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About Creative Nation

All companies pursue a vision of establishing a market position, standing out from the crowd and building a profitable business. This should also be the vision for ‘Company Denmark’.

Against this backdrop, the seven business organisations behind Export Promotion Denmark – The Danish Council of Consulting Architects and Engineers, The Danish Construction Association, The Confederation of Danish Industries, The Danish Chamber of Commerce, The Danish Federation of Small and Medium-Sized Enterprises, The Danish Agricultural Council and VisitDenmark – have launched Creative Nation – a public-private sector partnership tasked with developing a collective, integrated profile for Danish business, industry and culture in the OECD countries.

Mission

Creative Nation aims to develop and implement a new concept for promoting Danish interests abroad, primarily in the OECD markets. A concerted, coordinated effort will prove valuable in both the short and the long term, generating logical and rewarding synergies between business, culture and tourism. 

The initiative is neither a new ‘buy Danish campaign’ nor a new ‘Danish Design profile’. The task of Creative Nation is to bring together and create synergies between all Denmark’s sales and marketing activities under a single theme. In other words, Creative Nation will promote a collective message – a collective pay-off that will be used to jointly showcase our many competencies to OECD markets.

The platform

Creative Nation’s ultimate goal is to develop an ongoing three-year planning calendar for marketing Danish products that all Danish businesses, organizations and public sector bodies will contribute to, and collectively abide by and update. 

We have established two pillars for the Creative Nation platform:

· The first is to develop, coordinate and stage a series of groundbreaking events in cities that are attractive to Danish businesses and Danish culture. These events are intended to profile Danish interests, products and services in Denmark and overseas, and the first campaign is scheduled for New York in 2007.

· The second is to set up and develop a Creative Nation network in which commercial and cultural enterprises can exchange knowledge across sectors and existing communities of interest in a collective effort to attract more attention in OECD markets. 

Timeframe

Projects of this calibre cannot be designed and organized overnight! Precisely because such initiatives require a lot of time and effort, Creative Nation operates with long-term planning horizons and a schedule initially extending until 2010. 

We have launched the project and built the framework. The next step is to find businesses, organizations and public sector bodies interested in being part of Creative Nation and helping to propel Danish interests, products and services into the international spotlight. 

Creative endorsers

Creative Nation is based on collaboration between the seven organizations behind Export Promotion Denmark – The Danish Council of Consulting Architects and Engineers, The Danish Construction Association, The Confederation of Danish Industries, The Danish Chamber of Commerce, The Danish Federation of Small and Medium-Sized Enterprises, The Danish Agricultural Council and VisitDenmark. Creative Nation receives financial support from the Danish Ministry of Economic and Business Affairs and others.
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