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Home>Businesses>Fres Zonss
Free Zones

Investing in a free zone allows 100% ownership of your
enterprise, 100 % repatriation of capital and profits, no minimum
capital investment, no corporate or personal tax and no need for
a local partner. Added to these advantages are ready-made
offices, factories, warehouses and easy start-up and licensing
procedures. With such benefits, it is no wonder that Dubai has
the most free zones in the world.

One of the oldest and most successful is Jebel Ali Free Zone, set|
up in 1980 which has the world's largest man-made port in the
world. The new Maktoum Interational Airport makes Jebel Ali
the only free zone with both an intemational port and airport.

free zones include Dubai International Financial Centre, Dubai
Multi Commodity Center, Dubai Gold & Diamond Park.

The media and IT specialized zones include Dubai Media City,
International Media Production Zone, Dubai Studio City, Dubai
Intemet City, Dubai Silicon Oasis Authority and Mohammed bin
Rashid Techno Park.

Other free zones include Knowledge Village and Dubai Academic
City, Dubai Healthcare City, Dubai Biotechnology & Research
Park, International Humanitarian City, Dubai Outsource Zone,
Dubai Airport Free Zone, Dubai Flower Center, Dubai Maritime
City, Dubai Logistic City, Enpark (Energy & Environmental Park),
Dubai Textile Village, Dubai Cars & Automotive Zone (DUCAMZ),
Awir Free Zone, Dubai Carpet & Textile City.
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Market Indicators

Trade Related

Home>Businesses

Business

Dubai is committed to economic policies that strengthen
commerce and protect intellectual property rights. The

" philosophy of Dubai stems from its :
which has created an environment of opportunity in a country
that is safe, relatively crime-free and with a just and speedy

with at the centre of the earth and
between the three great continents of Europe, Asia and Africa,
Dubai is an ideal option for establishing a new business,
relocating your regional headquarter, open a new branch or
become part of the new dynamic clusters that are the engines
driving Dubai towards rapidly becoming 2 knowledge economy.

The government ensures that there are no direct taxes on
personal and company profits (except oil companies and
branches of foreign banks), while custom duties for importing
goods are very low and exempted for some goods, with 2 100%
transfer of capital and profits to your own country.





A4 http://www.burj-al-arab.com/
[image: image6.png]WHATEVER THE OCCASION.

ACKNOWLEDGED AS
‘THE BEST HOTEL
IN THE WORLD*

Designed toresemble 3 bilowing sail,
the hotel zaars to s heightaf 321
metras, dominating the Dubai cosstline
Atnight, it offers 2n unforgeszable zight,
Surrounded by charsographed colour.
Sculptures ofwater and fre This all-
Suits hotelreflcts the finestthatthe.
Sorldhas o offer

With your chauffeur driven Rolls Roycs,
discreat in-suits checkin, private
Fezeption deskon every floor and
brigade ofighly trained butlers who.
provice sround-the-clock tzention. you
€an'be sssured of highly personalised
servics throughout your tay.

“Institutions! Investor Magszine
“World Travel Awards 2007

B mee =

SPECIAL OFFERS - BOOK NOW
Exclusiveoffersfrom the world's mos:
lwsurious hore.

VIEW DETA

CHECK RATES &
5GoK HOW
SPECIAL OFFERS

LocaL reup:sser 35°C

N





A5 http://www.burjdubai.com/. 

[image: image7.png]Burj Dubai
‘Monument. Jewel. Icon.

Burj Dubai will be known by many names.
But only a privileged group of people will call it home.

BUR) DUBAI HOME  THETOWER  FACTS&FIGURES  IN&AROUND  GALLERY & PRESS  SALESCENTER

Image Gallery Did you know?

“The Burj Dubai observation
N
>

deckis located 442 meters
above ground will be the
highest publicly accessible
observation deck n the
world,

View Gallery >

Curent Height: 629.00m.
Last Update: 07-04-2008

L

ﬂ Jilk Sound On Site Feedback | Contact Us | Res
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Mission & Quality Policy Statement

Vision:

To position Dubai as the leading tourism destination and commercial hub in the World.

To strangthen the Dubai sconomy through:

= The development of sustainable tourism.

= The provision of 3 unique visitor experience combining Quality service & value for
money.

= The innovative promation of Dubsi’s Commercs and Tourism opportunitiss.

= The further development of partnership vith our industry staksholders.
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Important links
> H.H. Sheikh Mohammed bin

Rashid Al Maktoum website
> UAE eGovernment

> Pharmacies on night duty in
Dubai

> Dubai's Important numbers
and websites

> Black Points and Fines for
Traffic Violations

more >>

What's on

> eCommerce ME Summit

> L4th GCC eGovernment and
eService Forum

> Domotex Middle East 2008

> MEFX Banking & Finance
2008

> The Hotel Show 2008
more >>

‘family member

Some 800 members of the Bani Yas tribe, led by the Maktoum  ZTYIERSE

Family, settled at the mouth of the creek in 1833. The creek Dubai

was a natural harbour and Dubai soon became a center for the > Report lost items in Dubai

fishing, pearling and sea trade. >Renew your car registration
in Dubai

By the tur of the 20th century Dubai was a successful port. > Obtain a resident visa for
The souk (Arabic for market) on the Deira side of the creek was i ool

the largest on the coast with 350 shops and a steady throng of
visitors and businessmen. By the 1930s Dubai's population was
nearly 20,000, a quarter of whom were expatriates

more >>

Most used services.

> Most popular eServices

> Traffic fines enquiry &
payment

> Salik (Road Toll System)

> Flight information from

In the 19505 the creek began to silt, a result perhaps of the
increasing number of ships that used it. The late Ruler of Dubai,
His Highness Sheikh Rashid bin Saeed Al Maktoum, decided to

have the waterway dredged. It was an ambitious, costly, and Dubai airport
visionary project. The move resulted in increased volumes of > Pay electric/water bills
cargo handiing in Dubai. Ultimately it strengthened Dubai's more >>

position as a major trading and re-export hub,
Were you able to find the

When oil was discovered in 1966, Sheikh Rashid utilized the ol information you were
revenues to spur infrastructure development in Dubai. Schools, ~ looking for?

hospitals, roads, a modem telecommunications network ... the Yes easily

pace of development was frenetic. A new port and terminal Yas, sfter looking for 2
building were built at Dubai International Airport. A runway vhile

extension that could accommodate any type of aircraft was Mo, T could not find it

implemented. The largest man-made harbor in the world was
constructed at Jebel Ali, and a free zone was created around
the port.

1 vas only brovsing

Dubal's formula for development was becoming evident to Aot S G
everyone - visionary leadership, high-quality infrastructure, an BRArCe et

expatriate- friendly environment, zero tax on personal and esericesronm |
corporate income and low import duties. The result was that

Dubai quickly became a business and tourism hub for a region N1 el olias
that stretches from Egypt to the Indian sub-continent and from I 55! £
South Africa to what are now called the CIS countries

since the 1960s, Sheikh Zayed bin Sultan Al Nahyan, then ruler
of Abu Dhabi, and Sheikh Rashid bin Saeed Al Maktoum had
dreamed of creating a federation of the Emirates in the region,
Their dreams were realized in 1971 when Dubai, Abu Dhabi,
Sharjah, Ajman, Umm Al Quwain, Fujairah and (in 1972) Ras Al
Khaimah, joined to create the United Arab Emirates.

Under the late Sheikh Zayed, the first President of UAE, the UAE
has developed into one of the richest countries in the world with
a per capita GOP in excess of US$17,000 per annum.

In the 19805 and early 1990s, Dubai took a strategic decision to
emerge as a major international-quality tourism destination.
Investments in tourism infrastructure have paid off handsomely
over the years

Dubai is now a city that boasts unmatchable hotels, remarkable
architecture and world-class entertainment and sporting events.
The beautiful Burj Al Arab hotel presiding over the coastline of
Jumeira beach is the world's only hotel with a seven star rating
The Emirates Towers are one of the many structures that
remind us of the commercial confidence in a city that expands
at a remarkable rate. Standing 350 meters high, the office tower
is the tallest buiding in the Middle East and Europe.
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The Creek

The Crask, = ntural s=a-vater inlat vhich cuts thraugh the centre of the city, is the
historic focal point of lfe in Dubai. A stroll along its banks evokes the city’s centuries-old
trading traditions.

Visitors ill ba captivatad by the colour and bustls of the loading and unloading of dhove
which stil ply ancient trade routes to places as distant as India and East Africa.

An atiractive vay to view the Crask and the dhovs is from an abra, one of the small
vater tasis which criss-cross the Crask fram the souks of Deirs to those on the Bur Dubai
side

Boatmen wil also take visitors on a fascinating hour-long trip from the abra embarkation
points to the mouth of the Crask and nland to the Maktoum Erdge, passing an the vay
many of the city’s historic and modern landmarks.

Redevelopment vork has transformed parts of the Creek's banks. On the Deira side,
broad and well-Iit, paved promenade extends from the Corniche, vhich faces on the
Arabian Gul, all the vay to the attractive purpose-bult dnow tarminal constructed baside
Maltoum Eridge

On the Bur Dubsi =ide betuean Maktoum and Garhoud bridges, Crasksids Park provides
plassant paved valks and xtansive landacapad public gardans

At the inland end of the Craek is  large, shallow lagoon, now 3 vildlife sanctuary vhich
has bacome a haven for migrating shore birds. Some 27,000 birds have been counted
here at one time during the autumn migration. The most spactacular are the many
Grester Flamingos which have mads the Craek ther parmanant home.

Next) | Last »
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Facts & Figures

+ DUBAILAND™ is a member of Tatweer and the worlds most ambitious tourism, leisure and entertainment project, designed to catalyze the position of Dubai as an
international hub of family tourism

« The DUBAILAND™ venture is estimated at AED 235 bilion

« DUBAILAND™ will cover an area of 3 billion square feet

o DUBAILAND™ has 7 themes: Theme parks, culture & art, science & planetariums, sports & sports academies, wellbeing & health, shopping & retail and resorts & hotels

o DUBAILAND™ has a total of 45 mega projects

« Projects currently operational include: Autodrome, Polo & Equestrian Club and Al Sahra Desert Resort

o DUBAILAND™ expects a footfal of 40,000 visitors a day and will contribute to attracting 15 million visitors to Dubai by the year 2015.

+ The diverse projects under DUBAILAND™ include theme parks, eco-tourism projects, shopping malls, restaurants and residential units that are being developed by UAE,
GCC and international investors

o DUBAILAND™ will have a minimum of 55 hotels within its geographical location
o DUBAILAND™ projects a population of 2.5 million people, which includes tourists, workers and residents, once fully operational





A13 http://www.mta.com.mt/uploads/1675/WTO_definition_of_tourism.pdf
[image: image13.jpg]World Tourism Organization

@

Wi

DEFINITION OF TOURISM

TOURISM

It comprises the activities of persons traveling to and
staying in places outside their usual environment for not
more than one consecutive year for leisure, business and
other purposes not related to the exercise of an activity
remunerated from within the place visited

Tourism: general definition

Tourism comprises the activities of persons travelling to and staying in places outside
their usual environment for not more than one consecutive year for leisure, business

and other purposes not related to the exercise of an activity remunerated from within

the place visited

Tourism is different from travel. In order for tourism to happen, there must be a
displacement: an individual has to travel, using any type of means of transportation
(he might even travel on foot: nowadays, it is often the case for poorer societies, and
happens even in more developed ones, and concems pilgrims, hikers ...). But all
travel is not tourism

Three criteria are used simultaneously in order to characterize a trip as belonging to
tourism. The displacement must be such that

« Itinvolves a displacement outside the usual environment: this term is of
utmost imprtance and will be discussed later on;

+  Type of purpose: the travel must occur for any purpose different from being
remunerated from within the place visited: the previous limits, where tourism
was restricted to recreation and visiting family and friends are now expanded
toinclude a vast array of purposes;

« Duration: only a maximal duration is mentioned, not a minimal. Tourism
displacement can be with or without an overnight stay. We shall discuss the
particularity of in transit visits, from a conceptual and statistical point of view.
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A shopaholc deight, the Paviions are where crafismen and tradesmen of the world
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Bait Al Wakeel
Built in 1934 by the late Sheikh Rashid, Bait Al Wakesl vas Dubai’s first office building

At the edge of the Crask near the abra landing, the building has been completaly
restorad and now houses 2 museum devoted to Dubi’s fishing 2nd martime traditions.

The Souks

The souks on both sides of the Crask are sttractive not
just for their shopping bargains but also as placss for the
Sightseer and photographer.

A huddle of narrow slleyvays has survived on the Daira
side despits intensive building In recent years. In the tiny.
[anes of th zpice ouk, the stmosphars and the scents
of the past can be savourad. Bags of spices, incenze,
fosz patals and traditional medicinal products are stacked
Gutsids 2ach stall

Along the slightly larger lanes of the gold souk, each shop window is crammed vith gold
necklaces, rings, bangles, sarrings and broochas. In the svening the area is = hive of
activity. Gold prices are among the lowest in th world.

In othar small strasts, the visitor can find shops =lling
nargilehs (hoolah or hubble-bubble pipes) and coffas
pots, and nearby tea stalls whare both of thass items ars
i daily use.

Thirs are traditionsl bakeries vhers largs flst loaves of
delicious unlaavensd braad are baked o order inside =
Gomed oven callzd tandoor. Small textile shops =eil vails
vith decorated edges, pantaloons vith embroiderad
anklats, and drass langths vith similarly embroidarsd

necklines reminiscent of Tha Arabian Nights. On the Bur Dubai side of the Crask are
Ianes full of textile shops, whera 2 blaze of colourful raw silks and cottons hang in
profusion in shop vindave

The fish souk in Daira is an atraction in itself. Early in the morning and late at night,
local fizharman unlasd mountain of frash fish vhich they sall in 2 franziad bargaining
session. Kingfish, red snapper, rock cod (the populsr hammour), barracuda, tuna,
lobster, crab, king pravn, sea braam, squid, pomfrat, shark, mackaral, sardine and other
Spacias are available in Sbundance for most of th year

Dubai Museum

Al Fahidi Fart, vhich houses the Dubsi Mussum, i
another imposing bullding. It once guarded the city's
landvard approaches. Built around 1755, it has served
variously as palsce, garmison and prison

It vas ranovated in 1970 for use a2 3 museum; furthar
restoration and the addition of galleries vas complated in
395, Calourful and evocative dioramaz, comalate vith

Iife-size figures and zound and lighting =ffects, vividly
depict avaryday iife in pre-oil days. Gallaries rascanes

from tha Crask, traditional Arab houses, mosques, the souk, date gardens, desert and
marine lfe

One of the most spectacular exhibits portrays the
undervatar vorld of pesrl-diving, and 1= sccampaniad by
Sets of paarl merchants’ veights, scales and sieves.

Also on display are artafacts such as fine copper.
slabaster and pottery objects found in 3,000-4,000 year-
513 graves ot Al Ghuzsis. The main fart (= = fazcinating
military museum.
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Contemplating Sheikh Zayed Roads ultramodem skyline or the plans for
development in Dubai, it is dificult to imagine that there was a vast desert
instead of today's moden city just a short while ago.

Tradition and innovation meet in Dubai. Mosques and traditional Emirati villas
stand amid daring examples of modem architecture. The emirate’s wealth is
based on commerce rather than oil and Dubai attracts investors from a variety.
of nations,

A cosmopolitan city, of all the Arabian Gulf countries it is also the most
tolerant of other cultures

Official Name: Emirate of Dubai

Ruler: His Highness Sheikh Mohammed bin Rashid Al Maktoum, UAE Vice
President and Prime Minister

Deputy Ruler: His Highness Sheikh Hamdan bin Rashid Al Maktoum, UAE
Minister of Finance and Industry

Area: 3,885km?
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partcipation, markating Waite, prasentations and rasdshous, famiiaraation and sssited  Advertiing
Visits, advartising brochure production and distribution, media relations snd enauiry
information sarvices. Sk
One stop
Information

In addition to s head office in Dubai, the DTCH has 15 overseas offices. They are L™

Hi Iocatad in New Yori (USA). Londen (the UK and Irdland), paris (France), Frankiurs
H (Germany), Stockholm (Scandinavia), Milan (Italy), Moscow (the Russian Federation, CIS  Overseas
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Training Solutions
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and heritage sites, tourism conferances and exhibitions, the operation of tourist
information servicas and the organisation and licensing of tour guides.
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= The further development of partnership vith our industry staksholders.

Quaity Policy:

1. Wa are fully committad to satisfying our customers’ requirements, and complying
SITE vith 3l rlevant lavs and regulations in order to achieve our Vision and carry out
SEARCH ur Mission.

2. To mest these commitments, we have implemantad 3 Quality Management

= System (QMS) complying vith the international standard 150 90012000,
3. In addition, ve are committed to continually improving the effectiveness of our
QUS, and have set ralevant quality objectives, against which ve monitor our’
ONLINE performance. We monitor the performance of our business procasses against the
Critaria of the Dubai Avard for Govermant Excallence.

TRAVEL BOOKING
Planning 2 trip to 4. As part of our quast for excellence, we constantly seek to improve our products
‘Dubai? Book your and services.
holiday online.

5. This policy is communicated to all membars of staff and iz being displayed in
E-SERVICES selactad locations throughout the DTCM offices.
‘Your One Stop 6. The policy is periodically reviewsd to ensurs its continuing suitabilty to the nesds
Tnformation Center of DTCM, its customers and amployees.
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Subscribetothe | Khalid A, Bin Sulayem
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choice whan planning 3 trip to Dubai sither for 2 holiday,
short trip or for business.

The Department of Tourism and Commarca Marketing vas again sssisted by vluntasrs
in carrying out the audit of the faciliies in

this guids. The voluntear team included vheslchair users in arder o ensurs the provision
of accurate and practical information.

Dubai continues to be the premier holiday destination of choics for countless travellers
and travel operators throughout the world. Racognisad 35 the leading centre for business
Scross the region, the hub for imtermationsl finance togsther with outstanding
Spportunities for investment in the rasl estate sector - nothing is overlooked. The
continuing development s solidly supported by the service and business infrastructure
damandad by = ‘Matropolis for the Millanium'. Dubsi - Simply Aczezsibla is positionsd 2=
rezourcs to help develop and raise avaransss of the sccassibiity of the facliies in
Dubai,

Visitors vl be delighted beyond their expactations. Dubai is 3 holiday paradiss - vhite
beaches on which to relax and enjoy the sun, the bast hotels in the world and an
absolute shoppar's delight offering a unique and richly exotic experience that is both
modem and fraditional. Az ana of the safest and mast relaxed envirenmants on sarth -
Dubai is truly distinctiva.

From snowskiing in the morning to a desert safari in the afternoon, a myriad of
ctivities cater ta the sdvantursrs dream. The finast of the worid’s hotels, gourmat
cuisine and outstanding standards of service combined vith traditional Arabian hospitality
make Dubai 2 novel and satisfying experience for today’s demanding holidaymaker.

Yat, a5 Dubai thrives it continuously strives to set new standards of excellence. As the
Emirate evolves and invites the most discarning of travellers to snjoy the vary best
holiday and travel destination in the verd, it i determined that the unique Dubsi
experienca can be enjoyed by each and everyone. Through Dubai - Simply Accassible ve
invite you to visit an open and hospitable dastination 25 work continues to make Duba
accassible to all of our very special guasts.
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It vorks to develop means by which news and information about Dubai can be brought
into the public dmain through the madis.

It i= 510 responsible for the communication of the department’s corparate aims and
objectives, exhibitions, road shows, evants, missions and avards.

It organizes Press conferances, vhen desmed necessary, and maintains a proactive
relation vith the local, regional and international media professionals.

Its objective is to promote and create avareness of Dubai and its tourism and
commercial stiractions by projecting a clear, consistent and persuasive message to
target sudiance mtermationslly and regionaly.

The carefully targeted international promotion and markating plans also involve close
collaboration and co-ordination vith othar DTCM's departmant and sactions, its network
of 14 overseas of offices and the public and private sactor organizations vith the sole
aim of promoting Dubai.

The Media Relations saction co-ordinates vith PR agencies s vell as the Media Relations
sections in the pubic sactor organizations to convay 3 Unified massage about the
developments in the smirate.

Finally, the Media Relations publishes neusletters and oversees other internal
communication requirements.
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Captivating Contrasts

From the timeless tranauillity of the desert to the lively bustls of the souk, Dubai offers
3 kaleidoscope of attractions for visitors.

The emirate embraces 3 vide varisty of scanary in a very small arsa. In  single day, the
tourist can experience everything from rugged mountains and awe-inspiring sand dunes
to Sandy beaches and lush green parks, from dusty vilages to luxurious residential
Gistricts 2nd fram ancient houzes with indtowsrs to ultra modarn shopping malls.

The emirate is both a dynamic international business centre and 2 laid-back tourist
=scape) = city vihers the sophistication of the 215t cantury valks hand in hand vith the
Simplicity of 3 bygone era.

But these contrasts give Dubai its unique flavour and personality; a cosmopolitan society.
vith 2n intemations| fastyle, et vith = culture dasaly rooted in the [ziamic traditions of
Arsbia.

Since earlest times, Dubai has been  mesting place, bringing togather the Bedouin of
the desert interior vith the pearl-diver, the merchant of the city vith the sea-going
Fizherman.

Dubai City

Having expanded along both banks of the Crask, Dubai's
cantral business district is divided inta tve parts — Daira
on the northarn side and Bur Dubai ta th south —
Cannactad by 2 tunnel and tue bridges. Each has its share
of fine mosques and busy souks, of public buidings.
=hopping malls, hatels, ffics tovers, banks, hospitals,
Schools, apartments and villas.

Outside this core, the city extends to the neighbouring
emirate of Sharjah to the north, vhile extending south
‘2nd west in a long fibbon of developmant alongside the Gulf, through the districts of
Satum, Jumairah and Umm Suzsim.

At first glance, the city prsants 2 pradominantly modern facs, an sver-changing skyline
of new davalopments, from striking glass and concrete towers to gracious modern
buildings incorporating traditional Arabian architactural motifs and featurss.

The Creek

The Crask, = natural s=a-vatar inlat vhich cuts thraugh the centre of the city, is the
historic focal point of lfe in Dubai. A stroll along its banks evokes the city's centuries-old
trading traditions.

Visitors vill be captivated by th colour and bustls of the loading and unloading of dhove
which stil ply ancient trade routes o places as distant 35 India and East Afica.

An atiractive vay to view the Crask and the dhovs is from an abra, one of the small
vitar taxis which criss-cross the Crask from the souks of Daira to those on the Bur Dubsi
sida.

Boatmen vl also take visitors on a fascinating hour-long trip from the abra embarkation
points to the mouth of the Crask and nland to the Maktoum Erdge, passing an the vy
many of the city’s historic and modern landmarks.

Redevelopment ork has transformed parts of the Creek's banks. On the Deira side,
broad and well-Ii, paved promenade extends from tha Corniche, which faces on the
Arabian Gulf, all the vay to the atiractive purpose-built dhow terminal constructed beside
Maktoum Eridge.

On the Bur Dubsi side betuean Maktoum and Garhoud bridges, Craskside Park provides
plassant paved valis and xtanzive landacaped public garaans.

At the inland end of the Crask is  large, shallow lagoon, now 3 vildlife sanctuary vhich
has become a haven for migrating shora birds. Some 27,000 birds have been counted
here ot one time during the autumn migration. The most spectacular are the many
Grastar Flamingos which have made the Crazk thair permanant hame.
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* Litile Green Bee-eater (Verops orientalis)
‘The Little Green Bee-eater reaches a length of 16-18 cm.
It has green upper-parts and crown, blue face and bluish
under-parts The wings are green and the beak is black.

* Purple Sunbird (Cinnyris asiaticus)
“To spot this little species might take some ime as it
is only 10 cm long. Mainly glosy purple, the Purple
Sunbird has a medium-length, down-curved bill and
brush-tipped tubular tongues, both suitably adapted
to their nectar feeding,

Purple Sunbird

* Hoopoe Lark (Alaemon alaudipes)
‘Thisis a large, lim, long-legged lark. The adut is
mainly sandy brown above and pale below, with some
breast streaking, Listen to the Hoopoe Lark's cal, which
is a rolling zreee, and.the song given in flight is a series
of sad piping notes.

So whether you wish to view a spectacle of migeatory
birds or walk in the tranquil settings of a beautiful
sanctuary, you're sure to find it all in the multifaceted
city of Dubai.
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Ground arrangements:
= Choice of intemationally expariznced destination mansgement companiss and
incantive specialsts.
= Multi-lingual guides and well qualified drivers.
= Modern air-conditionad coaches for airport transfers and excursion tours.

= High-quality roads and vids tras-lined boulevards make gatting around =
plessure.

= Dubai is safe and virtually crime-free. Women can valk around unescorted even
atnight.
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[image: image25.jpg]Trip to the Bedouin village
Take a glimpse into the village e of Arabia as you
walkthrough the narrow alleys of the Bedouin village.
Observe how elderly women dressed in traditionsl
clothes are engrossed in milking cows and sheep
outside their tents, while children play nearby.

“The village s famous for s Qulnua (Arabic coffes),
Laneh (cheese) and its excuiste siver Bedouin
ewellery, which make excellent souvenirs

Desert feasts
After the adventurous safari, refire to the camp where

a traditional Arabian welcome awaits you. Relich a
serumptious barbecue buffet in the mystical Bedouin
tents. You can also get yourself tattooed with intricate
Arabic henna designs. Esioy the foot-tapping traditional
‘music while watching breathtaking displays of
Arabian falconsy.

And as the full moon bathes the dunes, lie back
under the canopy of stars to make it the perfect end
of a beautiful day.
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Heritage Village of Hatta Outline

The Hatta Heritage Vilage vas opened to the public in
February 2001 after caraful and extansive renovation.

The village represants anothar fine sxample of the Haritage
of Dubsi and the United Arab Emirates, Stusted 11skm
Southeast of Dubai city in the heart of the rocky Hatts
Mountains, it provides the visitor with = fascinating glimpz |§
into Dubai's historical past.

The two towers overlooking the village, known as the "two

Stones” wers ussd ss defense foriresses against hostie

invaders.

| @ Todsy, the Hatta Heritag Villags has bacome 2n important
historical sita for tourists.

The history of the village can be tracad back to 2000 - 3000
= yesrs. It consists of 20 buldings, sach differing in size.

interior layout and building materials used. Great care was
tsken to use the same materisls a= those used vhen originally bult dunng the
renovation such as mud, hay, sandalvood and palm fronds.

Sharia Mosque

This old mosque ves buit sround 200 yesrs ago using the
2ame building materials and consists of 3 largs prayer hall, =
Court and courtyard, minaret and other utility rooms.
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Shopping in Dubai

One of Dubai's greatest visitor attractions is its superb
shopping. The city dravs large numbers of ' shopping
Eounists’ from countrias vithin the region and fram 23 far
aficld as Eastern Europe, Affica and the Tndian
Subcontinent.

A5 an open port vith low import duties, Duba's ratail
brices are raszonsble and the varisty of products
available s virtually unrivalled.

their origin.

Frae of tax, many top brand-name products are cheaper in Dubai than in the countries of

Whatever the visitor's tastes — be it couture from Paris or Milan, hi-tach electronics from
Japan, or  pisce of silver Bedouin jewellery — ha or she wil find i at the fight price in

Dubar,

In addition to the souk districts and shopping malls listad below, there are many top-

clazs department storss and bautiques throughout the cty.




 [image: image28.png]Attractiva modem shopping plazas are conveniantly located throughout the city, housing
2 vide range of shops, boutiaues, supermarkats, restaurants and fast-food outlets.

Deira malls:Leading malls in Deira distrct includa Daira City Cantrs, Al Mulla Plazs, the
Inter-Continental Plsza, Abu Hail Shopping Centre, The Galleria, Al Ghursir Cantre, Al
Warba Centre, Al Manal Cantre, Al Bustan Centre, Al Futtaim Cantre, The Dana Centre,
Tha Cantar and Hamarsin Cantre.

Dubai malls: On the Dubsi side of the Crask the.
Wafi, Burluman Cantre, Lamcy Plaza, Al Dhiyafa
Cantre, Karams Cantre, Al Rais Shopping Mall, Dune
Cantre, Al Hiana Cantre, Al Khalas) Cantra and
Holiday Centre are among the largest complexss.

Jumeirah malls:The Jumsirah district has Magrudy's
Shopping Mall, Markaz Al Jumeirah, Mercato,
Jumairah Plazs, The Beach Cantrs, Toun Cantre
Jumairah and Paim Strip.
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[image: image29.png]« Mall of the Emirates
Mall ofthe Emirstes is home to an of the world's
Irgest indoor snow parks - Ski Duba. Take this
unique opportunity o ski dowen the 450-metre sope in
land known forits desert. The Mall, which isone of
the largest shopping malls outside North America and
whosesize i equivalent 73 football pitches, offers

3 dizzying choice of ver 400 brands, 65 estaurants,

3 1i-sceen cineplex, a children's entertainment area
nd a community theatre and ats centre

« Meraato Centre
Mercato (alian for marke) ffers a charming.
atmosphere thatis quite unique i the Middle Esst.
Based on a disinctive Renaissance architectural
concept, it predeminantly blends talia, French and
Spanish desgns to ecrete an authentic European
‘marketplace. The mall provides more than just

world-famous brands; it offrs an unforgettable
shopping and entrtainment experience ight dovin
1o the cobblestons bridges and stone srchuays.

* Souk Madinat Jumeirah
‘Wander through the Souk Madinat Jumeirsh to
experience the true Arsbian bazaar ke atmosphere,
in which open- ronted shops spll ontothe sandstone.
stieets. The hugs wooden-arched patays are home.
1o range of exceptional brands,cosy cafés and

« The Boulevard
‘The Boulevard, locatedin theimpressive confines o
Jumeirah Emirstes Towers, takes the shopping and
dining experience o new heights o huxury: As you
st rovnd the remarkable nteiors,you'l el like
you ar in one o the workds most fashionable and

refined quarters. Choase from a range of desigrer
boutiques ik Botsga Venets, Carte, Emporio.
Armani, Gucei, Giorgio Armani and Yves Sain Laurent.
‘These neighbour fashianably chi restaurants like Harry
Ghato's, Mosaico, Scarles and Vs

« Wai City
Distinct with s pyramid-shaped srium roofs and.
hieroglyphics o the walls WafCity s egarded as
one of the mst opulent and elegant shopping malls

in Dubsi. The spacious coridors feature. staggering.
range of fbulous boutiques. From high fashion brands
and diamond jevelles o specaly reailers and
department stores, you'l find all you ned to live

the high .
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[image: image30.png]treat in addition © authentic Arabian gourmet treats
at the numerous street-side caés. Don't miss the
dazzling fireworks every evening that colourfully light
up the night sky.

« Parks
'During DSF, scores of events are lined up for the.
litde ones. From scintllating Aqua Fanasia shows
and huge markets to remarkable plays and appealing
‘competitions, the parks offer unlimited excitement
for children.

Quite clearly, Dubai is indeed the perfect venue where
“One world, One Family, One Festival’ come gether
and keep you coming back for more.

Dubai Summer Surprises
‘The Dubai Summes Surprises (DSS) s an aual
festival event that offers Big Fun fo Litle Ones’, and
focuses on knowledge and entertainment for kids
during the yearly summer vacation. Attractng families
from around the world, DSS offers unlimited fun and

excitement forten weeks and is sually held between
the months of June and September. Savour the

special surpries thatare primarily held in Dubaf's
outstanding shopping mals. There re nine themed
everts - Scho's Out Surprises, folowed by Food, e,
Flower, Heritage, Water, Tochno, Global and finally the
Back-to-School Surprises.

Dot forget o visit one o the most popular desinatons,
Modhesh Fun Ciy, where children queue up for the
colourfl and brighty-it rdes. Modhesh (Arabi for
“incredible and amazing) s the muchvloved mascot of
DSS. Infac,th birth of Modhesh gave this festival

a fun and cheerful dimension.

‘The major attzactions at Fun City are the Modhesh.
‘Theatre and Kitchen and the various zones like.
Sand Sculpting, Clever Thinking, Art and Craft
Automobile, Lego, Sot Play, Family and e-zones.

yo7/i

‘Also visit the Modhesh Fun Fair, which has many
entertaining and challenging electronic games.

Dubai the City that Cares
Since 1998, Dubai organises an annual shopping
festival during Ramadan called Dubai the ity that
Cares'. The event is primarily geared towards the spirit
of charity during the Holy month. The Dubai Charity
Forumis organised and stands are set up for donations
by various non-profit organisations.

‘The festival also hosts the yearly Dubai Intematioral
Holy Quran Award, where male youngsters compete.
by reciting from memory various verses of the
Noble Quran.

Shopping centres and sougs come alive after Ifar tll
late at night. You'll be amazed 1 see people shopping
tillas late as 1 am. Don't forget to grab some great
bargains during the festival promotions.
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Burj Dubai reflects not only the unique desert light, but the unique culture
and environment of Dubai.

In every part of the world, the most enduring buildings are those that
learn from the surrounding culture, geography and natural istory. No
Stranger to Middle Eastern design, Adrian Smith incorporated patterns

from traditional Islamic architecture into Burj Dubal.

But above all, he drew inspiration from a flower. The Hymenocalls is 2 plant
that is widely cultivated in Duba, in India and throughot this region. The
flower's hamonious structure is one of the organizing principles in the

tower's design
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We are pleased to announce important news for our Company. On 21 June 2005, a new name and identity were revealed to
our colleagues, business partners and the international press by Mr Gerald Lawless, Executive Chairman Jumeirah Group.

This announcement signals the start of an exciting period. Jumeirah, as Jumeirah International is now known, is going
forward to develop  global super-brand under 3 single, distinctive and memorable name. Al of our hotel names willfeature
the Jumeirah identity, yet each will retain their individual style and uniqueness.

We remain committed to being the world's most luxurious hospitality brand and the name Jumeirah will continue to be
Synonymous with outstanding service.

Learn more about the new brand and its significance for our future growth.
VISION
To be a world class luxury international hotel and hospitality management company, committed to being the

industry leader in all of our activities through dedication to our stakeholders; colleagues, customers,
business partners and owners.

Jumeirah was founded in 1997 with an aim that was as clear in its simplicity as it was bold in its ambition; an aim to become,
2 hospitality industry leader through establishing a world class portfolio of hotels.

Hotels that would not just aspire to the benchmarks set by the world's finest establishments, but actually redefine them.
Hotels that would be destinations in their own right.
Hotels that would offer a unique travel experience.

And in any parallel venture that we chose to embark on, whether it be a theme park or an institute of learning, and any.
partnership we entered into, we vowed to apply equally impeccable standards.

‘That was our decision. Now it only remains for you to decide where you want to visit first...
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The festive season is all about sharing love
and appreciation for family, colleagues and
friends. There is no better place to
demonstrate this than at the magnificent
Burj Al Arab. The stunning backdrop of the
majestic Al Falak Ballroom is the perfect
venue to host larger groups of over twenty
people.

Between the 14th and the 23rd of
December, 2 delightful cocktail menu has
been put together at AED 225 to AED 275
per person.

Lunch consists of a spectacular 3-course menu while the dinner menu runs across 4
delicious courses. These are priced at AED 350 and AED 425 respectively and will
reflect the best of the season.
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CRYSTAL CLEAR MEMORIES OF BURJ AL ARAB

Burj Al Arab and the world's finest producer of crystal,
Swarovski, offer you a chance to own a collector's item
beyond compare. Take the exauisite lines of this
landmark building home with you in the form of a
handcrafted mini Burj Al Arab Swarovski crystal.

Standing 153mm high, only 500 pieces of this exclusive
‘symbol of luxury have been created.

Only these offical, limited edition crystals capture the true splendour of Burj Al Arab -
make sure you have the authentic masterpiece in your collection.

The crystal model is available at Al Dukan boutiques at Burj Al Arab and Madinat
Jumeirah, and all other Jumeirah properties upon request, and is priced at AED 4,250.
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[image: image36.png]Vision i

> CHAIRMAN'S MESSAGE

. o i A > INSPIRATION
v s s s i
to embody the world's highest aspi » SKYLIVING
> INTERIOR
Burj Dubai looks different depending on where you're standing. Forthose N | 1uic amenimies

living nearby, itis a shining accomplishment - tangible proof of Dubafs
centralrole in a growing world. For those standing i other global capitals,
itis ashining symbol - an icon of the new Middle East: prosperous,
dynamic, and successful.

I fact, Burj Dubai s both. It s a fact - an unprecedented example of
international cooperation - and a symbol - a beacon of progress for the
entire world. v





[image: image37.png]Itis not by chance that it i being builtin Dubai. In less than thirty years,
this city has transformed itself from a regional center to a global one. This
success was not based on oilreserves, but on reserves of human talent,

ingenuity and initative.

Avision this bold requires visionaries. Creating the centerpiece for a new
‘world capital attracted the world's most esteemed designers, developers
and builders. One of them i the tower's architect, Adrian Smith.





A39 http://www.burj-al-arab.com/staying_with_us/
[image: image38.png]STAYING WITH US

Where imagination becomes reality. Welcome to Burj Al Arab.

Offering the highest levels of personalised service in the most luxurious surroundings
imaginable, your butler will ensure that every little need is met. Designed to provide
maximum comfort, our unique service levels mean that even your check in will be in
the privacy of your suite.

Burj Al Arab does not have rooms; it has 202 suites, each one arranged over two.
floors. Ranging from a spacious 170 sq. mits to an astonishing 780 sq. ms in size, the
floor to ceiling glass windows offer simply breathtaking views of the Arabian Gulf.

Decorated with lavish textures and exuberant colours, each suite features a
sumptuous living and dining area, state of the art entertainment system and office

faciliies. Their sheer opulence in every tiny detail is underpinned with technology that
does everything from controlling the 42 inch Plasma screen TV to closing the curtains.

An extensive range of full-size Hermes bathroom amenities, a decadent bath menu
with music and ois, and an alternative menu offering a range of 13 pillows to choose
from are also provided s standard in all the suites.

‘The sophisticated private dining menu s served 24 hours, and offers an extensive
international array of exquisite dishes and sumptuous treats. Alteratively, guests are
able to coordinate a personalised menu with the Chef and Private Dining Manager, to
be served within the suite.

PERSONAL CHOICES

Whether you seek an intimate atmosphere for two, or generous spaces for large.
families, Burj Al Arab offers a choice of 1, 2 and 3 Bedroom Suites.
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Dubai is a treasure trove - it is an endless surprise.

Why not experience some of the eclectic sights and sounds of the city - scour the
souks for a bargain, ride the majestic sand dunes or tour the luxurious residential
districts, historical sites and traditional museums.

Desert safaris
Bird watching

City sightseeing

Museums

Heritage Vilage

Dubai Creek waterfront
Gold Souk

art galleries

International sports events
Horse riding

Polo

Hot Air Ballooning
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[image: image105.jpg]Hatta tour
Take a 1-hour drve fromthe cty and get a fascinating
view of the mountirs. Notice how each curve and
berd in the oad reveals a stunning landscape. Halt

3 the Hatta For, which was builtfrom mud bricks,
mountain stone and palm trunks and fands. Walk
throngh the wudis and take i the exhiarating view
ofthe reenery and wildiif around. Later, visit the
200-year-id Hatta Heritage Vilage and thefuma
Mosque tht stands amidst the palm groves.

Abu Dhabi tour
As you enter Abu Dhabi, the capilal city of the UAE,
be amazed with the number of beautiful mosques.
among the towering skyscrapers. Some of the mustsee
attractions are the Petroleum Exkibition, the White Fort
(original home of the rulers) and the dho buiding.
yard. End this tour with a dazzling view of the surset
2t the Brealovater Point.

Al Ain tour
Known as a Garden City, Al Ain s a desert oasis,
where caravans siopped over since time immemorial.
For a peaceful experience,strol through the oasis of
Burmimi, followed by a siopover at the Ain Al Fayda
Resort built around natural hot springs. O go on an.
exciting trip to Hili Fun City, the amusement park.
Also visit the Al Ain Z00 and Aquarium, which is
home to the largest collecton of animals in the region,
including penguins and the endangered Arabian Oryx.
For a spectacular sunset view, drive up the winding.
road of Jebel Haieet - the UAE's hghest mountain peak.

‘The Northern Emirates tour
“To discover the North of Dubai go on a tour of
Shariah, Afman, Umm Al Quwain and Ras Al Khaimah.
Be impressed by various atiactions like the Shariah
sougs, Ajman's dbow building yards and museum,

Unmm Al Quuair's agriculturalsirip  Fal Al Mualla,
and Ras Al Khaimalv's Al Zeba Palace:

‘The East Coast tour
Explore the scenic east coast of Dubai, which includes
fwo main centres - Khorfakkan and Fujairah. As you
drive past the mountairs, stop by the beautiful city of
Khorfakkan and take a efreshing swim in ts blue
‘waters of the sea. Admire the ancient architecture of
the Badiyzh mosque - the oldest in the UAE and the
ol fortof Fujairah. Then walk into the village and
experience the unique culture of Aabia.

So whether you want a thrilling experience or a
moment of tranquility; you are sure to find it all in
the multifaceted city of Dubai.
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‘Dowrtown Bur Dubai

Life i flurishing in Downtown Burj Dubai. The 500 ace masterdevelopment has
alreadywelcomed isfist residents wih the hand-over of homes a The Residences.
“These residents mark he start of communiy living within Downtown Burj Dubai

Potential homeowners have various opions at Downtown Burj Dubai: they can marvel
atthe sheer spectacle offeed by high-ise lving orthey can embrace the warrth of
iving i Arabesque quarters that celbrate the ancient heritage o the region

‘Downtown Burj Dubai willsoon openits efal componers, outine the magic of the
Boulevard and create vibrant etertairment choices - all f which will complimert
the livesoffs residerts.
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Dress Code &

Family:

Last food order for dinner at 11.30pm

Ground mezzanine floor, Burj Al Arab.

Breakfast: comprises 3 selection of authentic
Asian as well as International dishes.

Lunch and Dinner: buffet with live cold, hot and
dessert stations. Set menu available on
request.

Friday brunch: personalized live cooking
stations and distinctive dishes.

Smart casual.
‘Smoking is not allowed in Junsui.

Children are welcome and get a 50% discount
on the buffet if they are aged between four and
twelve years. Children under the age of three
dine for free.
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8 restaurants and lounges, including:

Al Mahara - award winning signature seafood restaurant accessible by a three
minute virtual submarine voyage. Magnificent oval aquarium visible throughout
the restaurant and 2 private dining rooms for private functions at no extra cost
Al Muntaha - which means the ultimate or the highest at 200 metres above the
Arabian Gulf, offering Mediterranean cuisine and unmatched view of The Palm
Jumeirah and The World Islands

‘Al Twan - finest Arabian hospitality with décor of dramatic gold, red and black
Majlis Al Bahar - a casual alfresco restaurant serving mediterranean specialties.
with spectacular views of the gulf and Burj Al Arab

‘Sahn Eddar - at the base of the world's tallest atrium and offering light fine fare.
and Afternoon Tea

Juna Lounge - a stylish and intimate lounge with a fine selection of cigars
Skyview Bar - located adjacent to Al Muntaha, a wonderful location for pre- and
post dinner drinks with views of The World Islands, The Palm Jumeirah, and
Jumeirah Beach shoreline

Bab Al Yam - cafe restaurant with  relaxing atmosphere and stunning views of
the Arabian Gulf
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[image: image43.png]‘The global landmark, Burj Dubai is the brilliant core
around which Downtown Burj Dubai revolves.
Designed o be the world's tallest building, it will tower
high above the city. Not a mere victory of numbers, it is
a symbol of the human spiits triumph over the
impossible.
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Haven. Retreat. Oasis.

‘When you close your luxurious front door, Bur Dubai ceases to be a global
monument ~ and becomes a personal one.

At Burj Dubai, uxury s buit in. This starts with the 3-wing plan that
maximizes the amount of exterior window area, and thus natural ight,
without compromising privacy.

Individual. Custom. Unique.

‘The homes at Burj Dubai are designed so that owners can

express
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[image: image45.png]Sky Living
Go tothe workd' finest restaurants. By elevator. .

Discover the quietest corner of downtown. Inside your living room.

Photograph the breathtaking migration of peregrine falcons.
At your feet, the world of commerce, cuisine, and entertainment.
Above your head, the sky, serenity. Home.

‘The global financial center that others fly to i just a step away. So s the
‘world's premier shopping destination, The Dubai Mall. Meanwhile, a V




 [image: image46.png]number of the most coveted international chefs and designers are at work

on their latest creations - ll at your address.

sky living - it means you have both immediate access, and unparalleled
sanctuary, in the heart of a fast-paced world.
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In Burj Dubai, we see the triumph of Dubai's vision - of attaining the
seemingly impossible and setting new benchmarks.
The project is a declaration of the emirate’s cap:

and of the resolve
of its leaders and peaple to work hand in hand on truly awe-inspiring.
projects.

Emaar had but one inspiration the unflagging enthusiasm set in motion by
His Highness Sheikh Mohammad Bin Rashid Al Maktoun, Vice President
and Prime Minister of the UAE and Ruler of Dubai, who inspires us to reach
for the stars
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Description

GLOBAL VILLAGE

A global exhibition showcasing arts and crafts, culture, folklore
displays and food from cities around the world through national

pavilions

Attraction/Components.
* Global Village Leisure Park.
« Global Village Country Pavilions with

Contacts
Tatweer

Contacts:
Mr. Khurram Javaid

Marketing Executive - Global Village.
Tel: +971 4 3624002

Fax: +971 4 3624200

P.0. Box: 2377 Dubai, UAE.
email:kalshafar@globalvillage.ae
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OVERVIEW

Db excting new tourism destination started off 25 a huge ultral entertainment
center to cater to the need for a central meeting point where different counties coud
showcase the myrizd culures. Over the years ithas grown nto a st atiraction among
UAE natonals, resident expatriates from over 160 different countries and visitors from
across the world. Today, this major crond-pullr has been transformed into a uique.
international destination fo tourism, entertainment, leisure and cultre. As a worid-dass
tourism destinaton, the Giobl Vilage brings together diverse customs and clfures
covering a broad spectrum of activites induding music, dances, arts and handicrafts,
theatre, costumes and cuisine of ifferent countres.

Located n Dubaiand on the Emirates Road, tis destination can be easiy accessed fom
al corners of the UAE through a superb road netwark. In additon to hosting the colorful
activities that are orgarised by countries from the different contnents of the world, the
Global Vlage aso offers a range of top qualty facites and services induding provision of
restaurants, shutte transport services and a huge parking area that can accommodate
thousands of vehides. Special requirements for familes are speedily and effiently taken
care of by 3 courteous staff at the Global Vlage.
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Land Size(sqf)

40 millon

Description

AlSahra is a unique desert resort set in 40 milion square feet of undulating sand dunes just thirty minutes from the heart of Dubai. Its star-attraction, “Jumana - Secret of
the Desert’, is a world class extravaganza with spectacular light, laser, sound and pyrotechnics effects, staged in an imposing amphitheatre builtin the style of an ancient
Arabic settiement. Al Sahra Desert Resort offers restaurants, a traditional Souk with arts and crafts of the region, luxury tented lodges and a Caravanserai boutique hotel to

ensure a memorable experience for viitors.





[image: image106.png]Useful Links.
We have provided a number of links below to help you find out more about Dubai's activities and events calendar. If you are.
unable to find the information you require, perhaps we can be of assistance. Please email us on info@iumeirah.com.

WhatsonWhen
~.what's on when in Dubai. Search the city's events by month, by interest or by location.

TimeOut Dubai
"..from the award winning series of guides to the world's major cities, Time Out's Dubai Guide offers an exhaustive and lively.
insight into the city.

PLACES OF INTEREST aror

The city of Dubai embraces ts namesake creek, dividing it into two halves. The main sightseeing circut in Dubai is split
between Bur Dubai and Deira which lie on opposite sides of the water, and the gently curving Dubai Creek is an attraction
in itsef. You will have plenty of opportunities for some brillant views of the city from the water: gleaming skyscrapers on one
side, and old trading dhows on the other.

Deira's many attractions include the historic quarter of Bastakia, as well as old souks and covered marketplaces.
Wandering along the alleys, you can explore the Spice Souk and the Gold Souk. The Dubai Museum is housed within the
beautifully restored Al Fahidi Fort, and is a must-see for first time visitors to Dubai. Built in 1799 to defend the city against
invasion, it has served as both palace and prison and the museum's collection includes life-size figures and galleries depicting
Arab houses, mosques, date gardens, desert and marine lfe.

On the Bur Dubai side, Heritage Village, located in the Shindagah area, is  family destination where you can watch
potters, weavers and artisans at their crafts. The adjoining Diving Village offers a cultural microcosm of pearl diving and
fishing. Sheikh Saeed Al Maktoum House, 3 museum restored from the house of Dubai's former ruler and dating back to
the Iate 1800s, is within the same complex. With its unusual layered rooms and authentic wind towers, Sheikh Saeed's House
showcases regional architecture at its best.

1f you drive west from the city centre, you will reach the popular suburb of Jumeira, home to some of Duba's finest luxury
hotels and resorts, unspoilt stretches of sunny beaches and water sports complexes. In Jumeirah is the Grand Mosque, re-
built in 1998, with the city's tallest minaret, nine large domes and 45 small domes - a distinguished landmark and an
important place of worship.

About 115 kms south east of Dubai, in the heart of the rocky Hatta Mountains, is the 3000 year old Hatta Village, an
important historical site for the region. The two towers overlooking the village used to be defence fortresses against hostile
invaders, and during a relaxed day at the Village, you can visit the Houses of Traditional Handicrafts and Palm
Products, The Castle Centre, and the 200 year old Sharia Mosque.
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[image: image60.png]Falcon City of Wonders

Land Size(sqf)
40mition

Description
The project willfeature cultural facilities with structures based on famous sites and the architectural marvels of the world, such as the Pyramids, the Hanging Gardens of
Babylon, the Eiffel Tower, the Taj Mahal and the Leaning Tower of Pisa. Spread over an area of 4 million square metres, it s shaped to represent the falcon, emblematic of
the UAE' heritage. In addition to that the project will consist of a full function Pharaohs Theme Park with multiple white-knuckle rides and roller coasters.

Attractions/Components
o Pharoes Theme Park spread over 1.5millon saf.
 Falcon ity of Wonders Cultural World with lfe size mixed use components fike the Eiffel Tower, Pyramids, the Hanging Gardens of Babylon and the Taj Mahal.
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Home / About

CEO's Message

Mohammed Al Habbai
CEO of DUBAILAND™

heikh Mohammed, i

DUBAILAND™ was launched under the umbrela of Tatweer, a member of Dubai Holding. Envisioned by H.i s the world’s most

ambitious tourism, leisure and entertainment project, catering to the needs of the entire family

The unique 3 billion 5. ft. development was designed to catapult Dubai onto the global map, reinfor
hub of family tourism appealing to tourist segments across genders, age group, world regions and activity preferences. DUBAILAND™ is projected to
attract millions of tourists annually from around the world once fully operational.

its ambition of emerging as an international

A number of DUBAILAND™ projects are currently up and running including Al Sahra R

other projects currently in their final stages to be underway ver

t, Dubai Sports City and the Dubai Autodrome, with a host of

The diverse projects under DUBAILAND™ include theme parks, eco-tourism projects, shopping mall, restaurants and residential units. Projects are
being developed by a variety of dynamic investors from the UAE,

and over

tion of CEO for DUBAILAND™
s’ extraordinary vision. One of my man
with potential partners and strengthen existing ones.

Being appointed to the p

rings with it both opportunities and challenges in steering our company towards its goals

mandates includes meeting with existing investors on a regular basis to develop

relationship:

During March 2007, we launched our headquarters which is now open to the public from 8:00 am to 5:00 pm, Sunday to Thu
as a mini-DUBAILAND™ featuring a 3,200 5q ft scale model of the entire development, the exhibition area of the headquarts
both audio and visual. The 1 q ft DUBAILAND™ headquarters provides a preview of the architectural and landscape
marvels, with scale models that reflect the innovation and creathity of DUBAILAND™, Visitors to our headquarters can also marvel at two beautiful

ay. Uniquely designed
vil feature a host of

interactive featur

Bengal tigers which roam in our enclosed grounds.

DUBAILAND™ wil inevitably be an attractive place to ‘live, work and play’ for the Emirate’s growing population. An attractive environment s essential
for a leisure and tourism destination and an appropriate setting for business and entertainment development.

Finally, welcome to DUBAILAND™_ | hope you enjoy surfing the website, as you get a taste of what is more to come.
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City of Arabia

Land Size(sqf)

20 miltion

Description
A gateway to DUBAILAND™
themed areas, d
animatronic dinosaur rep

ty of Arabia project will con:

t of the following components: MALL OF ARABIA: The largest mallin the world, with innovative and excitin
lons in distinct Arabian architectural surroundings. RESTLESS PLANET: Dinosaur-themed park featuring more than 1
in a lfelike environment, recreating the sights and sounds of 1 million B.C. WADI WALK: Located at the heart of DUBAILAND™, this will be a
popular, innovative centre for retail and family entertainment and dining, featuring wide boulevards, street cafés, lush parklan

ner boutiques and excly

and gardens

Attractions/Components
o Rest
 Mall of Arabia (bigee

s Planet (Jurassic theme park with more than 10
in the world spread over 10milion sqf)
© Wadi Walk Shopping & Entertainment Centre

animatronic dinosaur)
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Land size (saf)
24.7 million

Description

A fascinating leisure and cultural project consisting of three main
theme parks spread over 3million saf of land, resorts, leisure
complex and a golf course all inspired by the rich Arabic heritage
and culture.

Attraction/Components
Legends Theme Park and Leisure Destination:
« Legends of Arabia Theme Park

* Legends of Nature Theme Park.

* Legend of the World Theme Park

* Legends Leisure Complex

* Legends Golf Course:

Contacts
Legends Development Company LL.C

Contacts:
Ms. Fauzia Al-Khanjari
General Manager

Ms. Elaine D'souza
Marketing Manager

Tel: +971 4 3600036
Fax: +971 4 3600037

P.0. Box: 37235 Dubai, UAE.

email: falkhanjari@legendsdubai.ae
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About Tatweer

Launched in December 2005, Tatweer is the sirategic and operational diver of a selected group of Dubai Holding entites that will
develop new markets to serve the development of Dubai. Tatweer will continuously stive for world-class performance implementing
leadership developmentto drive and sustain business excellence, quality and high performance.

s portfolio is divided into Energy & Healtncare, Tourism & Entertainment, Industry, Knowledge & Real Estate, and includes
forthcoming projects that will persist to the best perceived excellence standards in the strive to work Dubai upto the world-class
enterprise vision that s setto be accomplishedin the imminent future.

ts marketdeading entiies are: The Tiger Woods Dubai, Dubai Healthcare City, Dubai Energy, Dubailand, Bawadi, Global Village,
‘Dubai Industrial City, Wizin, Bawad, Moutamarat and the Dubai Mercantile Exchange.

Leadership and Structure
> Read more
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Strategy & Objectives

DUBAILAND™ the world's most ambitious Leisure, Tourism and Entertainment destination with over 3 Billion square feet of world cla
Shoppi phase in December
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By 2010 the visitor economy will be r
supporting the sustainable develop

cen as add

sed as one of Dubai’s and the region’s major economic drive

nificant value to the regional economy,

nent of Dubai

DUBAILAND™ will support the growth and

investment in its own renowned mega proj

ainability of the best there is of our Business Partners’ World-Cl
ts some which celebrate the
include more nationally and internationally recognised and well sought after visitor attractions, including

s5 proje
fents and our

s, products and services, including DUBAILAND™
ors. DUBAILAND

ultural di

y of our Nationals, r

ors’ offering wil

Theme Parks
ulture and Arts

ience and Planetariums

o Spor
o Welbbeing and Health
o Shopping and Retail
o Resorts and Hotels

nd Sports Academies

Our quality, our skills and our
beyond

Is and values

vision for DUBAILAND™ and the Visitor economy

If-presentation will project our outstanding

sets out a challeng

sector to 2

Local Authorities, Tour
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Land Size(sqf)
0.45millon

Description
Located in a prime area of DUBAILAND™, the Great Dubai Wheel will be one of the biggest i the world (bigger than London Eye). During the exciting journey on the wheel,
the visitor will be able to view distances of up to 50 kilometres and hence will be able to see all the wonders of Dubai.

Attractions/Components
Observatory Wheel

o Ferris Wheel

o Service Retail
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Land Size (saf)
40 million

Description
Al Sahra is a unique desert resort set in 40 million square feet of
undulating sand dunes just thirty minutes from the heart of Dubai.
Its star-attraction, “Jumana - Secret of the Desert”, is a world dass
extravaganza with spectacular light, laser, sound and pyrotechnics
effects, staged in an imposing amphitheatre built in the style of

an ancient Arabic seflement. Al Sahra Desert Resort offers
restaurants, a traditional Souk with arts and crafts of the region,
luxury tented lodges and a Caravanserai boutique hotel to ensure a
memorable experience for visitors.

Attraction/Components.
« "Jumana - Secret of the Desert” extravaganza, staged in an
amphitheatre with seating for a 1200 spectators, including 16 VIP.

« Majlis for 4 to 6 guests each

* Restaurants and Lounges:

Arabesque, The Fig & Date Coffee Shop, Lahab BBQ Restaurant,
King Othman's Lounge, Oasis Garden picnic area

« Al Sahra Craft Souk and Oasis Village, with a camel farm, horses,
donkeys, goats, ox and falcons

« Events Arena

« Oasis Lodge

« Activities on site and off-site

« Caravanserai Hotel

Contacts
Dubai Heritage Vision LLC
Contacts:

Ms. Katrina Dawson
Marketing Manager

Tel: +571 4 3679500
Fax: +571 4 3679501
P.0. Box: 233, Dubai, UAE.

‘email: katrina.dawson@dhvdubai.com

back
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[image: image66.png]PRINCIPLES

The first of its kind, its tale is told through seven guiding
principles - principles that define that the development means
today and in the future, and how the ideas and initiative of a
select few will architect a destination whose allure will
attract the attention of millions.
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In an cra of multplicity and me-too, i's hard to standout. But in times like
these, i’ sill possible to be the sun in your own universe, Welcome to your very
‘own blank canvas in the azure waters of the Arabian Gulf, Where
orchestrating your own version of paradise - whether it's a resort hotel o
condominium communitics - is a much nceded inocultion against the ordinary,

and where you'l discover that The World rally can revolve around you.
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Grand isn't just about being big. It's about daring to measure dreams against
reality, actions against words, and going ahead despite the obstacles. It's about
shifting common perception on its head to architect strects from water and a city
from sand. It's sbout creating something profound yet universal. Something that
captures the imagination of the plant, and doesn'tlet go.
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For a few of us, unique isn' so unique anymore. Somewhere along the
way, the very concept of rariy has become a shell of its former sclf. Imitators
are everywhere, but innovators can still be found, if you know where to look.
Innovators that create singular destinations in singular citics, places so
uncommon they pull at the heart, captivate the mind and
take up residence in the soul.
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The thrill is back. And this time, it's here to stay. Your pulse races. Your heart
pounds. A once-in-a-lifctime experience has begun. A whirlwind of sights,
sounds and emotions that leave you weak in the knees and casts life in a brilliant.
new light. You may have discovered the perfect soul mate.

Sand, sea, sky. Yours.
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Beauty means nothing without brains. The kind of brains that answer the big
questions, like how do we navigate this brave new world? How do we crcate
the paradise from jus sca and sand? How docs the romance of privacy and
day-to-day simplicity go hand in hand? Thisis the kind of intcligence that blurs
the line between art and science, the intellect and the psyche. Because despite s
good looks,it's smarts that make The World go' round.
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There is nothing more clusive than magic - a mysterious marriage of
circumstance and chance that takes us back to the enchantment of childhood.
But every once in a while, the stars align and the opportunity avails to
experience the unexpected, giving our inner child a much-necded wake up call.
Because there's more than a litfle magic left in The World.
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Some destinations tella great story. Singular but not single-minded, they evolve
beyond concrete, glass and steel to shape experiences that will be trcasured by
‘generations to come. Layercd with meaning and taking inspiration from all
corners of the globe, here is where allthe good things come together in a
luminous display of humanity and community, progress and momentum.
Nowhere but n a place like this can the world be so richly re-imagined.
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DUBAILAND
Dubailand Highlights

Experience

Dubailand !

Dreamworks

Land Size(sqf)
5 milion

Description
Dreamwork has
its first unique theme park.The theme park wil be developed over a 5 millon sq ft area in Dubailand and will open by 2012

an innovative leader in the leisure and entertainment industries.Dreamworks Animation igned an AED 1.8 billion agreement with Dubailand to develop

Attractions/Components

« Dreamworks Animation is an innovative leader in the entertainment industr

« Dreamworks Animation has signed an alliance with Tatweer to develop its first unique theme park.
ill be developed over 2
Animation Theme Park is located at Theme Park Gity at Dubailand™

1

o The theme park million sq ft area in Dubailand™ and will apen by 2012

« The DreamWorks
o Itwillinclude a themed hotel, re
o The theme park will bring popular movie characters to the Middle East.
« Dreamworks Animation is a leading developer and produc
Panda, Over the Hedge and Bee Movie.

© Dubailand™is the pioneer in creating a theme park based solely on Dreamworks Animation Intellectual Propert
« The theme park is being designed by an internationally renowned design company based in Los Angeles.

o Additional projects will be developed at a later stage within the region.

rants and retail to open in late 2010 early 2!

of computer generated animated feature films includin rek the Third, Shark Tale, Kung Fu
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THE PALM Live the eighth wonder of the world

umeian

[Searcn The Paim Jumsic >|  paim TV
Explore The sland. ) Discover Paim TV and hear experts discuss and shovcase the creation of The Paim, Jumeirah and s
Asout The Development y| etactors.

Paim TV - Episode 1
A fascinating look a the story behind The Paim Jumeirah
Duration: 747

Enginesring 3

Environment

Paim TV - Episode 2
Featuring Atlntis - The Pains incredible fagship mega resort.
Duration: 706

~Paim TV - Episode 1

-Paim TV - Episode 2.

Contact& Sales
Residents Hub

Site Misp.

Home | Tems of Use | Apariment Terms of Ssle | Villa Terms of Ssle | Privacy Policy | Site Map. The pal
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Asout The Development
Enginesring

‘Conoept and Design

Preparation and Planning

The Reclamstion Procss

The Sub-Sea Tunnel

- Th Shape of e sana s
- Engineering Challenges

- Protecting the Island from Waves.

- Ensuring High Weter Quity
The Paim Jumeirah is featured as a remarkable achivement in

engineering journals the word over. Natonal Geographic has
dedicated a one-hour programme fo the island's creation,revealing
Environment » | project challnges and how they were overcome through

- Sesing the lsland from Space.
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Nakheel announces own island development on The World
Way 2, 2007
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Opportunity that’s worlds apart

Ajoumey. A saga. Alegend. The World is todayCs great development epic. An engineering odyssey
to create an island paradise of sea, sand and sky, a destination has afived that allows investors to

charttheir own course and make the world their own.
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THE PALM

THE VISION BUILDING THE ISLANDS starus NEWS & MEDIA ABOUT NAKHEEL

BUILDING THE ISLANDS

1o create the worlds largest man-made
isands

The Paim Trlogy required extensive studies
planning and research. Unprecednted in
ineir scals and complexiy, The Paim Trilogy
s required Nathes! to bacome leacing
‘experts in the sress ofland reciamstion and
sustsinasle developments
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Flourishing marine life

In s current state, near the completion of the land reclamation, The World exists harmoniously with|
the diverse, surounding marine lfe that inhabits its waters, and this is the basis for ts future
‘standard towards the environment Based on Posford HaskoningZs Environment Gulf repor, the
quality of seawater surrounding the islands was superior o that tested along the shoreline of
Dubai. There existtoday atleast 31 different ypes of flora and fauna, including asparagopsis which
creates a protective canopy above the seabed. As a result, colonies of pearl oysters and other
molluscs are beginning to proliferate.

nem
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The Palm Trilogy  Features Jut Deira Media Centre
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Fastest growing ity in the w

Anintemationsl straction in lessthan a gensration

‘Since the UAE — & nation f 7 amiates —wes established in 1571, Duba hasseen phenomens!
rowth Inspied by the vision and guidance of 1 Sheich Mohamme Bin Rashid Al Maktour,
Rulerof Dubsi and UAE Vice Pres dent tis mirats Smbarted on & journey which ranstormsd it
from s rading postin the Arabien Gulfo he thriving mtopolis hat t < today.

‘Surounded by vest dunes ofrolling sand apping a the fothils of the sid Hajar mountsins o the
‘a5t Dubei as come ofsge as theideal tourstdestinstion. Often nown a5 The Gy of Gold'or
“Th City of ight. tnese daye it seems e it ould b= known 3= Th ity of Recards Wit he.

s 7-tarhote, e largest man-mads slands snd the ichest orse ace i e world. Dubsi s
sls0 breaking ecords fo toursm growth Batween 2001 and 2004, the yeary number of vstors o
Dubai hs grown by almost ity per cent o over  millon.

“The luxuryIfestyle thet Dubai offr s perectforth discering tourst the ity bossts over 30 fve-
Starhotsts and has more hotel ooms han Lfiami Besch A wealn of frs clas restaurents
‘conjure up 8 world ofastesrom around theglobe.Infac the only diffcuty youll ave n termsof
fooa i mating your mind up what o chosse. From Japanss to Lebansee, he varisty of
restaurants i Dubsi i the best n the region

1you enjoy spor, then Dubsi sleading the wey in the Middle East Prime sporting eventsneld
‘snnually nclude e Dubai World Cup (e ichest horse race in the world),Intemationl Power
Sost Racing, Dubai Desert Classi Galf Tourmament Dusai Tennis Open and the Dubsi Rugby.
‘Sevens Dubai sso offers  greatange of choioes forhe active visito-a selection of some of the.
world bt ot courses, ater spors, e unius opportuniie for desert adventures.

1fyou ke toshop, hen Dubai s a resrm fyou e not ashopshalic then prepare fo become one.
Whetneritsrefined boutiques o fascinating souks, grandiose shopping mall or grest value:
independent outlet,there is something for averyane. Retaiissuch animportant patof Dubsi that
there s two festivals a yearto celebrate shopping: e hugely successful Dubai Shopping Festval
{Janusry - February) now atiract more than 2 millon vistrswhils he Dubsi Summes Surprses
st been unlesshing summers of fun and learing since e ummer of 1958

Dubaissucoess has been builtupon 1 abilty o embrace diversty and promote innovation,
furmingiinto on of i Micls Easts mostsucsssful toriss. & progresive 215t cantury ity and

werldclass destinaion for busins and tourism Y ou will find  fascinating mixf nationalites n
Dubai —a meling pot of clures —whstever your ases o interests.you will ind hem n Dubsi
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[image: image85.jpg]'WELCOME TO CAP CANA

In the heart of the Carbbbean, located in the southeast of the Dominican
Republic, “The World's Greatest Destination”, CAP CANA, is being developed
Dominican Republic. CAP CANA is the most exclusive residential project of the
Caribbean. With a long-term projected investment of 1.5 billion dollars, the first stage of
the Project comprises an area of 25 millon square meters (6,200 acres) of a total of
over 120 millon square meters (30,000 acres), 5.5 kiometers (3.4 miles) of virgin
beaches surrounded by coral reefs with magnificent views of the Caribbean Sea.
Enjoying a privileged climate, CAP CANA is surrounded by a natural beauty that makes it
the new Dominican paradise. CAP CANA is located on the easternmost part of the
country, perfectly accessible by the Punta Cana International Airport, which is only 10
minutes away and has direct flight service from the USA, Latin America and the most
important European cities.
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England is the largest country in Britain, and home
to the largest city in Europe, 600 miles of beautiful
coastline, and a population almost three times that
of Australia.
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[image: image87.png]This light vibrant space is poised to be the largest
mall on the planet, as extraordinary in scale as it is in
design. With an impressive array of leisure pursus,
including a world-class aquarium, fashion show
arena, gold souk and an ice rink, The Dubai Mall will
revolutionize the modern shopping experience.
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History

Originally a small fishing ssttiement, Dubai vas taken over in about 1830 by 2 branch of
the Bani Yas tibe from the Liva casis led by tha Maktoum family who stll rule the
emirate today.

Traditional activities included herding sheep and goats, cultivating dates, fishing and
pearling, but the inhabitants built up trade too. By the tur of the cantury, Dubai vas
reputed to have the largest souks on the Gulf coast, vith 350 shops in the Deira district
Slons.

Commercial succass sllied to the libersl stitudes of Dubai= rulers, mads the smirate
atiractive to traders from India and Iran, vho began to settle in the growing town. But,
vhile trade developad, Dubai remained politically 3 protactorate of Britain 35 part of the
Trucial States extending slang the nartham casst of the Arabizn peninsuls.

On the British vithdraval in 1971, Dubai came together vith Abu Dhabi, Sharjah, Ajman,
Umm Al Quuain, Fujairah and (in 1572) Ras Al khaimah to craate the federation of the
United Arab Emiratez.

This was shortly after the discovery of oil in 1966, which vas soon to transform the
emirata and its vay of life. Dubai's first oil exports in 1969 were folloved by a period of
rapid developmant that Isid the foundations for tadsy's modem socisty. Much of the
cradit for this development can b traced to the vision of the late Ruler, HH Sheikh
Rashid bin Sasad Al Makioum, vho ansured that Dubsi’s ol revenues, despite being
relatively modest by the standards of the region, were daployed to maximum effect.

His vork has been continued by the prasent Ruler, HH Sheikh Mohammad bin Rashid Al
Maktoum, and his brother, Thair Highnesses Sheikh Hamdan bin Rashid Al Maktoum,
Deputy Rular of Dubsi and UAE Minister of Finance and Industry. Tha razult s that Dubsi
is constantly bulding up its infrastructure of transport facilties, schools, hospitals.
tourism devalopmants and other amenitiss of an advanced socisty.
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“ Money is like water, block its flow and it will stagnate. *

“ ._.We are proud of our past and our present and we face the
future with unflagging determination. *

“ Those who neglect the new will remain at the back of the line;
those who wait for luck to make things happen will be
disappointed... *

“ The relationship between the leaders and the people of the
UAE is one of the secrets behind the nation's success... *

“Unlike others, we are not content to seftle for what was
accomplished in the past, because life doesnt stop and it
doesn't care about those who stop because they are content
with what they have achieved. *
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* Before evaluating the future, we have to take a quick look at
the past, for it is the foundation of tomorrow. *

“His Highness Sheikh Zayed started his project alone...by
installing an awareness in the people of the Emirates of the joint
destiny of their small homeland and their larger home extending
from the ocean to the Guf. *
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[image: image91.png]My Vision - Challenges in the Race for Excellence, a new book by
UAE Vice President and Prime Minister and Ruler of Dubai His
Highness Sheikh Mohammed bin Rashid Al Maktoum, offers a
detailed account of the vision that transformed Dubai and the
UAE into intemational hubs for commerce and finance

His Highness holds Dubai up as an example of extraordinary
development based on excellent leadership, management,
teamwork and timely decision-making

The author, whose personal involvement in the process of
development served as the basis for his work, also reflects on the
current state of the Arab nation, which he describes as suffering
from *a crisis of leadership and management”.

Reviewers describe My Vision - Challenges in the Race for
Excellence as one of the most important books to be published in
the Middie East in the past 50 years.

The book is dedicated to UAE President His Highness Sheikh
Khalifa bin Zayed Al Nahyan

The Arabic-language version of the book was launched in April
2006. The English-language version will be published soon
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influential people

'UAE Vice President, Prine Minister and Ruler of Dubai His Highness Sheikh liohammed bin
Rashid Al lakloum was voted one of the wori's most influential people in a THE magazine.
survey. Shekn liohammed was included in the most recent TIE 100 st of Heroes and
Pioneers for making Dubai an nterationally recognised synonym fo success.

‘Sunday, May ¢, 2008
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“ The greatest influence was my father...From him | learnt to be
patient and to deliberate before passing judgment. *

“ True joy is that which comes from progress and success. *

* 1 want everyone in this country to benefit and to be of benefit at
the same time. *

“ For a dialogue to be fruitful, there must be mutual respect for
each other's humanity, culure and rights. A dialogue is not true if
it does not lead to an understanding of one another. *
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‘Dubai Hedia City (DHC) i the only global media hub i the region where allmedia-related
businesses thrive together. Strategicaly located in Dubai at the crossroads of the Hidde East,
Africa and South Asia, your business can proftably operate i the ocal and infernatonal
maries from DIIC.

DIC s a successfulreflection of the vision of His Highness Sheikh Hohammed Bin Rashid Al
Hakioum, UAE Vice President, Prime Hinister and Ruler of Dubai o transform Dubai into a
Knowledge-based socity and economy.

I respect tothis vison, DIIC creates a word-class environment for every kind of media
business, which broadly includes media and marketing services, printing and publishing, music,
fim, new media, eisure and entertainment, broadcasting and nformation agencies. I this open
‘and flexible environment, you and your company can operate wit colkective synergy and
individual reedom.






