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Abstract

This paper is discussing the general applicabditgl usability of new forms of tourism as an
option for development and poverty reduction. Ffeenmon new forms of tourism are critically
analysed:Ecotourism Community based tourisniair trade and ethical tourism Pro-poor
tourism andSustainable tourism.

In order to reflect on the complexity of the chossrbject, this paper distinguishes
relevant approaches to development, sustainahititytourism by identifying seven principles of
sustainability in tourism. While it is a challenigeitself to measure and analyse these, this paper
attempts to clarify to which extent the new fornigaurism live up to sustainability standards in
the Stay another dayinitiative in Cambodia. 58 projects have been eatd that define
themselves all in combination of development aredagnability standards.

The analysis revealed that not orfbystainable tourismbut alsoCommunity-based
tourism both lost their original meaning due to an inflairy usage of the concepts. Moreover,
sustainability principles in tourism are appliec@rtling to the tourism actors’ suitability, and
can not live up to the holistic demand of the sustae development approach. As the main
focus of the initiative is on the travellers’ exigerce, a relevant debate on authenticity enriches
the discussion. Furthermore, this paper revealsal@rnative forms of tourism need a certain
amount of cooperation or partnership to be sucakdsénce, when tourism is used as a means of
supporting the locals in development processes @wkrty reduction, it is in need of the
cooperation of its actors. Thus, the tourism indusgovernments, Civil Society, as well as
travellers themselves are asked to work togetherdier to minimize the negative impacts of

tourism on the host destination.
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1 Introduction

"The world is a book, and those who do not tragadronly one page.”
Aurelius Augustinus (354-430), Roman philosopher

1.1 Introduction

In the 1970’s, tourism was imagined as the mogagieform of development aid (FU 2008a).

Nowadays, tourism is considered an important couation in the fight against global poverty

(UNWTO). Thirty years of criticism, profound anailysand questioning of the development
potential have stipulated that the tourism indusing authorities generate new forms of tourism
that provide environmental protection as well aslgarticipation in the destinations.

Tourism is a massive industry often dominated bysi&@ interests in regard to the point
of origin of most travellers and where the consaikd tourism companies are registered. The
industry’s constant high growth rate allows inteéior@al tourism actors to accentuate its potential
for development. Hence, destinations all over tlobeyare hoping to participate and gain access

to new income, foreign exchange, capital transfiek employment.
1.2 Problem formulation

According to the leading international organisatinrthe field of tourism, the World Tourism
Organisation (UNWTO) international tourist arrivals reached 898 millim 2007 (UNWTO
2008a). This impressive number is supposed to @doypR020 (reaching 1.6 billion) and reflects
the continuing growth of the global tourism indystFU 2008b) with an average growth rate of
6.5% between 1950 and 2007 (UNWTO 2008a). Desbéedtireat of terror acts, civil wars and
high oil prices, further interest and investmenbithe tourism sector are expected to exceed the
international tourism receipts that amounted to3¥@lion in 2006 (Tourism concern 2008a), a
number that equals $2 billion a day. Tourism alyeachploys 8 % of the global workforce with
little consideration for the countless side-effeatsswarned by the Tourism Concern, a British
organisation that campaigns on exploitation of ghabal tourism industry (lbid). The risk of
displacement, environmental damage and exploitatioresources (human as well as natural)

and other negative impacts of tourism question#ffigiency as strategic development option

! The UNWTO is a specialized agency of the Unitetidts that is committed to tourism, travel and kfidennium
Development Goals (MDG).
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that relies on the advantage of using one of thetrnmportant global industries that provides
work for more than 230 billion peopfeFor developing countries in particular, tourisnings
potential benefits, as currently the industry repreés around “35% of the worlds exports of
services, and over 70% in least developed couttddBNVTO 2008a). While Francesco
Frangialli, UNWTO General Secretary, connects thishe growing interests of travellers from
economically strong countries and the newly upcammrarkets (Ibid: 2008b) he fails to identify
peace as a basic precondition for internationaligouarrivals, a component that should not be

underestimated, especially in regard to developmmtries in South East Asia (SEA).

The potential of new forms of tourism to play angiigant role in the alleviation of poverty,
which is an essential precondition for peace, emwirental conservation and sustainable
development, is increasingly recognised by govemsand tourism actors alike (Ibid: 2008d).
One example is the initiative Sustainable TourisEliminating Poverty (STEP) (lbid: 2008c).
Sustainable Tourism is promoted as an option feeld@ment that delivers practical benefits to
the poor to “effectively channel visitor spendinglaassociated investment into improved income
and quality of life for people in poverty, so asetasure that all possibilities are considered and
used effectively” (Ibid: 2008e). This can be reatishy seven mechanisms through which the
poor can benefit directly or indirectly from tourisThese are
o employment of the poor in tourism enterprises
o supply of goods and services to the tourism enssprby the poor or by
enterprises employing the poor
o direct sales of goods and services to visitorsheypoor (informal economy)
0 establishment and running of tourism enterpriseshieypoor, e.g. micro, small,
medium-sized enterprises or community based ermgegp(formal economy)
0 tax or levy on tourism income or profits with preds benefiting the poor
0 voluntary giving/support by tourism enterprises &matists
0 investment in infrastructure stimulated by tourialeo benefiting the poor in the
locality, directly or through support of other smst

2 The World Travel and Tourism Council (WTTC) exgeatvenues from international travels to rise more
significantly and reach 10% of the global share (MZ12008a).

3 For example, Cambodia was not open to touristmduhe Civil War in 1975-1979 (and later on). Algetnam
was difficult to travel during the American Vietnaiar. Today, Burma (Myanmar) is not easy to acdessto the
Military Regime in power.
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The geographical expansion and labour intensiveireabf tourism can carry employment
possibilities especially for the poor remote and@iraread. Furthermore, tourism is considered to
be one of the major export sectors of developingntiies due to its outstanding foreign
exchange earnings (Ibid: 2008d{ence, actors in the development sector are asfgpessible
opportunities in the tourism industry and implemsmstainable development policies. Strategies
focussing on the different aspects of sustainableldpment, that is economic, environment and
social sustainability, are fostered by donor agesi)ctNGOs and governments alike, as these
combine complex approaches and often attempt whribge poor. Local participation has come
to be seen as a guarantor for revenue productidgrgustainability in tourism entails much more.
While tourism indeed creates new sources of incamg opens up new perspectives for the
locals, most of the time revenues are left to \fewy actors only, often foreign themselves. The
local population at the new tourism destinationlelf marginalised while facing the risk of
diminishing resources, commercialisation of theilture, disregard of their rights, human rights
violations and exploitation. Thus, tourism can alseate poverty instead of alleviating it.

Hence, where there is a lot of light, also a losle&ddow is involved. The two sides of the
coin are symbolised by tourism developments’ ambyguThus, the challenge is how to
effectively combine all sustainable developmenteatp (economic, environmental and social)
not only in theory but also in practice while linlgi them to the tourism industries’ consumer

oriented framework that takes into account changorgsumption patterns.

The ongoing high growth rates in the tourism indusbgether with an increased awareness of
irreversible consequences of global tourism haveudint about distinctive consumers.
Depending on the underlying motives and availalalgital, the difference between tourist and
traveller mirrors a social exclusiveness that hasted new forms of tourism, with destinations
often to be found in development countries (Mowfa% Munt 2003). Among these, new forms
of tourism as an option for sustainable developnfemte a promising potential despite its
inherent complexity that aims to combine econommowgh with environmentally sound and

social responsible aspects. While the essentialabtourism development is “its contribution to

* In 2005, international tourism receipts for deyéhy countries (low income, lower and upper middme
countries) amounted to US$ 203 billion (UNWTO 20p8d

® For 46 out of 49 least developed countries it thasprimary source for foreign exchange earning20io5
(UNWTO 2008d).
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wider economic and social development within thetidation” (Sharpley & Telfer 2008: 42)
difficulties in realisation may be linked to specifocal circumstances and power structures.
Thus, when talking about sustainable developmastiihportant to analyse how sustainability in
tourism is understood and what it ideally containsregard to economic development,
environmental development and social developmentoftunately, the vagueness of the concept
of sustainability in tourism can easily be misussdsolely for promotional value. For example,
ecotourism was identified by Cohen as applied tp @utside activity in the widest sense which
in relation to the sustainability debate means thay tourist enterprise penetrating a new area
can be called ‘sustainable’ as a promotional ginkinf2002: 268).

This brief discussion shows that the topic is niotyovery complex but also combines
contradictory demands. It is possible to tackleheatthe concepts separately (Sustainability,
Development, Tourism) but the main aim of the thesito analyse under which circumstances
tourism contributes to sustainable developmentartiqular in Cambodia, one of the poorest
countries in the world that has high expectations generating tourism revenues due to its
cultural heritage. Furthermore, the general applitg of sustainability in tourism as a
development tool is discussed critically in regazdvhether and how the cooperation between
the tourism industry, governments and Civil Socig$) minimize negative impacts of tourism.
The attempt is framed by the problem formulatioatthims to clarify which principles of
sustainability are realised in the new forms ofriwm in Cambodia and if there is a prioritisation
visible. Thus, this paper attempts to assess

How sustainable is tourism as an option for devehtognt in Cambodia?

The following sub question will tackle the complplkenomena from different interdisciplinary
angles and focus on tistay another day Cambodia initiatives

To what extent do the new forms of tourism, implemed by the Stay another day

Cambodia initiative, live up to sustainability pramples?
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2 Methodology
“Goodandbadare relative terms, as is sustainability.” (Mowfo& Munt 2003: 105)

2.1 Study objective and research design

Tourism in regard to development is a multi-disagty subject that usually focuses on the
environmental, economic and socio-cultural impactsdevelopment. The “absence of an
adequate theoretical critique for understandingiyreamics of tourism and the social activities it
involves” (Mowforth & Munt 2003: 2) has led to artan theoretical divide in research. Either
the literature lists the outputs and consequentg¢sunism in peculiar, regionally limited case
studies, or the forces that impact on tourism acéoe analysed.

However, conceptual clarity in this field is misgirand the inflationary usage of the term
sustainable tourism has brought about confusiaegards to what this concept actually entails,
in theory as well as in practice. The idea to idtree sustainable development to the tourism
sector is a valid approach in regard to povertyicddn. To what extent this idealistic concept is
actually convertible in the tourism sector in Camfibas the focus of this paper. Furthermore, it
attempts to clarify the role authenticity playstaurism, and to what extent this reflects a global

trend of changing consumption patterns.

Mikkelsen (2005: 126) differentiates four commorpdg of development studies. These are
descriptive studies, explanatory studies, integtiet studies and action-oriented studies. This
paper is an interpretative study of new forms afriem as an option for development. The
dominant perspective of the analysis is to clavflyat sustainability in tourism development
entails for its actors and how this is realisec€Cambodia. The typical single country design is a
case study in which the form of rationality is herrautic and communicative (Ibid: 127). Thus,
the criteria of data quality are considered as iggidtowards validity and conceptual

reinterpretation of knowledge production. The agadion of results is conceptual and detached
from the internal methods. Hence, the study objed empirical. It asks for the present stage
while relating this in a normative manner to expdctfuture developments. Whether

sustainability in tourism is only a ‘promotionahginick’ (Cohen 2002: 268) will be discussed in

¢ According to Mowforth & Munt, the political econgnof new tourism forms revolve around the powegpla
between ideology, discourse and hegemony (2003: 45)
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the analysis in order to reveal how sustainablentg forms of tourism in Cambodia actually

are.

Sustainability in the context of development pressmthat its theoretical components
(economical sustainability, environmental sustailitstb social sustainability) are implemented
effectively and with the same priority. However, rieality different actors prioritise different
components. This observation is even truer in darthe tourism sector that, like any other
industry, focuses on growth and expansion. Thusgaimbine sustainable development with
tourism has become a challenging task for its ptersoand generated so-called new forms of
tourism. New forms of tourism define themselvesambination of development principles and
sustainability principles, and thus they attemptite up to the holistic demand of sustainable
development of tourism. These are Ecotourism, $hadtée Tourism, Community-based tourism,
Fair Trade & Ethical Tourism, and Pro-poor tourigfrom these forms that emphasise different
aspects in regard to development, seven sustatyapiinciples can be identified. These are
ecological sustainability, social sustainabilityltaral sustainability, economic sustainability,
local participation, the educational element, amel tonservation element (Mowforth & Munt
2003). Enriched by specific subcategories, thirieelicators for sustainability in tourism help to
analyse if there is a prioritisation between th&iris in turn also forms the basis for assessing the

overall potential of new forms of tourism to livp to sustainable development.

Tourism theory can be fragmented and weak wherarelsers, trained in different but distinct
fields, cannot let go of their own trained apprdamhd therefore miss the chance to live up to the
complex and interdisciplinary nature of tourism phmena (Echtner & Jamal 1997: 878).
Tourism research encompasses economics, sociofisyghology, geography, anthropology,
business studies, marketing, and psychology (IB&B). The main dividing line is “whether
tourism should be studied as a distinct discipbneas an area of specialisation within existing
disciplines” (Ibid: 869). The fragmentation of t@m theory and research approaches can not be
discussed here due to space limits, but it becaeas that sustainable tourism, as a combination
of tourism and development, enforces the alreadgtieg disciplinary dilemma of tourism

studies.

"+*Academic imperialism’, along the two camps of imefs-externalities and business-development, iptioating a
holistic approach toward the subject.

8
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Thus, one of the major challenges of this thesisow to operate within this pick-and
choose supermarket of theories, approaches, canespt methods. In order to get a hold of
different linkages, the problem formulation helgs dlassify the main point of interest and
examination. Hence, this paper investigates the foems of tourism that relate to development
theories and analyses what sustainability in tourentails. It takes the approach that “the
interdisciplinary nature of tourism should not biewed as a burden or barrier, but as an
opportunity to use debate, dialogue, and interpicetao reach a deeper understanding of this
human phenomenon” (Echtner & Jamal 1997: 878).

In order to explain how this paper plans to anséer problem question it is essential to
understand the main idea of the general appli¢glaiid usability of sustainability in tourism as a
development tool that presumes the cooperatiolmetdurism industry, governments and Civil
Society (CS) alike. Thus, the case studystdy another day Cambod{8ADC), a proto-typical
initiative that claims to promote sustainable tenriin Southeast Asia, will serve as the focus of
analysis. The main focus is on the different méhasaddress how to minimize negative impacts
of tourism and how to support the locals in orderegduce poverty. Defining the basic concepts
of development, sustainability and tourism will Bleathe reader to understand interlinkages,
trade-offs and dilemmas which are necessary forergtanding the critical analysis and
discussion.

Sustainability in tourism and development are cotetto global developments due to
the origin of their conceptualisation. Hence, tkayail a certain degree of international setting, i
particular in regard to the global tourism indudtmgt is facing the above mentioned high growth
rates. When working with International Relationsl &evelopment, this complexity needs to be

taken into account to grasp the phenomena. OrlamiStstates,

“we must situate and contextualize, whatever tagpicesearch theme we want to investigate — whéther
the relationship between the private sector andstaie, environmental disasters, gender probleard]ict
and instability etc. in the local setting alwaysain international political economy perspectiveeeduse
there are almost no examples left on the planetddpendent types of development — structurallsiator-
based — it means that as long as the neo-libepal tf globalization prevails we cannot understang a
development oriented research divorced from thermattional setting” (2006:4).

As different actors participate in the tourism secftourism business and operators,

governments, various organisations on differen¢leocal communities, consumers of tourism

products, etc) also different motives for drivingwnforms of tourism are expected which may

challenge sustainability in tourism developmentGambodia. Thus, the analysis also tries to
9
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reveal to what extent sustainable developmentinfoems of tourism may reflect a global trend.
Factors are presented that link the creation otldgment paradigms to international political
economy debates that address issues of global detonconcern and changing consumption
patterns.

2.3 Data collection

This paper investigates what is understood by #he forms of tourism in Cambodia. This is
done by analysing a sustainable tourism initiati@kedStay another day Cambodi8ADC) that
promotes several new forms of tourism under thedingaof sustainable tourism. Hence,
literature derived indicators for sustainabilitg aliscussed in the broader context of sustainable
development. Thus, academic considerations arerastat with the understanding of
international organisations as well as governmantsother actors in tourism.
Due to financial and social capital constraintsydis not possible to obtain data in form of expert
interviews in the field (in Cambodia). Thus, theppahas to rely primarily on literature review
and primary sources such as booklets and websitesration. Secondary sources from books,
journals, newspaper articles and websites enrithednformation gathered on the case study
Cambodia that is part of the former French colonglochina, and thus the use of different
languages in the data collection process was at.ass

The case stud$tay another day Cambodseemed especially relevant for two reasons.
Cambodia as a location is still an insider tip outheast Asia though its tourism arrivals increase
rapidly. Located in Southeast Asia, the former Erenolony Indochina, this region still has an
exotic feel. Being discovered by international tstsr only in the 1990s, Cambodia’s’ turbulent
history that is connected to the American Vietnamar\Was left the country for a long time rather
isolated. Thus, the country remained relatively ounhed by tourism development and
unintentionally created space for alternative medil 2007, the SADC started to promote 41
initiatives (SADC 2007). Within one year, thirteenore projects were listed and one was
dropped, making a total of 58 initiatives promotisigstainable tourism in Cambodia in 2008
(SADI 2008c)? The increase of 41,5 % may show growing poteatia a possible trend of new

forms of tourism initiatives that reflect changingnsumption patterns. From the 58 mentioned

8 To place this in the regional context, in Laogp5djects are realised. Vietnam is still in the iy process and
has implemented so far only 5 projects.

10
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projects, the sample was reduced to 53 becausectsayith the same name that exist in several

cities were, for simplification reasons, seen as’on
2.3 Coding as a method for analysis

This paper aims to combine different methods toewstdnd the data as “methods are simply
tools that belong to everyone” (Ryan & Bernard 20092). It takes a qualitative approach to
analyse empirical data based on content analydassiC content analysis “assumes that the
codes of interest have already been discoveredlascribed” (Ibid: 785). This is important for
the analysis in regard to the discussion of sushdlity principles in tourism projects in
Cambodia. Five common new forms of tourism thateaellto sustainable development principles
provide the background, that is Ecotourism, Comiydinased tourism, Fair-trade & Ethical

Tourism, Pro-poor tourism, and Sustainable Tourism.

Qualitative data such as text (human thought) ardative (human behaviour) can be analysed
according to the linguistic tradition or the sooigical tradition. The later provides a “window
into human experience” (Ibid: 769) while the fornetreating text as an object of analysis itself.
Two kinds of written text are distinguishable iretbociological tradition: words generated by
techniques for systematic elicitation (in which d®ror phrases are collected and analysed to
identify list of items and assess their relatiop3laind free flowing texts. Just as nothing does it
all, usually a combination of different methods éotlecting and analysing empirical materials is
used. “Investigators apply interpretative and nuoaér analysis, using text analysis for
exploratory and confirmatory purposes. They idgradhemes, describe them, and compare them
across cases and groups until they combine thentesconceptual models and theories to
explain and predict social phenomena” (Ibid: 789).

Content analysis as a methodology is used to Ifatel the critical examination and
comparison of the published content” (Krippend@@04: 22). The reader interprets the text for
meanings. In content analysis, the analyst mushel¢fie terms and theories, set the framework
for research, and have an identifiable researcistojuee The identification of central issues and
their interpretation is a way of discovering "hoertain values, prejudices, cultural distinctions,

and reality constructions are distributed in sgCighid).

° These were Cambodia Trust (Phnom Penh, KamponmCBianoukville); Sahmakun Teang Thaut (Phnom Penh
Kampot); NYEMO (Phnom Penh, Siem Reap); Handicagrivational — Belgium (Siem Reap, Takeo Province).

11
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The coding of indicators and their subcategoriemntifies relevant terms or themes
derived from the free flowing text in the SADC mojs. The text revealed that it is useful to
analyse the weight of the principles of sustaingbés they are not equally strong present in the

various projects.

This classification is used for the analysis inesrthb identify subcategories, terms and indicators
of sustainability in tourism in th8tay another day Cambod{8ADC) initiative. What results is

a picture of which kinds of new tourism are fosteby the SADC and to what extent they adhere
to sustainability principles that are connected goverty reduction through sustainable
development. In order to do this, the principlessoftainability are further discussed and
selectively analysed for SADC. While in theory sursable development assumes to foster each
component (economic, environmental, social) equallstainability principles in tourism seem
to be prioritised by definition according to seleetindicators. To what extent they do this in
reality is under critical observation.

Sustainability in tourism development is a cordtthat is all-encompassing and difficult
to implement. When looking at the data, it is apparthat each initiative focuses on specific
principles, but none had been identified as trulgtainable in all categories. Hence, further
clarification is needed in regard to which, if aw§,the new form of tourism is fostering which
areas. Key word identification through coding ise tmethod used when analysing each
sustainability principle. Though highly interprevat the identification of key words helps to sort
the data according to which aspects are most mellgvaddressed (and to which tourism forms
they claim to belong).

By using the seven principles of sustainabilityonrism, the SADC project descriptions
are analysed in order to generate a different addpendent classification scheme. The question
is whether there is a prioritisation of several poments over others. This is done by using the
seven principles of sustainability in tourism: garg capacity, the ability to absorb inputs,
minimisation of social division, enhancement oftidist cultural features, power & control,
tourist education, locals training, biodiversityultare preservation, host communities, and
revenues. While going through the data, severansistencies appeared that demanded further
investigation. Among them, two distinct categoriemsappeared, that are authenticity and
partnership.
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Coding uses text for analysing specific chunksnédrmation; thus, “coding is analysis.” (Ryan
& Bernard 2000: 781). This method requires the aegeer to make judgements by selection.
Further diversifications bring about meaning. Majoding traditions used in this paper include
content analysis, but also selected parts of Gredifitheory™’

Theoretical coding as a method of text analysigyirmally in Grounded Theory, was
developed in 1967 by Strauss and Glaser. It ismpcehensive conception of social science
research processes in which data collection, aisalgad theory formulation are closely
intertwined (Strauss 1998). Hence, the term is dsedboth the method as well as the research
result (B6hm 2000: 475). This approach is relevfantthe paper in regard to the creation of
development paradigms and to what extent they ndégra to global debates of consumption
patterns.

According to Grounded Theory, controversial datgrioves the validity of categories.
Contradictions and similarities help to generate ¢bntent issues. Thus, coding is interpretative
and entails the naming of concepts or categorietatd, their explanation and discussion (Bohm
2000: 476). Three types of coding are distinguidhatpen coding, axial coding, and selective
coding. Selective coding is relevant for this pajsrit helps to identify authenticity and
cooperation as two other main categories of suabdity in tourism. These elements appeared in
the data collection process and closed theoregegas (Bohm 2000: 483). This has proved a valid
method for the analysis, as new indicators are rg¢ee during the process.

Summing up, indicators for sustainability princgplgre identified in two steps. Literature
and theory derived categorisations were furtheickad by SADC own indicators (according to
the proclaimed categories: Adventure Experiencesmm@unity, Cultural activities, Culture,
Eating & Drinking, Environment, Information Centr&hopping, Spa & Massages, Sports,
Stopover, Volunteering, Wildlife). Thus, in regara the consumption oriented framework in
Cambodia, it has been appropriate to enrich theadorprinciples by authenticity (experience)
and partnerships (cooperation).

2.4 Limitations

Coding as a method for analysis is a highly intetqtive method, and thus error-prone. To avoid

a biased researcher would mean to work in a irgeiglinary team, and even then due to

19 Others are schema analysis, content dictionaieytic induction, and ethnographic decision tr@eisl.).
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subjective points of view, relevant indicators miag overlooked. However, one means to
minimize mistakes is the constant reflection aniticat observation of the work, in which
external feedback is absolutely essential. In kgarsustainability in tourism this means taking
the situation of Cambodia as a developing coumtity account. Since Cambodia is a developing
country, it may have limited capabilities to implemt all of the theoretically necessary
components of sustainable development. Realityfast@r that needs to be taken into account, no

matter how important an idealistic approach towaaisal changes may be.

With globalisation, uneven and unequal developnteag become severe and at least more
remarkable between countries in the north, so-@¢alleveloped countries, and countries in the
south, or so-called developing countries (for fartdistinction and debate compare Mikkelsen
2005: 48). The problematic connotations of eachmitaslogy are found within, but for
simplification in an already complex (and often ¢imoal) debate it is difficult to avoid the
western derived development terminology and refecduntries as from North and South (a
geographically challenging approach). Likewise titieky terminology that explains underlying
assumptions and hidden paradigms, this paper ateimpackle relationships of power in regard
to who possesses the power to define. This istdréirgy point for understanding development
processes. Borrowing the words from Mowforth & Muthiis paper tries not to “see tourism as a
discrete field of study. Rather, it is an actiwtiich helps us to understand the world” (2003: 3).
This is even more important in regard to the iraonal setting that the tourism industry is
operating in. The divers interests from participgtiactors, may they be travellers or service
providers, governments or tourism organisationsehall their approach on how to foster
sustainability in tourism. Understanding their me8 is a necessary task when debating its

implementation.

Essential to International Political Economy (IP&E complex power relationships between
different actors connected to society, state andkenathat characterise the multi-layered
interactions in the area of globalisation (Martisers 1999). The extent to which these are
influencing sustainability principles in tourismagtice are important to analyse in regard to
equity of access, international tourism charadiessand Southeast Asia as the former French
colony Indochina. These are all factors relevantfscussing to what extend they may reflect an

ongoing hegemony after the end of the Cold War eoldnialisation. However, this paper
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attempts to clarify what sustainable developmerth@tourism sector entails. Local participation
in revenues and stakeholdership as well as oteasasf power and control connected to tourism
and development concepts (may it be on local, natjonternational or global level) are all valid
and crucial issues to consider. An appropriateyaigabf their interrelation though would go far
beyond the space limits of this paper and had todggected.
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3 Theory

“Tourism is a service commitment that involves peed contact.” (KATE et al. 2008a:5)
3.1 Tourism theories

On the broadest level, tourism theories can besified into the liberal market-based approaches,
the conservative approach such as mixed approdelese the state has some control over the
market) and radical approaches. Radical approaphegide an in-depth understanding of
processes may they be global, national, or local #tcompany tourism while identifying the

unequal power relationships between tourism actoters.

The theoretical diversity of tourism theory, withnaultitude of theoretical developments from
various contributing disciplines, can be best ustb@d by the classification from Jafari that
recognizes four tourism research platforms (Jai®&90 in Echtner & Jamal 1997: 878) or
approaches to tourism development (Jafari 1989 effel & Sharpley 2008: 27): namely
Advocacy, Cautionary, Adaptancy and Knowledge-bapdatiforms. Like in development
theories, only lately have socio-environmental intpand processes been included.

While Advocacy and Cautionary focus on tourism iotpaforms of development are the
subject for Adaptancy. Knowledge-based platformssater tourism studies as a whole with the
goal to gather a scientific body of knowledge. Adaoy relates to modernisation theory in which
tourism is seen as an effective developmental dromgle. Cautionary admits the negative
consequences of tourism. The aim is to initiathi@nge towards considering impacts of tourism
on environments and societies, with particular foom centre-periphery dependency models.
With Adaptancy alternative though idealistic appgttes to tourism emerge which are closely

aligned with ecotourism concepts:

“Variously referred to as ‘green’, ‘appropriate’responsible’, ‘soft’ or ‘alternative’ tourism, thes
approaches attempt to transpose the principlesitefnative development on to tourism, proposing
appropriately scaled, locally owned and controlevelopment, with the community as the primary
instigators and beneficiaries of tourism”(Ibid).

Finally, the Knowledge based platform tries to tel® the broader and more applicable approach

of SD that overtook alternative tourism conceptscWiwere dismissed for idealism.

“Thus tourism, as a specific developmental vehibkes aligned itself with the contemporary developime
paradigm although sustainable tourism developmest groved to be problematic both in its practical
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implementation and in its acceptance by the mangldeing countries which view the concept as eviden
of continuing western imperialism” (Ibid).

Summing up, a combination of the knowledge basgudogeh and advocacy will be used in this
paper. While Advocacy is fostered in the examinegjgets fromStay another dagambodia
(SADC), the paper will attempt to critically dissuthe global context of changing consumption
patterns and trends.

3.1.1 Conventional mass tourism and alternative taism

The theoretical distinction of conventional massrigm versus alternative tourism is a good
starting point for understanding the tourism seatawrhich sustainability components have been
implemented lately.

An extensive analysis on the identification of tgliand antipodal characteristics of
conventional mass tourism versus alternative foofgourism was done by Lane (1990) and
Buttler (1990) in Telfer & Sharpley (2008: 39). Theneral features of mass tourism are rapid
development with the goal of maximization, and otilyle consideration for social and
environmental issues. It is considered as uncdattpkhort term, sectoral and done by remote
control. By contrast, alternative forms of tourisrave a so-called flow development with the
goal of optimization that considers the social armvironmental components. Furthermore,
alternative forms are controlled, long term, hadistand incorporating local control. Hence,
development strategies for mass tourism includeldgment without planning but with project-
led schemes. Conventional tourism development cpesgly is found everywhere, with
concentration on ‘honeypots’ that often entail nawlding. In addition, the foreign (or outside/
external) influence is characteristic, as develamnig initiated and realised by outsiders that
import employees and urban architecture. Unlikesrtasrism, the alternative forms plan first
and then develop in suitable places. They haveemifled schemes, in which pressures and
benefits are diffused. The local infrastructure awdirces are developed by locals, such as
through re-use of existing buildings, utilizatiohlacal employment and vernacular architecture.

Also the tourist behaviour varies accordingly te tthosen travel form. Understandably,
mass tourism is associated with usually large gspliged programmes, little time, ‘sights’ as
destination highlights. Of major importance are amed components that implicate a special
(often luxurious) lifestyle and could be charaded as comfortable as well as passive. Shopping

activities are involved and tourist groups are fperceived as loud. The alternative tourists are
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distinct in different ways, but ideally are iderd as singles, families, or friends with
spontaneous decision-making and much time. The imgsirtant feature is to ‘experience’ local
lifestyle, hence, they are more demanding and echiepefully quiet, and tend to bring presents

instead of shopping themselves.

3.1.2 New forms of tourism

What is of special interest to this paper are neung of tourism and to what extent they reflect
changing consumers preferences. In tourism, likeny other industry, the market is driven by
consumer demand. At least in western societiestegonsible tourist is willing to spend more
money on different holiday experiences, so-called tourism forms. What these forms contain
exactly varie§'. Different niches or subforms however contrast aesemblances to mass or
package tourism that is criticized and even regegtgorously for its unsustainability. Thus, also
from a consumer’s point of view, the typical dividiline in different forms of tourism is most
generally between traditional tourism in form ofgsdourism, and new forms of tourism such as
individual tourism. Due to a highly diversified @ of tourism products, the demander can
identify him/herself with either being a tourist artraveller. In order to minimize negative
impacts of tourism and allow ‘travelling with a gboonscience’, tourism providers created new

forms of tourism to cater the ‘travellers’.

In the endless list of new forms of tourism thad 4till in its infancy”, there remains little
agreement on the “definitions and conceptual arattwal boundaries” (Mowforth & Munt
2003: 94). Nevertheless, Mowforth & Munt recognize specific forms that define themselves
as a combination of development and sustainalplityciples. They are connected to the needs
and benefits of changing consumption patterns bgplgethat want to travel with a good

conscience or at least minimize their negative ictga

1 New forms of tourism can also relate to controlaissues which touch historical, ethical or sbbiaundaries.
The first relates to so-called dark tourism withttier diversification into darker, and darkest g@vetual and
cyber) tourism. Battlefield tourism such as Vietndfar sites belongs to this group. Also reconcibiatiourism fits
into this category which can be found e.g. in Pélakuschwitz but also in Australia with the Aborigis and in
Cambodia at the Killing fields. Medical tourismasery new form has become especially severe iardety ethical
and human rights abuses, e.g. India where transpians foster the exploitation of the poor by tipper classes.
Also slum tourism (such as in Brasil) is highly tmversial. Sex tourism as in Thailand is the étasgample for
another new form that reflects severe unequal poglationships. Thus, the diversified consumptiod demand in
the tourism industry has created its own probleriglware most generally the risk of exploitationyieonmental
degradation, and displacement
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Ecotourismfocuses on the environment and benefits for tlallaommunity. Ecotourism is
understood “by Third World protagonists as an diiten of western defined pleasure and by
First World proponents as means of protecting egoddly valuable Third World destination
habits”(Ibid).

Community-based tourismasks for local involvement and stakeholder papéiton in the
destination while control and initiatives come frevithin the community. It can often be found

in the other forms.

Fair trade and ethical tourismespond to the changing consumption patternseofthst World.
Policies seek to “create social, cultural and ecgindenefits for the local” (Ibid), and minimize
leakages. These involve adherence to national lastablishment of strong consultation
structures between the First/Third World, transpaye open trading operations (such as social

accounting), ecological sustainability, and respechuman rights.

Pro-poor tourismaims to generate net benefits for the poor aneased in the development
consensus of poverty reduction. It is criticized being “packed with most up-to-date technical
development speak”(lbid) as the poor are at thalfpaint of this form of tourism. Conditions of

poverty in southern destinations are in partictgdgvant in this new form.

Sustainable tourism

“concentrates on environmental issues — relabditad ecotourism. Although pro-poor tourism advosate
would agree with much that sustainable tourismdsdior, the overall objective of sustainable touris
not to reduce poverty, though this may happenrasult of sustainable tourisms development.”(Ibid)

By contrast, Weaver defines sustainable tourismagplying the sustainable development idea to
the tourism sector namely “tourism development thaets the needs of the present without
compromising the ability of future generations teantheir own needs [...and as] tourism that
wisely uses and conserves resources in order tatamaitheir long-term viability” (Weaver
2006:10). Hence, sustainable tourism is charaetrsy minimization of negative impacts and
the maximization of positive impacts. While sussdile tourism is a form of sustainable
development (development as process) as well asna ¢f achieving sustainable development
(development as goal) there is no direct relatignabk the Brundtland report does not mention it

explicitly. Only in 1992 in the Agenda 21 strategjigas it referred to. The term started to be used
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in civil society, tourism academic and organisaitnThe concept of sustainability in tourism
was widely notable and recognised by tourism piiaggrs and research in 1993, when the
Journal of Sustainable Tourism appeared. Proponehtsustainability in tourism aimed at
helping to “conserve the environment and culturethed destination and provide the tourist

industry with a more secure future” (Cohen 20027)26

This distinction is closely related to globalisatiprocesses that aim to homogenise the world and
paradoxically bring about different niche produatsd changing consumption patterns. Global
awareness has created a need for diversificatiodnaagrowing ethical awareness about larger
impacts in consumption. The best example is threeaidair trade debates and the creation of new
markets. These have also spread to the tourismstirydthat responds and, at least partially,
enhances sustainability and welfare (Hall and Br&006: 158). Investments into sustainable
forms of tourism have become a bestseller and ingptbhe consumers feeling about his actions
as well as looking for a fair pricing of the protluelowever, it is necessary to identify what

sustainability in tourism actually means.
3.2 Sustainability in tourism

The concept of sustainability is inflationary usedourism. Hence it is important to understand

what it originally entails and to which historia#velopments it is connected to.

First of all, sustainability is explained by usiagdefinition borrowed from the Oxford English
Dictionary (OED). Furthermore, a look at its hist@nd arising political implications relate the
main critiques with ongoing challenges.

To begin with, the term sustainable can be undedsss either an adjective or an action
attribute. The former considers the possibilityb® “able to be sustained”, while the latter is
challenging the industry, development, or agriagtdor “avoiding depletion of natural
resources” (OED 2008Db).

Sustainability in tourism is a vague concept withrying interpretations (Sharpley
2000:1) but at the same time not neutral (Coher22P68). It is born in a special socio-political

121t has to be added though that already Murphydi®5land Krippendorf in 1987 meant by community-base
tourism and soft tourism similar principles thatrevalso referred to by the WTO and UNEP that tikivedver
2006:10).
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context which it needs for efficient usage. The ptax relationship between authenticity, equity,
and sustainability in tourism is hence connectedh®® socio-political context of sustainable
tourism, the relationship between discourse of entibity and sustainability in tourism, and the
problem of prioritising environmental regards owsarcial equity, a common practice in less
developed areas in the third world (Ibid: 268).

Unfortunately, the vagueness of the concept ofaguesility in tourism can easily be
misused as solely for promotional value. For exanptotourism was identified by Cohen as
applied to any outside activity in the widest semdch in relation to the sustainability debate
means that “any tourist enterprise penetrating @ aeea can be called ‘sustainable’ as a
promotional gimmick” (Ibid). In order to live up tthe holistic approach there is a need to
identify sustainability indicators in tourism tolpelassify the new forms tourism.

3.2.1 Sustainable development

Development is a normative field, in which diffetetheories contribute to a deeper
understanding of possible development processetheyeeconomic, political, social, cultural or
of any other kind. Possible hidden assumptions @amdkrlying concepts in this controversial
debate help to understand the creation processvel@pment paradigms.

Similar to tourism, Baylis & Smith (2006: 771-778jfferentiate basically between
orthodox and alternative approaches to developmEatch has differing core ideas and
purposes? The orthodox approaches focus on unlimited ecooognowth in a free-market
system (as formulated in the Truman Doctrine in 7940nce economies “take-off”, the
inevitable process of growing prosperity would addically trickle down to the bottom
benefiting all. While creating a certain (often poslonial) dependency between countries,
neoliberal development policies have been impleetenintil today despite criteria that are
difficult to realise for developing countries, caiming long-lasting (and often unforeseen
negative) consequences. The alternative approaufieszed the unequal power relationships,
especially in the Bretton Woods institutions andrtN&South government action. Hence, the
alternative approaches concentrated on marginagjsaaps, especially by empowering the poor,
and helped Civil Society (CS) to gain importanceon€epts related to local control and
participation were introduced to the debate andqueon the international agenda. Additionally,

13 additionally, it is important to keep in mind thidte actual implementation process of developnteotigh policy
action is distinguishable from resulting challengéthese, such as impacts of development
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in order to avoid further exploitation of naturasources, the call for community-controlled
commons symbolised growing interest in self-rel@and independence from others. Concepts
rely on sufficiency’s, the inherent value of natuceltural diversity and participation of the
different marginalised groups have come to be seethe ‘good way’ to development (lbid),
receiving much theoretical attention and policy liempentation. Among them sustainable
development approaches and human rights consiolesatiave gained attention. The trend to
involve all actors (the state, the market and $pcigas resulted in global action programs such
as poverty reduction through the achievement oMb&s.

Hence, the purpose of development, like tourism,casnected to the underlying
methodological assumptions of the different vielMse orthodox view contains the problematic
implication of transforming traditional ‘backwar@conomies into industrial, commodified and
modern economies with production surplus, and grgundividualism (and consumption). Here,
a strong connotation to the colonialism and cigiiisn debate is visible. In order to overcome
this imperfect (and unequal) state of relationdlepveen different parts of the world, alternative
approaches place the creation of human well-bé&ioggh sustainable societies at their forefront,
trying to include the social, cultural, politicanvironmental and economical issues as Well.
Western (external) expert knowledge foster the dehfar large capital investments, advanced
technology and expansion of the private sphere. dwtrast, the bottom-up alternative
approaches see development as an participatoryoagpr in which local knowledge and
technology are main assets that are useful andssa&geto include. Instead of large projects,
investment in small-scale projects and the pratectf the commons are at the core of the
development process (Ibid: 772).

One of the alternative approaches in developmerbrih that fosters a holistic
understanding of development, is sustainable dpwedat. It is characterised by three recognised
components, namely the economic element, the emwieotal element and the social-cultural
element. These separately simple principles becantemplicated task when combined and
implemented or applied. First of all, an econontycalustainable system means the ability to
produce goods and services continuously, maintaimaaageable level of government and

external debt, and reduce the damages of the #gr@lusector or the industrial production

14 Adequate measurement of development is equallylemuatic as its linked to the specific purposesrfenic
growth, such as the Gross Domestic Product (GDPgaggita that takes into account industrialisatod agriculture
still applies as the first step of classificativvith the alternative approaches other dimensionsashe different
investigation and concepts (Baylis & Smith 20061)/7
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(Harris 2000: 5). Secondly, the environmental snatade system relies on a stable resource base.
The main idea is to avoid resource over-exploitgtivhich could only be justified through
investment with adequate substitutes that mairiadiversity, atmospheric stability, and other
ecosystems (Harris 2000: 6). Thirdly, the social gocio-cultural) sustainable system aims to
achieve distributional equity, accessible healttvise and education, gender equity, political
accountability and the possibility for adequatetipgration (Harris 2000: 6). Hence, sustainable

development is, like any other development, a p®e®d a goal at the same time.

Historically, sustainable development can be trabadk to its formation in 1987 when the
concept was made public and global. In 1987, thealed Brundtland Report ‘Our common
future’ was published by the World Commission orviEsnment and Development (WCED). In
order to productively address the growing confla#tween economic and environmental
concerns in development, the following definitiomyided the background for later debates and
policy recommendations: “Sustainable developmedeielopment which meets the needs of the
present without compromising the ability of futigenerations to meet their own need” (WCED
1987).

However, the formulations caused heated debatesibe of the two inherent far-reaching
implications from the report itself. The equity dé&b acts on two different levels. On the one
hand, intragenerational as well as intergeneratigsaes clash with the unequal global reality in
regard to wealth distribution. On the other hahdye is the attempt to combine economic growth
with environmental sound principle. This westerrrivce® nature of the concept caused a
deepening of already existing North/South diffeesnén regard to global power access and
wealth distribution.

Consequently, further reports calling for globamad| as local action became a matter of
attention as well as protest. Among them were @erihg for Earth’ Report in 1991 by IUCN
and the legendary Rio Summit in 1992 where morea thd0 countries agreed to the Rio
Declaration and Global action program called Age2tlawhose main contribution was the focus
on the national responsibility to foster sustaieablevelopment strategies. Furthermore, the
Commission for Sustainable Development (CSD) wasided in 1993. Finally, in 2002 the
summit in Johannesburg marked another milestondostering sustainability through the
formulation of Millennium Development Goals (MDG)hieh were taken over by the STEP
initiative.
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The ongoing debate still concentrates on equitgitbéérent kinds, such as who has to promote
sustainability (developing as well as developedntaes) and how much emphasis the three
elements should each deserve. This demonstratedildlama of sustainable development in
practice. A certain ranking classifies one over dhieer, which contributes to the blurring of the
original concept as “the strongly normative natof¢he sustainable development concept makes
it difficult to pin it down analytically” (Harris @00: 6). What is important to note however, is
that the concept of sustainable development prgteravolves the following components: a
equitable weight of each component that ideallyltesrom maximizing positive impacts and by

reducing the negative impacts of development.

3.2.2 Paradigms in development

A discussion on what constitutes a developmentdigma provides helpful insight into this
theoretical construct.

According to the Oxford English Dictionary (OED)ethvord paradigm has its origins in
the Greelparadeigma which isparadeiknunaiand means ‘show side by side’, while describing
a typical example, pattern, or model of somethigthermore, it stands for a “conceptual model
underlying the theories and practice of a sciensfibject” (OED 2008a). The latter will be used
for further considerations.

Kuhn (1962) argues that paradigms tend to be stalficen a concept turns into a
paradigm “a scientific theory is declared invaloi{] only if an alternate candidate is available to
take its place” (Kuhn 1962: 1). Former paradigme ot completely rejected though, but they
loose meaning and disappear in the historical ebnkuhn understands the scientific paradigm

as a construct that

~satisfy more or less the criteria that it dictafes itself and (...) since no paradigm ever solvéshe
problems it defines and since no two paradigmsdealthe same problems unsolved, paradigm debates

always involve the question: Which problems is d@resignificant to have solved?”(Kuhn 19!54)15

Weaver defines paradigm as “a collective world vieare or less accepted as normative within a
particular culture.” (2006: 67) A paradigm shiftppens when the currently dominant paradigm

looses its ability to explain, or internalizes qawlictions until it involves too many contradictory

151t has to be kept in mind here that Kuhn addresiseahatural sciences within his text. Yet it maypwssible to
grasp an understanding of a paradigms power togle@iertain tools are available on how to proceegarticular
for competing development policies chosen for ac{emd money flow).
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aspects. Competing paradigms evolve that attemgtpain these contradictions and finally one
becomes dominant (Kuhn 1970 in Weaver 2006'78hese are long-term transitions in which
the new paradigm usually involves the non-conttadycaspects of the old paradigm.
Martinussen in contrast states that developmemtarel is “not characterised by a few
explicitly and well-defined paradigms” (1999:13)cdording to his understanding, there exist

only research programs and profiles which

“to a certain extent only, resemble paradigms it they contain certain characteristic constelfetiof
value premises, preconceived opinions and assungptibat, together with a set of propositions and
methods, form the intellectual framework for emgatistudies of development processes and issugd) (I

For this paper, the classification of Sharpley speeially relevant as it differentiates the
following four main schools of development or pagadas: modernisation (50s/60s), dependency
(50/60s), the neo-classical counter revolution thaconomic neoliberalism (mid 70s-80s) and
alternative development theories (70s/early 808pi@ey 2000: 4). As described before, only
alternative development theories break with thelitien of the economic-oriented approach
based on a country’s economic growth performaneepke instead of goods are becoming the
focus of attention with varying degress on how mpohcy action is needed to include them in
the development process. Through approaches suclkermgwerment (local community
involvement through participation, gender) or simsthility, the framework for political action
within development was expanded to include not adgnomic but also socio-cultural and
environmental aspects (Sharpley 2000: 6). Thisesoming clear when looking at the policy
strategies incorporating poverty reduction sucthadMillenium Development Goals (MDG) that
are fostered by developing agencies and states. aMith the Millennium Summit in 2000, the
United Nations identified poverty as one of thedaigt global challenges and set forth to
eradicate extreme poverty by 2015 (UNWTO 2008d)e World Tourism Organization has
responded by launching the ST-EP initiative, whiehis announced at the World Summit on
Sustainable Development in Johannesburg in 2002 ifftiative focuses on encouraging
sustainable tourishi— social, economic and ecological — with actisitiat specifically alleviate

poverty, delivering development and jobs to pedipleg on less than a dollar a day.

18 One example of a societal paradigm shift is theesseding of the theological paradigm by the sifiegaradigm
in the 16717" century (Ibid).

7 Activities concentrated on fundraising and awassmaising (capacity building seminars, researdhigation)
with donors and development organisations thatai®rEP (such as South Korea, Italy, Macao S.£lfina,
SNV), with the Step foundation based in Seoulyltald SNV started pilot projects for assessingusations to be
made in tourism for achieving intangible impact®NWTO 2008d).

25



More than a ‘promotional gimmick’?
New forms of tourism as an option for sustainablevdlopment in Cambodia

Thus, paradigms in development are important tcsiden as they connect to changing
trends in global consumption patterns which in tuwefated to the consumers quest for
authenticity.

3.2.3 The dilemma of tourism and development

The tourism industry, as one actor in the gamesislly blamed for fostering unsustainability
due to its economic growth orientation. Lookingtla¢ 8 ‘fundamental truths about tourism’
summarized from McKercher’s (1993) in Hall & BrowR006: 15), the debate becomes more
comprehensible.

The first statement claims that tourism, as arustial activity, consumes resources,
creates waste and has specific infrastructure nédus second states that as a consumer of
resources, it has the ability to over-consume nessu Third, tourism, as a resource-dependent
industry, must compete for scarce resources torensisurvival. Fourth, tourism is a private-
sector-dominated industry, with investment decisidreing based predominantly on profit
maximization. Fifth, tourism is a multifaceted irstity, and as such, it is almost impossible to
control. Sixth, tourists are consumers not anthliagists. Seventh, tourism is entertainment. And
finally, unlike other industrial activities, touns generates income by importing clients rather

than exporting its product.

The inherent dilemmas of sustainable development lwa differentiated according to five
principles as defined by Hall & Brown (2006). Thegntify five key principles of sustainability
in the Brundtland report. These are holistic plagnand strategy-making, the preservation of
essential ecological processes, the protection ath bhuman heritage and biodiversity,
development embracing productivity that can be anstl over the long term for future
generations, and the achievement of a better balahfairness and opportunity between nations
(2006: 17).

Thus, criticism is based on the intragenerationglity aspect (future oriented
sustainability) that contrasts the actual demaondf€¢onomic, environmental and socio-cultural
sustainability. Also the interpretation of sustéifity, being a task invented and defined by the
developed countries, is criticised harshly by esslthy countries. The equity debate continues

in other areas, especially in regard to how loaadslooked upon.
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The combination of sustainable development andsiwuis challenging in two ways. On
the one hand, tourism per se is due to its inhegeswth oriented characteristics unsustainable.
On the other hand, the equity aspect (inter- atdgenerational) is of particular relevance and

widely discussed.

For sustainable development in tourism related ggses this debate has several implications.
Cohen (2002) identifies different aspects of Equityhe conceptualisations of sustainability in
tourism that characterise a twofold consideratiowhich ways local population or resources can
be used: locals as partners in the developmenbwfsin/enterprises, and locals as users. The
latter involves equity of access to tourist sit@st{en 2002: 273). This involves the dilemma that
one component of sustainability would be rankedhéigthan another one and equity is not
guaranteed anymore. Environmental sustainabildy is.easily achieved by restricting numbers
to those who can afford it. But price discriminatidoes infringe tourist equity. Domestic
potential tourists in particular are excluded. Ats@ tier pricing (meaning nationals pay less
than foreigners) is not considered a good optierh@&itage related sides as this form would also
infringe upon the sustainability of these siteg.(@0 environmental sustainability guaranteed).
“Tourism to such exceptionally rare and valuabtessis thus kept sustainable for the benefit of a
tiny minority of elite tourists at the cost of tle&clusion of all others, even the nationals of the

very country in which they are located.”(Cohen 20024).

Basically, this differentiation reflects the dilerarof tourism and development as one of the main
ideas of sustainable tourism is to enhance theluewzent of locals as equal participants in
tourism revenue as well as tourism consumptiony@ulen the concept is realised in a way that
encompasses all areas will it be more than a nicbduct that adopted fashionable terms, and
make poverty reduction through tourism possiblest&nable tourism as a development option
however remains contradictory and seems to fostercomponent over the other, a dilemma to
be found in any sustainable development practiogrthErmore, the ethical dilemma of
sustainable tourism that derives from tourism ftgelidentified as “trade-offs, inequalities and
imperfections that characterise tourism procesgedll & Brown 2006: 24). In order to
overcome these, ethical principles for the decisioakers have been formulated so that

stakeholders prove their moral imperative to bpeasible actors.
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In order to overcome this imperfect state, différapproaches have been tried. While
economic sustainability is stressed by the tourisdustry, others focus on the environmental
component while the local component of sustainigbib neglected. Community response to
tourism, or the communities’ involvement and powetourism related processes, may embrace
different forms and is usually linked to at leasteocomponent of the sustainability concept
(Telfer & Sharpley 2008: 115-145). Among them am@nthunity-based tourism, Participation
(as of different levels of local participation idapning and implementation process and as
development tool), Empowerméht (of the communities that change power structures),
resistance, and the involvement of other actors siscNGOs role in tourism that have initiated
fair trade in tourism, pro-poor tourism, voluntéeurism (also gender-related possible).

However, the temptation of constructing local idkeed is ruining the authenticity of the
tourist experience and the locals alike and thysaativity that claims to own authentic local
traditions® has to be careful evaluated.

3.3 New forms of tourism as an option for sustaindb development

3.3.1 Sustainable tourism development and sustainbdevelopment of tourism

The new forms of tourism that are considered hamre defining themselves by the combination
of sustainability and development. In order to k&the negative aspects of conventional mass

tourism, new forms of tourism have emerged.

“Forms of tourism with prefixes such as ‘alternatjv‘appropriate’, ‘responsible’, ‘acceptable’ amd
course ‘sustainable’ attempt to challenge the mothat all forms of tourism necessarily draw thdrdh
World into a highly unequal relationship with th&<sfF World. Indeed, it was argued that the politica
economy of Third World tourism implies that suchrnfis of tourism can overcome this unequal
relationship.” (Mowforth & Munt 2003: 78)

Despite claiming to be alternative, different ostsinable the new forms of tourism suffer from
similar problems. However, this paper takes ther@gugh that these reasons are to be found in
other areas such as global inequality and powetiogeiships that go beyond the scope of this
paper. What is of interest here is the discussionvbat characterises new forms of tourism in
order to analyse how they adhere to sustainalplityciples, that are the main components of

poverty reduction through sustainable development.

18 Compare Sofield, T.H.B. (2003): Empowerment fastainable tourism development.
19 One example of local identity construction carfdaend in Northern Vietnam, where the Sapa tribeshzeen
criticized for being sold out by the government.
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Widely discussed in Sofield (2003), the debate sdedlarify the differing motives in relation to
how sustainable tourism development is underst@oe approach is linked to Empowerment of
the locals for participating in development thiscaled sustainable tourism developmeity
contrast, thesustainable developmeat tourismis about how to make tourism more sustainable
which is achieved by implementing the sustainabdspects into the tourism product or activity.
However, in this paper “sustainable tourism devedept should be seen simply as a means of
achieving sustainable development through touri€@harpley & Telfer 2008: 42).

Summing up, sustainable tourism development is raptex and ambiguous term that
contains both a process through which society méees one condition to another, but also the
goal of this process (Sharpley 2000: 3). Therefonspecific changes as well as concrete events
are included within. Different actors may prioi®ne component of sustainability over the
other, and various interlinkages are unavoidable.

3.3.2 Principles of sustainability in tourism

Mowforth & Munt (2003: 97-106) argue that sustaiifigbis “not definable except in terms of
the context, control and position of those who dedining it“(Ibid: 98). Without being
considered exclusive, seven principles are comsitlas the main drivers of sustainability in
tourism development?

Ecological sustainability(lbid: 98) is the most known component associatéth alternative

tourism. The so-called carrying capacity (numberpebple participating in tourism activity)
provides a general means of identifying and minimgghe environmental impacts of tourism
activities. Hence, this measure is criticised fenvérg the communicators interest (low carrying

capacity from operator, imaginary carrying capabigyconservation organisatiorfs).

Social sustainabilitys defined as

20 For other indicators, compare also Forum andésemgFAR 2008), a network on sustainable tourisch a
provider of travels, that developed a criteria lcagae. This tourism network claims to have the nsostnd and all
encompassing framework for sustainable tourism wigliagmatic approach towards ecological, econcsoidal
and qualitative standards. Fair trade tourism iidics are realised in-depth in projects from Fa&dE in Tourism
South Africa 2008, at http://www.fairtourismsa.@aaboutus/index.html (last retrieved on 27.06.2008

L Furthermore, arbitrary chosen calculations in réga group numbers and ideal management capasitya
dismiss other relevant criteria such as availabdftguides, maps, rest spots, etc.
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“the ability of a community, whether local or nata, to absorb inputs, such as extra people, fortr

long periods of time, and to continue functioniridper without the creation of social disharmonyaagsult

of these inputs or by adapting these functions m@ahationships so that the disharmony created can be
alleviated or mitigated” (Ibid: 99).

Tourism may enhance or create social divisions Hgy deparation of tourist and local areas

(resorts, enclaves). Calculating social carryingacaty is one means to minimise these divisions.

Cultural sustainabilityis important in regard to the impacts of changemfoutside and inside. It
means the “ability of people to retain or adaptredats of their culture which distinguish them
from other people.”(lbid) Cultural influences froturists are inevitable and a great concern is
that cultural adaptation happens in favour of tleenithant outside culture (see for example

Tourism Concern for cultural subversion of indigesgroups).

Economic sustainabilitis equally as important as the other principled stands for the

“level of economic gain from the activity sufficieeither to cover the cost of any special measiaiesn to
cater for the tourist and to mitigate the effedtshe tourists presence or to offer an income apate to
the inconvenience caused by the local communitiyeds- without violating any of the other conditsor
or both” (Ibid: 103).

Hence, the peril of buying off the other aspectsswétainability is acceptable as long as the
economic profitability outweighs enough to “covereo the damage, ease the discontent or
suppress the protest” (Ibid). Economic sustaingbié equally important though it may be
singularly fostered by the industry. It has to leptkin mind though, that economic sustainability
involves the contextual issue of power as to whimggand losses financially from tourism
activity. Consequently, power and control issues #re more immediate focus than other

sustainability conditions and are deeply connetiestakeholdershfp.

The educational elemens a highly controversial issue, but especiallgvant in the new forms
of tourism who explicitly provide an educationaput. The idea and goal of the tourism activity
is to foster broader understanding of how the “redtand human environment works”(Ibid).

However, these genuine motives are easily achi¢akedady pamphlets are education) so that

22 Stakeholders are seen as “any individual or ginfipencing or affected by collective objectives$igl & Brown
2006: 14ff). Thus, the moral obligation to act msgible and according to ethical principles sucmaaningful
participation in decision-making processes becotnesprehensible. However, the crucial objectivetaksholding
is besides financial reasons the power and coasq@éct. Therefore, motives and interests of inwbparties, no
matter to which degree, are necessary to consider.
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gualitative evidence is rare and difficult to ciégsAlso here the motives have to be taken into
account as they reflect power and control interédtsvforth and Munt identified two debates on
what education means. In this context one is “thiiggletenment of the new tourist in the cultural
ways and norms of those they are visiting — an atiluc for its own sake; and second, the
training of the ‘hosts’ so that they are betteredbl cater for the wishes of the new middle classes
who visit them”(2003:103). Interestingly, only létacknowledgement for the education of local
population on the tourists is mentionfédn addition, providing technical expertise on htw
conduct tourism the right way reflects a patermialisttitude (Ibid: 104) that resemble hegemonic

biases.

Local participationis a broadly analysed concept. The debate foclesss on the need of
inclusion of the local population, than on the @sgof control by the destination communities.
This reflects the general dividing line of whether see host communities as objects or as
controllers of tourisnid* Whether mass tourism or the new forms of tourisavehgreater
influence depends mainly on the provider who beésdéfom the revenues, the form of tourism is

of lesser concern in practice.

The conservation elemenivhich aims to connect tourism with the preseoratf biodiversity or
culture in a given area, is often understood in lwoation with ecotourism. But two distinct and
opposing camps are identifiable in this debate. |®Vtliere are adherents to the argument that
ecotourism cannot survive without conservation ta@oargument criticises the focus on species
preservation while neglecting the local people.isThiew sees ecotourism as a new form of
ecological imperialism in which western culturalues override local cultural values and thereby
oppose the principles of sustainability which ecotm claims to support’(Ibid). This statement
links to Cohens critique on the Equity aspect gard to whether consider locals only as users or

as partners in tourism (2002: 273).

2 For further reading check out Krippendorf (198Me Holidaymakers: Understanding the impact ofilieisand
travel, London: Heinemann, who encourages the whissgion of information about the tourists.

%4 For an in-depth classification see Pretty and Hir#99 in Mowforth & Munt 2003: 215) who distinghisix types
of participation ranging from passive participatitmparticipation by consultation, bought partatipn, functional
participation, interactive participation to self-hilisation and connectedness.
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4 Mapping Cambodia

“Smallness per se can be bad for growth, whiledpposite is true when smallness is

combined with tourism specialisation” (Brau & a(5: 23).

The Mekong region is a region in Southeast Asid thahe strict sense consists only of the
former colony French Indochina, that is Cambodiao bnd Vietnam. The actual reference as of
Mekong region has become a popular means to overamionial indifferences. A wealth of
attractions await the traveller, among them aretohics temples, rich cultures, stunning
landscapes, colourful local markets, and fantdsticl to suit any budget. This is even more so
true for the little kingdom of Cambodia. Theravaladdhism is the main religidhand renders
the country a safe place to travel. It is well kmofer the ancient temple complex Angkor Wat,
the symbol and heart of the Cambodian nation. Heweanly few tourists venture beyond and
take the chance to discover the diversity of thigtivating country that is rich in culture, nature,
history and traditiof?.

Cambodia is a fascinating country that after desadeurmoil and international isolation
is going through major transition processes withishort period of time: from armed conflict to
peace, from political authoritarianism to liberahabcracy, and from a socialist economic system

to one based on market-driven capitalist growth.

According to the annual report from the MinistryTadurism Cambodia (MoTC 2008), since the
UNTAC mission in 1992-1993, international arrivaisreased dramatically by 18,5 %, reaching
a number of 2,015,128 visitors in 2007 (MoTC 20@8: An increasing number of visitors is
coming in particular from other Asian countriestsas South Korea (16, 37 %), Japan (8,04 %),
Vietham (6,23 %), China (5,88 %), Taiwan (5,84 %y al'hailand (5,04 %). However, the
kingdom holds an ongoing popularity for AmericaBs&3 %), French (4,47 %), British (4,17 %)
and Australians (3,55 %). Hence, most visitorscamaing from Asia, as well as Western Europe
and the USA. This seems especially relevant for l&mhas’ dark side of tourism. Despite
awareness raising campaigns by the government &@shilike, severe difficulties remain with
the countries’ sad popularity for easy access ilo sex tourism.

2597 % of the population that counts about 14 nillpeople adhere to Theravada Buddhism (MoTC 2008: i
26 The average length of stay is only 6.5 days areb dsually concentrate in the visit of Siem Reapgior Wat)
and Phnom Penh (MoTC 2008: vi).
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But also other tourism related issues remain chgitg for the future. Although tourism
receipts amount up to $ 1,400 million, the unequedlth distribution leaves most of Cambodia
in poverty (Ibid). Severe negative environmentakial, and cultural consequences of tourism
typically impact the poorest of people, from whoonty per cent are expected to live below the
poverty line (SADC 2007). Thus, Cambodia’s natwealironment continues to be extremely
endangered. Due to war and intense poverty theogapbn of forests and rivers for livelihoods
continues and leaves the natural environment imagilé state. Furthermore, landmines or
Unexploded Ordnance (UXO) are expected to be algmolior many years to come, still killing
or maiming more than 900 Cambodians per year (SRD@7).

All the above mentioned factors are relevant whssessing tourism in Cambodia as most

of the initiatives fronStay another day Cambodze addressing these issues.
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5 Analysis
5.1 Sustainability and tourism in Cambodia

“Stay a bit longer and experience more...” (SADI28pD

5.1.1 Stay another day initiative (SADI)

Financed by the multi-donor Mekong Private Sectev&opment Facility (MPDF), th8tay
another dayinitiative (SADI) aims at poverty reduction thrdugsustainable private sector
development in Vietnam, Cambodia, and Lao (SADI8X)0Initiatives included “are community
projects, NGOs or businesses with a strong sodasaence that support poor communities,
conserve traditional heritage or cultural assetgreserve the natural environment for the future”
(Ibid). The distribution of booklets is the mainoprotional activity throughout the former
Indochina region, and was set up by the Internatiétinance Corporation (IF€)to promote

sustainable tourism projects so that travellers

“get to know the countries you are visiting in matepth. Our goal is to promote ‘destination frigndl
tourism, by connecting travellers with organisasidhat are in some way helping to conserve locklie
and heritage, support community projects benefitlogal people or initiatives to lessen negative
environmental impacts of tourism. Currently covgrthe Mekong region of Cambodia, Lao PDR and soon
Vietnam, we bring together interesting things to siee or buy, by highlighting organisations that oy
offer noteworthy experiences and souvenirs butadse giving back to the local communities.” (SADI
2008a)

SADI is less interested in diminishing the negatimpacts of tourism in form of minimizing the

number of tourists, but in attracting more tourigis travellers). Thus, the motives are strongly
associated with a consumer orientation that is Imancio-economic sustainability, and less
ecological sustainability. SADI claims to provideetbest of what tourism has to offer by
highlighting organisations that are giving somethinack to the local communities (SADI

2008b). With reference to the in-depth experieree riew tourism forms are promoted to the
responsible and conscious traveller who seekscthi&e connection to the locals. SADI's main
objective is to contribute to improving the welfarethe people by stressing the point of giving
tourism revenues back to local communities, anddhas on the traveller's consumption habits

at the promoted projects is one means how to aehies.

2" The booklet (SADC 2007) for Cambodia was additignelished with support from German Technical
Corporation (GTZ) Private Sector Promotion Program.
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5.1.2 The sustainability ofStay another day Cambodi&ADC)

By using the eleven subcategories of the severriptes of sustainability in tourism, the SADC
project descriptions are analysed in order to gerea different and independent classification
scheme. This paper attempts to see if there isoatmation of several components over others.
These components are carrying capacity, the aliitgbsorb inputs, minimisation of social
division, enhancement of distinct cultural featurpswer & control, tourist education, locals
training, biodiversity, culture preservation, hostnmunities, revenues. While going through the
data, several inconsistencies appeared. Thus, tee rsubcategories have been developed,
authenticity and cooperation.

The coding of these subcategories identifies relet@rms or themes derived from the
free flowing text in the SADC projects. The textealed that it is useful to analyse the weight of

the principles of sustainability as they are natadly strong represented in the various projects.

Ecological sustainability in form ofarrying capacitiesor any kind of number restrictions on
tourists appears not to be of primary concern fADS. While coding, it became clear that
already ecological sustainability was not explieferred to. This may result from the fact that all
the small-scale initiatives listed in SADC aim atome generation and thus attempt to attract
more Vvisitors, not reducing their number. Howeverglecting this component of sustainability
reflects a counter productivity towards poverty ueitbn that relies on income generation.
Furthermore, during the analysis the overall imgigs that this principles of sustainability is
indirectly covered in other principles proved to flight (see discussion on the conservational

element).

Social sustainability and its two subcategories, dbility to absorb inputs and minimisation of
social division, were found to be especially rel@va heability to absorb inputsvas identified
along context related topics and areas such aitiéhigon, reintegration, local development
inputs and resistance to change. A good examplkaassar Thmey, a foundation that assists
deprived children in Siem Reap and developed a Kivaesion of Braille as well as Khmer Sign
language. Overall, 16 out of the 53 projects weemniified as fostering the ability of the host
community to absorb inputs. The other aspect ofassastainability, theminimisation of social
division, is realised twice as much in 36 projects. It aord terms such as marginalised people,

disadvantaged, landmine victims, disabled, poomaim, and street children. A classic example
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here is Cambodian Trust, a rehabilitation and eiitucacentre for disabled people that also
produces prosthetics and aims at “working for eqigiits for disabled people in an inclusive

barrier free society”.

Cultural sustainability in form ofnhancement of distinct cultural featutiedisted in 26 projects

by context sensitive codes such as local handjctafial ingredients, Khmer performances
(including relating terms such as weaving, silk duction, etc). The data allows further
specification of traditional (ancient) and modeonnfis of cultural features. The traditional form
is best described with the name of one projectedaMational Center for Khmer Ceramics
Revival (NCKCR). By contrast, Smateria, a commerefaterprise, aims to provide space for
new ideas with the motto “bring common materialatoew life”. Overall, only 4 out of 26 are

considered as referring to a distinctively modesntext though the borderlines are blurry.

Another principle of sustainability, economic surséility, is to be excluded from the sample.
Economic sustainability tends to buy off all théeat principles of sustainability as it is part of
the development through tourism debate which paigegy reduction at the forefront. The
SADC initiative in particular seems to promote a®dect particular projects with a long-term
income generation goal. As tourism is about congiompof tourism related products, these
projects specialised in selling (locally producgddducts, tours, and other services. However,
also donations are directly addressed in the textegard to the host destination Cambodia, the
visitors are taught to be aware of sharing theifare. Thus, the originally defined subcategories
power and controlare far-reaching and would deserve its own pajpdormation from the
initiative on these was highly selective and difficco compare. What is striking though is the
amount of foreign involvement on the SADC listedjpcts. For example, languages in the
names of projects used are Khmer (M’Lop Tapangpli&n (Handicap International Belgium),
French (Pour un Sourire d’Enfant) or mixtures (Sdmegim Centre for Children). To what extent
this may be connected to power and control issoasurism in general will be theoretically
discussed later in the following section and in boration with impacts of new forms of tourism

while looking atcooperationand partnerships.

In particular, the educational element providedyvéuitful results. As such, learning was

especially relevant and one of the most used tamrtise description of the various projects. The
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distinction of subcategories proves necessary aasonable in regard to who is addressed. One
level is thetourist educationdescribed context-sensitive by verbs such as |efamd out,
experience, volunteer, visit and support. Whilestheappeared in 30 projects, the issues
addressindocal peoples’ trainingwere found in 37 initiatives and thus mark thekpeé all
categories. The category includes education, trginivorkshops, teach, and learn as the most
important key terms. This result is remarkableegard to how tourism is used to tackle poverty
reduction. Obviously via the educational compon#m speculatively long term and thus
sustainable solution to self-help has found widsonance in Cambodia. Criticism on what is
taught to the locals, often trainings for the htajpy sector, confirms a certain paternalistic

approach to fostering development.

The conservational element, often especially reterto as prototypical for Ecotourism, is
identified by the subcategories biodiversity andtwwe preservation. To presenBiodiversity
(nature or environment conservation) is an expjigtated aim for 11 projects, by terms such as
heritage conservation, preservation, alternatiweall and environment. Although the last term
would be expected to refer to ecological sustalitgbthe context proved the main point of
reference is in regard to conservation; it is regiféed according to its usage in SADC. Culture
preservation in turn is part of 19 projects. Thignumbers the subcategoapility to absorb
inputs (16). Hence, culture preservation is ranked maonpoirtant than one aspect of social
sustainability. Overall, the conservational elemeuatnumbers the social. Both categories used
key similar key terms, except environment was gitangeable with society aralithenticity

Thus, when promoting Ecotourism, both are distieatures to be equally concentrated on.

The local participation in the SADC in form of thabcategoriesevenuesandhost communities

is inconclusive due to missing information. Onlyf@w cases was it possible to identify explicit

reference to where and how revenues are generatddreadistributed. Connected to the

economical sustainability, host communities havenbévolved to different degrees in the

tourism sector, which opens up a new debate hovhdisé destination is treated. Whether they
are objects or controllers of tourism is debatabiethe broader context of development and
poverty reduction, Cohen also differentiates loadsusers and partners (2002: 273). In the
SADC initiatives, both forms are apparent (Buongi@= general terminology of the initiatives

partners). Hence, it would be interesting to reldtese considerations and place the overall

37



More than a ‘promotional gimmick’?
New forms of tourism as an option for sustainablevdlopment in Cambodia

picture of how the locals, or host community isked upon by the economically dominant
outsiders. The many partnerships in the new form®wrism encourage a destination friendly

image that reduces negative impacts of tourism.

Summing up, what is analysed in this paper areSthaal sustainabilityunderstood as change
resistance (ability of local culture to absorb itgoul6) and the attempt of minimising social
divisions (involvement of marginalised people: 3®hother classification looked at Gultural
sustainabilityin regard to enhancement of distinct featuresh(witseparation of traditional: 26
and modern culture: 4). THeducational elemenh form of learning is twofold and contains on
the one hand the tourist’'s education (e.g. in fofrmformation, or personal contact with locals:
30) relating to the authenticity experience andtlo other hand locals’ education (in form of
trainings: 37). Finally, theConservation element also separated; one concentrates on the
biodiversity (nature: 11) while the other is ondbculture preservation (people: 19). This results
in 7 variables which have been analysed in theewritext by interpretative coding by identifying
key words and variables from the booklet and websitat grasp the classifications above while
providing a scientific attempt of classification.

Little data reliability and validity minimised relsi for Local participationas one of the
most important categories of sustainability th#fiedentiates the locals according to being objects
or controllers, users or partners of tourism. Nobweggh relevant and valid data was collectable
from the project self-descriptions. Algeological Sustainabilityn form of carrying capacities of
visitors was excluded as they are less relevaninfust of the projects that try to attract visitors.
In regard taEconomical Sustainabilifythe SADC as well as this paper takes the appriveattall
projects aim at long term revenues from tourisratesl business and projects. Consequently, the
discussion whether or not economic sustainabilitysboff all the other principles as in the
poverty reduction discourse remains relevant. &stemgly enough, most of the projects, namely
30 out of the total 53, have some kind of partnigsshor memberships, financed and/or created
by foreigners or foreign organisations, or netwogkin any other possible way (local NGOs,
networks). Thus, the many kinds of local partidipat(see also Mikkelsen 2005: 59)are
beyond the scope of this paper as this analysiddvoeed extensive and in depth data from the

field that is not (or only randomly) provided iretpublished content.

2 The typology of people’s participation in develogmhidentifies ten different forms (passive papition,
participation in information giving, participatidsy consultation, participation for material incents, functional
participation, interactive participation, self-mlidtion, catalysing change, optimum participatio@nipulation).
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This intensive discussion leads to further questi@uch as which principles of
sustainability in tourism are prioritised in the B@& initiative and to which new forms of tourism
do they actually belong. The following chapter itempts to portray an overall picture of these

issueé’.

5.1.3 New forms of tourism inStay another day Cambodi@&ADC)

The enriched categories within SADC show a growdagsumer orientation, which marginalises
the sustainability components. Further examinasoneeded to understand this context, as it is
remarkable that SADC’s own classification grew wittone year from 3 to 13 categories
including Adventure Experience (AE), Community (CQultural Activities (CA), Culture (C),
Eating & Drinking (EA), Environment (E), InformatioCentre (IC), Shopping (S), Spa &
Massages (SM), Sports (SP — no project in Camblgdead), Stopover (SO), Volunteering (V),
Wildlife (W — no project listed). According to tletassification from SADC, the former labelling
categories Environment, Communityand Culture have been enriched by further visitors
orientation in form of advanced consumption po$itigs such as the categori&hopping,
Eating & Drinking, Spa & MassageMoreover, the tourist experience is addresseprbyiding
search categories #@glventure Experience, Information Centaed Cultural Activity. The last
two together withVolunteeringdeal with the conscience of tourists, especiatlyregard to
personal involvement and getting to know a cultfg@nmpare also the “traveller”) or learning

about the visited place or ‘giving something back’.

In regard to the prioritisation of new forms of tism, in 2007 each projéftwas labelled as
promoting community based-tourism. This is conmedie the fact that the organisation that
published the booklet, German Technical Cooperatfosters allCommunitybased tourism
projects for their own development approach and tbelected these in particular. However,
when going through the data, this classificaticensed arbitrary.

While only four projects were considered as posltivmpacting théenvironmentnearly
half of the sample, sixteen, was identified asdosg Culture Thus, a clear ranking indicates

that despite other expectations, environmentabswability was less fostered than culture.

% Concerning the location of the projects, in 20GTrang representation was in the tourist centf&em Reap
(17), Phnom Penh (9), and Battambang (4). Siharibekiratie, and Kampot each had two projects, atiger
remote areas only one (Preah Vihear, Kampong CKampong Speu, Kompong Thom, Stung Treng).

30 Out of the total number of projects in 2007, sigjects were not classified by SADC. After excluglihese
irrelevant cases, 35 projects remained for invastg of SADC labelling and prioritisation.
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For 2008, the overall sample chang&bhmmunityimpacting tourism was identified in forty
projects. Thus, five formerly identified projectoin 2007 missed that classification in 2008
while nine of them were new projects, and one labe excluded because it only existed in
2007. Initiatives relating td&nvironmentare realised in eleven projects and thus increased
rapidly. TheCulture component also increased by eight projects, anouated from sixteen to

an overall number of twenty-four. Thus, the rankiofy Communityover Culture and last

Environmentas been kept in the SADC’s own classification.

Furthermore, the enriched categories provide a eteepderstanding of what is considered
important to the traveller and his consumptiongrag. In regard to the categorf@soppingten
possibilities have been categoris&ating & Drinking is possible in ten projects. Ar§pa &
Massagesare found in three initiatives. Thus, a strongerefice to the hospitality sector is
provided.Adventure Experiencis provided by two project€ultural Activtiesin ten though it
remains unclear what the categorisation of thesetagted. Volonteering possibilities are
provided in three intitatives and thus refer torangng market segment within the independent
traveller that wants to ‘give something back’. Aating to the SADC website classification,
SportsandWildlife were not identified for Cambodia, despite the esafgthe latter word in some
project names (SADC 2008a). Finally, the conveniaspect ofStopover which takes into

account the short period of days that visitors dperCambodia, was classified in three projects.

Summing up, SADC focuses on the consumer as theecehattention as they are expected to be
willing to act responsible and thus voluntarily. wAsver, also other actors in the tourism sector

are important, which will be briefly discussed e tfollowing section.

5.2 Challenges for sustainability in tourism

“In its widest sense, tourism is a form of tradet of goods perhaps, although the
commodification of tourist destinations and talktbé ‘tourist product’ is now firmly
established and accepted.” (Mowforth & Munt 20035)1
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5.2.1 Methodological considerations

Weaver (2006: 21-24) identifies five componentd tmnvey the complexity of tourism systems
holistically acting on the knowledge based platfoithey are relevant for this paper because
information on the SADC was difficult to obtain fnoother sources than their own website and
booklets. Hence, the reliability and validity oeie needs careful evaluation.

First, the fuzzy boundaries in tourism sector makdifficult to gather reliable data on
what was consumed (shopping, food, but also tratesfpan) by tourists and by locals. This is
relevant in regard to evaluation of the shoppirtggary in SADC.

Second, indirect and induced impacts of tourisnothrer sectors and environments have
to be taken into account. This refers to impacad would not have appeared in and outside the
destination if tourism was not fostered (e.g. cargdion, increased food production and fertilizer
use). It is important to realise here is that witile global tourism industry quantifies the direct
impacts, the global tourism economy takes into actdandirect and induced impacts and thus
becomes three times larger then the former (Ib&): 2n assessment is further complicated by
the fact that any interaction brings about chamga tulture, making it difficult to identify the
main reasons for that (such as media versus taotesaction). Hence, the tourist impact on the
SADC projects is difficult to measure, though ofexplicitly addressed as welcomed enrichment
in the hospitality training.

Third, the influence of external sectors and systemtourism is another component that
challenges simplicity. The existence of naturalhomman made disasters (such as Tsunami,
suicide bombings, or wars disrupting nature) habdadaken into account for effective tourism
usage. In Cambodia, the unexploded ordnances (U¥@ain a danger which is visible in the
streets by victims as well as when travelling tigtothe country side and seeing warning posters.

Fourth, unpredictable non-linear cause and effgationships in tourism make it difficult
to estimate all consequences that arise from touns destination activities and bring about
counter agitation (compare the avalanche effedt fimaction as a catalyser, just like a retro
trend).

Finally, the confined, other than the holistic sirsable approach, considers only
destination or business itself and the direct ingpacf the tourism sector with either
environmental or sociocultural impacts, but notriecro and intersectoral assumptions.

Hence, the following sections aim at discussing tieglected factors in a broader

framework.
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5.2.2 The responsibilities of tourism actors

The realisation of sustainability principles in tismn, as shown in the previous discussion, is
deeply connected to the actors’ awareness anchgrilliss to implement these guidelines. While
the governments are asked to implement a functiphigal framework, the industry can take
action by voluntary certification through accretita scheme¥. Finally, the tourists themselves
as consumers can be reached by information cangpaigrh as codes of conduct which appeal to
tourist ethics and moral behaviour.

Influential tourism actors can be very broadly siied as international organisations,
intergovernmental bodies, public authorities anenages, nongovernmental and non-profit
organisations, foundations and development ageno@gstry associations and initiatives. Thus,
“although ‘responsible tourism’ has become a mamketliché, the location of responsibility and
accountability is critical in assisting the emergerf a more ethically based tourism that can
take a more holistic view of the welfare implicatsoof its development processes.” (Hall &
Brown 2006:24)

However, the Rio Summit in Brazil in 1992 clarifiasdho should take action in regard to
sustainable development as defined in the Agenda &% is equally transferable and relevant
for tourism development that claims to be sustdamalithin this global action plan two main
themes are relevant for the tourism industry (Sfégcl995 in Mowforth & Munt 2003:105f).
On the one hand, tourism is explicitly addressetbtiering sustainable development potential to
certain communities, particularly in fragile envirnents” (Ibid). On the other hand, the Agenda
21's programme of action affects not only the lef@mework but also the policies and
management practices under which tourism operatess, in particular governments need to

- improve and reorientate pricing and subsidy pe¢ién issues related to tourism,

- diversify mountain economies by creating andngjtieening tourism,

- provide mechanisms to preserve threatened an@ascould protect wildlife, conserve

biological diversity or serve as national parks] an

- promote environmentally sound leisure and tourstivities.

31 Despite attempts to make sex tourism and chiléablrough awareness promotion illegal, Cambodiieires to
be a country attractive for child molesters. Highdls of corruption within the government and otiathorities do
not ease this situation.

321t has to be stressed here that CSR is not aiutust for missing legal framework. The state aymyernments are
in duty to secure workers rights (ILO) and humats according to international standards alike.
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Furthermore, the industry, involved businessesteansnational corporations, are requested to
- adopt codes of conduct promoting the best enwiental practice,
- ensure responsible and ethical management otipte@nd processes, and

- increase self-regulation.

Two particular features here are the GATT rulesciwl@ncourage externalisation of costs and the
idea that only trade liberalisation brings aboutainable development (Arden-Clarke 1992 in
Mowforth & Munt 2003: 106). The trust in trickle-dm effects to solve the environmental
problems created by economic growth has been disagopy though, as no automatic
mechanism exists that would ensure reinvestmemth&umore, often irreversible environmental
damages have resulted. Hence, the critique of thenda 21 is rooted in the priorities and
ideological values that reinforce the argumentsualboe importance of relationships of power.
Consequently, “principles of sustainability are radisolute and immutable. In any tourism
analysis there is a need to examine the questibméo is stating the principles, priorities and
policies, who will benefit from related action amdho will loose” (Mowforth & Munt 2003:
106).

The terminological challenge within the approacltdssustainable development and their
realisation in the tourism industry remains. Actamstourism focus on different aspects of
sustainability, and the term Sustainable Tourissnd&fined in the theory, cannot be expected to
be an all encompassing framework anymore as ibbaeme an empty term due to inflationary
usage.

However, an interesting concept on what Sustain@blgism could entail is formulated
in the Agenda for Sustainable Tourism (UNEP) wipecbvides indicators for what sustainability
in tourism means. Though the terminology refergrmost to sustainable tourism, this provides
an overview of which issues are addressed in reg@anpoverty reduction. While it goes far
beyond the paper to analyse all the guidelinesighid on sustainable tourism in practice - they
vary in regard to the different levels of tourisgstem (international, national, local), the sectors
(private, public, voluntary), and cases — some drtiemes are distinguishable. Sharpley &
Telfer (adapting UNEP/UNWTO 2005 in 2008: 51) idBntwelve aims which can be called an

agenda for sustainable tourism. These are econwemahulity, local prosperity, employment
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quality, social equity, visitor fulfilment, localoatrol, community well-being, cultural richness,
physical integrity, biological diversity, resoureéficiency, and environmental purit§.They all
adhere to different parts of sustainability, bubptise none of them. By contrast, the new forms
of tourism do have certain prioritisation as disaes before. That means that different actors
choose different suitable parts, and the holistiplementation seems not realisable.

For example the World Bank started in 2005 to idelgustainable tourism development
as an objective. It is not prioritised but foundeof in other projects, and in some Country
Assistance Strategies and Poverty Reduction Syr&apgers (Markandya et al. 2005:225).

Also the World Travel and Tourism Council (WTTChnsisting of top managers from
the tourism industry, is promoting sustainabilifhey focus on mass tourism, a challenge in
itself which is a necessary step when considerimg high numbers of Asian tourists in
Cambodia. In 1994, it initiated the Green GlobedgPam that is a Benchmarking, Certification
and Performance Improvement programme based oAgkada 21 principles for sustainable
development? It furthermore presents the Tourism for Tomorrowakd in 2008 with the
categories destination award, conservation awaskastor in people award, and global tourism
award. WTTC claims to promote best practices inasnable tourism development all over the
world by acknowledging its importance in regardctonate changes, economic development,
cultural understanding and peace among nations @VZ008b). Addressing this challenge by
developing products and services that aim to nigighe impacts is seen as a demonstrated
commitment for preserving the planet as well addoilitating mass travel globally."(Ibid) Thus,
mass tourism with its massive income possibilittéis to include sustainability, while the

motives to do so remain questionable and risk obbeng a promotional gimmick.

"Twenty years ago sustainable tourism was just dem,i now it is entering the Travel & Tourism
mainstream as more companies embrace new innosataemonstrating environmentally-friendly
operations, a commitment to safeguarding the ailltand natural heritage of our planet, and addngssi
poverty alleviation through enlightened businesiices.'(WTTC 2008c)

Still, it remains important to foster sustainalyilin mass tourism, as Cambodia in particular

relies on Asian tourisi&that choose this form of travel due to little Vizma times.

33 For example, Forum anders reisen, a network otaisable tourism and provider of travels, developexiteria
catalogue who claims to have the most sound arehattmpassing framework for sustainable tourisrh wit
pragmatic approach towards ecological, economidakand qualitative standards. Furthermore, faidé tourism
indicators were developed in 2003 in South AfrigeFd TSA http://www.fairtourismsa.org.za/aboutusérchtmi
(last retrieved on 27.06.2008).

¥ The Sustainable Tourism CRC (STCRC) is suppo@ngen Globe with sustainability research.

35 As stated before, tourists originating from ASEAdUntries, Asia and the Pacific have a total sbarearly 63
per cent in regard to arrivals in 2007 (MoTC 2028:
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5.2.3 The sustainable development paradigm

The uneven and unequal nature of development teftee relationship between actors, power
and control issues in touristh.Furthermore, influential actors’ power to defire tterms and
conditions under which sustainability in tourismtds be implemented reflects the creation of
development paradigm. For example, Mc Michael oleealready in 1996 that

“paradigmatic shift resonates globally. It register the demise of welfarist regimes in the Firsarldf, of
saocialist regimes of central planning in the Sec@atld, and of the Third World as a political caflity

of post-colonial states. All are subsumed withia thg tent of globalism, which displaces simultarstp
their institutional and ideological legacies. Irganeral reversal of thinking, the present is ngéonthe
logical development of the past; rather it is imgiegly the hostage of the future: a future defibgd
globalists as one of inexorable efficiendgit996 in 2007: 217)

In mass tourism, Weaver identifies the green pgradivhich is part of the overall dominant
western environmental paradigm (Weaver 2006: 67-B8gse considerations are relevant in
regard to the formation of development paradignmgeineral.

Telfer & Sharpleys newest publication (2008) onelegment and tourism provides an
overview of the evolution of these development tiesty. The next development paradigm that
follows sustainable development remains unclear, &ndowing Schuurman’s title (1996), is
attributed aB8eyond the impasse: the search for a new paradigrelfer & Sharpley 2008: 12).

Future will tell, whether sustainable tourism haes potential to fill this gap.

However, what connects these approaches is thatalheefer to a certain hegemonic idea of
development. For example, the paradigm of sustindbvelopment is broadly discussed in
Sachs’ book on ‘Planet Dialectics’ (1999). Sachsnidies several patterns for development
paradigms that arose out of former concepts. Dewadmt concepts evolved over time and can
be classified along certain (chronologically oradgrénes. Starting in 1949 with US president
Harry Truman’s speech, the category of underdevedop was introduced (Sachs 1999: 3). With

3% To what extend they reflect an ongoing hegemoftgr(¢he end of the Cold War and colonialisationjJambodia
cannot be answered here. However, new forms ofstounave less obvious but still existing unequal@o
relationship that could be connected to colonial&srd dependency. A critique on these is formulatddowforth

& Munt (2003:79) which introduces three other aspéa the debate that provide a deeper understgntlirese are
Fetishism and Aestheticisation (How far does nawison retain the power to construct and repredenihird
World?), Domination and control (How far can thewteurism change the distribution of ownership ander?),
Intervention and commodification (how far does niewrism spread capitalist relations of productian@ with
what results?) However, a discussion on thesesopirild be a relevant topic for a dissertation.

3" The following theoretical perspectives and consepe characteristic for each period: ‘post-develent:
rejection of the concept of development’; statedesielopment: more active role for the state; C&sotial capital:
work of voluntary organisations including NGOs, nent citizens and state; Transnational social mevesn e.g.
environmentalists, indigenous peoples, feministscp activists, ect.; Culture studies: differentldwews are
accommodated; development and security: conflidtadraos with state disintegration (Telfer & Shay#608: 12).
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the power to define development strategies as baseeconomic growth and catching up, a
western view on what development constitutes stagbaping the world. Not until the

recognition of failures or negative side effectsamf programs, the development theory based on
modernisation was questioned and new forms resudtesh as the sustainable development
paradigm (compare also Harris 2000: 5). The samg Imeatrue for approaches to sustainable

tourism, as the ongoing positive rhetoric of tonriactors risk to neglecting actual downfafls.

However, this paper assumes that development ggnadtan be identified as following the trend
of certain global subjects or phases. It is closkiked to trend innovation and social
construction aspects which are an important corsiida in regard to development paradigms.

When analysing social change processes trend ok&earovides a useful approach as it
looks at changes that are short or long term, bsgstems (stock, consumption, marketing) or in
complex waves of changes (Kontratieffs, epochadl awilisation models). With the focus of
analysis lying in the present processes of transtion are approachable. While Trend research
is primarily about identification and documentatiointransformations in each sector (economy,
culture, consumption, technology) up to the sma#dnbhes or sub/sectors (such as fashion
trends), future research is about medium or longteifects of these changes in a much broader
allecompassing framework (Horx 2008e). The opeeasiector uses this information in regard to
innovation and strategy processes and thus coigr@ side-effect of results. This is the
approacf’ fostered in the paper.

It can be argued that trend and paradigm are Kirdlronical in regard to their direction.

A trend is based in the present and looks intofubhgre. A paradigm is usually identified in the

38 Even responsible tourism experts are not freeif bwn hegemonic biases. As noted during thenateonal
conference on responsible tourism in March 2008drala, ongoing differences did reflect the comrimarapability
to merge effectively “policy and practice” and stbp “continued ‘greenwashing’ of the tourism inlys(Tourism
Concern 2008b).

% The scientific background and methods of this nsetance are occupied with the “becoming of theldiqiHorx
2008b). One way of looking at it is the Long wakiedry that was articulated by the Russian econdfaetiratieff
in the Kondratieff cycle, claiming that every 4080 years, a new innovation push is transformimgwhole
economic world because of new resources or tecgiedoNowadays, the period of information technglisg
slowly ending (productivity declines). He expedtts hext cycle to be characterised by breakthroughi-
technology and social innovations (such as maxitoisaf cooperation ability for example). Shorteawes are in
the area of fundamental socio-cultural opinionsifsgs. About every 20 years a change between eigand
pessimism appears (for example ecological featkeol970s were absorbed by the new economy euphbid
nowadays turns into fear of globalisation).

“0 Others would be statistical oriented future resleécustomers are often in politics). The marketinignted trend
research, or consumption trend research, lookpexational implementation in every-day consumppatterns.
The management oriented trend and future resesuadbout the consciousness and organisational [Fexas
companies and their change via systemic approaches.
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present while analysing its past or present dongearmence, the combination of former
development paradigms with trend theory may sew/e gyuideline to identify whether it is
possible to recognize the beginning of a new deraknt paradigm.

Like development paradigms, trends are construdigdexternal factors. Strategic
management of development experts and other pomamfars can create new areas. Any trend
could be planned (and fostered) which also worksd&velopment agendas. As shown before,
the documentation of different trend or paradignpety (length, impact, strength, etc) is
connected to knowledge about global circumstanRetated broader contexts allow a more or

less clear hierarchy to base these paradigms inrtdager framework of trends (Horx 2008a).

It has to be kept in mind that trend and futureeaesh belong to the controversial "sciences"
which have a reputation for "wizardness" and logkinto crystal balls (Horx 2008c). Despite
this, trend researchers and futurists receivingemsing public and business recognition, as many
companies use forecasting methods (such as havawgdwn "Future Department”, futurist or
trend- analysts). This "trend to looking at trends'related to the changing circumstances of

global marketé?!
5.3 Authenticity in tourism

“Small specialist operators catering for the newddie classes who form an increasingly
significant market segment can translate theirrde® be a twenty-first-century adventurer,
explorer or ‘traveller’ ” (Mowforth & Munt 2003: 93

5.3.1 The travellers experience

As mentioned before, the SADC initiative enrichédit former three categories, with a more
consumer oriented focus that involves Adventure dfigmce, Cultural Activities, Eating &

Drinking, Information Centre, Shopping, Spa & Magss, Sport, Stopover, Volonteering, and
Wildlife. For generating the authentic experiergenixture of several components provides the

traveller with options how to achieve his cultusatisfaction.

“! Prognostic and trend services are today offerea Wide range of small agencies, think tanks aofegsional
groups, some of them with a long history and tradisuch as the Basel based "Prognos". Some aa@iaegl in
loose networks around characteristic persons gamgle Peter Schwartz with his "Global Businessidet").
Others work mainly for politics (like DEMOS in Lond"), and some are generalists (such as the German
"Zukunftsinstitut" in Frankfurt/Vienna).
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“The emergence of these specialised marketsestarfe of post-Fordist mode of consumption. Instume
way that the new middle classes assume contrdiefrtew’ activities through their exclusiveness,tse
operators assume exclusivity, and therefore stdushemselves on the ground of their specialised,
individual offerings. The messy word of de-diffetiation (a key feature of postmodernism) is used to
convey a straightforward idea. It involves thatrisin is not longer about tourism per se, but embmtther
activities” (Ibid).

This can be the combination of activities suchdseature, trekking, climbing or the mixture of
intellectuals sphere with tourism such as acadeaaiclogical archaeological or anthropological.
Hence, it is the tourist or travellers’ experieticat is foremost considered while trying to include

sustainability aspects to make it more conveniadtethical for the host destinations.

Though environmentally sustainable, the equity eisps not respected and creates

discrimination.

“The issue of touristic equity is raised by the idéor access to such attractions to all othes lgsalthy
potential visitors, and especially domestic one® wiay be excluded by economic discrimination from
visiting and seeing the very sites for which tlwiuntry acquired world wide fame.”(Cohen 2002: 275)

In less developed countries in the world, such amiibdia, complex relationships between
authenticity, equity, and sustainability in tourisare connected to the socio-political context.
Furthermore, the relationship between discourseutiienticity and sustainability in tourism, and
the problem of prioritisation of environmental fisability over social equity is relevant (Cohen
2002: 268). Hence, the question remains whethdrisadility in tourism is more than only a
promotional gimmick (lbid). This debate is embeddedthe local success of sustainability
aspects, but usually addressed in terms of theltems’ experience who seeks authenticity on
different levels. On the one hand, the travellamgareness of negative environmental impacts
challenge tourism businesses and increase theoanwimtally conscious services. On the other
hand, the separation of authenticity in regarch®dxperience itself vis-a-vis the visited objects
highlight the academic discussion that has diviexifin favour of changing consumption

patterns.

5.3.2 Authenticity and sustainability

Cohens’ critical observations of sustainability tourism development form the basis for the
following discussion (2002). Thus, in regard to @aatia, this paper attempts to clarify whether
- the concept of sustainability in tourism devel@mtinis vulnerable to misuses (as

promotion and power tool),
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- the authenticity understanding has changed tosvimel (new) so-called hot authenticity
of the subjective experience, and

- sustainability provision in rare attractions tentb be resolved by controlling and
limiting access to them (lbid: 274) which resutisa policy of elite development (lbid:

275).

Authenticity and sustainability are two prominerdadurses in the social science of tourism. The
former is from the consumer’s point of view andhsisfor the quest for authenticity in the tourist
experience. This can be problematic in regard staguability of tourism development. Hunter
(1997 in Cohen 2002: 269) argues that when tourssaiready in place, sustainable principles
are more difficult to operate than in less touridgveloped destinations, where the sustainable
component are more easily applicable, which is @afe true for Cambodia that only recently
opened up to tourism developméhiConsequently, it is an antipodal movement. Theans
that sustainability concepts are providing the iy to legitimise one or another development
strategy. Furthermore, authenticity can be disaussderms of tourism and modernity, which
reveal the new authenticity-seeking modern touhiat ought to find simpler and purer lifestyles
as another kind of reality (MacCannell 1973/1996donhen 2002: 269). Cambodia, often
described as a pure, friendly, untouched destingtizritage Watch 2007a: 74) tends to attract a

growing number of visitors due to its long isolatiand global heritage sites.

“Such areas tend to become particularly valuabt¢,merely in ecological or cultural terms, but also
purely economic ones — as potential objects of ldgment by the tourist industry. It is thereforelie
expected that considerations of sustainability dedelopment will clash most intensely in such geresi
and valuable areas.”(Cohen 2002: 270)

The dilemma of tourism authorities, that is whethastering tourism development and thus
risking a possible decay by over usage, is obséiabAngkor Wat. Depending on the number
of visitors, change is enhanced and may resutieridss of its former attraction and purity.
Hence, to avoid the change of the authentic toewxperience, restrictions on visitors are
often to be distinguished either in regard to nurslaé tourists (exclusiveness), or prices of the
product (price discrimination). However, these we#ant development practices miss the point
of equity as the underlying assumption within susthility. Wang (2000 in Cohen 2002:270)

2 Only since the late 1990s it is safe to traveCtmbodia, whereas in between the 1960s until @804 due to the
Civil War and Khmer Rouge terror and later Viethameccupation, the country remained relativelyatea. Only
little foreign (western) involvement was found hetThai border region, where illegal casinos arsirtesses
operated.
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argues that the one-to-one link between the authsité and authentic experience has become
eroded when the theory realised that “authentisityot a non-negotiable, given quality” (Ibid).
By contrast, the practice is often socially consied and subjective. Wang concludes that
existential authenticity in the actual reality, which sense and referent become completely
disengaged. Thus, a shift from modern to post-modeurism has been identified. The
legitimate reasons for travelling change from dochuthentic. Thus, they reflect the increasingly
hedonistic contemporary society which basicallyiseavers authenticity through the new forms
of tourism. Contrary trends, that enable autheatitactions to be sustainable, are for example

theme parks.

“The growing importance of such attractions in tenm, even in Third World destinations may help awtf
to deflect tourism from the more ‘sensitive’ natuesmvironmental and cultural sites, and, by redgcin
pressure on them, facilitate their sustainabilifyst as the production of tourist-oriented artd arafts by
an ethnic group may reduce tourist demand for itsreiasingly rare, old, ‘authentic’ cultural
objects.”(Cohen 2002: 271-272)

This is a challenging argument, as theme parksyaieally looked upon as socially constructed
and opposing to authentic culture. Cohen arguessthigalegitimate production of copies may
enhance to sustain the few and disappearing ‘®gderiences. For Cambodia however, this
argumentation does not work. One example is Bokatiddal Park, a high plateau close to
Kampot in the South. Attractive for its formidableew, abandoned houses and a casino, this
historic place was bought by Sokimex, a South Komreampany, which plans to invest in the
infrastructure and aims to build an entertainmerkpWith the growing number of visitors, the
safeguarding of the environment is not assured thod Cohen neglects to understand the
negative side of these theme parks that minimieesttperience of the ‘real thing’ which is paid
for by the consumers asking for authenticity.

The major problem of authenticity remains, whicltamnected to the industries inherent nature
of ongoing growth. Because of the growing consudenand the overuse of its resources is at
risk. Undiscovered areas are penetrated and foymeature tourist centres are getting developed
into mass tourism destinations, as happened in Heap because of the site development in
Angkor Wat. By contrast, the adventurous and auitign seeking travellers demand ‘pristine
nature ad unspoilt natives’. Considered as thetscauforerunners of future destinations, they
contribute their own part to tourism development.

However, developing countries and their low livirjandards provide attractive
conditions for experimenting with the new forms tofurism. Thus, the tourism sector in
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Cambodia provides tourists and travellers diffeigutions. While in mature tourist centres (such
as resorts) specialised and expensive amenitiepranaded, an obvious side-effect is the
separation from the local populatith.

The expansion of the tourist frontier is not ensllend like in any other industry its
resources are limited, even if it relies on fresorgces. Consequently, ‘undiscovered’ areas have

a growing value (especially for government authesiand private tourism entrepreneurs)

“If in the past they were unmarked, peripheral tmres open to all and of little interest to the risu
industry, owing to their remoteness and difficudtief access, they now become ever more valuablegowi
to their increasing rarity. Their preservation noaises the concern of authorities and entreprenturs
ecological, cultural and especially economic reastirey become a new economic resource, the sabtain
exploitation of which necessities the imposition afntrols and limitations on access. The economic
relationship has become inverted; if at an eaditaige the mature, centrally located destinationee we
expensive, while the peripheral ones were cheap,aroinvasion occurs: the most remote, and hengetas
unspoiled sites, insofar as they harbour partitublealuable natural or cultural attractions, tendoecome
the most expensive ones” (Cohen 2002: 272).

This mechanism could be compared to a viciouseit©ihce the traveller found the ‘real’ place,
the discovery is spread out and results in the fangdepending on other variables of course too,

in tourism development that endangers the ‘rard’ exotic character.
5.4 International tourism and globalisation

“Proponents of the global economy would have ubeiieve that its spread brings democracy,
peace, prosperity, sustainability and even resfmchuman rights. However, it is the exact
opposite that is true. Economic globalisation hasied more to create corruption, poverty,

pollution, exploitation and inequality than evenaroalism® (Vasudevan 2008).

5.4.1 The Lifestyle of Health and Sustainability (lOHAS)

Following the previous discussion, the questionaies who are these consumers that identify
themselves rather with being a traveller than aist2 To what extent do they mirror features that
are attributed with globalisatié?? While they are not rejecting consumption compyetthey

seem to share an ethical awareness in regard tacts\pf production and consumption. They are

43 By contrast, travellers in the periphery usuatllyon local services, which are cheaper and singsién the
centres (Cohen 2002: 272

4 Modernisation theory, a concept necessary to stafed in relation to the globalisation discoursegritipodal to
the theoretical approach of dependency and latedwggstem theory. The 80s approaches are of midalige that
emphasized processes of differentiation withinTthied World — without claiming comprehensive exmton of
underdevelopment. With the globalisation discounssy approaches amalyse issues relating to thexdnaality
(such as informal sector, vulnerability, human-emwemnt- impact or sustainability. These many teficrease in
volume and nuance the rise of social differentratiodeveloping countries.
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identified as following a lifestyle of health andistainability (LOHAS) in which ethical
consumption is considered morally implicative ahd tight thing to do. However, this trend is
only affordable for a certain part of society. Taeesearchers named this changing consumption
pattern “ethical consumption revolution” a conctatt reflects the growing demand for fair trade
products and ethical trav&l(Fuchs, EED Tourism Watch in KATE 2008a). In pautar long
distance travellers consume fair trade products demand transparency. Thus, fair trade in
tourism should not be underestimated as a nich@uptdecause it can be considered as a retro
trend with growing consumption potential. Hencearadrends are characterised as a reflex or
anti-movement that counteracts the dominant sagioH@l trend (e.g. cocooning versus
mobility, or alternative tourism versus mass travé&hey provide space for including counter
trends and finally merge to something new (Horx &0 Thus, counter trends can be more
productive than mainstream trends. For tourismgthergence of sustainability concepts in mass
tourism is the best example for its broader appboaand success (WTTC 2008c).

According to Horx (2008a), trends are in particulalevant since the 90s when the growing
consumer society needed diversification schemest Basically, trend is a movement of change
that entails a conversion proc&8<€onsequently, trends are occurring in any ardéeo$uch as
economy, politics and consumption. Aside from thiimal use of the term in fashion, five
types of trend are distinguishable according tgtlerand intensity (Horx 2008b).

First, metatrends are classified as the evolutpranstant in nature found in all living
systems, and also in societies that follow universies and natural laws (e.g. the trend to
complexity).

Second, megatrends as blockbusters of change tofigisree conditions: The half-life
value time of 25 to 30 years; effects in all areblfe (not only in regard to consumption patterns
but also changes of value that may impact politits)y are characterised as global changes that
impact society, economy and technology, which asstant against backlashes (e.g. trend to
globalisation).

S For example, in Germany the market for fair tradeducts increased by nearly hundred per cent @6 ZRATE
2008a).

“® Horx (2008b) criticises that trend and future esh are often used synonymously in public disaaufsend
research aims to identify specific converting systén the present and within its single subsyst@msh as stock
market, consumption, fashion: relevant for marlgtproduct and innovation development over a peoidst
10years). By contrast, future research focus orergeneral and broad converting processes (with-ierg trend
projection such as 100 years, it provides inputsfiategic considerations).
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Third, sociocultural trends are medium term char(§e8 years). Deriving from peoples’
experiences, they show visible effects in consuompand product worlds (such as wellness).
Often, societal deficits are counter balancedifatifig equilibrium (e.g. the trend to cocooning).

Fourth, consumer trends (or style trends) are atiedeto the market cycle and societal
changes of products and fashion (e.g. trend teladucts).

Fifth, marketing trends and phenomena are excllysiveoncerned with the
commercialisation of products and services (egndrof promoting natural beauty in the Dove

advertisements).

Consequently, trends are “no separate and singbhlEmomena but placed into systemic changes”
(Horx 2008b). For example the consumer trend tolbayproducts is linked to the socio-cultural
trend to sustainability and ecology, which in tuterived from post-material value shifts and a
changing global economic situation of scarcity. &loner trends can be used for influencing
consumer behaviour. This approach assumes thatasgwus and collective temporary fashion
trends are usable for own promotion as done by SAIXCenriched its categories from three to
thirteen in order to please consumer demands.

Hence, trend research does not orientate on shront-bpportunistic trends but longs for
intensive context. Phenomena have to be placedsioce-cultural context that recognises the
trend-counter trend reaction and provides spaceaftdi-reactions to dominant trends. Best
example here is alternative tourism that evolvetiadicriticising the mass tourism of the 60s.
Due to the shortcomings and defects in one tremmuater trend emerges that aim to overcome
this imperfect state (such as fast food has engedd®oproducts success’).

The short discussion has shown that trends can tawglex or simple characters, be
longterm or short term and in different areas sashconsumption, society, lifestyles, global
phenomena and thus are in particular relevantdiarigm as a global industry that relies on local

resources.

5.4.2 The locals’ side

Globalisation has enhanced communication, exchafigailtures, sharing of experiences and
solutions, but radical voices argue that econonobajisation is a major problem (Vasudevan
2008). Sudden western influences experienced byd#wtination population due to sudden

increases in tourism arrivals as in Cambodia, nzase feelings of inferiority (especially for the
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youth). Increasing economic pressures of unemployraed competition can lead to violent
conflict. Changes derive from shifting away fromeaonomy based on local resources and local
knowledge to a global economy based on capitaloaside technology, which is affordable by
only a few. This is in particular true for Cambadiith the abrupt appearance of foreign goods
and subsidised food, media, advertising and toumdsniidealised impression of a consumer
culture of infinite wealth and leisure” (lbid), lals come to see their own culture as backward
and inferior. SADC tries to tackle this problemihyesting in cultural heritage and traditions.
Another example how to overcome this situation riespnted by Vasudevan and the
ISEC-initiative'’. Hence, during the tourist season, ISEC provigsly avorkshops as part of the
Tourist Education Programme to present touristexdmerience that goes beyond the surface
impressions and educates them about the localtisiuagFurthermore, the locals themselves,
being the hosts for often wealthier travellers, atethe centre of an initiative that aims to
overcome false images. Of special relevance, i@ue program that brings community leaders
to the West on Reality Tours. This helps to “batatiee glamorised image of modern, urban life
that is spread through advertising, television &matism.” (Ibid) Thus, to educate the locals

about the tourists origin is an interesting appha@covercome wrong expectations.
5.5 How to achieve sustainability

“How many times have we travelled to a country &itlike we've only just glimpsed
the real country? And how many times did we becaorscious that despite the rapid
growth in tourism, the benefits have not alwayskted down to those who are most in
need?” (SADI 2008b)

5.5.1 Sustainability by regulation

How is sustainability in tourism achieved, whenmany aspects need to be considered that
challenge the overall and effective implementation?
One possible way of attempting sustainability igutation, as sustainability is to a large

extent dependent upon the number of visitors. Hergsgrictions in numbers have become one

“T|SEC's Ladakh Project offers foreigners to live arork with Ladakhi families for a month during temmer,
which provides invaluable insights into both thesgths of the traditional culture and forces ttepimg to
undermine it. For the host population, such foreigninterest in their way of life reinforces a sen§pride in their
culture. Contrasting the images of the Western wmas culture that project challenges the origisabaiated
primitive and backward way. This has created camfad and different development understandings.
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principle means of safeguarding. Two consequeregdtrfrom regulation of visitors: these are
the rise of elite tourism and a problematic usafieghe equity component of sustainable
development.

Elite tourism (Cohen 2002: 273) excludes locals atier visitors from rare and often
luxurious sites. Safeguarding sustainability isnthesed for legitimising high prices, comfort,
access to undiscovered sites. One example in Camimthe Sokha Hotel in Sihanoukuviff®.
Built on the best beach, the location is restricdtetiotel guests and neither accessible for locals
nor other tourists, if they are not willing to payL0 a day.

While they may enhance locals’ employment, a siflece of the luxurious oriented
consumer demands is the capability of providing &clusive service. Personnel as well as food
from outside the region have to be provided, ang thay not be local. High-quality products are
needed to be brought in, sometimes even importfits generated for the local community
may only comprise a tiny portion of the actual emtises revenu& Thus, “the policy to restrict
visitors to munificent elite tourists” (Ibid) mayugrantee environmental sustainability.
Nevertheless, it infringes upon equity in the dttion of the benefits of tourism development
and furthermore limits access of locals towardssite

Connected to the former kind of regulation is sustaility by price regulation. The
different aspects of Equity in conceptualisatiohswstainability in tourism have brought about
the distinction of locals as partners (in the depeient of tourism/enterprises) and locals as users
(which involves equity of access to tourist sité®).restricting numbers to those who can afford
it, price discrimination infringes touristy equityfourism to such exceptionally rare and valuable
sites is thus kept sustainable for the benefit thy minority of elite tourists at the cost of the
exclusion of all others, even the nationals of tkey country in which they are located.”(lbid:
274). Consequently, potential domestic visitors exeluded. The two tier pricing means that
nationals pay less than foreigners. However, itasconsidered as an option for heritage related
sides such as the numerous Killing fields in Canmdoodlhese sites of national memoralisation

can not be restricted for ethical reasons andalkesrules environmental sustainability.

“8 For more information on the Sokha hotel in Sihadmille see also http://www.sokhahotels.com/sokha-
beach.php?pg=beach (last retrieved on 27.06.2008).

9 The lowering of standards, which may enable mocalk to participate in the work force, howevergmicause
“dissatisfaction among the visitors and raise dijes to the high rates charged, which are se@ssantial to keep
the enterprise profitable” (Cohen 202: 273).
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5.5.2 Sustainability by certification

Another way of attaining sustainability is by ckctition, which remains voluntary until today.

Unfortunately, there exist more than 60 producelalbor tourism offers worldwide which
focus on different aspects. Hence, a wild labellmmgctice has captured management systems,
related reports, and product specifics. While dquatiriteria and environmental criteria are
implemented, labelling for social standards in igmrrarely do exist (KATE 2008a: 14). One
promising example, though not implemente,d is thartfade Labelling Organisations
International (FLOY that analyses the potential for a fair-trade labeburism. However, until
now, external inspection is not on the agenda.

For bigger tourism businesses and multinational pammes, the Global Reporting
Initiative (GRI) started to set certification stamds which allow for comparison of different
sustainability area¥. In regard to the local involvement however, esplcismall and medium
sized companies need a specification. KATE & aDO@a) published such a guideline for
Corporate Social Responsibility (CSR) reportingMnich tourism industry actors are subject to
sharing social responsibilities, transparency, guodlity aiming for credibility and economic
sustainability all of which saves costs and optamioperations (KATE & al. 2008a:3).
Unfortunately, it has not found widespread use yet.

Overall, eight CSR guidelines in tourism are retpgd. These are travelling
environmental friendly (transport choice), specifselection of accommodation facilities
(environmental and social, such as local ownersipiggference of destinations with sustainable
development perspectives that adhere to enviroraheatd human rights standards, local
involvement and patrticipation of revenue and stalagrship, appropriate prices (cost-effective,
securing ones livelihood, support the common we)fafair labour standards (especially in
regard to minority, woman and child protection framxual and economic exploitation), fair

relations between the tourism industry actors (sashrespect, transparency, reliability, and

*0 See also http://www.fairtrade.net/home.html (festieved on 27.06.2008).

1 Minimum standards for guaranteeing sustainabfditytourism operators is certificated by lookingls eight
aspects (KATE et al 2008a:9-12). First, the corfopartrait indicators are collected. Second, tistanability of
the business itself is looked upon. Third, resgailisi for customers as multipliers is importantdonsider as they
are the key factors in consumption matters andfsation. Fourth, the environment and ecologicpkats on the
different locations are looked upon. Fifth, alse gtaff members are part of the social responsilufithe company.
Sixth, responsibility towards the society is measuasiccording to the contingent of supported suskdlity projects
in regard to the total revenue as well as signédntary commitment. Seventh, the product respolitsilin the
service chain is divided into indicators that chdwek code of conduct with social standards andseproviders and
transport according to the three sustainabilityeatp Finally, innovation helps to define futureals
responsibilities, and planning for when to impletneew measures
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accountability), transparency of tourism compamgesommunicate social responsibility towards
their customers.

5.5.3 Cooperation in tourism

With the formulation in the Brundtland Report oteirgenerational equity a distinction between
status quo and enhancement dynamics was enforckile Wtragenerational equity is on the
agenda (and mainly fostered by Northern countriesyenerate intragenerational equity, the
unequal relationships and inequitable status qubefvorld is kept. “At worst, intergenerational
sustainability can be seen as an elitist prindipé deliberately perpetuates societal and regional

inequities in the distribution of power and weal(lVeaver 2006: 21).

According to Cohen (2002: 268) sustainability inriem cannot be considered without the socio-
political context “in which it was born and in whidt operates” (Cohen 2002: 268). While the

vagueness of the concept has provoked its mistisgsi also enlarged its promotional value
(consumer oriented point of view). In this cont®&ahen uses ‘ecotourism’ to exemplify the

danger of empty concepts because widely adoptatsterere used for advertisement but without
practical realisation. Ecotourism then could bethimg from trekking, to visiting remote areas

by vehicle. Important is that the concept has becsorutinized, emptied out and resemble the
pick and choose option, but not attempting a holiapproach to realise its potential. Hence,
‘sustainable’, just like ecotourism, would only olve one out of its three elements, namely that
of economic sustainable. Consequently it would bezonly a ‘promotional’ gimmick.

However, another important factor tends to be @aked, that is the embeddedness of the
concept in the wider context. “Like ‘developmentida‘conservation’ the concept of sustainable
tourism is frequently couched in the apparentlytradutechnical language of planning and
management” (Cohen 2002: 268). Thus, socio-poliiioplications reveal that it is the agents
who have the power to define the criteria for Sunstaility. Consequently, ‘sustainability’
becomes an ideological tool that empowers anditegied the agents of sustainable tourism
development (Ibid). External agents, who have tihaity and power to define, take control

over valuable sites.
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In Cambodia the involvement of the South Korean pamy SokhameX with
government responsibles’ such as Prime Minister Bem has resulted in a monopoly of tourism
sites. Their ownership of Angkor Wat, Sokha Beaaod &okor National Park are the main
projects used for revenue generation at the exparibe local population. Exclusion of locals by
price discrimination is only one means to do soe Tgoor are depicted as harming the
environment. Due to their poverty they have to gega unsustainable practices such as
deforestation (SADC). However, the land they occupythe marginal, under-utilised or
mismanaged. Further investments in tourism devedspnmay make them vulnerable to

resettlement as happened in Siem Reap (SADC).

“While conceptualisations of sustainability includevelopment which is beneficial to the local comity
considerations of sustainability can be so conttruthat the local population has first to be edelly or its
practices restricted, before a role for it can lbenfi — often as service personnel in the tourist
establishments” (Cohen 2002: 268-269).

Summing up, the political use of development (arsswvation) is theoretically discussed widely,
but the possibility to abuse sustainability as r@strument of control over sites and is especially
for Cambodia are relevant. Local agents and ext@émaastors struggle over resources and leave
the poor population behind.

Due to this imperfect state, networks and coopmrathave been established to guarantee
sustainability in tourism. As th8tay another daynitiative has shown, partnerships provide a
useful tool not only to attempt sustainable develept but also to overcome the separation of

foreigners and locals in the host destination.

*2 paradoxically, Sokhamex works on the implementatibthe ST-EP initiative in Cambodia together vather
Mekong commission policy makers. This is interaggtis they have a massive involvement in the tousisator in
Cambodia that is less sustainable than orientédamme generation by excluding the poor and lingithtcess to
the most attractive sites by price discrimination.
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6 Conclusion

“If something is sustainable, it means that you garon doing it indefinitely. If it isn't,
you can’'t” (Porritt 1996 in Hall & Brown 2006:1)

This paper assumes that the debate on sustaigaipilitourism, which promotes a win-win
situation for both the ethical aware traveller adl\as the host destination, is a valid approach fo
tackling poverty. In reality however, actors take the suitable parts only, and thus render the
concept of sustainability in tourism difficult tmmplement holistically. Connected to the origin of
the concept of sustainable development, relevatitism on equity prevails and reflects the
challenge of implementing it in a developing coynthat undergoes major transformation
processes such as Cambodia where the disadvanpagedation needs to benefit more from

tourism.

Tourism has been adopted as a development optaaube it is a basic economic driver and thus
considered as a ‘“realistic development path” (Te8eSharpley 2008:17). Tourism utilises
natural infrastructure that is assumed to be fteeugh it is not infinite, which is part of the
sustainable development approach. Tourism cong#bpositively to the infrastructure needed by
the poor in form of health and sanitation accessgkample in Siem Reap).

However, negative impacts can be connected topioresble foreign tourists that abuse
their position and buy ‘services’ that they canafford at home. Thus, international tourism
depends largely on the consumers which in turnuatelly deriving from the developed or at

least richer countries.

Changing consumption patterns demand more susthtipab tourism. However, the idea to
make a positive impact by contributing time or finel resources is a legitimate way of trying to
overcome unequal relationships, but still tourigrms to “maximize happiness” for a minority
of tourists deriving from the developed world “betrelative expense of the majority” (Hall &
Brown 2006: 3) in the less developed world. In corabon with the nature and implications of
tourism, development processes to achieve susthipalemain tricky. “Trade-offs between

sectoral dimensions — economic, cultural, politieadological — and between and within groups
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of actors — tourists, tourism workers, host popoist and environments — render the

achievement of such optima largely chimerical” (HaBrown 2006: 3).

The discussion on sustainability principles reaisethe new forms of tourism in Cambodia has
revealed that not only the term sustainable toyrtsu also community-based tourism have lost
their original meaning due to the inflationary usalyloreover, another important finding of the
paper is that sustainability principles in touriane applied in form of actors’ suitability, anddes
in regard to the holistic demands of the sustamdelelopment approach.

Thus, in regard to sustainable development, theaoa sustainability, as a means of
addressing poverty, buys off the environmental a&dl ws social component of sustainable
development. Environmental sustainability has bixstered less than expected in Cambodia,
mainly through several Ecotourism projects that atnsonserving biodiversity (11) but never in
the form of carrying capacities that are relevamtrhanaging adequate ecological sustainability.
The diversity of what social sustainability contalms been surprising. While it was not possible
to assess the reality of local participation, ashegroject is understood as fostering the
development of the host community and involves wayydegrees of participation, the study
considered several other important aspects.

Consequently, one dominant feature in the new fasm®urism, which was confirmed
by the findings in this paper, is the educatiorlalment in the form of learning. Thus, tourist
education, closely linked to experiences of auib#nt is part of 30 projects and reflects the
changing consumption patterns which are the maivedifor alternative forms of tourism.
However, more relevant is the concentration onl$otraining which amounts to 37 projects that
is nearly seventy per cent of the listed initiasivéartnerships either with local or foreign
institutions and businesses are thus relevant viimptementing these new forms of tourism
successfully (30 initiatives are part of some kiofl cooperation). Hence, the chance for
marginalised individuals to be trained in the htapy sector and thus earn their living is a
reasonable approach to tackle poverty and shouldendismissed as solely serving the travellers

or tourism industries’ interest.

3 Among those are the high number of initiatives ignidan half of the sample: 32) that work on mirsimj social
division. The overall change resistance or abititgbsorb inputs by the local participation is svas less (16) and
confirming the cultural preservation element (E0jinding that contributes to the validity of thatd. Cultural
sustainability in form of enhancement of distindtrKer features, may they be modern (4) or traditi(22), attempt
to overcome the dominant foreign influence thavaile in Cambodia in form of foreign expertise.
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While the above is all relevant in regard to tharaing consumption patterns of western derived
travellers, it has to be kept in mind that the mgjoof tourists, about 63 %, visiting Cambodia
originate from other Asian countries and demandasnebility elements to be attached to mass
tourism, otherwise the massive growth of tourisri @ devastating for the countries abilities to
absorb negative impacts of tourism.

Additionally, it has to be kept in mind that newerms of tourism have less obvious but
still existing unequal power relationships. A debain the influence of colonialism and
dependency in Cambodia, being part of the formenéhm colony Indochina and exposed to
foreign rule for decades, would enrich further dssions. Also social differentiation in
developing countries needs to be taken more intowad. The uneven and unequal nature of
development reflects the relationship between acfmoswer and control issues in tourism. It has
become clear that sustainability in tourism devedept depends strongly on the tourism actors’
power to define. Though, without question, altereaforms of tourism have to adhere to the
economic sustainability in the form of income gexi®n, also other motives may play a role.
Strong rhetorical development talk by internatictaalrism organisations (WTTC, UNWTO) that
foster sustainable tourism agendas seems not toeddestic, as its components reflect the
dilemma of sustainable tourism development.

Other new forms of tourism risk to be used as ptamal gimmicks. In the Stay another
day Cambodia initiative this becomes true for Comitydbased tourism as nearly all the projects
claim to full fill some kind of fostering communitgsues. Thus, sustainable tourism development
is understood as a merging of Ecotourism, Faireti@dEthical tourism, and Pro-poor tourism but
with varying degrees of each sustainability pritesp What was more surprising, however, is
that Community-based tourism has come to be seera ggomotional gimmick. Thus,
sustainability and development principles are ddpah on the consumers demand for
authenticity. Hence, Fair Trade approaches areaiticolar relevant for tourism. Tourism can
contribute to better living standards for the breagulation in a region, especially in regard to
disadvantaged groups. It remains a challenge toluevthose most poor and contribute to
broader equality. If this is not realisable, thampko reduce poverty with tourism is at risk to
loose credibility completely.
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