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Creative Nation Events

Over the next few years we will stage a spectrum of major, breakthrough events to promote Danish interests, products and services. Events so inherently creative and innovative that they will attract attention and generate value for the participating businesses, strengthen competitiveness and visibility in interesting markets, and act as a spur to attract people and investment to Denmark. 

Each event will comprise a combination of major conferences and cultural activities which all participating businesses can use as strategic door-openers in the battle for market share in general, and for market share in sought-after OECD countries in particular. Long before planning the main event, we will also organize professional, trade-specific seminars and business meetings with the participating companies. 

Creative Nation will hold its first international event New York in 2007, and every effort will be made to create a total experience that will enable all types of business to take part. This event will be the first in a string of eye-catching international initiatives aimed at establishing Denmark’s image as a ‘Creative Nation’.

The second event is scheduled for London in 2008, and ideas for exciting and attractive events in Sydney, Paris and Shanghai are already on the drawing board. An event is also planned in conjunction with the IOC Committee meeting to be held in Copenhagen in October 2009.
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