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Why be part of Creative Nation?

Globalization

Technological, economic and social developments call for new alliances between Danish enterprises. 

At the same, increasing global competition has opened up new opportunities for cooperating and competing across national borders and continents. 

Inter-company cooperation and knowledge-sharing about markets, customers and product development have become crucial to the global success of Danish businesses. 

The OECD markets

Although most Danish enterprises already enjoy a healthy market share in many OECD countries, the market still holds great potential. At the same time it is becoming increasingly difficult to achieve effective media and commercial impact. 

Companies aiming to retain or increase their current market share and capture a portion of the ever-growing spending power in the market need to think creatively and innovatively. 

Creative Nation has been developed to help companies meet these challenges and capitalise as effectively as possible on the market opportunities. 

Creative Nation – a tool for companies

Creative Nation is a practical tool for companies wishing to gain a foothold in one or more OECD markets or to retain and expand their activities in these markets. 

Creative Nation offers Danish trade and industry an integrated, long-term marketing strategy that can also embrace Danish research and culture.
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