1995).

2.7 TRIANGULATION OF SOURCES- ALTERNATIVE MATERIALS & PROCESSES

Data source triangulation means combining data conducted in diffesemthveycould be

time, space or person, as well as in my case the style of research obtaining (Denzin, 2017). In my
researchl am notonly combining methodological triangulation through-stemsiured in

depth interview& focus groups interviews, but additionally include observations, fiell notes
information gathered through informal meetings. Moreover data source triangulag®menabl

to analys& compare the data from diverse stakeholders within the phenomenon of&ourism

tour guiding, to understand the overall picture (Kelle & Erzberger, 2004). This strategy is not
applie for validation of my inquitgut should be seen as agdconsistency to my chosen

met hodol ogi cal a priamgoaladian heally gays ioff; ot only2irdptotiding divérse ways
looking at the same phenomenon but in adding to credibility by strengthening confidence in whatev
drasd ( Patton, 2002, p.556). 't should be higt
to combine all materials generated throughout the intensive empirical data collection period in
Greenland thereby add to a deeper understanding of my an(&igsding & Fielding, 1986).

In order to illustratehow | used& triangulated the data from the stakeholders involved in
tourism in Greeahd &concerned with the topic of tour guides, the next subchapter will focus

on coding& theming, allowing an idditation & comparison of common aspects within the

information from the sources.

2.7.1.CODING & THEMING

Coding& theming, the set of information received, does notgoahta structuring of the
intensive data but further enables a smoother classif&atiatching of the finding& the
theoretically categories addressed in the tlreden(& Gibson, 2004). Recogrgspatterns can
only be done, whathose pattemhave been created before (Goodm&@g Bernard, 2006
Integration, through codin§ groying according to themes, can progress my prboes

description to analysis.

| started with going through each data source, identifying the topics of each gathgraipig
the information given into themes. Having done this, | grouped tmesse into similar
categories, based thhe meaning behind the actual expressedniation. For examplehen in
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one interview, we discussed the aim of increasing the number of students to go through the
programme, the meaning behind this was notlatlyney would like to build more tour guides

& Greenland, bugiven the contexthat spreadind creatingknowledgdahrougheducation

was very important to the school as well. After establishing those themes, | aligned where
different stakeholders agge disagreed or had no comment made towards the particular theme
(Farmer et. al., 2006; Smith, Flowers & Larkin, 2009)e Adnth of this reflexive process
(Grbich, 200y1 had formed 4 main themes:

Value of Tour Guides

A

A Knowledge
A Social Enterprise
A

Greenénd Tourism Geography

A mind map overview with all coéesow | combined them with those 4 themes can be viewed
in Appendix 21.

2.8 LIMITATIONS

Given my short period in Greenland, for the stud@risur operators, | had to accept that

some individuals might not agree to an interview. Nevertheless, | took every interaction with a
potential participant very seridsn return had chances for meeti&gdiscussions, which |

thought would not have bepassible. Due to unforeseeable circumstaax@sather changes,
delays& cancellations, as they occur in Greenland, my interviewing schedule needed to adapt
constantly& changes needed to be made along the way. This led to sometimes sp&ntaneous
informal meetingsrhich has as a consequetheg not all meetings have been reco€dedly

notes omvritten transcripts exist

In this regardl need to highlighthat | did not have the chance t
interviews, as end Bebruary/beginimg of March wakw tourism season, at least from what |
experienced. Yet, knowledgensightsgainel fromthe GMP in summeR2017,challenged my
perspective back th&npartially are the reason why | chose this resequaty

Connected to my choicé o parti ci pant s, I woul d al so |1 ke
neglected tourperators from the east coastupr north in Greenland. Due to limited time,

money& scope of this project, | had to select my destinations within daickénlof course

would be very interesting in future research to include other destinahion&reenland, to

maybe contrast findingdentifyingif there are differences in typologaesading to region or

destination.
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No international guides were present in Greenland at my time of research, as it was low season.
This also shows that competition is only high during main tourism &ahabmour operators

do not see the demand for Huhe, yearound employment thattour guides in Greenland,

even though it is their fdime joh have a hard time finding a tour guide job for the entire year.

One limitation, whicineeds to be addressed regartiagase study,its legitimacyGerring,

2007; Yin, 2009t is clained to be less scientific, which is often put on a level with insufficient
value for the field (Flyvbjerg, 2006), as illustrating the relationkmeger be a simple solution

& actbn answer, but is focused oause& effectrelationships, where expert knowledge is
legitimate to encourage worldmaking (Dredge & Hales, 2012). As Eisenhardt (1989) argues, the
power of theory highly rests on chosen met&atthe® empirical issue at stake, which applies for

my thesis, as those anédable for the explanation of how the system functions in which the case
oper at es i tumanleaméngbaldevelopindnt obintellectdal ceplal e dge & Je
2009, p.47; Xiao & Smith, 2006).

3. THEORY

This chapter is building the groundwdéok a discussio& reasoning by dialogue, where
cognition& clarification of the phenomenon is asen as enforcement (Dann, NadPearce,

1988; Dann, 2000). Inglsubsequence, | wdliticaly discuss theoretical approacidsch |

connect to myinquiry represeetl by my tourism landscape (see figura\@jen discussing
Greenland in tourism literature, it is automatically connected to Arctic Tourism (Sbigder, 20
discussions regarding timonisatior& the ongoing conflict for sajbvernancelimate change

& the undergoing process from indigenous community to modern lifestyle (Ren, 2016; Sejersen,
2015; Gadp014/22017 Mduller, 2015; Sowa, 2013). Even though some of those aspects are
playing into the tourism developmé&ntheir impact may notebdenied, with this thedisvant

to focus on positioning whether tourism can be more than just another industry of boom.
Emphasising how tour guides, their réeshe connection with entrepreneurship together
engage in a sustainable tourism develomuatook for the future, | will look into specifications

of the Greenlandic setting which are the differentiating &aotfuencel will give an overview

of the tourism segment Greenland is currently operating in, their futuge thealpur guide
chdlenges. After that, I will focus on the specifications of spatial bel@&gsugial

entrepreneurship.

To start with, have illustrated wifigure 2my tourism landscape, where | move w&hsmow

how | understand the interconnectidtymultidiscipliney context of this phenomenoAs
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outlined before,here is a wide spectrum of themes in connection with the tour guides
phenomenonwhich | will explore.Additionally the following figure 3 shall clarifghy |
consider tour guides in Gnéend as more thanseasongjob, but as active participants in
shaping théourism landscape in Greenlaltidstrating how tour guides are positioned right in
the centre of destination development through their tourism edu&dtieir entrepreneurial
ambitions, makes it interesting to see, how they aref plaet policy& infrastructure scope,
which is not only part of tourism but further is important for the local residences as well.
Understanding the role of cooperation, to be bridging betweestitt@®rmpractical knowledge,

is essential to develop an active process of development.

Cooperaton

Entreprenesurship Tourism Education

Destination Development

Figure 3 | Tour Guides within Destination Development

3.1.GREENLANDIC TOURISM IN THE ARCTICPERIPHERIES

Over time Arctic tourism has become an increasing area of integssarch, yet when looking
closerat the defining components ofcic tourism it becomes clear that it is a heterogeneous
cluster, where the common grduis the location within the @ic periphery. The location
connects it to a fragile environmerd iremoté& extreme conditignvhere tourism is constantly
increasing as tourists are searching for a unique experience in an unkadiilf@s 2015).

Even though Actic regions share similarities, people involved in the tourism sector still react
differently& individual to obstacles such as the remote location or climate change (Brouder &
Lundmark, 2011). Therefore, only idgimg threats for the overalfeic tourism development

would be insufficier& not suitable in addressing the individual challengotential of each

region or location within the Arctic periphery (Mdller, 2015). Greenlandic tourism very much
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depends on the dynamic natswoeiety relationship, which is socially constréctetiegoes a
constant changirg adaptingEscobar, 1996; Mosedale, 2015).

Eey Theoretical Findings Chapter 3.7

Greenlandic tourism in the arctic peripheries is occuring in a fragile environment, in remote
places in extreme natural conditions. This place triggers the tousts’ desire for experiencing an
uniqueness in a, for them, unknown destination. This power of nature is balanced in the dvnamic

nature-society relationship.

3.2.30CIAL SUSTAINABILITY - LINKING CULTURE & ENVIRONMENT

Through increased international attentisustainable development has developed into a
buzzword for politicsk international grot. The origin of sustainability can be found in
environmentalism (Liu, 2003). This is directing sustainability towards the relationship between
nature& society (Littig &Griessler, 2005). Consequently many people strive for an ideology
which is innovative, inclusige circular(Gupta & Vegelin, 2016yVith its raising presence,
sustainability has become a controversial topic. Consistently, not one agreed defirtiien on nei
sustainable development nor social sustainability exists. The genenaldoaisisn termscan

be compressed the essevicthe opportunity of the host society to be advancing of innovative
progresgRichards & Wilson, 200¥owforth & Munt, 2015 To be more specif& set social
sustainability into the context of my thesis, | will use the following definition by Littig &
Griessler (2005, p.11):

0Soci al sustainabi |l ity isacietarelaiianshipsethdniato f s
work, as well as relationships within society. Social sustainability is given, & wbekrelditéa a society
institutional arrangersatigfy an extended set of hundarareestiaped in a way that&aitsre
reproductive capalaidigweserved over long periéd tfetinoemative claims of social justice, human

dignitg participation are fulfilled

This interpretation unites the main aspefcintergenerational exister&eandividual needs in

the context of the societal relationship wéture. Figure 4, in detail, streshas sustainability

is an ongoing process involving Oowor &0, whi
endure. Likewisether authors agreen the prominence of human beings at the core of
sustainability, who will need to approach profound questions of social equity, consumption, equal
distribution, materialistic ne&d political organisation (Robinson £0&debowale, 2002

Koning, 2001).
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SUSTAINABILITY

Figure 4 |[Schematic Portrayal of Sustainable Develo@rthiet Relationships between Society
& Nature by Littig & Griesslg2005

Setting it in the Greenlandic context, the fragile conditions Greenlandic tourism operates in,
cautious thoughtful behaviour towards nature, culBusaciety shall be rooted in the planning

& decisioamaking progregappendix 2) As illustrated above, sustainability is a compl&ated

vaguely formulated ideology, which has already been overused irpriagpprontexts.
Therefore my researclshall focus on how taking the concerns of a less hanintpre
harmonizing development between nauseciety& the future generatiom#o consideratign

can positively benefit the future of touri&rmpromote tourism as ene than an sector in
Greenland, while contributimg worldmaking (Ren & Chimirri, 2018; AteljeMicllinshead &

Ali, 2009. This will hopefully ensure that many more tourists can encounter Greenland as one of
the last frontier, rent®& extreme places on earth. In concrete terms of Greenland, the national
growth strategy GMoF, 2016), is addressing social sustainability to focus on social inequality
existing in the country. This includes education, labour market, societal weifess bu
developmen& economic growth. They claithis will lead to the creationobab et t er , suc
society [é] which wi | -buffiger&airdthedond tgrm, bezame imadependent e
of t he bl ock (@Mol 2016, H.2729. Tuesmnbaimgkode of the 3 main
economic pillars, the sustainaklgrowth plans includes concrete numbers for the tourism
developmend | #aset tourism must rise to 74,500 touris& Joyh@00nber of cruise ship tourists
must ncr ease t ¢GMBP 20060p036)bVWhen2ddldng into the details of tourism in
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the nationaldevelopmenstrategy, growth becomes domin&nsocial sustainability is now
measured by the tourism sector generating mor& jebsnomic growth. Busupposing that
sustainability can be generated within a specific timeframe, neglects the recognition that the
ideology is an ever evolving continuous progressh generation will appro&differently in

their worldversion (Sheldon, Fesenmaiérribe, 2011). Yewithin the strategy there is one big
emphasis which is connected to toudsmmore importantly is addressing equity, divedsity

quality of life; the field of education. Bbe questiondrow Greenland will tangle their main
challengef a local value creation from touri&rhow to include the socilltural dimension in

the tourism experienagithout reducing it to folklo@ harming the natwsociety relationship,

as integral part of social sustainability, remain.

Key Theoretical Findingr Chapter 3.2

Bound in environmentalism, lnking culture & nature in an intergenerational strive for balancing
individual needs & the endurance in the future. This ongoing process invelve: active
pacticipation & work on crifically reflecting on actions & habits for creating a2 harmoneous

relationship in the sense of worldmaking:

3.3.THE ADVENTURE TOURISMSEGMENT

With the current tourism strated4G & the national authorities (VG, 2016) clearly establish
themselves within the adventure tourism segment. The only existing definition for adventure
tourism has been defined by &ETAasadt r i p t hat includes at | ea
physical activity, natural envidromernit,t u r a (ATTA,20186, 1p.8)i Withirdits variety, there

are around 34 different types of swfhard activities which fall in the categaradventure

tourism. The loose definition of adventure tourism leaves a lot of spatergoetationYet,

what is strongly associated witlthall/ariations of adventure tourism are benefits for the natural
environment, the local commun&y economy.In that casejt is descrilbet as a tool for
sustainablé& responsible growth. Resilience, high value customers, supporting local economies
& encouraging sustainable practices are associated advantages of theaaisntaegment
(UNWTO, 2014).

When dentifying the segment, the motivatiéhattrinsic factoref the adventure traveller are
more prominent than the activity performed. Aspiingsicalactivities may differ, the push
factors& the individual intention correspond. The aspirafor persoal transformatior&
expanded worldvievas well as the learning aspect of new experiences is becoming more
significant for the individual (ATTA, 2018 hereas the origin from rigk declining in
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importance for adventure travellers, as extreme advergrgeonly making up anall

proportion of the segment, interpretai®igainig in relevancfReisinger & Steiner, 200day

it be through interpretive media or interpretive guiding styles during the activities; it is increasing
t he vi si t oess& tbleranbedan thehniatbir@i dultural heritage visitess those have

been established as C 0 n & rperteptibno of Fuality dourismo ur i s
experience (Ham & Weiler, 2012; Pearce & Moscardo, 1998; Stronza, 2001). It givgs@ meanin

t he dest i na t&kicuturad environmentt Nowadays adweehture tourism

0Oi s a Vi l&rfasohangingdsegctorawith mew variants routinely added into the pos
experiences. Individual companies are ofteaperatddmesses led by entrepreneurs with a drive to
share their favourite flgssions with others. Adventure offers opportunities to entrepreneurs in rur
around t he WNWTQ 2014pp.1d)0 t he samedod

Given this, focusing on traini&geducabn within the sector, thoughtful expandiotonscious
action are essential to enable the full potential for sustainable development of this sector.
Passionate individuals are the drivers behind this process.

3.3.1.THE NATURE-CULTURE BINARY IN THE ADVENTURE SEGMENT

Fol |l owi nlgl itnhge pbedrwsep e 9, tthatvhenian keihgs gre ond compdifent Df
nature; their attachment alters the defining concept of adventure tourisxpéniencing the
culturenaturerelationship at the destination while possibing engaged in a physical acfitvity.

is about bw we socially creaferaise expectations about our relationship with nature (Morton,
2007; Reis & Shelton, 2011; Gibson, 2014). Nature is essential in how each individu&l perceives
frames their worlgtersion, influenced by our societal environmental underst&nduhgidual
experiences of engagement (Franklin, 2002). In Greenlandic society, the use of natural resource is
still strongly anchored in everyday life (Hamilton, Lyster & Otterstad ERQ@&)ded through

the traditions& historical developmentonnected to the close proximity to extrefne
@ntouchednature, people are part of the natural whole, where argogidng relationship
applies for the Greenlandic society. Routed in ada@atesilience, the indigenous knowledge

of Greenland, is still strongly grounded on respect for [#eopleire, coexistence, cooperation,
harmony, balanc® reciprocity (McGregor, 2004). Apart from explicit knowl&dsjells, this

tacit knowledge is alransferred build/rebuild through physical activities embedded in nature

& culture, where locafs visitors agage (Buckley & Ollenburg, 20Ihe learning of skills as

well as the exchange of wisd&@raxpertise through dialectic relationships evolves in the setting
of tourism (Buckley & Ollenburg, 20X3ollins, 2010). Therefotbe adventure segment can

play an essgal role inlearning& knowledge enabligon Krogh, Ichijo &lonaka, 2000A
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proess of learning gr owi ng which critically iiontoer vene
nature, also in tourism. Tle@n lead to transformational perception of theofdieman beings
in the natural environme(fReis & Shelton, 201Haig & Mcintyre2003. Setting knowledge
creation as part of the adventure tourism segment, the subsequent paragraph will address the

component of transformation in touri€radventure travel.

3.3.2. THE TRANSFORMATIVE TRAVEL OF THE HUMAN BEING

Referring back to the encounter of the natulteire binary at a destination, the experience also
involves sorting out the meaning of the encountered act. Giving meaning to experience aims at
grasping the concept of understanding the human &eihgir role on Earth. Thereby, in
transformative travel, the human béirgs/her reformation becomes the essence of travel. The
longing for development, transformatimrowing of the individual person are the motivating
factor to engag& immerse into transforative travel (Bennett, 2012). Unfolding the nature of
individual understanding (Gadamer, 1989/1999), understanding is not fixed but always changing
& influenced by new perspectives. Even though people try to be unbiased, we always do have our
own horizonof preassumptions based what we obtairReflexive thinking can opep for
understanding of othertheir worldversion& lead to reconsideration otur own world
(Gadamer, 1989/1999). This principle has its origin in the hermeneutics, as thitheeflects
trangormative travel segmentoWadaysit is challenged by the massive arhofi available
information, where we &gt information without questioning or critically thinking. While
everyone is creating their own wawedsion travel can be a povier force to give us new
perspective& learn to underahd other people &eir world(Pollock, 2017). Looking into the

field of transformative travel, it opens up for manifold opportunities enabling a change in
tourism, where tourism can be a powerfa@ntador advancement, tolerance, equdlity
reflexivity. Bt, at the same time, there is, as always in totnismsk of commodificatio
limitationto a marketing tool (UNWTO, 2016). Anna Poll@€K.7, p.1) describes the cause

effect relationship:

oBut the task ahead is far greater than satisfying yet another market segment. We humar
called right now to wage sipft from our slumbera@msilming, passive, robwatic doings to
conscious, caring, fulhualme be/ingsmindfullgxpressing their uniqué& plaleen the future of the

planed.

Through thistransformative travelak the ability to promote wandking through criticél

reflexive thinking aligned with opening ourselves up t& nespiring worlesersions.
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Eey Theoretical Findings Chaprer 3.3

Combining physical activity, natural environment, & culfural immersion, a giving & recerving
relationship applies in forming a transformational experience for the tourists. Resulting in
personal transformation & development, thoughtfulness, tolerance, reflexive thinking &
conciousnes: are essential elementz of the advenfure tounsm segment Focusing on human
beings as part of the nature indivisable whole, respect, harmony, balance, coexistence &
cooperation are transmitted in the knowledge of thiz sepment. Enabling knowledge & learning
affects can result in resilience, high value customers, support of local economies & encouraging

sustainable practices.

3.4 THE GUIDED JOURNEY OF THE TOURISMEXPERIENCE

Looking into the guided tourism experietize role & performance of tour guides evolVes.
start with, | would like to introdu2edistinctdefinitiors of categorising tour guides:

0A person who guides indit@réanguage of thei&chdegrets the culdunahtural heritage
of an area which person normally possspsefiam@aécation usually issuedognised by the
appropr i (WFEFI&GA 2003).hor i t yo

OThey arepresentatives of their citie&, @giotrges. It depends largely on them if visitors fee
welcome, want to stay longer or decide to come back. They therefore contribute considerably to tt
destination. Tourist Guides helpwsipensence, undeSstamdy the places they are visiting. Their role

is to interpret the area specific e@viroomehte | p vi si t or s(FBGpn.dg.ee what

This secondspecification discusses 2 additi@aéry distinct feates within the phenomenon

of tour guiding. Firstly, it creates a relational position of the connection between the &ur guide
the destination or place (s)he i snotgonlytlei ng i r
tour guides connectioa this placebut moreover can be interpreted as distinct knowledge this
person has about the place as well as the &kueronment involved. In addition to this, this
detemi nat i on ac kn o wle&dg gquality tolriem experiefica &€ nat i onds
image& perception(Jennings & Nickerson, 2006; Koroglu & Guzel, 2013; R&nRallins,

2009; Orams, 1996Jerbal communicatio& narratives are fundamental in constructing the
tourist experience (McCaber&ster, 2006). Tour guides can facilitate an interactive experience
through subjective input &toryteing (Hansen & Mossberg, 201Fhcusing on lived
experiences to expredsritity trying to emphasis at creating an undeistaodhow & why

this exgrienced influenced the individual, part of the meaning forr{idti@abe & Foster,

2006).
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3.4.1. THE EVOLUTION OF TOURGUIDING ROLES

Based on my composed table, created from my secondary data collection on tour guides, which
you can found in Appendix Bwas ale to identify40 roles of tour guides in various tourism
contexts used over time. The table highlights the components after the distinguished roles. This
was the basis to create the ammap, which | used during the interviews (Appendix 4, version 1)

& for detailed understanding of the meaning behind those roles myself (Appendix 4, version 2).
Additionally, to go one step furth@rcreate hybrid data,developed a historical sequence,

which is illustrated as a timeline on the hiataFimlution (sefigure 5 beloy Focusingon the

first introduction of the sp#ic role, the timelinallows for a descriph of the historical

evolution & analysis tfe current setting.

While the development started with more inclusive roles, which incorporatedateveral

actions (Tilden, 1958; McKean, 1976); over the course of time, resesadtiresphnenomenon

of tour guidingo break it down into singular roles, specific for a particular &ettitegaction

with stakeholders (Howard, Thwaites & Smith, 20dlioway, 1981; Bowie & Chang, 20@5).
developedrom roles within different segments of tourism, as adventure (Weiler & Black, 2015),
eco (Kimmel, 1999), city (Dahles, 2002) or nature based tourism (Kimmegf $p88ifics of

diverg stakeholder t@ractionpetween tour guidg company (Fine & Speer, 1985), tour guide

& tourists (Dahles998/2002), tour guid& locals (Rabdti 2010) or tour guides national

tourism authorities (Weiler & Black, 2014). Over time, researchers adapted théosgeaificat

the identified roles according to new emerging aspects in tourism. While splitting up the
phenomenon into tim& setting tied roles, thmost recent analysis focuses aguire on

inclusive rolesf tour guidesCallingour guidesransformativegents, whalue to the complex
setting & involvement into the entire journey of the tourism experience, need to perform
multiple roles (Jennings\&eiler, 2006; Weiler & Ham, 2D18ince Cohen started conquering

the topic of tour guide® creating the towguiding framework in 1985, the tour guide roles have
been undergoing a constant revision based on the contemporary setting they occur in. He
explained by examplee complexity of guiding distinguished between indouterrelated

rol es, when involved in the performance. Cc
di ver gence &Hfp ad fhatr kefaik red Refedng to this, the distudsiob gbout
distinguishing between showing existing sightseating a new experience hagobae

prominent again in tourism.
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Interpreter (Tilden) 1058

1976 Cultural Broker (MeKean)
Representative (Gronroos) 1978
Salesperson (Gronroos)
1979 Buffer (Schmids)

Intermediary (Schmidt)
Alediator (Schimidt)

Shaman (Schoudt)

ALddleman (Van den Besghe) 1980
1981 Actor (Holloway)
Ambassador (Holloway)
Catalvst (Holloway)
Educator (Holloway)
Entertainer (Holloway)
Information Giver (Holloway)
Teacher (Hollowar)
Qrpanizor (Pearce) 1982
1954 Pathfinder (Pearce)
Caretaker (Fine & Speer) 1985

Leader (Cohen)
MMentor (Cohen)
Pathbreaker (Cohen)

1993 Facilitator (Pond)
Host (Pond)
Aanager (Pond)

PR Representative (Pond)
Role Model (Wedler & Davis)

Entreprenenr (Dahles) 1998
1999 Rezource Manager (Kimmel)
Safety Guard (Howard, Thwaites 8 200
Smith)
2002 Consellor (Cohen, Ifergan & Cohen)
Environmental Broker (Weiler & Ham)
Instmctor (Dahles)
Stocvteller (Dahles)
Transformer (Christie & Mazon) 2003
2005 Customer Relationship Management (Bowie & Chang)
Mofivator (Black & Ham)
Social Catalyst (Rabotic) 2010
2015 Expecience Broker (Weiler & Black)

Improvisor (Weiler & Black)
Intermediary (Schmidt)

Figure 5 | Historical Evolution of Tour Guide Role in Tourism Research
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3.4.2. THE ESSENTIAL ROLE OF TOURGUIDES IN SUSTAINING TOURISM
WITHIN GREENLAND

Apart from the clearly identified roles from the chapter before, many more researchers have the
concerned themselves with the inclus8onpositioning of tour guides within tourism
development, by more descriptive functions. During recent years, wise thfestistainable
development in tourism, tour guidesvéhaalso been placed withioy extending their
responsibilities towards nature, conserva&iagrsponsible behaviour (Weiler & Ham, 2010
Agrawal & Gibson, 199% gecially in natuseased adventure& ecotourism, their mediating

role incorporates influencing tourists during their experiences by raising awareness regarding
environmenta& social sustainability (Poudel & Nyaupane, 2013; Hu & Wall, 2012; Skanavis &
Giannoulis, 2009). Win this, the @ation ofmindful visitos is discussed (Moscardo, 1996).

Those kinds of new extensions are also closely connected to the hybridisatioR basbft

skill component s wicd Reophke withHoeal kpawledyevith & papseom f o r ma
for the phce in which they have grownarpeen living inhave the two essential ingredients

that make the best interpretive guides: they are knowledgtayeare passionate. Trainthg
employing local people as guiglesterpreters represents an importastanable development
strategybecause it produces a tygfeemployment that demanda unspoiled environment

(Weiler & Ham, 20Q0Budeanu, Miller, Moscardo & Ooi, 2016)

3.4.3. TOURGUIDES WITHIN THE QUALITY TOURISMEXPERIENCE

The tour guide role shifted into aareator of the tourist experience (Weiler & Black, 2015).
Finding oneself thetween the experientehe tourists, the tour guide became the mediator or

broker for the experiena2. A br oker or mawsidsimsenakingii n ¢ diree d moalr
(re)constructions of his or hegenengp&eWeilee,nce a
2006, p.58). Correlated to this, the tour Guiddluence on thguality within the toist

expeience should baddressed. As extensively discussed by Jennings & Nickerson (2006), the
concept, meaning phr ase o6quality tourism expe&ienced
various contexts. | follow those authors basis, that there is not otifioitien but rather that

the quality of the tourism experiences is socially cons@utitedugh this can be related to

many concept& issues incorporated in the complex tourism setting. Nevertheless, | would like

to stress that the tourism experience:

0Oi's a continuous engagement Beadcomgrecnhon@s oc i
meanings/ o r interpretations of &neolectiveringerprethtiénf thal h e

34



emanate from life experiences, social€ertigdgementse di at i on of meaning
occur [ s] dur i(Jangigsr&eNmKerson,i200@, p-23x c hange s 6

For the purpose of this thedisthe construct of the tour guiding mited to the faceo-face
interaction during the course of the experience. Supplem#érgaguality sinds for the
perceived value of the customer. This valuableecaredted by very individuald&tinctive

components leading to a satisfactoweltexperience for the visitor.

Ever since tourism has evolved around an experience for its consumers, but in the course of time
the individual discovery of the local destination has become the centre of attention (Pine &
Gilmore, 1998). The challenge of erpee economy, especially in the tourism setting, is the
onetime consumption, which is unique at the given point in time for each individual
participating (Andersson, 2007). The participation or immersion of the asuwstl ashe
environmental relanship,places the tour guide rightthe middle of this experience. Further,

they aranfluencing how the tourist percaitiee environment beyond enabli&gentertaimg

the tourisé participation in the tour (Weiler & Black, 2015; Hansen & Mps20&7).
Positioning the touguides in Greenland as transformation agents, | acknowledge that in the
concept of brokering the journey multiple roles are unified. This involves an interpretive guiding
style encompasses guiding, communication, educatiomjrenent & quality representation
(Moscardo, 1998;Jrry, 1992; Cohen, 1985). Besidhsy play an elementagle in the

dest i na teliing & @laxe bsahdoigclydingocal community representation (€a993;

Salazar, 2005). i§hrole is not dy about facts & figures, but about stories of the local people,
narratives, cultural translat&rpersonal relations to the courfryhe people (Dahles & Bras,

1999; Salazar, 2005). Thereby, it seems, the guides in Greenland develop into a hybrid of a
traditional guid& the madrich role mod@Tohen, Ifergan & Cohen, 2002).

Key Theoretical Findings Chapter 3.4

For tour puides to become transformative agents & incorporate multiple roles, a connection to
the place thev are representing & guiding is necessary. Transmitting knowledge, through
storvteling, can lead fo a qualitv toursm experience of constructing & reconstmucting meanings
to create mindful & carng visitors. It i3 a fransforming & mediating role, which is based on
opening up for culfural encountering & learning, renerating meaning & enabling knowledge of a

new refined world-version.
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3.5.THE DOMINANCE OF NATUREIN GREENLAND

After having explored the literature on tour guides, | will now focus on the ecologies of
Greenland,ni order toget insights into the actio&sroles performed by the tour guides in the
context of Greenlandlsing figures for critically reflecting on this construction, the place builds
the foundation of the towguides field of action. Likewilgg roles of a touguide are not only
connected to the tourism business, by the interaction with téurietsr personal socio
economic development, but also in regard to creating an understanding of trosltuature
relationship of the place.

Figure6 | Role ofPlace in my Tourism Landscape

When discussing Arctic communiigesGreenland as local resodbessed communities, the
humannature relationship becomes prominent in manifold debates (Flint & Luloff, 2005). The
theoretical concept of social ecoldggsrrell & Runyan, 199lestablishes at the core of
understanding the binary as well as spatial belonging, adaptability & cbsiigece. Given

this interrelationship in the Arctic, quality of life does not only depend on tangible economic
factors but is esastially influenced by affections of the physical environment resulting in changes
in the naturdiuman binary (Adger et. al., 2009; Kaltenborn, 1998). Consequently, understanding
these conception® the value is also relevant in tourism on several levelpart of place
branding, community involvement in touri&ntheir attitude towards tourism development,
value creatio& policy approaches (Jamrozy & Walsh, 2008). Some authors esthhtished
sense of placg place attachment even con8alurtherset parameters for sustainable tourism
development (Moisey & McCool, 200Imséden, Stedman & Kruger, 201Thus, an
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incorporation of those philosophies in tourism research gains in imp&thacame more
relevant over the past years.

Therefore the follwing subchapters will examine the philosophical components in fugler det
whereasable 2, at the end of this theoretical chapter of power in place, give®weeskiort.
Place,ada combinati on of soci a&meéningfu lodationm trdughilonal e
exper i en(Kxgas 2&R4bj phegbwins a distinct differentiation from space, as the
person nature interacti@nsocial identification gains in importance (Cresswell, 2008; Kaltenborn

& Bjerke, 2002; AmsdeStedman & Luloff, 2011; Rollero & De Piccoli, 2010). By the creation

of this placeit has the ability to provide the basis for community budihg formation of
sociecultural meanings (Stokowski, 2002).

3.5.1.S0cIAL CONSTRUCTION OF ASENSE OFPLACE

Sense of place incorporates the affection of people towards this specific place due&o feelings
meanings, creating a cognitive content towards the spatial zone. It is a communal meaning of this
place based on the positive sentiments individuals assediatit (Stokowski, 200Ryle &

Chick, 200y This sensug@erception is essential in creating the tgesftplace through place
attachmentJamrozy & Walsh, 2008). Inversely, place attachment is asserted with constructing
the sense of place (Farnuiha)l & Kruger, 2005; Smaldone, Harris & Sanyal, 2008; Trentelman,
2009; Van Patten & Williams, 2008) together with place meaning (Stedman, 2008). Whenever
discussing place attachment, taking ak ttmwponents into consideratlmips to understand

the mange of plac& behaviour of individuals within this constraint (Brehm, Eisenhauer &
Stedman, 2013).

3.5.2.PLACE ATTACHMENT

Pl ace attachmant i ndi dieduale@s asogoni ti ons, bel
invested in a particulzal gmtiog ( J or g e mane2001,&. 238). Agla resutipes not

only shape the individddsut also the sociétyslentity (Buys & Buys, 20083pshansky;abian

& Kaminoff, 1983. To be morespecific, it is the combination of place depend&ngkace

identity including geographi&lenvironmental psychology in order to understand those two
aspects (Williams & Vaske, 2003; Kyle et. al. 2003). Place attachment is connected to the
emotional tie of an individual or group towards this specific place (Gu & Ryan, 2008; Gustafson,
2006; Hidalgo & Hernandez, 2001; Stedman, 2003). Thmaekyattachment consists of a
tangible physical environménan intangible social scope created by the hunmgn(bewicka,

2010; Brown, 2005). Whereas place dependency is aligned with the function of&he place

activities performed in this place (Jorgensen & Stedman, 2001; Cresswell, 2009; Eisenhauer,
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Krannich & Blahna, 2000; Scannell & Grifford, 2010), pEm#ydcomposes the social aspect

of the plac& the natural environmeé&thow identity is formed by social relationships (Hidalgo

& Hermancez, 2001; Lewicka, 2011; Stedman, 2003). Deriving from this place identity excerpts
the merging of the placeasmaft an i ndi vi dual ds identity (Cl
Perkins, 2006; Proshansky, Fabian &ikam1983; Trentelman, 2009).

3.5.3. THE RELATIONSHIP BETWEEN PLACE, BELONGING & COMMUNITY IN
POLAR REGIONS

The intese interaction between humamdture in Greenland has all along been the greatest
advantagé& simultaneously the biggest challenge (Taylor et. al., 2016). Perceiving nature as a
continuation of the human mind, one immediately affects the other through this indigenous
epistemology (Leoca r d , 2014) . Gi v e,nhis Gparsety pdpalatethiddshasg e o g r
created a constant emphasis on the locétisnp a c e . The I nuitds depen
survival under the given isolated location has created strong community irfesattiarity

(Leonard, 2014). From the outsetctic communities had a strong attachr@eobnnection to

their surroundings, because caring for others, working to§estearing were essential to
survive& endure. Ever singehanges in natugethe environmeat had strong consequenaas f
communities in Polar RegionesiRence, adaptabilig& flexibility have been embedded as
cultural traits in those communities (Kaltenborn, 1998; Kajan, 2014a; Taylor et. al., 2016).
Networks of belongg evolved which espaty in Actic communities can give the feeling of
security, stabili§ conduce to pass on knowledge directly associated to the interaction of nature
& people (Leonard, 2014; Buys 88 2003; Brown & Perkins, 1,9&istafson, 2001; Mc
Andrew, 1998). Hnans are part of nature with selfareness. With this subjective- self
awareness, we can differentiate ourselves from &awfieer people& likewise strive for
belonging to a certain society of shared believes, language, tkadiitune (Fromm, 2004).

The bond between the environmé&nthe human being is the most essential component of the
spatial belonging. This leads to a strong-platedness within the socially constructed tangible

& intangible environment (Relph, 1976nT4880). Social inclusi@nnterpersonal attachment
(Baumeister & Leary, 1995) correspond with the environment through experiencing the locality
(Lovell, 1998). Even thougtach individual creates their own associations with place attachment

& identity,what binds them together is thesg feeling on communibelonging to this place

as part of who they are. The commusiitire individual as part of this society are situated above

the individual itself (Leonard, 2014). Subjecévitdividuality mape a challenge may lead

to a separation of the individual from the socarabtape. Butwhile pressured from outside

stressors adimate change, globalisationn&ovation, indigenous people have been using their
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advantage of resilience, adaptalditfflexibility to cope with new circumstances, while still
embedding spatial belongfaglace attachment as one of their core elements in culture. Social

cohesior& the structure of society are reaffirmed by the perpetuation of those core values.

Componenr of Self-in-Place Psychology Explanadon

Flace Attachment The physical & emotional bond between a
person, the society & a place. (Jorgensen &
Stedman, 2001

Flace Identity The intangible component, which is fonmed by
social relabionships and social interactions
within that place. (Proshanslky et. al., 1983

Flace Dependency The tangible aspect, bazed on the fanctions
and activities carned out in that place

Sense of Place The cognitive foomation of a  sensual
perception through feelings and meanings.
Krle & Chick, 2007

Flace hleaning The meaning associated with the spatial zone
distinguished by social interactions between
people in the place &/ or people with the
environiment. (Stednoa, 2008)

Spatial Belonming The attachment to the place toro-dimensional
T siis L

Tahle 2 | Definitions & Distinetions within the Power of Flace

3.5.4. THE EFFECT OFPLACE ATTACHMENT ON TOURISM
ENTREPRENEURSHIP

Concluding this chapter of place attachment, Irefdlto the research of Hallak Brown &
Lindsay (2012PDnly fewotherstudies have discussedested if& how place identity affects
erntrepreneurship (TwiggBoos &Uzzell, 1996; Knez, 2005). The concept okHalacy has
shown an influence on entrepreneurial performance (Bandura, 19&ff)ci&aifindividuals
believe in them& that they can cause something good with their es¢ée(Boyd & Vozikis,
1994; Chen, Greene & Crick, 199&Noble Jung & Ehrlich1999 McGee, Petera, Mueller,
& Sequeira, 2009).

0Our research suggests that pl -affcaybutdie nt
the case ofiism entrepreneurs, their place identity influences their-effitapyertauriausisin
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entrepreneurs, the increasficaseHs a result of their place identity enhances their entrepreneurial ce
& minimises theirdeeibt with regard to what they can or cannot achieve. In simple terms, their
belonging to their local environment increased their@eeebof ciitiericeBown & Lindsay,

2012, p.150).

Another componenthose researchers identified lzat place identity influences the eager of
tourism entrepreneurs to engage with in their community; thereby there is a strong dependency
between place ident®@yan i ndi vi dual & wwallethiaplaceollewack2@d5;t h i n
Payton, Fulton & Anderson, 2005). Ultimately, benef&tisgstaining the local community
becomes one of their main drivers. Equally, the endorsement of community influences the
entrepreneurial performance (Hallack, Brown & Lindsay, 2012). Aetailed illustration of

the interdependency can be found in Appendix 1. Those impressive discoveries should gain more
awareness in tourism research, as they place tourism entrepreneurs in a differe&t position
relation within the tourism& entrepreneusetting. Additionally, those findings eonoore

illustrate the importance of plasgourism. Reciprocal support between the comm&irtitg

tourism entrepreneur can positively influence the performance of the business, community well

being& future develpment.

Key Theoretical Findings Chapter 3.5

Nature is still strongly embedded in everyday life in Greenland. Therebj:, the intense interaction
between human & nature in Greenland iz fundamentally prominent as an advantage & obstacle.
Az a result, cooperation, comuunity striving & sharing are kev in surviving & enduring. Formed
by place identitv, self-efficacy & the dominance of nature, resilience, adaptability & flexibility can

be a distingnishing component in development.

The construction of a place is verv much based on feelings, meanings & experiences of one
individual, who connects these to a specific location. Even though, Hallak, Brown & Lindsay
(2012} have found measures & reazons idenfifting a connection between the place, the
community living at this place & the entrepreneusial performance of an individual at this place;
the concept still is verv vague and difficult to operationalise in the process of coding empirical

data.

3.6 ENTREPRENEURSHIP INGREENLAND

It is often discussed in literature whether Greenland, or similar indigenous communities, at all
incorporate prerequisites to envision entrepreneurship or innovation. Based on many negative
prejudices connected to the Inuit culture, literature regarirtgpic contrasts the two rare

endsthabei t her entrepreneurship i s i nt(Sejerses,i c t o
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2007, p.201). Even though Arctic communities have been respected for their ability to cope with
the exteme& harsh living environment the Arctic provides them with, those same prerequisites
are then transferred into counterpoints harming from entrepreneurial thinking. This view has
been shaped by colonizati&rthe colonial period with its influence mustablknowledged a
determining aspect in the historical development of indigenous entrepreneurship (Tapsell &
Woods, 2010). Flexibility, adaptabslitesilience areasiding against limited social & economic
possibilities assive behaviour (Sejersen, ; 2A0@nnecke, 2017; Ex#&rot, 2018).

But when putting innovatidia entrepreneurship to a regional I&dlscovering the position in
Greenland without comparing toegtern standards, the topic is reflected in a different light.
Focusing on the currentatg of Greenland while analysing whether their opportusaities

cultural traits can enable them to engage in an innovative future process where entrepreneurial
initiatives are addressing challenges as climate change, overcoming spatiaklip@tatiorgs

tradition versus modernity, should be the focal questions (Wennecke, 2017). The unique traits of
the Greenlandic society d&ishould be theuifferentiating asset to appro#uodir obstacles for

future development. Balancing between traditiorodernty, is leading to a bridging between
ideology& reality (Thisted, 2015). To explore @rfkea n d 6 s o0 p p o rekcerpts willy , t h o

discuss theoretical angles on entrepreneurship.

3.6.1.ENTREPRENEURSHIP ININDIGENOUS COMMUNITIES

The research field @i ndi genous entrepreneurshiplg 1 s a
introduced by Dana (1995). Hentified that based on the cultural differedca@sdigenous

lifestyle, entrepreneurship defined by our modern parameters may not be univeraally applic
within their concept. Yet this shaldl not n
indigenous communities. Even within the indigenous communities there are great &ariations
heterogeneity. But there is one aspect, which is applicable for fnthoge oindigenous
commurities. Dana(2015, [.65) established based on various case studies that indigenous
communities featu@ore c o n o mi ¢ e x withim entaepreneuyshipy, which arebfdrraesl 6

by place attachment, historical developmetdringscontrol over lan&l governance, as well as
rebuilding communitieg§Venzel (2012, p.1894) likewise wrote about sharing among the Inuit,
oOthe result is an economy that, from Al ask

maximisan of individual or family econbngciwellg 6

For the purpose oflistinguising indigenous entrepreneurship from any other variation of
entrepreneurship, it is essential to define, that the benefit of indigenous people is at the centre of
this form ofentrepreneurship (Lindsay, 20®@&redo & Anderson, 2Q08indle & Lansdowne,
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2005). The commity is the initiator apart frothe output being centred on the indigenous
people. Prioritising those social values within entrepreneurship is overlapping with the concept of

social entrepreneurship (Anderson, Honig & Peredo, 2006).

3.6.2. TOURISMSOCIAL ENTREPRENEURSHIP INGREENLAND

Social etnepreneurship unites the human element with the inspiration for innovation (Yunus,
Moingeon & Lehman®rtega, 2010). This shows the strong connection to the tourism sector.
Striving for the future, to engage sustainable development local people naqu, ta oore
position within tourism development (Singh, Timothy & Dowling, 2003). Thereby social
entrepreneurship in tourism is sometimes considered a sustainable solution uniting
financial/economic interest social value (Nga & Shamuganathan, 2010)yidgpghis,
interaction® relationships between human beiagpart of the tourism experierare moving

into the centre of attention (Sheldon, Pollock & Daniele, 201,9s But focus of this research

is not on challenging social entrepreneurshipuimsm, the gap in tourism researar the
variations& diversity of occurrences, | will apply the following definition for the concept of

tourism social entrepreneurship:

OA process that wuses tour i swironme®accormmaid e i n
problems in destinations by mobilizing the ideas, cagacities| @g@acests, from within or outside
the destination, r equi (ShkldonfPollock & Dasieles 2057fpar). n a b |

Connecting social entrepreneurship with my research tfecuisdividual motivations of the

social entreprenegot into the centre of attentioA social entreprenedrc o mbi nes t he
opportunism, optiRigmsourcefulness of business entidptepalespiop ur sui t of ©6so
rat her t h aBorndieins2007,g4)s Likpwibe fndividdal is establishing the society

or local community as the cofehis entrepreneurial businésshis way, they are the driver for

social change by an inclusive way of thinking (Boschee & McClurg, 2003; Hart, 2003).

Social inequality being a global phenomenon, the need for tourism social entreprenturship

that matter indigenous entrepreneurstap be arousing in every courdrgund the globe

(Sloan, Legrand & Simelaufmann, 2014; Kokkranikal & Morrison, 2011). A challenge often
associated with social entrepren&ubseir businesses is the clash of combing adequate solutions

for social problems on local scale with asswegue sustainabiliifhompson & Madillan,

2010; Bamstein, 2007). One of the biggest challenges Greenland isigagingh e c o mp | ¢
relationships of knowledge &arsfevdedge creation in peripheral, sparsely populated areas are
differemyi t h a uni que soci al set up n(Broudew i2G13ae s s e d
p.7). This fact is not only connected to entrepreneurial initiatives but to overall tourism
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development. Nevertheless, a strong conflict is posed hareiniduee feature which attracts
many tourists, is opposing them with an obstacle for innovation. In the context of community
development this incorporates adapgocreation of new knowledge or product development
enabling growth (Sullivan & Ford, 20d4;la Barre & Brouder, 2013). Only when several
tourism entrepreneurs accumulate in a town, settlement or region, their combined effort will
affect regional product developménthereby will become noticeable (Hall & Williams, 2008).

A rich variety of saal capital is indispensable to engage in entreprenéuisiocome the
obstacles (Macbeth, Carson & Northcote, 2004). Easily the similarities between social
entrepreneurshi@ indigenous entrepreneurship on the example of @neldalcome clear. As

there ae many negative connotationsb&rriers connected to distinguish indigenous people
from the rest, for the focus of this paper | will choose to continue with the concept of social
entrepreneurship. As the main aspect of clarifying them as indigeptaysspee@venting them

from developmen& modernity, which clearly is an aspect not being promoted in my work. |
rather see it inevitable for development to occur that réatavdture& the way how they
interact& undergo constant change.

Key Theoretical Findings Chapter 3.6

Entreprenevsship still iz intrinsic in Greenlandic culfure, even though flexibility, adaptability &
resilience are standing against lmited social and economic possibilities. Finding a balance
between tradition & modemity, is bridging between ideology & realitv. Focusing on the human
element, social inclusiveness, social profit & social inclusiveness iz intrinsic in the Greenlandic
sociefy & developing into a social entrepreurial focus of the individuals building up their own
enterprises. Combining thiz human & community element in the formation of the identity & the
profession, there reciprocal effect of an individuals entreprenrial spirit & refurning benefits to the

comumnty.

4. ANALYSIS

This following chapter will unfold my empirical data in the context of the research inquiry. A
detailed heading structure, where the heading formulates the argument of eashgzaton,
breakng down the compleghenomenonResponding to the reseamplestions the aims of

this research, | will start with the roles of the tour guides in order to further build upon those
roes& t he tour guidesd contribution towards

sustainable tourism developm®rsocial atreprenetship from my tourism landscape.
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4.1.THE EVOLUTION OF TOURGUIDING ROLES

As Jenning& Weiler (2006) or Weiler & Ham (2015), many more auttoysliterature review

& the historical tour guide role development suggest, multiple roles apply for a tour guide. There
are inne& outer personal roles, which can either be describing one specific interaction of the
tour guide with one of the stakeholders or be summariziogettadl diverse components. Their

tasks vary from mediating between the physical activity or attracti@rtisgghisitors, towards
construction the experience for the tourists.

Therefore, irthe beginning of my data collection period, | had iderdifceshd 40 roles, tour

guides can incorporate while engaging in the tourism activity. Those variations in roles set a
challenging theoretical background, to be able to name the most important role(s) for tour guides
in Greenland. When looking at the datanding tour guides roles in Greenland, it soon
emerged that there are not 3 specific roles&eawkry guide would name. Already during the

first stage of my empirical data collection at the Campus Kujalleq, among the 9 $tadents,
interviewed as ¢mis groups participants, as well as the 2 studdmt, | intervieved in

individual conversations7 manifoldroles have beenamed. All those students averently

partaking tourism education at the Campus, but are creating a heterogeneousgyoag &s t
different stages of education with various first hand tour guiding experience. An overview of this
ranking is illustrated in the table 3 below, which identifies all roles whiclehataditby the

students in the context of this particulsesgion.

RANKING ROLE QUANTITY /VOTES
1 Information Giver 4
Safety Guard 3
Manager 3
Sales Person
Leader
Teacher
Organiser
Cubiural Broker
Pathbrealcer
Buffer
Role Modal
Caretaker
Educator
Ambassador
Entreprensur

TR (Y )
P s e s R s e = e [ Bad L

-

Interpreter
Motivator

N SR A A A U O S A T

i

Table 5 | Tow Guide Fole Ranking from Participants (Students / Towr Guaides
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In the beginning of the analysis, there was an impression that each individual has a different
understanding of what a tour guide should incorporate or be responsible for. Accdreiing to t
ranking they set manifoldtandard& priorities. During my period in Greenland, | overheard a
discussion between 2 students after the focus group, discussing why one of them had chosen
0 c ar &twlaykhe otléer one would not use this definition, because for her it was connected to
motherchild situation, which she would not see herself inyliiah at the same timevould

not mean that she wouldndot feel responsi bl e
(Weiler & Ham, 2010). | decided that it would be very useful to not dyde dima role ranking

but also look at a more descriptive tour guide definition, to see how those contrast or compare to
the roles, as those roles are hypernyms, which according&oeeacer y i ndi vi dual 0o
& world view incorporate diverse ditams. Therefore, | have separately coded the question of
6Describe what makes a good tour guide from

for main topicgrouse:

1. Knowledge

2. Languag& Communication
3. Service

4. Leadership

To understand how formed those based on the descriptive answers, please see the table in
Appendix 20, grouping the answers according to the topics. Now comparing those qualitative
traits with the roles, it shows that whereas one might use information giver as the role to
symbolise knowledge, others would rather choose educator or interpreter (Tilden, 1958;
Holloway, 1981). All of those roles entail some form of knowledge transmissiaheBut
analysing the field of knowledge in the context of the students real lif@cxgeaenple&
communication, it evolves that they do focus not only on explicit knowledge, in telléhg facts
numbers about the place, but moreover emphasis tacit knowledge of experience, &torytelling
passing on traditional stori&scultural heritagéStedman, 20P2Contrasting this, once more,
against the identified roles by my participants, it makes sense that my data indicates both
information give& educator, because of the individual interpretation of the student. Yet, when
the tour guide pereags him/herself as a provider or giver of information, (s)he likewise assumes
that the tourists represents the receiver in the information transiitssisame appliésr the
educational role, only if the recipient of education is in an active ogjeioi@ knowledge, the

role can beerformedwith a benefitTherebyit also highlights that, informati@knowledge

are not passive objects existing, but in order to transmit from one to another, the receiving

person needs to involgeactively particade in the learningguess of getting the knowledge.

45



Understanding that the four topics, each student equatigrned, are somehow represented
within their chosen roles, underlines the individual perception of a tour guides function. In this
reqard, stdent 3 highlighted that:

A

OA good tour guide would need to be a ©6mu

& friend

Approaching this multiple ralederstanding of the tour guide from the studentsr guided
viewpoint, it was interesting to see that my athparticipants had difficulties to choose from
the mind map of role&, would give descriptive answers, even when asking them to cleoose rol
from the mind map. Ae thought of multiple roles, Albert frdd&l displayed how attitude,

organisational, practigainterpersonal activity intervefa@re demanded at the same time:

Ol would say that an outdoor guide should be very good at planning grmlpemanagement

solving. During all these stages, the guide is in a constant pro&sseaisiommalkiicgtion

His answer can be summed up by leadership, as the traits, he names, are essential in becoming
leader of a group. Yet leadership is a ¢bata&it which is difficult to train, which you either

embody or not. This makes the multiple role concept even more complex, unifying not only
knowledge (which guides would siBapass ong practical skills but also behavioural/attitude

skills which puthe guide into the right mind set for providing a quality experience for the guests.
Moving within the conceptual terminology of tour guidesCalsowould give a more abstract

portrait:

OFor the guides we make, they are the face of Greahlafatdhesartell the true story, they
dondt | ie, they dondét brag. [€é] They are the

meet in Greenanaho tourists have the most contact with. They @re representing.

Correspondingly, Rie would not name one or more roles, but a character trait as the essence of a

tour guideds performance:

OHonest representatives of their country. Mainly Danish, but a lot of people come with
prejudices about Gre&nlaadvedin the guides to meet those expectations. Instedié bdfydenying
smiling pretending [é] we tr y& ttydo gehthenton uesmipt byesayig t
6yes you mi g&hthat, tuetry to urgldrstandespeqtiveton this topgcinLook view
things are like tkisy es we have problem but we are tryi

working on it we might not be there yet, but moving ®wards the goals
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From their perspective skille @ubordinat& the most essential is to be ho&esépresenting

their own individual character, the local community, theys&cieteenland as a whole. As
Colinsaid, the tour guides are most often the only contact tourists have when visiting Greenland.
This individual person often is transferred into the allegory of the Greenlandic society by the
tourist, meaning the behavid&ractions of this single individysrson, is formed into a
representing image of the entire society of Greenland. Although tourists often claim to be
without assumption before visiting a country, it is clear that also in regard to Greenland, many
visitors, not only Danish, have marejudices about Greenlandic pedpléheir lives based on
information in the media, internet or passedtoriedBjarst, 2008)This is a challenge tour

guides often have to meet when interacting with tourists, they are not simply representing their
country& cul t ur e, but foremost have to overcome
perspectives, to even be able to show how it currently &xmstppens. This imbalanced
relationship between the visitrthe community visited is an attitude which wippear
throughout the different points of the analysis, as a supplementary&b#nrgat for the
Greenlandic society when taking part in the tourism sphere.

Getting back to the tour guide role classification, on the surface, it might seem like my
particpants are not agreeing on the roles of a tour guide. But when contrasting the areas the roles
constitute, | can see that shadngnabling knowledge in order to create cultural understanding

in a setting of communication, sergigehysical activity, wheehonesty, truthfulne&san open

mind are a prerequisite to create a space of relationship for knowledge i@areladidoing.
Concluding tis flow of thoughts of diverseles tour guides can have, it becomes clear that the
individual as a tour guigean essential paiftthe product, or evethe journey which is offered

to the tourist. (S)he is creating, shagimgcompanying the journey whicl tourist wants to

experience.

My datesuggestthat the componen® attributes forming theole are more important than the
subjectived n a ofeh@ role, as subjective associations differ. Consistent with my literature
(Cohen, Ifergan & Cohen; 200&)y datgpromotesthat a tour guide incorporates multiples

roles. Adding to the literature myaddéfines a tour guide as a transformative agent, who acts as

a knowledge transmitter based on t&shonesty. Language, communication, sefice
leadership are essential in forming a space of relationship which allows knowledge transmission

& creation.
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4.2 THE GUIDED JOURNEY OF THE TOURISMEXPERIENCE

Forming a guided journey of the tourism experience, my literature has identified, that using an
interpretive guiding style supports the opening up of the tourists for the understanding, meaning
& reflection of the expemce. Thereby, authoms Jennings & Nickerson, 2006; Randall &
Rollins, 2008have unfolded that tour guidiégsough this processhape the persed value of

the experienceflor t he t our i &likewSe indleencéd cuality of the product or

service performed.

As said early in this research, most of the visiting tourists have at least one guided experience in
Greenland, either as a single guided activity oreagtil®e guided trip. In line withe guided

journeythe guide creates, Albert stated:

OAs guides, we offer a 6journeyd to the ¢
(either to do something or acquires new knowledge), experiences beauty (usually nature), socic

peple)k many times we see beautiful examples of people that &vexcbeyotitihtsaibnits

Constructing an experience for the customer is at the heart of every tourism product/service. But
this conception takes it one step further. A journey at a specific destination does not only
incorporate the experience of the act&itthe surrounding bulso a process of learnifig
development of the individual partaking in the journey. The paxialization is a component

of the learning process as it implies sharing tacit kno&ledgbange through joint activities.

This has strong similarities dow indigenous knowledge has been regrown in the next
gereration of Greenland over time, as suggested by Noék@ano (998). While this journey

is centred on the inddual customer, the tour gultkcomeshe6 gui di ngd componen
the journeyor the perso& enabling him/her to partake in every step of the journey. Each step

of the journey demands a diffietr role of the guide to be competentulfil or engage with this

step. Yet knowledge, communica&opersonal development are the redatl throughout the

journey, which interact along the progress of théliiert stresses:

OA good [outdoor] guide is someone that has a deep knowle@ecalhone tigcheaplaee,
&i s able to offer a whol eé& enakimguthem@art®f thte ourrteyn e

Communicatfrempathy are important skills to be develoged by a guide.

Everyone becomes part of the jour&ethe guide needs to enséreeasaup the possibility to
engageme® immersion for the customer at the destination. On theamugthis brings ithe
knowledge about naturec&lture in Greenland, which | will discuss later on, while on the other

hand it shows, interacting with the comr needs sensitividy an open mind to be able to
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engage with every single custognacknowledging their neeflslemands, to fit this with the
overall course of the activiythe rest of the group as welltlsjourney. This journey, then,

can form tle transfomative travel for the customer.

Coherent with my literature, my findings initiate that an interpretive guiding style is adding value
to the experience of the guided journey witenadventure segmenty Mata reveals that
through individual ietpretive guiding the tour guide is endorsing the transforming experience

for thetourists as a supporting force.

4.3.THE TRANSFORMATIVETRAVEL OF THEHUMAN BEING

My literaturgBennett, 2012Gadamer, 1989/1998uggested that adventure tourism builds the
basis for a giving receiving relationship which leads to a transformattitime receive&

possibly at the same time of the giver. This transforming process is happening when the
experience is transmittedoirst personal meaning creation. As PolR@K7jidentified, in order

for this process to happen, the human being has to becomé& asitdetermined to create a

critical thinkingk actiontaking being.

As transformation is leaning on change, develo@ngniwth, this type of travel shall be a
journey which has a leteym impact on the individu#ls Mair (2009) impliesyerything is
constantly changing, simildarlp u r i s nbasedaon 6ne dirbeasjdut is an essential part of
the mixture composing how community lifeasceived over tim&€onsequently, also human
beings in the course of evolution strive for ch&ndgvelopment. In the recent development of
the adventure tourism segment, motwai personal development are the most important push
factors for traveling. As Stine illustrates:

OThe biggest motivation, being personal development, is actually so important, because | tt

one thing Greenland can give you, thaal idévelesdepush your linditgut life into perspéctive.

This is where Stine sees the biggest opportunity for Greenland, to develop their niche within the
adventure segment, providing a unique journey for the customers, who are looking for
inspirational experiences. The exploration of the unknown togethelearttirey experience is

what adventure tourists seek for nowadays. The power of nature transforms Greenland into a
destination of extremes, challenges, flexikilagaptation (Kajan, 2014a; Taylor et. al., 2016).
Those conditi ons fhdhe adventbrers adewseakchmng von Gaing beyondc
your comfort zon& personal limits, is creating the thrill of engaging with something new. This
new experience can be difficult to find in the destin&titre tour guides can be the door

opener to transinbetween the individu&lthe new, culturé natural, world at the destination.
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It is a challenging task for the guide to individualise the jd@uroyegn up for an intangible
guiding assistance. Securing, safety, orgahisingay through nature alongth being the
transformative ageidt experience broker raises the complexity of g@atour guide shifts

within.

Consistent to the gividgreceiving relationship of the guided jeyrmmy data identifies that the
guide is creating a secuBngustirng space where the traveller can challenge him/i8&eesedh

push further than the mamal limits while adventuring.

4.4 TOUR GUIDES WITHIN THE QUALITY TOURISMEXPERIENCE

My literature has indicated that tour guides are helping tourists in under&tdhdinmgage

creation of the destinatiohour guides do not only influence the tourists experience during the
travel but also postavel by memory creati@ generation of a lasting transformation. As
Hansen& Mossberg (201 ®escribe, this influences tteality of the experience as well as
remembrance. A strong bond to the place/destination the tour guide is representing should be

given.

As tour guides are not only important in accompanying the activities at the destination, but in the
process of creatiraglonglasting memor& transformation, they become essential in connecting

the individual the place, in the sense of the destinafiothereby are core shaping the
destination imagekt our i st s 0 p estimtempHaving a touo primarilh fecusdéd on

the naturébased activity, is not always satisfying for the tourists. They are longing for immersion
into the destination, which also includes cultural agp#uotscreation of aomprehensionf

the explored lifstyle& conditions. Simple flow of facts around a specific point of interest is
becoming less satisfying & tourists desire to get muexicmformation on how & whijne

country developed like it did & how people cope with extreme weather conditions. Moreover
tourists are fascinated by how the communities in Greenland find a balance between tradition &
modernity (Thisted, 2015). The tourists mind is longing for explanations & personal experience
in order to more closely relate to one of the last frontiers imaitd &its extremes (Weiler &

Ham, 2002Pond, 1993; Jennings & Weiler, 2006). Thereforensdite personal stories &
anecdotes, insights in the history of the country, the development of culture & particularities,
have developed into a core aspéthe Greenlandic quality experience desired by tdurists
performed by the tour guides. Incorporating personal perspéctingsits can make the

di fference in the value of the experience f
guide expenee during summer 2017, about finding the balance betweé&nafiaetsiotes, past

& present:
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OWe can talk about our very own personal experiences, from when we grow up. But for me

to mix them up. For example if | talk about huntingp buséa hoint with my father, so | would talk
about th& also how my fa8hgrandfather used to go hunting for §etedratioomg the old days of

hunting in Greentnd

Here, one concrete taity or aspect of life is utilised create stories of lil& personal
experience, to pass on an understanding, of the uttatare in Greenland. This is one of the
biggest advantages of |&abcally trained tour guides in Greenland, as Gert sums it up:

OWe have a perspectivsefafiscan describe personabaspects

This definitely is a component which sets them apart from international guides. This personal
perspective is the value adding component, as it assembles a unique experience, bound to the
current setting, the indluals involved& the experienceleaching the students, they must
connectto the tour, experience or activity for themselves is prominent in the Greenlandic tour
guide education, to enable shagirgeation of meaning. Building bridges through storyilling
interpretive skills, between the experienced ad&ivihe everyday life, cultural herit&e

traditions, is supporting theudtration of the natweulturebinary in Greenland (Adger et, al.

2009; Kaltenborn, 1998).

While my findings correspond to the fact, that tour guides are shaping the quality of the
experience, my data also has shown how they do so. For tour guides in Greenland, including
storytelling into the course of the guided jyris the key to merge cult&ahatural aspects

into the experiencg to metaphorical display how culture is attached to nature in everyday life.
This storytelling does not only consist of old m&tlspiritual sagas but the incorporation of
personal sties of daily life is a distinguishing factor each individual tdercgm share with

their guests.

4.5 TOURGUIDES IN THE ADVENTURE TOURISMSEGMENT

ATTA (2015) haglentified that the adventure segment is composed of 3 variables, the physical
activity, natural environmeét cultural immersion. Recently, motivatidahtrinsic factors

have become more prominent in the decision m&kimgnsformed this segment intwre

mindful visitors who are conscious about their acfioteke responsibility while travelling.
Interpretive guiding style becomes important in the expefidoseafdo, 1998; Cohen, 1985;

Urry, 1992Ham & Weiler, 20)2
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Having this mind set, beingling to challenge yoursé&lfbe open to new input, are personality
traits which demand for flexibility, being willing to question yourself, you&hytits world

view. Only when questioning the given, we enabling ourselves for new de&mundedge
creation for reconstructing our given construction, our current world view (Kajan, 2014b). In the
ongoing process of changifigm the classical way of segmenting people according to age,
demographics into allocating more into interests, specific behd&ioootivation. Stine

concentrates on:

OWhat do people want to experience when they travel, what is their motivation, what is their
have a niche interest, which they are willing to pay for? | think emphasising &nrttakenould benefit

easier to find the right people@o attract.

Incorporating this, is also essential for the tour guides, as dividing according to personal
motivation& goals will mor& more influence the dynam&slemands of tourists, individuals

& groups. Spdging on this individual journey, where the tour guide can be the gandifay h
achieving the personal goal of the tourist. This journey experience definitely is a niche market,

which will set Greenland apart from ditr@nal tourism or mass marketStine summaries:

OTo have few which are willing to pay a lot, because part of our product is, that you can have
& that there a not a lot of other people, which is a unique experience, which y&u can still bre

Greenland is also not for €veryone

This is a niche market, which fits to the tourism geography of Greenland with its&hysical
cultural occurrences. Attracting this segment, as a consequence means, that guides need to be
especially trained for this mgvincreasing market demand. Working within the interpretive
guiding style, while creating a space of knowledge creation, will provasgstfa personal
developmentOnly by understanding, apprecia@ngeflecting from other culturés people
towardsone ds own p e & devetopniemnt wilf gccuftantlaerirgnsformative travel

Still, it needs to be kept in mind, that adventurous travel often includes @hs@imatimes

risky activities. Albert highlights the importance of safety:

OThe safety of our clients depefdshahig,our first priority always. More than anything else.
Therefore the guide must be skilled in hisshesactreity good at managing the group of clients und
his/her responsildlity

Coherent with myiterature, my data illustrates how those 3 variables are combined in the

adventurous travél what this means for the tour guides. Even though focusing on interpretive
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guiding style within transformative travel, the tour guide needs to incorporate roldsp

Being a safety guatdensuring an uninterrupted procedure of the physical activity, as part of the
experience journey, is still dominant in destisadsn Greenland, where nature has an
unpredictable power. Focusing on motivational factomnaille a more defined distinction of

Greenland within the niche market of adventu®awansformative travel.

4.6. THE NATURE-CULTURE-BINARY IN THE ADVENTURE SEGMENT

My literature demonstrated that humans are part of &atiln&t occupying oneself with the
natureculture binary can create an understanding of how human fénetitsts as part of the
overall nature. Further, for Greenladdmilton, Lyste& Otterstad (2000) hagbown that the
need for adaptatiaf resiliene is tied to this relationst&phas formed a culture which is based
on coexistence, harmony, balance, coopegatieciprocity.

This understanding of cultue nature sometimes might be difficult for the tour guide to
transmit, because the adventure saggmmainly focuses on nathesed outdoor activities
(Kimmel, 1999). But in Greenland there is a strong relapdmetween cultu& nature.Rie

underlines:

OThis here is a place where you cadurenot h

unless you know how it is attached t@the nature.

Especially in Greenland culture very much depends on&ateeyday life is influenced by the
power of nature. This bedrock substantially shapes tourism, withinnts #ctsonot only a
fascirmtingrelationship thatburist want to experien8egrasp, but alsthe essence of the local
guide. (Jhe very well knows the occurrences in the area, giving them a unique trait in the
competition on job& their qualificatiorArne describes one example from last year:

OWe were able takfesge how it is tiobexample in these oldwewsss;know the cultural
components, as food in the culinary world the culture is also really important. So stescan tell ther
how to cook it or prepare it, how to get it. We have a big advantage. For example also two years
work with many Danish guides, so every day th&y asuldecbove the food wolsd spstefic
things they bgetdorbécome klguabmher foB thenfiedlawdyuites

This quality trait is something tourists asl&fevhich is not easy to replicate, comprelwend
transmit for an i nternational tour gui de, \
perspective. The missing context for the creation of the understanding of those parigcularities

what is the other way roundjiving the local guides their @dbage in the markdtut also in
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contributing to the quality tourist experie&cthe appreciation of intercultural understanding
(Jennings & Weiler, 2006; Jennings & Nickerson, 2006). As Arne further describes:

Ol usually bring the cultural thenfes @xasaple last year when | went kayaking, on a 5 days trig

we would sometimes visit the old &etdliktiemtshow they look like in older days, how long do they liv
there, so | make them try to imagine how it was living there baufkytens tipushwould also bring

up the three different cubtures that have be

For him it is also a natut&lusual flow of thoughts to explain by exartipeconnectio&

close relationship between cul&reature, how culture got shaped by nature, how they life in
respect for each oth&r how it still changes over time, where adapté&ticsilience are still
essentials characteristics. He feelshilsats important for the tourist to understé&nadppreate

the destinatio® setting they find themselves Another aspect which stands out from the
previous comment is that, as a local tour guide, one might develop into an edeeatoeror

for the internationadeasonahcomingguides, transmitting Gréand specific informatio®

stories, in order for them to be able to pass those on to the tourists. This clearly emphasises the
biggest advantage locally trained tour guides in Greenland have, the component of storytelling in
the multiple role portfolio.

My findings imply that the attributes of Greenlandic cuitdine culturenature binary are best
illustrated through storytelling. Adding to the findings from the last chapter, the transmission of
own experiences of the guides is essantizking the e@lationship between cultw&enature

more concret& feasible for the travelleckrificationAnother finding from this data is that,
international guides are most often lacking the abiliéysainal storytelling as they have@wn
experience of living Greenland. In this case, the local tour guides have to &td@aome

their teacher for describing this component of the multiple role set.

4.7 STORYTELLING

My literature has identified storytelling as a contributing factor to the quality tourism experience,
the value of theirvisitt h e t o ueptiorsof tekeddesphianr(Hansen & Mossberg, 2017).

Lookinginto this componen& the individualisation ofepsonal storytellingzert gets to the

heart of it:

Ol think the most interesting part for the tourist is the peronal component.
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Personal perspectives, opinforxperiences are a component in the guided experience journey,
which are influenced by each individual tour guide, the information, exgressimsphere
transferred through the story. Sharing personal inforndatstories is a sign of an evolving
relatonship between tour guiéetourist based on trust, hone&tpperrmindedness. Getting to
know a personal perspective on culture, na&utde in Greenland can generate tourist
immersion into the world view of the destinaoaurrent setting. As theosy is not only a
narrative of personal experience but also a way of conveying culture, Saojtiolmsns while

creating intercultural mean&ginderstanding.

Further than the literature, my data suggests that individual stories from the pdesoial or
life of the tour guide are a unique feature wapart from influencing the overall value of the
experiencealso shapthe relationship between tour gusdéourists, which is essential in the

transformative travel.

4.8.50CIAL CONSTRUCTION OF ASENSEOF PLACE

The lterature review has establisted the sense of a place isamdy shaping the place for the

local communityProshanskygabian & Kaminoff1983 Stedman, 20pPBut also influensghe

formation of the tourist destinati@nthe expectations of tourists prior to departure through the
branding imag@.ewicka, 2005Another important point is that through feelings, sentir&ents
experiences attached to this place, thesqeia t i a | relations wil/|l I nf |
decision making process, also in tourism cq@axmeister & Leary, 1995)

For the example of Nuuk, Stine, with the following quote, states how this sensing of a place is
important& how it could or should be used in tourism, as a unique factor intipgothe

destination, but also for creating understanding of Greenland:

Olt [Nuuk] is a unique place of combining natére¢ histotyur e wi t h a bi g
experience Nuuk, when it is only your | ayove
knowledge from that to aim at developing&rodatingid&uuk into more than a tramanaz ent
Greenl and but as a destination for itself. [
[ é] Ri ght now we are marketing different th
global but if we puttoemgih togetaepromoi® market into the same direction, we might be able to

generate more aw&eadxsstter picture of what we think is Nuuk. Combining powers will make it eas

get seen in the &oibdirism market

With this example Stineavs how Nuuk often is perceived as a transit or stopover area in

Greenland, which as the capital many tourists want to visit but only briefifil&liecoming
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a bigger town with international influenbdkaik still is in a close relationship with reatStine

points outhow a consistent storytelling of the place could influence the perception of Nuuk
differently by tourists. Currently they are skipping on many components as it is constructed as
the capital only. This example illustrates how coopefapiolling together could influence the

sense of the pla&epicture a more realistic representation of the locals sense of this place, as for
them Nuuk is more than just the capital of GeawhPresenting this percepti@wards the

tourists cantherebyshape theiexperience &ake them recwsider their prior assumptions, as
Sermersooq Business Council tries to achieve with their tourism workshop (see Appendix 16).
The Greenlandic societyds sense yoasedtomestponsi |
mindful visitors who likewise treat nature with appropriate respect. Hence the tour guide, as a
transmitting agent, can convey this behaviour towards the tunstst on fairreatment of

t he | oc Rdlaing bapkl ta rateife gppreciating how the sense of a place has been
socially constructed in Greenland (Escobar, 1996; Mosedale, 2015), while strengthening a
harmonizing relationship with nature, is a deep desire of many adventure tourists, as being
outdoors & nature appreciatioare part of the transformation. Further this could possibly

positively affect the sustainable approach.

My findings suggest thabmprehendinghe sense of the place constructed by the local
community can advance the value creétibranding image oké in this example Nuuk, but
also any other town or overall Greenland on the level of international rec&gmitawket
awareness. Transmitting the sense of the place can position the tour guides) asirhokfoi
visitors who similar tthe locals respethe naturé& the place, incorporating a more sustainable

anglein the minds of the visitors.

4.9 PLACE ATTACHMENT

Leonard (2014) has shown everything that happens within the area of th&t thlace
community, being it tangible or intangible components shape the identity of the indivgdual liv
in this community. Wlliterature review stated that the place attachment is the foundation of the
social & environmental relationship. In the caserenote locations this caude effect
relationship with nature (Pollock, 2017), can secure life, strengthen adaptability,&harmony

endurance (McGregor, 2004).

As already highlighted in my literature review, even though place attachpsymhisli@yical
feding expressed through dependency of language, commugicatton it is still a very
vague concept, which is difficult to operationalise as it can only be identified by 8&anguage

expression in the context of the situation described. This short chapie be considered
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more like a reflection of how | see a connection between the place attachment &etredoped
engagement with social entrepreneu&hipe tour guides focus on becoming a part of the
overall Greenlandic tourism development. Thisrigeen cannot be considered a concrete
finding, but the individua& co-participants of my research have been sharing their passion for
their country, their hometow& their community with me, which has shown me that many still
consider the community meoimportant than the individual standing, as this still is their way of
identifying themselves. Rie sums up this feeling in a bit more concrete description:

Ol think it has to do with the strong connectedness of th& plaee;atmrfamiijy Not just of
the place where you grow up, but it 1is part
specific tofvrplace, not the bigger town réxaliout that particular language dialect&titbepeople

natur®

Given the isolation of many small settlements, the place is the function of life. Finding a network
of belonging among the people they share the place with, is a way of avoiding the feeling of
isolation, which can be prominent in many of thete& distant locations of the towas
settlements all over Greenland. Forming an incBisatethe same timsealed up community,

this connection can identify particularities of the individual as language, behaviour, &pression
pride of the hometownThereby the place in Greenland becomes a part of how to identify
yourself withiryour world. Being prou fond of demonstrating your place of birth, the people

& nature of thispeciaspace, is a factor forming the individuaktting it apart from the others

& in the context ofhe social relations.

Similar to the literature, my data, indicates that the§pamamunity are essentials in shaping
the individuaBidentity& have an influence on many life choice like the ¢aather the tour
guides decide to take on.

4.10. THE RELATIONSHIP BETWEEN PLACE, BELONGING & COMMUNITY IN
GREENLAND

The literature has identified that the indigenous epistemology forms networks of belonging,
where community has a strong bond. This connectivity betwee& ptanenunity can ensure
security, stabilit the provision of a place of knowledge acquiringprinection with a remote

& extreme surrounding, this, @mstafson (2001glefined, forms attributes of resilience,
adaptability& flexibility. Historically depending on nature in order to survive in the remotest
edges of the world, has formed a solidaoityety found on adaptati@nresilience from the

natural surroundings. Being part of nature with a subjecta@aehess, human beings aim at
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understanding nature, the environn&ithe changes that occur within (Fromm, 2004]dng
2003.

Even thoup knowledge is placeoted & the natural environment has provided a space to
transmit tacit knowledge, in times of modernity, digital knovlefdges, tacit knowledge has
had a difficult posan. Reconnecting with nature, to pass on the culturafjb&ritaditional of

the indigenous people of Greenland, has emerged within the tourism educatierofAke
student49)described:

Ol am happy that the Arctic Tourist Guide education is available in Greenland, especially

taught me about the history&deniity t ur e of my own country. As ¢
much about ourselves in primaryatstdelrhed a lot about §lamilsllife, which is good. The
programdas new& of course there will come&ckiagmesng along the way, but overall, they have createc
a good education. My criticism, however, is that the educatwitynfiatasatispiiest Greenlandic
culture. | think East Greenlandic culture is underrepresentefi incthpishatecelse | am an East

Greenlander myself. For example, when | guide it would be great to use the information | have

curiculum, but | lack East Greenland stories

Reconnecting again with your own heritage, c8lttreglitions, is shaping the young people of
Greenland& enabling to regrow skilstacit knowledge in their generation. Tourism education

in Greenland, natnly is an education of developing skilled labour to the tourism segment but
giving the Greenland students the opportunity to reconnect with their ag&dstdinsg the

bond with the place in creating a part of who they are. Pressured from globilesatea for

growth & developmen®& innovation, finding a balance between modeg&niheritage is a
challenge for new generations. When the place attachment is that strong, that students are not
willing to leave the country or hometown, even for a dindibeation of time, the logical
consequence needs to be, to develop own opportunities within the country, creating a space of
knowledge sharing, consumpi®oreproduction.

My data identified, in consistence with litgyaturethat networks of belonging evolve in
Greenland around the pla&e¢he community. Yet, incoherent to my literature, my findings also
emphasise that the place rootedness of knowledge means th& aatiwges performed in

nature are an essential possilititgransmit knowledge for new generations to regrow in
Greenland. Through this, in Greenland, tourism education has developed into a unique
opportunity for local studenfsyoungsters to reconnect with their homeland, natbhegitage.

This setting demds for aconstant improveme& adaptation of the tourism education, to
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compensate for nanternational work experience, which is connected to the strong place
attachment.

4.11. JoB OPPORTUNITY VSCAREERPATH OF GREENLANDIC TOUR GUIDES

Having discussed the miglie roles of a tour guide, it is also relevant to look at their job
opportunities & career pathdiave addressed before, that fin@dirguiding job is a seasonal &
competitive challender tour guides in Greenlarteiven though, my literatudei d n 8t gener ¢
lot of findingsregarding a career in tour guigdengit is often a seasonalljobted to the act of

guidingthe position in Greenland looks different as my data will §hovughout my datéye

obstacles of the Greenlandic job kaarbut also tour guide specific challerga® been

identified

Initially the overall confrohtis been introdudd®y Rie:

OWe have the general challenge that Greenlandic workforce is not considered very highly. T
met with negative exped&atiovemt to change that. We want to create employees who are very reliat
keep the hatirso on. They have to be better than the once they compete with from abroad, becaus
overcome that obtanbtet these goals 200%, to show they &resugaplgodle are much tougher

with our students on the.6ampus

This situation nobnly affects the tour guides but each individual looking to work at international
companies or compete with international job applicants. Even though the Greenlandic society is
a very heterogeneous mass, those negative attributes are stuck with tbem memods of

times. While this is setting them back in international recognition, job opportunities with
international compani&s reputation, it is an immense hurdle to work against this wall of
negativities. Fighting against this, takes much mate esffppgemeidt courage to stand up to.

It is an unnecessary setback, which international people have put onto the Greenlandic society.
While becoming aware of & trying to find ways to overcome the burden, it might be
undetermined but desired, thatrtem as a tool of understanding other cultures, can counteract

to prejudices many people, communftiescieties are faci{Bjarst, 2008)

Connected to thi& the entrepreneurial development in Greenland, Stine desgoon the

conflictof internationatompetition& market awareness in tourism:

0So we need to be able to either competebsitbrtieetheir supplithisi&this is the way to
go for Greenland. This is the way we would like to move into that direction, because this could

international recognition working with internatio&abeotingangspliers in the dedtination.
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Being at the f@front& finding the right niche to Greenland desires to operate tourism within,
has the opportunity to be one step ahgadse tourism as a tool for education, knowledge
production& creating understanding. At the same time, this way could soon therpasesr
imbalance of dominan&esub ordinance, if not handled with trust, hor&egguality. Likewise,

this is not an issue which will be managed by goodwill but needs proper ag€eements
regulationgo stabilisehis procurement over timdt is aboutfinding a balance between the
stakeholders, while ensuring purposeful experiences for each tourist.

Passing on the level of the tour guide job,dhesmding towards the issue of job competition

between international, seasonal gdideseenlandic tour guides. Stine states, the problem is:

Othat we have a lot of guides who travel aro&nd/tinie @odd international basis but they do

not have any knowledge about the particularities of Greenland. We see igrae ysesaidjhtHerexperi

t hemsel ves, S 0 & thdwecgn yol compdte withepeadticat ethéhedhugea i d
problem. We see this especially within the cruise business. The cruise companies they are very
business,dbecs e t he s mel | &nibis leasd corelaboutdhe mgneytthan ittis aboutkhe
experience. As soon as they would have local tour guide on board who waanstctgajatypaid on Gre
basis, they woulbe | i ke O&@ath thlwe hvamg ,t nmd ,t key are c
Greenlandic guides? Why candt we have Greenl
to pay, they are very surprised about paying them. They are lotiking atptiaitegesiraum those

guides to wérkbe with the cruise company. So | think international companies are having a very

adapting to tDat.

This is an important topic, which is connected to many points along the development of locally
trained tour guides. It is an obstacle which has been mentioned by many-partigigants.

This being said, locally trained guides who are educated to incorporate tour guiding as a career
contributing to a countryds internationatfrae labrgup ansi c
which also only comes in during high seasons. This will negatively influence the quality of the
tourist experience. As long as there is théosnlson economi& financial aspects, a good tour

guide in Greenland will neverdide to support his/her life from a guiding job only. A career in
Greenlandic tour guiding meaascording to Colin

OThey life in Greenland, they ha&etfasnityexpen&ivat the same time you have international
guides who work for free, because they get&hacerpamedetion. The Greenlandic guides cannot
compete with that, so they will not apply for those jobs. It is taking a long time for &me companis
accept that. They need more than 20 years to understand that they have to pay for the high qualit
you want the guide job to be your career you might also ha/egio toesadaptatbler Arctic or
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Antarctic destination durisgdsen in Greenland to keep working as a guide. There are many empl

options, regarding whethertinie psetaisonal eirfieh

While training& providing the demanded tour guides, tour operators ré&usaa only slowly

adapt to take advagfe of them. Many of the tour guides are spatially bound to thesr pilice

not consider moving to other destinations of similar conditions with varying tourist seasons, to
keep up with the profession of a tour guide. If not another suitable joltaoribm field is
available, or they do not feel supported enough to pursue their own entrepreneurial ideas, the
tour guides are very likely to take on another job within another business sector. €ldis qualifi
labouris consequently lacking in the toursntor even though actually existing, restraining
tourism from progres& development. Additionally, even though the demand for local tour
guide incorporating multiple roles, local knowl&dgferytellingexists the tourist might not be

in the positiond know who their guide will be prior to the guided experienceftoe
introduced this conflict

OTourists do not necessarily know if the tour guide will be a local oréntixatasdvedly guide
On top of it, it also is an issue for the local guides, that the sefasamsisreemnéthi#edr not you will
get that guiding jobs, so they need to look for a steady job for at least theSothenrtturtHeepthe year
this job, resulting in a lack of local guides even though tRew &etinaitly byisbecause of money it

becomes a bigdssue

Viewing this constraint in balancing dem&mslipply, itbecomes questionable if tour guides
should be by themselvesitgkup the unsymmetrical competition, or maybe if local authorities
intervention& suitable policies should be adding up to providing Greenlandic tour guides a
better chance to involtbemin the tourism secta® in the longrun support achieving the

desied goals of sustainable development. As this discussion would go beyond the limits of this
thesis, | want to focus on one initial idea, which keeps up with the challenge for the tourists
knowing whether or not they Mhlave a locally trained gyidéno wil be able to match their
demands, of storytelling, personal perspe&ipesvision of a space of understanding (Dahles

& Bras, 1999; Salazar, 2005). The following was introd@elthby

OWe are thinking of developing a homepage, whered&@remmabeiprgsented with their
experience, qualific&tiepecialities, to get a better image of them for tourists but also for potential el

Maybe this could be upgraded afterwards with kind of a ranking syst&m likewise in Iceland

Providing a platform where tour guides can present themselves, raise awareness &f the skills

knowledge they hagecombine it with international recognition, may help influencing tourists
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in their decision making process. As said in one of the quotes toefrists, in this case, are at

the uninformed edge of perceiving that all tour guides will be able to #amsmib their

desires. But they will mostly not know until they are already at the destination. Thinking that
supply& demand are availale set, one maybe cannot understand how the power of the
business providing the activity might be stronger. Luckily, it is not like this with all &erators
there is a good possibility that, when keeping up with the good initial work, there will be better
opportunities for Greenlandic tour guides in the future.

My data implies that tour guides to not only face challenges when taking up on entrepreneurship
& building their own company, but already when engaging as a tour guide. Even though they
incorporatethe demanded roles of a tour guide in Greendanaldvantage of personal
storytelling, tour operators still tend to focus on economic aspedsemploy international

tour guides even if they lack in sKillguality. Raising the expectation that towtegwvill be the

future of the tourism sector in Greenland, but at the same time not providing job opportunities
which will give the possibilities to enter the tourism bu&irtesselop. Yet there are already few

tour operators who take on the chance.

4.12. ENTREPRENEURSHIP INNDIGENOUS COMMUNITIES

Dana (995 & Thompson& MacMillan (2010) have defined renonomic variablés social
inclusiveness as the differentiating aspect of indigenous entrepreneurship. Breaking new ground
on how to overcome social inequaithiow to let the community benefit from new potential
business opportunities is getting né&more attention (Bobkee & McClurg, 2003; Hart, 2003;
Kokkrankal & Morrison, 2011).

Having discussed the currently limited job opportunities of Greenland tour guides, in the sense
employment as a guide in the seasonal business, the students are curious finding adrnative car
paths to engage in the tourism sector. Using edu&agemerated knowledge to go back to the
hometown or birth place, to enable communitybeeig& let them engage into the tourism

sector through the tour guides commitment with the tourism sphereémportant value is

stressed by student 8:

Ol think without a doubt that we need to get better at developing new products. It is und
challengi®gscary for entrepreneurs to start a company, especially when the firsey®&at dan be quite
takes time for the international agent partners to learn about new prod&ctsllehatoné ppenote
there will come &aremre who take the leap. History shows that it always pays off in the end. | belie\

create many more exciting adventure races like the existingARdlarClictbeRdaeathon. | see a
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lot of potential in something like a kayakimgNaok fo Kapisillit or developing long trekking routes

stretching from one town, or settlemerd, to the next

This student not only critically reflects upon daring to establish an enterprise but moreover how
community events like the Arctic Circle Rae®, be better promoted for international
awareness. Such events likewise kayaking are already existing, meaning only a product
diversification in the adventurous activities, where tourists can come even closer to experience
extreme conditions for themsedy He also understands the importance of working together,
building cooperation& how much difference pulling together can make in the international
competition. Similar to this, embedded in indigenous entrepreneurship, the individual building up
his/her own business, depends on the support from the comn8utiigreby strengthens the
seltefficacy of this individual (Dana; 198BI5; Mueller & Sequira, 2008).balanced
relationship of giving receiving among individigathe community resembles theistures of

the society nature relationshiewise this idea, student 9 said:

OTourism is certainly progressing in Greenland, of course with variaosettldiffersst towns
In Kulusuk, for example, there are now five tourism ébntgaraegdoetesign when there are direct
flights from Iceland to Kulusuk. | myself have just started a company entirely on my own, Greenlar
Guides, with a focus -ompdgyests travelling from Iceland. The experiences rartige Settfeenesatik to
from the airport, a musewn\miting a local home to get a look into typical everyday life in Kulusuk.
currently working on getting the word out abou&myhppedtias other stakeholders will help in that

proce®s

Spreding the word& accessibility are threats within indigenous entrepreneurship, which even
with a good service/product will need time to gkogain recognition. Greenlandic people tend
to prioritise social inclusivenésssocial values which are positiomggher than individual

status.

My datantroduceghat product developme#t diversification is a key asset in Greenland to
develop& progress. Likewise the literature review, Greenland embeds the entrepreneurial spirit
for community welbeing which triggers a high motivation to engage in entrepreneurship. An
important aspect among Greenlandic communities is seeing oppo&tuhiiability to adapt

to the given circumstances, which is an asset in entrepreneurship.
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4.13. THE EFFECT OFPLACE ATTACHMENT ON TOURISM
ENTREPRENEURSHIP

My literature has highlighted that place attaché&neathice identity influence entrepreneurial
performance. Bouhto the community webeing, community support of the tourism enterprise

makes the entrepreneur more confident about their idea to succeed.

Stine describes how this economic sustaindbijiyfit can be a challenge in the strain of
thoughts among thentrepreneurs of Greenland:

Olt can be problematic business wise. It is a problem if people do not see that the need to

from this as well if they are establishing their system. | think this is connected to support system of
peoper e t oo used to getting the support they
you wi || get the money i f you have this idea
have to worry about thefangoeyself. We say that to entrepreneurs all the tikesvehg cordd in wa n
t o save Gr eenlkkavhed You wanthoeckeatectramtnbistiness you nedd #otstart thinking e
how you make money, how you will p&y thingsdikthat. How will you get people to buy your product
or service? This is what it is very much about, so they need to start focusing on that instead of just
This aspects sometimes is so strong with some of the people thiaaei® maskadhzut tealise, if

you dondt al&syour phssiontaboutyourfidea, then @i lifestgdedf wi&l | not
you wondt be able &yuwllddd sue with this for a

Stine explains the thought of community-bethg& benefiting has not only been embedded in

the culture of Greenland, but has also developed to be prominent in the economic world of
Greenland. Not having to worry about the mafaegost of investing intgour idea, the sole

focus can be on including the commua&ityeople of your hometown into your idea. In terms

of sustainable development, this cannot be one of the desired outcomes, as the ability to sustain a
business in the economy also influencesinihdoa independency as a country, international

market competitio& revenue (Nga & Shamuganathan, 2010).

Consistent with my literature, my findings suggest that spatial att&cHtalemging trigger a
prioritising of the societal wbking over individ standing. Athe same time, my data
identifies that in Greenland this social focleading to the biggest confli€tthe awareness of
the financial component in entrepreneur&hipvenue sustability of the new companytire

longterm.
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4.14. TOURISMSOCIAL ENTREPRENEURSHIP INGREENLAND

My literature has established that tourism entrepreneurship features many of the components
which likewise emerged in indigenous entrepreneurship. Further in the context of tourism, social
entrepreneurship can enableowedge sharing as an interactive process between various
stakeholders in the tourism cottéx the context of Greenland, Muller (20@®ntified that
Greenland is still emerging in the tourism sé&torher e i s a strong inter

perpective to engage with tourism to prosper in the future.

As many of the current students strive for developing the tourism sector by opening up their own
business, their ide&sinspirations, all of them, are connected to their hom&avammunity

involvanent. Gert explains his future goal:

ol am actually thinking about opening a n

one but it wildl be one of those. [ €] But | a

people from Narsaq that are working inside the tourism, so | could edsilgyoapdtatathl ttindmk

so, but | just have to be sure.fght now

Cooperation& acting in concert is the decision making aspect for or against tourism
entrepreneurial spirit. Feeling the support by the community, not only for engaging with tourism
but also for engaging within a tourisusiness activity, is boundttie placeX the onstruct
surrounding the plac&his connects back to the argument of Seje28&7)(In the spirit of

entrepreneurship, Arne defines his idea:

Ol originally came up with the idea of buying a house Befeu[Qamoregiourism office,

because here, since | started the education back three years ago, | feel that there &re not that man

Seeing inequali®y opportunities for development, when comparing to international markets but
also among desations within Greenland, the students see a lot of the potential unexplored.
They want to step in, take on the freedom to be in charge of decisiorSmalugnces where
Greenlands heading in the tourism woi&imilar student 7 highlights:

OMy pla for the future is to offer several tours in my hometown, so | can make the place mo
for tourists who are going to llulissat, as my hometown is close to llulissat. | would like to offer r

attraction to increase the nuntbedof visi

Spreading the word that Greenland has more areas to explore, which are even more remote,

sparsely populated, difficult to rea&hsolated than the current main destination spots, is

65



strength& weakness at once. To turn this compaosition into an asset, one needs to find the right
segment to attrac@lightly different, student 5 outlined:

OMy goal within tourism is to give people an ufadknstateting about how many different
possibiliti®&s work opportunities there are in Greenland, become an indepeadeatdme aperator

business council for oth€r people

This, very much inspiring opportunism, shows how tourism can be used in many ways. A tool for
opening up Greenland for undensiag, learning knowledge enabling about new ways of
doing, where sharing the enthusiasm for the unique place they live in, can be a source of creating
a tourism sphere which is more than just a business sector. It is fascinating to see that this
generabn of students embodies a strong social value unders&nslingen minded towards
activating change within tourism (Bornstein, 2007). Given that for the individuals in Greenland,
the community network gives them security, stabibtyaring knowledg@&uys & Buys, 2003;
McAndrew, 1998; Brown & Perkins, 1991), while engaging in social tourism entrepreneurship, is
a way for the young generation to regrow their knowdediye back to the community in their
hometown, by using tourism as a tool to ercamenunity welbeing, often in places where the
community yet is too isolated to be visited by many tourists nor engage in economic activities
(Hallak, Brown, & Lindsay, 2012).

Consistent with my literature, my data unfolded that social inclusion @rtimemqr driver to

engage in tourism social entrepreneurship. Especially the strong sense of opgortunism
inspiration stood out among all quotes from my participants. A focus on creating a business
opportunity in their hometown all over Greenland is thgatepoint of all future tourism
descriptions. My findings identify that for the stisdéhe developmerdf tourismin their
hometown area means the possibility for other local members to be part of the tourism
experience in that regi@nlikewise thabusinesses can be involved in the creation, resulting in

benefits for the community.

4.15. ENTREPRENEURSHIP INGREENLAND

My literature has challenged the questiowhetherentrepreneurship @ccurring in Arctic
communitieslike Greenland at alBejersen2007)claims that attributes like adaptability,
flexibility & coping with extreme conditions can either support or harm entrepreneurial spirit. It
evolved that it depends on how effectively those attributes are used, so it can develop in either

one of thairections.
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Most of the students taking the guide education at campus Kujalleq combine this with the service
economy education. Taking on both gives them a better understanding on the tourism industry.
While starting éfas guides, many of them have tditton to further develop within the

tourism sector, as shown in the chapter above. Entrepreneurial spirits are also embedded in the
tourism education, to give an overview over various levels tourism takes foagive a better
clarificatiorof the overall picture. Tourism has only recently gained the interest from tourists but
also from locals to engage within that sector. The process of an emerging destination is still
ongoing while they afacing many confligtin the fasmoving& complex phenonmen. Rie

implies that entrepreneurship is essential, if Greenland wants to &ewelapforward& that

tour guids are also part of this process:

OThey [tour guides] can work on many different levels, where | think that this entrepreneurs|
comes in. They might be in a town where th&réhsyrimalengo come up with a lot of ideas on how to
overcome challenge®n. Then they would definitely need to know how to be an entrepreneur. Tha
into our idea of equipping them as very professional people, even in the smallest place to have the
tourism. They need to see why tourisiatenegteden going &édrew they can build tourist

experienfes

Seeing the enthusiasm to engage in entreprert
obstacles to overcome when building up an enterprise by oneself. Stine highlights the most
challenging aspects in this regard:

Olf you build up a company from within Greenland, it is very difficult to gain that interr

recognition, t hey & youo Beed ta ceopdrdteywithkthose witeyatianal players
raise axeness interest. So in this way it is very difficult to compete. On the other hand, the types of
have, they want the authentic product, they want Greenlandic guides, they want to support the lo

they come to, so in thiglredgacdl companies have the biggest advantage. Because they are very mu

especially the Greenlandic guides, they are in very highbdemand those days.

While international competitiod marketing are the greatest threats for market entry in
Greenland, at the same time the local operators would have the &ssealiied adding
necessities to enter the market. The niche nfarkehland, as a destination is attraé&ing
shaping is a segment thaalues the basis sbcial sustainabilifRichard & Wilson, 2007),
locality& authentic products which eralthe transformational proceBsght there the local

tour guidesk their striving for social enterprises fits in. But still the question arouses of how to
overcome the threats. Here Stine proposes her own ideas on how to engage with this:
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OBut also here [Nuuk] there are a few big players who \Bamtdracatdainaid of it,
because the | ocals <candt compete with them.
workshops. If someone like Hurtigruten comes in a builds a hotel for 500 people, they are going t
own boats, theirstaffi guides&too one from the local community will benefit from that. So we need
able to either compete with them or becomesthethisikpiblieris. the way to go for Greenland. This is
the way we would like to move intodhabea@ase this could give us more international recognition wc

with international comgabieshere suppliers in the destination

Even though it seems to be a good starting point to cooperate rather than compete with the
international companiestjll the question remains, whether the local will be able to get the
international players on board, as madaegconomic value most likely will play the most
prominent role. Another strain of thought her would be, in hofv fdrat way tourism policy

shauld step in to engage locals in shaping their desired tourism sphere in emalasdk

able to compete or cooperate with international competitors. A priority should be ensuring that
tourism will be an ongoing decision making process among allldtakeiunere local should

have their right to engage.

My data identified that the combination of the guiglisgrvice economy trains the guides for
various level& position within the tourism busingsgheir future career. They are the future

faces of Geenland& the knowledge gained through educ&idmraining shall empower them to

create new businesses, products to develop the tourism sector. A key challenge for market entry
of an enterprise in Greenland is the compettioriernational awarenes$iane the individuals,

but also the community, have to decide whether to compete or eepgranternational

companies.

4.16. THE DOMINANCE OF NATURE IN GREENLAND

My literature review has established that-dagriife in Greenland is still closely attathed
nature. Nature sometimes being the sémofayce in the binary, a cadseffect relationship is
also represented in tourig€nshapes the value of the tourist experience.

Being in Greenland, natureorenipresentWhereas the locals know that na&ineeather are
still affecting their daily schedu&sthat there is nothing to do about than adapt to the
circumstances, the power of nature is also reflected in tourism l&usiaasgnitentionally
affecttourism products:/or service which can challenpe quality of the tourist experience.

Stine gives a very good example about an occasion of the power of nature:
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OWe need to again be better at this customer service. We locals know that this happens all
we also need to &dbptflexiblbeaw ut it but tourists dondt. We
those issues arise, because then those issues&vilidiemmenef thiedriggest aspects they remember aft
their trip. Il t hi nk t hweterd taking aboutattually orgating a graupe of
guides or locals or students, who when you as a tourists book an adventure trip at a high end, wou
meeting one of those, where you could get all your quesioteypubafdhelmaiyout what to do in

case something unplanned occurs. Kind of a
would be very good in personal ser vithung . So
feasib

Stine illustrates her new busin@ssustomer service idea development, which under given
circumstances can also be phtthe tour guides roles. Especially in circumstances where tourists
need to adapt to for Greenlandic people normogtisins influenced by nature, of flexib&ity
adaptability, Greenland can aim at making those situations more easy to adapt to, by supporting
or guiding the tourists process along tlaa@bs in plais a person living in Greenland, those

tour guides arused to unexpected changes in plans, etaper adaptations in this regard.

For Greenlanders as a usual habit, they know what to do, how & tfegtchothing can be

changed about it. Taking tourists by the Bagdide them along this unprediateadification

in travel plan, can help creating a lasting positive impression for the tourists, even when they are
reflecting upon the travel after returning home. The way how the situation is handled will
become more prominent in the meaning than thevan@nce. Overcoming this inevitable

taking the community skills as advantage to improve customer&ssatiséaction, is one way

of showing how th@ower of naturenfluences the wtic region. This is why Stine would
suggest that this handling iscpered as importanastomer service by the tourists. Stine states:

OBeing a tourist here in Greenland you need to make yourself aware of what you are getting
because it is not the standard of the world. But this is okay; ybat&asdlethatcasme charm if

people are prepared for that. But of course bigger companies de requiring standards

With this quote Stine refers to hone&tythe willingness to reflect upon the situation in
Greenland, accepting the unchangéaberking with those circumstances by reconstituting a
realistic imag& story of Greenland. Focusing on being honest about the current sftuagon
particularities in Greenland, can open up for even more diversification irhehenariket
segment, whertravellergnjoy & appreciate the risk of experiencing @m&knowrd in their
process of the outlook for their inner personality. Uniting the power of Bumetnre in a

place like Greenland, is the constant reassuniagrganising of priorities wéibeing on the
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moveé& changing. The power of nature is one aspect in Greenlandic life which has always been
essentia& will also very unlikely to lose in strength over time in the future. Making this an

advantage is vital for tour guides but also thalbtgrism development in Greenland.

Coherent with the literature my data also relies on the dominance of nature in Greenlandic
tourism sector. But addressing the potential threats of the product/&etracslating them

into an opportunity is principa improving the market position of Greenlamdluding tour

guides into this action of customer service, can help to convey this understanding towards the
tourists. Afterwards those character traits, as adapt&bitigilience, could be qualities

providing a learning process for the tourists ow& lifew they handle certain situations.

5. CONCLUDING THOUGHTS

The first parpf thisfinal chaptemwill focus on answering my research qussti@amaiming at
highlightinghe contributionsny research inquiry has memléterature of guides in the context

of a fragile environment as well as practical implication to act upon. As | have already shown by
my researchugstions, there is an empirside of the tour guides in tourism businesgond

there is an interpretive role in translating between &atukure, which is a contribution to
worldmaking of tourism. Therehyith the second subchapteam illustrating theheoretical
contribution to tourism in the Anthropocegi@rutzen, @02/2006) Considering human actively
interactingwith & altering nature is a new way to understand the manhag relationship &

nature itsel{Marris, 2013/2016; Marris & Aplet, 2014; Marrial.et2011)Within this process,
Greenland can actasmeal e on how to critical finfluenceef | ect

nature, to reshape what veasider under the term nature.

5.1 WHAT IS THE PRACTICAL ROLE OF TOUR GUIDES IN THE TOURISM
BUSINES®

Looking into the future of development in Greenland, tourism currently is one of the main
pillars. Understanding that tourism, not only is an-socrmmic sector, securing ja®s
income, but focusing on the value creation for todrikisals through lowledge’ education,

it is clear, that tourism should stay in the centre of attention. Further development should
support strengthening tourisgn overcoming limited sa@seconomic possibilities (Wenkec

2017; ExnePirot, 2018).

As outlined throughout mgnalysis, tour guides in Greenland are not only important for

representing Greenland, creating an experience journey for the tourists, but also indispensable in
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the process of tourism development. They are not only representing Greenland towards the
tourists, as their role of ambassadorship bGa®.d) cal |l s i t, the tour
Faces of Greenlandods Tourism Industry?o. Thi s
but at the same time, is also raising expectétipotential pportunities for the tour guides as

being a key stakeholder in shaping the way Greenland will break new ground with their tourism
development. As tourism is still building, tour guides shall be the initiator for development,
product diversificatiod& markeé avarenessBut one additional product is retough;many

more enterprisehave to come up to create a cohesive tourism attraction or destifetipn.
students/guides taking education in tourism are enthusiastic for thekfutame about the
development in tourism& how it might affect themselvés the community. The strong

ambition & their perspectives should be taken more seriously by the gove&ment
administrations, as the local community shall be a key stakeholddasausk®d for enlarging

the tourism sector in Greenland. Given the Greenlandic society structures rootedin place
human nature relationship (Fint & Luloff, 2005; Relph, 1976), Albert highlights:

OThey [tour guides] are completely essential. We would not be here if it were not for them. Th
land, their people, they speak Greenlandic (very important!), they always help ugttowmwderstand Gr:

to approach our business aetiniiasway so they match with the &oadopleiexpectaiions

Talking from his perspective as a tour operator owner, who once came to Greenland as a
foreigner, but build a close relationship with the local community o& tasiality, deeply
understands the value of the locals, their know&dbeir possibility to be the ones we can

learn from instead of positioning them as the less developed society, striving to develop as the
rest of the developed world. In the contrary, focusing onrttigidual set of advantages can

make them differenr& more diverse from other places, which are becoming&morere
homogenous. In an era of innovat&ralternatives, a heterogeneous set of character traits is
powerful in defining their own tourism depaient (Pollock & Daniele, 2017).

Tour guides are transformative agents, who act as a knowledge transmitter base’&l on trust
honesty. Language, communication, se®itsadership are essential in forming a space of
relationship which allows knowledge transmis&iacreation.Thereby the tour guides in
Greenland have an essential role in sustaining tourism within Grdevdanthough they
incorporate the demanded rolefs a tour guide in Greenlanfl advantage of personal
storytelling, tour operators still tend to focus on economic aspedsemploy international

tour guides even if they lack in sKillguality. Raising the expectation that tour guides will be the

future of the tourism sector in Greenland, but at the same time not prewiolirghjob
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opportunities which will give the possibilities to enter the tourism bdsoegslop. Yet there
are already few tour operators who take on the chance.

5.2 WHAT IS THE TOUR GUIDE & ROLE IN EXPLORING THE CULTURE-NATURE
RELATIONSHIP IN GREENLAND?

Tour guides are an essential part within the illustration of the-wattuse binary as their
appreciation, reflectio& relationship with nature is likewise essential in the transformative
development of the tourisfdbert reflects on his experience:

OThey taught me how important is to be in touch with nat&etak@ctweenjéy, how to

guide people ir@atthile make a l&irsiaring this passion for the @utdoors.

More than ever, in the time of creating a sustainable world, &h leenonious relationship
between human bein§snature, which supports an ability ustain in the future, is vitdhe
culturenature binary is best illustrated through personal storytelling of the tour guide. The
transmission of own experiences of the guides is essential making the relationship between
culture & nature more concret® feasible for the travellers understandliggre exists an
unpredictable powé& dominance of nature in Greenlandic tourism sector, which also has to be
transmitted to the tourist in order to display how culture is attached to nature in everyday life. At
the same time, this active interaction forms the relationship between tourtguicss. It isa

giving& receiving relationship within the guided journey, where the guide is creating a securing
& trusting space for knowledge exchange, intercultdexistanding critical reflection. It is
reflecting a space for knowledgmposition& decomposition, a constant process of formation

& deformation.Through this, in Greenland, tourism education has developed into a unique
opportunity for local studenfsyoungsters to reconnect with their homeland, natbhegitage.

This setting demands for a constant improve&eamdlaptation of the tourism education, to
compensate for neinternational work experience, which is connected to the strong place
attachmentReturning to the hometown to build tourism from scr&tglenerating possibilities

in the tourism sector for other local community members, is to give people an undefstanding
knowledge about how many different possibiditie®rk opportunities there amne Greenland.

This is the rolen worldmakingUsing interpreted narratives & the active discourse of taorism
re-evaluate the stewardship of nature & culture, can illustrate the transformation of spaces into
places of cultural &atural interaction (Swain, 2009; Hollinshead, 2007).
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5.3.DISCUSSION

While answering the research questions, it emerges that the most relevant topics within the tour
guide phenomenon in the worldmaking concept are knowleddecation. Once more it is
higHighted that interpretation is important in tourism educd&tidraining, even if, as an
intangible& subjective process, are difficult to tefactiansmit.The case of Greenland has
shown that the tour guide tourism education might be more than just improving the service
level of tourisn& tourism development, but more essentially is an interesting starting point to
get young people back to educafiojopb market perspectives, espedmabynaller settlement

& remote areas. Therelgucation, regardless which subject, can be a transformational starting
point to enlighten future perspectifesnderstanding of cultu€enature& their relationship in
Greenland. Educating them in finding a personal relattbeit guiding experience, is not only
creating value for the tourists but is also a way of connecting with old t&digatege. It is a

way to engage knowledge exchange, passingebuilding.

The guided experience journey in Greenland can pace ®r advancing knowledge, as
socialization is an opportunity to share tacit knowledge through joint activities to regrow this
knowledge in the next generationribka& Konno, 1998; Ingold 20pZ ourism is an activity

which helps us to understand wald & the ways in which humans interact with the pganet

with each other in a range of senSesmsidering tourism as constructed matter of human
mobility, identification, sharing of knowled@geducationjt can hopefully engage people in

critical thikking & reflection about the current reaktiTopics as democracy, tolerance, race,
gender, freedom, equalitycommunity shall be at the centre of discussion. Hence, tour guides
become boundary spanners, in the sense of them, as an individual, crossing the boundaries of a
social group. They are spanning through knowl&dgfeey are the ones translating the

knowledje for the receivingarp.

This concept of tour guiding educati@n their involvement in tourisn& destination
development in the future is supporting the commaé&nitdividuals to find their way around
social challenges regain trust in their homelanthe community is gaining from thig, b

recognising:

oThe discursive nature of knowledge production can function to improve society by induci
reflexivity in those who eesoghisharacterizations of power, language, tikutbwoedtieg in
everyday practice. In this spirit, it is hoped that a framework for assessing research progress in toL
is grounded in the idea of knowledge production as a neg@iamddcboreschasdneyond narrow

paradigmatic ampresito illuminate the multiple levels on which research contributions can be made,
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to understand epistemic progress on a&broadecdggs pr eser ve t he value
diversty ( Bel hassen & Cat on, 20009, p. 348).

This quote by Belhassen & Caton sums up the opportunity of tourism in worldmaking & how it
can add, in the challenging age of the Anthropocene, to find our way t®eatorestrating,

what | have considered throughout tesearch inquirghows that there is an impact of those
findings for, not only, the Greenlandic tourism develop&etdur guide situation, but
hopefully for the tourism research to advance how cases of emerging destinations can teach us to
listen more oisely to the humamature relationship in advanc8agrogressing in the future.
Studyinghe relational ecologies of tour guides & their environment,- ifatsweietywise, it

can not only be addressing new ways of transformational ed{Catjete, 199, but at the

same timgencourage a reconsideratiomretifying traditional knowledge & skié they apply

in Greenlangdin the process of globakal discourse (Bertelsen, Justinussen & 3a0i®), If

nurtured, those ways of worldmaking & undenstl i n g , can transform an

& not onlythe tourism perspective.
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/. APPENDICES

APPENDIX 1/ PLACEIDENTITY & SELF-EFFICACY

Full structuralmodel of how Place Identity & SEIf f i cacy i nfluence
Entrepreneurial Performance with standardised regression weights, by Hallak, Brown & Lindsay
(2012).
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APPENDIX 2/ SQUSTAINABLE TOURISM IN THE 21°" CENTURY

Sustainabl@ourism in the Z1Century: Major participants in tourism developr&etteir
shared goal& opportunities for social, natural resodasconomic sustainability by Moisey &
McCool (2001).
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