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Abstract

The aspect of destination image in a tourism context has become increasingly important in the
battle for attracting tourists in a world where the competition within the tourism industry
keeps increasing.

The aim of this thesis is to investigate the questions regarding people’s perception of Sunny
Beach and Bulgaria as tourist destinations. The thesis aims to investigate the importance of
destination image in the case of Sunny Beach and how this destination image influences
people’s interest in visiting the tourist destination of Bulgaria. The study went in depth with
the formation and construction of these images and furthermore addressed the issues of any
influential inter-connection between the two images. The thesis also addressed how the

destination images influence people’s destination choice process.

The research is based on the selected theories in combination with a conducted online
qualitative survey and a number of qualitative interviews. The chosen target group is
represented by 26 people of the survey and 8 people in the interviews, all Danish and in the
age between 25 and 35 years old.

It was found that the images, to a large extent, are formed in the organic phase of the
destination image formation process, especially highly influenced by one single TV-show. The
destination images were primarily constructed by external and internal inputs. These inputs
consist of a number of diverse stimuli, where especially the symbolic stimuli dominate. It was
found that the images of Bulgaria and Sunny Beach can be described as being rather simplistic
and baldly. The two images were widely held by the absolute vast majority of the people, why
a conclusion towards being stereotypes were relevant. Furthermore, the Bulgarian image was
concluded to be both rather simplistic, but also distorted, concentrating on the aspect of
alcohol tourism aimed at the youth segment. Additionally, the study showed that the widely
held image of Bulgaria is highly influenced by the likewise widely held image of Sunny Beach
and thus is was concluded that a unidirectional influence exists between the two widely held
images. Hence, both images bring associations towards alcohol tourism, young drunken
teenagers partying all night.

The associations of these images are of a rather negative character according to the targeted
segment, why these also influences the segment’s destination choice process. The affect on the
choice of destination, however, is as negative as the images. The people within the targeted
segment have absolutely no interest in visiting Bulgaria as long as they have this particular

mental perception of the destinations.
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1.0 INTRODUCTION

Recently I had the pleasure of being chosen for spending six months working and exploring
the beautiful and to many Danes unknown South-Eastern European country of Bulgaria.
Already in the initial phase of the stay when I was still in Denmark announcing to friends and
acquaintances that [ was going to spend the next six months in Bulgaria [ was confronted with
an initial question addressing if I was going to Sunny Beach. Often being said with a certain
smile on the face implying that | was going to Sunny Beach to party, drink and enjoy myself
for the next six months. After a while, the comment of Sunny Beach actually started to bother
me, because for me, going to spend six months in Bulgaria was a huge thing and furthermore
it was an important matter in my educational and professional life. Hence, [ wanted to be
taken seriously when telling that I was going to spend six month in Bulgaria. After,
continuously, being confronted with the comment of Sunny Beach whenever people asked me
where I was going to do my internship, instead of mentioning Bulgaria, I started saying that I
was going to spend it in Sofia. I quickly realised that most people were unaware of where
Sofia is situated and therefore, I suppose, to avoid revealing their ignorance, most people did
not ask more after being told that I was going to Sofia. Primarily, it was from people at my
own age that I met this initial confrontation, which increased my curiosity regarding this
aspect.

Hence, this initial confrontation with associations between Bulgaria and Sunny Beach initiated
my curiosity about how people at my own age, the post youth segment, in Denmark perceive
Bulgaria as a tourist destination and whether or not this initial perception of Sunny Beach and

Bulgaria could be a more general perception among people at my own age in Denmark.

Thousands and thousands of tourists visit Bulgaria each year, why the tourist industry in the
country plays a major role in the Bulgarian economy. The industry generates as much as 11
per cent of Bulgaria’s GDP (The Danish Embassy Sofia, 2013). Most of this money is generated
along the coast of the Bulgarian Black Sea during the four summer months, which accounts for
more than 60 per cent of the overall number of visitors in Bulgaria during the year (National
Statistical Institute (NSI), 2014). The biggest and most visited destination along the Bulgarian
Black Sea coast is the destination of Sunny Beach, which has been a traditional tourist
destination for Danish tourists for quite some years (BulgarienView, 2013). Because of the
continuously importance of the tourism industry, attracting tourists in the years to come is
rather important.

In the pursuit of attracting more tourists, one of the important aspects, is the destination
image. Hence, during the last three decades a large number of academic studies concerning

image and destination image have been completed (Echtner & Ritchie, 1991; Baloglu &
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McCleary, 1999; Beerli & Martin, 2004; Chen & Phou, 2012; Gartner, 1986; Pike, 2002; Reilly,
1990; Shani & Wang, 2011; Tasci & Holecek, 2007; Tasci et al., 2007; et al.). These studies
acknowledge the importance of a tourist destination’s image in today’s world of marketing
and are thus fully acknowledged among both practitioners as well as academic experts
studying within this field of topic (Echtner & Ritchie, 1991; Gallarza et al, 2002).
Furthermore, studies show that the destination image is rather significant is the tourists’
process of choosing a destination to visit (Echtner & Ritchie, 1991; Tasci et al., 2007; Shani &
Wang, 2011).

During the last five years, the destination of Sunny Beach has experienced a massive amount
of publicity in the Danish media world. The exposure, however, has not always been of a
positive character and it has mostly been concerned with the topic of young Danish people
partying senselessly drunk while caring less and less about themselves and their
surroundings. Thus, these articles and general publicity in the Danish media point towards a
destination that, to a large extent, in the media, has become synonymous with a place where
young people from the entire Europe go in the summer to party, drink and enjoy themselves.
In relation to these escapades, the last couple of years, Danish people have been able to follow
some of the happenings in Sunny Beach on TV. A TV crew has followed Danish bartenders and
event personnel displaying these young Danish people and their summer in Sunny Beach.
These people are, to a large extent, shown drunk or in the act of drinking alcohol at a certain
bar in Sunny Beach. Drinking competitions, pub-crawls and other happenings involving
alcohol is everyday life in the TV show, naturally causing certain associations among people of
how vacation in Sunny Beach is like.

These associations about vacation in Sunny Beach have helped start my curiosity regarding
the aspect of how Sunny Beach is perceived by people at my own age. Hence, this thesis
investigates the relation between these associations and the perceptions of Sunny Beach.
Furthermore, it becomes interesting to investigate how the perception of Sunny Beach

influences the perception of the rest of Bulgaria as a tourist destination.

As the stories in the Danish media suggests (Hansen, 2013; Hove, 2011; Leth, 2011; Madsen,
2013), the tourist destination has almost been overtaken by young adults from the Western
part of Europe spending their summer drinking, playing and partying and with studies
showing that tourism, within the age group between 25-35 years, is considered to have great
potential and appeal, along with the natural interest due to personal experiences, interest in
this particular travellers segment becomes clear (Chen et al., 2012). Investigating how the

associations made to these young people influences the targeted segment and their interest in



Tue Fisker Mikkelsen - Aalborg University CCG - 10th semester Master Thesis

visiting the destination is rather interesting, however the affect that these associations have

on the rest of Bulgaria as a tourist destination is even more interesting to investigate.

The targeted segment of this thesis will concern people in the age between 25-35 years. The
reason for this is closely related to the motivation behind this research. As the researcher was
met with initial presumptions from people at my own age about the association between
Bulgaria and Sunny Beach, which initiated this research and clearly defined the targeted
segment. Additionally, choosing this segment also relates to the physical limitations of this
study. Choosing this segment narrows down the area of focus, which ensures full focus of the
segment instead of a more widespread and perhaps shallow focus of looking at people in
general.

The study aims to bring new knowledge to the academic field of destination image influencing
the destination choice process of tourists. Studies within this field, so far, have not been
contextualized to a Bulgarian context, why this thesis furthermore aims to do so. Additionally,
the thesis will bring new nuances to aspect of destination image and its affect on the process
of destination choice in a contemporary tourism context. The thesis aims to bring indications
of the importance of destination image, as is acknowledged by the theoreticians and
researchers of this topic. Tourist destination marketers can use this study to give an
indication of how important destination image is in relation to people’s interest in visiting

other destinations in that particular country.
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1.1 Problem Statement

This thesis is a qualitative study of the Danish post youth segment’s attitudes towards
Bulgaria as a tourist destination. The primary goal of this thesis is to investigate the
destination image of Sunny Beach as a tourist destination in the minds of the post youth
segment in order to clarify how this image influence the destination image of Bulgaria as a
tourist destination, as Sunny Beach has been the subject of much attention in the Danish
media. The problem statement will be accessed in terms of a theoretical framework
addressing diverse theoretical aspects. First of all, destination image theory including the
aspects of formation and construction of destination image is set to secure compliance in the
image analysis of the diverse destination images. Secondly, destination choice theory is set to
address the aspects of the segment’s choice of destination aiming to explain what affect the

images have on the process of destination choice. Hence:

How does Danish adults in the post youth segment in the age between 25-35 years perceive
Sunny Beach as a tourist destination and how does it affect the destination image of Bulgaria

and the segment’s interest in visiting Bulgaria in general?

The research of this paper can be categorised as a case study, more specifically a single
qualitative case study, which Robson (2002: 178, cited in Saunders, Lewis & Thornhill, 2009)

explains as:

“a strategy for doing research, which involves an empirical investigation of a particular

contemporary phenomenon within its real life context using multiple sources of evidence”

The study is seen as a single qualitative case study in the matter of Robson’s explanation of
this approach, because the images of the particular case of Bulgaria and Sunny Beach in
relation. The perceptions from the people studied in this thesis create an imagery influence on
the choice taken by the people of the segment. The topic of this research is surely a

contemporary phenomenon as it is a process that is currently undergoing.

1.1.1 Research questions

Thus, the problem statement can be divided into the following research questions:

* How do the Danish post youth segment perceive Sunny Beach and Bulgaria as tourist

destinations?
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* In what ways do these two images affect each other? Is there any inter-influential
effect of the images of Sunny Beach and Bulgaria?
* In what way does the image of Sunny Beach affect the post youth segment’s interest in

visiting Bulgaria?

The first research question intends to study the images of Sunny Beach and Bulgaria in the
minds of the post youth segment, which is related to destination image formation and
construction (Gunn, 1972, cited in S6nmez & Sirakaya, 2002; Echtner & Ritchie, 2003). This
question is the more dominating in this thesis, why it is considered as 50 per cent of the
analysis. The second research question is aimed at analysing how the two images affect one
another, which is important in terms of answering the last research question intending to
study the segment’s destination choice process and what role image plays in this (Um &
Crompton, 1990). The second question is a pre questions of the last research question two
should be regarded as 10 per cent and the last questions regarded as 40 per cent. It is the
intension that these research questions will bring the thesis closer to answering the initial
problem statement and thus along with the chosen theories create a framework for this

thesis.
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2.0 CHAPTER 2

2.1 METHODOLOGY

The methodological framework of this thesis takes its stance in the beliefs of Bryman (2012)
and Guba (1990) regarding paradigms as a fundamental matter within a piece of research.
The paradigm of a research study can be defined as a cluster of beliefs influencing what
should be studied, how the research should be carried out and how the results of the research
should be interpreted (Bryan, 2012). And according to Guba (1990) the paradigm of a
research study can be divided into different systems of belief. Each system of belief is based

on three important elements; ontology, epistemology and methodology.

2.1.1 Ontological beliefs

First of all, the ontological element concerns the nature of reality (Guba, 1990; Saunders,
Lewis & Thornhill, 2009). Bryman (2012, p. 32) describes, ontology to be "... the question of
whether social entities can and should be considered objective entities that have a reality
external to social actors, or whether they can and should be considered social constructions built
up from the perceptions and actions of social actors”. In other words it concerns the
considerations of social phenomena and whether they exists externally to our social influence
or if the phenomena is a product of social interaction (Bryman, 2012). In the case of the topic
of this study it is important to determine and clarify to what extent, the image of Sunny Beach
is created by the social actions of human interaction or whether it exists independent from
these social actions. Stating the ontological position is thus rather important in this matter.
According to Guba (1990) the overall and traditional belief system is the positivism paradigm,
which is dominated by a realist ontology and thus constrained to an epistemological position
as objetivist. A positivism belief system is focused on objectivity and the fact that a reality
external to the actions of social actors exists. Furthermore, the paradigm is mostly aimed at
ending up with a product or study where “law-like generalisations” can be made (Saunders,
Lewis & Thornhill, 2009). That is, however, not the purpose of this study, why the positivism
paradigm in this study seems pointless to take upon. Instead, I will be looking at the problem
of Sunny Beach’s image among the post youth segment of Danish people and it’s affect of the
image of Bulgaria from an ontological position of constructionism adopting Bryman’s (2012)
definition of this position. It is the belief “that social phenomena and their meaning is
continually being accomplished by social actors” (Bryman, 2012, p.33), meaning that multiple
realities exist because they are created in minds of social actors (Guba, 1990). The ontology of

this particular study is a reality that is socially constructed and therefore only consists of all

10
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the opinions and interpretations of all the individuals involved in this research (Guba, 1990).
Thus, this particular ontology allows the targeted group individually to have a perception of
the reality. There is no absolute truth about the image of Sunny Beach. Instead of this absolute
truth there are numerous interpretations of the topic and thus an equal number of ways to
investigate the problem, which will be approached later. A destination image can, to a large
extent, be described as being of a nature that is often created individually among human
beings according to the beliefs, ideas and impressions of this particular individual (Kotler,
Haider & Rein, 1993a). Two people can easily hold two different images of the same
destination, due to diverse beliefs, ideas and impressions about this particular destination
(Kotler, Haider & Rein, 1993a). The image is in constant change due to the actions of human
beings as social actors. Hence, it is not an objective entity that has a reality that exists

externally to these social actors.

2.1.2 Epistemological beliefs

Secondly, the epistemological element of this research is concerned with “... the relationship
between the knower and the known” (Guba, 1990, p. 18). In Bryman’s (2012) words,
epistemology concerns the considerations of how the social world should be studied. As
researcher it is important to relate to what is acceptable knowledge of a research and what is
not (Saunders, Lewis & Thornhill, 2009). Within an epistemological stance of positivism
collecting and describing concrete and crude data often dominate the study. This would have
made the researcher keen on analysing “real” and tangible objects that were measurable. In
this philosophy the researcher is sworn to the laws of natural scientist (Saunders, Lewis &
Thornhill, 2009), which means that the researcher only relies on observable data as being
credible. This thesis, however, is looking to be dominated by quite the opposite of this. The
world is a subjective place in which, as mentioned above, each individual experience and
interpret according to our own beliefs.

This thesis is looking to collect and analyse data that cannot be touched or observed. In this
thesis, feelings and attitudes toward Sunny Beach and Bulgaria will be collected and analysed,
making it clear that taking upon an interpretivism point of view is the right position to reach
the goal of this thesis. Taking upon an interpretivism philosophy accepts the fact that it is
necessary to understand the differences between human beings and social actors. In Bryman'’s
(2012, p. 30) universe, it can be described as ... predicated upon the view that a strategy is
required that respects the differences between people and the objects of the natural sciences...” It
is believed that the participants of this study can view the image of Sunny Beach differently
according to their preferences and possible position in life. Consequently, this research is

closely connected to the views of this post youth segment without intending to uncover the

11
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“ultimate truth”, but rather to gain a deeper understanding of their impressions, attitudes and
feelings towards Bulgaria and Sunny Beach as tourist destinations.

Furthermore, it is believed that these social actors have a strong and significant impact on the
world (Saunders, Lewis & Thornhill, 2009). Therefore, also acknowledging the fact that
understanding and searching for this is to be found through interpreting the minds of the
adult participants of this research. And the best possible way to acquire an insight in the
reality of these Danish adults is through dialog and interpretation, which is also to be

explained in the methodology section later.

2.1.3 Methodology

The last element of the paradigm, methodology, is concerned with the question of which
methods the researcher is to use in the data generating process (Guba, 1990). The use of
methods is strongly connected and related to the research philosophies adopted in this study.
As mentioned above, a positivism paradigm often, but not always, aims to be concerned with
numbers and tangible entities, why these often are investigated trough quantitative methods
(Bryman, 2012). Contrary to what Bryman (2012) believes, Saunders, Lewis & Thornhill
(2009) is more liberal in their opinion about studying within a positivism paradigm, believing
that qualitative research methods also can be used within the positivism paradigm. As a
contradiction to the positivism paradigm, the constructivism paradigm often aims to collect
and interpret intangible objects such as emotions and attitudes, why a qualitative study might
be more suiting (Guba, 1990; Bryman, 2012). Hence, in terms of this case it is important to
clarify and justify what methodological approach will be undertaken. This will be explained

within the section of research design.

Additionally, when doing an investigating research study it is very important that the
researcher clearly defines how to approach the study in a methodological sense. The outcome
of a research study can be significantly different depending on what methodological
approaches the researcher chooses for the particular study. Therefore, agreeing with Bryman
(2012) that taking upon a quantitative approach is focused on numbers and patterns of these,
this thesis focuses on the opposite, namely a qualitative study concerned with the reasons and
attitudes behind the data and patterns. In terms of this study, the methodology is decided in
terms of the problem formulation. This thesis strive to answer the problem formulation in the
best possible way, which dominates the choice of methods in interaction with the theories
chosen in the process. This thesis strives to investigate opinions, impression and attitudes,

why a qualitative methodological study is chosen.

12
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Because of the close interactions between theories and methods it is important to clearly
define the relation of these in terms of this study.
Generally, according to Bryman (2012), the researcher differs between two different overall
methods regarding the relationship between theory and research. Theory can be guidance to
the study; the deductive approach or theories can be an outcome of the research also known
as an inductive approach. The research of this paper is hard to define as being of an entirely
deductive or inductive nature. The approach of this research, however, is more concerned
within the term of hermeneutics, which Bryman (2012, p. 28) describes as “... the theory and
method of the interpretations of human actions”. Thus, hermeneutics deals with the
understanding of human actions in a context of social studies, which also was underlined in
the determination of the epistemological considerations of this research. Hence, the approach
adapted in this study can be determined as a hermeneutical approach with certain inductive
and deductive elements.
The hermeneutic approach undertaken in this research and the interpretivism position of
epistemology is strongly connected in terms of the interpretive matter, complementing each
other quite well. Behind the first ideas about the interpretivism epistemology is, according to
Bryman, (2012), the hermeneutic thoughts about the understanding and interpretation of
texts. The hermeneutic approach with an epistemological position of interpretivism is thus
concerned with the interpretation of human behaviour as social actors. As this study is related
to and interested in the attitudes and impressions of

human beings the hermeneutic approach is ideal.

Existing theory |
—— : Furthermore, the hermeneutic approach can be seen in
The res‘eércher the fact that, as this process moves forward, the
. researcher generates more and more in depth
Qualitative rre"searclim methods knowledge, which is a process undergoing throughout

the entire study. The hermeneutic circle, as illustrated, is

The infdrrhénts a continuously and never-ending process, as illustrated

in figure 1. Thus, the secondary empirical data has been
Anély;Sis ' - ! used in both the analysis as well as in the initiating
' process of this thesis to supply the researcher with
ang[u;)wgs indications of how Sunny Beach and Bulgaria is perceived
— by the Danish people in the targeted segment.

' The hermeneutic knowledge generation process, as it is

Figur 1 - The hermeneutic circle (self-

made, 2014) illustrated in the hermeneutic circle, can be linked to how

the empirical and theoretical data are connected to the
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problem statement in an iterative process, allowing the researcher to move back and forth
between the theories, problem statement and different empirical findings gathered
throughout the process. An example of the iterative process undergoing within the
hermeneutic circle is the dynamical process of altering the research questions, as the research
moves forward and more in depth knowledge is generated.

~ PROBLEM STATEMENT

Figur 2 - Research approach (self-made, 2014)

2.2 Research design

The research of this study is conducted on the basis of a single qualitative case study,
examining the attitudes towards the before mentioned destinations. According to Robson
(2002: 178, cited in Saunders, Lewis & Thornhill, 2009) a case study can be described as: “a
strategy for doing research, which involves an empirical investigation of a particular
contemporary phenomenon within its real life context using multiple sources of evidence”. In the
case of this thesis it is reflected in the studying of the phenomena of Sunny Beach and how
this affects Danish people within the age category of 25-35 years. This definition will be
adapted in this study, since I feel that it is connected significantly well with the acting of this
research. A case study research is often used to explore and obtain an understanding of a
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special phenomenon (Saunders, Lewis & Thornhill, 2009). This particular study aims at
exploring the contemporary phenomenon of the image of Sunny Beach and Bulgaria in the
minds of young Danish adults why it is believed that a single case study in this context is
suitable.

The single case study allows me to obtain an understanding by exploring and examining the
feelings and attitudes relating to the particular case of this topic. The status of the case is also
introduced in the introduction to this study, where the increasing exposure of Sunny Beach
and how most of this exposure is related to drunkenness, parties and young adults behaving
scandalous at the destination, is mentioned. This research therefore attempts to clarify how
Danish adults in the ages between 25-35 years are influenced by reputation and image of this
single destination and how this affects their interest in visiting the country.

In the process of deciding a single case study, a comparative case study design was considered
as well. However, the rather extreme case of Sunny Beach made it hard to compare it to other
destinations that possibly could seem to have a comparative nature. Furthermore, a
comparative case study design is often used to “illuminate existing theory or generate
theoretical insights as a result of contrasting findings uncovered through the comparison”
(Bryman, 2012, p. 710). This is, however, not the purpose of this study, why this thesis strictly
concerns the Bulgarian case.

As indicated, the nature of this research draws upon a qualitative research strategy including
qualitative research methods. As Bryman (2012) concludes, the strategy draws upon words
rather than numbers, indicating that the purpose of a qualitative strategy compared to a
quantitative strategy, is to clarify the views and opinions behind the actions. According to
Bryman (2012) two of the key elements of a qualitative study are the epistemological and
ontological positions of interpretivism and constructivist respectively - positions also
dominating this research.

With the qualitative nature of this study in mind, the points of critique regarding qualitative
research has been considered as well. According to Bryman (2012), qualitative research is
often accused of being too subjective, however, the critique often comes from quantitative
researchers, making the critique rather hollow. Furthermore, this qualitative study can be
very hard to replicate, because of the important role of the investigator. Agreeing with
Bryman (2012), the investigator is the main source of data in this study, why his view of what
is significant is difficult to replicate and therefore, other researchers making the same study
would have certain difficulties collecting similar data if they tend to emphasize on something
different. Thirdly, according to quantitative researchers, qualitative research often face
difficulties in generalization of the results, because it is argued that a study based on only a

limited number of qualitative interviews this cannot be made representable for other settings
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(Bryman, 2012). This thesis, however agrees with M. Williams’ (2000, cited in Bryman, 2012,
p. 406) argumentation of what he calls moderatum generalizations. He argues that individuals
that are interviewed, as is the case in this study, in a qualitative research “can be seen to be
instances of a broader set of recognizable features” (Williams, 2000, cited in Bryman, 2012, p.
406). Thus, adapting the belief in this study, it is believable that the findings of the qualitative
interviews and the qualitative online survey can be regarded as features representable for

large parts of the targeted segment.

2.3 Method triangulation

A triangulation of methods will be used to collect the empirical data of this thesis.
Triangulating methods ensures that the empirical data is conducted from more than one
source enabling cross checking the data (Bryman, 2012). In this case, however, it is more
important that the data originates from diverse sources rather than the data being cross-
checked. The study is of a qualitative nature, why it is important to reach a high level of
understanding of the respondent’s attitudes toward the subjects. This is more likely to be
reached by employing multiple sources of data, because more sources supply the thesis with
more diverse angels and views of the phenomena studied. As the study is of a qualitative
character within the epistemological universe of interpretivism there is no right and wrong
answers, why crosschecking the extracted data seems pointless. This thesis is interested in a
more nuanced view of the topic, why also multiple sources of data have been used.

The empirical data for this study will primarily be supplied by two diverse qualitative
methods. First of all, a qualitative online survey will be conducted. This survey is rather
stringent and without any opportunity for the researcher to ask additional and follow up
questions based on the answers from the respondents. Hence, this survey will be
supplemented with eight qualitative interviews ensuring flexibility and follow-up questions.
These interviews have been conducted after the survey, allowing the answers from the survey
to be used in the interviews. This has provided a deeper understanding of the attitude. These

two methods will be explained further in the next paragraphs.

2.3.1 Qualitative online survey

The popular online social media, Facebook, was used to conduct an online qualitative survey.
The online qualitative survey can be argued to have certain similarities with both structured
interviews as well as self-completion questionnaires. According to Bryman (2012) they have a
little of both. According to the statistics, the percentage of Facebook users within the target

group of Danish adults in the ages between 25-35 years is relatively high (Nielsen, 2013), why
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the use of Facebook for this online qualitative survey ensures easy access to and a possibility
to reach a majority of the target segment. Since this study is of a qualitative nature, the
response rate is less important than in a quantitative study aiming to generalize. As
mentioned, this study is more interested in the attitudes, impressions and opinions behind
the decisions. However, even though the focus is on the qualitative nature of the answers, a
high response rate still would supply me with more answers to study and thereby reaching
more nuances and diverse angels of the attitudes of this the topic. Therefore, potentially only
few answers from the survey would not supply me with much empirical data to base the
analysis on. In a qualitative study, few answers is a relative entity, however in this case only a
handful answers perhaps would have been too few, since the amount of data usable for the
analysis would have been very little. The survey, however, supplied me with 26 answers from
a broad demographic specter of people within the targeted segment.

Hence, this method helped me to reach a satisfactory number of people within the target
group. However, to exceed my own network within this social media world the survey needs
to be “shared” by friends of mine. Doing so would ensure that the survey reaches people
outside my own network and thus ensures diversification within the target group.
Diversification within the respondents is important in order to ensure a broad perspective on
the topics and thereby supply the thesis with opinions from diverse respondents within the
target group. In this thesis, it is believed that people tends to be influenced by one another,
why people within the same network could be influenced by each other. The survey was
conducted using the online survey tool Survey Monkey. To ensure that it was people within
the target group, people were asked to state their age in the beginning of the survey.
Furthermore, in the note that was posted on Facebook it was mentioned that only the
opinions of people in the ages between 25-35 years were interesting.

A problematic aspect of the survey, however, was the lack of transparency in terms of who
actually fills out the survey. Even though it was stated in the introduction to the survey that
only people within the targeted segment was relevant, it cannot be guaranteed 100 percent
that the respondents are actually who they say they are, which could influence the level of
credibility of the study negatively.

Another pitfall connected to the online survey is the respondents’ interpretation of the
questions. Luckily there are no right and wrong answers in the survey, however, it cannot be
guaranteed that the respondents’ interpretation of the questions is equal to how the questions
intentionally were supposed to be interpreted and thereby the answers could differ quite
strongly from what is expected. This, however, could also generate some positive and diverse
aspects that would not have been given thought on beforehand, which then can be posed and

elaborated in the qualitative interviews explained below.
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The survey is characterized by having a rather tight structure, leaving no room for the
researcher to ask for elaboration on the given answers. The researcher therefore, does not
have the opportunity to ask for a clarification of the given answers, if respondents were to
answer unclearly. Hence, this method was supplied with a number of qualitative interviews
explained in the next paragraph. The survey was divided into diverse topics ensuring that the
respondents were not aware of which topics to be covered in the survey and thereby were
forced to consider one subject at the time. This ensured that the other subjects did not
influence the respondents and thereby create biased answers, which is not interesting in this
thesis. Only the initial non-influenced opinions of the respondents were interesting. The
survey was conducted in Danish in order for the respondents to come up with the most
comprehensive answers and hence not leaving out anyone who might not be strong in writing
English. Furthermore, the survey was constructed from primarily open questions in a way
that the respondents will have the opportunity to answer what comes to his or her mind
when reading the questions. The start of the survey is very general, hoping to gain some
general opinions of the respondents and what preferences they have. As the respondents’
moves forward in the survey, they will be addressed with more specific topics. Using open
questions in the survey allows the respondents to answer in their own terms (Bryman, 2012).
Furthermore, open questions allow answers that are dominated by the nature of the
interpretation of the questions. One of the negative aspects of using open questions is the fact
that they tend to require a greater effort from the respondents, because they are asked to
write something themselves, instead of ticking off what expression they believe fits their
opinion. In this particular case it looks as if it has affected the patience of the respondents.
Looking at the answers of the survey it becomes clear that the answers in the first half of the
survey are significantly longer than in the second half, which indicate that the focus from the
respondents was hard to keep throughout the entire survey.

In addition to the open questions, yes/no questions with an additional “why” were posed in
the survey as well. These questions were posed in order to make it clear, how the respondents
view different aspects. Again this was done in order to have as much elaboration from the
respondents as possible, as this thesis looks to investigate opinions and attitudes. To increase
the level of understanding of the questions and thereby minimize the confusion, theoretical
terms deliberately were not mentioned in the survey. Therefore, the survey was done in a
vocabulary framework that comes close to the everyday jargon that the respondents know.
Furthermore, this is done to bring the researcher in eye level with the respondents, because it
is believed that this will generate the best results.

Additionally, the questions of the survey have been tested on beforehand to ensure that the

questions are understandable and easy to answer. The questions of the survey and how it was
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build up can be seen in Appendix C, while the answers given in the survey can be seen

electronically in Appendix D.

2.3.2 Qualitative interviews

To supplement the online qualitative survey, eight qualitative interviews were conducted.
However, before choosing to proceed with the qualitative interviews, the qualitative method
of doing a focus group interview was considered as well. The focus group interview would
have given the opportunity to bring forth synergies produced during the interview along with
spontaneous reactions on the particular topics discussed at the interview (Kvale, 2007). The
focus group method is thus well suited for exploring meanings, perceptions and attitudes
towards the exact topic, as is the case with the qualitative interviews. It allows each individual
to share that person’s opinion and at the same time be inspired by what it shared by the other
individuals in the group (Kvale, 2007). This method, however, has certain pitfalls, which in
this case would overpower the value of the positive aspects of the method. This thesis agrees
with Kvale (2007) that the people involved in a potential focus group interview could be
affected by each other’s answers and thus the answers given is not guaranteed to be
immediate and completely honest, influencing the research. Bryman (2012) introduces this as
the group effect, however in this case it is believed it to be more negative than positive. Hence,
the qualitative interviews were chosen instead. Using this method, in this particular case, is
believed to increase the level of honesty in the answers of the interviewees compared to doing
a focus group interview. The level of credibility of the answers is heightened, as it is believed
that the interviewees are more likely to share their absolute honest opinion about the
particular topics of the interview. This aspect will be elaborated in section 2.5. At the same
time, the qualitative interviews likewise provide the opportunity to bring forth spontaneous
reactions of the particular topic of this research from the interviewee (Kvale, 2007). Image is
related to people’s attitudes, beliefs and opinions about a particular place (Kotler, Haider &
Rein, 1993), why the immediately or spontaneous reaction of the interviewees are rather
interesting in this context.

The 